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TV'S SPONSOR TABUS & SNAFUS 








Sex Making ‘Comeback’ in Paris As 


Egghead Cafes Beat Hasty Retreat 


Paris, July 9. 

The striptease clubs, the flesh- 
eries and the boites purveying 
spectacle and plush aspects are now 
the main tourist and even Gallic 
meccas. The offbeat cabaret, the 
big Paris nightlife appeal after the 
war, is fading out. 

A looksee at the overall night 
spot picture bears this out. The 
elub bonanza left by Existential- 
ism with its weightier Intellectual 
atmosphere, is about frittered 
away. Of the 120 cabarets studded 
around this all-night town, over 70 
have flesh as their mainstay and 
“most of the rest are tourist traps 
except for a few holdouts which try 
for the unusual and different. 

Various reasons have been given 
for the fadeout of the unique spot 
giying precedence to mind over the 
undraped or spectacularly hopped- 
up matter. Among the main reasons 
why the highbrow clubs are now 
the weak sisters in the nitery 
sweeps: 

1. The big period of the egghead 
places came after the war when, a 
disoriented populace, instead of 
plunging into escapist pleasures, 
still had a weight to unload and 
wanted some form of reason with 
their relaxation. This was the hey- 
day of the Rose Rouge with its 
brilliant pocket-size shows and the 
emergence of new talents, Existen- 
tialism also helped give a philo- 

(Continued on page 120) 


Youth, Optimism, L0.U.s 
Produce Do - It - Yourself 
Feature in N.Y. for $6,000 


In an era of astronomical pro- 
duction costs, the accomplishments 
of two former television aides in 
theatrical feature film-making is 
deemed incredulous. Pair turned 
out a 75-minute picture af a nega- 
tice cost of $6,000. ‘The picture— 
a frankly “B” effort destined for 
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Texas-Style Giveaway 
Tyler, Tex., July 9. 

KTBB, in move for a safe 
Fourth of July on the high- 
ways, offered a free funeral! for 
anyone killed during the holi- 
day period provided they reg- 
ister with the station prior to 
the start of the holiday. 

The offer covered the period 
from Wednesday evening to 
early Friday morning, July 5. 
KTBB disk jockeys plus other 
staff members volunteered to 
act as pallbearers. 

Station stated that since the 
ceremony probably would be 
for safety violators only, it 
would play only rock ’n’ roll 
music at the funeral. 

No one took up the offer. 


rsat (BS 
‘Sleep In’ to Avoid 
Union Picket Line 


A group of CBS Radio engineers 
are bedded down at the web’s head- 
quarters in N.Y. to avoid crossing 
a picket line set up by disk en- 
gineers belonging to the same 
union local. Picket line was eétab- 
lished in front of 485 Madison Ave. 
last week by recording engineer 
members of Local 1212 of IBEW, 
who are striking CBS’ disk subsid, 
Columbia Records, in a bid for a 
new contract and wider jurisdic- 
tion over audio tape. 











CBS’ broadcast engineers, both 
| in radio and tv, are members of 
(Continued on page 127) 


‘Ted Heath’s Disk Tribute 





the double feature and action mar- 
ket—is titled “Run Across the 
. River.” It was shot entirely on lo- 
cation In the Greenwich Village 
area of New York. 

Making their debut as shoestring | 


To Tommy, Jimmy Dorsey 
London, July 9. 

Ted Heath orch will record a 

tribute to the late Tommy and 

Jimmy Dorsey on an BP featuring | 








film producers are Charles Weiss|numbers associated with them. | 
and Everett Chambers, who for-|The disk is mainly planned for 
merly worked with Fred Coe on) sales. on the London label in the | 


the NBC-TV Playwrights ’56 series. | U.S. but will also be available here. | 
When the show went off the air; It will feature 12 titles in all, 


and Coe headed for Hollywood, 
the “at liberty” duo joined with 
(Continued on page 127) 





| and will include 
|\“Green Eyes,” “Melody In F,” 
| “Marie” and “Song Of India.” 





CONFLICTS 60. 
ROUND ‘N’ ROUND 


Those Indian fakirs who walk 
ever hot coals have nothiag on 
television's administrators these 
days. For a serious problem— 
that of product conflict—is becom- 
ing even more acutely serious, and 
inability to resolve the issue in 
some instances has already pre- 
sented dollars-and-cents hardships 
to the networks totalling up in the 
aggregate several million dollars. 

In an era of mounting share- 
sponsorship arrangements—a situa- 
tion resulting from ever-mounting 
costs of programming—network 
sales departments have never had 
to step so gingerly in order to avoid 
these product conflicts between 
competing advertisers. Already a 
major headache in daytime tele- 
vision. (due chiefly to diversifica- 
tion among such major bankrollers 
as Procter & Gamble, Colgate, et 
al.), the product conflict situation 
is becoming a well-nigh unbearable 
one in nighttime tv, too. 

What’s more, it shows no signs 
of lessening as the rising costs of 
television make it imperative for 
sponsors to join in multiple-spon- 
sorship or alternate-week arrange- 
ments, There’s even a new wrinkle 
beginning to. come into play—the 
shared-commercial tie-in, in which 

(Continued on page 120) 


Harry Belafonte 
A Tough Critic 


San Francisco, July 9. 
| Harry Belafonte clawed at Holly- 
| wood and Madison Ave. while dis- 
|eussing his current touring show 
| here. 

“Take the stinking quality of 
| my last picture—of all three pic- 
tures,” he said. 
|_ “The first picture, called ‘Bright 
| Road,’ was a nice, bland Lassie- 
like thing based on a story in The 
Ladies Home Journal. Then ‘Car- 
men Jones’—bootleg Bizet. Now 
| ‘Island in the Sun,’ a terrible pic- 
| ture based on a terrible best-sell- 
ing book. 

“But we had to prove in ‘Carmen 
Jones’ that an all-Negro picture 
could gross fat profits. Now ‘Island’ 
is going great, just great, and— 
wonder of wonders—I get to best 








“Opus One,”| James Mason.” 


The singer said he detested his 
(Continued on page 127) 





Package Show Tours Now Offering 
Canada, Honolulu, Europe Service 


+ Package show tours are still ex- 
|panding on a national and inter+ 
national level. Trips are being 
planned from Canada to Europe 
and from Honolulu to New York, 
Combined theatre-travel trips from 
New York to Europe are also in- 
creasing, as is package activity for 
hinterland shows. 

The Atlantic hop from Canada is 
contemplated for next fall by 
Terry Fisher’s Canadian Theatre 
|Tours Ltd., which has been run- 
|ning show trains and planes to 
New York. The tour originating in 
in the heart of the Christmas | Honolulu is planned for next Sep- 
tree country, where there are (tember under United Air Lines 
many summer visitors. jauspicies. Ed Sheehan, radio-tv 





Christmas in July 
Jefferson, N. H., July 

The adults can have the 
regular releases but, for the 
kids, the Jingle Bell Theatre 
here is the “most.” 

This unique establishment, 
seating 99, presents Christmas 
movies every hour through 
the summer months. 

It is one of the main attrac- 
tions of the five-year-old 
“Santa’s Village,” located here | 














personality and newspaper col- 
N. Y. Supreme Court decisions up- 
holding the N. Y. City License 
Dept. ban on the sale of Broadway 
* Sol Hurok, who never wanted to | on obtaining legit tickets through 
build up a booking and field organ-| 4 jicensed agency. 
ization of his own, is splitting with | 
the 10%ery- have been discussing 
matters with the concert-opera im- 
presario, who is currently in Eu- 
‘1 Woman’ B’way Show 
Rae Bourbon, who underwent a} 
sex transformation operation from 


umnist, is slated to shepherd the 

| islanders. 
ure Continuation of the Canadian 

| Theatre Tours’ packages to New 
| theatre tickets for resale or redis- 
tribution by unlicensed purchas- 

National Concerts & Artists Corp. | 

as of next season, and may align 

rope, having only recently signed 

a flock of USSR talent for U. S 

male to female in Mexico last year, | 

is planning to hit Broadway with | 


» York is apparently uncertain at 
. 
NCAC Tie; May G 
lers. Similarly the Honolulu te 
with the William Morris agency. Nat 
(Continued on page 120) 
“one-woman” show in September. 


the moment in view of the recent 
To William Morri 
|N. Y. trip will also be dependent 
Lefkowitz and Harry Kalcheim of | 
Rae (Ray) Bourbon’s 
The entry, which will probably be 


The licensing situation in N. Y,, 
(Continued on page 120) 


Wagner’s Granasons Pep 


Up Opera at Bayreuth; 
Traditionalists Yowl 
By HAZEL GUILD 
Bayreuth, July 9. 
This little resort city is spanking 
clean and all brushed up for its 
annual international onslaught of 
visitors—the 50,000 people due to 
swarm in for the famed Richard 
Wagner Festival, which gets under 
way July 23. 
Wolfgang Wagner's 
duction of “Tristan and 


new proe 
Isolde” 


tagged, “Witching Hour With Rae| starts this year’s month-long Wage 
Bourbon,” will be essentially the | ner season — and as yet, there are 
same as the one presented by the| none of the accusations, slurs in 
performer at the Ivar Theatre,|the press and battles that marred 
Hollywood, for two weeks last last year’s event. 
October. | he Wagner brotuers, grandsons 
The Broadway stahd, slated for|of composer Richard; have set 
Sept. 19, will also utilize a dixie- | opera ahead a few generations 
land band in the orchestra pit. The |} with their super-modern staging, 
venture is~being backed by Irving) tricky lighting, starkly simple cose 
Kratka and James Gardner, who|tuming, and eye-catching dramati¢ 





own Classic Editions, a recording | 
company, Bourbon records for) 
UTC, a subsid of that diskery. 


effects. But last year, when they 
dressed “Der Meistersinger” up in 
(Continued on page 127) 
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Anne 


In Germany Via Frank’ Play, Book 


Frank Becomes Nat'l Heroine 


| 





Frankfurt, July 2. + 


Story of a girl becoming a hero- 
ine following her death, after she 
has become famous through a book 
and a play, is nothing particularly 
new. But when the girl is Anne 
Frank, who died of starvation while 
hiding from persecution because 
her family was Jewish, and when 
the place is West Germany, the 
story is news here. 

With the opening of the play, 
“Diary of Anne Frank” dast fall at 
innumerable city theatres in Ger- 
many, the young girl has been 
raised virtually to the status of a 
saint in West Germany. The play 
is continuing as one of the most 
popular legit vehicles in Germany, 
and Anne Frank has become the 
symbol of the continuing fight | 
against Nazism and the persecu- 
tion of any victimized people here. 





She is probably the most famcus 





ELMER WIENER JOINS 
BROOKLYN ACADEMY 


Elmer Wiener, New York concert 
manager and press agent, is joining | 


the Brooklyn Academy of Music| 


relations. An ex-newshound, Wie- 


Wyler’s Co-Production — 
To Star A. Hepburn 


Frankfurt, June 9. 

William Wyler is the latest Hol- 
lywoodite to go venture on his own 
in foreign co-production. 

Wyler is planning an American- 
Austrian co-production with Paula 
Wessely Films of Vienna. Film 
will be based on the life of Duke 
von Reichstadt, and Audrey Hep- 
burn will play one of the leads. 





° 2 * 9 
staff to handle promotion and press | India In ‘Banning 


ner’s show biz credits include ex- 
perience as an impresario in his 
own right; some 13 seasons han- 
dling press for Cleveland’s Met Op- 
era seaSons, in addition to chores 
in legit stock, vaude-film houses, 
trade expos headlining Hollywood 
names, and a stint as radio director 
of an agency. 


Prior to hiring out to—William | 


McKelvy Martin, the Brooklyn 
Academy’s new topper Wiener 
most recently was with the Fried- 


figure for the young German youth | berg Management, where he booked 


of today. | 

As a strengthening of German- | 
American relations, some of the} 
German stages, in towns which | 
have a large U.S. soldier segment, | 
have presented “Diary” with an 
English commentary. 

On the June 12 anniversary of 
her birth, many threatres through- | 
oul Germany, including the Kleines | 
Haus here, staged special perform- 
ances of the play. } 

At Frankfurt, where she was 


born 28 years ago, the Pauls | 
Church held a special hour of reli-| 
gious observance June 12, with a 
plea for humanity, tolerance and 
understanding between people, 


and with Georg Solti conducting 
the Frankfurt Opera House Or- 
chestra in a musical program. 


The house of Ganghoferstrasse 


where Anne Frank lived in Frank- 
furt has been turned into a public 
museum, and now has a record 


number of daily visitors, making it 
second as a tourist attraction to 
(Continued on page 127) 





Egypt Makes Spaniard 
Out of Porter’s ‘Paris’ 
Tel Aviv, July 2. 
The following story was told in 
Jerusalem by a _ refugee from 
Colonel Nasser’s Egypt: 
One of the top hits last fall was 


Cole Porter’s “I Love Paris,” and 
its most popular recording was the | 
German version as sung by Cater- | 


ina Valente—“Ganz Paris traeumt | 
von der Liebe” (All Paris Dreams | 
of Love). In Cairo’s night clubs, | 
both the original and the German | 
version were sung by foreign and 
local singers till the French-British 


campaign began, when the singing | 
and broadcasting of the tune were 
immediately banned. 

With the crisis subsiding and 
French-British-Egyptian relations 
returning slowly to almost normal, 
the authorities were asked whether 


the song may be performed again. 
‘The reply was affirmative, but with 
a string attached. In all versions, 


the Westminster Choir on its re- 
cent fiveemonths world tour under 
ANTA auspices. 

Director Martin assumed 
Academy. reins July 1, succeeding 
Julius Bloom. 





Concert Showmen Scout 
Strictly Pro Battle Of 


Violinists & Pianists 


By WOLFE KAUFMAN 
Paris, July 2 

The Marguerite Long-Jaques 
Thibaud bi-annual music contest 
has just ended in Paris. That's a 
ovye-sentence news item for limited 
audiences. But the story of what 
this contest is, and how it is run, 
is very much worth telling. And 
worth hearing about. 

In the first place, this contest 
is not a come-one-come all] affair. 
It is open only to pianists and vio- 
linists. And all the contestants 
must be “finished” artists, ready 
for the concert stage. No amateurs 
No beginners. As a matter of fact 
all but a few of the contestants 
this year were pianists or violinists 
who had already performed public- 
ly many times. One of the con- 
testing Japanese violinists, for in- 
stance (he didn’t win) came here to 
compete from a trans-continental 
American tour under major aus- 
pices. In other words, all the con- 
testants are pros. 

The contest (or ‘concours’ as it 

(Continued on page 120) 


AGVA’s Hurricane Benefit 


A benefit for Yhe victims of 
Hurricane Audrey is being mulled 
by the American Guild of Variety 
Artists to take place in New 
Orleans July 21 or 22. AGVA execs 
have already conferred with New 
Orleans officials and talks are now 
taking place with talent agencies 
on availabilities. 

Tom Martin of General Artists 
Corp., who has long dealt with 
Seymour Weiss, operator of the 




















“Paris” must be replaced by “Ma- | Roosevelt Hotel, New Orleans, is 
drid working on the project. 
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Mood; Unknown If 
Films Affected 


Though lacking confirmation 
from its own _ representatives, 
Charles Egan, in Delhi, the Motion 
Picture Export Assn. early this 
| week appeared unruffled by the 
}report that India has banned the 
importation of all foreign films for 
|an initial period of three months. 

According to a dispatch to The 
N. Y. Times, hundreds of other 
items, including books, magazines 
and periodicals, were affected by 
the order which was designed to 
| save foreign exchange. 

A Ministry of Commerce and 
|Industry spokesman said _ that 
items for which orders already had 
been placed would be permitted to 
enter. 

This left up in the air the ques- 
tion of the American films which 
are brought in on an annual li- 
cense. In any case, N. Y. execs 
opined that a goodly supply of un- 
released pictures was still on hand 
in India and easily would last 
three months. Hollywood already 
has been restricted by the Indians 


For the period from January 
through June, importation of U.S. 
pix was halved, if not in practice 
then at Iléast on paper via regu- 
lations. 

The Indian market is worth 
about $1,000,000 annually in re- 
mittances to New York though| 
only a fraction of the theatres in| 
India play American pictures. 
Number ranges from 75 to 350. 


India is one of the world’s tough- 
est markets as far as .censorship 
is concerned. 





Charges ‘Garment Jungle’ 
Lift on 1937 Play For 
Federal Theatre Project 


Columbia Pictures and producer 
Harry Kleiner were named defen- 
dants* in a $650,000 piracy suit 
brought Monday (8) in NY. 
Federal Court by playwright Ben- 
jamin Simcoe, also known as Ben- 
jamin Simkhovitch. Action seeks 
an injunction to restrain Col from 
distributing, licensing or exhibiting 
“The Garment Jungle,” 

Simeoe charges that “Jungle,” a 
current Col release, was lifted from 
his play, “Garment Center.” Latter, 
according to the complaint, 
written by Simcoe in 1937 and was 
produced the following year by the 
Federal Theatre at Maxine Elliott’s 
Theatre, N.Y. 
additions to the work in 1941. 


In late 1956, suit asserts, Kleiner 


| and others had access to the Sim- 
(Continued on page 120) 


OLIVIER’S ‘ANDRONICUS’ 
It Is Closer For Stoll Opera House 
Built By Hammerstein 











London, July 9. 


After an extended continental 
| tour, behind and around the Iron 
|Curtain, Sir Laurence Olivier 
|brought the Stratford Memorial 
| Theatre production of “Titus An- 
| dronicus” to the Stoll Theatre for 
a five weeks’ season. London 
| echoed the high praise showered on 
this goriest of Shakespeare’s trag- 
| edies, as directed by Peter Brook. 
| 
ition and rape, Olivier emerges 
| stalwart in the title role. Vivien 
| Leigh is wanly effective and mute 
|}as his martyred daughter. At cur- 
| tain fall Olivier.made a speech of 
| thanks in six languages, represent- 
}ing the countries covered by the 
tour. 





istence of Grandpere Oscar Harn- 
| merstein's former opera house on 





New York 36, N. Y. 





Kingsway, now doomed to demo- 
lition, ; 


Steve Allen’s Scrambled Book List 


(The following was part of the entertainment at an Authors 

League of America dinner—Ed) 7 

1. The Man in the Grey Flannel Suit—By General Robert E. 
Lee 

2. You Can't Go Home Again—By Juan Peron 

3. Of Time and the River—By Willie Sutton 

4. Something of Value—By Bobo Rockefeller 

5. Somebody Up There Likes Me—By Bob Sarnoff or. Socks 
Lanza 

6. Love Is a Many Splendored Thing—By Tommy Manville 

7. The Bad Seed—By Luther Burbank 

8. Three to Get Married—By Mama ‘Gabor 

8. Wish You Were Here—By Judge Crater 


was | 


He assertedly made | 


In the welter of murder, mutila- | 


This production will end ex- | 


. The Last Resorts—By Dave 


Bus Stop—By Mike Quill 


Mike Wallace 
22. 
23. 


. Lady in the Dark—By Mrs. Tom Edison 
The Wapshot Chronicle—By Frank Costello 
Linceln’s Commando—By Ed Sullivan 


Beck 


Some Came Running—By Willie Shoemaker 

. The Organization Man—By Carmine DeSapio 

Don't Go Near the Water—By Joe E. Lewis 

A Man Called Peter—By Mary Healy 

The Day the Money Stopped—By Charles Van Doren 


. The Last Angry Man—By Postmaster Summerfield 
Where Did You Go? Out. What Did You Do? Nothing.—By 


The Act of Loving—By Porfirio Rubirosa 
Auntie Mame—By Robert Montgomery 














note 
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State Dept. Pre-Editing of Questions 
To Communists Not U.S. Way—tke 





HAWAIIAN SHOWMEN 
| FEAR TAX IMPACT 


Honolulu, July 9. 

New 312 percent gross income 
tax, effective today, is not only 
$piraling the cost of living but is 
| rocketing it to an all time high. 
| Nitery and theatre sources are 
| anxiously waiting to see how much 
| of the hometowners’ dollar will be 
earmarked for entertainment. 

City property tax is doubling. 
Haircuts are up to $1.50. Food 
| prices are being upped. And a cup 
of coffee at most cafes rose today 
to 15c, a shocker here. 


‘The Late Bert Brecht 
Kicks Up Ideological 
Row in West Germany 


Berlin, July 2. 

Bert Brecht, who was a contro- 
versial figure during his lifetime, 
still has the power to provoke’ agi- 
tation on both the artistic and politi- 
cal levels. The late dramatist- 
director-producer has just been 
the subject of a hot public dispute 
here. 

The issue arose when the West 
German Foreign Office in Bonn 
announced that it was not granting 
a subsidy for the recent guest ap- 











Bochum at the Paris International 
Festival of Art. The reason given 
was that the drama group intended 
to perform a Brecht play in the 
French capital. 

There was a lively debate in the 
Bundestag, during which Foreign 

‘Continued on page 24) 





pearance of the Theatre der Stadt | 


+ The President of the United 


| States last week replied unequiv- 
ocally to the proposal that all ques- 
tions put to Communist leaders in 
| radio or video interviews be made 
| subject to advance clearance by the 
U. S. State Dept. and the Counter 
| Intelligence-Agency. 

Radical measure was proposed in 
a resolution sponsored by Ray J. 
| Madden Indiana Democrat. Ques- 
| tion of whether such restrictions 
|“can serve a useful purpose” was 
| put to President Eisenhower at his 
weekly news conference. He ree 
plied: 

“I say this: That our tradition 
of a free press and free access to 
knowledge and to opinion is not 
only very great but it is guaran- 
teed really by the Constitution, and 
I would think any such process as 
you talk about would align us with 
that type of country where govern- 
mental, political governmental, ac- 
tion is a dominant factor instead of 
the kind of democratic processes 
that we believe in so thoroughly.” 








Lyrical Hypno-Test 
London, July 9. 

Greek born cabaret singer Kitza 
Kazacos, who can chirp in seven 
languages, learns her songs by hyp- 
nosis. She recently had a new 
Spanish number to sing in a BBC- 
TV show. Some of the pronuncia- 
tion was a little tricky, so she took 
the score along to a hypnotist, told 
him how the Spanish should be 
pronounced and went off into a 
“deep sleep.” 

The hypnotist read the song over 
to her several times and told her 
she had nothing to worry about. 
And that was that. Miss Kazacos 
was word-perfect on the show. She 
says she finds’ the treatment a 





“wonderful tonic.” 
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SKOURAS FOR STUDIO AS BIZ HQ 





Expects Hierarchy Approval for Filmed 


‘Nun's Story —With Realistic Exit) 





Director Fred Zinnemann said in +— 


Gotham this week (8) that he ex- 
pected to have the fullest endorse- 
ment of the Roman Catholic 
Church for his upcoming “The 
Nun’s Story,” which he plans to 
put before the cameras in early 
December. Picture, on which 
Robert Anderson is doing the 
screenplay, will be shot at Cinne- 
citta in Rome and in the Belgian 
Congo. Audrey Hepburn will be 
starred. 

Zinnemann said he was \deter- 
mined to capture the spirit of the 
Kathafine Hulme story as written, 
with the ending (the nun leaving 
her order) to be left intact.“Nuns 
are human beings, and we must 
give them dimension. I've talked 
to a lot of nuns since drawing this 
assignment (from Warner Bros.), 
and I found they react as indivi- 
duals and not as a type.” 

He added that he planned to do 
“The Nun’s Story” in terms of its 
conflicts. “It is a glimpse behind 
a curtain,” he said. “It is the story 
of a person who has a fault — she 
cannot obey. Eventually, she loses 
that struggle. But I have no inten- 
tion, in any way, of presenting her 
dilemma with any comment. The 
film will be done with respect, and 
with no overtone of sensational- 
ism.” 

The director said the book had 

(Continued on page 14) 


12 Staff Producers, And 
Universal Likes System; 
Daff: ‘For Us It Pays’ 


Universal is neither concerned 
about producers leaving the studio 
to accept participation deals else- 
where nor does it contemplate 
changing its system of making its 
own pictures, Alfred E. Daff, execu- 
tive v. p., emphatically stated in 
Gotham this week. Daff’s comment 
came as a result of a query relating 
to the exit of Aaron Rosenberg and 
Albert Zugsmith from the U staff 
to accept participation arrange- 
ments at Metro. The U exec’s reply 
also took into consideration the 
fact that U was the only Hollywood 
studio operating without participa- 
tion agreements for producers. 

“Our system has proven a good 
system for Universal,” Daff said. 
“There’s nothing wrong with par- 
ticipations if its suits other com- 
panies to operate that way, but 
our policy has proven successful 
for us and we see no reason why 
we should change it.” Replying to 
critics who have called U’s cling- 
ing to the staff producer system as 
“old fashioned,” Daff noted that U's 
profits may also be referred to as 
“old fashioned.” 

U presently has 12 staff pro- 
ducers on the lot. Each one will 

(Continued on page 14) 


KEEFE BRASSELLE’S 
LONDON FILM FIRM 


Actor Keefe Brasselle is one of 
the principals of a new indie pro- 
duction firm which will co-produce 
six pictures with a British outfit 
— Vicar Productions, headed by 
Nat Miller. 

New company, Pugach-Weitz- 
Brasselle Productions Ltd., will 
launch its program with “Death 
Over My Shoulder,” which starts 
at Walton on the Thames Studios 
in London on July 22. Sam Wana- 
maker will co-star with Brasselle, 
latter also to produce and direct. 
Brasselle’s wife, Arlene De Marco, 
one of the singing De Marco 
Sisters, will have one of the top 
femme roles in the film. 

Brasselle is also negotiating to 
produce “Irma Goes to London,” 
in which he will co-star with 
Marie Wilson. Also on Brasselle’s 
agenda are “Journey, of Fire,” a 
story of the Bengal Lancers, and 
“I, Gangster” an action melodrama. 
All the pix will be filmed in 
London. 

Brasselle and Miss De Marco 
leave for London’ - tomorrow 
(Thurs.), 











WELL-BOOKED LOLLOBRIGIDA 
Lined Up for Three Films After 
Childbirth 





Rome, July 9. 

Gina Lollobrigida is set as star 
of “Solomon and Sheba,” which 
Edward Small and Arthur Horn- 
blow Jr, are co-producing in this 
country in association with the 
star's own producing company. 
King Vidor will direct. Doesn't 
roll until next summer (1958). 
Releasing via United Artists. 

Miss Lollobrigida, who is expect- 
ing a child late this month, stars 
first in “Anna di Brooklyn,” to be 
produced by Marcello Girosi for 
RKO distribution. This will star 
Vittorio DeSica and be directed by 
Edmund Goulding. : 

Lollobrigida will also do “Imper- 
ial Venus” this winter for Rizzoli 
Films. 


‘JET PILOT’ AIRBORNE 
FINALLY—UNIVERSAL 


After being in mothballs for al- 
most five years, Howard Hughes’ 
“Jet Pilot” will finally take off on 
Sept. 20. The picture, made during 
Hughes’ regine at RKO, is one of 
the pictures turned over to Uni- 
versal when RKO decided to aban- 
don its domestic distribution or- 
ganization. 

U has scheduled openings for the 
picture in key and sub-key situa- 
tions from coast to coasty Accord- 
ing to Charles J. Feldman, U's 
sales v.p., the 000000 has appro- 
priated $1,000 advertising 
budget for the. _ FS, Sum is 
said to be the largest ever alloted 
for a picture released by U. 


Sees Expanded Import 
Market Via ‘La Strada’ 


Dubbed version of the Italian 
“La Strada,” in distribution via 
Trans-Lux Distributing, will serve 
to open many new spots for foreign 
films, in the opinion of George 
Roth, Lux’s veep-sales chief. 

While the “La Strada” perform- 
ance has been spotty in some areas, 
and particularly on the Coast, Roth 
said the Italo Academy Award 
winner elsewhere had outdrawn 
strong American product. He es- 
timated that the film would rack 
up some 6,000 dates and should 
gross eventually up to $1,500,000. 

Roth said he war certain that the 
“La Strada” experience would en- 
courage many theatremen to look 
for “more of the same” in the fu- 
ture. Some spots topbilled the pic- 
tue over well-publicized American 
features. Foreign films generally 
have made progress in recent 
months, Roth felt. 

Trans-Lux, with an office on the 
Coast, now has opened another one 
in Chicago. 


KIM STANLEY'S FILM Bate 


Set» ‘Goddess’ Exteziors In West, 
Studios In Bronx 

















In an unusual cross-country 
switch, exteriofs for “The God- 
dess,” new Paddy Chayefsky film 
for Columbia, will be filmed in 
Hollywood while the interior scenes 
will be shot at the Gold Medal 
(formerly Biograph) Studio in the 
Bronx, 

Kim Stanley, Broadway stage 
performer, will make her motion 
picture debut as the star of the 
film. The screenplay, an original 
by Chayefsky, is a story of a small 
town southern girl who achieves 
Hollywood stardom only to dis- 
cover that her material success 
has not brought her happiness. The 
leading character, it’s said, bears 
some resemblance to Mariiyn Mon- 
roe who is reported to have nixed 
the assignment. 

Milton Perlman will produce and 
— Cromwell will direct the pic- 
ure. 





SEES GEOGRAPHY 
EFFICIENCY FOE 


Cognizant of the need for a closer 
East-West liaison and understand- 
ing, 20th-Fox prexy Spyros P. 
Skouras declares flatly he favored 
moving his entire administrative 
setup under one roof at the Coast. 

Skouras wouldn't be pinned 
down on exactly when such a move 
might take place, but indicated that 
it might be done sooner rather than 
later. 

“This business of being 3,000 
miles apart is no good,” he main- 
tained. “The studios should have a 
better grasp of global film needs, 
and the boys in the east should be 
better acquainted with the day-in, 
day-out problems of studo opera- 
tions.” 

The 20th topper said that, if 
and when the move takes place, it 
would involve all departments of 
‘the company. Since the departure 
of Darryl F. Zanuck from the stu- 
dio helm, Skouras has been more 
involved than heretofor in produc- 
tion planning and details. 

It’s known that 20th may convert 
part of its lot to commercial pur- 
poses, and that it may build on it. 
It’s quite possible that the home- 
office staff would be moved in next 
to the production plant. 

Several of the companies have 
their center of gravity on the 
Coast, but none have actually gone 
as far as moving there lock, stock 
and barrel. Most feel that the for- 
eign market can not be adequately 
handled from the Coast, with Goth- 
am a natural center of communica- 
tions to boot. 


Mirisch Freres 
May Skip Allied 


Hollywood, July 9. 

Harold and Waiter Mirisch, Al- 
lied Artists’ execs whose pacts ex- 
pire at end of February, are consid- 
ering formation of their own indie 
production company at that time. 
They are discussing releasing deals 
with other companies, notably Unit- 
ed Artists. 

Harold is v.p. and large stock- 
holder in Allied; Walter is AA’s 
exec*producer. Possibility still ex- 
ists brothers will decide to remain 
with Allied. 











\Metro Seeking Porgy and Bess ; 
Shiny Proposal Offered Goldwyn 
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ROSENFIELD AS COLUMNIST 


W. A. Payne Now Dallas News’ 
Show Biz Ed 





Dallas, July 9. 

John Rosenfield, amusement edi- 
tor of the Dallas Morning News 
since 1925, has relinquished his 
post and now is writing a daily 
column for the paper. William A. 
Payne, assistant city editor, took 
over the amusement post. 

Rosenfield was awarded the 1956 
Film Critic of the Year Award in 
Los Angeles in February. At that 
time Rosenfield was hospitalized 
in New York with a mild heart 
attack. 


MAY BAN SMOKING 
IN BRIT:SH CINEMAS 


London, July 9. 

A report from the British Medi- 
cal Research Council stating that 
smoking, particularly cigaret smok- 
ing, can cause lung cancer, may 
result in a complete ban on smok- 
ing in all theatres and picture 
houses. At present the majority 
of West End legit theatres do not 
allow smoking, but picture houses 
throughout Britain permit smoking 
at all times. 

A spokesman for one of the larg- 
est chains of picture theatres in 
this country said that if the British 
Medical Assn. made an appeal to 
cut out smoking, they would most 
certainly cooperate. Several indie 
managements say they would wel- 
come a no-smoking rule Although 
to a great number of theatres this 
could mean the loss of quite a lot 
of revenue on tobacco sales, the 
main knock would be felt by the 
Treasury, which at present reaps 
around $1,960,000,000 a year in to- 
bacco taxes, mostly from the sale 
of cigarets. 


Crosby With Lancaster Iffy 


Hollywood, July 9. 

Bing Crosby is being paged by 
Hecht-Hill-Lanecaster to co-star op- 
posite Burt Lancaster in “The Rab- 
bit Trap.” 

Crosby is interested in the proj- 
ect, but there will be a rewrite of 
the script to build up Lancaster's 
role, so he’s withholding his final 
okay until he sees the finished 
script. 











National Boxoffice Survey 


Holiday No B.O. ee *80 Days’ No. 1 


‘Sun’ 3d, ‘Wonders’ 


Long Independence Day week- 
end was regarded as of doubtful 
benefit to the b.o. by exhibitors in 
most keys covered by VAniety. For 
fair skies and torrid temperatures 
tended to lure potential patrons to 
beaches and resorts and the hope- 
fully anticipated holiday surge to 
the wicket failed to materialize. 


Exceptions to the rule were 
those houses with either fresh 
product of blockbuster proportions 
or time-tested longrunners. In the 
latter category falls “Around 
World in 80 Days” (UA), which 
again leads this frame by a wide 
margin, Winding up second is 
“Prince and Showgirl” (WB). It 
ran third last week. 


“Island in Sun” (20th), now in 
extended runs for the most part, 
dropped to third from its previous 
No. 2 position. “Seven Wonders of 
World” (Cinerama) is fourth, same 
as last week. “Sweet Smell of 
Success” (UA), with more play- 
dates this sesh, has forged up to 
fifth by dint of fancy showings. 
Hot on its heels is “Bernardine” 
(20th) in sixth Spot. This Pat 
Boone vehicle appears to be cor- 
nering the teenagers. 

“Ten Commandments” (Par), 
with an established b.o. rep, is 
seventh followed by “Fire Down 
Below” (Col), the Rita Hayworth 





1, ‘Prince’ 2d, 
4th, ‘Success’ 5th 


starrer. Rounding out the Top 
Nine is “Something of Value” 
(M-G), which dropped down three 
places from last week’s sixth berth. 

Runners-up are “Beau James” 
(Par), playing in only four keys 
currently; “Man on Fire” (M-G) 
and “Gunfight at the O.K. Corral” 
(Par). 

Of likely championship material 
is “Pride and Passion” (UA), ex- 
cellent in L.A., massive in Chicago 
and big in New York. Also due to 
be heard from is “Delicate Delin- 
quent” (Par). This Jerry Lewis 
starrer is sock in D.C., fancy in 


N.Y., smash in Cincinnati and 
strong in Philly, among other 
dates. 


“Johnny Tremain” (BV), neat in 
Boston, is good in Denver and big 
in Chicago. “Tammy and Bache- 
lor” (U), fine in Minneapolis, is 
neat in Toronto and good in Den- 
ver. 

“Bambi” (BV) (reissue) is terri- 
fic at the Viking, a Philly art 
house. Disappointing this frame 
are “Love in the Afternoon” (AA) 
and “St. Joan” (UA), Former Is 
fair in Frisco, s!ow in Philly and 
L.A., but good in Seattle. “Joan” 
is mild in N.Y., lagging in L.A., 
slow in Minneapolis and fair in 
Boston. 

(Complete Bozxoffice Reports on 
Pages 12-13). 





Metro, which released Samuel 
Goldwyn’s “Guys and Dolls,” now 
appears to be pushing for distribu- 
tion rights to the producer’s up- 
coming “Porgy and Bess.” Film 
company is offering unusually at- 
tractive terms to Goldwyn, being 
anxious to regain its prestige posi- 
tion with top-rung product such as 
“Porgy,” though all-Negro, is ex- 
pected to be. 

Details are being kept under * 
wraps but it’s believed M-G—or, 
specifically, M-G president Joseph 
R. Vogel—has initiated talks on the 
basis of M-G taking 20% of the 
domestic gross and 2242% of for- 
eign as its share of the distribution 
money. Additionally, M-G would 
advance coin for nationai ads, 
prints and trailers and pay for all 
trade publication insertions. 

Finalization of any deal is not 
expected for some time, particu- 
larly since Goldwyn has blue- 
printed a long-range “Porgy” pro- 
duction schedule. 





Add Marriage Sacrament, 
Escape Legion ‘C’ Rating 
On ‘Love In Afternoon’ 


Gary Cooper marries Audrey 
Hepburn in “Love in the After- 
noon” and the Church has given its 
blessings. Picture of that title, in 
the form presented to the Catholic 
National Legion of Décency, had 
been threatened with a “C” (Con- 
demned) rating because Cooper 
and Miss Hepburn engaged in 
much love in the afternoon and at 
the end they simply were seen go- 
ing off on a train together. 

The Billy Wilder-Allied Artists 
production subsequently was 
changed via additional dialog as 
spoken by Maurice Chevalier, who 
appears in the picture as Miss Hep- 
burn’s father. His words get across 
the idea that the two romancers 
are on the way to the altar, thus 
making everything legal. 

Legion still had its reservations 
(film “tends to ridicule the virtue 
of purity by reason of an undue 
emphasis on illicit love,” said the 
reviewing organization). But the 
“C” was escaped; Legion's rating 
now is a “B”—which means “mor- 
ally objectionable in part for all.” 


ASSOCIATED BRITISH 
EQUALS PREVIOUS 207 


London, July 9. 

Trading profit for the Associated 
British Picture Corp. for the year 
ended March 31, was $7,278,546— 
$1,608,692 up on the figure for last 
year which was $5,669,854. At the 
annual meeting, to be held on Aug. 
7, the directors will recommend a 
final divdend of 1242% less tax 
on the ordinary steck, which will 
make a total distribution for the 
year of 20%; the same as last year. 

In _ his annual statement, Sir 
Philip Warter, the chairman, points 
out that the theatre profits were 
maintained at last year’s level only 
by increasng admission prices and 
by the most rigorous economy 
measures. 





3-Feature Policy 
Okayed by Jap FTC 


Tokyo, July 2. 

Showing of three pictures on the 
same program was okayed by the 
Fair Trade Commission. The ques- 
tion was raised since with the 
mushrooming of theatres, compe- 
tition has forced many theatres to 
adopt a three-feature policy. 

Shochiku, Toho, Daiei and Toei 
of Japan's majors had previousiy 
included a provision in the con- 
tracts forbidding the use of three 
features. Commission decision over- 
rules this and the contact clause 
must be struck out since it violates 
an anti-trust law. 
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It Was a Bumpy First Two Years, 
But Schwartz Sanguine Re DCA 





Strategic-minded exhibitors, pre-+- 


paring for their own future welfare, 
should set aside one or two days a 
week for foreign films, Fred J. 
Schwartz, president of Distributors 
Corp. of America, declared in 
Gotham last week. 

“The audience is there,” he 
insisted. “It’s just a question of 


exposure. Given systematic and 
patient build-up of these attrac- 
tions, and the theatres will create 
their own at least a partial answer 


to the shortage of product.” 
Schwartz and DCA sales chief 
Irving Wormster admitted the past 


two years had been “a _ tough 
struggle,” but that DCA was now 
at the point where income balanced 
costs and overhead. Company 
operates 15 offices througout the 
country and expects to add another 
four or five. Its release volume is 
about 30 films a year. “We now 
finally have enough product to sus- 
tain us for the next 12 months,” 


Schwartz said. 
more selective.” 

DCA now plans to have between 
three to five top “A” pictures, two 
or three lowbudget exploitation 
shows, and five to ten of “the best 
foreign films that we can pick up.” 

Favor Co-Producing 

Aim is still to coproduce wher- 
ever possible, either in the U.S. or 
abroad. In Europe, Schwartz said 
this was important so as to “intro- 


“Now we can be 


duce the flavor necessary for the 
States without destroying the native 
quality of the pictures.” Neither 


Schwartz nor Wormser appeared 
particularly enthusiastic about dub- 
bing films into English, though 
several DCA pix are being dubbed 
for the mass market, 

Schwartz pointed out that for 
“Battle Hell” (Yangtse Incident), 
which DCA coproduced with Her- 
bert Wilcox in London, a dialog di- 

‘Continued on page 24) 


Hugo Fregonese’s 
‘Quixote’ Up For 
Cooper-Costello 


Madrid, July 9. 

Hugo Fregonese, Argentine film 
director, is now in Madrid setting 
the most ambitious project of his 
career. He speaks of a $4,000,000 
version of “Don Quixote” which he 
hopes to ready for a January '58 
start. Cognizant that Mike Todd 
may also tackle “Don Quixote,” 
Fregonese says he hopes to get 
there first with the most. 

Moving on all fronts to jell com- 
mitments for cast, U.S. release, 
Spain coproducer and script, the 
producer-director has given local 
scribe Carlos Blanco an Aug. 31 
deadline to ready thet initial 
screenplay. While project hinges 
largely on Gary Cooper's approval 
of the script, Fregonese is taking 
no chances and will have screen- 
play dialogued by & prominent 
Hollywood screenwriter who will 
also act as associate producer. 

Idea for the Cooper-Fregonese 
version of the Cervantes classic 
was born in ‘53 during shooting in 
Mexico of “Blowing Wild” (War- 
ners). Fregonese says he has at 
last united the necessary artistic 
talent and financial backing to get 
“Quixote” moving. 

Lou Costello is being sought as 
Sancho Panza and Madrid film 





circles consider the Cooper-Cos- 
tello combo will find favor with 
Cervantes Societies throughout 
Spain. Fregonese says he will cast 


r y role with a major star. 
20th Century-Fox is currently 
dickering with Fregonese for U.S. 
release and a color scope 55mm 
treatment. In Madrid, Fregonese 
is scouting local producers and in- 
tends to sign a coproduction pact 
before heading south to Torre- 
molinos. Principal reasons for a 
local coproducer, he says, is to 
unload on strong Spanish shoulders 


such delicate questions as govern- 
ment cooperation, a clean censor- 
ship bill ef health and a rallying 


of the “Don Quixote” clans around 
the Fregonese-Cooper version. 

(In addition to Tedd and Fre- 
gonese, Dino DeLaurentiis has also 
announced a “Don Quixote” to star 
French comie Jacques Tati. Wags 
here predict a shortage of wind- 
mills), 





KRUSHEN’S COAST TRIP 


Heating up Next Batch of U.A.| 
Releases in Chi, L.A. 





i 
; 

Mori Krushen, exploitation chief | 
of United Artists, left N.Y. yester- | 
day (Tues.) for a two-week trip | 
to Chicago and Los Angeles. He'll | 
hold a series of sales strategy con- | 
fabs with circuits and exhibitors on | 
new UA releases. 

On the front burners currently | 
are “Time Limit,” “Paths of Glory” 
“Fuzzy Pink Nightgown” and “Wit- 
ness for Prosecution.” 


Yanks Snub Czech, 
Spanish Fests 


There'll be no American films at 
either the Czech Karlovy-Vary or 
the Spanish San Sebastian film fes- | 
tivals. The failure to go into Kar-| 
lovy-Vary ties in with the Czechs’ | 
uncooperative attitude re the pur-| 
chase of U.S. films. They first 
discussed a deal, then walked out 
of it, apparently for political rea-| 
sons. RKO’s “The Brave One” was, 
at one point, suggested as a suit- 
able entry for Karlovy-Vary. 
Choice was later nixed, reportedly 
at the urgings of the State Dept. 

As for San Sebastian, MPEA 
faces various problems in sending 
films into a country which it has 
boycotted for close to two years. 


1949 Cannes Palace To 
House Another Fest 


Paris, July 9. 

So that the million dollar Film 
Palace in Cannes, built in 1949 and 
utilized only once a year, should 
not lie fallow all year between 
fests a secondary-type fest will be 
inaugurated this year. It will run 
from Oct. 8-18 and will be mon- 
ickered The Festival of Great 
Works of the Cinema. 

World film museums will be al- 
lowed to submit and suggest past 
film masterpieces (talkies only) and 
a special commission will make the 
final choices. 














N. Y. to Europe 
Milton Biow 
George Bourlos 
Keefe Brasselle 
Arlene De Marco 
Clarence Derwent 
Jean Goldwurm 
Ernest Graves 
Edith Hamilton 
Van Johnson 
Anna Magnani 
Ed Manderino 
Joseph Maternati 
George Mathews 
James E. Petkins 
Margaret Phillips 


| dios outside of Prague. 


Czechs Co-Produce With 
Russia, Poland, France; 
Unusual Red Plot: Sex 


Karlovy Vary, July 9. 

‘Czech film production still stays 
to a steady 20 to 25 features per 
year. at the modern Barandov stu- 
c Recently 
the Czechs have had some copro- 
duction with Russia, various satel- 
lites and even some Western na- 
tions, and will be doing location 
work around Europe. 

There is now an East German- 
Czech pic rolling, “Bitter Love,” di- 
rected by Vaclav Gajer. Pic will 
be made in both DEFA and Czech 


| studios, plus split exteriors. Con- 
| cerns a love affair between a Czech 


deported laborer and a German 
girl during the war. German ac- 
tress Eva Kotthaus plays opposite 
Czech Ludek Munzar. 

Russo-Czech feature will be 
“Men Walk in the Dark” with Czech 
scripting but Russo direction. Po- 
land is also on the list for three 
pix with first to be “Faithfully 
Yours” about a Czech on a Polish 
holiday who gets mixed up with 
a Polish girl though he Its married. 
Unusual for Commies. Plot will 
work out quite morally. Other ven- 
tures include a Polish ballet, “Mr. 
Twardowski,” plus another comedy 
by a Polish writer, “You and Me.” 
“A French-Czech coproduction fs 
in the works with French players 
Robert Hossein and Marina Vlady 
cast. 





N. Y. to L. A. 


Janet Cohn 
Betty Comden 
Alfred E. Daff 
Mike Dann 

Joe De Santis 
Joe Gould 
Adolph Green 
Stanley Kaminsky 
Ernie Kovacs 
Mori Krushen 
Nat Lapkin 
Bob Lewine 
Roger Lewis 
Leo F. Samuels 
Burt Schultz 
Vincent Trotta 


L. A. to N. Y. 
David Barskin 
Joey Bishop 
Marge & Gower Champion 
Nathaniel Frey 
Bob Goodfried 
Cary Grant 
Gene Kelly 
John Kerr 
Leo McCarey 
Anthony Perkins 
William Perlberg 
Sally Perle 
George Seaton 
Spyros P. Skouras 
Everett Sloane 
Jerry Wald 
Hal B. Wallis 
Daryl F. Zanuck : 


Europe to N. Y. 
Erica Anderson 
Rosanno Brazzi 
Irving Drutman 
Jerome Hill 
Herbert Lom 
Dore Schary 





Jerry Pickman 


Manny Reiner 
| Elizabeth Taylor 


Frank Silvera 
Michael Wager 


Blanche Yurka ‘ 


Zadel Skolovsky 
Jo Sullivan 


Mike Todd 
Jerome Whyte 








Dead, Pedro Infante Twice Hailed 


Won Berlin and Own Lan 


d’s ‘Best Actor’ Awards— 


‘Road of Life’ Clean-Sweeps Mex Acad ‘Oscars’ 


Mexico City, July 9. 
A posthumous award was made 
at the Hotel Del Prade cereconies 
here to Pedro Infante, romantic 
singer-actor who died recently in 
an airplane crash. This is the same 


Mexican film player singled out for | 


“best actor” award last week at the 
Berlin Film Festival because of 
his work in “Tizoc.” 

“El Camino de la Vida” (‘‘The 
Road of Life”), story of a group 
of destitute local newsboys, with 
this 632-year-old town as setting, 
produced by Cinematografica La- 
tino Americana, a pic that in theme 
and treatment is felt here to match 
the Italian school at his best, was 
“Oscared” as the top Mexitan film 
of 1956 by the Mexican Academy 
of Cinematographic Arts and 
Sciences. “Road” also copped 
prizes for direction, Alfonso Coro- 





na Biake (a newcomer); and story, 


—- Ee - 





| Matilde and Eduardo Landeta, and 
top actor, Victor Manuel Mendoza. 
Other winners in the Mexican 
industry: 
First supports: Jorge Martinez 
Hoyos, Sara Garcia. 
Bit players: Pedro D’Aguiilon, 
Lucy Gallardo. 
| Juvenile: Luz Maria Aguilar. 
Child actor: Humberto Jimenez 
Pons. 
Adaptation: Arberto Gout. 
Camera: Rosalin Soiano. 
Mounting: Salvador Lozano. 
Editing: Jorge Bustos. 
Sound: Luis Fernandez. 
Music: Gustavo Cesar Carreon. 
A special award was made Fran- 
cisco Gomez “for his persistency 
and technical capacity in establish- 
ing Mexico's first color laboratory 
for the service of the cinema- 
tographie industry.” . 
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New York Sound Track 
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Jan Sedlacek, chief of Karlovy Vary Film Festival in Czechoslovakia 
argues that the U.S. should have entered the fest officially instead of 
offering to send either Allied’s “The Friendly Persuasivn”, or Para- 
mount’s “Funny Face,” already shown at the Cannes Festival. Karlovy 
actually started with a pic that had been withdrawn from Cannes so as 
not to risk offending Catholic tastes. Pic is ‘The Good Solider Schweik” 
based on a ‘Czech classic. 

20th-Fox boss, Spyros P. Skouras, hurt his foot, now gets around in 
Sandals ... MPEA’s Taylor Mills off on a three-week vacash . . . Louis 
de Rochemont Associates ordering 250 prints for its “A Living Church” 


Picture which Lothar Wolff produced. Film will be seen by over 2,000- 
000 members of the United Lutheran Church in America between 
September and December. Wolff also made the sock “Martin Luther” 
pic, backed by the same group. 

Council of the new Federation of British Film Makers have approved 
applications for membership from Carl Foreman (Open Road Films 
Ltd); Peter de Sarigny (Theta Films Ltd); Albert Fennell (Achilles 
Film Productions Ltd); and Paul Soskin (Conqueror Films Ltd). 

Harry Brandt willing to spend $250,000 on renovating his Mayfair 
Theatre, N.Y., so it could house roadshow attractions. Mayfair's been 
operating in the red. Brandt has gone to court against the landlord 
who wants to make use of his six-months cancellation clause in the 
lease .. . The late Jimmy Dean once tested for the lead in “Oklahoma” 
and almost got the part. However, they were afraid of dubbing in his 
singing voice. 

Board of directors of Universal last week declared a quarterly divi- 
dend of $1.06'%4 per share on the 442% cumulative preferred stock of 
the company. Divvy is payable Sept. 3 to stockholders of record Aug. 15. 

French Film Office topper, Joseph Maternati, off on a month's vaca- 
tion in France. He'll spend part of it with his family on Corsica, 
Marilyn Monroe, plugging her own, screened “Prince and the Show- 
girl” for her neighbors at Amagansett, L.I. ... Elia Kazan’s “Face in 
the Crowd” thought Venice-bound ... Bleat from Coast: studios’ an- 
nual summer headache is on, with vacationing friends of newspaper 
scribes, magazine characters and exhibitors arriving with letters re- 
questing filmmaking Jooksee. 

With full awareness that manpower problems even face the Broad- 
way deluxers, none the less it is irritating to come to the executive 
entrance of the Roxy and find that the flunky in charge of needless 
irritations doesn't know or hasn’t been told such fundamental things 
as where to look for the VIP and the Permanent Press Lists, which 
are carefully indexed for such purposes. The invitees know about, the 
management knows about, the house p.a. knows about it—but some 
blundering usher in charge of the door doesn’t, needlessly has to call 
down some assistant manager, etc. 

Leo Salkin, formerly with Walt Disney and now managing director 
of the London office of UPA films, has authored “Story-Telling Home 
Movies: How To Make Them” for McGraw-Hill publication next De- 
cember. 

Alfred Perry has exited as Canadian head of Universal. His contract 
had two years to run. Alex Metcalfe takes his place. 

The «child actor in films gets a going over in Marcel Mouloudji’s 
first novel “Les Larmes” (The Tears), just published in Paris. Mou- 
loudji is a 28-year old actor-scenarist-playwright-poet-singer-cleffer who 
now bows as a novelist.. He was once one of those child picture actors. 
His book details how a 19-year old is kept in a state of suspended 
maturity by his mother who has her eyes set on a possible Hollywood 
future for her version of Freddie Bartholomew. 3 

Sophie Silber, Franco-American publicist whom Allied Artists’ Mar- 
tin Davis Frenchified by adding a final “t” to make it Silbert, got as 
many press breaks for herself as for “Love In The Afternoon,” which 
she is shilling. That’s OK with AA and Davis, because vicariously the 
newspaper picture stories about “French beauty talks about love” re- 
dounded to the film’s builderupper. Paradoxically, on radio and tv 
interviews, she was admonished about "talking too freely on love”; 
okay to mention the title, ete. but she was cautioned that “because 
of the sponsor (and/or agency) it’s best not to get into too frank ‘dis- 
courses on amour-amour.” Miss Silber’s reaction about “the great mid- 
west is that it’s such a vast country and I was enchanted by their dif- 
ferent accents and eating habits but why are they so afraid of love?” 

Condon from Canada! “There are various things which distinguish 
a Cecil B. DeMille movie from others. Generally it will be longer than 
most. It will cost more than most. It will have bigger mob scenes and 
more names and more special effects than most. In every direction it 
will be bigger than most. The one thing it won’t be is much better 
than most.”—Bob Blackburn, reviewing “Ten Commandments” in Ot- 
tawa Citizen. a 

Metro has acquired the film rights to “The Midwich Cuckoos,” a 
science fiction novel by English writer John Wyndham. It’!] be pro- 
duced by Milo Frank under his new multi-picture deal with the studio 
. .. Alan Ladd and his 10-year-old son, David, will play father’ and 
son in Samuel Goldwyn Jr.’s “The Proud Rebel”... . Ernie Kovacs 
to the Coast to film a special five-minute featurette that will be dis- 
tributed free by Columbia as a promotional tool for “Operation Mad 
Ball” ... Anna Magnani stopped over in Gotham enroute to Rome 
after completing “A Woman Obsessed” in Hollywood for Hal Wallis. 

United Artists scheduled 4,600 radio spot announcements in 25 mar- 
kets for July Fourth holiday openings of Hecht-Hill-Lancaster’s “Sweet 
Smell of Success” . . , Metro’s brass is in a happy mood after a hush- 
hush sneak last week of Sol Siegel’s “Les Girls” at Loew’s 72d St., 
N.Y, Picture, screened mainly for Radio City Music Hall officials, 
looks headed for the Rockefeller showcase around Thanskgiving time. 
Picture stars Gene Kelly, Mitzi Gaynor and Kay Kendall (the new 
Mrs. Rex Harrison) . .. John A. Weil, most recently with the General 
Foods Corp.’s public relations department, has joined Columbia Pic- 
tures International as assistant to foreign pub-ad chief Lawrence H, 
Lipskin. He replaces F. F. Galvan who left Col several months ago. . 
Nat Lapkin, Stanley Warner first v.p., to the Coast over the weekend 
to gander tne initial rushes of “South Seas,” fifth Cinerama produc- 
tion . . . Louis Jourdon signed by Metro to play opposite Leslie Caron 
in “Gigi” ... Ressano Brazzil, who stars opposite June Allyson in Uni-+ 
versal’s “Interlude,” in from Europe yesterday (Tues.) . . ., Universal 
executive v.p. Alfred E. Daff returned te the Coast after two weeks of 
homeoffice conferences. 

20th-Fox’s ‘Island in the Sun” fs first picture this year to run for 
three weeks at Paramount’s 4,100-seat Radio City, Minneapolis. 

Martin Starr, longtime but no more film chatterer for Mutual web 
emceeing first night formalities at Amboys Drive-In at Sayreville, 
NJ.... 15th link of Redstone chain . . . When it was reported that a 
couple of “Bowery Boys” films would be made in England, some N.Y, 
eyebrows elevated, so there is not too much surprise that Allied Artists 
has dropped the scheme, feeling that accumulated funds could be 
better utilized . .. “Bowery” budget usually around $110,000. 











Films Inc. authorized 
to conduct business in New York, 
with capital stock of 200 shares, no 
par value. Ralph Losso, filing at- 


John H. Callahan, retiring after 
47 years of theatrical work, given 
life membership in Local 195, Mo- 





tion Picture Operant AFL-CIO, 


at Manchester, torney at Albany. 


' 


awe 


oe 


ae rT 











~~) «es as Oe Oe me 


(ae ee eee me ht ew om or me oe 


ees eds 


erorecertets 8 * So mm eto 





eae i's & 














Wednesday, July 10, 1957 


VARIETY 





PICTURES 5 





ON AND OFF BOOZ REPORT 


FILM ROW COSTS | 
N “56: SMI: 


By GENE ARNEEL 


Branch operations, with nome- 
office sales and advertising not in- 
cluded, cost the six top companies 
$34,000,000 in 1956. These same 
outfits—Paramount, 20th-Fox, Met- 
ro, Warners, Columbia and Univer- 
sal—had total domestic film rentals 
of $239,000,000 in the same year, 
meaning the exchange system over- 
head nicked the distributors for 
14% of their income. 

This kind of outlay, and how a 
good part of it could be saved, is 
the subjéct of the report made by 
Booz, Allen & Hamilton, manage- 
ment consultants. Hired by the Mo- 
tion Picture Assn. of America, 
BA&H’s study and recommended 
efficiencies covered the six afore- 
mentioned outfits and Allied Ar- 
tists. Excluded are United Artists, 
which was not an MPAA member 
until a couple of weeks ago; Re- 
public, whose status in the theatri- 
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Think-Machine To Predict B.O. ? 


Hollywood, July 9. 

Film producers for years have 
been trying to hit upon some magic 
ormula whereby they might pre- 
dict the financial return of a given 
picture. Now indie Nicholas Nay- 
fack has come up with the answer 
—he hopes. 

If it works, Nayfack will find 
himself in the comfortable position 
of being able to chart future pro- 
duction operations without threat 
of ulcers, in the knowledge that 
much of the gamble of picture- 
making has been removed. He 
came upon his solution strictly by 
chance, while in production of his 
first indie, “The Invisible Boy.” 
Remington-Rand’s electronic brain, 
Univac, which plays a pivotal role, 
did the trick. 

Nayfack brainstormed the idea 
while watching a scene featuring 
Univac. If Univac could predict re- 
sults in other fields, why not mo- 
tion pictures? He immediately con- 
tacted a Cal Tech scientist (Univac 
sequences have been worked out 
for film through the offices of this 





cal picture business has become 


institution) on the practicality of 





‘Spotlight Film Row Salaries 


Field personnel obviously would be affected (i.e., payrolls would 
be considerably trimmed) if any substantial part of the Booz, 


Allen & Hamilton report on 


exchange system economies is 


adopted. Here’s a representative breakdown on top annual salaries 
paid salesmen and branch managers in various key cities: , 


New York .... 
Washington 
New Haven 
Minneapolis 
Kansas City 
Atlanta 
Boston 
Los Angeles ........++++- ess 


eee eee eeeeeee 
See eee ewereeene 
Sete ee eerste sees 
eee eee eeeeeeane 
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Salesmen Branch Managers 
coos GRUBB $23,725 
o0sé: Oe 13,780 
oace 9,740 
ocoe:: Sie 16,900 
ooee 7,403 12,680 

7,343 12,900 
cone. Gee 14,300 
ones. eee: - 17,000 








vague, and RKO, which last year 
collapsed its domestic distribution 
setup. 

Booz Allen has outlined two pro- 
posed cutback programs, the first 
being short range (one to three 
ears) and the second going five to 
to years. Basis of the latter, if 
adopted, would be the elimination 
of the branch exchange system as 
it is now known, 

Part One would comprise; Cen- 
tralization of billings and account- 
ing work, modification of credit 
and collection practices and con- 
solidation of shipping and back- 
room procedures. It’s pointed out 
that top efficiency would be 
reached if all companies go along 
with these ideas and the potential 
saving for each of them per year 
would be up to $830,000, 

No determination is made of 
the amounts that could be saved 
via the long range program but 
these would be measured in the 
millions, it’s inferred, if there’s 
unanimous participation and adher- 
ence to the schedules. 

Report suggests that each com- 
pany have its own electronic com- 
puter and date processing centre 
along with only five to seven re- 

ional sales and booking offices. 

ooking decisions would be made 
by a “mechanical brain” machine. 
A few regional shipping and in- 
spection centres would be main- 
tained by all companies on a con- 
solidated basis. 

Such changes obvious would 
represent radical departures from 
the traditional setup, under which 
the companies operate branches in 
$2 key cities and in most cases 
handle backroom.work in each area 
on an individual basis. The over- 
haul, also, would mean tremendous 
cutbacks in employment. 

Timetable 

Booz, Allen also mapped out a 
timetable for putting the short 
range plan in work, as follows— 

First two months: Present rec- 
ommendations to MPAA company 
heads, determine who is willing to 
go along, and appoint an imple- 
mentation committee. 

Next two months: Decide on 
basis for operation of consolidated 
backrooms. 

Mext two: Establish ground rules 
for participation. 

Next two: Select three to five 

(Continued on page 14) 


20th So Active 
Moving to MGM 
Lot Improbable 


The proposed studio merger be- 
tween Metro and 20th-Fox seems 
headed for file-and-forget. 

Spyros P. Skouras, 20th prexy, 
disclosed in Gotham that the sur- 
vey to establish the possibilities of 
joint studio operation was still go- 
ing on, but the tenor of his com- 

ents appeared negative. 

He pointed out that, among other 
things, 20th was now engaged in a 
heavy production sked which makes 
a merger of facilities less desir- 
able (a) because there’s a question 
whether the Metro lot could handle 
it all, and (b) whether, with so 
many films on the boards, there's 
a point to it at all. 

20th originally had mulled a 
merger of facilities with Warner 
Bros. When that fell through, talks 
with Metro—and a survey—were 
initiated. - 

Skouras said his company prob- 
ably would remain where it is, us- 
ing part of the huge Fox lot. 
There’s considerable oil drilling 
going on at the studio site with 
nine wells already drilled and pro- 
ducing. 


Jerome Evans’ Job at U 


Jerome H. Evans has been named 
to the newly-created post of eastern 
promotion manager of Uhiversal. 
According to Charles Simonelli, the 
appointment of Evans as well as 
the naming of Paul Kamey to the 
newly-created post of assistant 
eastern’ publicity manager under 
Philip Gerard, is part of the com- 
pany’s program of expanding its 
executive advertising and publicity 
personnel to meet the company’s 
increasing promotional activity. 

Evans, who teaches marketing in 
the evening division of the Bernard 
Baruch School of Business Admin- 
istration of CCNY, has been asso- 
ciated with U for the past 12 years, 
handling commercial tieups, .na- 
tional promotions, and radio-tv 
activities. 
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the plan. Given a go-signal—with 
certain reservations by the some- 
what doubting scientist—producer 
and his research department sup- 
plied enough pertinent data for 
scientist to whip up a mathematical 
equation. 

The solution came through in 
short order—picture should gross 
$3,600,000. 

Since “Boy” is a sequel to Met- 
ro’s “Forbidden Planet,” produced 


‘Band of Angels’ 
Slavery Angles 
May Rile Dixie 


Hollywood, July 9. 

There appears to be a Southern 
rebellion also looming against 
Warner Bros.’ upcoming “Band of 
Angels,” following on the heels of 
protests from the south at Darryl 
F, Zanuck’s “Island in the Sun” 
over its inclusion of racial prob- 
lems. It has Clark Gable as a 
slave-buyer. 

Execs of southern circuits have 
expressed alarm at scenes in “An- 
gels,” in which Negro actor Sidney 
Poitier slaps Yvonne De Carlo, and 
those in which he also manhandles 
Patric Knowles. Consequently, 
WB expects southern theatregoers 
will protest over the master-menial 
problems in the Clark Gable-Miss 
De Carle starrer. 

However, Warners is going 
ahead with plans for a big New 
Orleans opening July 18 despite 
the apprehension expressed by 
southern exhibs. First screenings 
are skeded at Dallas and Memphis 
this week, and exhibs fear film will 
meet the same opposition shown 
“Island,” which so far has played 
only in border states, although biz 
in those areas has stimulated near- 
future “Island” bookings in Texas, 
ha aga and Florida, Jim Crow 
states, 


To Create Track Record, 
Then Seek Release Deal: 
Castle-White Strategy 


Hollywood, July 9. 

Old-time methods of film exploi- 
tation wili be employed by Susina 
Associates, new indie formed by 
producer-director William Castle 
and writer Robb White for a pro- 
gram of five features. They’ve 
closed a deal with Bel-Air Produc- 
tions to use the latter firm’s facili- 
ties and Bel-Air wili participate 
in the profits of the initialler, 
“Macabre,” which rolls July 23. 

As part of the old-fashioned sell- 
ing campaign, White plans to take 
to the road for a barnstorming tour 
with “Macabre,” which will be set 
for selected small houses for orig- 
inal runs. After these pre-release 
engagements, a regular releasing 
deal will be sought. 

In addition to “Macabre,” Susina 
has acquired “Jungle Fury” and 
“Up Periscope” and is planning a 
vidpic series “Our Virgin Island,” 
based on White's best seller of 
some years back. Property will 
first be lensed as a feature by Brit- 
ish Lion. 

Castle, who produced the “Men 
of Annapolis” séries for Ziv TV, 
said “Macabre” will carry a budget 
somewhere between $150,000 and 
$300,000. He’s on leave of absence 
from Ziv. 











Cinerama’s Sailing Ship 
Honolulu, July 9. 

Luxury schooner Te Vega, 
which formerly sailed between 
here and Tahiti, is enroute to 
the South Pacific under char- 
ter to Dudiey Pictures Corp., 
whch is filming “Cinerama 
South Pacific.” 

Te Vega, a picturesque sail- 
ing vessel, has been chartered 
until October. 
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Oooo: 
last year by Nayfack for a return 
of $3,400,000, part of the equation 
was based on the analysis of dif- 
ferences between the two films. 
These were weighed as to relative 
importance, and then gross of new 
film was estimated as against that 
chalked up by its predecessor. 

Also analyzed were the attend- 
ance curve for science-fiction films 
generally, inflationary rises in 
ticket prices, population growth 
according to census reports, num- 
ber of films in competition, num- 
ber of families watching tv. Also 
charted were attendance curves 
at specific times of the year, the 
producer’s boxoffice record. Such 
an intangible as a news tie-in with 
the International Geophysical Year 
from a public interest standpoint 
likewise was clocked. 

Nayfack is holding his breath 
that computations by Univac will 
prove correct. If they are, from 
here on in he'll devise his formula 
and compute the data before the 
actual start of production. It'll be 
like betting on a sure thing, pro- 
ducer opines. 
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FINAL ‘REALISM 
NEEDS MERGERS? 


By FRED HIFT 


The first reaction has come to the 
management survey reports, made 
by Booz, Allen & Hamilton on the 
order of the Motion Picture Assn. 
of America. The response, from 
the president of one of the major 
companies, is strictly negative. 

Sum and substance of his argu- 
ment—without going into details 
of the recommendatons resulting 
from the survey—was that the re- 
sultant savings would be piddlin’ 
and almost not worth the effort. 

“The only thing that would make 
sense, in the long run, is the com- 
plete merger of companies,” he 
said. He added he knew of no 
such merger talks at present. 

While the Booz, Allen & Hamil- 
ton report outlined short and long- 
term programs to effect economies 
in distribution, a good part of the 
survey was slanted to the indi- 
vidual companies, showing where 








Limits on Booz, Allen X-Rays’ 


Substantial segment of the American film business submitted 
itself to economic psychiatry—but limitedly. Most company mem- 
bers of the Motion Picture Assn. of America collectively called 


in the management consultant 
to size up ways and means of 
efficiency of operation. 

But the film outfits made one 
to sleuth only the 
trib to exhibitor. 


firm of Booz, Allen & Hamilton 
saving money without impairing 


thing clear: BA&H would be free 


hysical process of handling prints from dis- 
pecifically ruled out were any gum-shoeing 


of sales policies and methods, homeoffice operations and execu- 


tive functions. 


Employment of manpower, from the top echelon and on down, 


obviously overlaps with the phy 


sical print processes. As a result, 


the efficiency experts’ report could hardly present a complete pic- 
ture of what, in BA&H’s opinion, could be done in the name of 


sound economy. 





Podhorzer's New 
German Export 
Status in N.Y. 


Frankfurt, July 9. 

In a move designed to strength- 
en its position in the American 
market, Germany’s Export-Union 
has appointed Munio Podhorzer its 
representative in the States. Pod- 
horzer, who heads his own United 
German Film Enterprises in N.Y., 
is currently visiting Germany. 

This is the first post-war move 
by the German industry as such in 
the U.S., where its films to date 
have not made much impact. Pod- 
horzer in past years has sought to 
promote and publicize German pic- 
tures via his UGFE, but has en- 
joyed only fitful support from the 
Export-Union. 

Latted is supported by the Ger- 
man industry and aims to publicize 
German films in the foreign mar- 
ket. It also gets some government 
support. 

One of the first projects to be 
undertaken by Podhorzer presum- 
abiy will be the arranging of 
German film weeks in the U.S. 
Groundwork for these “weeks” 
already has been laid. 


‘DERIVED FROM TV’ 
POISON TO SVENSKAS 


Minneapolis, July 9. 

Chalk up still one more picture 
of television genesis to do a com- 
parative boxoffice brody in Minne- 
apolis area. This time it’s “Johnny 
Tremain” which turned in a very 
ordinary single week at.the local 
RKO Orpheum, failing to win a 
holdover or moveover. 

“Must be that too many of the 
youngsters have watched “‘Tremain’ 
on video,” is the conclusion. 

Invariably, expanded video fare 
misses at the local boxoffice, other 
recent examples being the highly 
praised “12 Angry Men,” “The 
Bachelor Party’ and “The Con- 
stant Husband.” 





they stood in relation to their com- 
petition. 

The report recommended con- 
solidation of branch and backroom 
facilities and the streamlining of 
billings procedures via the use of 
IBM machines. It also suggested 
centralization of collections at the 
homeoffices, the use of electroni¢ 
computers aiming at a more scien- 
tific distribution of prints, etc. 

One company, 20th-Fox, is cur- 
rently experimenting with the use 
of IBM machine billing at the 
homeoffice for its New Haven ex- 
change. 

Some executives feel that the 
management survey would be given 
greater consideration had the in- 
dustry, in recent months, not 
switched to a new policy of step- 
ping up production. Thus, while 
some of the distributors would defi- 
nitely benefit by a merged opera- 
tion at least of the physical facili- 
ties, others now maintain that 
they've got enough product te keep 
all hands busy and at work. 

As is true abroad, the question 
of what it would cast to close the 
backrooms, as against what would 
be gained, must be decided. Some 
of the companies definitely feel 
that savings of $5,000,000 or $6,- 
600, uch as are suggested in 
the Booz, Allen & Hamilton report 
—are almost not worthwhile in the 
light of loss of control, etc., that 
would be suffered. 

Though the industry is probably 
less competitive these days than it 
used to be in its youth, many of its 
executives still retain a fiercely in- 
dividualistie spirit that shrinks 
from the danger of a loss of iden- 
tity in any area. Furthermore, 
the companies’ -leadership, with 
comparatively few exceptions, is 
strongly traditionalist in its think- 
ing, sometimes to its own detri- 
ment and in the face of changed or 
changing conditions. 

While film people in recent years 
have become survey conscious, it is 
fair to say that very few overall 
studies (and recommendations )— 
other than those made by individ- 
ual companies for their own uses 
—are ever acted upon. Repeated 
comment by execs is that surveys, 
particularly on the business side, 
never tell them anything that they 
didn’t know already. Same can be 
said, to a large extent, of the cur- 
rent Booz. Allen & Hamilton study. 
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Band of Angels 
(COLOR) 
Carle ia powerful Old South 
Cc 
} rrr with miscegenation 
' theme skillfully woven into 









Outlaw’s Son 


I We a Teenage 


—_— 
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Outdoor cops ’n’ robbers entry. 
Better-than-average fare. 
Should do okay b.o. 


Hollywood, July 2. 












;00d prospec United Artists release of a Bel-Air 
plot. G ta. A Hollywood, July 5. Production. Stars Dane Clark, Ben 
H \merican-International release of &| Cooper, Lori Nelson: co-stars Ellen Drew; 
Hollywood, July 5. ee Cohen ay oy wae a features Charles Watts, Cecile Rogers, 
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Subject of miscegenation is ex- 

loved and developed in this color- 
fu production of the Old South. 

arnerColor film, shrewdly turned 
out along showm p lines to 
make best use of an unusual story, 
will come in for some social reac- 
tion and accordingly may be spe- 
cially “exploited.” Add to this 
word-of-mouth fact that Clark 
Gable and Yvonne De Carlo, both 
deliver powerful performances. 
Feature seems cinch to do excep- 
tionally good biz generally de- 
spite any sensitivity below Mason- 
Dixon Line. 

Raoul Walsh is in top form in 
direction of the screenplay by 
John Twist, Ivan Goff and Ben 
Roberts. Derived from a Robert 
Penn Warren novel, screen writers 
have captured the mood and spirit 
of the Deep South narrative which 
deals with a young woman of qual- 
ity discovering that her mother 
was a slave. ld on the auction 
block to a former slave-trader, un- 
foldment dwells on the pair's re- 
lations, both in New Orleans and 
later on a plantation up-river when 
war between the North and South 
moves area. Beautiful and realis- 
tic backgrounds are achieved 
through locationing in Louisiana, 

Gable’s characterization is remi- 
niscent of his Rhett Butler in 
“Gone With the Wind,” although 
there is obviously no paralleling of 





‘Boddy Hart 
Ernie 
Ken Christy 


Audley Anderson 
Leslie Kimmell 


| Todd Wentworth as a child 
Another in the cycle of regres-| Ben Jorgenson 
sion themes is a combo teenager | Mac Butler serene 
and _ science-fiction yarn which! Kessier ..003 000060007 
should do okay in the exploitation | pennitie™ 3 
market. American - International; The “Outlaw’s Son” has a tend- 
will topbill pic with the not-so-| ency to gallop off on several plot 
good “Invasion of the Saucer Men” | tangents simultaneously, not all of 
as a horror package. | which pan out. Still, this outdoors 
Only thing new about this Her-| cops 'n’ robbers entry stacks up as 
man Cohen production is & pSy-| better-than-average fare, which 
——_ use - ra — ‘balp| mould ge ha 4 “ee B.O. r= 
ager who comes Dan Tk, n Cooper an r 
using the youth for an experiment Nelson po yg followings 
in regression, but it’s handled well) which might help. 
enough to meet the requirements Richard Alan Simmons screen- 
of this type film. There are plenty play, from Clifton Adams novel, 
pal a a ly floughed | foliows plot line laid out in title. 
e * 
screenplay, but good performances | js "Cooper cme pied goge hy + 
help overcome res inal | small cowtown society. Townsfolk 
reels, when the lad turns Into &| aren't too friendly, especially after 
hairy-headed monster with drool: | nop’s accused of killing the local 
ing fangs, are inclined to be played} banker during a holdup. 
por’ visit 
y maiden 


too heavily. e . 
Michael Landon delivers a first-| —_ ok belag t Pin! 
—, Di yp tee oor as the high| sunt Ellen Drew. During visit he 
and has okay support right down — oan = Le by 
the line. Yvonne Lime is. pretty|2°Seph “Bucko afford, how to 
as ite girl éclaud. whe oske him | handle a gun. When son interjects 
to go to the psychiatrist, and whit | 2 -44 into a schoolyard oe nat- 
Bissell handles doctor part eap-| urally townfolk don’t cotton to 
ably, although some of his lines} ee " 
are pretty thick. Barney Phillips! a a de Cpease Seon 
is competent as a detective trying | C45¢24rcene epuly marsnal be 
to straighten out Landon, as is|{@™ily hot temper soon gets him 
Robert Griffin in role of police|!™ trouble and he throws in with 
chief and Dawn Richard as one of | Some outlaws to rob a mine payroll. 
oF | Now-elderly pop returns to scene 


Landon's_ victims. 'and goes down shooting to prevent 








plot. As former slave-runner | 
turned New Orleans gentleman, | 
with bitter memories of his earlier | 
days, he contributes a warm, de-| 
cisive portrayal that carries tre- | 
mendous authority. After he buys | 
femme, instead of relegating her 
to his slave quarters he treats her 
as a lady in his household, where 
romance buds and later she re- 
fuses to accept the freedom he 
offers. 

In the best delineation of her 
carcer, Miss De Carlo is beautiful 
as the mulatto, who learns of her 
true status when she returns from 
a Cincinnati finishing school to at- 
tend her father’s funeral. She 
finds herself a chattel of the heav- 
ily-mortgaged estate, due to moth- 
er 
dragged off to the block. Actress 





makes her work count heavily and Art 


is ideally cast in role. 
As co-star Sidney Poitier, young 


Negro actor, impresses as Gable’s M 


educated protege, whom = slaver 
picked up as an infant in Africa 


and reared as his son, Character is | ‘ 


one of complexities, the young 
man hating his master for having 
educated him beyond his station. 
One of the most dramatic moments 
occurs when Poitier, now a Union 
soldier after escaping from slav- 
ery, captures Gable to turn him 
over to Federal forces for having 
burned his crops against official 
orders; then arranges his escape 
with Miss De Carlo, whom he re- 
sents for actions not in keeping 
with her Negro blood. 

Strongly cast, too, is Efrem Zim- 
balist Jr., as a Union officer in love 
with femme; Patric Knowles, a 
Southern planter who goes on the 
make for her; and Torin Thatcher. 
sea captain and former associate 
of Gable. Standout performance 
also is turned in by Carolle Drake, 
Gable's former quadroon mistress, 
and Kex Reason and Ray Teal offer 
effective bits. 

Lucien Ballard’s color photog- 
raphy leads off above-average 
technical credits, and Franz Bach- 
elin’s art directiqn is superb. Max 
Steiner's musie score blends per- 
fectly and editing by Folmar 
Blangsted maintains fast tempo. 

Whit. 





Fine Arts International Films 
Corp. has been authorized to con- 
duct a motion picture distribution 
business in New York. Capital 
stock is 200 shares, nc par value. 
Phillips, Nizer, Benjamin & Krim, 


| Osborn, Russ Bender, 


having been a slave, and is 5 


M jler Jr.’s direction is u , 1 A 
is eeeueeme of the script and Ie.| his son following in his footsteps. 
seph La Shelle’s photography leads! Oh, yes. Along story line Aunt 
technical credits. Whit, | Ellen confesses she testified falsely 
| about the bank holdup, to prevent 
Clark from taking his boy along 
Invasion of Saucer Men to a life of crime ‘couple of other 
| guys done it). Also, when his “re- 
spectable” town g.f., Cecile Rogers, 
throws Cooper over after he gets 
into trouble, he takes up with fiery 
and unconventional Miss Nelson 
and windup promises a permanent 
union. 
Clark registers well as the trou- 





Trivial science-fiction, 





Hollywood, July 5. 
American-International release of a 
James H. Nicholson-Robert J. Gurney Jr. 
production. Stars Steve Terrell, Gloria 
Castillo; features Raymond Hatton, Lyn 
‘ s ay =~ —_ 
son, Sam Buffington. Jason Johnson, Don | bled outlaw, the role fitting his 
Shelton. Directed by Edward L. Cahn. ae 
Screenplay, Gurney, Al Martin; originai | brand of intense dramatics. Cooper 
Gory, Feu Peareaans sgomera. Frederick does quite well as the muddled 
,. est; editors, Ronald Sinclair, Charles . + : 
Gross Jr.; music, Ronald Stein. Previewed | young ’ —_ ee style Miss 
July 3, °57, Running time, 69 MINS. | Nelson’s role isn’t fully or logi- 
Steve Terrell | Cally developed,’ but she shows con- 
Gloria Castillo | siderable promise and attractive- 
Frank Gorshin ness 
Raymond Hatton 4 " . 
pied Lyn Osborn Miss Drew is fine as the fiercely 
Russ Bender | maternal aunt and Charles Watts, 
as the tough but understanding 
town mashal, also turns in a strong 












we Douglas Henderson 
Sam Buffington 
Jason Johnson 






r. Hayden - Don Shelton | supporting chore. Among large 
ee . Sin‘enctund | east, young Stafford, Eddie Foy 
CD ative kddes sacds Kelly Thordsen | III, Miss Rogers, John Pickard, 
la Pane inet | Robert Knapp, Les Mitchel and 
Paul :) Calvin Booth |Guy Prescott turns in capable per- 


Ed Nelson 


‘ formances, despite roles sometimes 
. Roy Darmour 


abbreviated to little meaning. 


Girl Audrey Conti 

y ; Jim Bridges Direction of Lesley Selander. 
Boy in immy Pickford | stresses action over introspection 
ep ale aaa i Dupui: oer ° 
es Buddy Mason |and largely succeeds despite a 
Boy in Soda Shop ..,...... Orv Mohler | tendency to wander afield. Music 





by Lex Baxter and camera work 
“Invasion of the Saucer Men” is| by William Margulies are definite 
a minor en for the science-fic-| assets. Other technical credits are 
tion trade, Film suffers from poor | good. ,' Kove, 
use of attempted comedy, and is 
further handicapped by a haphaz- 





ard sort of yarn which makes L’Etrange Monsieur 
film’s 6-mlnutes running ~ Steve 

seem much more. Pic wi 

packaged with “I Was a Teenage aeRe Coens lez. Seven 

Werewolf” for release by Ameri- Paris, July 9 


can-International. 

The James H. Nicholson-Robert 
J. Gurney Jr. production uses the 
device of a saucer ship from outer 


Jeannic release of Pechefil 
tion. Stars + Lemaire, Joanne Mo- 
ee Arenas fra: features, Lino 
ntura, Jacques Varennes, Anouk F. 
jac. Directed by Raymond on 


Destination 60,000 


Another cocky pilot taught 
humility. Hackneyed plot but 
striking aerial photography 
and popularized technical data 
may serve as draw for aviation- 
minded youth. 





Hollywood, July 2. 


Allied Artists release of a (Wack J.) 


Preston Foster, Pat Conway, 


Director-screenplay, George 






.. Coleen Gray 
.. Bobby 
nver 


Mickey Hill... os 
. Russ Thorson 


Dan Maddox... 
Grace Hill 








Striking air photography serves 
to counteract standard cocky young- 
ster leavened by misfortune plot 
updated to the jet age. Popularized 
technical data and jargon may 
attract aviation-minded youth. 
Otherwise, prospects are modest. 

Story by George Waggner, who 
aiso directed, revolves around tests 
of plane manufacturer Preston 
Foster's latest experimental jet. 
His hot-shot test pilot-wartime 
buddy, Pat Conway, isn’t too ame- 
nable to discipline, after firgt trial 
attempt fails. Alternate pilot Den- 
ver Pyle is seriously injured in 
second try at ironing out bugs. 
Foster himself takes up a third 
prototype and nearly ‘blacks out, 
until Conway, flying escort, snaps 
him out by barking combat com- 
mands over intercom radio. Sketch- 
ily developed is romance between 
Conway and Foster's secretary, 
Coleen Gray, and Foster's family 
life with Jeff Donnell and Bobby 


-( N.) Kra Production. Stars| Pleasence. Dire 
Gross-(Philip N.) Krasne Produc — meee Screenplay, William Rose, 
nell, Coleen Gray; features Bobby Clark, | >@sed on original story by Rose; camera, 
Denver Pyle, Russ Thorson, Ann Barton. | Douglas Slocombe; editor, Peter Tanner; 

Wagener; | ™usic, Gerbrand Schurmann. Previewed 


-.-Jef® Donnell} y 


My | at teneroe 
a | Crabtree 


Ann Barton | M 
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Decision Against Time 


Airplane forced landing situa- 
tion. Fairly suspenseful, okay 
for general dating. 


Hollywood, June 29. 

Metro release of a Michael Baicon 
; duction. Stars Jack Hawkins; 
| Zlizabeth Sellars; 


ro- 
costars 
features Walter Fitz- 


gerald, John Stratton, Lionel Jeffries, 
die Byrne, Victor Maddern, Donald 
by Charles Crichton, 

John Eldridge, 


camera, Hal McAlpin; editor, Kenneth | June 28, ’S7. Running time, 87 MINS. 

rane; music, Al Glasser. Previewe@ | John Mitchell ......... Jack Hawkins 
July 1, ’57. Running time, 66 MINS. | Rary Mitchell ocecbaus Elizabeth Sellars 
Col. Ed Buckley...........Preston Foster Pi ml ape tise sets #7 te > ag 
Wee COMMOES. 0.0 cc ccescvepce Pat Conway | peter Beuk . "Jehu Stration 








“Vietor Maddern 
..Lionel Jeffries 
Donald Pleasence 


oe Biggs ... 


Mary’s Mother ..... .. Catherine cey 
Mrs. Snowden --»-Megs Jenkins 

OD: -sedeb ee ... Ernest ark 
eee Raymond Francie 
GOR -- soveies sandsweuts Russell Waters 
Ingrams ...»-Howard Marion Crawford 
Nicholas Mitchell ....... Jeremy Bodkin 
Philip Mitchell ......... 


er a 
Betty Harris ...........Mary MacKenzie 
Launderette Assistant..Esme Easterbrook 


“Decision Against Time” has its 
moments of suspense but lacks de- 
velopment of this quality that 
might have made British import a 
truly gripping melodrama. Film is 
okay for program situations, where 
it should generate mild interest. 

Practically the entire action of 
this Michael Baleon production 
occurs within the 35 to 40-minute 
span an English test pilot is in the 
air over his airport with a badly 
crippled freighter, circumstances 
of which make landing particularly 
precarious. His boss, owner of a 
small plane factory whose whole 
capital is tied up this one air- 
craft, constantly orders him to set 
the automatic pilot and bail out, 
but pilot decides to chance landing 








Clark. 

Waggner’s direction is able and 
wisely stresses low-key perform- 
ances. With trite plot, high-pow- | 
ered dramatics would have evoked 
unwanted hilarity. 


personality, but certainly isn’t 7 
polished actor as yet. Miss Donnell 
ably depicts understanding domes- 


little to do, does it well. Others in 
cast, Bobby Clark ‘a good juve 
actor), Pyle, Russ Thorson and Ann 
Barton, fill assignments capably. 

Notable aerial photography is 
partly stock clips supplied by 
Douglas Aircraft and some original 
shots by cameraman Hal ——. 

ove. 


Les Trois Font la Paire 
(Three Make a Pair) 
(FRENCH) 

Paris, June 25. 
Gaumont production and release. Stars 
Michel Simon, Suphie Desmarets; features 
Philipe Nicaud, Clement Duhour, Darry 
“owl, Christian Mery, Carette. 
and directed by Sacha Guitry. 


Written 
Camera, 








a. Agostini; editor, Paulette Robert. 
At aimu, Paris, Running time, 85 
MINS. 
TT TE Michel Simon 
ae .Sophie Desmarets 
a . Philipe Nicaud 
Director arry Cowl 
Gangster Christian Mery 
BOE vc cnc rrccccusecese Clement Duhour 
This shapes as a_ series of 


sketches, and too many of the allu- 
sions are either private or too in- 
trinsically Gallic to make this an 
important U. S. contender. Sacha 
Guitry directed this from a sick- 
bed by proxy but it has his fami- 
liar tone which could slant this for 








some specialized spots in the U. S., 
but it is limited at best. 

It concerns a young hoodlum 
who kills a passerby just to prove 
to a gang that he is daring. How- 
ever, the scene had been photo- 
graphed by a hidden camera for 
rit was being filmed as part of a 
picture. Then it turns out that 
a pair of twins resemble the kiiler. 
However, the gang is annoyed by 
all this and knocks off the cul- 
ote to the discomfiture of an am- 

itious inspector who thought this 
would make his career. 

Film is adroitly acted and 
plotted and is well made. But 
the ingenious ideas remain un- 
formed, and rare!ty turn this into 
saucy comedy. It is well acted and 
has a good gloss, but it remains a 
dubious U. S. item. Mosk. 





space landing its crew of little play, Bailly, from a novel by Marcel Pre-| rector Raymond Bailly is rarely 
monsters, to build suspense. Script] [Siig “Der oo tNes Lemare: editor.|able to develop them. Release 
by Gurney and Al Martin revolves Running time, 168 Mins a ee the suspense and deeper 
around a pair of elopers getting| Georges .......:........ Philipe Lemaire | Characterization which might have 
involved with these little green Steve swnaniapaioneimnd Mestral}made this an offbeater. It's also 
men, but so many elements are| wires Ct Fee ent talky. 

dragged in, including a U. S. Air| Remy .........0.........)" Line Ventura| Philipe Lemaire is superficial 


Force unit which arrives to investi- 
gate the space ship, that interest 
doesn’t hold. 

Steve Terrell and Gloria Castillo 
co-star, but haven’t much chance 
other than to look frightened un- 
der Edward L. Cahn’s direction. 
Frank Gorshin, in for comedy re- 
lief, has no place actually in the 
jagged story line. Balance of cast! 
don’t count for much, Technical} 


Tale has a mediocre bank clerk, 
about to marry a girl he works 
with, thrown in with some grifters 
who frame him with another girl 
and make him an unwilling accom- 
plice. He manages to‘ unwittingly 
foil the holdup and get away with 
it. But his taste for living danger- 
ously has been dangerously whetted 








were filing attorneys at Albany. 


and leads to tragedy. 


credits are stock. Whit. | Some good story points but di- 


-~ —s_q — - 


as the ordinary man thrown into 
worldly doings, and does not give 
the character being and life of its 
Own, necessary «o its conviction. 
Armand Mestral is also wooden as 
the enigmatic Steve who ushers the 
little man inte a world of crime. 
Jeanne Moreau is the only thespic 
standout as she makes her sensual 
character meaningful and believ- 
able. Technical credits are good. 








Mosk. 


in a desperate effort to save his 


|; company from going broke. 


Charles Crichton’s direction of 
the William Rose-John Eldridge 
screenplay affords certain tense- 
ness, particularly in the final mo- 


Foster turns in a brisk, work-| ments leading up to pilot’s safe 
manlike chore. Conway impresses | landing, but not enough happens 
as a possible b.o. heartthrob, with | generally. 
good looks and a nice, easygoing | Straightforward performance and 


Hawkins delivers a 


has good support from players in 
usual matter-of-fact roles which 


| characterize so many British films 
ticity, while Miss Gray, with very | but don’t appeal particularly to 
| American 
| Sellars as his wife is effective in 
a restrained portrayal, Walter Fitz- 
| gerald scores as the boss and John 
| Stratton, Eddie Byrne and Donald 


audiences. Elizabeth 


Pleasence rate in smaller parts. 
Whit. 


Spoilers of the Forest 
(COLOR) 


Possibly last film to be made 
under the Republic banner. 
Okay programmer. 


: Hollywood, June 27. 
_ Republic release of Joe Kane produc- 
tion, directed by Kane. Stars Rod Cam- 
eron, Vera Ralston, Ray Collins, Hillary 
Brooke; features Buchanan, Carl 
Benton Reid, Sheila ‘omley, Hank Wor- 
den, John Compton, John Alderson, An- 
gela Greene, Paul Stader. Story and 
screenplay, Bruce Manning; camera (Tru- 
color), Jack Marta; editor, Richard 1. 
Van Enger; music, Gerald Roberts. Re- 
viewed June 26, 57. Running time: 68 









MINS. 
Boyd Ca 
~ry = 

| pee ollin: 
Phyllis Warren ...,..... Hiuery, Brooke 
= ——, steeereees: Edgar hanan 
ohn tchell .. Carl 
Linda Mitchell . “Shella ‘Bromine 
asey ee Teen . Hank 
Billy Mitchell ° ++» John Pham a a 
Big Jack Milna .......... John Alderson 
MEMEO Sacesbivsec seas chs Angela Greene 
DAR 2. ccessevvccvecteredoes ‘aul Stader 


With the timber area of Montana 
serving as a picturesque locale, 
“Spoilers of the Forest” stacks up 
okay for the program market. Film 
is perhaps most notable, however, 
in that it appears quite likely to be 
Republic's last production. 

The Bruce Manning story-screen- 
play pivots around Vera Ralston, 
who, with her stepfather, is equal 
owner of 64,000 acres of Montana 
timber land. Into the scene come 
lumber big-shot Ray Collins and 
his foreman, Rod Cameron, who 
want to make a deal to cut the tim- 
ber ‘hs fast as possible, despite the 
owners’ opposition. 

Cameron woos Miss Ralston, 
hoping only to sway her lumber 
conservation views, but it winds 
up the real thing for both. Col- 
lins tries to wreck the romance, 
but fails, and he’s ousted from the 
scene. 


Cameron is good as male top- 
per, while Miss Ralston shows some 
thesping development as his vis-a- 
vis. Collims, as always, is thor- 
oughly competent; and 
Brooke attractively appealing as 
his spouse. Feat roles are 
well handled by all concerned. 

The Joe Kane production is en- 
hanced considerably in physieal 
values via neat stock footage, with 
Jack Marta’s Trucolor photography 
also aiding visually. Kane also 
has directed capably. 

Remaining technical contribu- 
tions are okay. Neal, 
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Paris Shooting Carries a Strain 


But Now Nick 


By GENE MOSKOWITZ 


Paris, July 9 

There is not one crane in France 
and the nearest one is in Munich. 
The “strain” of making a film in 
France and on European or North 
African location is much greater 
than it is in Hollywood. 

It’s a “myth” about French crews 
working from 12 noon to 7 p.m, in 
Paris. They arrive at noon but it is 
a good hour before starting. 

These are some of the musings 
of Nicholas Ray, the U.S. directar, 
who recently completed his first 
film abroad “Bitter Victory” (Col) 
Though having a French producer, 
Paul Graetz, film was made only 
in English with Columbia footing 
most of expenses, thought to be 
nearly $1,500,000 in black and 
white CinemaScope, possibly a 
little cheaper than it would have 
cost in the U.S 

Ray found Parisian technicians 
even more “jurisdiction” con- 
scious than their U.S. counter- 
parts. In Hollywood he was able 
to come in early and shift lights 
around to suit the setup, but here 
he had to wait for the photogra- 
pher who only arrrived at noon. 

Against his negative points Ray 
felt that it was a rejuvenating, 
intriguing experience for any U.S. 
director to work abroad. It was a 
healthy jolt of work habits to 
adapt to the techniques—often ex- 
cellent—of a different point of 
view. 

Ray denied that co-sripter Rene 
Hardy, the author of the book the 
film is derived from, has tied up 
the negative due to disagreement 
with the film’s outcome by stand- 
ing on his author’s moral rights, 
which have legal status here. Ray 
admitted that there had been a lot 
of trouble on the scripting. He 
first huddled with Hardy and pro- 
ducer Graetz in Hollywood where 
initial script had been knocked 
out by Ray, Gavin Lambert and 
Hardy. Then Lambert and Ray 
overhauled it to get it into shoot- 
ing shape. Theh Hardy objected 
and the trobules were on. Screen- 
play went through various phases. 

Hardy is again dissatisfied but 
the film is now in mixing and will 
soon be ready. Script credit will 
go to Hardy, Lambert and Ray 
with an additional dialog tag for 
American writer Paul Gallico, who 
lives in Lichenstein. Pie stars 
Richard Burton, Curd Jurgens and 
Ruth Roman. Ray would like to do 
two more features overseas now 
that he has the hang of it. One in 
prospect is about misplaced chil- 
dren of the last war to be made 
in various countries; another the 
drama of an American woman 
abroad. Latter probably for Betsy 
Blair, now a Parisian resident. 


Booz, Allen Report Led 
Whitney to Seek Type- 
Of Sell BV Set Up For 


C. V. Whitney Productions’ re- 
leasing switch from Warners to 
Buena Vista is the result of the 
latter company’s offer of a better 
deal. It’s also believed that the 
Whitney outfit was impressed with 
the Booz, Allen & Hamilton report 
on industry economics—a re 
which recommends limited dis- 
tribution facilities such as are 
maintained by BV. 

Under the deal with Whitney, 
BV is charging as releasing fee 
25% of the domestic distribution 
gross. The standard WB contract 
calls for a cut of closer to 30% 
of the rentals, 

Leo F. Samuels, BV president, 
leaves New York for the Coast 
this week to once over “Missouri 
Traveler,” which is first of the 
two Whitney films to be handled 
by BV. 








Modern Theatre Equipment Co., 
and Sterling Sales & Service Inc. 
merged in Texas as Modern Sales 
and Service Inc., 
ranged per J. H. 


Elder, prez of 
Sterling. 


Ray Seeks Encores 


4 





has been ar-| P 


. a 


Clear Boris Morros 

Status of film producer Boris 
Morros, originally named by 
the U.S. Government as the 
go-between in the Jack and 
Myra Sobel spy case, now has 
been made clear. Morros’ name 
also cropped up in the indict- 
ment of Americans George and 
Jane Zlatovski as spies for the 
Soviets. U. S. Attorney Paul 
W. Williams has now stated: 
“I warit to emphasize right 
away that Mr. Morros is a loyal 
American citizen working for 
the United States and that he 
will be a Government witness.” 
Thus Morros apparently acted 
as a U.S. agent. 


Despite 32c Top, 
Mexico City To 
Add 10 Houses 


By DOUGLAS L. GRAHAME 


Mexico City, July 9. 
Mexico’s devotion to low-scale 
film entertainment remains pretty 


much a political necessity of the 
Government on classic “bread and 
circuses” statesmanship reasoning. 
Despite the sensational boom in 
real estate and the rapid industrial- 
ization of the republic in the past 
two decades there remains the fa- 
miliar gap between the elite and 
the low-income working class. 

With the official top admission 
frozen at 32c there will nonéthe- 
less be still 10 more houses in the 
capital by around Dec. 15. This 
brings to 141 the number operat- 
ing. However this is moderate for 
a city whose population, never very 
accurately censussed, may be near 
4,500,000. Perhaps half or more 
ga attend. Can't afford even 





(New York City’s film houses: 
430—Ed.) 

Houses opening for the Christ- 
Mas season expand Mexico City’s 
seats by about 40,000. It is, of 
course, true that some of the own- 
ers may seriously hope of an upped 
admission once the new Municipal 
and Federal administrations are 
sworn in-on Dec. 6, 1958 (for six 
years). 

Incidentally, Manuel Angel Fer- 
nandez, pioneer local exhibitor, is 
sinking heavy $75,000, to recondi- 
oe his Cine Roxy, ordinarily a 

r first run house; for the 
sueentae of “Around the World in 
80 Days.” 

(Variety’s issue of July 3, '57, 
under the caption “Argentine May 
Liberate B.O.” detailed at some 
length the success made by local 
film industries, with MPPA help, 
in getting admissions raised in 
various Latin republicas. Brazil 
Chile, Venezuela and Colombia sit- 
uations had been bettered.—Ed.) 


RAPPAPORT OPERATES 
DESPITE CINERAMA 


Towne Theatre at Baltimore 
will convert to a Cinerama opera- 
tion in the latter part of August. 
Unlike previous deals whereby 
theatres were turned over to 
Cinerama on a four-wall basis 
with the operation being handled 
exclusively by the Cinerama or- 
ganization, the presentation at the 
Towne will remain under the di- 
rection of its operator Izzy Rappa- 
port. This is the first of a series 
of new Cinerama deals being nego- 
tiated by Bernard G. Kranze, v.p. 
of Stanley Warner Cinerama. 

Cinerama films will be shown 
on a roadshow basis, similar to the 
Stanley Warner policy. While Rap- 
aport will operate the house, he 
will have available the advice and 








guidance of the Cinerama staff. 





ALL ASK FCC NOT 
TO RUIN CHANCES 


Friends and foes of subscription 
television went to bat once again 
before the Federal Communica- 
tions Commission this week, sub- 
mitting comments in reply to 
questions posed by the regulators. 

The upshot of it all was that 
no one—neither pro nor con fac- 
tions—wants a pay-tv test along 
“limited” lines. 

Those who are against the whole 
idea of home-toll continue firm in 
their argument that it would 
merely usurp the regular function 
of commercial video and assess a 
charge on programs now being 
aired for the plugs. 

The proponents of slot-tv say 
they aren’t eager for any limited 
test, which would cost a lot and 
would prove little. On the other 
hand, they make it plain that in- 
vestors can't be expected to pour 
millions into a venture which, 
within a short time, may be forced 
into withdrawal by the FCC. 

James M. Landis, special coun- 
sel for Skiatron, in his brief, af- 


firmed that five years was a mini- | = 


mum period for actual system op- 
erations (he added that ten years 
was desirable) to answer the FCC's 
query re public reaction to this 
novel type of tv service. 

Says McDonald 

E. F. McDonald Jr., president of 
Zenith, sounded more impatient, 
“I urgently request the Commis- 
sion to reject our petition alto- 
gether rather than to bog us down 
in further endless administrative 
hearings and_ proceedings,” he 
wrote. “We submit that ten years 
more of hearings, written or oral, 
will add only bulk and heat, not 
light, to the record. 

“In the meantime, the public, 
which owns the air and has the 
right to its fullest use will be de- 
prived of any opportunity of de- 
ciding for itself whethitr subscrip- 
tion tv is a useful service.” 

Telemeter, which field last week, 
said in its Comments that the Com- 
mission should authorize a test 
immediately, if at all. Telemeter’s 
point was that no further trial was 
necessary. 

National Broadcasting Co., point- 
ing out that two years ago it had 
gone firmly on record as to its view 
that home fees video would be 
“contrary to the public interest,” 
said it held this conviction even 
more firmly today. It noted that 
all the various of programs 
which “boxoffice” adherents prom- 
ise to deliver for a fee, had been 
broadcast gratis; and it cited the 
Dodgers-Giants tieup with Skiatron 
as proof that “pay-television, if ap- 
proved, will simply subtract much 
of this fare now being freely en- 
joyed by everyone.” 

Investment Angle 

NBC, too, noted that field tests 
would have to be extensive, and 
then worried that “If... an un- 
limited fullscale ‘demonstration’ 
were permitted, the investment re- 
quired would tend to so entrench 
the system that it would not be 
possible to terminate it after ex- 
perience had demonstrated the ad- 
verse public effects, which are evi- 


*| dent from analysis.” 


In his preliminary statement to 
the Commission, McDonald lit into | 
his opponents, holding that the 
only enemies of pay-video were the 
exhibitors and the three tv webs 
“whose current monopolistic posi- 
tion and hogging of television rev- 
enues is a matter of serious na- 
tional concern.” He charged fur- 
ther that these combined interests 
had been using the National Assn.“ 
of Radio and Television Broad- 
casters “as a ‘stalking horse to 
achieve their purpose of killing off 
a potential competitor.” 

Zenith’s brief also pointed to 
the “danger” of wired-tv if broad- 
cast subscription video is denied 
authorization. He said it was en- 
tirely possible that the phone com- 
pany may have “serious designs 
on the field which could lead to 
a multi-muillion dollar, multi- 
channel coaxial cable system, link- 
ing up homes in all the principal 
cities.” 

The CBS statement, taking the 
established broadcasters line, said 





.(Continued on page 14) 
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Rank Rolls Three 
London, July 9. 

Shooting of three major 
Rank Organization pictures 
began yesterday (Mon.). At 
Bourges, in France, Betty Box 
and Ralph Thomas began lens- 
ing “A Tale Of Two Cities,” 
starring Dirk Bogarde as 
Sydney Carton. 

In Liverpool Michael Relph 
and Basil Dearden began 
“Violent Playground,” a story 
about teenage delinquency 
starring Stanley Baker, and 
featuring John McCallum and 
Ann Heywood. And at Pine- 
wood Studios, lensing began on 
a Daniel M. Angel production 
entitled “Carve Her Name 
With Pride,” which stars Vir- 
ginia McKenna and Paul 
Scofield. 





Ist Meeting Held: 
Seek Peace On 
US. Films Status 


London, July &. 

Peace talks set up by the 
Ministry of Labor between the 
Association of Cinematograph and 
Television Technicians and the 
Britigh subsidiaries of American 
production companies, designed to 
quell the row over the use of 
‘foreign producers and directors on 
British films, brought no settle- 
ment after the first confab last 
week. Instead, another discussion 
has been called for Thursday of 
next week (18). 

A Ministry of Labor statement 
on the talks said representatives of 
the British Union and U.S. employ- 
ers discussed the question of 
employment of forei - producers 
and directors in itish quota 
films, and after a detailed review 
of the whole subject a further 
meeting was arranged for July 18. 

The dispute stemmed from 
action inaugurated by the Techni- 
cians, which was determined to im- 
pose an agreed limitation on the 
employment of foreign producers 
and directors in British pictures. 
They have a quota arrangement 
with the British Film Producers 
Association, but it does not cover 
all the production outfits who do 
not belong to the BFPA. 

The union threatened to take 
strike action unless a satisfactory 
arrangement was reached, and set 
the date of the strike at July 1. 
But the Ministry of Labor stepped 
in and called a meeting between 
the Yank companies and the labor 
organization to try and negotiate a 
settlement. The producers were 
ready to talk, but not with the 
threat of strike over their heads, 
and insisted that the union with- 
draw its threat before they got on 
with the confabs- The ACTT 
executive at once called a meeting 
and decided to comply. 


SAYS AIR-COOLED EXHIB: 
‘COME INTO OUR LOBBY’ 


Minneapolis, July 9. 

During the recent torrid days 
and nights, the Paramount's State, 
a leading loop house, has invited 
the public to take advantage of its 
air-cooled lobby. 

“Stop!” reads a two-faced -sign 
on the curb in front of the show- 
house. “Cool off. A few minutes 
in our lobby. No charge. It’s our 
treat.” 








Republic will distribute “Death 
Watch,” produced by John Bash in 





'18 Denmark Theatres Exhibiting 
‘New’ Yankee Films; Looks Like 
Bonanza Despite Heat Wave 


By VICTOR SKAARUP 


Copenhagen, July 9. 

Danes this week crowded into 
the 18 theatres that started show- 
ing “new” American films July 1, 
after an absence of two years, 
High attendance came despite a 
heat wave. Critics praised most 
of the new releases in unusually 
glowing terms. 

The 18 houses now showing the 
new Hollywood product are those 
that agreed with the Motion Picture 
Export Assn. to pay more than the 


hitherto prevailmg 30% rental 
maximum. 
Present indications are that 


these theatres are going to set sum- 
mer b.o. records. If the pace con- 
tinues, it's felt here that the day 
won't be far away when all Danish 
houses will bow to the American 
terms and make their deals with 
the U. S. comnanies. In the fall 
several new Danish pictures are 
due to bow, and chances are that, 
as always, they’ll do good business 
The big questionmark is: How will 
the European product stand up un- 





der the new American competition? 

The eight major Hollywood com- 
| panies on July 1 took out a big, 
half-page ad in the local dailies, 
announcing their new pictures and 
| the fact that they could now be 
seen at specified houses. The ad 
was felt necessary since some in- 
| dependent distributors had _ set 
| preems on the same date for films 
| they had acquired from American 
producers outside the MPEA fold. 
These films, however, are being 
shown at the regular 30° rental 
terms. 

Several of the Danish houses that 
signed with MPEA have, for the 
past several months, been showing 
Americar™ product, also at 30%. 
However, these were not new films. 

The first new’ releases here were 
“Carmen Jones” (20th) at the Dag- 
mar; “The Harder They Fall” 
(Col) at Norreport: “To Catch a 
Thief” (Par) at the Saga; “A Wom- 
an’s World” (20th) at Bellevue; 
“Desperate Hours” (Par) at Platan 
and Aladdin; “Attack” (UA) at 
Bristol, and “Last Time I Saw 
Paris” (Metro) at Villabyernes Bio, 

The big World Cinema (inciden- 
tally operated by a labor group) is 
also among the “dissidents,” but at 
the moment is housing its usual 
summer attraction, the Schumann 
Circus. It will start the new sea- 
son with Charlie Chaplin's “The 
King in New York” and then will 
book its first American picture 
since the lifting of the MPEA boy- 
cott—“Trapeze” (UA). 

Preems coming up include “Pic- 
nic,” “Bus Stop” and “The Man 
Who Knew Too Much.” 

Members of the MPEA in May of 
1955 stopped all importation ard 
booking of films in Denmark in 
protest against the 30% rental lim- 
it inisted on by the exhibitors. Lat- 
ter claims they can’t afford to pay 
more. The Americans insist they 
can’t afford to operate under such 
conditions. 


3 PATHAK-LUKOWSKI 
FILMS SEEK U. S$. DEAL 


Berlin, July 9 

Vinod S. Pathak, of Indo-Amer- 
iean Film Corp., has signed with 
Deutscher Film Ring (Defir) and 
its subsidiary Rialto Film Produc- 
tions a three film co-production 
deal in three years. President of 
Defir, Hubert Lukowski, is copro- 
ducer with Pathak. 

The three features are budgeted 
at $300,000 for first one, $750,000 
for the second and $1,200,000 for 
the third one. Opener is to be a 
mobster tale centered and made in 
Italy. The third picture would be 
a big remake of one of the great 
films of the past. 


As to Pathak, negotiations are in 
progress now for a major release in 








England. 


/ 


the States. 
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Some Areas Sad, Some Glad, Orient 
Patchquilt of Curbs and Commies; — 
Yanks Need Patience of Buddha 


Critical 
the Far East, coupled with a drain- 
age of available dollar funds, is 
testing the prowess of American 
film industry statesmen, suddenly 
faced with a rising wall of restric- 
tions. 

It’s not so much a matter of 
salesmanship, since attendance in 
the entire area is definitely up, and 
rising living standards see more 
money coming in at the boxoffice 
for American pictures. 

But even as revenues rise in 
some areas the economic de- 
terioration in various key coun- 
tries, and subsequent plug-the- 
hole measures aimed at cutting 
down the outflow of dollars, are 
creating a delicate balance that’s 
not only dangerous for the U. S. 
companies, but also leaves the way 
open for the Communist coun- 
tries—Russia, and Red China—to 
make their pitch, unhindered as 
they are by profit-or-loss con- 
siderations. 

Seme of that already has hap- 
pened in Indonesia, where the 
Soviets at one point brought in 
films via the diplomatic pouch and 
then proceeded to virtually give 
them away, related Irving Maas, 
the Motion Picture Export Assn. 
supervisor for the Far East, last 
week on his return from Tokyo. 

The Red Chinese have been 
sending large numbers of films 
into the tiny countries of Laos and 
Cambodia, where comparatively 
few U. S. films have been shown. 

To balance the picture, however, 
such countries as India, Japan and 
the Philippines show strong re- 
sistance te the Commies, despite 
valiant Soviet efforts to get a film 
toehold. That’s true particularly 
in India, where the Red “culture” 
campaign has been going strong, 
impeded however by the compara- 
tively objective Indian censors who 
resent propaganda. 

Japan Is Tops 

By far the most important mar- 
ket in the Far East is Japan, which 
gives the American companies ap- 
proximately $14,000,000 in poten- 
tial revenue. Actual remittances 
come to about $7,000,000 annually. 
The official transfers are based on 
22° of the gross billings. While 
Hollywood pix are doing a brisk 
business in Japan, the country’s 
balance of payments situation has 
worsened steadily, and, unless 
there is an improvement, chances 
are that the Japanese fiscal author- 
ities are going to clamp down fur- 
ther on remittances. 

Maas thought it unlikely that 
they would further restrict the 
volume of pictures being brought 
in since “they've already created 
a situation where the supply 
doesn't meet the demand.” 

The American film companies 
have made two large loans to 
Japan's hydro-electric industry. 
Maas said no request for the same 
type of loan had come from any- 
where else in the Far East. There 
was discussion ef a loan in the 
Philippines to aid agricultural de- 
velopment. 

Dramatizing the Far East's eco- 
nomic problems, India now has 
banned the importation of all for- 
eign films for three months. This 
doesn't greatly concern the US. 
companies for the moment, since 
they have enough product there to 
last them a while. Maas said that 
in September the Indians would 
re-evaluate the situation and lay 
down import rules for the six 
months starting October. ~ 

In Indonesia, Maas had worked 
out a deal covering the American 
remittances for 1956 through 1958, 
but he said last week that condi- 
tions were so chaotic at the mo- 
ment that there was no assurance 
that the deal would be finaljzed 
and honored. 

In the Philippines, the siuation 


is rapidly coming to a head. Eco- | 


economic situation in{operating under an International | 





‘Romantically Interested’ 
Mixed Pairs Gets ‘Island’ 
Excluded From Memphis 


Memphis, July 9. 
To nobody's surprise this city’s 
censor board has denied a permit 
to 20th-Fox’s “Island In the Sun.” 
| In the long reign of the late Lloyd 
|T. Binford, America’s most ven- 


Media Guarantee Program) ond | eae seen Oh: Onan thinment be 


5 ? ona 
as per usual and, if ansthing. at 2 /nocent scene combining whites and 
smarter pace than before, Maas | Negroes was cause for the picture's 
said. He stressed that, while rising | 54nning from Memphis. 

restrictions naturally represented So it’s the Binford bounce still. 
problems, the fact remained that| Mrs. B. F. Edwards, chairman 
monies earned did accrue to the |of the present four-women censor 
credit of the companies and, soon- | board, characterizes the film as “in- 
er or later, would be remitted. | flammatory, too frank a depiction 





|of miscegenation, offensive to 
Italian T 


Again Snafued 


With the American companies 
calling the tune, the distributors 
section of ANICA, the Italian in- 
dustry org, last week nixed a pro- 
posed film rental agreement with 
AGIS, the Italo exhibitors group. 

While further talks between two 
are likely, the possibility now is| 
strong that the whole film rental | 
pact issue may be put up to the 
Italian Government, which has the 
right to step in if a deadlock con- 
tinues. 

The AGIS-proposed agreement, 
in which some of the Italian dis- 
tributors appeared to concur, fell 
through on the basis of issues hav- 
ing nothing to do with actual film 
rental terms. The big points of 
contention were: (1) The Italian) 
desire for a committee to pick the | 


j 


“exceptional” pictures that could 
command free negotiability of | 
terms. (There would be one such | 


film. per company.) (2) An Italo 
plan for the establishment of a 
committee to supervise the opera- | 
tions of the entire agreement. 

There was disagreement also on 
such questions as publicity expendi- | 
tures, holdover figures, etc. How- | 
ever, these are considered com-| 
paratively minor. 

Some in New York are frankly 
hopeful that negotiations will still 
bear fruit, and that the Italian Gov- 
ernment will not step in. In that) 
latter event, there is some doubt 
how well the U. S. distributors | 
would fare. Under Article X of the | 
Italian Film Law, the Government 
has the right to step in. This right | 
at one point was held unconstitu- 
tional by the Courts. Since then, 


the law has been changed to make | 


the section conform to law. 


Mexico-Italo Swapo 


Mexico City, July 9 
Mexico has taken the initiative 
of consummating the reciprocal 








pact with Italy by dispatching five | 


selected Mexican films to Rome for 
distribution, 

Choosing and shipping was done | 
by Cimex, the semiofficial placer 
abroad of Mexican pix. Italy is ex-! 
pected to send several choice Ital- 
ian releases pronto. 


|}moral standards, and no good for 
|either white or Negro.” 
| She added that it was “obvious 
to board members and myself that 
|Joan Fontaine and Harry Bela- 
fonte, a Negro, are romantically in- 
|terested and then there was the 
jromance of Dorothy Dandridge, 
Negro singer, and John Justin 
leading toward marriage which 
'made us ban the picture for our 
city.” 

Tom Young, 20th branch man- 
ager here, said that the pic is do- 


|ing boff biz at several other south- 


ern houses which include Owens- 
boro and Henderson, Ky., and Fort 
Smith, Ark. The pie will probably 
be skedded for West Memphis, 
Ark., usual haven for Memphis- 
banned features. 


GERMANS COLLECT 507, 
OF OWN FILM RENTS 


Berlin, July 9. 

German films got close to 50% 
of the entire German market film 
rental revenue in 1956, according 
to statistics put out by the West 
German Distributors Assn. Their 
take ran to 154,354,746 DM ($36,- 
750,000) or 46.6% of the total, 
which was 331,179,983 DM ($78,- 
854,000). 

The American cut, amounting to 














130.7% of the total, was 101,799,- 


495 DM ,($24,200,000), which was 
more in terms of actual mioney 
taken in when compared with 1955, 
but less in relation to the overall 
market take, which rose in "56 some 
31,000,000 DM ($7,800,000) over 
1955. 

The French got 5% of the market 
last year, the Italians 3.4% and the 
British 1.8%. German reissues 
accounted for 0.5% and Austrians 
for 10.7%. In other words, the Ger- 
man-language product in 1956 got 
| 57.8% of the total market. 
| The 10% rise in rentals was in 
line with an increase in attendance, 
from 770,600,000 in 1955 to 828,- 
400,000 last year. Admission taxes 
ran to 150,870,000 DM ($35,920,- 
000). 

The $24,200,000 American take, 
out of which the companies must, 
of course, pay local expenses, dub- 
bing costs, etc., makes West Ger- 
many the most important market in 
Europe outside of Britain. In fact, 
few markets anywhere deliver such 
a dollar take to the U. S. industry. 
West Germany earnings are fireely 


' remittable. 








Hecht-Lancaster’s 5 More for UA 


Metro Deal Relates Only to Shaw’s ‘Devil’s 


Disciple’ 


Hecht-Hill-Lancaster has signed 
a new distribution deal with United 


Project 


ment with M-G had given rise to 
speculation that the independent 


Artists calling for the delivery of | company might be severing ties 
five productions in addition to the|with UA. The fact as now estab- 
three due under a previous ar) lished is that the independent com- 
rangement. All eight pictures ex-{pany will turn out the bulk of its 
pectedly will be ready for release | pictures for UA and a limited few 


within two to two and a quarter 
years. 


nomic situation in the country at! It’s thus made clear that H-H-L 
the moment is bad, Maas reported. | is staying with UA despite the tie- 
Government had thrown various |up with Metro entered last week. 
restrictive measures, i.e. taxes, Latter association is a limited one, 
quotas, etc. at the Americans who | calling for the production of “Devy- 
in turn threatened to pull out. |il’s Disciple,” Bernard Shaw com- 
Philippine position since then has!edy, and the loanoat of Burt Lan- 
been modified. and some final deci- | caster for M-G's upcoming remake 
sions re a new tax basis and other |of “Ben Hur.” Other properties 
issues should be forthcoming very | will be made for M-G as time goes 
soon, jon but there have been no deci- 
In other areas, such as Pakistan, | sions along this line as yet. 
Burma, Vietnam (where MPEA isi Initial disclosure anent the align- 


= + 


for M-G. 

H-H-L has a heavy backlog of 
properties and spreading these 
| around is compatible with the out- 
| fit's pattern of operations. Twist 
is that UA advanced the money for 
|seripts and stories which eventu- 
ally will wind up as releases of 
|non-UA companies, such as M-G. 
| UA will recoup these investments, 
|of course. Another angle is “Dev- 
\il’s Disciple’ is blueprinted as 
a costly project and UA reportedly 
|does not feel miffed about losing 
it to M-G, 





Cora Miller: 51 Years in B.0. 


Mobile, July 9. 


Probably America’s oldest box office cashier in terms of a steady 
job in the same theatre is Cora Miller, ticket seller at the Century 


Theatre. Come Feb. 15 next, she 
dow for 51 years. 


will have been at the same win- 


House has been the Century for the past 30 years; for almost 
21 before that it was the Crescent. Before she took her present 
job, Miss Miller cashiered at the earlier Victor Theatre where 
money was taken at the door, and tickets were never printed. 


Now 72, cashier almost failed 


to get her present job. She held 


out for $10 a week when management offered her $6. “I haven’t 
seen a complete movie in ten years,” she says. “Most f today’s 


fare runs me crazy to watch. B 


ut when Marilyn Monroe comes 


along in a picture like ‘Bus Stop’ it restores my faith in films. 
That was a great picture. I’m almost sorry I didn’t see all of it.” 
“Change? Forty years ago we had one-day shows with serials on 
Fridays and Saturdays for the youngsters. Serials have gone and 


Westerns have taken their place. 
“Funniest thing I remember 
golden voiced singer of 50 years 


” 


was when William Giblin, our 
ago, was to sing “Two Blue Eyes 


Are Crying’ and the projectionist showed the slide upside down 
with the tears falling into the eyes. It was almost as funny as a 


Chaplin picture.” 


——— 





Goldwyn’s 1950 Antitrust Suit 


Starting (Wed) in 


San Francisco 


San Francisco, July 9. 





BUZZING THE BEACHES | 


‘Walk | 





All-Out Bally For Levine's 
Into Hell’ 





Bostou July 9. 
Joe Levine, prexy of Embassy 
Pictures Corp., dispatched 
ered plane, bannered to ballyhoo! 


Seven witnesses have been sub- 
poenaed already in Samuel Gold- 
wyn’s antitrust suit against Nation- 
|al Theatres. The suit, filed seven 
years ago, will finally come to trial 
|tomorrow (10) before Federal 


| Judge Edward P. Murphy. 
chart- | Goldwyn is expected here to- 


night (9) and will be present for 


his “Walk Into Hell,” to fly the|the opening statements. His local 


New England resorts as part of|lawyer, Joseph Alioto, 


says the 


kick off in 200 theatres in this ter-/Producer will return in “two to 


ritory July 31. Plane will fly inland 
opening day over key spots. 

Levine also has a full scale Terry 
Turner saturation ty-radio cam-| 
paign going and six states plast-| 
ered with 24 sheets. 

Just back from Cincinnati, Lev- 
ine reports he has more than 60) 
theatres pacted including Rube} 
Shor’s circuit, to open the middle! 
of August. 


Urge End of B.0. 


Tax in Reich 
Berlin, July 9. 

Urgent call for the abolition of 
the amusement tax on films is con- 
tained in the annual report of the 
West German Producers Assn. 
which points out that the admis- 
sions and turnover taxes paid on 
specific pictures are higher than 
the production costs of the respec- 
tive films. 

The report says that, as taxation 
is too high, admission prices in’ the 
West German republic are too 
low, when considered as, or com- 
pared to, any other regular com- 
mercial product. “A sensible tax 
structure applying to film alone 
would be sufficient to keep German 
production alive and to increase its 
productivity” the report said. 

The producers repeatedly used 
the U. S. as am example, noting 
among other things that the Amer- 
ican industry reeently was virtual- 
ly relieved of its tax burden “in the 
realization that the biggest industry 
in the world, because of the amuse- 
ment tax, couldn’t survive in its 
own market, despite the fact that 
it gets more than 50% of its income 
from abroad.” 

Further reference to the U. S. 
film comes in the chapter devoted 
to the German export market 
where, the report established, “the 
German film hasn’t been able to 
break through as yet.” The total 
export revenue of the German film 
in 1956 ran to about 15,000,000 DM 
(about $3,500,000). This the asso- 
ciation attributed to the limited ap- 
peal abroad of pictures made spe- 
cifically for German audiences, and 
to the lack of promotional activi- 
ties. 

It noted that, in other countries 
of Europe, export promotion is sup- 
ported and encouraged by the re- 
spective governments. In Germany, 
very little government money is 
forthcoming for this purpose. The 
report said that the film export of 
the U. S. indicated the advantage 
that could be had by considerable 
official encouragement of the ex- 
port business. 

f (Apart from allowing the 
American companies to oper- 
ate jointly abroad under the 

(Continued on page 14) 








three weeks” to testify himself. 

Subpoenaed film execs are: 

R. A. MeNeil, former president 
of Golden State Theatre and 
Realty Corp. 

Roy Cooper, former buyer for 
Golden State Theatre and operator 
of Roy Cooper Theatres; 

Samuel Gardner, Frisco inana- 
ger for Loew’s; 

Herman Wobber, Western divi- 
sion sales manager for. 20th-Fox; 

Fred Dixon, ex-chief booker for 
Golden State Theatres; 

John H. McCollom, employee of 
Naify theatre chain; 

Michael Naify, president of 
Golden State Theatres and T & D 


Jr. Enterprises — he succeeded 
McNeil. 
The original $2-million suit 


sought treble damages because of 
“restraint of trade and monopoly” 
and charged the defendants “com- 
bined tremendous buying power 
arising out of the control of thea- 
tres to purchase films on a noncom- 
petitive and monopolistic basis.” 

The claims originally covered a 
13-year span from 1937 to 1950 and 
included Goldwyn-produced 
pictures. 

Alioto sums up his case by 


ing: 

“Their buying monopoly de- 
pressed and depreciated film 
rentals.” . 

Goldwyn was one of the defend- 
ants in the Government's parallel 
anti-trust suit and was charged 
“with being a participant and ben- 
eficiary to some extent in the con- 
spiracies by reason of affiliation 
with United Artists.” 

The $2 million claim, however, 
was cut in half by Judge Murphy’s 
action last October in which he 
‘granted the defendants a partial 
summary judgment. Murphy 
agreed with the defendants that 
the ordinary statute of limitations 
applied to the Goldwyn case and 
— all claims before May 16, 

This cut the list of films affected 
to seven. They are: 

Both the roadshow and regular 
releases of “The Best Years of Our 
Lives”; “The Secret Life of Walter 
Mitty”; “The Bishop’s Wife”; “En- 
chantment”; “A Song Is Born”; 
“Rosanna McCoy”; “ Our Foolish 
Hearts.” 


Goldwyn is appeaiing the judge’s 
‘ruling and claims the statute of 
limitations had been suspended be- 
cause the Government had an anti- 
trust suit pending against some of 
the defendants at the same time. 
Judge Murphy held, however, that 
the two conspiracies were sub- 
stantially different: 

Since last October both sides 
have huddled many times but 
could not reach agreement. North- 
ern California defendants have 
been severed out of the case which 
comes to trial tomorrow (10). The 
current suit, for $500,000, is solely 

(Continued on page 14) 
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jerry * ald productions 


A MEETING T0 REMEMBER sbou “AN AFFAIR 10 REMEMBER” 


It’s safe to say that, combined, Leo McCarey and I have spent at least 50 years in the picture pusiness. We've 
had our share of hits, misses and near-misses. We've gloried in the credit of our and cursed the sales, 
advertising and publicity departments for our flops. We were human, We behaved like producers and directors. 
But after what we S4¥ and heard at 20th Century-Fox’s home office about ten days 2g° 

it worked us over! 


reformed guys- In short, we have see? the millennium and 
see what (if anything!) the boys back 
Deborah ‘Kerr. We already 


joint venture for 20th, 
"TO REMEMBER, ing Cary Grant and 
specialists had worked i eternal question 


we're a couple of 


gchen we started, uf skeptici ipli . unsettled with pre 
a well-known producer's representative as “ie distribution consultant 


The following meeting may be 4 commonplace to others at 20th, 
but to Leo and myself it was 29 cannot help naming and feeling deeply grateful to: 


spyROS SKOURAS, president 
CHARLES EINFELD, vice-presider) 
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The 
torn, 
the 
twisted, 
: the. 
tender 
§ SS : love 
of 


Johnny 





: Pope, 


husband. 
brother. 
father 





to be! 


starring 


Eva Marie SAINT/Don MURRAY/Anthony FRANCIOSA / Lloyd NOLAN | 


; . ' 
, 
# 
. 
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NEXT 
at the 
Victoria 











Theatre, 
NY... 

- SOON 

at 

selected 
theatres 

1 everywhere! 


tf 
. F 4, 
. As 
Century-Fox jj / y, 
presents 


BUDDY 
ADLERS 


CINEMaSCOPE 


The 

motion picture 
that crosses 

a new 
boundary 

in screen 
entertainment! 


reuniting the genius of SCREENPLAY BY 


AN Fes» BUDDY ADLER/ =r" FRED ZINNEMANN/ MICHAEL VINCENTE 642z0 


who gave you “From Here To Eternity”! . and ALF RED HAYES 





~— 
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Sun $30,000 Hub Ace; Man’ Mighty 


256, Beau’ Hotsy 216, ‘Carlo’ 716 





Boston, July 9. 
Biz perking at b.o. with Ye = 
and tourist influx. “Beau Jame 
is hotsy at the Paramount ont 
Fenway combo, and “Island In 
Sun” looks the leader at the Me- 
morial. “Man On Fire” is solid at 
the State and Orpheum. “Monte 
Carlo Story” is thin at the Kin- 
more. “French They Are Funny 
Race” is neat at the Exeter. State 
and Orpheum have returned to 
weekday openings. 
Holdovers are mixed with “Prince 
and Showgirl” mild at the Metro- 
politan and “Around World” tops 


in 13th at the Saxon. “20 Million 
Miles to Earth” is oke at the Pil- 
in second week. “Bed of 


rim 
Grass” is hold oke at the Trans- 
Lux in second. Hub has 15 first- 
run houses now going, largest 
number in history. 

Estimates for This Week 

Astor (B&Q) (1,372; $1.90-$2.75) | 
—10 Commandments” (Par) (34th 
wk). Falling to $4,500. Last week, 


90-$1.25)—"'St. Joan” (UA) (2d wk), 
thin $3,500. Last week, $4,000. 

Boston (SW-Cinerama) | (1,354; 
$1.25-$2.65) — “Seven Wonders” 
(Cinerama) (46th wk).  mataed $17,- 
000. Last week, $13,500 

Exeter (Indie) (1,200; '60-$1.25)— 
“French They Are Funny Race” 
(Cont) | opened Sunday (7), Last 
week, “John and Julie” (Indie) (2d | 
wk), mild $3,000. 


Fenway ‘NET) (1,373; 60-$1. 10)—| 


” (Par) and “Calypso 
Joe” (AA). Good $7,000. Last 
week, “Teenage Werewolf” (AI) 
and “Invasion Saucer-Men” (AD), 
$5,000 

Kenmore (Indie) (700; 85-$1.25) 
"Monte Carlo Story” (UA). Fair 
$7,500. Last week, “Bachelor 
Party” (UA) (11th wk-5 = days), 


$4,200. 

Memorial (RKO) (3,000;  75- 
$1.25\—“Island In Sun” (20th). Big 
$30,000. Last week, “Bernardine” 
(20th) and “Lure of Swamp” (20th) 
(2d wk), $11,000. 

Mayflower (ATC) (689; 65-95)— 
“Johnny Tremain” (BV) (2d wk).| 
Fair $3,500. Last week, $6,000. 

Metropolitan (NET) (4,357; 90- 
$1.25) — “Prince And Showgirl” 
(WB) and “Deep Adventure” (In- 
die) (2d wk). Mild $8,000. Last 
week, $14,000. 

Paramount (NET) (1,700; 60- 
$1.10)—“Beau James” (Par) and 

* (Continued on page 22) 


Stout Pix Boom Mpls.; 
‘D.L’ Handsome $14,000, 
‘Bernardine’ Robust 126 


Minneapolis, July 9. 

For a change business is boom- 
ing again. Even though the cur- 
rent strong array of newcomers en- 
countered a warm and sunshiny 
July 4 weekend that must have di- 
verted a considerable amount of 
traffic to counter outdoor attrac- 
tions and pursuits, this looks like 
the best loop boxoffice seven days 


“Beau James 





Broadway Grosses 


Estimated Tetal Gross 

This Week . $745,000 
(Based on 24 theatres) 

Last Year $680,300 
(Based on ene theatres ) 


Success? Sock 
$20,000, Philly 


Philadelphia, July 9. 
| Biz is spotty this frame with long 
| July 4th weekend resulting in 
exodus to nearby seashore resorts; 
| local heat also hurt. Topping fresh | 
product is “Sweet Smell of Suc- 
+ oa R. the Stanton. Jerry Lewis’ 
.| poed the opening day of 
‘| EDeticate I Delinquent” at the Stan- | 
| ley while “Around World” and | 
“Seven Wonders of World” aise 
registered good takes. Trans-Lux, 
with reissue of “Bambi,” is drawing | 
| Sood matinee trade. 
-| Estimates for This Week 
| Arcadia (S&S) (526; 99-$1.80) — 
| “Something of Value” (M- G). Great 
$16,500. Last week, “Designing 
| Woman” (M-G) $5,500. 

Boyd .(SW-Cinerama) (1,430: 
$1.25-$2.60) — “Seven ee ag of | 
World” (Cinerama) (63d wk). Very | 
good $13,000. Last week, $7,500 

Box (20th) (2,250; pratt 30). — 











“Island in Sun” (20th) (3d wk) 
Holding om well, $28,000. Last 
ee $33,000 

Goldman (Goldman) (1,250; 65- 
| $1.25)—“D.L” (WB) (2d = Fair | 
| $11,000. Last week, $19,000 
Green Hill (Serena) (750; 75- 
| $2. .25) (closed Sundays) — “Green 
Man” (DCA) (6th wk). Strong 


| $4,200. Last week, $4,500 
Mastbaum (SW) (4,370; 90- $1.49) 

—‘Love in Afternoon” (AA) (2d 
| wk). Slow $8,000. Last week, 
| $12,000, 
|" Midtown (Goldman) (1,000; $2- 
$2.75)—“Around World” (UA) (28th | 
wk). Excellent $16,000. Last week, 
£13,000. 

Randolph (Goldman) 
girl” (WB) (2d wk). Poor $8,500. 
Last week, $12,500 

Stanley (SW) (2,900: 99-$1.49) — 
“Delicate Pelir.quent” (Par), Strong 
$18,000. Last week, “Beyond Mom- 
bassa” (Col), $9,000. 

Stanton (SW) (1,483; 99-$1.49)— 
“Sweet Smell Success” (UA). Sen- 
Sational $20,000. Last week, ‘20 
Million Miles to Earth” (Col) and 
“27th Day” (Col), $16,000. 


Viking iSley) (1,000; 75-$1.40)— 
“Man On Fire” (M-G). Good $15,- 
400. Last week, — at O.K. 
Corral” (Par), $7,500. 





in many a month od the stand- | Buff Perks; Fire’ Hot 


point of aggregate takings. Respect 
is demznded by such fresh entries 
as “Be-nardine,” “The D. I.” and 


“Sweet Smell of Success,” all of 
which will give excellent accounts 
of themselves, apparently thriving 


on the heavy competition. 


Estimates for This Week hs 


Academy ‘Mann) (847; $2.40- 
$2.65)—" Around World” (UA). This 
beautified and almost rebuilt Al- 
vin tees off Friday (12) with an ex- 
clusive territory engagement of 
the Todd production on its 70m 
screen, One show a night, three 
matinees a week and all seats re- 
served. Advance sale is very big. 
Opening night taken over by Min- 
nesota Editorial Assn. and a sell- 
out 


Century (S-W) (1,150; $1.75- 
$2.65)—"Seven Wonders” (Cine- 
rama) (48th wk). Winding up a 


full vear and still in the important 
money with no end of the run in 
sight. Hefty $13,500. Last week, 
$15,000, z 

Gopher (Berger) (1,000; 85-90)— 
“Something of Value’ (M-G) (3d 
wk). Slumped after a healthy first 
week Fair $3,000. Last week, 
$4,500. 

Lyric (Par) (1,000; 85-90) — 
“Tammy and Bachelor” (U) (m.o.). 
Here after a tall initial State seven 


days and continuing to click. Good 
$6,000 Last week, ‘Untamed 
Youth” (WB) and “Hooked” (In- 
die), $4,000. 


Radio City (Par) (4,100; 85-90)— 
“The D. 1.” (WB). Stacks up as po- 
tent boxeffice, judging by fast 
getaway. Stout $14,000. Last week, 

(Continued on page 22) 


$14,000, Prince’ Smart 
106, 2d, ‘Joan’ Dull 2}¢ 


Buffalo, July 9. 

Biz is holding up strong with | 
‘Fire Down Below” stalwart at the | 
Lafayette and “Island in Sun” 
bsight in its second round at the 
Buffalo. Sole exception is “St. 
Joan,” which is disappointing at | 
the Cinema. 

Buffalo (Loew) 
“Island In Sun” (20th) and “Gun 
Duel in Durango” (20th) (4th wk). 
— $10,000. Last week, $15,- 


Paramount (ABPT) (3,000; 60-85) | 
~~ “Delicate Delinquent” (Par) 
opened Monday. Last week, * ‘John- 
ny Tremain” (BV) and “Men of 
Sherwood Forest” (Indie) (9 days). 
Potent $18,500 

Center (ABPT) (2,000; 60-85)-— 
“Prince and Showgirl” (WB) (2d 
wk). Flashy $10,000. Last week, 
better than $13,000. 

Lafayette (Basil) (3,000; 60-85)— 

“Fire Down Below” (Col) Stal- 
wart $14,000. Last week, “20 Mil- 
lion Miles to Earth” (Col) and “The 
|27th Day” (Col). Topped $12,000. 
Century (Buhawk) (1,400; $1.50- 
| $3)—“Around World” (UA) (i4th 
wk). Staunch $10,000. Last week, 


$13,000 
Products) (1,200: 





Teck (Cinema 
$1.20-$2.40)—"“Seven Wonders of | 
the World” (SW) (45th wk). Oke 
$7,000. Last week, $7,500. 

Cinema (Martina) (450; 60-90)— 
|e Joan” (UA), Disappointing, 
under $2,500. 





~~ ee org — 


(2,250; | 
$1.40-$2.75) — “Prince and Show- | 


Trans-Lux (T-L) (500, 99-$1.80)— | 


“Bambi” (BV) (reissue). Terrific | 
$14,000. ia week, “Little Hut” 
(M-G) $3,5' 


(3,000; 60- 85)— 


‘Bernardine’ Brisk 1446, 
Seattle; ‘Love’ Hotsy 66 


Seattle, July 9. 
Weather was made to order for 
the outdoors over the holiday. But 
people who stayed at home 
wanted to go some place. So the 
balance was in favor of show busi- 
ness with the overall take on the 
right side. Orpheum reopened this 
week after extensive redecorating 
and refurbishing. 
Estimates for This Week 


Blue Mouse (Hamrick) (800; 
$1.50-$2.50) — “Around World” 
(UA) (12th wk). Great $14,000. 


Last week, $13,400. 

Coliseum (Evergreen) (1,870; 90- 
$1.25) — ““Bernardine” (20th) and 
“Way to Gold” (20th). Immense 
$14,500. Last week, “Monster Chal- 





lenges World” (UA) and “Yam- 
pire” (UA), $9,100. 

Fifth Avenue (Evergreen) (2,500; 
$1-$1.50) — “Fire Down Below” 
| (Col) and “Burglar” (Col). Good 
| $8,500. Last week, “Island in Sun” 
/(20th) and “Two Grooms” (20th) 


| (3d wk), $9,200. 
Music Box (Hamrick) (850; 90- 
$1.25)—“Love in Afternoon” (AA). 
| Good $6,000. Last week, “Johnny 
Tremain” (BV), $4,300 
be Music Hall (Hamrick) (2,200; 90- 
1.25) — “Something of Value” 
oa and ‘ “Vintage” (M-G). Fair 
| $6,500. Last week, “D.I.” (WB) and 
& Duel Apache Well” (Rep) (2d wk), 
| $8,400. 
Orpheum (2,600; 90-$1.25) — 
“Sweet Smell Success” (UA) and 
“Gun Duel in Durango” (UA). 
| Okay $8,000. Last week, dark. 
| Paramount (1,282; $1. 20-$2. 65)— 
| “Cinerama Holiday” (Indie) (11th 
|wk). Good $10,500. Last week, 
$9,000. 





‘Bernardine’ Lush 


| 


$19,500, Frisco 


San Francisco, July 9. 
| First-run business is spotty, with 
some exhibs complaining about the 
long July 4 holiday while others 
are praising it. “Bernardine,” the 
l ongrun “10 Commandments,” 


“Seven Wonders” and “Around 
| World” are powerful. “Fire Down 
Below” is okay at the Paramount. 


“Love in the Afternoon” at Golden 
| Gate and “Man on Fire” at the 
Warfield are both disappointing. 

Estimates for This Week 

Golden Gate (RKO) (2,859; 90- 
| $1. 25)—“Love In Afternoon” (AA) 
jand “Dragoon Wells Massacre” 
(AA). Fair $14,000. Last *veek, 
“Lonely Man” (Par) and “Buster 
| Keaton Story” (Par), $12,500. 

Fox (FWC) (4,651; $1.25-$1.50)— 
“Bernardine” (20th) and “Way To 
The Gold” (20th). cellent $19,- 
500. Last week, “Island In Sun” 
(20th) and “Break In Circle” (20th) 
(3d wk), $14,000. 

Warfield (Loew's) (2,656; 90- 
$1.25)—“Man On Fire” (M-G). 
So-so $12,500. Last week, “Some- 
thing of Value” (M-G) (2d wk), 
| $10,000. 

Paramount (Par) (2,646; 90-$1.25) 
|" Pine Down Below” (Col) and 
|‘Last Man To Hang” (Col). Okay 
| $15,000. Last week, “D.I.” (WB) 
land “Counterfeit Plan” (WB), (2d 
| wk), $12,000. 

St. Francis (Par) (1,400; 90-$1.25) 
—‘Prince and Showgirl” (WB) (2d 
| wk). Nice $11,000. 
| $16, 000. 

Orpheum (SW-Cinerama) (1,458; 
| $1.753-$2.65)—"‘Seven Wonders of 
World” (Cinerama) (33d wk). Ter- 
rific $21,500. Last week, $19,800. 

United Artists ‘No. Coast) (1,207; 
90-$1.25)—"‘Swéet Smell Success” 


(UA) and “Gun.The Man Down” 
(UA) (2d wk). bps $9,750. 
| Last week, $15,000 

Stagedoor (A- R) (440; $1.25- 
I $2. 20) — “Ten Commandments” 
| (Par) (7th wk). Sock $8,500. Last 
week, $7,500. 
| Larkin ‘Rosener) (400; $1.25)— 
\“Green Man” (DCA) (2d _ wk).J 


| Huge $6,000. Last week, $5,200. 
Clay (Rosener) (400; $1.25)— 
|“Fernandel the Dressmaker” (in- 


die) (4th wk). Fair $2,300. Last 
week, $3,000. 7 

Vogue (S.F. Theatres) (364; 
|$1.25)—“Gold of Naples” (DCA) 


(6th wk). Okay $2,900. Last week, 
$3,000. 

Bridge (Schwarz) (396; $1.25)— 
“Third Key” (Rank). Good $3,200. 
Last week, “Nana” (Times) (5th 
wk), $2,200. 
| Coronet ‘United California) 
(1,250; $1.50-$3.75) — “Around 
World” (UA) (28th wk). Smash 
|$26,000. Last week, $27,000. 
| Rio (Schwarz) (397; $1.10)— 
“Naked Night” (Times) and “Great 
Adventure” (Indie). Nice $2,200. 
‘Last week, “Don Juan” (Indie) and 
i“Vienna Waltzes” (Indie), $1,200. 


Last week, } 





‘Success’ Sweet $20,000, Det.; ‘Prince’ 
Sturdy 176, ‘Tremain’ Rousing 12G 





Key City Grosses 


Estimated otal Gross 

This Week $3,091,300 
(Based on 23 cities and 260 

theatres, chiefly first runs, in- 

cluding N. Y.) 

Total Gross Same Week 

Last Year $3,154,400 
(Based on 24 cities and 240 

theatres. ) 


Delinquent’ Fast 
$16,000 Tops Pitt 


Pittsburgh, July 9 

Long holiday weekend and fine 
weather were no help to business 
in general although under the 
circumstances things don’t look too 
bad. Jerry Lewis’ four stage shows 
at the Stanley on the Fourth helped 
his picture, “Delicate Delinquent,” 
et off to fast start and “Sweet 








Detroit, July 9. 

A great week is in prospect for 
most downtowners. “Around World 
80 Days” had its best Wednesday, 

ursday, Friday biz since it 
opened 28 weeks ago at the United 
Artists and is well on the way to 
a wham session. “Sweet Sniell 
Success” lives up to its name at 
the Palms. “Prince and Showgirl" 
shapes good at the Mich 
“Johnny Tremain” looks g at 
the Broadway-Capitol. 

Estimates for This Week 

Fex (Fox-Detroit) (5,000; 90- 
$1.25)—“Island in Sun” (20th) and 
“Two Grooms for Bride” (20th) 
(4th wk). . Swell $17,500. Last 
week, $21,000. 

Michigan (United Detroit) (4,000; 
90-$1.25)—“Prince and Showgirl” 
(WB) and “Spring Reunion” (UA), 
Strong $17,000. Last week, “Tam- 
my and Bachelor” (U) and “Weap- 
on” (Col) $16,000. 

Palms (UD) (2, 961; 90-$1.25)— 
“Sweet Smell Success” (UA) and 
“War Drums” (Indie). Terrific 
$20,000. Last week, “Lonely Man” 
(Par) and “Kettles = Old Mac- 
Donald’s Farm” (U), $10,000. 

Madison (UD) (1,900; $1.25-$2.75) 

—“10 Commandments” (Par) (33d 


mell of Success” got b.o. notices br cee $15,000. Last week, 
which with marquee draft will Broadway-Capitel (UD) (3,500; 


enable it to wind up okay. “Island 
in Sun” winding up fourth stanza 
at Harris satisfactorily, and while 
“Bernardine” is dropping in second 
it’s still strong enough to stick 
agajn. 

Estimates for This Week 

Fulton (Shea) (1,700; 80-$1.25)— 
“Bernardine” (20th) (2d wk). 
dip just under $10,000. Last week, 
fine at almost $16,000. 

Harris (Harris) (2,165; 80-$1.25) 
—‘Island in Sun” (20th) (4th wk). 
Figures to close out at nearly 
$8,000, not bad. “Fire Down Below” 
(Col) comes in Friday. Last week, 
“Island” $11,500. 

Guild (Green) (500; 85-99) — 
“Gold of Naples” (DCA) (2d wk). 
Heading for okay $2,800. Last 
week, fine $3,700. 

Penn (UA) (3,300; 80-$1.25) — 
“Sweet Smell Success” (UA). Burt 
Lancaster and Tony Curtis are 
heavy artillery and critics gave it 
a brisk send-off. Staying nine days 
and in that stretch should crack 
$15,000. Last week, “Something of 
Value” (M-G) (2d wk). Better than 
$8,000. 

Nixon (Rubin) (1,400; $1.50-$3)— 
“Around World” (UA) (13th wk). 
Holiday extra shows helped and 
still in the chips. Up to $16,500. 
Last week, $15,000. 

Squirrel Hill (SW) (900; 85-99)— 
“Strange One” (Col) (2d wk). Fair 
$3,000. Last week, nearly $4,000. 

Stanley (SW) (3,800; 80-$1.25) — 
“Delicate Delinquent” (Par). Jerry 
Lewis in person at four shows 
opening day, on the Fourth, ac- 
counted for nearly $6,000 and on 
sirength of that the week should 
show at least $16,000. Ought to 
hold at that figure. Last week, 
“Johnny Tremain” (BV). Disap- 
pointing $4,500. } 

Warner (SW) (1,500; $1.25-$2.50) 
— “Ten Commandments” (Par) 
(17th wk). Picking up again and 
will yield fine $15,000 on the ses- 
sion. Last week over $13,500. 


‘TAMMY’ TASTY 146, 
DENVER; ‘MAN’ 736 


Denver, July 9. 
“Tammy and the Bachelor” at 
Paramount is leading the town and 
stays. Others holding include 
“Delicate Delinquent” at the Den- 
ham, “Man on Fire” at the Or- 
pheum and “Around the World” 
going into ninth week at the Tabor. 

Estimates for This Week 

Aladdin (Fox) (1,400; 70-90)—| Roa 
Pr a4 Tremaine” (BY) (3d wk). 

Good $3,000. Last week, same. 
Centre (Fox) (1,247; 70-$1.25)— 
“Island in Sun” (20th) (4th wk). 

Fair $8,000. Last week, $10,500. 
Denham (Cockrill) (1,428; 70-90) 
—“Delicate Delimquent” (Par). 
Fine $11,000 and Iding. Last 
week, “Lonely Man” (Par) $5,500. 
Denver (Fox) (2,525; 70-90)— 
“Fire Down Below” (Col) and 
“Phantom Stagecoach” (Col). 





Good $11,000. Last week, “Bernar- | $20 


dine” (20th) and “Lure of Swamp” 
(20th) (2d wk), $9,500. 

Esquire (Fox) (742; 70-90)—“Al- 
bert Schweitzer” (Indie) (2d wk), 


Fair $2,250. Last week, $2,500. 
Lakeshore Drive-In (Monarch) 
(1,000 cars; 75) — “Oklahoman” 


(AA) and “Last of the Badmen” 
(AA). Fine $10,000. Last week, 
“Delinquents” (UA) and “Bailout 
at 43,000 Feet” (UA), $7,500. 
Monaco Drive-In-(Wolfberg) (800 
cars; 75)—‘Trooper Hook” (UA) 
(Continued on page 22) 


Will $21 





90-$1.25)—“Johnny Tremain” (BV) 
Safari” 


and “Tarzan and Lost 
(M-G). Big $12,000. Last week, 
“Rock All Night” (Indie) and 


bs oy Girl” (Indie), $15,000. 
United Artists (UA) (1,668; $1.25- 
$3)——“Around World” (UA) (28th 
wk). Sock $25,000. Last week, 


000. 
Adams (Balaban) (1,700; 90- 
$1.25) — “Something of Value” 
(M-G) (3d wk). Down ‘to $9,000. 
Last week, $10,500. 

Music Hall (SW-Cinerama) (1. 
205; ‘$1. 50-$2.65) — “Seven ‘Won- 
ders” (Cinerama) (48th wk). Fine 
$17,000. Last week, $18,000. 

Krim (Krim) (1,000; $1.25)— 
“Strange One” (Col) and “Moon- 


fleet” (M-G). Oke 
week, “Barefoot Contessa” (UA) 
and “Moulin Rouge” (UA). (reis- 


sues) *, 300. 


Sun’ Robust $23,000, 
Toronto; ‘Bernardine’ 
Boff 256, ‘Value’ 146 


Toronto, July 9. 
On newcomers, “Island in the 
Sun” is off to a socko start for 
evening weekend turnaway biz, 
and “Bernardine” also hefty in 
three-house combo, On holdovers, 
“Something of Value” is also hold- 
ing its own in second stanza, with 
“Tammy and the Bachelor” also 
hep in second frame. Showing no 
change to lusty biz is “Doctor in 
the House,” this for fourth stanza, 
with “Happy Road” also neat in 
second frame. 
Estimates for This Week 
Carlton (Rank) (2,518; 60-$1)— 
“Island in Sun” (20th). Sock $23,- 
000. Last week, “Saint Joan” (UA), 





bad $7,000. 
Christie, .Hyland (Rank) (877; 
1,357; $1) — “Doctor at Large” 


(Rank) (4th wk). Holding hep at 

$10,000. Last week, same. 
Century, Downtown, 

Midtown, Oakland, Sear 

boro, State (Taylor) (1,558: 1,054 

995; 1,039; 1,393; 755; 694 


= 


; 698; 50- 
75)-—“Shoot-Out at Medicine Bend” 


(WB) and “Spoilers of Forest” 
(Rep). Light $15,500. Last week, 
“Voodoo Island” (UA) and “Pha- 
raoh’s Curse” (U) (reissues), 
$14,000. 
Eglinton, Towne, Westwood (Tay- 
lor) (1,080; 693; 994; $1)—-““Happy 
Road” (M-G) (3d wk). Slipping to 
$9,000. Last week, $15,000. 
Hollywood, P: 


alace, RK 
(FP) (1,709; 1 486; 1,385; 60-75)— 
“Bernardine” (20th). Big $25,000. 
Last week, a in Crowd” (WB) 
(2d wk), $11, 

Impe rial ‘P) (3,344; 60-$1.10)-— 
“D. t (WB) (2d wk). Sad $3,500 
for three days. Last week, $11,000. 

Loew’s (Loew) (2,096; 75-$1.25) 

—“Something of Value” (M-G) (2d 
i acs $14,000. Last week, 


Tivoli (FP) (995; $1.50-$2)—“Ok- 
lahoma” (Magna) (64th wk). Okay 
$6,000. Last week, $7,000 

University (FP)' (1,536; 60-$1)— 
“War and Peace” (Par) (2d wk). 
First time at pop prices, pane at 
$7,000. Last week, $10,000. 

Uptown (Loew) (2,098; 60-$1)— 
“Tammy and Bachelor” (U) (2d 
wk). Neat $7,500. Last week, $10,- 


York (FP) (877; $1:25-$2) —“10 
Commandments” (Par) (33d wk). 


| Steady $4,500. Last week, same. 
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HEAT TAKES BANG OUT OF B.0. 





Chi Soars; ‘Value’ Smooth $38,000, 
‘Tremain’ Terrif $22,800, ‘Fire’ Hot 
336, Beau’ Tall 176, ‘Pride’ 486, 2d 





Chicago, July 9 

More potent product entered | 
over the holiday weekend to give 
the Loop its third consecutive 
week of soaring grosses. Mean- 
while, Universal releases its sec- 
ond multiple  first-run pockas ° 
“Tammy and Bachelor” with “Mid- 
night Story,” in 21 outlying the- 
atres with its chief rival, “D.L,” 
breaking simultaneously in 50 
nabe theatres after its successful 
downtown run here. “Tammy”- 
“Story” combo is grossing approxi- 
mately 50% higher than normal 
for subsequent runs and considcer- 
ably better than the last Universai 
ackage, “Joe Butterfly” and “Kei- 
y and Me.” Estimated take is 
$91,000 for initial frame. 

“Something of Value” gets off to 
a hefty start at the Woods for 
$38,000, while “Johnny Tremain” 
with “Gun Duel in Durango” looks 
like a mighty $22,800 first framer 
at the Roosevelt with holdouts 
forming in the morning hours. 
“Fire Down Below” rounds first 
at the Chicago for a very nice 


Fire’ Torrid $12,000, 
‘Prince’ Oke 86, Balto 


Baltimore, July 9. 

With a numoer of new, healthy 
entries to br-shten the scene and 
a slight hike in pre-Fourth attend- 
ance, the biz picture was slightly 
up here. “Fire Down Below,” at 
the Hippodrome made a hefty 
showing and “Prince and the 
Showgirl,” at the Stanley is sturdy. 


“Sweet Smell of Success,” is 
bright at the New and “The 
Miller’s Beautiful Wife,” at the 


Cinema is nice, 
Estimates for This Week 
Century (Fruchtman) (3,100; 50- 
$1.25)—“Island in Sun” (20th) (4th 
wk). Good $7,000 after $11,000 


last week. 
Cinema (Schwaber) (460; 50- 
$1.25)—"Miller’s Beautiful Wife” 
(DCA). Nice $3,500. Last week, 
“For Whom Il Tolls” (Par), 


$33,000, while the Esquire gets a | $2,500 


grand slam $17,000 to start with 
‘Beau James.” i Heat 
Wave”-with “Ride the High Iron” 
beats out a tepid tattoo at the 
Monroe for $4,500 for first, and 
“Beast of Hollow Mountain” with 
“Boss” shapes a pleasant $5,600 at 
the Grand .for its initial frame. 
“Invitation to Dance” starts with 
an agile $4,500 at the World. 
“Papa, Mama, Maid and I” looks 
bright at the Carnegie for $2,590. 

Second framers are still the 
heavyweights on the scene here, 
with both “Pride and Passion” at 
the State-Lake and “Silk Stock- 
ings” at the Loop sock draws. “St. 
Joan” looks relatively tame at the 
Garrick in same frame. 

Roadshows continue with good 
to capacity grosses, while “Island 
in Sun” at the Oriental manages a 
durable fourth frame at the Orien- 
tal, and “Gunfight at O. K. Corral” 
winds up with six weeks at United 
Artists “Green Man” in third 
frame at the Surf holds as the hot- 
test art hquse product in town. 

Estimates for This Week 

Carnegie (H&E Balaban) 
90)—“Papa, Mama, Maid and I” 
(Teitel). Neat-$2,500. Last week, 
“It Happened in Park” (Indie) (2d 
wk), $2,300. 

Chicago (B&K) (3,900; 90-$1.50) 
—‘Fire Down Below”’*(Col). Glow- 
ing $33.000. Last week, “Bernar- 
dine” (20th) (2d wk), $17,000. 

Esquire (H&E Balaban) 11,400; 
$1.25)—"‘Beau James” (Par), Dandy 
$17,000. Last week, subsequent 
run. 

Garrick (B&K) (850; 90-$1.25)— 
“St. Joan” (UA) (2d wk). Slight 
$6,500. Last week, $10,000 

Grand (Indie) (1,200; 90-$1. 25)— 
“Beast of Hollow Mountain” (UA) 
and “Boss” (UA). Comfortable 
$5,600. Last week, “Sierra Stran- 

(Continued on page 22) 


‘Bernardine’ Wow $8,000, 
Omaha; ‘Delinquent’ Hep 
5G, ‘Value’ Smart 436 


Omaha, July 9. 

Biz is leoking up at the down- 
town first-runs this week, with 
“Bernardine,” great at the Omaha, 
setting yA ace. “Delicate De- 
poe uent” oud at the Brandeis, 

lie Xe of Value” is scor- 
ing at the State. “Island in Sun” 
slipped to moderate in its second 
stanza at the Orpheum. 

Estimates for This Week 

Brandeis (RKO) (1,100; 75-90)— 
a. roe (Par) and 
“Weapon” (Rep) trong $5,000. 
Last week, “Public Pigeon No. 1” 
(RKO) and “Young Stranger” 
(RKO), $3,200. 

Omaha (Tristates) (2,066; 75-90) 
—‘Bernardine” (20th). Fine $8,000. 
Last week, “Kettles on MacDon- 
ald’s Farm” (U) and “Men Afraid” 
(0), $4,500. 

Orpheum (Tristates) (2,980; bo 
90)—“Island in Sun” (20th) 
—_ Fair $7,500 after $12,000 


State (Goldberg) (850; 75-90)— 
“Something of Value” (M-G). High 
$4,500. Last week, “Johnny Tre- 
main” (BY); $3,500. 


(480; 





;}$1.25) — 





Film Centre (Rap rt) (890; 
50-$1.25)—“Around orld” (UA) 
(29th wk). Solid $10,500 after near 
same last week. 

Five West (Schwaber) (560; 50- 
$1.25)—“Green Man” (BCA) += 
wk). Good $3,000 after $3,100 in 
as frame. 


so'st mg penegneert) Ga, ee 


(Col). Hot $12,000. Last ao 4 
“Johnny Tremain” (BY) (2d wk), 


Mayfair (Hicks) (980; 50-$1.25)— 
“Joe Butterfly” (U) (2d wk). 
$3,000 after $6,000 last week. 

New (Fruchtman) (1,600; 50- 
$1.25)—“Sweet Smell of Success” 
(UA). Hefty $12,000. Last week, 
“She Devil”” (20th) and “Kronos” 
(20th), $6,000. 

Playhouse (Schwaber) (410; 50- 
$1.25) — “Bachelor Party” (UA) 
(4th wk). Staunch $4,100 after 
$4,300 in third. 

Stanley (SW) (3,200; 50-$1.25)— 
“Prince and Showgirl” (WB). 

appy $8,000. Last week, “D.I.” 

B), same. 

Town (Rappaport) (1,400; 50- 
“Something of Value” 
(M-G) (2d wk). Fine $6,500 after 
$11,000 in first. 


‘Oklahoman’ Sock 
$18,000, Kaycee 


Kansas City, July 9 
Some big ones moved in for the 
holiday week and are making 
strong showings. “Bernardine” in 
four Fox Midwest houses may be 
big. enough for a holdover. “The 
Oklahoman,” in four Dickinson 
theatres, may hit a record week in 
these situations, held down lately 
by rain. “Prince and the Show- 
girl” at the Paramount and “Man 
on Fire” at the Midland both pleas- 
ant. Weather turning from heavy 
rain te more seasonal warm tem- 
peratures, a boon to theatres. 
Estimates for This Week 
Dickinson, Glen, Shawnee Drive- 
in, Leawood Drive-in (Dickinson) 
(750; 700; 1,100 cars; 900 cars; 8fc 
\—“The Oklahoman” (AA) 
and “Footsteps in Night” (AA). 
Fancy $18,000, biggest yet in this 
hookup, helped by holiday — and 
absence of rain. Last Bail- 
out at 43,000” (UA) and “Gun Duel 
at Durango” (UA), nice $12,000. 
Kimo (Dickinson) (504; 75-90)— 
“African Queen” (UA) and “Mou- 
lin Rouge” (UA) (reissues) (34 wk). 
Oke $900. Last week, $1,000. 
Midland (Loew) (3,500; 60-80)— 
“Man on Fire” (M-G) and “Lawless 
Eighties” (Rep). Hearty $9,500. 
Last week, “Bachelor Party” (M-G) 





.;and “A Woman’s Devotion” (Rep) 


same. 
Missouri (SW-Cinerama) (1, iat 

$1.25-$2) — “Cinerama Holida 
(Cinerama) (18th wk). Satisfactory 
10,000. Begins final six weeks. 

week, same. 

Paramount (UP) (1,900; 75-90)— 
“Prince and a shaee (WB). 
,000. Last 


Moderately good 
(Continued on page 22) 


Okay | 





I. SHOWCASES 
Miao FIREWORKS 


The July 4th holiday period re- 
sulted in a slight pickup in Broad- 
way film business, but the antici- 
pated mighty surge did not mate- 
rialize. As a matter of fact, a num- 
ber of Main Stem operators ex- 
pressed disappointment in the holi- 
day stanza wicket activity. Box- 
office results were generally 
termed “pleasant but not spec- 
tacular.” Good weather plus the 
four-day holiday from Thursday to 
Sunday, which many firms permit- 
ted, drove New Yorkers in ves 
to the beaches and the country- 
side. The tourist influx apparently 
found other Gotham attractions 
more appealing than the film 
houses. 

Biz did not come near to the 
powerful spurt experienced last 
year when July 4th came out on a 
Wednesday. In addition to prevent- 
ing a mass exodus from the city 
because of the mid-week timing, 
last year’s July 4th holiday was 
accom panied by rain, the film in- 
Ganttye best ally during the sum- 
mer months. 

Despite the generally offish re- 
sults, a number of attractions were 
able to buck the trend. “Pride and 
the Passion,” at the Capitol, 
chalked up a strong $74,000 for its 
initiai holdover week after scori 
$110,000 for the opening roun 
The Alan Freed rock ’n’ roll stage 
show at the Paramount, coupled 
with - critically-rapped “Begin- 
| for of the End,” was just right 
for the vacationing teenagers who 
showed thvir appreciation to the 
tune of $120,000, best take at the 
Par since the previous Freed rock 
‘n’ roll outing. 

“The Delicate Delinquent,” Jerry 
Lewis’ first Dean Martin-less pic- 
ture, scored a fancy $32,000 in its 
opening round at the Mayfair and 
is apparently proving a solid fam- 
ily entry during the vacation 
period. “The Prince and the Show- 
girl,” at the tourist mecca Radio 
City Music Hall, continues its 
brisk pace with a ‘mighty $148,000 
for its fourth round. The hard- 
ticket entries, particularly “Around 
the World in 80 Days” at the Rivoli, 
showed continued power. “80 Day s” 
racked up a capacity $48,000 for 
its 38th week. “Seven Wonders” at 
the Warner brought in $34,300 for 
15 shows and “10 Commandments” 
at the Criterion tallied $44,500 for 
16 shows. 

“Sweet Smell of Success,” de- 
spite a en surrounding film, 
is proving good b.o. at Loew’s State 
with $33,000 for its first followup 
round. “Island in Sun’ at Roxy is 
holding its own with a strong $78,- 
000 for current round. 

Estimates for This Week 

Astor (City Inv.) (1,300; 75-$2)— 
“Beau James” (Par) (3d wk). Sec- 
ond session ending today (Wed.) 
looks to hit fine $29,000 or near. 
Opening session scored $33,000 

Little Carnegie 
(550; $1.25-$1.80)—“Nana” (Times) 
(13th wk). The 12th stanza ended 
Thursday (4) was good $6,000 as 
compared with $6,200 for previous 
round. Stays until July 21 when 


“Lovers’ Net,” (Times), another 
French import, opens, 
Baronet (Reade) (430; $1.25- 


$1.80)—“French They Are A Fun- 
ny Race” (Cont) (8th-final wk). The 
seventh canto ended Monday (8) 
with fair $3,900. Sixth round was 
good $4,700. Continues until 
Thursday (11) when “Maid 
Paris” (Cont) moves in. 

Capitol (Loew) (4,820; $1-$2.50) 

—*“Pride and Passion” (UA) (3d 
wk), First holdover session wind- 
ing up tomorrow (Thurs.) looks 
headed for a big $74,000. Initial 
round which included July 4th was 
a hye f 110,000. “Pride” is scor- 

ing best biz at this house in months 
and stands a 
among the pg or four biggest 
pix to play the house. 

Crite (Moss) (1,671; $1.80- 
$3.30)\—“‘10 Commandments” (Par) 
(35th wk). This round winding up 
tomorrow (Thurs.) is seen heading 
for $44,500 for 16 shows. The pre- 
vious round was great $45,000 for 
17 shows. 

Fine Arts (Davis) (468; 90-$1.80) 

—"Torero” (Col) (8th wk). -Sev- 
enth inning concluded Monday (8) 
dipped to $5,400 after solid $9,500 
for previous round. Continues un- 
til July 28. 

55th St. Playhouse (E-F) (300; 
$1.25-$1.50)—“The Rising of the 

(Continued on page 22) 


(L. Carnegie) $11 


chance to finish | Sun.” 








‘Cinerama Holiday’ Wow 
306, Cleve.; ‘Man’ 1146 


Cleveland, July 9 

“Cinerama Holiday” is making 
the biggest noise here for the Pal- 
ace with a-pinwheeling take for 
the first nine days. It also raised 
a ,000 in a benefit preem for 
the Cleveland Museum 
History. 

Estimates for This Week 

Allen (S-W) (3,800; 70-$1)—“Is- 
land in Sun” (4th wk). Satisfac- 
‘tory $13,000. Last week, $16,500. 

Hi e (Telem't) (3,700; 70- 
$1)—“Bernardine” (20th). Smart 
$18,000. Last week, “Joe Butter- 
fly” (U), $10,000 

Ohio (Loew) (1,244; $1.25-$2.50) 

—“Around World” (UA) (3d wk). 
Great $23,000. Last week, same. 

Palace (S-W Cinerama) (1,523; 
$1.25-$2.40)—“Cinerama Holiday” 
(Cinerama) (2d wk). Lofty $30,000 
for the first nine days. Last week, 
final three days = “This Is Cine- 


rama,” good $13, 
State (Loew) we} 000; 70-90)— 
“Man on Fire” (M-G).  Fairish 


$11,500. Last week, “Something 
of Value” (M-G) (2d wk), $10,000. 

Stillman (Loew) (2,700; 70-90)— 
“Sweet Smell of Success” (UA). 
Solid $15,000. Last week, “Giant 
Claw” (Col) and “Night World Ex- 
ploded” (Col), $13,000. 


Bernardine’ Fat . 





Louisville, July 9. 
Rialto, big Fourth Avenue seat- 
er, is drawing the trade this week 
with “Bernardine.” Pat Boone and 
supporting names are pulling the 
teenagers, who seem to have coin 
to spend when it’s an item they) 
want, “Man on Fire” is sluegish | 
at Loew’s, while “joe Butterfly” 
the Kentucky is shaping okay. 
Estimates for This Week 


Brown (Fourth Ave.-U.A.) (900; 
$1.25-$2.40) — “Around World” 
(UA) (6th wk). Showing weekend 


strength at $12,000, same as last 


week. 

Kentucky (Switow) (1.000; 50- 
85)\—“Joe Butterfly” (U). Nice 
$6,000. Last week, “Man Afraid” 
(U) and “Kettles on Old MacDon- 


ald’s Farm” (U), same. 


“Bernardine” (20th) and 
“Lure of Swamp” (20th). Sock 
$14,000. Last week, “Johnny Tre- 
main” (BV) and “Spoilers of For- 
est” (20th). Healthy $10,000. 


>_— 





“i ‘SUN’ BRIGHT $14,000, 


PROV; ‘VALUE’ HOT 116 


Providence, July 9. 

Improved pic fare has main- 
stemmers giving the shore resorts 
some stiff competition for a 
change and all stands are on the 
hopefully happy side. RKO Albee 
is the topper with “Island in The 

Loew's “Something of 

Strand’s “Gunfight at the 
Corral” and Majestic’s 
“Prince and the Showgirl” 
strong. ~ 

Estimates for This WO. 

Albee (RKO) (2,200; 90)\— 
“Island In Sun” (20th) and “Rebel 
In Town” (UA). Solid $14,000 
Last week, “China Gate” (20th) 
and “Shadow of Fear” (UA), dead 


000. 

Avon (L-G) (527; 60-90)—“The 
Green Man” (DCA). Fairly good 
$2,000. Last week, “Last Holiday” 
(S) and “Mr. Hulot’s Holiday” 
(GBD), summery $1,800. 

Majestic (S-W) (2,200; 65-80)— 

(Continued on page 22) 
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of Natural 


146 Leads L ville 


| Vogue (ABPT-FWC) (3,300; 











L A. Zooms; ‘Gunfight Loud $31,400, 
Success’ Stout $26,600, ‘Fire’ Torrid 
236, Beau’ Big LMG, Prince’ Mild 176 


Los Angeles, July 9 

Despite torrid weather offsetting 
some anticipated holiday biz, first- 
run grosses are zooming this frame 
to hit the 1957 high with a tremen- 
dous $291,100 expected. “Gunfight 
at Corral,” . paired with 
“Crowded Paradise,” leads the 
regular field for a fancy $31;400 at 
the State, New Fox and Wiltern 
for first week of its moveover en- 
gagement, 

“Sweet Smell of Success” and 
“Fort Laramie” are outstanding 
and shape toward a stout $26,600 
in four situations, followed by 
“Fire Down Below” and “Utah 
Blaine” which are racking up a 
nifty $23,000 im three houses. 
“Prince and the Showgir!" is trail- 
ing with a moderate $17,100. in 
sight at a trio of sites. “Beau 
James” looks to a gvod $14,000 at 
the Hollywood Paramount 

“Pride and Passion” is showy at 
$25,000 in second frame at the Fox 
Willshire, while “Island in the 
Sun” should hit a strong $19,000 in 
fourth week at the Chinese. Among 
the longruns, “Seven Wonders” is 
tops at $41,400 at the Warner 
Hollywood, “Around Werld” should 
do a fine $27,000 at the Carthay 
while “10 Commandments” is reg- 
istering an excellent $20,000 at 
the Warner Beverly. 

Estimates for This Week 

Hollywood Paramount (F&M) 
(1,468; 90-$1.80)—“Beau James” 
(Par). Good $14,400. Opened with 
benefit preem, $15,000. Last week, 
“Gunfight at OK Corral” (Par) (6 
days, 5th wk), $10,050. 

Pantages (RKO) (2812; $1.10- 
$1.75)—“Man on Fire” (M-G). Dis- 
appointing $8,000. Last week, 
“Something of Value” (M-G) (5 
days, 4th wk), $5,900. 

Downtown Paramount, Ritz, 
1,330; 
825; 80-$1.80)\—“Prince and Show- 
girl” (WB). Moderate $17.'00. Last 
week, D'town Par, Vogue with Wil- 
tern, “The D.I.” (WB) and “Coun- 
terfeit Plan” (WB) (2dwwk), $17,100, 

Orpheum Hawaii, Uptown, 
Loyola (Metropolitan-G&S-FWC) 
(2,213; 1,106; 1,715; 1,248; 80-$1.80) 
—*“Sweet Smell of Success” (UA) 
and “Fort Laramie” (UA). Stout 
$26,500. Last week, Orpheum, 
Hawaii, Uptown, “Monster That 
Changed World” (UA) and “The 
Vampire” (UA), $15,200 

Downtown, Hollywood, Fox Bev- 
erly (‘SW-FWC) (1,757; 756; 1,334; 

(Continued on page 22) 


Delinquent’ Smash 196 


‘ 
Loew’s (United Artists) (3,000; cy; 
74-99) — “Man on af — -G). | Ups Cin Fire’ Sultry 
Slow $3,500. Last week, ome- | 
thing of Value” (M-G). Vir ile | 116, Bernardine’ 106, 2d 
000. Cincinnati, July 9 
Mary Anderson (People's) (1,000; | “Delicate Delinquent,” with two 
50-85) — “Prince and Showgirl”! gays of personals by starrer Jerry 
— a . eee in isht: | Lewis, a holiday zoomer in the 
(UA) = $4,500. = ae flagship Albee, is big contributor 
Rialto (Fourth Avenue) (3,000: this week to whopper total for 


major houses. “Fire Down Below,” 
the only other new bill, shapes 


hotsy at Keith's. “Bernardine” at 
the Palace and “Something of 
Value” in the Grand, loom okay 
second rounders. 
Estimates for This Week 
Albee (RKO) (3,100: 90-$1.25)— 
“Delicate Delinquent” (Par). Smash 


$19,000, swelled by stage appear- 
ances of Jerry Lewis Friday and 
Saturday (5-6) at $1.25-$1.50 scale 


and 50c for juves. Last week, “Is- 
land in Sun” (20th) (3d wk), six 
days, $9,000. 

Capitol (‘SW-Cinerama) (1,376; 


$1.20-$2.65) — “Seven Wonders” 
(Cinerama) (57th wk). Great $18,- 
000 after $19,000 last week. 

Grand (RKO) (1,400; 90-$1.25)— 
“Something of Value” ‘M-G) (2d 
wk). Pleasing $7,000 trailing $11,- 
500 bow 

Keith’s (Shor) (1, 500; 75-$1.25)— 
“Fire Down Below” (Col). Swell 
$11,000. Holds. Last week, John- 
ny Tremain” (BV) (2d wk), six 
days, $6,500. 

Palace (RKO) (2,600; 90-$1.25)-— 
“Bernardine” (20th) (2d wk). Good 
$10,000. Last week, $14,000. 

Valley ‘(Wiethe) (1.300; $1.50- 
$2.50)—“‘Around World” (UA) (4th 
wk). First half surge points to 
third straight climb over preem to 


| $19,000, shading last week's wham 


$18,700. 
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Par Sees Commandments Gross Sure 


eee 


‘Nun’s Story’ 





=m Continued from page 3 aeamms 


glowing reviews in the Catholic 
|press. No decision has been made 


| 
Bhat color doesn’t seem like 


i }on whether to present it in black- 
To Tally $50,000000 to $60,000000 === 
y ’ 3 ’ ’ “To shoot a picture in Africa 


By comparing the boxoffice re- + | 


sults of “10 Commandments” with 
its up-to-new all-time top grosser, 
“The Greatest Show on Earth,” 
another Cecil B. DeMille produc- 
tion, Paramount is not only con- 
fident that the Moses saga will 
surpass “Greatest Show's” world- 
wide film rental gross of $25,000,- 
000 but foresees between $50,000,- 
000 and $60,000,000. 

With only 150 “10 C’s” engage- 
ments in the U. S. and Canada, 
the film company already has $8,- 
500,000 in film rentals in the till. 
The picture will start 200 addi- 
tional runs during July and Au- 
gust, including several multiple 
engagements on an intra-city basis. 

Highlights of the comparison be- 
tween “10 C's” and “Greatest 
Show” in key city runs reveal the 
following: 

On the basis of a single run in 
N. Y. at the Criterion Theatre, 
“10 C’s” scored $950,000 in film 
rentals at the end of its 32d week. 
In contrast, the total cumulative 
film renfal in the N. Y. area for 
“Greatest Show,” representing 
some 600 to 300 engagements, was 
$1,300,000. “10 C’s,” of course, is 
continuing indefinitely at the Cri- 
terion. 

In Boston, “10 C’s” chalked up 
$450,000 in four engagements as 
of June 15. The cumulative total 
film rentals for all runs in the 
Boston area for “Greatest Show” 
was $570,000. Ten runs in Buffalo 


gave “10 C's” $240,000 in film 
rentals as compared with “Great- 
est Show's” tal earnings of $230,- 


000. In Cimy, “10 C's” brought in 
265,000 for 11 runs while total 
“Greatest Show” bookings amount- 


ed to $315,000. Cleveland's three 
runs of “10 C’s” resulted in $300,- 
006; total runs for “Greatest Show” 


drew $350,000. The same pattern 
is notéd in Washington, Detroit, 


Jacksonville, St. Louis, Los An- 
geles and Chicago, 

Just starting to move into sub- 
sequent runs, “10 C’s” is showing 
an amazing pull in local nabes de- 
spite the long downtown runs. For 


example, in two neighborhood 
houses in Cleveland—the Granada 
and the Park—the DeMille epic 
nabbed a combined total of $24,000 
for the first week. Even on big 
pictures these houses rarely score 
more than $7,500 as a combo. 
Paramount is following no set 


pattern in releasing “10 Command-, 


ments.” In each area, it is follow- 
ing a policy which it feels will give 
the picture the best chance. For 
example, while there’s been only 
one run in N. Y., there have been 
32 engagements in the Jackson- 
ville, Fla., territory. 
Five-Zoned Philly 

As a result of a court decision 
in Philadelphia, Par divided the 
city into five zones in each of 
which it licensed one exclusive ad- 
ditional special engagement to the 
best bidder. Eleven exhibitors in 
Philly charged in court that the 
new pattern would upset the usual 


system of day-and-date bookings 
that followed 28 days after the 
first run. They charged, too, that 
in adopting the zoning system, Par 
in effect was granting clearance to 
theatres not in substantial compe- 


tition because they were so far 
away from each other. 


DAKOTA’S HOLDOUT 
ALSO DROPS FAST TIME 


Minot, N. D., July 9. 
After being in effect for a month, 
daylight saving time has been 
junked in this city of 30,000, one 





of North Dakota’s largest towns. 
The city council by a vote of 8 
to 6, with all aldermen present for 
the first of three times that the 
matter has been considered, finally 


heeded petitions with 1,500 signers 
plus wishes of the Chamber of 
Commerce, comprising business 
and professional men, and did 
away with the fast time. 

In so doing, the aldermen re- 
versed three previous actions in 
DsT's favor. ; 

They followed the lead of more 
than 25 other North Dakota towns 
that have dropped DST after brief 
experience with it. 





isuch a good idea,” he commented. 
“On the other hand, to use color in 


. S ‘LOOK WHAT'S lthe convent might tend to “pretty 
COMING’ BALLY SHORT |e» the scenes. I don’t kaow yet 


Following the 20th-Fox “Big ' which way we'll go.” He admitted 


Show” pattern, Rank Film Distrib- | having toyed with the idea of using 
utors of America has prepared an | black-and-white and color in the 
advance attractions short and will i as Weare test! 
sc t i al innemann’s latest is “A F 

~ ancl par yim rahe | of Rain” for 20th-Fox, which is due 
Subject i Hi ve iM Sere ‘|for release soon. li_is the first 
a ine fees. ditewen Prgr pens major company release dealing 


don. 

The short runs 20 minutes and 

includes excerpts from various up- 
coming Rank attractions in color 
and black-and-white, according to 
Kenneth Hargreaves, RFDA top- 
per. : 
Sales chief Irving Sochin said 
the Rank films would “play an im- 
portant role in the revival of at- 
tendance in theatres” during the 
summer months and the early Fall. 
This, traditionally, is the time 
when business picks up. 


Big Hoopla for Denver 
Preem of Ul’s ‘Passage’ 


Denver, July 9. 

The Mile High City is vacuuming | 

a well-used red carpet for the)! 
summer's second film premiere on| 
July 17 at the Paramount. Pic is 
Ul’'s “Night Passage,” starring | 
James Stewart and Audie Murphy, | 


both of whom will personal at the 
premiere. For the opening, the) 








Ahead” and was prepared in Lon-| \ith the narcotics theme since the 


Code lifted its taboo on dope sub- 
jects. Zinnemann said he was 
extraor@imarily pleased with the 
performances he got out of his 
actors in the picture. 

Film is an extension of the 
documentary technique which 
Zinnemann originated in such pro- 
ductions as “The Search” and “The 
Men.” 

He said cooperation of the 
Church in the making of “The 
Nun’s Story” was an _ absolute 
necessity, and he valued it highly. 
“If we didn’t have that cooperation 
it'd be like making ‘From Here 
To Eternity’ without the help of 
the Army,” he said. 


After “Nun's Story,” Zinnemann, 


plans to undertake his first picture 
as an indie, “The Sundowners,” for 
Warner Bros. It'll be made via his 
FRZ Co., 
Kerr. 








U’s Producers 
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and will star Deborah® 


"80 DAYS’ INTO TOKYO 


Set for 16 Weeks Minimum Run 
In 35m Version 


Tokyo, July, 9. 

“Around the World in 80 Days” 
will reopen the CineStage Pica- 
dilly in downtown Tokyo July 20 
booking in advance for 16 weeks. 
Film will be shown in a 35m 
version instead of the original 
70m. Todd-AO edition. Renovated 
theatre is too small for the mam- 
moth curved screen. 

Tickets in the 1,389 seater are 
classified in seven price brackets, 
ranging from 210 yen (58 cents) 
to 800 yen ($2.22). No newsreels 
or short subjects will be shown 
with the film. 

Japan is the fourth country to 
exhibit “80 Days,” following’ the 
U.S., Frapce and Britain. 











Booz Report 
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cities for test operations. 

Next four months: Establish la- 
bor relations policy. 

Next four: Schedule and com- 
mence test operations. 

Next 12 months: Trail and evalu- 
ation. 

Next five months: First expan- 
sion to five or six additional cities. 

Next five to six months: Second 
expansion. 

The foregoing would wrap up 
Part One. Thereafter would come 
the drastic streamlining—the par- 
ing of exchanges in favor of the 
physically limited regional office 
setup, presumably similar to the 
Buena Vista (Walt Disney) organi- 
zation. 

Management engineering firm 
made separate reports, each com- 
pany individually having been 
given breakdowns on its own ex- 
penses in comparison with the 
averages of all others combined. 
It was reportéd that Metro and 
20th-Fox have the 
change overhead. , 

Company presidents and distri- 
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Oscar Doob Into 
New MPPA Post 


Osear A. Doob, veteran promo- 
tion exec, has been appointed exec- 
|utive coordinator of the Motion 
| Picture Assn. of America’s ad-pub 
| committee .As such he takes direct 
| supervision over institutional film 
bally and goodwill projects inde- 
pendent of the business-building 
| program being undertaken by the 
| Council of Motion Picture Organi- 
' zations. 


| It’s understood the job pays 
| $25,000 per year, with an addi- 
| tional- $25,000 allocated for main- 
tenance of offices. Doob will spend 
|three days a week in New York 
and the balance of his ‘time in 
Washington where he maintains his 
home. An ad-pub coordinator on 
the Coast is to be named shortly. 
MPAA is fostering both posts. 


Of late Doob has been preparing 
a press presentation for COMPO, 
this being a compilation of facts 
and figures which film execs are 
to exhibit at forthcoming meetings 
with editors and publishers. Basic 
idea is to convince the fourth es- 
taters of the importance of thea- 
|tres in community economics and 
|the entertainment scheme of 
things. Donb retired from Loew's 
| in 1955. For 20 years he had been 
|ad-pub director of Loew's Thea- 
tres, for five years was an exec 
in the theatre operating depart- 
|ment and subsequently did special 
promotion work on Metro pictures. 
|His new appointment was an- 
| nounced by Eric A. Johnston, presi- 
|dent of the MPAA, and Roger 
| Lewis, chairman of MPAA’s ad-pub 
committee. 


| German B.0. Tax 
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umbrella of the Webb-Pomer- 


Rio Grande Railroad’s Prospector) make about three pictures a year 
will change its name for the run | to fyifill the company’s program of 
from Salt Lake City to Denver the | 39 to 34 pictures. Under the indie 
we & a LoS reg oe | participation method, according to 
pa 4a ue | Daff, it represents the work of 2 
Night Passage Special.” Train will| man doing a job personally while 


ene Act, the U. S. industry 
enjoys comparatively little offi- 
cial support in its export ac- 
tivities. The industry itself 
has rarely called on the gov- 
ernment to aid it in straight- 


bution officials through the years 
have resisted all suggestions for 
cutting down on field forces. 
They’ve contended the picture bus- 
iness is unique and that office rep- 
resentation in each key area is 


leave Salt Lake at 5 p.m. arriving | 
in Denver at 8:25 a.m. July 
Celebs aboard will include Audie 
Murphy, Utah’s Gov. George Clyde, | 
and former Colorado Gov. Edwin | 
C. Johnson. Salt Lake film critics 
Howard Pearson (Deseret News) 
and James England (Salt Lake | 
Tribune) will be special guests. 

Ex-Gov. Johnson, who played a) 
bit as a telegrapher in “Night Pas- 
sage,”’ will receive a special plaque 
from UI, engraved with a telegraph | 
key. 





Festival—Czechs to 


By GENE MOSKOWITZ 


Karlovy Vary, July 9. 

Tenth Karlovy Vary Film Fes- 
tival of Czechoslavakia opened Sat- 
urday afternoon (6) with a local pic 
“Svejk” (The Good Soldier 
Schweik) of Karel Stekely. 

This pre-World War I watering 
spot (ex-Carslbad) now has “A” 
rating for itself from the Federa- 
tion of International Film Produ- 
cers and from even-other-years is 
now an annual. 

In keeping with the “A” com- 
petitive status, the prizes have 
been cut from 25 to four. Previ- 
ously it was hard not to cop a kudo 
here. It remains to be seen wheth- 
er party line slants influence 
prizes. There will be a Grand Prix 
plus three others at the discretion 
of an international jury (but most- | 
ly” of satellite and Russian make- | 
up). Films having social themes | 
may automatically rate above “es- 
capism.” | 

Fest prexy, Jan Sedlacek, is 
piqued at what he considers the 
cavalier fashion in which the Mo- | 
tion Picture Export Assn. is han- | 
dling its “possible” participation. 

Screenings are still in the rathér 
stuffy converted ballroom of the 
ex-Pupp Hotel now the Moskva 
Palace. Sedlacek told VarteTy 
that a special Film Palace would 
be built next year for the '58 fest 
which would cost $1,000,000. Mean- 
while, showings of CinemaScope 
features are held in the immense 





| 





| tain performers. 


Karlovy Prizes Cut From 25 to 4 


37 Countries Enter Films—U.S. Treatment Irks 





owtdoor arena which holds 2,000 


the staff producer system marks 


‘| the accomplishment of an organiza- 


tign. 

While holding the line against 
participation for producers, U has 
no objection to giving them to cer 
As a matter of 
fact, it was U that originated the 
system by arranging the highly suc. 
cessful agreement with James 
Stewart. It has similar deals on a 
multiple picture basis with James 
Cagney, Audie Murphy, Lana Tur- 
ner and several others. 





Build Film Palace 


people. Echo troubles have been 
resolved. 

There are 37 countries entered 
here so language complicates. An 
interpreter reads Czech subtitles at 
every screening. Ceremonial] 
speeches are still conventional be- 
fore each pic, and still tend to be- 
come “dialectical.” 

All delegations eat together at 
separate tables, with their coun- 
try’s flag perched on the table. It 
is easy to approach members of al! 
the delegations. The U.S. “delega- 
tion” at the moment comprises 
one, namely this VARIETY reporter, 
Mare Spiegel will fly in this week 
for one day to show an American 
pic if the impasse is cleared up. 

Some of the pix shown will be: 
“Typon A Nagasaki,” “Le Sorcieres 
De Salem” (Witches of Salem), the 
pic version of the Arthur Miller 
play “The Crueible,” and “Mort 
En Fraud” (Fraudulent Death) by 
France, “Il Piu Bella Momento” 
(Most Beautiful Moment) and 
“Souvenirs D’Italie”’ from Italy, 
“Springtime of Life” from Argen- 
tina, “Juha” in CinemaScope from 
Finland, “Doctor At Large” from 
England, “Beseiged House” from 
Brazil, “Orgullo” from Spain, 
“Sacred Testament” from Austria, 
“Felix. Krull” from West Germany, 
Red China’s “New Year Sacrifice,” 
“The Northern Veil” from India, 
“Typhoon 13” from Japan, “Big 
and Small” from Yugoslavia, and 
“Prologue” from Russia. Fest: 


winds July 21. 





essential. 

Another factor, is that each com- 
pany has feared that to shutter 
operations in a certain town would 
mean loss of business to rival out- 
fits which remained open. In light 
of this it’s significant that Booz, 
Allen underlines the desirability of 
unanimous participation in the ef- 
ficiency drive. 

Impressive to observers is the 
detailed nature of the report. 
Specific money figures are given in 
relation to operations in each area; 
vague generalities are for the most 
part eschewed. - 

The report is now the subject of 
much skull practice by company 
execs intra-murally. Decisions on 
what, if any, part of the economy 
program will be adopted await ex- 
tensive consideration and formal 
pro-&-con airings at future MPAA 
meetings. 


Heirs of Toll 
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it would favor a toll-tv trial “if 
there were some way of instituting 
tests which would aid the Commis- 
sion in its decision and which 
would aid the Commission in its 
decision and which would not hurt 
the public.”. However, it added, 
eareful analysis of the problem 
had led it to conclude that “no 
trial demonstration would serve as 
a litmus-paper test that would in- 
dicate to the Commission how pay 
television would operate under full 
authorization.” 

CBS added that, when con- 
fronted with an unmarked bottle, 
“there are measures short of drink- 
ing a little of the contents to 
determine whether it is a mouth- 
wash or poison.” 

ABC, urging dismissal of the 
proceedings, suggested that the 
entire issue be determined by the 
Congress. It also told the FCC 
that “It now appears that the 
majority of the proponents no 
longer believe that broadcast 
channels are needed for the service 
they propose to proyide; they con- 
tend that it can be done on a 
closed circuit basis.” 

The Exhibitors Joint Committee 
on Toll-tv, maintaining that a test 
of pay-as-you-see wasn’t the 
answer, stressed that any test situa- 
tion, if it is to be meaningful, 
“would entail the very conse- 

uences that the Commission 

esires to avoid by not issuing a 
= scale experimental authoriza- 

on,” 











ening out problems abroad.— 
Ed.) 


In return, commented the pro- 
ducers, “the German market has 
become extraordinarily important 
for the foreign film.” Jt pointed 
out that, in 1955, the Americans 
imported into Germany, 87.6% of 
their entire output. 

The report notes the jmport of 
the motion picture in America 
“where the influence of the film 
on public and industry is one rea- 
son why it enjoys such consider- 
able support via the state and in- 
dustry.” (There exists no state 
support for Hollywood of any kind, 
financially or otherwise.—Ed.) 

Point made by the German film- 
makers is that their Government 
has a tendency to treat motion pic- 
tures as a purely commercial rath- 
'‘ er than a culturally-important prod- 
uct, and it goes on: 

“It is always possible to import 
from abroad (inte German) arti- 
cles that can be manufactured 
cheaper abroad. However, this ap- 
proach is not easily transferable 
to the film business. Here, a na- 
tion of great culture robs itself 
of an important cultural expres- 
sion simply because, due to purely 
commercial reasons, it cannot as- 
sure itself of a firm existence 
basis.” 7 

The Assn. pointed out that in 
France and Italy, the motion pic- 
ture is being considered as both 
an entertainment and a cultural 
medium. 


Goldwyn’s Case 
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against National Theatres, Fox 
West Coast and 20th-Fox. 
A second trial, specifically 


against Golden State Theatres, 
United California Theatres, T & D 
Jr, Enterprises, San Francisco The- 
atres, McNeil and Naify, will fol- 
low. 

In addition to Alioto, Maxwell 
Keith and George Slaff are repre- 
senting Goldwyn. 

Representing the defendants are 
Arthur B. Dunne of Frisco, the 
firm of O’Melveny and Meyer of 
Los Angeles, and Dwight, Royal, 
Harris, Kagel and Kaski of New 
York. 

Trial is expected to last any- 
where from two to six weeks. 
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PRODUCERS STILL ARGENTINE'S EIS 
CZAR FORCES FIRSTRUN BOOKINGS 





Buenos Aires, July 9. 

Tension and suspicion are once 
more splitting Argentine exhibi- 
tors and producers inte two hostile 
camps. 

A recent meeting designed to 
reach a working agreement on con- 
ditions for release of a backlog of 
Argentine product—none of which 
has been exhibited in the last six 
months, only exacerbated the dif- 
ferences 

Exhibitors refused to sit down 
tamely under dictation from Screen 
Institute President Antonio Aita, 
as to native product they are com- 
pelled to exhibit under the new 
film Law. They are resisting ap- 
plication of that law as unconstitu- 
tional. 

They were notified of a list of 
native product available for re- 
jease, which has received a Screen | "Be 
Institute seal as deserving of — 
tection, and were given 30 days to 
negotiate rental terms with the pro- 
ducers. Under the Film Law if such 
negotiations fail, the Screen Insti- 
tute should draw lots to see which 
firstrum houses are compelled to 


exhibit the films, under the lot- 
drawing system. 

Aita then determined that “La 
Casa del Angel” (Sono) be as 
signed to the Ocean, “La Bestia 


Humana” (Cinco) the Gran Rex, 
“Una Viuda Dificil” (AAA) to the 
Monumental and Palace day-and- 
date, “Todo Sea Para Bien” (Pro- 
meteo) to the Ambassador and 
Libertador, “Las Campanas de 
Teresa” (Sono) the Metro, and 
“Continente Blanco” (Mar del 
Plata) the Broadway, Sarmiento 
and Luxor, within the second, third 
and fourth weeks in July, and 
simultaneously in another five 
neighborhood and suburban houses. 

The trade is buzzing with in- 
sinuations of partiality on the part 
of the Screen Institute’s qualifying 
boards, which reviewed the native 
product and awarded Protection 


seals Observers stress that at- 
tempts at regulating a business of 
this kind are always open to inter- 
pretations of partiality, corruption 
or prejudice, much more so than 
under a free, competitive system. 


Producers claim sueh reports are 
fabricated by exhibitors, in the 
hope of sabotaging the Film Law. 

The law has achieved nothing so 
far in the way of promoting the na- 
tive industry, and production ac- 
tivity is still confined to making 
advertising shorts and planning 
possible productions. 

Exhibitors here are appearing 


before the Sereen Institute (re- 
cently created under the new Film 
Law to govern the film industry), 
outlining their many objections to 


that law as so far written, 

hey particularly stress those 
points which they consider a vio- 
lation of principles of “free enter- 
prise,” and finally were requested 
to summarize their thoughts on 
paper. This will add a few more 
reams to the thousands already 


written on the subject before the 
law was drafted. 

These talks gave rise to rumors 
that general application of the law 
would be postponed 40 days. This 


would also give time to work out 
a new scale of theatre admissions. 

With the idea of unity in 
strength, exhibitors are organizing 
a national meeting of exhibitors 
from all over the country, to gath- 
er here in a few weeks. That con- 
vention will articulate the theatres’ 
attitude in regard to the Film Law. 

Exhibitors have refused to ne- 
gotiate playing time with native 
producers on such pictures as have 
received Screen Institute Qualify- 
ing Board seals. Under the new 
law, the exhibitors could negotiate 
rental terms on those pictures 
classed as deserving protection, 
which must therefore be accepted 
for first-run. Failing negotiation, 
the Screen Institute can draw lots 
to determine which first-run house 
is obliged to exhibit the product. 
By refusing all negotiation, the ex- 
hibitors put the Institute in the 
position of having te enforce the 
protection. In this way they stress 
their opposition to a law which 
penalizes them for benefit of a 


group which received fabulous 
“loans” frem the deposed Peron 
dictatorship, which the State can 


never recover, 





|| MosTEsT OF BESTEST 
AWARDS IN CHILE 











Santiago, July 9. 

Raul Montenegro and Silvia 
Pineiro grabbed the “Caupolicans,” 
local version of the “Oscars,” at 
the annual awards ceremony held 
at the Astor Theatre by the Asso- 
ciation of Theatrical, Cinema and 
Radio Reporters. 

Compiete list of prizes was as 
follews: 


Best actor: Raul Montenegro. 
Best actress: Silvia Pineiro. 


Moncrlenae?, play: “El Prestamista” (The 

one: 

Best stage director: nio Guzman. 
Best — A + actor: Duvau- 


net supporting actress: Delfina Guz- 


Best t radio director: Ricardo Moreno. 
ra program: 

Grand prize for wehllentdad (Chilean 
appeal Donate Roman Heitman, com- 


eS met gy Ey A, 


announcer: —y 4 





Lucho . 
radio actor: Charles Beecher. 
a sports broadcast: Gillette Caval- 


cade. 
Best radio writer: Alicia Morel for her 
program “La Hormiguita Cantora” ("The 


Singing Ant”). 
icture: “La Strada” (Par). 


Best motion 
Special award: Emelco (local) newsreel. 


2 Yank Pix Tops 





Tel-Aviv, July 2. 

Two American pictures lead at 
the wickets here with a record 
number of performances. One is 
“King and I” (20th), which after 
10 record weeks in a first-run 
house, continues successfully in a 
smaller cinema. The other is “War 
and Peace” (Par), now in its 10th 
week at a large first-run. 

This récord has a paralle! only 
in the run of two Indian pix re- 
cently shown in Israel. They are 
“Awara” 
after a 2l-week run in Tel-Aviv 
now is playing in Jerusalem, and 


20 weeks. 

Newly arrived pix here include 
“High Society’* (M-G), French 
“L'Homme et l’Enfant” (with Ed- 
die Constantine), Jean Renoir’s 
“Elena et les Hommes” in Tel- 
Aviv, “Oklahoma” (RKO), after 
five weeks here now is in Jeru- 
salem and “Written on the Wind” 
(U) now in Haifa, 


Judge’s Own Idea? 


San Francisco, July 9. 





it was for real. 

Municipal Judge Clayton Horn 
found five women guilty of shop- 
lifting last week and then put them 
on probation providing (and here’s 
the p.a.’s dreamy part): 

1) They attend “The Ten Com- 


mandments” at the Stagedoor 
Theatre; 
2) They return to court Aug. 6 


with 200-word essays on the lesson 
they'd learned from the Eighth 
Commandment, “Thou Shalt Not 
Steal.” 

Stagedoor owners Irving Acker- 
rman and Herbert Rosener and 
manager Jack Allen all swear it 
was the judge’s own idea. 





At Tel-Aviv B.0. 








(The Vagabond)» which | 


Franzosi Joins RKO 


Buenos Aires, July 2. 
Victor Franzosi, former Columbia 
manager in Argentina, has been ap- 
pointed to head RKO’s office, re- 
placing Hugo Stramer, who goes to 
Paramount, in turn replacing Rob- 
— transferring to Aus- 
alia. 


Franzosi was with Columbia for 
26 years. 


Pakistan Cinema 
Shortage Grows 


Karachi, Pakistan, July 2. 
The key cities of Pakistan are 
feeling the pinch of a cinema short- 
age. With the local film studios 
turning out one picture a week on 





Chico | the average and restricted renewal 


of imports of pix from India, many 
productions are awaiting release 
because a number of cinemas 
showing English language pix ex- 
clusively are being offered tempt- 
ing terms by distributors to switch 
over to screening Pakistani and 
Indian films. 

This cinema shortage is being 
felt in Karachi and Lahore partic- 
ularly. In Lahore, there are four 
|cinemas that exhibit English lan- 
guage pictures exclusively. But re- 
cently two of them have been in- 
termittently showing Pakistani and 
Indian pix. If this happens then 
the big foreign distributors will get 
playing time of only 16 to 15 weeks 
a year whereas previously they 
used to have 30 to 40 weeks. The 
big foreign distributors will thus 
be forced to sell only ‘selected 
pictures. 

The shortage of pix theatres has 
resulted in exhibition of film on 
cinema rental basis in Lahore. 
Previously exhibitors ran the films 
on percentage basis which was 
fixed on a sliding scale according 


|to the quality of the film and the 


the other “Shree 433,” which went 


standard of the theatre. All of 


which has boosted the take. 





Rome Exhibs Try To 





|} dored Thing” 





Boost Biz Via Oldies 


Rome, July 9. 

Product-shy Roman _ exhibitors 
are trying a large number of re- 
issues in local theatres, most of 
them getting the first-run plushery 
treatment. While some of the re- 
vived product is vintage, other 
comeback items are very iecent. 


| last season’s hits, “Picnic” 
It was a press agent’s dream, but | Two of last season’s hi 


(Col) and “Love is Many Splen- 
(20th) are currently 
re-playing the circuits. Ditto three 
Maak Hellinger productions, “Brute 
Force” (U), “The Killers” (U) and 
“Naked City” (U), are also getting 
circuit dates. Paramount is digging 
back into the past to come up with 
“Love Letters” and “Northwest 
Mounted Police,” both past hits 


here. 
Metro is bringing back “Boom 
Town,” which reopened at the 


Adriano, Rome’s largest theatre, as 
well as some other oldies. A cer- 
tain number of recent Italo-mades 
are reappearing in firstrun show- 
cases, too. 








every two weeks. 





Anzac Showmen Pretty Mor Morbid 


Sydney, July 9. 


Over-zealous and fiscal-minded governmental officials are seen 
becoming show biz’s Number One menace via infliction of new 
taxes on a populace already well imposted according to Aussie 
showmen. Increase in bus, train and trolley fares is helping keep 
the once-keen femme matinee-goer right in her home zone these 
days, hence a failing off generally in city cinema matinee trade. 
As in Ameriea, cost of ordinary foodstuffs, plus the weekly tax 
deduction, has. average family man groggy. Thus leaving very 
little for entertainment. Where once the worker was able to afford 
at least two visits weekly to the cinema, today he only goes once 


Business is presently pleading with the government to ease up. 
Newspapers, too, are concerned about an unemployment increase, 
due to companies which find it impossible to operate on rising 


overhead, attributed to drastic import restrictions. 
| Lowering of the living standard of the average Aussie worker, 
the fallout in department store trading are all depressants. 


|. Fourposte 
and “Ondine.” 





A Sopping-Whopping Toddy 


By BARY BARNETT 


The unpredictable British climate 
heatwave to a chilly downpour for Mike 


“London, July 9. 
ed from a ‘sweltering 
‘odd’s “fabulous” open 


air party at the Battersea Pleasure Gardens, London's riverside 
Coney Island, following the London preem of “Around the World 


In 80 
— 


Days,” Around 2,000 guests lined 
Todd's insurance against the elements—2 


in the rain to get 
plastic raincoats— 


000 


joing on to enjoy the fun of the fair, and sample food and 


rom the corners of the globe. Estimates ranged from 
304.000 to $210,000, but the exact figure was not divulged by Todd. 
Guests began to arrive at the Astoria picture house in London’s 
Charing Cross Road an hour before the scheduled time, and by 
then, hundreds of police were controlling a crowd that could 
easily rival that of a Coronation. In the street, men in Victorian 
clothes paraded up and down -with sandwich ‘boards advertising 
the picture. The temperature was up ia the 80's. Inside the theatre, 
guests, who paid as much as $280 for a seat, in aid of the News- 
paper Press Fund—the event raised about $42,000—waited for 
the arrival of the Duchess of Kent and Princéss Alexandria, while 


two military bands played. 


During the show, the audience applauded spontaneously at the 
appearance of a star or at the camera work. At the final curtain 
applause went on for several minutes. Outside, the crowds were 
still there although it was midnight and rain was falling heavily. 
A convoy of buses waited to take the guests along to Charing 
Cross pier where river boats were laid on for the journey to 
Battersea. Women in evening gowns were soaked through as they 


eued to get aboard, 


and the salons were packed tight. -Hun- 


of gatecrashers tried to get into the amusement park, and 


quite a mumber were successful. 


All the side shows and rides were manned by barkers in Vic- 
torian costume. The food ranged between fish and chips served 
up in newspapers dated 1872, to hot dogs, hamburgers, popcorn, 


doughn 


uts, prawns from Suez, Chinese egg rolls, steak and kidney 


pie and champagne. London's never before seen a party like it— 


rain or no rain. 





ENGLISH THEATREMEN 
WEIGH VIDEO CLIPS 


Liverpool, July 9. 

Exhibs here can’t make up their 
minds as to whether film excerpts 
on British television whet custom- 
ers’ appetites or not. 

Some go to see a particular film 
because it has been mentioned on 
video, said E. Finlay, local exhib, 
but it was possible they would 
have eventually gone to see it ir- 
respective of television. 

Henry Simpson, presiding at ex- 
hibs’ section meeting, said some 
of them felt that tv programs 
would be more beneficial to cine- 
mas if they were more on lines 
of trailers used in cinemas. 

When film clips were televised 
on London release, it was little 
advantage to subsequent-run exhibs 
who might show the film three or 
even six months later, he said. 








Italo Exhibs to Cut 
Outlay for Publicity | 


Rome, July 2. 


A sharp reduction in publicity | (M-G), 
expenditure may be one of the fu- | tanus), 


| “Guys 


| 


| budget Italo 


Yank Films Still 
Top Italian B.0. 


Rome, July 2. 

Yank. productions still lead in 
the money stakes at the Italign 
boxoffice, recent figures reveal, 
Updated statistics for the 16 key 
city firstruns show 19 features 
topping the 100 Million Lire mark 
($150,000). Of these, 16 are U.S.« 
made, three are Italian and one is 
a French production. 

Far in the lead, according to 
this late tabulation, is “Trapeze” 


(UA), with over $562,000. is is 
followed by “Picnic” (Col), “Bho- 
wani Junction” (M-G), and “The 


Conqueror” (RE‘O). All four lead- 
ers are Cinemascopers, in color. 
Next on the list is the low- 
pic, “Poveri Ma 
Belli” (Titanus), made for $100,- 
| 000 and so far totaling $225,000 in 
first-run money. It’s just ahead of 
and Dolls” (M-G), “Dia- 
bolique” (French), “Enchantment” 
“Monte Carlo Story” (Ti- 
and “Man In The Gray 


ture consequences of the current) | Flannel Suit” (20th). 


Italian exhibition crisis, which re- 
cently forced the shutdown (still in 


Also among the top rankers are. 
|in order of strength: “Moby Dick’ 


force) of all Naples theatres every (WB), “High Society” (M-G), “Man 


Wednesday. An AGIS (exhib asso- 
ciation) spokesman this week 
outlined several means by which 
peninsular exhibs expect to pare 
down their overhead and face the 
crisis with a new long-range pro- 
gram: limitation of working days, 
reduction of screening hours, pare 
publicity expenses and cut the 
number of pix taken for release. 
Expenditure cut threat is worry- 
ing the Italian Publicity Federation 
(FIP), which last week held an 
emergency meeting to face the 
current situation. It was decided 
that a renewed effort should be 
made to remind exhibits about the 
value of publicity, pointing out that 
now more than ever an effort 
should be made to recapture defect- 
ing patrons before it's too late. 





Ankara, July 2. 
The five state theatres in Ankara, 
namely, the Kuchuk, the Opera, 
the Buyuk, The Third Theatre and 


the Chambre presented 1,176 per- 
formances for 26 different produc- 


tions last season. As usual the 
season started on the first of Octo- 
ber and ended the last day of May. 
Among plays presented last sea- 
son the most popular, according 
to their runs were: “The Rain- 
maker,” “The Wooden Dish,” “The. 
r,” “The Matchmaker” 


The new opera productions in- 
cluded Bellini’s La Somnanbuia, 
Donizetti’s “Don Pasquale,” Verdi's 
“Rigoletto” ad the world pre- 
miere of Nc ‘i Kodalli’s Turkish 


opera “Van Gogh.” 





| Who Knew Too Much” (Par), “The 
Swan” (M-G), “Souvenir D’Italie” 
(Rand- Athena), “Bus Stop” (20th) 
“King’s Jester” (Par), “Oklahoma 
—— and “Blackboard Jungle” 
( ; 


Caterina- Valente Set 
For Hour Telecasts; 
Unusual for Germany 


Frankfurt, July 9. 

Setestdiien of Hollywood stars, as 
of some years ago, to commit them- 
selves to television series is echoed 
in Germany. That fact gives 
nificance to the contract of Ca 
na Valente to have her own 
series starting Sept. 10 on 
German government - controll 
video. 

German tv talent has been hodge 
podge—partly old movies, partly 
live variety by performers native 
An Ro perc ge An cones 
e lecast with film personages, 

Miss Valente’s deal is precedenta] 
because of her status as first in 
film musicals and first in song gm 

with 





erally within Germany. (She’s 
man-Italian), 


full hour airings. She'll sing 
emcee and have guests, 
Miss Valente has had Alled book 
ings in N. Y. and Las Vegas cafes 
as t Europe. 


as well 
‘King’ Tops in Perth 
: tng July 2, 

“King.and I” (20th) is a topper 
in this key city, with “War. and 
Peace” likewise moving into top 
money class. Lineup ~ includes 
“Trouble With Harry” (Par) and 
“Somebody Up There Likes Me” 
(M-G), 
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‘GREATEST FILM EVER MADE’ 
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Berlin Film Festival—1957 


By HANS HOEHN 


Cutest guest 
Most 
Most 
Most 
Most 
Most 
Most 


publicized guest 
modest guest, male .... 
modest guest, female 
active guest 
natural guest 


see eee wee eee eeeeee 


charming guest ........6+. 


as | Finland’s Ann Savo 


wing ae oe ode England's Trevor Howard 


Berlin, July 9. 
Denmark’s moppet Eva Cohn 
Nippon’s Izumi Yukimura 
ditto 
Henry Fonda 


Hasse 


Most drink-conscious guest ..... ditto 

Most active delegation ....... ..The Mexicans 

Most sympathetic delegation ....The Indians 

Most crowded social affair ..... U.S. reception 

Watinet GH cvs hos pnovededee Film Ball at Praelat 

Most evangelical visitors ....... The Moral Re-Armament peo- 


Festival’s nastiest visitor 


ple from Nigeria with their 
film “Freedom” 
The heat wave 








Mex Down To 
3 Studios But 
Labor Pleased 


Mexico City. July 9. 

Rather than face the threat of 
the private owners, the Emilio Az- 
carraga syndicate, to demolish the 
Charabusco Studios, most modern 
in Mexico, and plow up the land for 
residential dwellings, the Govern- 
ment is withdrawing from ts own 
Clasa Studios. These have op- 
erated at a deficit paid by the Gov- 
ernment and this “favoritism” was 
bitterly excoriated by Azcarraga 
some months ago when the Chara- 
busco fate hung in the balance. 

As presently contemplated Clasa 
stages close down July 31 and its 
labs by October. Erasure of Clasa 
leaves Mexico with two studios, 
Tepeyac and San Angel Inn, other 
than Azcarraga’s. . 

Shrinking of the number of stu- 
dios actually delights the craft un- 
ions, according to Felipe Palo- 
mino, secretary-general of the 
technical-manual workers locals of 
the Picture Production Workers 
Union (STPC). Calling abolition 
of studios (first the Azteca, now 
Clasa) “not any sign of decadence 
in the picture industry, but a whole- 
some reorganization.” Palomino 
sees more and longer work for his 
folk with concentration of pic treat- 
ment upon the three studios. He 
cited the work capacity of the three 
surviving plants as 100 features an- 
nually—Churubusco, 50; Tepeyac, 
30; San Angel Inn, 20. Churubusco 
has 12 stages and can shoot six 
pix monthly; Tepeyac has ten 
stages; San Angel Inn, six stages. 


Foreign Works Dominate; 
Ready ‘Tables’ for B.A; 
French Mime Marceau Due 


Buenos Aires, July 2. 

Legit imports are flourishing 
here with productions from Eng- 
land, France and the U. S. on the 
boards. Impresario Francisco Pe- 
trone is rehearsing Terence Ratti- 
gan's “Separate Tables” for which 
he’s signed Ana Arneodo and Eva 
Donge for top roles. Producer, 
who put on Eugene O’Neill’s “Long 
Day’s Journey Into Night” before 
its acclaim in the U. S., has sus- 
pended the play’s run at the Odeon 
to make room for French mime 
Marcel Marceau. Latter’s been 
booked there for July. 

Narcisco Ibanez Menta has 
passed 100 performances of Jean 
Anouilh’s “Ornifie,” translated 
from the French by Maria Elena 
Ramos Mejia, and is rehearsing 
French playwright’s Fritz Hoch- 
walder’g “Sur la Terre Comme 

jel.” Likewise, Delia Garces has 
done excellent business in Graham 
Green’s “The Living Room” at the 
Empire. But due to prior film 
commitments she must withdraw 
from the cast, necessitating the 
play’s closing. 

Film actress Mirtha Legrand is 
to take her first flyer in legit via a 
provincial tour in “The Moon Is 
Blue” and “Ocupe Toi d’Amelie.” 
If the venture proves successful, 
she may appear later at the Odeon 
for a late spring season. 








At Berlin Fest, Yankee 
Showmen & Bureaucrats 
Not Wholly Compatible 


By HAROLD MYERS 
Berlin, July 9. 

Berlin Film Festival jury selec- 
tion of “12 Angry Men” as the best 
picture was acclaimed and had 
been forecast. Any other choice 
would have been unpopular. The 
fact that it also received the 
Catholic Filin Prize gave the Henry 
Fonda production a double walk- 
over victory. 

The film to collar the largest 
number of prizes was the Asso- 
ciated British entry, “Woman in a 
Dressing Gown.” In addition to 
Yvonne Mitchell's award as best 
actress, it got the International 
Film Critics nod as best pic, and 
was runner up to the Fonda film 
for the Catholic award. 

It’s become almost a habit for 
the Disney Organization to walk 
off with the top documentary 
award, and this year’s prize-win- 
ning entry. “Secrets of Life” main- 
tained their run of victories. 
Berlin has been a pushover for 
them year after year. 


America made an important im- 
pact at the Festival, both socially 
and commercially. The annual 
MPEA party was the gala event of 
the festival, and the presence of 
special reps from Washington in 
the persons of Russel B. Turner of 
the Information Agency, and 
Nathan D. Golden, of the Dept. 6f 
Commerce, added special recogni- 
tion to the occasion. 

There was, however, some evi- 
dence of a _ behind-the-scenes 
clash between U.S. industry and 
U.S. government reps. According 
to inside info, Turner had received 
advice from Washington to collect 
any prizes accorded the U.S., and 
insisted on keeping that brief. The 
industry, for its part, felt it was 
entitled to take the credit, particu- 
larly as there was a strong likeli- 
hood of Fonda returning from the 
Riviera. Industry got its own way, 
even though Fonda did not show 
up at the last moment. 


With E. German DEFA 


. Berlin, July 2. 

Kenneth Rive, head of the Brit- 
ish distributing outfit, Gala Films, 
has closed an exclusive fiveyear 
deal with DEFA, the East German 
film producing organization. Under 
the pact, Rive has the first re- 
fusal to the UK and Common- 
wealth rights of the entire DEFA 
output. Deal also gives him sole 
facilities in the export of British 
pix within the /Zast German terri- 
tory. All British producers seeking 
an East Germam release will have 
to negotiate via Gala. 

Rive recently negotiated a simi- 
lar deal with the Russians in Mos- 
cow, and is the sole UK distrib 
of all the Soviet output. He also 
controls a small chain of first-run 
art houses in the West End of 








London, 





BELRIUM POLLS (France-taly-Germany Teamplay 


PIX HISTORIANS 


Unique attempt to establish “the 
greatest motion picture of all 
times” will be made in conjunction 
with the Universal and Interna- 
tional Exhibition at Brussels, Bel- 
gium, next year. (only one world’s 
fair every six years is now author- 
ized by the nations). 

Plans for the event, one of three 
separate competitions that are to 
be part of the Brussels Fair, were 
disclosed in Gotham last week by 
Jacques Ledoux, curator of the 
Belgium Film Library. Ledoux has 
charge of this particular project 
and also of the planned interna- 
tional experimental film competi- 
tion. 

Organized separately is the 
World Film Festival, for which Bel- 
gium is trying to obtain authoriza- 
tion from the International Federa- 
tion of Film Producers Assns. Fest 
will be similar in character to Can- 
nes and Venice. 

Purpose of the quest for the best 
films of all times, according to the 
official text, is to “draw world at- 
tention to the great films of the 
past and to combat prejudice which 
causes the cinema to be regarded 
as a fugitive and perishable art.” 

As a preliminary, some 50 film 
historians all over the world will 
be asked to nominate their favorite 
30 films from all countries, cover- 
ing the period from 1895 to 1955, 
or 60 years. The pictures with the 
most votes then will be compiled 
into a master list from which a 
second jury, consisting of artists 
from various fields (but not the 
cinema), will pick the top 12 in 
order of their importance. There'll 
be seven personalities on that sec- 
ond jury. 

Ledoux said he, personally, 
wasn’t convinced of the wisdom of 
picking a top film, adding that, 
within the top dozen the different- 
iation would be slight. However, 
he commented emphatically, “from 
a publicity point-of-view, I think 
the picking of a winner is abso- 
lutely essential, and I quite ap- 
prove of it.” 

The head of the Belgian Cine- 
matheque held that, to him, the 
type of picture that won top honors 
madg little difference, since the 
main emphasis was obviously on 
cinematographic values. He said 
this held true, too, should pictures 
like “Potemkin” or “Birth of a 
Nation” cop the prize. 

The Cinematheque de Belgique 
has a large collection of old films, 
but—at the moment—no facilities 
for screening them, Ledoux re- 
ported. He hoped that the situation 
would be changed by next year. 
Outfit recommends outstanding 
pictures to the some 200 cinema 
clubs in the country. It is not per- 
mitted to circulate films itself. 


‘BABY DOLL’ EVADES 
ARGENTINE BANNING 


Buenos Aires, July 9. 

Warner Bros. released “Baby 
Doll” here yesterday (8) on the 
eve of Argentine’s July 9 National 
Independence Day, at the Metro- 
politan, Normandie, Ideal, Premier 
and Suipacha central first-runs, 
day and date with 5 big neighbor- 
hood houses, an unusual day-dating 
for here: 

This puts an end to rumors that 
the Tennessee Williams picture 
would be nixed by local censors or 
the National Screen Institute. 

Censorship at the moment is a 
sensitive question. This refers 
especially to clerical Cordoba, 
where a‘“morality Commissiva” re- 
cently banned two Swedish pic- 
tures “A Summer with Monica,” 
“The Horse Traders’ Daughters,” 
the French version of “Lady Chat- 
terley’s Lover” and the Italian 
“The Tower of Nesle,” all of which 
were exhibited without trouble in 
this metropolis. 

Screen Institute sees all rcleases 
to classify them as to what age 
classes should be allowed” to 
view them. ‘ 








Speeds Europe's Film 





Nottingham Test 


London, July 9. 

England is having a heat 
wave, and picture houses are 
having a slump. So, to combat 
the weather, the manager of 
978 seater theatre in Notting- 
ham, belonging to the Gau- 
mont group, cut his admission 
prices by three and four Brit- 
ish cents—with the consent of 
the company. 

If it pays off, the policy 
might well be adopted else- 
where. 


British Film Biz Down, 
Salaries Up 3%; Cinema 
Admissions Decline 5.9%, 


London, July 9. 

Gross takings down by 1.5%. 
Wages and salaries up by 3%. 
These are the contrasting high- 
lights emerging from the Board of 
Trade’s annual survey of the mo- 
tion picture industry here. 

Gross receipts during 1956 ex- 
ceeded $291,000,000, as compared 
with $296,000,000 in 1955. Actual 
paid admissions were off by 6.9%, 
but the difference was partly made 
good by the increase in seat prices 
introduced half way through last 
year. 

Paid admissions in 1956 
amounted to  1,101,000,000 - as 
against 1,396,000,000 in 1950, the 
year in which the BOT began its 
annual surveys. The downward 
trend has been evident in the 
number of paid admissions each 
year, but not in the total of gross 
receipts, mainly because of fluctua- 

s in seat prices and the scale 
of admission tax. 

Although gross takings were 
down, the industry’s contribution 
in admission tax showed a rise of 
approximate'y $1,400,000 to $95,- 
000,000. That figure represented 
about 32.5% of the b.o. receipts. 
Film hire, at around $66,000,000. 
showed a slight drop on the pre- 
vious year. British p'x received 
about $21,500,000 in film hire, 
equal to 32% of the total rental 
payments. 

After meeting all their statutory 
overheads, and film rental charges, 
exhibs wer left with around $123,- 
000,000, a drop of 2.7% from 1955. 

A separate breakdown of distri- 
bution costs shows that they ac- 
counted for 20% of the totall ren- 
tals in 1956 compared with 19% in 
1955. The share paid to producers 
amounted to approximately $39,- 
500,000 or 5% less than in 1955. 
The British producers share, how- 
ever, jumped from $11,750,000 in 
1955 to $12,600,000 in 1956. After 
deduction of direct distribution ex- 
penses and payments to producers, 
distributors were left with $12,- 
880,000. That total represents a 
drop of 1% from 1955. 


Hungarian Documentary 











First Taxfree Film 


Frankfurt, July 9. 

Moved by sympathy for the, 
Hungarians and the desire to 
spread the story of their fight for) 
freedom throughout West Germany, 
the Munich city authorities have | 
just set a trend by allowing the) 
first full-length film to play in| 
Bavaria completely free of theater | 
admission taxes. | 
Pic is the Karpat-Union film re- 
lease of “Hungary in Flames,” 
which the German Film Classifi-| 
cation Board tagged as “especially ) 
outstanding,” meaning that it is 
eligible for some reduction in box 


office taxes throughout West Ger-/ vention of 


|de Oporto 


Rome, July 9. 
Another step in the direction of 
a European Film Community is 
claimed to have been made by the 
permanent three-nation committee 
charged with laying the ground- 
work for a Continental Film Pool 


following a get-together in Berlin 
during the Film Festival in that 
city. Principal step would be sub- 
stitution of current two-nation co- 
production pacts with three-nation 
agreements, as a kernel for the 


proposed Pool uniting European 
countries’ pic industries in a 
common tie. 


According to an official an- 
nounecement, agreement was reach- 
ed in Berlin on the following 
points: (1) a proposal to substitute 
with a single tri-partite agreement 
the current bilateral pacts binding 
the Italian, French, and German 
pic industries; (2) adoption, within 
the proposed tripartite pact, of the 
“most liberal” of the clauses in the 
current bilateral agreements; (3) 
braking of rising production costs 
currently threatening production 
everywhere; (4) adoption of a 
common standard in regard to the 
laws governing employ of foreign- 
ers in each of the three countries; 
(5) similar common fiscal standard 
to be adopted by pix in co-pro- 
ductiofi and taxes on personnel 
engaged in such activity. 

These points will be elaborated 
into a common pact to be submit- 
ted to the joint committee at its 
next meeting, slated for Sept. 24, 
25, and 26 somewhere in Italy, 
after which it goes to the respec- 
tive governments for final approval 
into law. 

Present at the Berlin meeting 
were Messrs Eitel Monaco, Alfredo 
Guarini, and Lidio Bozzini for 
Italy, Messrs Walter Koppel, Wolf 
Schwarz, and Schoene for Ger- 
many; and Messrs Frenay, Deutsch- 
meister, and Poire for France. 


Yanks Ignore 
Legit Portion | 
Of Venice Fest 


. Rome, June 25. 
An unusually varied group of 
companies will perform at this 
year's International Theatre Festi- 
val at Venice, 16th of the series. 
Program is entirely dedicated to 


the work of Carlo Goldoni, and will 
be performed by legit groups from 
Italy, France, Portugal, Poland, 
Rumania, Germany and Yugoslavia. 

Fest kicks off July 5 with 
Goldoni’s “II Campiello,” as staged 
by Carlo Lydovici, performance be- 
ing timed to coincide with the 
250th anniversary of the Venetian 
author's birth. Foreign troupes 
will follow in turn, with the 
Bochum Shauspielhaus performing 
“La Vedova Scaltra”; Poland's 
Nowa Huta Theatre Company stag- 
ing “Arlecchino Servitore di Due 
Padroni”; the Teatro Experimental 
(Portugai) giving “Il 
Curiso Accidente”; and the 
French company of the Grenier de 
Toulouse presenting “A  Locan- 
diera.” 

Others at Venice will be “I Rus- 
teghi,” done by the Rumanian Pop- 
ular Theatre, and “Le Baruffe 
Chiozzotte,” as staged by the Za- 
greb National Theatre. Fete will 
wind up its multilingual run with 
another Italo-language staging, by 
Luchino Visconti, of Goldoni's 
“L'Impresario di Smirne.” 

Goldoni commemoration contin- 
ues during the summer, with a con- 
University Theatre 





many. But the 100% tax-free rating | Groups scheduled for Aug. 5-13. 


ig one that has never before been) 
allowed in postwar Germany. 

Film is documentary on the 
heroic struggle of the Hungarian 
people for freedom and independ- 
ence. 





Foscari University Group. 


Repped there will be Barcelona's 


| Teatro Universitario Experimental, 
Zagreb's 


Studensko Eksperimen- 
talno Kazaliste, the Leeds (Britain) 
University Co., and the Venice Ca’ 
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Picture 





‘Bernardine’ Nifty 176, | 
Indpls.; ‘Prince’ $11,000. 


Indianapolis, July 9. | 

Biz is good this stanza, reopening 
of Keith's to present first complete 
first-run lineup since January help- 


ing to enliven competition. “Ber- 
nardine,” getting young set, is 
hottest ticket in great week at 
Indiana. Keith’s, with plush new 
decor and single feature policy, 
got fast start with “Prince and 
Showgirl,” which is figured for a 
run. “Ten Commandments,” steady 
in 24th wk at Lyric, has posted 
“last four weeks notice” with 
“Around World” coming up next. 
Estimates for eek 
Cirele (Cockrill-Dolle) (2,800; 60- 
90) — “Joe Butterfly’ (U) and 
‘Hell's Crossroads” (Rep). « Neat 
$8,500. Last week, “Kronos” (20th) 
and “She-Devil” (20th), $7,500. 
Indiana ( -Dolle) (3,200; 
60-90) —~ “Bernardine” (20th) and 
“Affair in Reno” (Rep). — $17,- 
000. Last week, “ d In Sun” 
(20th) (2d wk). Gos SY b 
Kelth’s (Cockri!!-Dolle) (1,200; 
75-$1.25)-—"Prince and Show Girl” 
(WB). Very fine $11,000. 
Loew's (Loew's) (2,427; 60-85)— 
“Man on Fire” (M-G) and “Sierra 
Stranger” (Col), Trim $8,000. Last 


week, “Helleats of Navy” (Col) and | 000. 


“Guns of Fort Petticoat” (Col), 
$7.000. 

Lyrie (Cockrill-Dolle) (900; $1.25- 
$2.20) — “Ten Commandments” 
(Par) (24th wk). Oke $9,000, same 
as last week. 


CHICAGO 


(Continued from page 13) 
ger” (Col) and “Spin a Dark Web” 


(Col), $5,600. 

Loop iTelem’t) (606; ge yey 

“Silk Stockings” (M-G) wk) 

Sheer $15,500. Last week. $19,000. 
MeVickers (JL&S) (1,580; $1.25- 

$3.30)—"10 Commandments” (Par) 

(33d wk). Slick $18,000. 


week, $17,000. 

Monroe (Indie) (1,000; 67-87)— 
“Calypso Heat Wave” (Col) and 
“Ride High tron” (Col). Bouncing 
$4,500. Last week, “Great Ameri- 
can Pastime” (M-G) and “Passport 
to Danger” (Indie) (1st wk), $4,500. 

Oriental (Indie) (3,400; 90-$1.50) 

island in Sun” (20th) (4th wk). 





Hot $20,000. Last week, $22,000. 

Palace (SW-Cinerama) (1,484; 
$1 25-$3.40) — “Seven Wonders” 
‘Cinerama) (29th wk). Bountiful 


$33,000. Last week, $31, 
Roosevelt (B&K) (1,400; 65-90) — 

“Johnny Tremain” (BV) and “Gun 

Duel in Durango” (UA), Bullseye 


822.800. Last week, “Beginning of 
End” (Rep) and “Unearthly” (Rep) 
(2d wk). $9,000. 

State- Lake (B&K) (2,400; 90- 
$1.80)—"Pride and Passion” (UA) 
(24 wk). Massive $48,000. Last 
week, S60 000. 

Surf (H&E Balaban) (685; $1.25) | t 
—"Green Man” (DCA) (3d wk). 


Active $5,400. Last week, $7.00. 
Todd's Cinestage (Todd) (1,036; 
$1.75-$3.50) — “Around World” | 


UA) (14th wk). Near capacity 
plus extra shows, $26,000. Last 
week, $25,800. 


United Artists (B&K) My ,700; 90- 
$1.50) —“Gunfight at O. Corral” 
(Par) (6th wk), Fast 40 000 Last 
week, same, 

Woods (Essaness) (1,200; 90- 
$1.50) — “Something 4 Value” 
(M-G) Golden $38, Last 
week, “Little Hut” (M- oo (4th wk), | 
$16,000. 

World (Indie) (606; 90)—“Invita- 
tion to Danee” (M-G). Good $4,500. 
Last week, “Magnificent Seven” 
(Indie) (2d wk), meagre $2,400 for 


six days. 

Ziegfeld (Davis) (430; $1.25- 
$1.50)—"Sh x Has Five Legs” 
(Indie) and r. Hulot’s Holiday” 
(Indie) (reissues). Okay $3,000. | 
Last week, “Sorceress” (Davis) (2d) 
wk), $2,400 for six days. | 


DENVER 


‘Continued from page 12) 
and “Spring Reunion” (UA). Fine) 
$8,000. Last week, on subsequents. 

Orpheum (RKO) (2,600; 70-90)— 
“Man on Fire” (M-G) and “Sierra 
Stranger” (Col). Good $7,500 and 
holds. Last week, “Something of 
Value” (M-G) and “Last Man to 
Hang” (Col) (2d wk), $5, 
Paramount (Wolfberg) 
70-90)\—“Tammy and 
lor’ (U) and “Man Afraid’ UD. 
Fine $14,000 and holding. Last) 
week, “Sweet Smell of Success” | 
‘UA) and “Ride Back” (UA), 
$13,000. 

Tabor (Fox) (930; $1.25-$2.50)— | 
“Around World” (UA) (8th wk). | 
Fine $11,000, stays, Last week, | 
$9,000. 

West Drive-In (Wolfberg) (750 | 
cars; 75)—‘‘Trooper Hook” 
and “Spring Reunion” (UA). 
$7,000, 








Good | 


Last | $1.80 


Grosses 
BROADWAY 


(Continued from page 13) 
Moon” (WB). Opened yesterday 
(Tues.), House, 
weeks, reopened under cael 
of Charles B. Moss. 

Globe (Brandt) (1,500; 70-$1.50) 
—‘“Face in the Crowd” (WB) (7th 
wk). 
(Tues.) was fair $7,000 or near 
Fifth was $9,500. 

Guild (Guild) (450; $1-$1.75— 
“Green Man” (DC) (8th wk). Sev-!| 
enth stanza finished yesterday | 





(Tues.) was neat $9,500. Previous| pide (20th) (8d wk). 


session scored $10,000. 


Mayafir (Brandt) (1 ,736; 79-$1. i | Strada” (Indie), 


—"Delicate Delinquent” (Par). 


itial round of first Jerry Lewis ho | 


effort looks to hit fancy $32;000 
or near. 

Normandie (Trans-Lux) (592; 95- 
$1.80)—"Miller’s Beautiful Daugh- 
ter” (DCA) (5th wk). Fourth ses- 
sion finished Monday (8) was rf 
$4,400. Thir@ week, $5,000 
“Bambi” (BY) (reissue) follows but 
no date set. 

Palace (RKO) (1,700; 50-$1.60)— 
“Midnight Story” ‘(U)' and vaude. 
Eight days ending tomorrow and 
including July 4th looks to hit 
strong $23,500. Last week, “Sev- 
enth Sin” (M-G) and vaude, $14,- 


Paramount (AB-PT) (3,665; $1- 
$2)—“Beginning of the End” (Rep) 
with Alan Freed rock 'n’ roll stage 
show. Draw of stage entry and 
teenage crowds brought this attrac- 
tion to mighty $120,000 or near 
ending last night (Tues.). Al- 
though there were no teenage riots 
to compare with previous Freed 
outing at Par, current show had ad- 
vantage of seven-day holiday for 
rock 'n’ roll fans and topped pre- 
vious appearance by about $4,000. 
“Band of Angels” (WB) opens to- 
night (Wed.) with combination in- 
vitational and paid premiere. 

Paris (Pathe Cinema) (568; 90- 
“Fernandel the Dress- 
maker” (Indie), First full week 
ended Saturday (6) was okay 
$8,500. Continues a little while 
longer and will be followed by 
“Passionate Summer.” 

Radio City Music Hall (Rocke- 
fellers) (6,200; 95-$2.85)—‘‘The 
Prince and the Showgirl” (WB) 
(4th wk). Continues its brisk pace 
with a powerful $148,000 likely for 
stanza ending today (Wed.). Four- 
day holiday weekend helped pic- 
ture to top previous session's $142,- 
000, tourist bait helping to bring 
in the extra biz. Continues. 

Rivoli (UAT) (1,545; $1.25-$3.50) 
—‘Around the World in 80 Days” 
(UA) (39th wk). Remains the 
blockbuster of the hard-ticket en- 
tries with $48,000 for the 38th 
week ended last night 


>, aha 


Four extra performances, making | $1.75)— 
a total of 15 for the week, raised (3d wk), 
take from usual sellout total of | ¢2 900. 


$37,100. 


Plaza (Brecher) (525; $1.50-$2)— | RKO) 


“Happy Road” (M-G) (3d wk). For | 
week ending Sunday (7) 
chalked up a brisk $8,000. Pre-| 
vious session hit socko $14,700. 

Roxy (Nat'l, Th.) (5,717; $1.25-| 
$2.50)—“‘Island in the Sun” (20th) 
with stage show. (4th wk). The 
session concluding today (Wed.) 
looks to wind up with pleasant 
$78,000 or near. ding stanza 
brought in a might $88,000. Con- 
tinues with “Affair to Remember” 
(20th) due in next. 

State (Loew) (3,450; 78-$1.75) — 
“Sweet Smell of Success” (UA) 
(3d wk). First followup round 
finishing today (Wed.) is estimated 
to hit fine $33,000 or near. Initial 
week was $40,000. Continues. 

Sutton (R&B) (561; 95-$1.75) — 
“Third Key” (Rank) (6th wk). Fifth 
session finished Saturday (6) was 
okay $9,200 as compared with $10,- 
000 for preceding week. 

Trans-Lux 52nd St. (T-L) (540; 
$1-$1.50)—"“La Strada” (T-L) (52d) 
week. This long-run Italo import 
which hits its first anni end of this 
= with a 

lst round 
The 50th week 


week’ continues steady 
smooth $4,500 for 
finished Sunday (7). 
was $4,200. 

Victoria (City Inv.) (1,060; 50-$2) 
—"St. Joan” (UA) (3d wk). Otto 
Preminger entry doesn’t seem to 


; | be catching on, scoring mild $5,500 


or close for week ended last night 


| (Tues.). Opening round was fair 
$10,006 
Warne’ (SW-Cinerama) (i,600; 


| $1.20-$3.50) — “Seven Wonders” 


(Cinerama) (66th wk). This long- 
run hard-ticket attraction racked 
up $34,300 for 15 shows in week 
ended Saturday (6). The 64th round 
| was $34,900, also for 15 shows. 
World (Times) (501; 95-$1.50) — 
(7) 


frame ended Sunday 


dark for several | 


Sixth frame ended last night | 





| $1.25 





nardine” (20th) and “Lure of 
Swamp” (20th) (5 days 2d wk), 
| $11,550. © 





(Tues.). | 


house | Slow $17,750. 


| $1.50-$3.30) — “Ten 





(UA) | * ‘Stella” (Burstyn) (5th wk). -— | week, “20 Million Miles To Earth” 
with | (Col) 


Last week, on subsequents. | $8,800. Third stanza scored $9,100. | healthy $7,500. 


‘Bernardine’ Loud 12G, 
Port.; ‘Success’ $6,500 


Portiand, Ore., July 9. 
Town is loaded with strong new 
entries that should score, at the | 


boxoffice despite the hea and | 
transient name attractions. “Ber- | 
nardine,” “Success,” and “Delin- 


quent” opened big. “80 Days” stays 
for a 12th round. 
Estimates for This Week 

Broadway (Parker) (980; -$2.00- 
$2.50) — “Around World” (UA) 
|} (12th wk). Steady $12,000. Last 
week, $12,100 

Fox (verareen) (1,536; $1.00- 
| $1. 50)—* Fire Down Below” (Col) 
jand “The Burglar” (UA). Okay 
| $7,500. Last week, “Tsland In Sun” 
(20th) and “Two Grooms For 
$10,100. 
(400; $1.25)—“La 

(2d wk). Fine 
$3,000. Last week, $3,200. 

Liberty (Hamrick) (1,890; 90- 
$1.25)—"“Sweet Smell of Success” 
(UA) and “Bailout At 43,000” (UA). 
Modest $6,500. Last week, “Johnny 
Tremain” (BV) and “Duel At 
Apache Wells” (Rep), $6,200. 

Orpheum (Everygreen) (1,600; 
$1,00-$1.50) — “Bernardine” «(20th) 
and “Way To The Gold” (20th), 
advanced prices. Loud $12,000. 
Last week, “Beyond Mombassa” 
(Col) and “The Strange One” (Col), 
$4,300. 


Guild (Indie) 


Paramount (Port-Par) (3,400; 90- 
5) — “Delicate Delinquent” 
(Par) and “Revolt At Fort Laramie” 
(UA). Neat $8,000. Last week, “The 
Lonely Man” (Par) and “The Buster 
Keaton Story” (Par). $5,600. 


LOS ANGELES 


(Continued from page 13) 
90-$1.50)—“Fire Down Below” 
(Col) and “Utah Blaine” (Col). 
Hefty $23,000. Last week, Down- 
town, with Iris, “Trooper Hook” 
(UA) and “Buckskin Lady” (UA), 
$10,250. 

Los Angeles, Iris, El Rey (FWC) 
(2,097; 756; 861; 90-$1.50)—“Bache- 
for Party” (UA) and “Hidden Fear” 
(UA) (1st popular price run). Poor 
$9,600. Last week, Los Angeles, 
with Hollywood, Ritz, Loyola, “Ber- 





State, New Fox, Wiltern (UATC- 
FWC-SW) (2,404; 965; 2,344: 90- 
$1.50)—‘ ‘Gunfight at O.K. Corral” 
(Par) and “Crowded Paradise” 
(Fav) (moveayer). Mighty $31,400. 
Last week, State, New Fox, “The 
Weapon” (Rep) and “Spoilers of 
Forest” (Rep), $7,050. 

Fox Wilshire (FWC) (2,296: 
$1.50-$2.40)—“Pride and Passion” 
(UA) (2d wk). Excellent $25,000. 
Last week, $33,200. 

Four Star (UATC) (865; $1-$1.'75) 
—‘“Saint Joan” (UA) (2d wk). Lag- 
ging $3,800. Last week, $4,100. 

Fine Arts (FWC) (631; ' $1.25- 
“Monte Carlo Story” (UA) 

Bad $1,500. Last week, 


Egyptian, Hillstreet 
(1,503; 2,752; 
“Love in Afternoon” 


(UATC- 
80-$1.80)— 
(AA) (3d wk). 
Last week, $19,500. 

Chinese (FWC) (1,908; $2-$2.40) 
—“Island in. Sun” (20th) (4th wk). 
Strong $19,000. Last week, $20,100, 

Warner Hollywood (SW) (1,384; 
$1.20-$2.65) — “Seven Wonders” 
(Cine) started 5th wk ad after 
$41,400 last week. 

Carthay (FWC) (1,138; $1.75- 
| $3.50)—“Around World 80 Days” 
| (UA) (29th wk), Fine $27,000. Last 
week, $30,000. 

Warner Beverly (SW) (1,612; 

Command- 
ments” (Par) (34th wk). Big $20,- 
000. Last week, $16,000. 


Vagabond ‘Rosener) (390; $1.50) 
—Fernandel the | Dressmaker” 
(Indie) (4th wk). Oke $2,250 after 
$2,750 last week. 

Canon (Rosener) (533; $1.50)— 
“Magnificent Seven” (Indie) (3d 
wk). Okay $3,000 after $3,400 last 


week. 
Crest, Sunset (Lippert) (800; 540; 


$1.25-$1.50) — “Miller’s Beautiful $6,500. 
Good 


Wife” (Indie) (2d wk). 
after $7,000 last week. 


PROVIDENCE 


(Continued from page 13) 


“Prince and Showgirl’ (WB). 
Quick turnover has this one headed 
for strong $9,000. Last week, “Ber- 
nardine” (20th) and “3 Outlaws” 
(20th), smash $12,000. 

State (Loew) (3,200; 65-80)— 
“Something of Value” (M-G) and 
“Tomahawk Trail” (UA). Happy 
$11,000. Last week, “12 Angry 
Men” (UA) and “Seventh Sin” 
(M-G), meek $7,000 

Strand (Silverman) (2 ,200; 65-80) 
—“Gunfight at O.K. Corral” (Par.) 
Wyatt Earp fans hereabouts upping 
this one to very nice $10,000. Last 


$5,600 





and “27th Day” (Col), 





Terms From 3 Bidders,’ But Mosaik 


Bankruptcy Crisis Still Continues 





Decalog Grind 


St. Paul, June 9. 

“The Ten Commandments” 
opened here this week at Par- 
amount’s Riviera on a contin- 
uous non-reserved seats pol- 
icy, but with aduit prices 
upped to $2 and $1.59 for main 
floor and balcony, respectively. 
Grind starts at 9:30 a.m. daily. 

DeMille picture has had 
One previous engagement in 
the territory. With a reserved 
seat policy and the adult night 
admission $2.65 it ran for 13 
weeks at the Minneapolis Lyr- 
ic where the engagement was 
exclusive for the territory and 
there was only one perform- 
ance a night along with the 


daily matinee. 

In addition to St. Paul 
“Commandments” also opened 
this week, too, in Duluth, 


Minn.; Fargo, N. D., and Sioux 
Falls, S.D., with the same non- 
reserved seat policy as here. 


BOSTON 


(Continued from page 12) 
PS ns eo Joe” (AA). 4 Bright $14,- 

000. Last week, “Teenage Were- 
wolf” (AI) and “Invasion Saucer- 
Men” (AI), $10,000. 

Pilgrim (NET) (1,000; 65-95)— 
“20 Million Miles to Earth” (Col) 
and “27th Day” (Col) (2d wk). Mild 
$6,000. Last week, $12,000. 

















Saxon (Saxon) (1,100; $1.50- 
$3.30) — “Around World” (UA) 
(13th wk). Thirteenth week ended 


Friday (5) was hotsy $30,000 with 
two extra shows on 4th. Last week, 
$24,000 


Trans-Lux (Trans-Lux) (500; 75-| 


$1.10)—“Bed of Grass” (T-L) and 
“Love Lottery” (Cont) (2d run) (2d 
wk). Oke $3,000. Last week, $4,500. 

Orpheum (Loew) (2,900: 75- 
$1.25)—“Man On Fire” (M-G) and 
“Bailout at 43,000” (UA), Torrid 
$15,000. Last week, “Something of 


Value” (M-G) and “Spring Re- 
union” (UA) (2d wk-5 = days), 
State (Loew) (2,900; 75-$1.25)— 


“Man On Fire” (M-G) and “Bailout 
at 43,000” (UA). Slick $10,000. 
Last week, “Something of Value” 
(M-G) and “Spring Reunion” (UA), 
$6,000 


KANSAS CITY 


(Continued from page 13) 
week, “D. I.” (WB). Stayed nine 
days for steady $9,000. 

Rockhill (Little Art Theatres) 
(750; 75-90)—"Edge of City” (M-G). 
Moderate $1,200. Last week, “In- 





side Girls’ Dormitory” (Indie), 
same. — 

Roxy (Durwood) (879; 90-$2)— 
“Ten Commandments” (Par) (21st 
wk). $5,000. Nice, stays. Last 
week, $6,000. 

Tower (Fox Midwest) (1,143; 
$1.25-$2)—"“‘Around World” (UA) 


(6th wk). Fancy $11,000, says. 
Last week, $12,000 

Uptown, Esquire, Fairway, Gran- 
ada (Fox Midwest) (2,043; 820; 700; 
1,217; 75-90)—“Bernardine” (20th) 
and “Hell's Crossroads” (Rep) add- 
ed at Esquire and Granada. Bright 
$18,000, may hold. Last week, 
“Desk Set” (20th) and “Way to the 
Gold” (20th). Fair $11,000. 

Plaza (Fox Midwest) (1,900; 90)— 
“Currently regular subsequent pol- 
icy. Last week, “Let’s Be Happy” 
(AA), first run with Paul Pagano 
studio stage show. Light $3,500. 


MINNEAPOLIS 


(Continued from page 12) 
“Island in Sun” (20th) (3d wk), 
6 4 





RKO Orpheum (RKO) (2,800; 85- 
90)—"Sweet Smell of Success” 
(UA). Much praise for this one 
which also has Lancaster and Cur- 
tis, big boxoffice names here, to 
heip bring ‘em in. Should build. 
Boff $10,000. Last po ge “Johnny 
Tremain” (BV), $7,000 

RKO Pan (RKO) (1 800; 75-90)— 
“Monster That Challenged World” 
(UA) and “The Vampire” (UA). 
Big $5,500. Last week, “Seventh 
Sin” (M-G) and “Showdown in 
Abilene” (U), $3,500. 

State (Par) (2,300; 85-90)——“Ber- 
nardine” (20th), Zooming to fine 
$12,000. Last week, “Tammy and 
Bachelor” (U), $9,500. 

World (Mann) (400; 85-$1.25) — 
“Saint Jg@gn” (UA) (2d wk). Never 
got off ground importantly and 
quits after 14 disappointing days. 
Slow $2,500. Last week, $3,800. 


| 





Berlin, July 9. 

Though, by consent of the cred- 
itors and their executive commit- 
tee, the bankruptcy proceedings 
against Mosaik Laboratories have 
been delayed for another “two 
weeks, the situation has now defin- 
itely reached the critical stage. If, 
within another week, no proposal 
is put forward, Mosaik may well 
go into bankruptcy. 

At the creditors meeting in the 
Tauentzien Palast here recently, 
three groups advanced proposi- 
tions. One came from the Geyer 
Laboratories and Emile J. Lustig, 
the latter representing a U.S. 
group. Idea here is to take over 
the entire complex owned by Ernst 
Wolff. Proposition provides for 
the small creditors to get a quota 
of 35% (to be paid within a year) 
with the big creditors (primarily 
the rawstock suppliers) to be sat- 
isfied with another 35% within a 
period of five to seven years. All 
this is conditioned on aid from the 
Berlin Senate amounting to 750,- 


/00 DM. 


Second proposition came from 
Riva-Film (Munich) which is will- 
ing to help. No details were given. 
Outfit is believed headed by some- 
one who once worked for Wolff. 
Third offer finaliy cames from the 
UFA, with which Wolff has nego- 
tiated in the past. UFA simply in- 
dicated that, should the ereditors 
apply to UFA, the company was 
willing to negotiate. 

In the past, there’s been some 
doubt whether, if UFA enters the 
picture, the American companies 
which do most of their dubbing at 
Mosaik, would be willing to con- 
tinue to do so. 

Wolff’s debts, tied up with the 
bankruptcy of the Allianz distribu- 
tion outfit, amount to around 1,500- 
000 DM. He insists that any settle- 
ment provide him with a chance to 
pay back his debts over an ex- 
tended period. The Geyer-Lustig 
plan calls for such an arrangement 
in the form of rents for the Mosaik 
property. Group would not partici- 
pate in Wolff's management in the 
long run. 


Robert J. Enders of D.C. 
Expands to N.Y. & Coast 


Washington, July 9. 

Robert J. Enders agency has ex- 
panded its film production setup 
and has now established “branch 
offices in New York and Holly- 
wood. This has been necessitated 
by the number of film contracts 
signed in the past few months, ac- 
cording to Enders. 

Enders is turning out both 16m 
for tv and 35m films for industry 
and government. In Washington, 
it has just completed a series of 
13 35m, 15-minute pix for the 
Civil Defense Administration and 
starring Herbert Marshall. 

A production crew leaves for 
Europe on July 15 to shoot location 
shots for “Ambassadors With 
Wings,” a half-hour, black-and- 
white 35m picture on the Civil Air 
Patrol International Cadet Ex- 
change. Ex-Cello-O Corp. is pick- 
ing up the check. A second Ex- 
Cello-O pic, a tinter on the forth- 
coming National Boy Scout Jam- 
boree at Valley Forge, Pa., is in 
the works. 

The new Hollywood office is 
presently working on the new 
“Saturday Evening Post” tv series 
“Best of the Post.” The New York 
office handles negotiations with 
authors and tv adapters. 








, July 9. 


Hi 

Negotiations between newly- 
certified indie Screen Designers 
Guild and Motion Picture Pro- 
ducers Assn., for initial pact cov- 
ering some 50 pic ee costume 
designers, assistants sketch 
artists, are currently pn way. 
Future bargaining with Society of 
Independent Motion Picture Pro- 
ducers and a of TV Film 
Producers et ary rye: od after 
present bargaining is sett) 

Guild was named eee by 
National Labor Relations Board as 
collective bargaining rep for cos- 
tumers in major studios, after un- 
opposed certification election. 
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(“Hey MOM! TAKE ATIP FROM 
A SHORT SUBVECT! DONT JUST 
SIT THERE! DO SOMETHING 
ABOUT GROSSES BY SELLING 
A WHOLE SHOW WITH M:G-M\s 
SPARKLING QUALITY SHORTS!" 


Spark the Show y ‘ 4 
with Shorts : 
They Know! 















TALK ABOUT BUSINESS 


BUILDING! LISTEN! 
M-G-M’s JUNIOR FEATURES, 1957-58! 


12-M-G-M CINEMASCOPE CARTOONS 

(ONE REEL—TECHNICOLOR) 
“Tom and Jerry” are known and loved. No wonder they’re voted No. 1 year 
after year in the trade press. Simply delightful in CinemaScope and Techni- 
color. And droll “Droopy”’ cartoons are equally delightful—in CinemaScope 
and Technicolor. 


18-M-G-M GOLD MEDAL REPRINT CARTOONS 


(ONE REEL—TECHNICOLOR) 


Consistent money-makers, they outclass all other cartoons. These characters 
have become world-famous. These shorts are the cream of the crop. 


NEWS OF THE DAY-THE CLASS OF NEWSREELS 


(TWICE WEEKLY) 


Listen to your patrons. They want newsreels, the bright spot, the true and 
tried program stalwart. To economize on newsreels is self-defeating. Get the 
most consistently best—NEWS OF THE DAY. 


NOTE:—If you have not yet played “THE BATTLE OF GETTYSBURG” do it now! It is the 
greatest short of our time! 























es 
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TOP COURT'S OBSCENITY’ RULINGS °4) 
MAYOR MAY NOT-INFLUENCE PIX BIZ 


of the censors’ statutes also was a 
factor. Several cases were, in fact, 
decided for film distributors on the 
strength of that argument. Last 
week's decision is apt to throw new 
light on the question. 


Schwartz of DCA 


Continued from page 4 


Recent bookdealer cases which 
drew U. S. Supreme Court rulings, 
holding that “obscenity is not with- 
in the area of constitutionally-pro- 
tected speech or press,” has di- 
vided film censorship lawyers as to 
the impact of the decision on the 
motion picture, 

Some lawyers felt that the ver- 
dict, not directly related to films, 
nevertheless might set a precedent 
for future cases coming up to the 
Supreme Court, particularly where 
the reason for banning was given 
as “obscenity.” 

Other barristers disagreed, main- 
taining that the Court, in its series 
of decisions ‘there were four), had 
ruled in an area that was not par- 
ticularly applicable to films or the 
pre-release censorship of pictures. 

On the whole, however, it is 
thought that the court’s ruling will 
serve as a useful legal prop for the 
remaining state and municipal cen- 
sors and might make the censor 
battle more difficult in the future. 

The lawyers drew hope from 
some of the qualifications in the 
opinion written by Justice Bren- 
nan, and in the dissenting opinons 











rector had been sent to London so 
as to weed out the most glaring 
“Britishisms” from the script, Film 
is doing well in several U.S. situa- 
tions currently. 

While hoth showmen noted that 


was able to get depth coverage. 
Example cited isthe French “Wages 
of Fear.” “We got volume,” re- 
ported Wormser. “True, the pic- 
ture didn't earn very much, but at 
least we sold it wherever we 
could.” “Wages” should end up 
with a $175,000 gross outside the 
N.Y. firstrun. 


entered by Justices Black and Schwartz said the big-city audi- 
Douglas, both of whom warned!ence for imports definitely had 
that the decision had given| grown, “particularly:in New York, 


the native bluenoses “free range 
over a vast domain.” 

The Court's majority opinion, re- 
lating to state statutes under which 
“obscene” literature can be banned, 
held that such statutes “do not of- 


and for the simple reason that 
people had been exposed to these 
pictures, It’s just a matter of get- 
‘ting them used to it.” 

90 Stockholders 


, DCA, which has some 90 exhibi- 
fend poses oe = aan —— tor stockholders, doesn’t hand out 
te ae “ial” ft cited = cash advances, but gives guarantees 


rious opinions to support its con- 
tention that “obscenity is not pro- 
tected by the freedoms of speech 
and the press.” It said that, im- 
plicit in the history of the First 
Amendment was “the rejection of 
obscenity as utterly without re- 
deeming social importance.” 


tracts distribution. It’s been doing 


“The Green 
Naples”; 


Man” and “Gold of 
also with an American 


and ‘which Warner Bros, is han- 
dling abroad. On “Battle Hell” it 


expects to get two or three times 
Yet, Justice Brennan also wrote: |the gross which a similar British 
“Sex and obscenity are not Films, “The Dambusters,” got in 


the U.S. Company is packaging 
Wilcox’s “My Teenage Daughter” 
and a dubbed German 


synonymous. Obscene material 
is material which deals with 
sex in @ manner appealing to 
purient interest. The por- 
trayal of sex e.g. in art, litera- 
ture and scientific works, is 
not in itself sufficient reason 
to deny material the constitu- 
tional protection of freedom of 
speech and press. Sex, a great 
and mysterious motive force in 
human life, has indisputably 
been a subject of absorbing 
interest to mankind through 
the ages; it is one of the vital 
problems of human interest 
and public concern.” 

The Court recognized that the 
terms of the various obscenity 
statutes are not precise. But, the 
decision went on, “This Court... 
has consistently held that lack 
of precision is not itself offensive 
to the requirements of due 
process.” 

In past decisions, the Supreme 
Court made it plain that there 
were certain areas in which film 
censorship might be permissible, 
despite the ruling in the 1952 
“Miracle” case in which it classed 
motion pictures with radio and the 
press as a medium of communica- 
tion, and therefore eligible for 
protection under the First Amend- 
ment 


pack”) for the commercial 
ket. 

With a comparatively large or- 
ganization to support, and consider- 
ing the percentage of inevitable 
failures, Schwartz and Wormser 
stressed the need for volume. Ori- 
ginal intention had been to release 


mar- 


on “Finian’s Rainbow,” 


been too high. 


playdates, despite obvious limita- 
tions, Wormser said that on “Rock, | 
Rock, Rock,” its rock 'n’ roll opus, 


domestically alone. 


It was noted that, in a footnote 
to its decision ef last week, the 
Court made reference to the 1915 
Mutual Film Corp. case, which es- 
tablished the basis for film censor- 
ship in the U.S. It did not refer, 


San Francisco, July 9. 
The wealthy owner of the World 
Theatre, on Chinatown’s edge, has 
agreed to leave the U. S. after 
pleading guilty to entering the 
country 26 years ago on a fraudu- 





however, to the “Miracle” nor to po 
the “La Ronda” case in New York lent > o ' 
State, which affirmed the “Mir- | Lee Ying Get, 42, also known as 


acle” decision and deprived New | 
York State censorship of much of | €’@l Judge Louis Goodman, who 


its former scope. “Obscenity” is | SUSPended prison sentence on con- 
virtually the only grounds on which | dition that Lee depart within 60 


a film can be banned in N.Y. State | 4Ys. 
today. | State Dept. and customs agents 
Two films are due to test the | testified Lee entered the U. 
Supreme Court’s current censor-| posing as a local Chinese’s son 
ship mood. This fall, the Court when he was actually a son-in-law. 
will be asked to overturn decisions |The fraud was repeated in 1951 
in Chicago and New York, where when Lee filed application for a 
“Game of Love” and “Lady Chat-| passport to Red China. This 
terley’s Lover” respectively were | brought about the inquiry which 
banned in the version in which | culminated in the Federal suit to 
they were submitted. In Chicago, | oust Lee. 
it's a police censor. His powers, Lee’s partner, Lawrence Low, 
were upheld by lower Courts. | took a Fifth Amendment before a 
One of the prime arguments of | House un-American Activities sub- 
film lawyers in thé past has been | committee last winter when asked 
that, if the pre-censoring of |if their theatre was a distribution 
pictures was illegal, the vagueness ' point for pro-Soviet films, 





American exhibitors were still re-| 
vealing a very definite resistance 
to foreign films, they felt that DCA! 


on the pictures for which it con-| 


very well with two recent releases, | 


| Wall,” 





i Briefs From Lots - 


Hollywood, July 9. 

John Lee Mahin loaned to War- 
ners by L. B. Mayer Enterprises 
to screenplay Pearl Buck’s novel 
“Letter from Peking” which Martin 
Rackin will produce . . . Nicholas 
Nayfack set “Kiss Her Goodbye” 
as his second indie to follow “‘The 
Invisible Boy” and inked Herman 
Hoffman to direct . . . Benedict 
Bogeaus purchased “The Glass 
a novel by Cecile Gilmor .. . 
Universal has Ingrid Goude, former 
Miss Sweden, in “The Big Beat” 
which Will Cowan is producing 
and directing .. . Karin Booth drew 
the second femme lead in Sam 
Katzman’s “The Trial of Captain 
Barrett” at Columbia .. . Ranald 
MacDougall checked in at Para- 
mount to write, produce and direct 
“A Woman for Charlie,” comedy- 
western based on his own original. 


James Mason into Andrew L. 
Stone production, “Cry Terror,” 
for Metro release... Samuel Gold- 
wyn Jr, set Michael Curtiz to di- 
rect “The Proud Rebel,” with Alan 
Ladd . Pandro S. Berman added 
“The Bixby Girls,” Rosamond 
Marshall’s upcoming novel, to his 
Avon slate for Metro release . . 








James O. Radford launches “The 
Puzzle,” starring Lex Barker and 
Carole Mathews, in London 
July 28. 

Richard Carison will direct 
“Hemp Brown,” Rory Calhoun 
starrer which Gorden Kay will 
produce at Universal . . . Metro 


| borrowed Inger Stevens again for 


rock ‘n’ roll film which it financed | 


import, | Raymond 
“Die Halbstarken” (retitled ‘““Wolf- which Regal Productions will make 


| 


fewer films. DCA still hopes to find | screenplay 
a firm to do the animation work | which Raymond Stross will pro- 
on which! duce 
the soundtrack has been recorded. |Mathews, a Columbia contractee, 
Animation costs quoted to date have | will play the title role fn ‘ ‘Seventh 


DCA would get some 10,000 dates al 
and expected to gross $800,000) Paradise” 


' 


Fong Ying, was banished by Fed- | 


S. by | 


the starring role in Andrew L. 
Stone’s “Cry Terror”... Paul F. 
Heard and Herbert G. Luft fin- 


ished the screenplay for “Yuan” 
which producer J. Raymond Fried- 
gen will launch in Hong Kong July 
29 for Allied Artists... “Take My 
Hand” is the new title for RKO’s 
‘Escapade in Japan” ... e 

into “Violent Road” 


for 20th Fox. 

Van Heflin and producer David 
Heilweil have teamed to coproduce 
“Prelude to Marriage.” from a 
screenplay by Malvin Wald... 

ugo Fregonese has set “Don 
Quixote” as his next project and 
will produce and direct under his 
own banner... Anne Edw to 
“Breach of Marriage,” 


in England . . Kerwin 


Voyage of Sinhad” to made 


: under the Morningside Produc- 
Emphasising its capacity to get Marquis Produe- | (shoot 


tions banner . 
tions purehased George Lynn's 
play “F.O.B. Paradise” and Gabriel 
le Caesar will produce it in the 
under the title “Murder in 
from a screenplay by 
Ric hard Bernstein. 





Deport Frisco Chinese Exhibitor 


26 Years in U.S. on ‘Weien ideaibantlaaaa Called 
Showcase for Commie Propaganda 


New Cases Coming Up f ce 


In recent years the World has 
shown Russian, Chinese and some 
Filipino pictures, mostly distrib- 
uted by Artkino. 

The World’s lobby display of 
stills from Chinese films often 
shows women being tortured by 
soldiers in the uniform of Chiang 
Kai-Shek’s army, then being res- 
cued by guerillas in Chinese Com- 
munist uniforms, 

Federal agents told Judge Good- 
man their investigation proved 
“there is a substantial connection 
between the defendant and the 
Chinese mainland.” Evidence in- 
cluded a diary from Lee’s home in 
which he described himself-as a 
new type of “progressive revolu- 
tionist.”’ 

The agents said there was no evi- 
dence that Lee was a party mem- 
ber, but insisted his activities in 
recent years showed consistent 
sympathy with Communist causes. 
These included using his theatre 
for benefits for the Red-slanted 
People’s World, Coast version of 


| The Daily Worker. 





Hollywood Production Pulse 











ALLIED ARTISTS 
Starts, This Year......... 9 
This Date, Last Year.... 








Cormack, + Fickett, 
(Started June 3 


“THE BIG BEAT” 

Prod.-Dir.—-Will Cowan 

William Reynolds, Andra Martin, Jef- 
frey Stone, Gogi Grant, Rose Marie, 
Hans Conreid, Howard Miller, Alan 


Sam Levene 





“LOOKING FOR DANGER” 
Prod.—Ben Schwalb 
Dir.—Austen Jewell 
Huntz Hall, Stanley Clements, Lili Kar- 
dell, Joan Bradshaw, Bowery Boys 
(Started June 19) 


COLUMBIA 














Starts, This Year......... 14 
This Date, Last Year......14 
“COWBOY” 
(hoenix Productions) 
Prod.—Julian Blaustein 
Dir.—Delmer Daves 
Glenn Ford, Jack Lemmon, Anna 
Kashfi, Brian Donlevy, Dick York, 
Victor Emanuel Mendoza, Richard 
Jaeckel, Donald Randolph, Eugene 
iglesias, King Donovan, Bob Cason, 
* James Westerfield, Amapola Del 
Vando, Buzz Henry, Guy ilkerson, 
Frank De Kova, Vaughn Taytere 
Strother Martin, Don Carles, G 


oads 
(Started June 14 


WALT DISNEY 


Starts, This Year......... 1 
This Date, Last Year...... 1 











METRO 


Starts, This Year......... 
This Date, Last Year...... 











“sgemee THE WIND” 
—Armand Deutsch 
Dis —Robert Parrish 
Robert Taylor, John Cassavetes, 
London, Donald Crisp 
(Started June 3) 


“SEVEN HILLS OF ROME” 
(LeCloud Production) 
(Shooting in Rome) 
Prod.—Lester Welch 
Dir.—Roy Rowland 
Mario Lanza, Marisa Allasio 
‘Started June 10) 


“THE BROTHERS KARAMAZOV” 
pre —Pandro S. Berman 
ir.—Richard Brooks 
Yul Brynner, Maria Schell, 
Bloom, Lee J. Cobb, Richard Base- 
hart, Albert Salmi, William Shatner, 
Judith Evelyn, Harry Townes, Edgar 
Stehli 
(Started June 10) 


“MERRY ANDREW” 
Prod.—Sol C. Siegel 
Dir.—Michael Kidd 
e, Pier Angeli, Baccaloni, 
Robert Coote, Patricia Cutts, Noel 
Purcell, Rex Evans, Walter Kingsford 
(Started July Db 


PARAMOUNT 
Starts, This Year.... 
This Date, Last Year. soe 


Julie 


Claire 





6 
iE 








20th CENTURY-FOX 
Starts, This Year....... 
This Date, Last Year...... 














“A FAREWELL TO ARME” 
ing in Italy) 
Prod.—David 0. 
Dir.—Charles Vidor 
Jennifer Jones, Rock Hudson, Vittorié 
de §& Mercedes McCambridge. 
Oscar Homolka, Kurt Kasznar, Al- 
berto Sordi, Elaine Stritch 
(Started March 25) 


“APRIL LOVE” 
Prod.—David Weishart 


» Shirley Jones, Arthur O’Con- 
nell, Dolores Michaels, Brad Jackson 
(Started April 17) 


“PEYTON PLACE” 
Prod.—_Jerry Wald 
Dir.—Mark Robson 
r, Lleyd Nolan, Hope Lange, 
Kennedy, Betty Field, Lee 
rry Coe, obert Harris, 
Terry Moore, Russ Tamblyn, Mildred 
a ~ Scotty ._Morrow, William 





Lu ark 
Gusted. ‘April 29) 


“THE ENEMY BELOW” 
Prod.-Dir.—Dick Powell 
Robert Michum, Curd Jurgens, Al Hen- 


dison, Frank Albertson.. Jeff ot 
Alan Dexter, David Bair, Joe Di Re 
(Started May 28) 
“THE YOUNG LIONS” 
(Shooting in Germany) 
rod.—Al Lichtman 
Edward Dmytryk 
Marlon Brando, Montgomery Clift, 
Britt, Barbara Ru Tony Ran 
Joanne Naha * at Arthur Franz 


(Started June 


UNIVERSAL 


Starts, This Year.........18 
This Date, Last Year. ...,.18 














“THE AMAZONS” 


(Shooting in Brazil) 
Prod.-Dir.—-Curt Siodmak 
Don aylor, Giana SBigale, Eduardo 
Cianne 
(Started May 7) 
“SUMMER. LOVE” 
Prod.—William Grady Jr. 
Dir.—Charles Haas 
ohn Saxon, Judy Meredith, Jill St. 
John, Red McKuen, Fay Wray, Ed 


ward Platt, Shelley Fabares, Molly 


e 
(Started June 3) 


“CHRISTMAS IN ~asenne” 
Prod.—Sy Gomberg 
Dir.—Jack Sher 


Dan Duryea, Jan Sterling, Patty Me- 


s, Diamonds, 
Fats Domino, Four Aces, Lancers, 
Mills Bros., George Shearing Quintet, 
Jeri Southern, Charlie Barnett, Buddy 
a Harry James, Freddie Mar- 
uss Morgan 
(Started "dene 13) 
“THE WESTERN —— 
(Shooting in Mexico 
Prod.—Howard Christie 
Dir.—George Sherman . 
Jock Mahoney, Gilbert Roland, Linda 
Cristal, Eduard Franz, Edward Platt 
(Started June 20) 


“RAW Lo may In pom” 
bee .—William Alland 
Richard 


Esthe Williams, Jem ¢ Chandler, R 

r ndier, Rosanna 
Podesta, Carlos pson ‘ 
(Started June 25) 


WARNER BROS. 


Starts, This Year. . 
This Date, Last Year...... 6 


“THE DEEF Six” 
Prod.—Martin 
Assoc. Prod.—George Bertholon 
Dir. Mate . 
Alan Foster, William 


Bendix Keenan Wynn, James Whito- 
more, mae Jr. 














“THE LEFT phe <b: GUN” 
Prod.—Fred Coe 


Penn 

Lita Milan, Hurd Hat- 
John Dierkes, 
Pyle, Ainslee 





INDEPENDENT 
Starts, This Year......... 63 
This Date, Last Year...... 41 











“THE MISSOURI! TRAVELER” 
(Cc. V. Whitney Pictures) 
(For Warners) 

Prod.—Patrick Ford 


Dir.—Jerry Ho; r 
Brand a lide, Lee rvin, Gary 


Merrill, Mary eg Paul | Ford, Cal 
Tinney, Capn Billy Bryant, Eee Cur- 
tis, Frank Cady . Rodney Be Eddie 
Little, Barry urtis, Yy Oewell 
y Jensen, Helen Brown, 
Kat Freeman 


(Started April 29) 


“WITNESS FOR THE PROSECUTION” 
(Theme Picts, Inc.) 
“ UA Release) 
—Arthur Hornblow, Jr. 
Dir, —Billy Wilder 
Tygene Power, Marte Dietrich, 
Laughton, Elsa Lanchester, 
O'Connor, Francis Compton 
Gtarted June 10) 


“YOUNG MOTHER” 
“nr Pictures) 


William Campbell, 
ee Scott, Jackie Loughery, Jim 
ekus, Les Johnson, Jackie Coogan 

(Started June 10) 


“PARIS HOLIDAY” 
—~Prod- Hope: 
Anita Ekberg, 
Martha Hyer 
(Started April 15) 
“THE AAS INO COLOSSAL MAN” 


(Malibu Prods. 

(or pris yy International Picts.) 
Pred. Dir. —Bert I. Gordon 
Gienn Langan, William Hudson. Cathy 

Downs, Jean Morehead, Russ Bender, 
Hank Patterson 

(Started June 17) 


4 


“THE VIKINGS” 
Prod.—Jerry Bresler 
Richard Fle: 


— r 
s, Tony Curtis, Ernest Borg- 
anet Leigh, James Donald, 
Knox, Per Buckoj, Dandy 
Nichols, Eileen Way 
(Started June 20) 


ee 


Bert Brecht Row 


Continued from pase 2 gama 


Minister Heinrich yon Brentano 
said that although he had once 
been a Brecht admirer, the 
author’s later works were com- 
parable to those of the ultra-Nazi 
writer, Horst Wessel. That 
aroused the ire of West German 
publisher Peter Suhrkamp, who 
handles Brecht’s works, and he 
wrote an open letter arguing that 
Brentano’s attitude Was remih- 
iscent of the Hitler era, and con- 
cluding, “How can poetry survive if 
politicians treat it so frivolously?” 

The Foreign Minister replied by 
citing some of Brecht’s pro-Com- 
munist statements, charging that 
the late dramatist’s political writ- 
ings were not only tactless but in- 
famous and concluding, “How can 
freedom survive if poets throw it 
away so frivolously?” 

The majority of the local press 
seems to favor Brentano, but a 
few scribes argue that the whole 
situation is unfortunate, on the 
ground that art subsidies and 
politics should be kept apart, and 
that there should be a clear dis- 
tinction between poetry and the 
drama on one hand and the state 
on the author. 


nine, 
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The 


TIM HOLT + AUOREY DALTON win anns conn « 
CASEY ADAMS © HARLAN WARDE + Servngley by PAT 
From a story by DAVIG DUNCAN « Directed by 

Produced by JULES V. LEVY and ARTHUR 





Never- 
Before-Seen 
Monsters That 
Will Freeze You 
To Your Seat! 


Starring 
JOHN BEAL + COLEEN GRAY + KENNETH TOBEY win LYDIA REED » DABBS GREER 
HERB VIGRAN + PAUL BRINEGAR » ANN STAUNTON © JAMES GRIFFITH 
Story and Screenplay by PAT FIELDER + Directed by PAUL LANDRES 
Produced by ARTHUR GARDNER and JWLES Y. LEVY 
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Court, 4-3, Finds “Garden of Eden’ 
Wrongly Censored; Minority Bitter 
Sees State Stripped of Powers set er ee 


Albany, July 9 

A 4-3 decision Wednesday (3) 
by the Court of Appeals upholding 
a finding of the Appellate Division 
that “Garden of Eden” is not “in- 
decent” and that the Board of Re- 
gents erred in refusing the nudist- 
colony picture a license, found the 
State’s highest tribunal sharply 
divided on what is censorable, un- 
der recent U.S. Supreme Court 
rulings. 

The majority, in an opinion 
written by Judge Charles J. Des- 
mond, held that “By a series of 
decisions handed down the last 
five years (starting with Burstyn 
v. Wilson, where the denial by the 
New York State motion picture 
division of a seal for “The Miracle” 
as “sacrilegous” was invalidated), 
the U.S. Supreme Court has strick- 
en down as unconstitutional nearly 
all the grounds for license refusal 
listed in sections 122 and 122-a of 
the New York Education Law.” 

Judge Adrian P. Burke, in an 
opinion for the minority, declared 
that “Inasmuch as the majority 
have completely brushed aside a 
clearly defined, reasonable Legis- 
lative standard of decency with 
respect to nudity for reasons of 
their own, and inasmuch as some 
have declared that this State's li- 
censing system for motion pictures 
is unconstitutional if applied to 
deny a license on any ground other 
than obscenity, without the slight- 
est shred of specific authority, but 
merely on the basis of conjecture, 
we are compelled to dissent. We 
believe that their decision virtu- 
aily strips the Legislature of pow- 
er entrusted to it by the People of 
the State of New York. 


Radio’s Own Ad Bureau 
‘Working On’ Exhibitors; 
Slogan: ‘More for Less’ 


There is tangible evidence that 
the film companies and theatres 
are shifting a hefty portion of 
their advertising budgets to radio. 


According to the Radio Advertis- 
ing Bureau, indications are that 
the motion picture industry will 


employ radio for the exploitation 
of pictures 30% to 35% more this 
year than it did in 1956. 

The trend “back” to radio is not 
the result of a sudden awakening. 
It is part of a deliberate and in- 
tensified campaign on the part of 
the RAB, the promotional arm of 
the radio industry. The RAB rep- 
resents some 850 independent sta- 
tions as well as the four radio 
networks. 

The RAB has assigned Irving 
Trachtenberg “to work” on the 
film industry. As part of its cam- 
paign, the RAB is stressing the 
“how to element” and is subtly 
advising the filmites how to pre- 
sent their announcements. The 
RAB claims that the film compa- 
nies as well as their advertising 
agencies—through the lack of 
knowledge — haven't used radio 
enough—and haven't used it cor- 
rectly. It's charged the same tech- 
niques have been employed year 
in and year out. 

The radio industry's chief pitch 
is that it can deliver more impres- 
sions at less cost to the motion 
picture industry. It points out, for 
example, that at the local level 
the film biz is married to the local 
newspapers for its advertising be- 
cause it depends on the dailies for 
the free publicity. K’s the conten- 
tion of the RAB that the public 
does not turn to the newspaper 
amusement section unless it has 
already made up its mind “to go 
to a movie.” 


New York Theatre 


RADIO CITY MUSIC HALL 
MARILYN wo = - OLIVIER 
THE PRINCE AND THE SONG 


A Warner Gros. Release - TECHNICSLOR® 
ood SPECTACULAR STAGE PRESENTATION 

















MEMBER SUES MEMPHIS 
LOCAL RE HIS FINES 


Memphis, July 9. 
Malco Theatre projectionist Pat 
9 Grace has filed a suit against the 
| Memphis Moving Picture and Pro- 
| jecting Machine Operators, Local 


| collecting over $500 fines assessed 





Houston, July 9. 


the subject for more than tw 
months, came up with an ordinance 


the use of airplanes equipped wit 
poses. 


to operate as close as half a mi 
to a hospital. 


placed on such advertising. It ma 

not be disseminated on Sunday. 
Otherwise the 

erators of such planes must tak 


sessor-collector. The permit is $ 
a flight or $25 for six months. 


to $200 for each violation. 


Cowles Monopoly 
Of News Hit On 





Minneapolis, July 9. 


by an independent 


spokesman, Harold Field, circui 


to daylight saving time opponent 
during the fight over it in the Min 
nesota state legislature. 


when three shifts of workers less 


comment. It read, in part: 


moral responsibility to presen 
both sides of the issue. 
neither your news columns flor fea 
arguments against DST, 
morally mandatory for you to pre 


sent both sides in taking an edi 
torial stand. 


newspaper 
Iowa theatre circuit) indicates tha 


sent a complete/story. 
ly opposed DST. 
know it would be bad for our busi 
other arguments against DST, 
getting small children to bed. 


been made aware of the problem 


newspapers in town). 





Austin, July 9. 
Drive-In Theatre Owners’ Assn., 


the ozoner P, who owns’ 





presence to a theatre. 


| AD-SHOUTING AIRPLANES 
NEED ONLY LICENSE) tens ‘2! anyone refusing to picket 


placing only minor restrictions on 


loudspeakers for advertising pur- 


Only one other restriction was 


situation is un- 
changed, except that now the op- 


out permits from the city tax as- 


The measure provides a fine up| 


DST ‘Imbalance’ 


Minneapolis daily newspapers, 
both Cowles’ owned, are accused 
exhibitors’ 


owner and Exhibitors Trade Assn. 
(nee North Central Allied) board 
chairman, with having been unfair 


Minnesota never had fast time 
except during the two World Wars | defendants, the court permitted the 


ened its injurious boxoffice impact. 

Field hit out at the dailies in a 
lengthy letter to the editor which 
the Star published without any | to 


“I feel that the only newspapers 
in a large metropolitan area had a 


When 


ture writers presented any of the 
it was 


“A comparison of your coverage 
with that of your Des Moines sister 
(Field owns a large 


while they presented the argu- 
ment’s pros and cons fully, your 
paper in all of its columns prac- 
tically ignored the adverse argu- 
ments ecept for an occasionally 
deeply buried line. A day or two 
before the bill’s passage was vir- 
tually assured, you finally did pre- 


Our theatre organization active- 
Not only did we 


ness, but we also presented to the 
legislative committees all of the 
in- ; 
cluding the parental problem of conventional, 


“It was our contention that the 
DST plan in a farm area, in the 
Minnesota latitude and longitude 
was a bad thing for many in the 
state even though they had not 


that would arise.” (Viz, by the only 


Anti-Checking Law-Maker 
-To Chain Drive-In Meet 


Eddie Joseph, prez of the Texas 


has named Preston Smith as chair. 
man of the 1958 convention of 


the group. 
Smith, a Senator in the Texas 
Legislature, and ed former prez of 


group of thoueon in Lubbock, spon- 
sored Texas’ bill to ban from the 
state those nefarious agents of the 
northern distributors, boxoffice 
checkers who do not disclose their 


against him. 
Grace states that on June 5 a res- 
olution was passed by the union 


are in their 20th week of striking) 


City Council, after mulling over | of the union against some theatres 


o| would be fined ‘3, and after that 
e| would be fined $25 each time. The 

| theatre projectionist says that at 
h| the meeting discussion became “so 
heated and tempers flared to such 
an extent that the presiding of- 


The ordinance allows such planes | ficial ordered the sergeant at arms 
le | to lock all doors and let no out.” 


He stated that he had to forcibly 
make his way out and that after he 
y | left he learned that a motion was 
passed which he termed “complete- 
ly frivolous and that he was fined 
$250 for allegedly overstepping the 
€| authority of the business represen- 
tative and that this charge is base- 
5| less and untrue.” 

Grace said he refused to picket 
because of the “unfair and undemo- 
cratic treatment administered to 
him by the union and its officers. 
His bill states that since Jan. 4 
when the strike began “affairs of 
the Memphis Local have worsened 
to the point that all democratic 
processes have been abandoned.” 
He also stated in his complaint that 
the international union-has “disap- 
proved the Memphis Local’s resolu- 
tion which would assess fines.” 


Reade Circuit’s 20 Days 
To Amend Thus Far Nixed 
Plea Against Loew Inc. 


t| A $1,200,000 treble damage anti- 
trust suit brought by Walter Reade 
Theatres, as owner-operator of the 
Woodbridge, N. J., Drive-In, against 
Loew’s Inc. and Loew’s Theatre & 
S| Realty Corp. was dismissed last 
~| week by N. Y. Federal Judge Rich- 
ard H. Levet. But although toss- 
ing out the action on motion of the 








-| Reade chain to file an amended 
| complaint within 20 days. 

The Loew outfits successfully 
contended that the complaint failed 
comply with certain federal 
|rules which state that allegations 
must be “simple, concise and di- 
rect.” Reade charged that Loew’s 
t | and other distributors had imposed 
a system of “unreasonable” clear- 
-| ance upon the Woodbridge ozoner. 
Named co-conspirators but not de- 
fendants in the action were Stanley 
-| Warner and RKO, among others. 


.| TWO KINDS OF SELL 
FOR RANK IN FRISCO 


San Francisco, July 9. 

In a-bid for both carriage trade 
and the neighborhood crowds, 
Rank Film Distributors of Ameri- 
ca is trying a new ad approach in 
its six-theatre campaign for 
“Reach for the Sky.” Campaign 
is put together by Irving (Bud) 
Levin. 

“Sky,” double-billed with “Triple 
Deception,” is the first Rank _re- 
lease under the new U. S. distrib 
setup to reach Frisco. 

First day’s ad in the local sheets, 
put out by Rank’s N. Y. office, is 
strongly resembling 
“Spirit of St. Louis” promotion. 
Second day’s ad consists of car- 
toon-style line drawing done by! 
Levin’s Frisco artist, Williamson | 
Mayo. Third day again reverts to 
conventional material prepared by 
Mort Goodman’s Hollywood agency. 
The fourth day sees Mayo’s ~al- 
legorical brush-and-ink sketches 
returning in the ads. 

Bill is breaking simultaneously 
at two houses of Levin’s San Fran- 
cisco Theatres, Inc., and four 
United California houses. It’s the 
first time that Levin has tried com- 
bining N. Y.-Hollywood-Frisco ad 
campaigns. 


New Farnol Followers 


Three new staffers have joined 
the Lynn Farnol publicity menage 
a|in N.Y. Alvin A. Dann, Collier’s 
publicity director when there was 
a Collier’s is one. Merryle S. Ru- 
keyser Jr., who’s from Young & 
Rubicam and Mrs. Beth Drexler 
Brod, an associate editor of Tide 
mag, are the others, 





t 
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Hero Worship, Latin Style 


By MARNELLE THOMSEY 
Caracas, July 9. 

Mexico’s famed comic Cantinflas’ visit to Venezuela was a civic 
blowout. Perhaps the most popular Spanish-speaking star in South 
America, he was here in connection with the local premiere of 
the Todd-AO “Around the World in 80 Days.” 

Fans did not mean it irreverently in quipping that while Mex- 
ico’s Marie Moreno (as he was born) was caravaning through 
Caracas in an open car to the tumult of the multitude in rural 
areas of the country it was Corpus Christi Day and “Christ's 
coffin” was being paraded. 

Mobs greeted Cantinflas at the airport as a hero. His visit in- 
cluded a sponsored television appearance for Pampero Fruit Juices 
Co, and a charity date for the Venezuela Boys’ Town. Latter called 
for actor to perform his popular burlesque of a bull fight with a 
live toro. 

“My money?” he answered the crowd, “I’ve never had time to 
count it.” 

“Bulls?” he answered, “are better with. onions than horns.” 

“Marriage? Every once in a while.” 

eer. | So far I’ve done 20.” 


Statue of Madonna Creates Censorship 
Vexation for Cochran's ‘The Cry’ 


SET DESIGNER W ANTED “| Steve Cochran's ldcally-made 
BY U. S. SIGNAL CORPS 


“The Cry” (Il Grido) has run into 
censor trouble, with the affair 
flaring up into a cause celebre via 
The United States Army Signal | some additional sideline incidents, 
Corps, which operates the Jargest| pic stars Cochran, Alida Valli, 
film studio in the east, is on the| Betsy Blair and Lynn Shaw, 
prowl for a theatrical set deSigner.| among others. It was made in this 
Job pays $5,915 a year and calls/ country by an American company, 
for a motion picture art director to Robert Alexander Productions, in 
ig do ee NT Center | »ssociation with the Italian come 
Applicants, says the Army, must 
have a total of five-and-a-half years 


pany, Franco Cancellieri-SPA. 
experience in the design of settings 


Though it’s claimed that the 
script passed censorship -without 

for theatrical productions, at least 

three years of which must have 


much trouble, film in its final form 
been in motion picture production. 


failed to make thé grade.. Censor 
Appointments can be arranged by | body here asked that three cuts 
calling RAvenwood 6-2000, Ext. 238. 


Sues K.C. Star 3 
On Single Rate 
For 2 Editions 


dialogue, considered irreverent, 
Kansas City, July 9. 


regarding the purchase of a 
Suit for $150,000 treble damages 


“miraculous” statuette of a Ma- 
donna at a town fair. While it’s 
has been filed here by Edward 
Golden against the Kansas City 


claimed that producers would 

have agreed on these two cuts, the 

third, which showed a young child 

happening onto a love scene be- 

tween Cochran and Miss Gray, 

was considered so vital to the plot 

development they refused to trim. 

Director Michelangelo Antoni- 

oni also added that he would take 
Star. Action in U. S. District 
Court is on issue of “forced” use of 
display advertising in both morning 
and evening editions of the news- 
paper whereas Golden desired for 

his best interests to advertise only 

in the evening paper. The Star is 

the evening edition, the Times the 

morning edition. 


his name off the picture, which he 
Golden until recently operated 


also helped write, if the scene 
were yanked. 
Two groups have intervened. 
the Vogue Theatre as an art film 
house in the midtown area. Diffi- 
culty of obtaining suitable product, 


One is Italian Film Writers Assn, 
which has sent an official note of 
advertising problems and other ad- 
versities closed the house several 


protest to the government film of- 
fice asking that the veto on “Il 
Grido” be revoked and that new 
reensorship laws be studied and 
approved to “eliminate controver- 
sies such as the present one and 
to give authors some guarantee 
provided for by the Italian Consti- 
months ago, he said. 
Star’s advertising policy long has 
been to provide insertions in both 
a morning and an evening edition 
at a single rate. Efforts of Golden 
and others were directed at getting 
this rate split, but heretofore have 
been of no avail. The policy was 


tution.” 
Similar complaint was lodged 
the crux of a case in which the Star 
recently lost a decision to the Jus- 


with the Itale pic office by the 
Italian Film Club and signed by 
tice Dept. which charged monopoly 
practices. 


some of Italy’s top filmmakers. 
Probate Lamont’s W $ 














semi-official Italian industry 
source points out that the case is 
principally a technical one and 
could easily be solved. It’s noted 
that the incident has snowballed 
mainly because of the pic’s pro- 
ductive structure, in which the 
foreign rights are held by Coch- 
ran’s group, while his Italian 
partners have the local release 
rights. Rather than involving 
Cochran with Italo censorship 
and government offices, the com- 
ment goes on, the only thing 
Cochran needs is an export per- 
mit and his controversy (and 
$5,000,000 suit against the Italo 
government) is ended. 

Case, first of its kind, does how- 
ever focus attention on problem 
of co-produced pix whose foreign 
release beng dependent on 
Italo censorship laws. 





Will 


Albany, July 9. 
Harry W. Lamont, former chief 
barker of Albany Variety Club and 
for the past two years co-chaitfman 
of its Heart Fund, bequeathed $500 
to the latter (for Camp Thacher) in 


In the midst of the uproar, a 








’ 
a will admitted to probate here| Farr’s Audrey Gesture 
last week. Value of the estate of Houston, July 9. 
the long-time exhibitor, who died Jack Farr, owner of the Trail 
suddenly at Alexandria Bay, June Drive-In 5 og here held a 


20, was estimated at more than |‘ La. Day” at the ozoner 


$100,000. to gather food supplies to te~ 

His widow, Mildred, and a|the victims of Hurricane A 7 
younger brother, Robert, receive | Patrons who brought canned g 
most of it. 
property valued at $25,000, 
Lamont was given one-half of her 
husband’s stock in the Lamont The+ 
atre Service Inc., headquartered in 
Albany. 


In addition to joint|or clean, used for the. 
rs.| two days, were admitted free. 

Farr had a film truck 
by which rushed the food 
clothing to the victims of the disas- 
ter. 
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CARS ON TV 





ABCs ‘Tryout 


Spot’ for NBC 


Time was when ABC-TV was the recipient of NBC’s program- 
ming “castoffs,” but the situation has reversed itself within the 


past few weeks. No less than six 


former ABC-TV program entries 


have moved to NBC-TV in this period, five of them slotted as regu- 
lar fall entries and a sixth as a summer replacement. 

All six represent shows that were either cancelled on ABC at 
the end of this season or which ABC was unable to sell. However, 
NBC has either sold all or part of each of the five fall entries or 
has had them brought in by sponsors. Shows are “The Califor- 
nians” (half sold to Singer), “Amateur Hour” (brought over by 
Hazel Bishop), “The Vise” (brought over by Sterling Drug), “Omni- 
bus” (two-thirds sold, to Union Carbide and Aluminum Ltd.), 
“Treasure Hunt” (which becomes a daytime strip) and “Dollar a 
Second” (serving as a summer replacement). 

The ABC-to-NBC program shuttle follows by a few months a 
major shift of top ABC personnel to NBC, with former ABC prez 
and now NBC programs & sales exec v.p. Bob Kintner calling the 
signals on both the personnel and program switches. List of key 
people included Bob Lewine, nighttime programming v.p.; Don 
Durgin, sales planning veep; Jim Stabile, business affairs exec; 
Chick Abry, eastern sales manager; and Dean Shaffner, sales 


development exec. 


Two ABC entries which NBC wanted badly earlier this spring 
it couldn't get. They were the Lawrence Welk show and “Rin Tin 
Tin.” Kintner had discussions with the sponsors of both shows, but 
ABC succeeded in retaining them by offering a better deal than 


Kintner was willing to submit. 








NBC-TV's ‘Hey, Look at Us’ On 
Topdog Rating Status in Daytime 


NBC-TV this week claimed a¢+— 


clearcut rating superiority over 
CBS-TV in daytime television, with 
its new topdog position even tak- 
ing into account the faltering 
“Home” show in the averages. 
Web, citing Nielsen date for the 
first June report, came up with a 
10 a.m. to 5:30 p.m. average rating 
of 6.3 vs. a 6.1 for CBS-TV. Us- 
ing ARB ratings, the dominance 
was greater, 7.1 to 5.9. 

The network, overcoming CBS’ 
objection to previous NBC claims 
via the inclusion of the “Home” 
ratings, nonetheless omitted its 
other daytime stanza, the 7 to 9 
am. “Today” show. But its rea- 
son was that Nielsen doesn’t rate 
the CBS-TV Jimmy Dean and 
“Captain Kangaroo” programs and 
therefore it has no basis for com- 

arison (CBS takes Nielsens on 

ean and “Kangaroo,” but these 
aren’t made available to the other 
webs or subscribers). 

Naturally, inclusion of the 
“Home” stanza tends to downgrade 
the overall averages for NBC, so 
that the web's “entertainment” day- 
time programs enjoy even a 
stronger superiority to the CBS 
competition. The NBC 11 a.m. to 1 
p.m. “entertainment” block out- 
rate CBS on the Nielsens by-7.3 to 
6.6 and on ARB by 8.5 to 6.0, while 


(Continued on page 102) 


Libby-Owens Coin 
For ‘Perry Mason’ 


CBS-TV is three-quarters of the 
way home on the “Perry Mason” 
series as the result of a decision 
last week by Libby-Owens-Ford to 
cast its programming lot with Co- 
lumbia after buying a quarter of 
the NCAA football lineup on NBC- 
TV. Latter had entered a strong 
pitch vs. CBS and “Mason” for the 
rest of the Libby-Owens biz, but 
the glass company and the Fuller 
& Smith & Ross agency decided 
for CBS, 

Deal now leaves just an alter- 
nate-Saturday half-hour open on 
the 7:30 to 8:30 mystery stanza, 
siace Purex earlier contracted for 
an alternate-week hour. CBS con- 
siders the “Mason” show its 
toughest sell of the season, since 
the show will in part buck Perry 
Como on NBC in a “Perry vs. 





Perry” battle. Libby-Owens is 
taking the 8 to 8:30 portion, against 
Como. 

Libby-Owens decision leaves 


NBC-TV still holding the bag on 
alternate-week sponsorship of 
“The Californians,” which it had 
been pitching against “Mason.” 
Earlier, Singer signed for the skip- 
week of the Tuesday at 10 western. 
Apparently, Libby-Owens decided 
it, was a better bet to buck Como 
than to compete with “$64,000 
Question.” : 





WCBS-TV’s Hot Summer 


WCBS-TV, the CBS flagship in 
New York, is racking up the big- 
gest summer sales in its history. 
June national spot and local busi- 
ness ran 22% ahead of same month 
in 1952, while July revenues thus 
far are running ahead of last year’s 
mark. 

Upbeat is due mainly to increas- 
ed sales in the post-11 p.m. period, 
covering news, weather, sports and 
feature films, according to general 
—_ manage Frank Shakespeare 

a 


CBS Radio Perks 
With $2,200,000 
New Gross Biz 


Upbeat in network radio con- 
tinues. at a hot pace, with CBS last 
week pacting another $2,200,000 in 
gross new business via nine new 
sponsorship deals. Three of the 
nine were for quarter-hours in 
“Arthur Godfrey Time,” with Ar- 
mour & Co. buying one a week plus 
a second quarter-hour every fourth 
week and Seeman Bros. and Angos- 
tura-Wupperman buying singleton 
quarter-hours in Godfrey for 26 
weeks each. 

Vick Chemical set an 18-week 
schedule of 126 “Impact Plan” 
weekend-nighttime five-minute seg- 
ments for a September start. Ral- 
ston-Purina bought five and a half 
of the web’s seven-and-a-half min- 
ute daytime segments per week for 
13 weeks. Best Foods bought five 
of the  seven-and-a-half-minute 
units per week for 23 weeks and 
aiso bought six “Impact Plan” seg- 
ments a week for 26 weeks. 

American Home Products picked 
up two five-minute units of “Wendy 
Warren” per week for 13 weeks, 
while B. F. Goodrich bought 12 
“Impact Plan” segs for the Labor 
Day weekend. Alcoa bought an 
eight-week sked aiternating two 
seven-and-a-half-minute units with 
one “Impact” unit each week. 


‘MEET McGRAW’ AS 
P&G CANADA ENTRY 


Toronto, July 9. 
Procter & Gamble of Canada 
Ltd. have secured Dominion rights 
to “Meet McGraw” 
Thursday (11) for 








a 31-station 


coast-to-coast tv network of the 
Canadian Broadcasting Corp. and 
independent outlets on an 8-8:30 
p.m. slot. 

Mystery-adventure series stars 





Frank Lovejoy and replaces the 
“Jane Wyman Theatre,” 


and teeoff | $1 





: HI TEST, 


PLEASE’ 





AUTOS SOLO AS 
CHOW ‘PIONEERS 


By GEORGE ROSEN 

Automobile sponsors are not 
only reemerging as the No. 1 
spender in tv next season (after a 
two-season§ sluffoff), but what 
makes it all the more interesting is 
that almost without exception it’s 
the car makers who are perpetuat- 
ing the “snazzy models” in program 
formats. 

The soap and the food sponsors, 
and for the most part the cigaret 
advertisers, who are the runnersup 
in tv program appropriations, lean 
heavily on sliderule, cost-per-thou- 
sand techniques and are primarily 
concerned with mass audience pull 


at the lowest possible cost. ‘They 
“buy safe.” 
But oddly enough, the auto 


sponsor is playing it differently. 
Not that he has an aversion to big 
audiences, which he'll gloat over 
as much as the next guy. But 
basically he looks for the big 
splash, the show that will get 
talked about and, even if doesn’t 
pull ‘em into the Top 10 Nielsen 
bracket, will tend to generate ex- 
citement. Where the auto spon- 
sor is concerned, it was ever thus, 
dating back to the initial allegi- 
ance when Pat Weaver introed the 
specs on NBC and CBS followed 
suit. It remained for Ford, Olds- 
mobile, Chrysler, et al., to keep the 
spec cause alive. 

Next season's tv buys represent 
a “hangover in spades” on the 
same basic philosophy, not so 
much in terms of embracing the 
outsize shows, but in ferreting out 
the new personalities and divorc- 
ing themselves from the cliche. 
Just as Ford last season came up 
with tv’s only new toprated per- 
sonality-—-Tennessee Ernie Ford— 
it’s the same automaker who is 
siphoning $5,000,000 into one of 
NBC-TV’'s most ambiti..s ventures 
for next season, the hour-long Mon- 
day night “Crisis” series. 

Like Ford, Olds has always 
played it the “brave” way, and 
when CBS-TV announced its new 
“Big Record” hour show for next 
season, it remained for Olds to 
climb abread, to complement its 
stake in the series of Jerry Lewis 
hours specials on NBC next season. 
Chevy, which built Dinah Shore 
into a preeminent tv status, is go- 
ing the whole route to the tune of 
$12,000,000 for a full 52-week 
schedule of hour Sunday night 
shows—20 with Miss Shore and 
buying the reminder sight unseen 
(they haven’t even been plotted 
yet, but such is Chevy's faith in 
the concept of big programming.) 

It was the $5,000,000 out of the 
General Motors coffers that made 
“Wide Wide World” possible, and 
GM will be back, same time, same 
show (but with a new format.) It'll 
be Pontiac coin that will bring 
Mary Martin back to tv next season 
in the two-hour “Annie Get Your 
Gun” 5 and AC Spark Plug 
that will foot the bill for Walt Dis- 
ney’s “Mark of Zorro” series. Both 
Chevy and Buick are going after 
the new faces—bankrolling the Pat 
Boone and Patrice Munsel shows 
respectively. 


L. A. Top Cops Sue For 
$3,000,000 as Result 
Of Mickey Cohen TVcast 


Los Angeles, July 9. 

Los Angeles Police Chief William 
H. Parker and Intelligence Squad 
Captain James Hamilton filed libel 
and slander suits in Superior Court 
over the Mickey Cohen interview 
on the Mike Wallace program. Par- 
ker asked $2,000,000 plus $100 at- 
torney’s fees whiie Hamilton asked 





Suits are particularly pegged on 
rebroadcast of kinescope, charging 
malice in statements by Cohen de- 
scribing Parker as a “sadistic de- 
generate ... thief ... ” Named 
as defendants were AB-PT, Philip 
Morris, N. W. Ayer, Wallace and 
Cohen. 


(BS Unique Status in Electronic 
Journalism; Takes on All Comers 





Bing Back on Radio 


Hollywood, July 9. 

Bing Crosby is returning to radio 
in October, on CBS, with Ford the 
probable bankroller. 

Crosby exited CBS last Decem- 
ber, after being on radio for 25 
years. His new program will be 
five-times-a-week, with the 15 min- 
utes devoted to singing and gab 


Life Mag Teams 
With NBC Radio 
On Feature Strip 





+ 


CBS-TV has taken the lead in a 
|new form of worldwide electronic 
| journalism that has left the other 
|networks far behind. Nothing 
|daunted by the strong Congres- 
sional and Presidential criticism of 
| its Khrushchey interview, the web 
|in the past two weeks has wrapped 


up filmed discussions with two 
other “doubtful” foreign  states- 
men, India’s Nehru and Yugo- 


| Slavia’s Tito. 

| Within the past year, the web 
|has had a lineup of foreign heads 
lof state comprising Khrushchev, 
| Nehru, Tito, China’s Chou En-Lai, 
|Egypt’s Nasser, Israel's Ben- 
|Gurion and Burma's U Nu, all in 
| interviews either with U. S. news- 
j}men or with Ed Murrow via “See 
| It Now.” Their political complex- 
jions have varied from Communist 
|to “independent Communist” to 
“neutralist” all the way over to 
pro-West, with a few odds and 
jends in between. 


NBC Radio and Life mag are! Admittedly, CBS has gotten into 
getting together on a new 15-min- something of a hot spot via the 
ute nighttime news feature strip|a ing of what some Congressional 
titled “Speaking of Life,” which | critics have called “propaganda.” 
will dovetail with the web’s well-| But the web, somewhat wiser after 
established Morgan Beatty “News|the Khrushchev incident, is now 
of the world” in the 7:30 to 8 p.m. | moving cautiously only via the use 
Monday-Friday period. |of “discussions” following the pro- 

Life moved into the picture both | 8"#™5, as in the case of the post- 
as coproducer of the strip and as|™ortem June 30 on the special 
one of the sponsors, taking on one | / ito edition of “See It Now. 
of the three nightly commercial} But beyond the inconveniences, 
minutes five times a week. Show | CBS is emerging as the undisputed 
was planned as an NBC-only pro-|Strong-man of television journal- 
duction with “Life Around the/|ism. Having built a demonstrably 
World” as title, but Young & Rubi- | Superior spot-newsgathering or- 


cam heard about it and immediate- | 8@mization over the years under 
|John Day and occupied the No. 1 


—— | spot in that field without dispute, 
|the network is developing on a 
|new front, with its “See It Now” 
|team on the one hand and public 
|affairs operation under Irving QOit- 
\lin (reporting to news-pubaffairs 
veep Sig Mickelson) on the other 
as the country’s top electronic de- 
|veloper of news stories. 
Pubaffairs operation, with key 
then Gitlin in N. Y. and Ted Koop 
land Ted Ayers in Washington, has 
;}moved into the news field in no- 
|holds-barred fashion as to hold 
|down the other side of the news 
|picture—the story “developmen:” 
}Operation and the news-in-depth 
j}arm for the web. No other network 


Oops, Wrong Mag 

“Speaking of Life,” the new 
NBC Radio-Life mag news- 
features strip, was originally 
titled “Life Around the 
World,” which looked like an 
ideal title for the 7:45-8 p.m. 
show. 

But NBC ran into a matter 
of title clearance on the orig- 
inal and had to change. Title 
is owned by a magazine—but 
not Life. It's David Lawrence's 
U.S. News & World Report, 
which uses it in a _ global 
roundup column. 














ly bought in on sponsorship for 
Life mag. Then Life and NBC got 
together on the coproduction ar- 
rangement. Original title couldn't 
be cleared, so web then settled on 
“Speaking.” 

Series, which will be produced 
by Charlie Speer (ex-“Today” and 
“Wide Wide World") will move 
into the 7:45 to 8 weeknight 
period starting July 29, and will 
utilize some 15 feature stories a 
week, about 10 of them in conjunc- 
tion with Life and five NBC origi- 
nals. Features, mainly human in.- | 
terest stuff but pegged on major | 
news stories, will be done live or 
tape or both, with the cooperation | 
of Life staffers. Some of the same | 
features appearing in the mag will | 
be used on the show, but with a 
fresh slant. 

Stanza will replace “One Man’s 
Family,” which will probably be 
moved into the afternoon to join 
the rest of the NBC soaps in the 
web’s “serial block.” The night- 
time lineup will then comprise the 
Beatty newscast and “Speaking of 
Life” as a hand-in-glove hard news- 
feature slotting at 7:30-8, segueing 
into “Nighttime” at 8 to 9:30. 


FRAMER SERIES ON 
GOTHAM INDUSTRY 


Walt Framer Productions is join- 
ing with the New York Board of 
Trade for a new half-hour tele- 
vision series on the Board’s behalf 
titled “Let’s Look at New York.” 
Series will cover Gotham industry, 
via “progress reports.” biogs of 
leading New Yorkers and live film 
displays of manufacturing 
cesses at work. Deal was set be- 
tween Framer and Robert Dowling, 
Gotham theatreowner and pro- 
ducer who is the Board's president. 

No station set for the show yet. 





pro- | 


|has been able to touch CBS on 
| this score — principally because 
there’s no similarly iniegrated 
|public affairs operation such as 
| Mickelson's at the other webs and 
|because management hasn't given 
the news-public affairs boys the 
free hand that CBS has. 

| Apart from the straight-inter- 
|view and panel treatments, CBS 
has moved into the in-depth area 
on other fronts. Web's radio doc- 
umentary on the Galindez-Murphy 
case was such an example and is 
blueprinted as the forerunner of 
many such programs, 


Piymouth Axing 
Groucho on Radio 


NBC Radio loses its last single- 
sponsored half-hour entertainment 
show come September when Ply- 
mouth-DeSoto Dealers will drop 
| the AM version of Groucho Marx's 
| *You Bet Your Life.” Show, which 
| has been on the web since October 
of 1950 when the televersion was 
|} adapted for radio also, has occu- 
pied a second-rate position of late 
anyway, having occupied the Satur- 
day afternoon 12:30-1 spot. Last 
snow is Sept. 21, and NBC hasn't 
yet decided whether to sustain it 

Network's only other-_single- 
sponsor half-hour (other than re- 
ligious and farm-news shows) is 
“Telephone Time,” which has al- 
ready checked off for the summer, 
Bell Telephone hasn't yet made up 
| its mind whether to return in the 
fall or not, and additionally is lis- 
'tening to pitches from the other 
webs. CBS recently lost its last 
entry in the single-sponsored class, 
when Liggett & Myers dropped 
| “Gunsmoke.” 
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Upswing in NBC Radio Fortunes, 
Forge Ahead on Sponsored Hours 


A heavy upturn in use of net-+ 


work radio plus the drastic change- 

over in NBC programming since 

the first of the year have combined 
to give NBC a substantial lead in 
total weekly sponsored hours over 

CBS. NBC assumed this lead in 

May and has maintained it over 

the past three months. 

Total sponsored hours on NBC 
for the first week in July amount 
to 32 hours and 25 minutes, com- 
pared with 25 hours and 48 min- 
utes on CBS. In June, it was 34 
hours and 30 minutes for NBC and 
26 hours and 8 minutes for CBS; 
in May, it was 27:56 for NBC and 
27:17 for CBS. Indicative of the 
drastic upturn in NBC’s fortunes 
is the fact that in January, the web 
had only 14 hours and 55 minutes, 
compared with CBS’ 25 hours and 
3 minutes. 

NBC computes sponsored hours 
converting its participations 
time segments. That is, a 

one-minute announcement is equal 
to five minutes of sponsored time; 
a 30-second equals three and a half 
minttes of sponsored time, and a 
six-second announcement is 
equated to one and a half minutes 
of sponsored time. CBS doesn’t 
sell announcements; its smallest 
time sale is a five-minute segment, 
so no conversion is necessary. 

CBS, confronted with the NBC 
data, made no effort to refute it 
but did question whether the spon- 
sored hours compilation has any 
particular significance. It doesn’t 
equate to billings, CBS points out; 
it doesn’t reflect the size of station 
lineups and even includes some 
lineups of less than 20 stations. 
Finally, CBS maintains, there’s lit- 
tle basis of comparison even if the 
six-second and 30-second conver- 
sions are acceptable because CBS 
doesn’t sell anything less than the 
equivalent of a one-minute com- 
mercial. Nor does CBS sell re- 
ligious programs, with these ac- 
counting for two hours on NBC. 

Whatever the value of the spon- 
sored time compilation, it is indi- 
cative of an amazing reversal in 
NBC's fortunes. The July total of 
NBC sponsored hours is up 57.8% 
over last July, and represents a 
36.0°% share of the network radio 
total as contrasted with 23.0% a 
year ago July. , 

For that matter, while total four- 
network sponsored time is up only 
0.9% over last July, a three-net- 
work computation shows it up by 
17.8%, with the difference at- 
tributable to the decline in the 
fortunes of Mutual over the past 
year.  Latter’s sponsored hours 
are down by 39.1% from last July. 
The ABC-CBS-NBC total, however, 
is 74 hours and 50 minutes, com- 
pared with 63 hours and 25 min- 

(Continued on page 104) 


Figare (50% NBC) 
Reelects Board 


All officers. and directors of 


by 





Figaro Inc., the indie production | 


firm in which NBC has a 50% in- 
terest, were reelected by the com- 


pany’s board at a meeting Mon- | 


day (8). 

The board also approved Figaro’s 
entry into legit production and the 
company will launch its activity in 
this field with Carson McCullers’ 
“Square Roct of Wonderful,” which 
is scheduled for a Broadway bow 
this fall. In addition, Figaro, 
originally organized as an indie 
feature film production firm, will 
begin production of live and filmed 
television shows in association with 
NBC 

Figaro has completed its first 
feature film—“‘The Quiet Ameri- 
can,” which United Artists will re- 
shortly. It expects to begin 
work on a as-yet-unannounced 
new feature in several months. 
“Good Old Charley Faye,” origi- 
nally scheduled as the second fea- 
ture on Figaro’s program, has been 
shelved temporarily. 

Officers reelected include Jo- 
seph Mankiewicz, prexy; Emanuel 
Sachs, executive veepee; Robert 
Lantz, veepee; Earl Rettig, treas- 
urer, and Richard Reiss,. secretary. 
In addition to the officers, the 


lease 





Joe Levine to WHDH-TY 


Boston, July 8. 
Joe Levine, tv and news editor | 
of the Boston Traveler, is shifting | 
to the paper’s new tv’er, WHDH- 
TV, which is targeted for a Septem- | 
|ber start as ABC-TV’s affiliate | 
|here. Longtime newspaperman 
will head the station’s news and 
film departments. 
Levine left the Traveler this 
week for a month’s vacation, and 
starts with WHDH in August. 


Cecil Brown’s Got Some 
Valuable Tape—Talks 
With Ousted Red Leaders 


Partially by luck, ABC’s news 
department was on the spot in re- 
cent days for two important yarns, 











hot domestic issue. 

Commentator Cecil Bhown, has 
just returned from a month in Rus- 
sia. While there, the network re- 
ports, he interviewed three of the 
four men ousted from the Pre- 
sidium by Premier Khrushchev—be- | 
fore they got the boot. Statements | 
by 'Malenkov, Molotov and Shep- | 
ilov are being used in comparison 
to the ensuing events. 


Sen. Richard Russell complained 
openly of mass media's failure to 
supply space and time for the pro 
segregation movement's views, net- 





one international and the other a) 


Yesterday (Mon.), as southern | 





work Washington chief John Sec- | 











Swing and Sway with 
SAMMY KAYE 


Sat., July 13—Sunnybrook Ballroom, 


Pottstown, Pa. 
Radio: Sunday Serenade—A BC. 
Columbia Records Exclusively. 
CHARM BRACELET, b/w PAST 
MY PRIME. 
Just released POSIN’ 





b/w CHARLESTON 
An Album of Beautiful Recitations 
“SUNDAY SERENADE OF 
} POETRY” 








WGN Cuts Some 
Fancy Chi Capers 
In Biz, Audiences 


Chicago, July 9. 
While two of the network o&o’s 


ondari was on hand. After the ses-| here are experiencing a protracted 
sion, he offered the senator time on | business doldrum, the indie WGN 
“Open Hearing” Sunday (14) after-|is operating at an alltime high, 


noon, and the offer was immedi- 
ately accepted. 


15 SCRIPTERS PACTED 
FOR EVE ARDEN SHOW 


Hollywood, July 9. 

Eve Arden Show, originally “It 
Gives Me Great Pleasure,” starts 
shooting at Desilu July 24 with a 
total ef 15 writers signed to do 
scripts. 

Inked by producer Edmond Hart- 
man and director John Rich are 
Hugh Wedlock, Howard Snyder, 
Everett Greenbaum, Martin Rag- 
away, Jack Douglas, Marvin Fisher, 
Joe Quillan, William Cowley, 
Peggy Chantler, William Daven- | 
port, Jim Fritzell, Sherman Marks, 








| Leo Townsend, Seaman Jacobs and | 


| Sy Rose. 


‘NBC Taps Cartoonist 
| For Senate Filibuster 


| Leo Herschfield, vet newspaper 
| cartoonist and show biz caricatur- 

ist, has been signed by NBC News 
} on a special assignment. He'll cover 
| the anticipated filibuster in the 
| U.S. Senate on the civil rights Bill, 
| with his sketches to be used on the 
| Chet Huntley-Dave Brinkley “NBC 
1 








News” telecasts. 

Herschfield was tapped because 
the Senate won't permit camera 
| coverage of its proceedings. 








WRCA-TYV, the NBC flagship in 
|New York, has turned what until | 
|}now has been strictly a station 
| promotion stunt into a revenue- 
| producing sponsorship entry 
| Kirsch Beverages has bought a 
| seven-week campaign of 210 an- 
nouncements on the station in a 
|Search for Miss No-Cal,” the 
i“most sparkling girl” in the 
|Gotham area. 

The Kirsch campaign stems from 
|the station’s own annual “Miss 
| WRCA-TV Contest,” which has 
been running for the past six years. 
Beverage outfit not only bought the 
| announcements and WRCA-TY 
| promotional support, but took on 
the station’s actual contest format, 
| involving semi-finals weekly at 
| Palisades Amusementt Park in Ft 
Lee, N.J. Kirsch stunt promotes 
its No-Cal line of soft drinks, of 
| course. 
| Kirsch “Search” starts 
| Wetnastay (17), with the 
ie the following week. 


next 
first 





television sets in the Fort Worth- 


board consists of Bert Allenberg,| Dallas area as of July 1, according 


Alan 


stock and James Denning. 


Livingston, Abraham Bien-. 


to Harold Hough, Director of 


| WBAP-TY, 


Kirsch Search | 


| Fort Worth—There were 605,000 


both in billings and ratings. 
| For the fifth straight month a 
| June ARB analysis of quarter-hour 
firsts cross the board found WGN- 
TV the second toprated station in 
Chi (WBBM-TV is the first), and 
in May the company’s combined 
gross billings for radio and tv 
|reached its highest figure in his- 
| tory. It’s reported to be over 4% 
better than March of this year, the 
previous high month for WGN, Inc. 
Gain is largely attributed to an 
increase in the number of national 
advertisers, principally from Ben 
Berentson’s New York staff, which 
was expanded last fall. While bill- 


|ings for the first five months of 


1957 are over 12% higher than the 
same period last year, the gross 
income from the New York ofice 
is up 26.4% for the period. 
Baseball—_the Cubs and White 
Sox telecasts—hypoed afternoon 
programming, and feature films at 
| 10 p.m. ranked number one in the 
ARB summary for the full seven 
days in the same spot. Average 
quarter-hour rating for the entire 
week was 24.0 for WGN-TV, sec- 
ond to WBBM-TV’s 35.9. Station 
had five of the 10 locaily toprate 


syndicated films, “Highway Pa- 
trol,” “Superman,” “City Detec- | 
tive,” “Don Ameche Presents,” and 


“San Francisco Beat.” Highest-rat- 
ed daytime program, whether local, 
live, film or network, was WGN- 
TV’s “Lunchtime Little Theatre,” 
| with an average quarter-hour rat- 
ing of 8.3 or 63% of the viewing 
audience. This kiddie show out- 
(Continued on page 102) 

















Beverly Hills. 
Editor, VARIETY: 

The tv columns and magazines 
keep telling us that we have 
reached the end of the era of 
of comedians on television. When 
you break it down who are we 
actually missing next season that 
we have had this past one? Jackie 
Gleason, Sid Caesar hi&s been 
offered a bi-monthly show but 
turned it down. He will be back 
on the air by January. 

Starting the season then will be 
Burns & Allen, Jack Benny, Lucille 
Ball & Desi Arnaz, Phil Silvers, 
George Gobel, Groucho Marx, Bob 
Hope, Jerry Lewis and you will 
find heading the guest list Martha 
Raye, Lou Costello, Lou Holtz, 
Buddy Hackett, Ed Wynn and 
dozens of other top drawer comics. 

It looks to me as though America 
will be laughing so loud it just 
won't hear the funeral march. 

Love and Laughter. 

Eddie Cantor 


No Curtains on Comics 





toeooe 


TV-Radio Production Centres 


IN NEW YORK CITY 


Dorothy Hechlinger exiting the Theatre Guild, where she served as 
script editor on “U.S. Steel Hour,” to complete a Broadway play, 
“One, Two, Three-Kick,” which she hopes to have ready by fall. After 
the play's completion, she intends to return to television, though with 
no definite commitment .. . Terry O’Sullivan handling the commer- 
cials for Life mag on “Pantomime Quiz” and also announcing “Dollar 
a Second,” while wife Jan Miner is set for “True Story” on NBC-TV 
next week .. . Galen’ Drake and his family off for a two-week vaca- 
tion in Jamaica . . . Lamny Ross doubles his WCBS afternoon chores 
for two weeks starting July 22, when he takes over vacationing John 
Henry Faulk’s show as well as retaining his own .. . Ronald Dawson 
set for a role in “Silk Stockings” at the Oakdale Musical Theatre in 
Wallingford, Conn., and at the Warwick, R.I., Musical Theatre for the 
weeks of July 15 and 22... WCBS sales manager Buck Hurst off next 
week for a month of business on the Coast . . . Ed Scovill, midwest 
manager of CBS-TV station relations, who was felled by a pneumonia 
attack in Peoria recently, convalescing in his Connecticut home .. . 
Neil (Doc) Simon and Irvin Graham will script the Guy Mitchell show 
on ABC-TV . . . Charles Oppenheim, CBS-TV director of info services, 
buttonholed for jury duty this week . . . Robert M. Segal, New Eng- 
land counsel and exee secretary of AFTRA, chairing a meeting tomor- 
row (Thurs.) and Friday in N.Y. of the Labor Relations Law Section of 
the American Bar Assn. ... Van Der Vlis, of Broadway’s “The Hap- 
piest Millionaire,” made tv debut on “Look Up and Live” Sunday 
(7) and had to make a hurried application for an AFTRA card... 
Maude Archer, supervisor of telephone services for NBC, retired last 
week after 28 years of service . . . Jay Eliasberg, CBS-TV research 
director, off for a month’s vacation at Martha’s Vineyard . . . Wiscon- 
sin State Historical Society including papers and writings of Charley 
Butterfield, retired Associated Press radio-tv editor now living in 
Lakeland, Fla., in its Mass Communications Historical Center .. . 
Frank Wilson, formerly with “Martha Rountree’s Press Conference,” 
joined CBS Radio as producer of “Woolworth Hour,” with ex-Wool- 
worth producer Paul Roberts due for another assignment from the 
web ... Alan Beaumont, one of the directors on “Home,” tapped to 
produce the new Arlene Francis stanza which will serve as one of two 
“Home” replacements . . . Charles Collingwood subbing for Ed Mur- 
row on the latter’s CBS Radio strip during the latter’s summer vaca- 
tion . . . Ann Leaf celebrating her 28th year as organist for several 
CBS Radio soaps . .. Walter Cronkite to Europe to narrate a Crusade 
for Freedom documentary film on Radio Free Europe; Doug Edwards 
subs him on Sunday nights and Ned Calmer will handle his daytime 
news strip ... Joan Tompkins, star of CBS’ “This Is Nora Drake,” in 
Hollywood for a visit with actor-husband Karl Swenson .. . Dept. of 
Missing Persons: George Crandall. 

Theodore (Ted) Kupferman, v.p. of Cinerama, Inc. has been ap- 
pointed chairman of the legal committee of the Radio and Television 
Executives Society .. . After screening over 70 announcers from New 
York, Chicago and Detroit, Campbell-Ewald Agency and Delco Divi- 
sion of General Motors selected Joe Given to do the commercials on 
the Lowell Thomas newscasts on CBS Radio . . . Beth Hollinger from 
writer to associate producer on NBC-TV’s “The Price Is Right”... 
Sawyer-Wirth eyeing Celeste Holm as femcee of new live quiz-type 
tv’er pitting husbands versus wives . . . Erik Hazelhoff, Java-born au- 
thor, lecturer, onetime World War II prisoner and former NBC execu- 
tive, has joined Munich staff of Radio Free Europe as Deputy European 
Director. He succeeds Alian A. Michie, now associated with News- 
week. Hazelhoff will coordinate the station's programming of broad- 
casts to Poland, Czechoslovakia, Hungary, Rumania and Bulgaria .. 
Marjorie Duhan Adler, copywriter at Young & Rubicam, authored 
tomorrow’s (11) script “But When She Was Bad” on NBC “Matinee 
Theatre.” 

Tomi Romer, regular on the Phil Silvers show, set forth CBS-TV 








+ 


“Studio One” July 15... Betty Ann Grove to guestar on ABC-TV 
“Ozark Jubilee” July 13 ... ABC newscaster Art Van Horn huddling 
with Lee Pelzman on fronting a new quizzer . . . Houston oilman 


Glenn McCarthy wili be guest on the Mike Wallace ABC-TV network 
show on Sunday, July 21. McCarthy was former owner of the Sham- 
rock Hotel, now the Shamrock Hilton, and KXYZ in Houston. 

Paul McGrath, of the CBS Radio “Nora Drake” soaper and an inter- 
mittent star on the web’s “FBI in Peace & War” ‘he’s set for this 
week's edition), signed for the London stage production of “Roar 
Like a Dove”... Treva Frazee opens July 22 as “Ado Annie” in 
“Oklahoma” at the North Shore Music, Theatre, Beverly, Mass. .. . 
Diana Barth's stint on “Five Star Matinee” July 19 is her third on the 
show in the past month . . . Leslie Barrett set for cast of “Alcoa 
Hour” Sunday (14)... Ralph Stantley into the cast of “Love Me to 
Pieces” on “Studio One” Monday (15) . . . Moppet Gerry Grant on tour 
with Lillian Roth in “The Primrose Path,” playing the Memorial 
Auditorium in Hyde Park, N.Y., this week . . . Abby Lewis narrating a 
Westinghouse film, “Golden Dreams” .. . Novelist-dramatist Mare 
| Brandel back from the Coast after setting three scripts for “Five Star 
| Playhouse” via Four Star Films. He's also set one script with CBS-TV 
| for the upcoming “Rendezvous” series which Howard Erskine is prep- 
| ping for the web. 


IN HOLLYWOOD ... 


Ex-NBC top tierman Nat Wolff in town to negotiate big name talent 
|for General Motors 50th anni show Nov. 17 on which he is executive 
| producer. He is said to have a free hand on talent and budget. This 
|could be the highest priced show ever televised and the tab with time 
| could reach a million .. . Dave Tebet and Alan Livingston hopped up 
to Frisco for a look at Harry Belafonte and this could mean a calypso 
| gigantic on NBC-TV come fall . . . Danny Thomas should be well “cov- 
ered” in the filming of two tv programs at Las Vegas. Maury F: 
and Jean Meredith will make with the press copy and Benton & 
Bowles’ Tom McDermott will be looking in for the client ... “Chet” 
Matson “retired” by Edward Petry after running the Hollywood office 
for 20 years. He'll remain active, however, and may hang out a con- 
sultant shingle. Bill Larimer is his successor . . . Ted Post shook the 
miseries and back at work directing “Gunsmoke”... L. A. Timesman 
Bob Brady joined Lloyd Brownfield’s radio flackery at CBS and Roger 
Sprague moved up as news editor . . . Frank Cooper resurrected the 
radio oldie, “Hobby Lobby,” and set it up for piloting next week... 
E. Charles Straus lined up the first batch of hopefuls for inspection 
as cast potentials for CBS-TV dramatic shows next season ... Jack 
poet and Gene Autry huddling on what may be a partnership on a 
tv deal. 


{IN CHICAGO... 


Paul Gray, emcee of WBKB’s new “A.M. in Chicago,” stars doub- 
ling next Monday (15) at Black Orchid on a monthlong engagement 
. . « H. Leslie Atlass, WBBM-TY veep, back after a pneumonia siege 
. . . George Simon, former Variety adman in Chi, replacing Morgan 
Ryan on NTA’s midwest sales staff ... WGN, Inc. topper Ward Quaal 
back this week after a month on the Coast ... Mike Wallace here this 
week to lens an interview with Nathan Leopold at Statesville Peniten- 
tiary for his Sunday night third-degreer on ABC-TV. He’s tapped for 
cirviewe here by Marty Faye and Jack Mabley on WBKB .. . Bruce 
Roberts and Lee Phillip taking over Ray Rayner’s two tv-ers on 


(Continued on page 104) 
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$75,000,000 STATION SALES 





Breakdown on TV-AM Transfers 


Washington, July 9. 


Among the largest station deals during the last 12 months were 


the following: 


Bitner properties (WOOD-TV Grand Rapids, Mich.; WTCN-TV 


Minneapolis; 
Time-Life for $15,750,000. 
Universal stations 


Wayne, Ind.; plus radio facilities) to J. 


~ $10,000,000. 


WBRC and WBRC-TV Birmingham, Ala., 


(WISH-TV Indianapolis; 


WFBM-TV Indianapolis; with radio auxiliaries) to 


WINT(TV) Fort 
H. Whitney & Co. for 


to Radio Cincinnati 


(WKRC, WKRC-TV) for $6,350,000. 


WFPH-TV Wilmington, Del., 


and’ WIBG Philadelphia to Storer 


Broadcasting Co., for $5,626,000 plus liabilities. 


WHAM and WHAM-TV Rochester, 
to Westinghouse Electric Co. for 


Television Corp. for $5,000,000. 
WAAMITY) Baltimore, Md., 
$4,500,000. 


N.Y., to Transcontinental 


KGUL-TV Galveston, Tex., to J. H. Whitney & Co., for $4,- 


250,000. 


WDBO and WDBO-TV Orlando, Fia., to Cherry Broadcasting 


Co. (WPRO, WPRO-TV Providence, R.1.) for 
WKJB and WKJB-TV Fort Wayne, Ind., 


,000,000. 


0 WKJG Inc. (60% 


owned by Truth Publishing Co.) for $1,925,000. 
KLOR-TV Portland, Ore., to George Haggerty for $1,800,000. 


WTVD (TV) Durham, N.C., 


to Durham Television Co. Inc. 


(13% owned by Lowell Thomas) for $1,471,000. 


KEYT (TV) Santa Barbara, Calif., 


$1,400,000. 


WKNB (TV) New Haven, Conn., 


to Key Television Inc. for 


to NBC for aperen $1,000,000. 


WJNO-TV Palm Beach, Fia., to ‘John H. Phipps for $880,000. 
KOB and KOB-TV Albuquerque, N.M., to KSTP Inc. for $875,- 


000. 


KILT-TV El Paso, Tex., with KELP to KELP Television Corp. 


for $750,000. 


WEAT and WEAT-TV West Palm Beach, Fla. to Palm Beach 


Television Co. for $600, 
WFIE(TYV) Evansville, Ind., 
$580,000. 
KWSM-TV Joplin, Mo., 
$591,000. 


to WSTV Inc. 


to WAVE-TV (Louisville, Ky.) for 


(Steubenville, O.) for 


WNEW New York to DuMont Broadcasting Co. for $5,160,000. 
KOWH Omaha, Neb., to National Weekly Inc. for $822,000. 
KXYZ Houston, Tex., to Houston Broadcasting Co. for $600,000. 


KDAY Santa Monica, Calif., 


McCaw) for $650,000. 


to Radio California (J. Elroy 


KLBS Houston, Tex., to McLendon Investment Co. for $525,000. 


KNEW Spokane, Wash., 
$422,000. 





to Mt. 


Ranier Broadcasting Co. for 





Flash! Network Prexy Enlists Aid 


Of Station Reps; 


For the first time publicly, 
network executive solicited the 
support of traditional arch enemies, 
the station representatives. Robert 
Eastman, prexy of ABC Radio, said 
to them that while there were 
“certain fundamental antagonisms” 
existing between groups there was 
also “an area of understanding and 
common objectives.” 

Eastman, having come a few 
months ago to the network from 
John Blair, a radio representative, 
said the immediate target is to 
build radio inte a billion dollar 
industry. 

Underlying aim of the talk be- 


fore the Station Representative | _—. 


Association yesterday (Tues.) was 
to get the support of its member- 
ship for the eight hours of live 
variety programming planned by 
ABC for fall, Eastman promised 


to “eliminate improper methods in P 


our operating of the American 
Radio Network,” ABC’s new title. 

He expressed the network’s new 
policies in regard to alleviating the 
differences between the groups: 


(Continued on page 104) 


$1,650,000 Into 
NBC-AM Coffers 


Some 15 sponsors kicked in $1,- 
650,000 in net new business and re- 
newals on NBC Radio during the 
past week. Breakdown shows 1i 
new orders and four renewals. 

Biggest chunk of new biz comes 
from Grove Laboratories, with an 
order for 30 one-minute 30- 
second commercials a week over a 
26-week period for its cold remedy 
and for 10 five-minute “Monitor” 
musical segments a week for 20 
weeks for Fitch hair products. Also 
included is an extension of its sum- 
mer schedule on “News of the 
World” for. another seven weeks. 

Other new business included 
Equitable Life, for 100 six-second 
chain breaks a week for eight 
weeks, via Kenyon & Eckhardt; 
Vick Chemical for 30 six-second 


(Continued on page 104) 





‘Can Live Together’ 
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Sorry, Right Number 


NBC’s Moscow expert, Irv- 
ing R. Levine, was cut off on a 
telephone interview the day of 
the Soviet top echelon shake- 
up and, in characteristic Brit- 
ish understatement, the Lon- 
don operator explained to the 
NBC monitors (and the world 
at large), and with proper de- 
corum albeit fully manifesting 
his vexation: 

“The Moscow operator is 
very uncooperative.” 

The NBC newscast proceed- 
ed without a Moscow pickup. 


Speidel Not So 
Hot About ‘Price’ 


NBC-TV's Monday night picture, 
which at one point seemed all set 
via Speidel’s alternate-week order 
for “The Price Is Right” in the 
7:30-8 spot, is now up in the air 
again. Speidel may shift its coin 
to Saturday night at 10 in an alter- 
nate-week arrangement with Phar- 
maceuticals Inc., in which event 
“Price” will be dead and NBC will 
have to find a new show for the 
period. 

Should Speidel switch, pne pos- 
sible Monday night replacement is 
“My Friend Flicka,” for which NBC 
committed with 20th-Fox for 39 
new films. However, web won't 
sustain “Flicka” and must first find 
a sponsor before it firms it fer 
the spot. Even if Speidel decides 
not to move to Saturday night, and 
retains the Monday time it’s by no 
means certain that “Price” is set. 
Show is only half sold, and NBC 
may want to try something else. 

If Speidel does switch to Satur- 
day, there’s still the —_ of 
a show for that spot. One possi- 
bility is “Truth or Consequences,” 
another Panel show called “What's 
the Use.” Pharmaceuticals hasn't 
poy able to make up its mind, 

and the presence of a second spon- 
sor may make a Satisfactory choice 
even more difficult. 








| “Film — Festival” 


TWO-THIRDS OF 
TRANSFERS IN TY 


Washington, July 9. 

A goodly portion of the nation’s 
radio and tv stations changed 
hands during the last 12 months 
and their new owners shelled out 
around $75,000,000 for the facili- 
ties. More often than not, the buy- 
ers were multiple owners or com- 
panies which became multiple 
owners as the result of the deals. 

Television sales accounted for 
better than two-thirds of the total 
dollars involved but the number of 
stations sold was small compared 
to that of radio. About 40 video 
outlets were sold while at least 200 
radio facilities found new owners. 
In many cases, radio and ty sta- 
tions jointly owned in the same 
community were sold as a package. 
There were also some big package 
deals of radio and tv stations in 
different cities. 

$15,750,000 Time-Life Buy 

The 12-month period was notable 
for the $15,750,000 purchase by 
Time-Life of the Bitner stations, 
putting the publishing firm in the 
ranks of multiple owners with the 
full complement five V's. The year 
saw the rise of J. H. Whitney & 
Co. in the tv field through acquisi- 
tions of three stations at a cost of 
more than $14,000,000, giving the 
financier his fourth facility. There 
was also a further expansion into 
top markets by Storer Broadcast- 
ing Co., with purchase of a station 
in the Philadelphia area. 

Although tv statir . continued 
to command fancy }x:.2s, one of 
the biggest deals involved a_radio 
facility—WNEW in New York 
which brought $5,160,000 in the 
sale to DuMont. There were other 
radio stations which sold for more 
than $500,000. 

Multiple Ownership Trend 

The trend toward multiple own- 

ership was shown in data supplied 
(Continued on page 102) 


FRISCO PREPS FOR 
AFTRA POWWOW 


San Francisco, July 9. 

About 150 AFTRA delegates are 
expected to gather-—here July 25 
for the union’s four-day national 
conventicn. 

Scheduled for discyssion are 
pay-tv, tv-tape, educational tv and 
closed-circuit industrial tv. 

Two hottest topics of discussion 
are expected to be the AFL-CIO 
Code of Ethics—prediction here is 
that the code will be rejected be- 
cause it isn’t strong enough—and 
the unfair-station clause in AFTRA 
contracts. 

Among delegates coming to 
Frisco are Bud Collyer, Peggy 
Wood and Ethel Barrymore Colt. 





j 








Robt. Sarnoff Bullish on Europe 
TV Prospects, Champions U.S. Stake 





Like Good Old Days 

NBC Radio last week found 
itself with a temporary em- 
barrassment of riches, so much 
so that it had to politely ask 
several sponsors to transfer 
their business from the week- 
end “Monitor” show to week- 
night spots. Situation was 
strictly a temporary one, with 
“Monitor” availabilities due to 
open up again within a week 
or so, but the NBC. boys were 
sweating for awhile. 

What happened was that the 
network, anticipating the usual 
number of contract expirations 
at the end of June, went ahead 
and booked new business for 
the show on the basis of the 
percentage of cancellations 
last year at this time. How- 
ever, the anticipated number 
of cancellations failed to ma- 
terialize, and the network 
found itself actually oversold 
on the show. It then ruefully 
had to ask some of the ad- 
vertisers to move into week- 
night spots for a week or so, 
until availabilities started 
opening again. 


Howard Miller's 
NBC-TV Dickers 


Chicago, July 9. 
While the future of NBC-TV’'s 
“Club 60” won't be determined 
until July 16, it's known that MCA 
has pitched a Howard Miller pack- 





j;age as possible replacement for 


the musical daytimer, and the web 
is interested. 

Miller is the top-rated Chi disk 
jockey, generally regarded as one 
of the most influential in the music 
biz, who recently terminated his 
exclusivity with the local CBS out- 
let, WBBM-TYV. He was also broach- 
ed last weex by Jerry Chester of 
Pat Weaver's new Program Service 
net to helm a Saturday night Chi 
origination from the Aragon Rall- 
room, tentutively set for an Aug. 
24 kickoff. Miller evinced interest 
but. signed nothing. 

Meanwhile “Club 60,” emanat- 
ing from NBC's studios here, is 
trying to disprove the ratings ser- 
vices with an organized campaign 
for an audience show-of-hands via 
the mails. Dennis James vehicle is 
dangling an RCA color tv set, a 
hi-fi set, and 10 Polaroid Land 
cameras as bait for the best letters 
on “Why I Like Club 60.” At this 
writing, the mail count is reported | 
at over 18,000. 


* European television 








WRCA-TV’s Anti-TV Kick: ‘Get Out 
Of the House, Go to the Movies 








“is at the 
take-off point for the type of ex- 
pansion we had in 1950,” and its 
present set circulation of 10,000- 
000 will double within three years, 
That's the opinion of NBC prez Bob 
Sarnoff, just back from a four-week 
tour of England and the Continent, 

In his newest “newsietter” to ra- 
dio-tv editors, Sarnoff observed 
that “the economic facts of life 
weigh heavily in favor of privately- 
owned, commercially supported 
services in the future” in Europe, 
even though most European setups 
are Government-owned and con- 
trolled. “Many governments sim- 
ply don’t have the money to sup 
port a national service of the scope 
and.type their people seem te 
want,” he said. 

The Europeans seem eager for a 
live-programming link with the 
American continent, Sarnoff said, 
but they would “not welcome an 
indiscriminate flood of American 
tv product.” He cited program 
quotas; currency exchange restric- 
tion and the tightness of American 
dollars as practical barriers, but 
“more important, there would be 
an emotional rebellion against loss 
of national identity if any foreign 
product was dominant in any Eu. 
ropean nation.” 

But they do welcome “an elec: 
tronic tie to us as a means of gen- 
erating new interest in new pro 
gramming, and of generally ex- 
panding the scope and importance 
of their service.” Sarnoff said 
such shows as “Wide Wide World” 
and “Peter Pan” would lend them- 
selves to intercontinental broad- 
cast, and cited the airing of the 
NBC Opera version of “La Travi- 
ata” on kinescope in seven coun- 
tries as having been welcomed by 
the European public 

On the specific 
termed West Germany “the real 
television comer of Europe,” with 
32 transmitters reaching 85% of 
the population and a “bobtailed” 
commercial network which supple- 
ments the national service “and 
which appears to be spreading 
rapidly.” In France, Sarnoff stated, 

(Coniinued on page 104) 


Up Lew Arnold 
In Par TV Setup 


Hollywood, July 9. 

Lew Arnold, general manager 
of KTLA; has been promoted to 
veepee and board member of par- 
ent Paramount TV Productions, it 
| was disclosed by Paul Raibourn, 
| prexy of PTP and veepee of Para- 
| mount Pictures. Arnold replaces 
Bernard Goodwin, wh» resigned to 
| take up full time post with Du- 
| Mont Broadcasting. 

New KTLA exec lineup will give 
| Arnold almost complete local au- 
tonomy in the Paramount TV set- 
up, especially with decision of Du- 
|Mont board earlier this week to 
pass up station purchase deal. Ar- 


side, Sarnoff 








A top television station is advis-, purchase any other additional time | ®0-1's predecessor, the late Klaus 


ing its listeners to get away from | at a 50% discount. 


The announce- | 


Landsberg, while a PIP veepee, 


the television set and into a film! ments themselves are surrounded | Was never a board member. 
theatre. WRCA-TV, the NBC flag-! by other integrated plugs, includ- | 
ship in New York, is plugging the jing a Saturday afternoon “movie 
“get out of the house and go to | directory” billboarding up to 10 


the movies” pitch via spot an- 
nouncements and integrated plugs, 
but is hardly getting a cent out of 
it. 

Plugs, which amount to an anti- 
tv kick, are part of a “Gotham Film 
Festival” commercial package 
which the station is offering to 
film studios and theatre chains at 
nearly one-quarter of card rates. 
But to add insult to injury, even 
though the station has had only a 
couple of takers, it is airing sus- 
tainers anyway, in the hope of pull- 
ing in some business later. 

Package delivers 10 spots, com- 
prising five 20-second announce- 
ments and five 10-second ID’s, in 
various time categories, for $1,500 
net. Same schedule on the card 
rate totals $5,125 gross. Moreover, 





| 


buyer can also head and gratuitously at that. 


different pix and their theatres, 
flash announcements, institutional 
announcements, plugs on air-con- 
ditioning in theatres in weather 
reports, plus all-round promotion 
on various shows like Dick Joseph's 
“Passport,” the Leon Pearson com- 
mentary series, the Johnny An- 
drews-hosted feature film shows, 
the Tex & Jinx show and the Hy 
Gardner show. 

Television industry in N.Y. is 
somewhat dubious about the cam- 
paign itself—the idea of providing 
special treatment for a competitive 
industry, and at some 29% of card 
rate at that. But what really has 
some tv execs sore is the fact that 
WRCA-TV is airing the spots even 
when it has~’t any clients for 


them—hitting television over the) 
‘ packages, it was reported. 


Under new KTLA setup, Arthur 
Israel Jr. will be Arnold's N. Y. 
liaison with prexy Raibourn 


R. J. Reynolds Taps 
ABC’s ‘Wire Service’ 


R. J. Reynolds has an order in 
for Monday at 8 over ABC-TV for 
a half-hour version of Don Sharpe's 
filmed series, “Wire Service.” 
Meantime, Max Factor has plaeed 
an order for the same time en the 
same web, but ABC cannot accept 
it until it learns the final disposi- 
tion of the cig order, which is ex- 
pected to be forthcoming this week. 

Factor is considering “These 
Whiting Girls,” with Barbara and 
Margaret Whiting, now doing a 
summer CBS stand. Also under 








consideration are two other film 
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Those Barter Deals on Upswing As 


WB's $15,000,000 Expansion in TV 
Production 


 Syndicators Eye ‘Operation Mop-Up’ 


In the midst of a healthy syn-+ 
dication market, with skein sales 





aimed at the advertiser and/or sta- 
tion, there appears to be a parallel 
growth in barter arrangements. 

With few exceptions, key spur to 
the barter arrangement from the 
syndicators viewpoint has been to 
get another ride on old product or 
to effect a mop-up operation. Usual 
deal involves purchase by the spon- 
sor of programming, with stations 
exchanging a schedule of spots for 
the programming, be it either fea- 
tures or half-hours. 

Principal drawback from. sta- 
tion's point of view-—and their sta- 
tion reps—is that no money is ex- 
changed, with the sponsor getting a 
“free” spot ride for the program- 
ming. But despite this factor, sta- 
tions always in need of program- 
ming, have been going along with 
the pattern—especially if the ad- 
vertiser had not been a buyer of 
spot tv in the past. Stations also 
have utilized the exchanged “free” 
spots in off-hours, precluding the 
crowding out of any paid biz. 

Latest to get on the barter band- 
wagon is Exquisite Form Bra, 
which last week inked a projected 
deal with National Telefilm Asso- 
ciates. Deal, still in the exploratory 
stage, was spurred by the barter 
deal engineered by International 
Latex with Matty Fox's C & C Su- 


per on RKO product. NTA, in ex- 
ploring possibilities of the national 
deal, will use features ‘excluding 
20th-Fox product) and half-hour 
ielefilms. It will set up a separate 
barter sales force for the arrange- 
ment, aimed at hitting a potential 
of 95° of the U. S. tv homes over 
a two-year period. The projected 
contract, which calls for a schedule 
of payments to NTA from Exquisite 
—the only level money is ex- 
changed in such arrangements— 


was negotiated by Grey Advertis- 


ing, repping Exquisite. 
Previously, Charles Antell, via 
Paul Venze Associaies of Balti- 


more, concluded ‘a deal with 
Screencraft for “Judge Roy Bean,” 
under which Antell will get ex- 
clusive use of the skein in 50 U. S. 
markets. Antell, a large barter oyt- 


fit, will utilize the “Bear” show 
for barter arrangements with sta- 
tions It also is talking with 
Screencraft for a similar deal with 
“The Mickey Rooney Show.” 
Paul Venze Associates, agency for 
Antell, now is using approximately 
40 properties, half-hours, features, 
cartoons, westerns, etc., nationally 


for trading Antell spots for pro- 
gramming with stations. This 
library of programming is a com- 
posite of ABC Film Syndication, 
Bagnall, Interstate, NBC Film 
Sales, Official Films, as well as 
from other sources, to which the 
Screencraft shows will be added. 


Breweries Still Hopped 
Up About Telefilms As 
2d & 3d Year Skeds Roll 


Breweries, looming virtually as 
large as ever as regional sponsors 
for syndicated skeins, at this point 
have kicked off new production on 
two established skeins, and figure 
importantly in new production on 














a third 

Ziv went ahead with third year 
production on “Highway Patrol,” 
after inking a renewal deal with 
Balluntine Beer for 24 Eastern mar- 
kets. MCA TV just announced 
Falstaff Brewing renewing “State 
Trooper” in upwards of 70 mar- 
kets, thus putting that series into 
second year production, 

National Telefilm Associates, al- | 
though it lost a 67-market Socony- 
Mobile spread on “Sheriff of Co-| 
chise’’ when the sponsor decided | 
to go network despite rating | 
strength of show, has decided to 
go ahead with second year produc- 
tion on “Cochise.” National Brew- | 


ing Co., which has the skein in 15 | 
eastern markets, is expected to | 
pick up the skein for the second 
round 


5 Day Labs Pix Buy 


An order for the final nine 
weeks of ABC-TV's Sunday night 








“Hollywood Film Theatre” came 
in from 5 Day Laboratories to the 
tune of one participation weekly. 
Buy commences on the 7:30 to 9 
feature film show on July 21. 


Grey handled the pact for 5 Day. | 


George Sidney Teams 
On New Cartoonery 


Hollywood, July 9. 
George Sidney, Columbia exec 
producer, and William Hanna and 
Joe Barbera, ex-MGM cartoon top- 
pers, have formed new cartoonery, 
H, B. Enterprises Inc. New firm 





has plans for eventual feature- 
length cartoon feature, but will do| 
teleblurb, theatrical and industrial | 
animation work at present. Sidney | 
is prexy and Hanna and Barbera, 
veepees, with quarters -at Kling 
studios. 

New outfit has no connection 
with George Sidney Productions, 
through which he is releasing, via 
Columbia, his feature schedule of 
“Jeanne Eagels” and “Pal Joey”. 
(latter in association with Essex 
Productions). Hanna and Barbera 
were first associated with wee 
in making of MGM's “Anchor's | 
Aweigh.” Pair also made Metro's | 
“Tom and Jerry” cartoons. 


‘Harbor Command’ 


Set in 83 Cities 

“Harbor Command,” Ziv’s Wen- 
dell Corey starrer slated for fall 
airing, now has 83 markets inked, 
prior to its release to Ziv’s “‘eld 
syndication force.. About - 
70 markets are forecast to : i? 
within the next 30 days, by se 
v.p. M. J. Rifkin. 

In preparation for the big pus: 
this week, sales meetings were held 
in New York with Jack Gregory, 
eastern divison sales manager; Ed 
Broman, midwestern division sales 
manager; Len Firestone, New York 
City sales manager; and Al Unger, 
Chicago sales exec. 

Among the markets which have 
already been-sold, there is a 55- 
city spread for Hamm’s Brewing. | 
Major western markets including 
Los Angeles, San Francisco, San 
Diego and Portland are set for 
Miles Laboratories. 


Prospective Scripters 

é hd be ) 
See ‘Maverick’ Pilot 
Hollywood, July 9. | 
To acquaint prospective scripters 
for series with running characters 
and themes, Warner Bros. tv de- 
partment last week held unique 
private screening of “Maverick” 
pilot for 110 writers and literary 
agents. Reportedly, this is first | 
time such a screening has been | 
done, especially for writers. 
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| for some time WNAC-TV is pulling 


| tury Fox Film, “Crash Dive,” with 


Hub TV Stations’ 
Premiums in Bid 


For Feature Auds 


Boston, July 9. 
Battle for feature film audiences | 
is on in this territory with WNAC-| 
TV, WBZ-TV in Hub, and Channel 
10, Providence, R. I. all beaming 
big movie packages in the late late 
hours. 





WNAC-TV is running special 
promosh campaigns around its 
films. For “Laura,” Sunday (17), 


they had Louise Morgan on her tv 
show giving away gift boxes of per-| 
‘ume and cologne to femmes 
med “Laura” tieing up with a 
in the film in which a per- 
scent is recognized by Dana 
Amuews playing a detective. 
In addition, WNAC-TV is giving | 
heavy .air promosh plus newspaper | 
ads for its films. With all the films| 
being shown from the 11:15 to 2} 
p.m. or later times, and competing, | 
late show viewers are having a 
field day picking their films. 
WBZ-TV cut the “Tonight” show 
recently in favor of films, pointing 
out that a survey showed Hub late 
viewers prefer movies. Channel 10) 
has been on the late show film kick 





some of its big ones up to vie for 
the aud. Latest was the 20th Cen- 


Tyrone Poweg, Dana Andrews and 
Anne Baxter. 


Carl Barth Upped 
Hollywood, July 9. 

Producer Julian Lesser has 
upped Carl Barth to assistant pro- 
ducer on his*“Bold Journey” tele- 
pix series. 

Barth replaces Bruce Campbell, 
who left to enter feature pic pro- 
duction, 








TV Film 





Chatter 





Jim Caddigan, who bossed pro- | 
gramming at the late DuMont net- 
work, reenters the tv lists as veep 
and treasurer of the new Odyssey 
Productions, formed by Lowell 
Thomas to make films for CBS-TY; 
Milton Fruchtman left NBC to be- 
come exec director of “High Ad- 
venture with Lowell Thomas”... 
Actor Paul Brine into Hit Parade 
cig blurbs being done this week 
by MPO Productions, then he's 
starting on Eastman-Kodak pitches 
out of Filmways. 

Walter L. Thrift has been ap- 
pointed mid-southern sales rep for 


ABC Film Syndication, effective i 


immediately. Thrift will cover Vir- 
ginia, West Virginia, North and 
South Carolina, headquartering in 
Virginia Beach. Most recently he 
was associated with Television Pro- 
grams of America . . Herman 
Hickman, tv and sports personality, 
has been signed to host and narrate 
the forthcoming “leisure-time” tele- 
film series, now titled “Herman 
Hickman Sports Adventures,” to 
be done by Derel Producing Asso- 
ciates. 

Screen Gems production veep 
Irving Briskin back to the Coast 
after two weeks of homeoffice hud- 
dles on production plans for the | 
58-'59 season; sales v.p. John Mit- 
chell, vacationing this week, takes 
off for the Coast for more talks 
next week . . . Benjamin Daniels, 
former prez of the A. S. Beck Shoe 
Co. who was also active in telefilm 





production With his son-in-law, 
producer Joseph Kaufman, died 
duly 3 in N. Y.... Zel deCyr did 
the voice role on a commercial for 
John Wood Automatic Heaters via 
Wilber Streech Productions , 
Bernard L. Schubert, chairman of 
the newly formed Telestars Films 


Inc., ~**ued fer London for con- 
fere ‘th producer Sydney 
Box ; White Hunter,” the 
telefil es-theatrical feature 
being «a Africa... Jan Miner 


did voice-over for a Singer Sewing 
Machine commercial for Young & 
Rubicam last week. 

Associated Artists Productions 
Corp. hasn’t had a prexy in the year 
t has been in business under that 
title, but recently at a board meet- 
ing of the holding company, board 
chairman Lou Chesler was given 
the post; others named were Max- 
well Goldhar, exec veep and secre-. 
tary; M. Mae Schwebel, veep and 
general counsel, and Louis Jubien, 
assistant secretary ... Marshall 
Schacker, former NBC’er and a vet 
producers’ rep in theatrical film, 
will boss the Gotham effice of 
Robert J. Enders Inc., packager of 
“Best of the Post” now being 
lensed at Metro’s Hollywood stu- 
dios. Company’s home office is be- 
ing shifted from Washington, D.C, 





Other TV-Film News 
on Page 33 














To Keep Pace With 
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Hollywood, July 9. 


With four shows slated for net- 
work airing via ABC-TV comes the 
fall, in addition to other projects, 
Warner Bros. currently is engaged 

in a $15,000,000 tv film production 


Min,’ ‘N’west Passage’ 
Next on Metro Agenda 


With the Colgate deai for ew 
“Thin Man” only to be put into)! 
contract form, Metro TV is moving | Prosram. ae 
ahead on other two pilot projects| Concurrently, studio, in light o 
“Min and Bill” and “Northwest | the upbeat in tv films, has begun a 
Passage.” te Gatatiand nn’ building expansion program, which 
wd + gad agallee agg oo ty calls for the early construction of 
the date Marie Dressler, with Chill |# $1,000,000, two-story building, 
Wills playing opposite her. Produc- | exclusively devoted to tv. 
tion on the og -" = Four networked shows sold 
the Metro lot Aug. 12. Buddy|jinclude “Cheyenne,” one hour 
Ebsen geo meee - wed | western with General Bestrte Pick 
of the leads in “Northwest Pas-|jing up tab, “Sugarfoot,” an 
sage,” slated to go into pilot pro-| “\averick,” both hour shows, with 
duction fhe cage ow: of next| American Chicle and Kaloer Alu- 
month. Charles (Bud) Barry, V.P.| minum lined up as sponsors, Kaiser 
in charge of tv, will be on the Coast | taking “Maverick” and the other 


. .| syndicated properties. 


in connection with pilot shooting | 
and to attend the Loew’s board of 
directors meeting there. 

Colgate’s “Thin Man” deal calls | 
for Colgate sharing residual rights | 
in the series up to $10,000 per | 
episode. 





Chunky Expands 


On ‘Legionnaire 
For the second successive year, 
Chunky Chocolate will sponsor 
“Foreign Legionnaire” in approx- 
imately 15 eastern and midwestern 
markets. Repping client in the 
Television Programs of America 
regional deal, with skein under 
new pact slated to kickoff in Sep- 
tember, was Grey Advertising. 

Chunky sponsored “Foreign 
Legionnaire” in over 14 stations 
last fall. This year, the series will 
air in 17 markets, in six of which 
Chunky is buying the program | 
directly from stations, which in | 
turn previously acquired series) 
from TPA in syndication. 

In New York, Chunky will 
“double expose” skein over WABC- 
TV, on Wednesdays at 6 p.m., 
starting Sept. 18. The second air | 
day will be Saturdays, tentatively | 
set at 6 p.m. Other markets in- | 
clude Kansas City, Indianapolis, 
Boston, Cincinnati, Pittsburgh, 
Wilkes-Barre, Buffalo, New Haven, 
Schenectady, Cleveland, Detroit, 
Philadelphia, Baltimore and Chi- 
cago. Series stars Buster Crabbe 
and son, Cuffy. 


Manhattan TY Corp.’s 
Alaska, Hawaii Deals 


Hollywood, July 9. 
A deal for the distribution of the 
Atlantic Television Corp. feature 
package in 11 western states, 
Alaska and Hawaii, has been made 
by Manhattan Television Corp. 
The package includes “The Cham- 
pion” and “Home of the Brave” 
Deal also reactivates Manhattan 
Television Co., a subsid of Man- 
hattan Film International. Other 
deals are pending for half-hour 
Plans also 
are being made by Manhattan for 
the production of a half-hour se- 
ries based on “Pet Show,” now in 
its fifth year on KTLA, Los An- 
geles. 


2 > . 
Guild’s Foreign Subsid 

Guild Films, which has done 
spotty foreign selling up to this 
point, established a foreign subsidi- 
ary this week to concentrate more 
on overseas co-production and 
sales. Arthur Gross, assistant to 
Guild prexy Reub Kaufman, be- 
comes managaing director of the 
new company, Guild Television In- 
ternacional S.A. 

Company is already working on 
three overseas co-production deals, 
one of which will probably be in 
England, where Kaufman went last 
week. 











Hyde’s ‘Be My Guest’ 
Hollywood, July 9. 
Buddy Hyde has formed his own 
company, Buddy Hyde Productions, 
and plans a half-hour color travel- 
interview show, “Be My Guest.” 
Tony Karis is associate producer. 





going to American Chicle. “Code 
45,” another outdoor action adven- 
ture, but this one a _ half-hour 
series, is being sponsored by Camp- 
bell Soup. 

In addition, WB has closed a deal 
with Bell Telephone for the filming 
of four one-hour ty science specs. 
Studios commercial-industrial film 
department, only organized a year 
ago, today boasts a large number of 
clients, including Eastman Kodak, 
Lever Bros., RCA, General Motors, 
Kellogs, General Electric and Proc- 
ter & Gamble. 

As part of the building program, 
three sound stages at the Burbank 
Studio were remodelled and con- 


| verted for tv last week. 





° ’ 
Mansfield, Saltzman’s _ 
é ’ . . A 
MBI’ Series With TPA; 
Localled in Miami Beach 

A pilot project for a new series, 
titled “MBI,” short for Miami 
Beach Investigator, is planned by 
indie producers Irving Mansfield 
and Harry Saltzman, with Tele- 
vision Programs of America act- 
ing as co-producer. 

Mansfield, now setting script, 
says contemplated series will avoid 
murder and mayhem, accenting 
fight against confidence men, eard 
sharps, etc., with the police rather 
than a private eye getting credit 
for the sleuthing. There also will 
be a good deal of location shooting, 
upplaying the resort city locale. 

In neighboring Miami City, 
Martin Stone of Stone Associates 
has announced plans for a tele- 
film series based on the files of 
the Miami City police, a depart- 
ment separate and distinct from 
that at Miami Beach. 


Bennett to London 
On ‘Chan’ Telefilms 


Hollywood, July 9. 
En route to London to take over 
new duties as co-producer-director 
of TPA “Charlie Chan” series is 
Charles Bennett, named last week. 
Under pact with TPA, Bennett also 
will script several teleplays for 
series, lensing in London with J, 
Carroll Naish starring. 
Previously, Bennett performed 
similar chores on TPA “Count of 
Monte Cristo” series, also lensed 
at National Film Studies, Elstree. 


More ‘Cochise’ Sales 


National Telefilm Assotiates, 
prior to production on the second 
series of “Sheriff of Cochise,” has 
ticked station sales in nine .mar- 
kets. Those inking for the new 
batch of 39 episodes include 
KYW, Cleveland, WTVN, Colum- 
bus, O., WSM, Nashville, WLWI, 
Indianapolis, and WNAC, Boston, 

On the feature front, NTA has 
wracked up additional sales on its 
“Big 50” package of 20th-Fox pix, 
New sales include WOD, Grand 
Rapids, Mich., WHAR, Akron, O., 
KBOI, Boise, Ido.,.and KFVS, Cape 
Girardeau, Mo. 


WFAA-TV’s UA Bundle 
Dallas, July 9. 

WFAA-TV has just added a pack- 
age of post ’48 United Artists fea- 
tures to its film library. Included 
are “The African Queen” with 
Katherine Hepburn and Humphrey 
Bogart, “Moulin Rouge” with Jose 
Ferrer and Zsa Zsa Gabor and 
“Night of the Hunter” with Robert 

Mitchum and Shelley Winters. 
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ons; GIANT! 


Within a few years’ span films for television have become the young giant 
of the industry. A@R7ETY has been keeping tabs on this youngster since 
he first started throwing his weight around. 


VARIETY is now preparing its first TV FILM ANNUAL. This special 
issue will be devoted to all aspects of tv film including: FEATURES, SYN- 
DICATION, COMMERCIALS, INDUSTRIALS, anc a penetrating analysis of 
the INTERNATIONAL MARKET. 


You won't want to miss this TV FILM ANNUAL, crammed with charts, 
special feature stories, analysis of overseas markets, and a wealth of 
essential information for all buyers and sellers of TV FILM. 


Space reservations for this issue, which will be of permanent value to 
everyone with a stake in TV Films, may be made at any of the offices listed 
below. 


HOLLYWOOD, 28 CHICAGO, 11 LONDON, W.C.2 
6404 Sunset Boulevard 612 No. Michigan Ave. 8 St. Martin's Place 
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VARIETY - BRB City-By-City Syndicated Film Chart 





-VARIETY’S weekly chart of city-by-city ratings of syndicated and na- 
tional spot film covers 40 to 60 cities reported by American Research Bur- 
Cities will be rotated each week, with the 10 top- 
rated film shows listed in each case, and their competition shown opposite. 
All ratings are furnished by ARB, based on the latest reports. 

This VARIETY chart represents a gathering of all pertinent informa- 
tion about film in each market, which can be used by distributors, agencies, 
stations and clients as an aid in determining the effectiveness of a filmed 


eau on a monthly basis. 


’ 


show in the specific market. 


women 


Attention should be paid to time—day and 


"8. 








time factors, since seis-in-use and audience composition vary according to 
time slot, i.e., a Saturday afternoon children’s show, with a low rating, may 
have a large share and an audience composed largely of children, with cor- 
responding results for the sponsor aiming at the children’s market. Abbre- 
viations and symbols are as follows: (Adv), adventure; (Ch), children’s; 
(Co), comedy; (Dr), drama; (Doc), documentary; 
(Myst), mystery; 
Numbered symbols next to station call letters represent the sta- 
tion’s channel; all channels above 13 are UHF. Those ad agencies listed as 
distributors rep the national sponsor from whom the film is aired. 


(Mus), musical; 
(Q), quis; (Sp), sports; (W), western; (Wom), 





TOP 10 PROGRAMS 












































DAY AND MAY SHARE SETS IN TOP COMPETING PROGRAM 
AND TYPE STATION DISTRIS. TIME RATING (%) USE PROGRAM STA. RATING 
MILWAUKEE Approx. Set Count—740,000 Stations—WTMJ (4), WITI (6), WISN (12), WXIX (19) 
1. State Trooper (Adv) ........ i ee re eo Tues. 9:30-10:00 ....... OS Se hs o0 ida 44.7| Kingdom of the Sea....... rae 8.1 
2. Dr. Christian (Dr) ...........WITMJ....000:- DETER Pee Sun, 10:00-10:30 ....... oo ae SURI, spoceces 37.9}Sunday News Special...... TEE ido waece 12.0 
3. Highway Patrol (Adv) .......WTMJ......... Mie cejhbwsas 6% Thurs, 10:30-11:00 ..... SE ic pede ns cos cvece 26.6 | Six Million Dollar Movie....WITI ....... 6.0 
4. Science Fiction Theatre (Adv) WTMJ..... bbe MEE 800 6800004544 Sat, LAGS-TE . iss 00 AGB. oo cccdae ee: docccces 34.3 | Request Performance ...... WISN .scees- 13.3 
5. Sheriff of Cochise (W).. WEEE +6 c4ncnes re ry ee Fri. 10:30-11:00 ........ IGS. .r.cccn eae cccecees 29.1; 20th Century Theatre...... ee Pe 6.1 
6. Doug. Fairbanks Presents (Dr) WTMJ..... See od.0% cveednes Wed. 9:30-10:00 ....... TF ee 42.2| Wednesday Night Fights....WISN .......16.5 
7. Studie 57 (Dr) ; EE CS wies-é een ee ae EGR: GIG 5c. 6.5 coe 0 bn cee Gs ceadese 41.7| Triangle Theatre .......... i: ree 16.2 
8. Men of Annapolis (Adv)...... WISN..... Aver Ls > che cegmeess Tues. 9:00-9:30 ...... 0 15.6 ong Cn db seniee 52.3; Aluminum Hour .......... WIM] .....-193 
9. Ray Milland (Co) ............ ee SS sv obn oak oe Sun. 9:30-10:00 ........ IE. 6008 40s Dt NWecastes 59.5| What’s My Line ........... fics Vous 24.8 
10. Annie Oakley (W) ...... ee eee ee dev t t6%'0,44-6:2 Sun. 6:00-6:30 Shes e bank Se es aoa RN RS SOR es 6 ey 11.8 
OKLAHOMA CITY Approx. Set Count—387,000 Stations—WKY (4), KWTV (9), KGEO (5) 
1. Whirlybirds (Adv) .......... ae ae Tues. 8:30-9:00 ........ me, > ce ere 56.4 54.1}Men of Annapolis.......... RE od 000g 17.6 
2. Secret Journal (Dr) .... sg Ee a0 666s 6s MEUNERS Sigs vas 06 cele Pri: GOOD: ocdasedsck  ) Ie TD eden aed 56.0| State Trooper ............. SEE” bess 22.1 
3. Science Fiction Thea. (Adv) .. WKY ns PA Msgeedcoens Wed. 9:00-9:30 ......6+. ey See ae 50.8; Arthur Godfrey ........... eee abwee- 20.0 
4. State Trooper (Adv) ......... WKY oe 6 OE A Fri, 9:00-9:30 ....... rey 5! Perea. Sebceart 56.0) Secret Journal ,.......... Re & Se ets 29.2 
5. O. Henry Playhouse (Dr).....WKY..........-Gross-Krasne .. Wed, 9:30-10:00 ....... eer a gcacetss 42.9; Arthur Godfrey ...... SOE cocus. due 
6. Highway Patrol (Adv) ....... KWTV eh CTs om 60d a eoeces Thurs. 8:30-9700 ....... 20.2 > Pr 53.6} Lux Video Theatre......... WE ccsoees 30.9 
F. POS, Fee. oc Bena acres MERU «s 4.00% pap s MEE Fes eneé ees Fri. 9:30-10:00 .....00-- ERA. overeat RF 54.1) Person to Person.......... KWTV ......28.6 
8. Captain David Grief (Adv)... KWTV......... Guild............ Fri. FOTO’: teeeekes RY OE | ee 52.2} Chevy Show-Dinah Shore...WKY .......27.1 
9. Men of Annapolis (Adv) . WKY.:... beds Me in GebCeederes Tues. 8:30-9:00 LE cced vanes St, taedicn a's S4:Ri WhirlybicGs 2... 2.2. ces cees BEEN! eoced- 30.5 
10. Dr. Christian (Dr) .. oy Re Thurs. 9:30-10:00 ....... Oink dented ae SRB rennet |i ys eave ds Fiwesss , See ae 24.5 
PORTLAND, ORE. Approx. Set Count—350,000 Stations—KOIN (6), KGW (8), KPTV (12) 
1. Highway Patrol (Adv) ...... SSS NR Se a Fri. 9:30-10:00 ......... a 69.4. . 52.1] Suspense Unlimited ....... i 8.6 
2. Death Valley Days (W)...... MG incases MOG. cccctcvcsss Wed. 9:30-10:00 ....... 24.7 So |) Saree 47.2| Victory at Sea............. og a 12.0 
3. Code 3 (Adv) ...........0+: KOIN....ccoees+ ABC... .cevcceees: Tues. 9:00-9:30 ........ BID... cccces BET. .cmeees 56.5| Broken Arrow ..........++- KGW .......23.6 
4. Frontier (W) Cae. veges Cun Ore cee PO i vipdecépegie Wed. 7:30-8:00 .........20.4 “ee a 56.7| Father Knows Best......... KPTV occcey Son 
5. Search for Adventure (Adv). .KOIN..... Pi Pic sevcccses Thurs. 6:30-7:00 ....... A Sh. odlpesece SE.FEINOWERORE © oon occ cccccccess Eee -eceeces OT 
6.. Studio 57 (Dr) .. oa uvec EE a meee PEGE. Cec cteienccs Wed. 9:00-9:30 . 60sec IDE. cccccce BBB. ccccccce DO RO err rere KGW .......24.6 
7. Last of the Mohicans (W).... KGW.......06.. TPA. .csesueesres: Tues. 6:00-6:30 .c0iee ATS... ccezee GEE... cece: 39.4| Weather; Sports; News..... KOIN .......22.1 
’ | Red’s Gang ............. es | T 
8. State Trooper (Adv) ....... KGW Oo bee) ok a Se ee Pri. 7:00-7:30 ...ivecctis 8 SS So ts ckhesem ere 44.5; Mr. Adams & Eve.......... BG. cctccccdae 
9. Men of Annapolis (Adv)...... 0) Ae *\ Aenea Wen tieas Mon. 9:00-9:30 .......:. 16.3 eee Serer 53.7) Welk’s Top Tunes ......... KGW _.......33.5 
10. Soldiers of Fortune (Adv)....KOIN......... MINT gwwteces Sat. 0:00-0:30 . i .cedeses SOR.’ <avens O° Re 49.8; Ozark Jubilee ............ eT esktess 17.7 
SCR’TON- WILKES-BARRE Approx. Set Count—300,250 Stationsx—WARM (16), WDAU (22), WBRE (28), WILK (34) 
1. Sheriff of Cochise (W)...... i Se ee a Se Tues, C0O-7:38 | 5 255. 6s . ee eer EE er. rer MEE 40-45 6.9 
2. Calle 3 CR like chewed: A eee oe Wed. 10:30-11:00 ....... ORS. un sad UG vive tay < 39.4| U. S. Steel Hour Seewu sa WDAU .. 10.5 
3. Ramis Gee GHes. iss ccc cen: WDAU.. .ccccces Com ivece veesenen Mom, "TI Tee .iscesaes 14.3 + Sih Seo cess pee gaeecbeaes WBRE .. 11.2 
4. Secret Journal (Dr) .......... WBRE eth ME «aebeoeceoes Ther TAT sok g ks 4s PE ds oe | Gaee 31.4| Stage 7 ........ bavbcccese ce séoe Oe 
5. State Trooper (Adv) .........WBRE...,.6.+..MCA....... Beek oe Pri: SOUS  .. cidas oc ABB. v0 ae 25.2| Playhouse 22 ...cce.se.++.WDAU ...... 58 
6. Badge 714 (Myst) eo eee eT Tee Tues. 10:30-11:00 ..6....:12.2...cceees ee 39.0 | Spike Jones ...... ies aa oe 4 WDAU ......14.2 
7. Man Behind the Badge (Myst) WILK..........MCA......e0ee05- Mon. 10:30-11:00 .......11.5 ae Tre rk eg ae ree WARM ......17.0 
7. Science Fiction Thea. (Adv) .. WBREB eR, «hkl Se Wed. 7:00-7:30 ..... see RES bande se’ eae 25.8| Woody Woodlawn Chalk 
8 Sago Pe ore tines Gk WDAU ...... 49 
News—John Daly . ‘« WE” ot peqey Ge 
8, Stage FT COOP Niis de ease ieee 0) eee. eee een Mon. 7:00-7:30 ..... wa PE Ot eae 34.8; Annie Oakley ............. WDAU ......143 
9. Range Rider (W) ........ re, oe (eee. -- .. meres OS ert MIR (0s000 ce 31.4| Championship Bowling ....WDAU ...... 10.2 
10. Hopalong Cassidy (W)........ WILE..... SbF MEO 1 dedebbes: Sat. 7:06-7:30 . cécccdee. OO cae 5a 35.4| San Francisco Beat......... WEY 36% «004 10.2 
10. San Francisco Beat (Dr)... MEE ». icine en's SPs Dlatelvesac<. Sat, Fata tevedestas SA wat aciaghat @ ae 35.4| Hopalong Cassidy ......... ME, wens tok 10.2 
MIAMI Approx. Set Count—300,000 Stations—WTVJ (4), WCKT (7), WITV (17) 
i. Highway Patrol (Adv)........ WEEE be du00 wie MN Si Sin ceeds oe dés Tues, 10:30-11:00 ...... Ws) civ esis Tat ceinets 32.5| December Bride ........... Waka, venus, 2.2 
2. State Trooper (Adv) ........ (See | ee Sat. 9:30-10:00 :........ a | Se ee 60.6| Your Hit Parade .......... WS. Shaee> 18.3 
3. Inner Samstain Gye) 22.060. WIVES: cccvctce Ws cocccvccesss Mon. 10:00-10:30 ....... PTE a catc den GIAs ecvccece O31 08, CRIMI coe is cecsacs Wes occe es OS 
Sl US eee | ee ee Pere Tues. 9:30-10:00 ........ BBS... 0k ae 49.6| Science Fiction Theatre....WTVJ .......21.3 
6. WHRRIRP ORES CD ov. 0:h05.ho.c4 UM Cheb oss CRE: 6bcdasedcese. Thurs. 10:00-10:30 ..... _ - Sere Sa 47.8; You Bet Your Life......... WEES covse IOS 
5. Code 3 (Adv) gieneed,. WUE be neeeeeeeesteds o6, boob oe Fri, 0:00-0:38. 2 «:. cuies: 7 aS. Sa 51.2| Cavaleade of Sports........ WCET. ..2...208 
Se a. | eeundll pa f peewee | errr Sat. 10:30-11:00 ....... BE is couk ng MEN bees ote 36.1| Movierama’ ....... coeeees - WCKT .....410.6 
6. Secret Journal (Dr) ........ , 0 So arn Wed. 9:30-10:00 §...00000-BBB. vecvcens BEB cccvcens 54.4|U. S. Steel Hour ..........WTVJ ....+..17.7 
7. O. Henry Playhouse (Dr).... WTVJ..........Gross-Krasne Mon. 8:30-0:00 ...cocce BBB. cccceces SOB sccecc.s GLB) Welk’s Tem TBR. .cccccecPMheW ccvaca te 
8. Frontier Doctor (W) ........ WETS . 600090 se ced cin weecsy Fit. 210:00-21:00 200 kun cs oi decces PEO i eodese. 208) Spike Somes’... ccc cccccecss WOME. coctss OB 
9. Science Fiction Thea. (Adv).. WTVJ....00..- ZiV.cccceccceceess TUCS. 9:30-10:00 ..c5000-2L.B..ceveecs 42.9. .c0000++ 49.6] Studio 57 ...ssceeeeeeeees.-WCKT ......23.5 
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Everybody's Got That Global Gleam 


Telefilm foreign managers are 


globe for new biz possible co-productions, or shooting abroad, 
and a fresh sizeup of the tv markets. 

Latest to join the trek are Television Programs of America’s 
Manny Reiner, slated for another trip to Europe, and Sam Gang, 
of National Telefilm Associates, set for a tour of the Latin Amer- 


ican market. 


Currently in Europe is Ed Stern, prez of Ziv International, 
while Leon H. Cagan, ABC Film Syndication foreign manager, 
now is touring Latin America. Recently returning from a trip to 
the: continent was Charles Rosenblatt, foreign exec with Holly- 
wood Television Services, Republic subsid. 

NTA’s foreign topper Gang, scheduled to leave for Latin Amer- 
ica Tuesday (20), will have the freshly Spanish dubbed “Sheriff of 
In addition, he will have a group of features, 
subtitled in Spanish. Among those which will be peddled for tv 
south of the border are “High Noon,” “The Men,” 
Bergerac,” “‘Gulliver’s Travels,” “Good Sam,” “Trio” and “Encore.” 

TPA’s Reiner left yesterday (Tues.) for Europe, with visits to 
London and Paris slated, before his return in about three to four 
weeks. TPA has “New Adventures of Charlie Chan” being shot 
against a European background. 
announced TPA’s first sale in Guatemala. Program involved is 


Cochise” for sale. 


Spanish version of TPA’s “The 


will be sponsored by Instrumentos Musicales, in Guatemala City, 


starting in August. 


Reub Kaufman, prez of Guild Films, is in Europe to set up a 
permanent production unit there. 


Bakers’ Dough 3d Tallest Among 
TPA’s Sponsors; Foods in Lead 


Bakeries jumped from fifth to+ 





third place among the roster of 
categorized sponsors riding Tele- 
vision Programs of America tele- 
films during the first half of 1957, 
as compared to the half-year pe- 
riod in ’56. 

The two largest industry cate- 
gories, both last year and in 1957 
are food products and breweries, 
in that order, according to the TPA 
survey. 

Commenting on the analysis, 
confined to TPA program sales, 
exec v.p. Michael M. Sillerman 
pointed out that the leading five 
categories in local syndicated film 
sponsorship are all industries sell- 
ing products for home consump- 
tion—food products, beer, baker- 
ies, dairies. and retail: stores and 
supermarkets. Situation spotlights 
telefilms’ power in delivering sales 
at the local level in what is prob- 
ably the most competitive sales 
field in the country, according to 
Sillerman. 


Part of the increase in bakeries 


. use of telefilms can be attributed 


to the great number of companies 
sponsoring “Hawkeye and the Last 
of the Mohicans.” Included. are 
Langendorf Bakeries, Bell Baker- 
ies, Fla.; Ideal Baking, Tex.; Tasty 
Baking, Baton Rouge, La.; and 
Alstadt’ & Langlass Baking, Ia. 
“Hawkeye” is also strong in dairies 
and supermarkets. In addition to 
“Hawkeye” programs included in 
the analysis were “Don Ameche 


(Continued op page 102) 
Miami Hot For 
Features on TV 


Miami, whose stations now are 
unreeling with Metro and other top 
pix product, evidences itself as a 
strong picture-on-ty town, accord- 
ing to the latest..Varmry ARB 
Feature Film Chart, published in 
this issue. 

The top five pix tabulated in the 
resort city show an average ARB 
rating range from 27.4 to 18.0, with 
virtually all opposing programming 
topped by the features. “Destina- 
tion Tokyo,” on top of the feature 
rating heap with a 27.4 on May 12 
from Sunday at 10:00 p.m. to 12:30 
a.m., beat its cinematic opposition 
on WCKT,-which had “Thirty Sec- 
onds Over Tokyo,” which drew an 
ARB average of 9.8. Other high 
ratings went to “Honky Tonk,” 
with a 23.3, “The Bribe,” with 22.9, 
“Bad Bascomb,” 22.6, and “A Night 
at the Opera,” 18.0 all Metro pix 
telecast on WCKT. Only opposition 
programming to beat the five cine- 
matics was “Robin Hood” on WTVJ 
which hit a 25.1 in its half-hour 
against an ARB average of 23.3 for 
“Honky Tonk.” 








on a touring spree, girdling the 


“Cyrano de 


Prior to his departure, Reiner 


Count of Monte Cristo,” which 








‘ ’ ° . . 
. ‘Cortez’ Vidpix Series 
Hollywood, July 9. 

Pilot film on a new vidpix series, 
“Cortez, the Conqueror,” will be 
shot by Chester Erskine Produc- 
tions in Mexico. 

Erskine is currently negotiating 
for studio space in Mexico City, 
where interiors will be lensed. He 
will shoot locations outside Mexico 
City, in actual spots where Cortez 
fought many of his battles in the 
conquest of Mexico. 


TV Webs Caution 
‘Lay Off Violence’ 





On Oater Telepix: 


Hollywood, July 9. 


NO LAGK OF 
cPONSOR COIN 


By MURRAY HOROWITZ 

American telefilms abroad, wher- 
ever there is commercial sponsor- 
ship along U. S. lines, are attract- 
ing a wide variety of sponsors, 
many of them American firms or 
subsids selling in foreign markets. 

Ziv, one of the pioneers in the 
international field, has a sponsor 
list riding from Mexico to Canada 
to Australia. Screen Gems and to 
a lesser degree other outfits also 
have disclosed a wide sponsor list. 

This is the rundown: 

Ziv in Canada tells of some 20 
sponsors riding skeins. “Highway 
Patrol” running in 16 Canadian 
markets is supported by Dow Brew- 
ery in Montreal; Stott Aluminum 
in Sydney, MacCosham Storage in 
Calgary, Irving Oil in St. John. 
Sealy Mattress has “Science Fiction 
Theatre,” running in 12 markets, 
in Edmonton, Calgary and Winni- 
peg, while St. John Propane Gas 
has the skein in St. John. 

Other sponsors on Ziv shows in 
Canada include: Alberta Gas, Tem- 
pleton’s Drugs, Virene Department 
Store, Freeman-Wilson (Dodge-De- 
Soto dealers); Williams Bros, De- 
partment Store, Imperial Lumber 
Co., Alpha Milk and others. 

In Mexico, Procter & Gamble has 
renewed the stripping of five Ziv 
shows, for example. In Puerto 
Rico, the 10 Ziv shows there are 
sponsored by International General 
Electric, Esso, Sears Roebuck, Proc- 
ter & Gamble, Pet Milk and Na- 
tional Biscuit. In Venezuela, Proc- 
ter & Gamble is sponsoring four 
Ziv skeins, along with Sears Roe- 
buck, Venezolana de  Tabaco, 
Transit Advertising, American 
Standard Brands and International 
General Electric on others. 

Screen Gems has Max Factor in 
Argentina on “All Star,” and in 
Mexico, Corn Products, Bristol- 
Myers and Nestle on “Jungle Jim,” 
“All Star,” and “Rin Tin Tin,” re- 
spectively. In Puerto Rico for 
Screen Gems, there are Libby's, 
Stokely-Van Camp, Goodyear and 
India Brewing; Esso Standard Oil 
in Guatemala; the same company 
in El Salvador; Remington Rand in 
Colombia; Max Factor in Brazil; 
Kraft Cheese, Kelloggs, Cadbury 
Chocolates, Coca-Cola and Tom Pi- 
per Foods in Australia. 

Tanabe Pharmaceutical, Harris 





With a record rash of oater vid- 
pix on the way, some network cen- | 
sors have already warned producers | 
they’d better limit the violence. | 
Some continuity acceptance depart- | 
ments fear a tendency to toss in vio- 
lence to holster a weak story. 

Bob Wood, head of Coast conti- 
nuity acceptance at NBC-TV, al- 
ready had discussions with produc- 
ers about such upcoming proper- 
ties as “Wagon Train” and “Rest- 
less Gun.” He pointed out they 
must particularly watch violence 
in the early nighttime slots when 
youngsters are watching, and em- 





phasized NBC doesn’t want “vio-| 
lence for the sake of violence.” 

Bill Tankersley, editing director | 
of CBS-TV on the Coast, said the 
network's ban against excessive 
violence also applies to such mel- 
lers as “Climax.” Killing is out if 
there isn’t a definite reason for 
it,” he said, but noted more lati- 
tude in shows like “Gunsmoke,” 
which is on at 10 p.m. Saturdays. 


Lotsa Location, Shooting 
On Dick Boone Series 


Hollywood, July 9. 

Shooting schedule on next 13 
Filmaster Productions “Have Gun, 
Will Travel” segments, toplining 
Richard Boone, will involved 26 
days of location lensing. Company 
will shoot the CBS-TV series at 
nine different California locales, 
from Sonora to Lone Pine. 

Filmaster pruduction v.p. Glenn 
Cook also disclosed that firm has 
set up location library at California 
Studios hq, consisting of 3,000 
volumes plus a morgue of 60,000 
Stills and travel folders. Firm will 
make library available to ad agen- 
cies and vidblurb producers as 











.| well. 


Confectionary, and Teikoku Rayon 
in Japan; Max Factor sponsoring 
“Patti Page” in the Philippines, 
and Pepsi Cola riding “Rin Tin 
Tin” in Thailand. 

Closer by in Canada, the Co- 


lumbia Pietures subsid lists H. F. | 


Ritchie, Ltd., Ford Motor Co. of 
Canada, _ Bristol-Myers, 





Lack of Residual Formula Not 
Hampering Post- 48 Pix Releases 





Shades of Sat. Aft. 
Hollywood, July 9. 

KTTV is slotting Screen 
Gems package of 31 former the- 
atrical serials Across-the-board 
as an afternoon strip hosted 
by Dick Whittinghill. Starting 
this week KTTV will show 
three chapters of different 
serials each afternoon, with 
succeeding chapters on follow- 
ing days, a la nickelodeon days. 
Pitch is for summer moppet 
trade, station admits. 

Screen Gems package con- 
sists of serials made by parent 
Columbia Pictures, plus a num- 
ber acquired in purchase of 
Hygo TV backlog six months 
ago. Among latter are quite 
a number of U-I serials. 

Among stars and players of 
various serials in the package 
are Jackie Cooper, director 
Sidney Miller, Lon Chaney, 
photog Peter Gowland, pro- 
ducer Mike Frankovich (as a 
narrator), Donald Woods, Ruth 
Roman, Leo Carrillo, George 
Dolenz, Dick Foran, James 
Craig, Reed Hadley, Peter 
Cookson and Bela Lugosi. 


Metro TV Eyeing 





For Pix Backlog 


Metro TV now is surveying the 
foreign field for sale of its backlog 
of Metro pix, with Canada being 
the initial target. 

Key to the Canadian market, 


Corp., an arrangement either cov- 
ering CBC network exposure or 
CBC o&o stations. Talks on the 
possibility of such a deal have been 





held by Richard Harper, Metro TV 
| sales manager. CBC, at this stage, 
| is said to be in an uncertain state, 
|with the government-owned and 
operated network reflecting the re- 
|cent change in the Canadian elec- 
tions. Budgets still are not firmed 
| up, for one thing. Metro will not 
| go into the Canadian market with 


| its old pix unless it can make a deal | 


with CBC, covering the o&o’s in 
| Toronto, Halifax, Moritreal, Ottawa, 


Canada| Winnepeg and Vancouver, main- 


Safeway, Singer Sewing Machine, | taining that only the above-men- 
Robin Hood Flour, Simoniz Wax, | tioned markets could pay the prices 


Templetons, Ltd., Alka Seltzer, 
Hazel Bishop, Kelloggs, 
Shop Co., Saskatchewan Power, 


Kelloggs, Imperial Tobacco and 
Dupont of Canada riding a variety 
of skeins. 

In the Latin American markets, 
ABC Film Syndication skeins have 
such sponsors as Kraft, Bendex 
and Supreme Appliances, Ford Mo- 
tor Co., and Cerveceria Quauhte- 
moc, local brewers. Fleischmann’s 
Yeast is sponsoring “Hopalong Cas- 
siday,” distributed by Freemantle 
in Colombia and General Foods 
sponsoring the same series in Mex- 
ico. Johnson & Johnson and Wild- 
root are riding on “Robin Hood” in 
Canada and Fry-Cadbury, Ltd., and 
Savage Shoes on “Sir Lancelot” in 
the same market, both skeins dis- 
tributed by Official Films. 

Television Programs of America 
also has a rundown of sponsors rid- 
ing TPA shows abroad, including 
Pepsi Cola on “Stage 7” in Cuba, 
and on the same series, Borden in 
Puerto Rico, Corporacion Nacional 
Electronica in Mexico, Pau Ameri- 
can Airways in Brazil. Lever Bros. 
is co-producing “Tugboat Annie” 
with TPA in Canada and Lipton 
Tea and Brylcreem is co-sponsor- 
ing “Hawkeye and the Last of the 
Mohicans” in Canada. Others rid- 
ing TPA shows include Nabisco on 
“Count of Monte Cristo” in Mexi- 
co, Campbells Soup in Puerto Rico 
and Bristol Myers in Venezuela, all 
on the same show. 


| sought by Metro. 
Electric | are not to dump the whole library 
|of some 725 features in the mar- 
|ket, but to assamble a package | 
| varying from 25 to 150 pix. Metro 


Present plans 


feels that as time goes along 
Canadian market will grow, bring- 
ing with it as time goes a'ong 
upped prices and the ability to ab- 
sorb more pix. 

The same approach keys Metro's 
plans for other foreign market, 
with Metro waiting for a propitious 
time to step in with pix for tv when 
better prices can be obtained. 
Canada, though, represents the 
foreign area in which Metro feels 
it can get its feet wet first, 


Hildegarde Hostess 
Of ‘Int’l Show’ Series 


First venture of recently formed 
Telecast Pictures Corp. will be 
“The International Show,” starring 
Hildegarde as hostess, narrator 
and performer in a tv film Series, 
aimed to encompass comedy vari- 
ety and drama formats. 

Plans call for each show to have 
its own story lines and to be filmed 
in different cities throughout the 
world, utilizing native talent. Cities 
slated to be included are Paris, 
New York, Copenhagen, Madrid, 
Rome, Bangkok, Buenog Aires, and 








Tokyo. 


from Metro TV's point of view, is | 
a deal with Canadian Broadcasting | 


+ More and more post-'48 pix are 


finding their way on tv, despite the 
lack of agreement on a residual 
payment formula with the various 
hollywood guilds. 

United Artists has a group of 52, 
toplined by such cinematics as 
“Moulin Rouge,” “African Queen,” 
“Suddenly” and “Red River.” Na- 
tional Telefilm Associates bought 
three post-'48’s from Stanley Kra- 
mer, “High Noon,” “Cyrano de 
Bergerac” and “The Men,” and 
with the foldo of the Kaiser Alu- 
minum top feature hour-and-a-half 
Sunday programmer on ABC-TV, 
on which they were initially slated, 
NTA is planning to use them on its 
film network comes the fall. 

Allied Artists recentiy made a 
deal with Signet TV for distribu- 
tion of seven features released 
theatrically during 1955. Package 
includes “Las Vegas Shakedown,” 
“Port of Hell” and “The Tip-Off.” 

Each package was understood to 
involve a different deal, or an in- 
tent to make a deal, with the guilds 
which have contractual agreements 
with producers. acknowledging 
residual rights in all pictures made 
after August, 1948 and marketed to 
television. Kramer, when he sold 
“High Noon,” “Cyrano” and “Men” 
to NTA made a deal with the 
guilds, a deal, according toa NTA 
exec, by which “we as distributors 
of post-'48 features can live with.” 

The NTA exec felt that .there 
would be similar Kramer deals 


bd with the guilds which will open up 
ore et additional post-'48's for the tv 
market. 


But the floodgates probably will 
remain closed until «the majors 
reach an overall residual formula 
agreement. The biggest block to 
any such pact is said to be the 
majors’ insistence that pictures 
|released theatricaily must show a 
| profit, or at least return their costs, 
| before residual payments from tv 
|are shared in by the guilds. Majors 
argue that pix carried on their 
books at a loss, are poor pickings 
profit-sharing when they're 
released on tv, a position hotly 
contested by the guilds. 

United Artists, not a producing 
|eompany but solely engaging in 
distribution, has not been forced to 
}contend ‘with the position of the 
|}majors, making various arrang- 
ments with the guilds as represent- 
ative ‘of the producers. Indie 
producers, as well as distributors 
to tv, also are free to make their 
separate deals with the guilds. 
Currently, Associated Artists Pro- 
ductions is talking with the talent 
guilds for a dozen post-'48 Warner 
Bros. pix. Guilds, it’s reported, 
are asking for three times the coin 
| they got from Matty Fox who paid 
them for a batch of post-'48 RKO 
pix he’s selling to tv. Demands 
are higher because all the Warner 
pix are A pix, and Guild negotia- 
tions generally are based on bud- 
| gets of the pix involved. Fox paid 
} around $750,000, the directors and 
| writers over $200,000 in the RKO 
deal. 
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Falstaff Stout On 
‘Trooper’ Series. 


Falstaff Brewing has renewed 
| second year sponsorship of MCA 
TV's “State Trooper” in more than 
70 markets. Deal, set via Dancer, 
Fitzgerald and Sample, is for the 
full 52 weeks. 

Shooting on the second series of 
| 39, starring Rod Cameron and deal- 
jing with Nevada law enforcement 
|eases, will begin this month. Lo- 
cation shooting will take place in 
Las Vegas, Boulder Dam,” Reno, 
Lake Tahoe, Mojave Desert and 
other places. 

Since its syndication debut last 
January, skein has enjoyed a good 
rating history, hitting the Top 10 
in March and April American Re- 
search Bureau reports in upwards 
of 60 markets for March and April, 
In '56, Falstaff, the fourth-ranking 
brewer in the U. S., had it in the 
same 70 markets, now renewed. 
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Variety's weekly chart, based on ratings furnished by American Research Bu- 
reau’s latest reports, on feature films and their competition covers 120 cities. 
week, the 10 top-rated features in a particular city will be rotated. 

Factors which would assist distributors, agencies, stations and advertisers in 
determining the effectiveness of a feature show in a specific market have been 
included in this Variety chart. Listed below is such pertinent information regarding 
features as their stars, release year, original production company and the present 
distributor, included wherever possible along with the title. Attention should be paid 
to such factors as the time and day, the high and low ratings for the measured 


Each of the feature, and audience composition, i.e. a late show at 11:15 p.m. would 
have any children viewers, but its share of audience may reflect dominance in that 
time period. In the cities where stations sell their feature programming on a multi 
stripped basis utilizing the same theatrical throughout the week, a total rating for the 
total number of showings for the week is given, the total rating not taking into account 
the duplicated homes factor. Barring unscheduled switches in titles, the listed features 
for the particularly rated theatrical filmed. show are as accurate as could be ascer- 
tained from a multiplicity of station and other data. 


V Y- ARB FEATURE FILM CHART 


feature period and share of audience, since these factors reflect the effectiveness 


hardly 








MIAMI 


TOP 10 TITLES AND OTHER DATA 


l. DESTINATION TOKYO— 
Cary Grant, John Garfield; 1943; 
Warner Brothers; Associated Artists 
Productions 

2. HONKY TONK— 


Clark Gable, Lana Turner; 1941; 
MGM; MGM-TYV 


TIME SLOT 


10 O'Clock Feature 

Sun, May 12 

10:00-12:30 a.m. 
WTvJ 
Movie 7 

Mon. May 6 

5:00-6:45 p.m 
WCKT 


Movie 7 
Thurs. May 9 
5:00-6:45 p.m. 


3. THE BRIBE— 
Robert Taylor, Ava Gardner: 1948; 
MGM; MGM-TV 


WCKT 

4. BAD BASCOMB— Movie 7 
Wallace Beery, Margaret O'Brien; Wed. May 8 
1946; MGM; MGM-TV 5:00-6:45 p.m. 

WCKT 

5. A NIGHT AT THE OPERA— Movie 7 


Fri. May 10 
5:00-6:45 p.m, 
WCKT 


Marx Brothers, Kitty Carlisle, Allan 
Jones; 1935; MGM; MGM-TV 


Movie 7 
Tues. May 7 
5:00-6:45 p.m. 

WCKT 


6. ANDY HARDY GETS SPRING FEVER— 
Mickey Rooney, Ann Rutherford, 
Lewis Stone; 1939; MGM; MGM-TV 


a 


Four Star Feature 
Sat. May 11 
11:20-1:30 a.m. 

WTVJ 


THE CHARGE OF THE LIGHT 
BRIGADE— 

Errol Flynn, Olivia De Hawilland; 1936; 

Warner Bros.; Asso, Artists Productions 


>. 

8. THIRTY SECONDS OVER TOKYO— Malone Sunday Movie 
Spencer Tracy, Van Johnson, Robert Sun. May 12 
Walker; 1944; MGM; MGM-TV 10:05-12:30 a.m. 

WCKT 


9. THE HORN BLOWS AT MIDNIGHT— Sun. Aftern'n Feature 
Jack Benny, Alexis Smith; 1945; Warner Sun. May 12 
1:30-3:00 p.m, 
Bros.; Associated Artists Productions WTVJ 
Movierama 
Sat. May 11 
10:05-12:00 a.m. 


10. HE STAYED FOR BREAKFAST— 
Loretta Young, Melvin Douglas; 1940; 


T 
1 


Columbia; Screen Gems 


ULSA 


. MACAO— 


Jane Russell, Robert Mitchum; 


1952; RKO; C&C 


WCKT 


Hollywood Showtime 
Thurs. May 16 
10:30-12:10 a.m. 


KOTV 
2. BRIGHAM YOUNG— Double Feature 
Tyrone Power, Linda Darnell; 1949; Sun. ‘May 12 
20th Century Fox; NTA 8:30-10:30 p.m. 
KVOO 
3. DEAD RECKONING— Hollywood Showtime 


Mon. May 13 
10:30-12:25 a.m. 
KOTV 


Humphrey Bogart, Lizabeth Scott; 
1947; Columbia; Screen Gems 


YOU CAN’T TAKE IT WITH YOU— 
James Stewart, Jean Arihur; 1939; 
Columbia; Screen Gems 


Hollywood Showtime 
Fri, May 17 
10:35-1:10 a.m. 


KOTYV 
5. FURY AT FURNACE CREEK— NTA Theatre 
Victor Mature, Coleen Gray; 1948; Sun. May i2 
2th Century Fox; NTA; Film Network 10:20-12:00 a.m: 
KOTYV 
6. JOHNNY O'CLOCK— Hollywood Showtime 


wa 


. COMMANDOS STRIKE AT DAWN— 


Tues. May 14 , 
10:30-12:15 a.m. 
KOTV 


Dick Powell, Evelyn Keyes; 1947; 
Columbia; Screen Gems 


Hollywood Showtime 
Wed. May 15 
10:30-12:25 a.m. 


Paul Muni, Sir Cedric Hardwicke; 1943; 
Columbia; Screen Gems 


KOTV 
8. THE FULLER BRUSH MAN— Showtime Matinee 
Red Skelton, Janet Blair; 1948; Fri. May 17 
Columbia; Screen Gems 4:00-5:30 p.m. 
KOTY 
9. SINCE YOU WENT AWAY— Theatre 8 
Jennifer Jones, Joseph Cotton, Claudette Sat. May 18 
Colbert, Shirley Temple, Robert Walker; 11:00-2:00 a.m. 
1944; Selznick Studio; NTA KTVX 
10. THE FALLEN SPARROW— Hollywood Flim Thea. 


Sun. May 12 
8:30-10:00 p.m. 
KTVX 


John Garfield, Maureen O'Hara; 1943; 
RKO; C&C 


ARB 
RATING HIGH 
27.4 33.5 
23.3 25.1 
22.9 24.7 
22.6 24.3 
18.0 19.5 
17.4 19.5 
10.0 12.4 
9.8 13.5 
9.3 10.4 
9.0 10.8 
17.8 23.1 
17.0 19.1 
11.6 13.9 
11.2 17.5 
10.3 10.8 
9.8 11.6 
9.6 12.4 
8.9 9.6 
7.8 12.4 
6.7 6.8 


Low 
16.7 


21.5 


21.5 


16.3 


6.4 


5.2 


8.4 


5.2 


11.2 


6.0 


3.2 


6.4 


4.8 


8.0 


44 


6.4 


SHARE OF 
AUDIENCE 


73.3 


54.5 


65.3 


56.3 


26.2 


27.8 


88.5 


33.1 


~1 
uw 


68.8 


52.3 


25.1 


40.2 


51.3 


11.8 


MAY, 1957 
TOP COMPETING SHOWS 


Thirty Seconds Over Tokyo, 
Malone Sunday Movie 


Popeye Playhouse . 


CBS News—D. Edwards .. 
Sports; Weather .......... 


Renick Reporting 
Robin Hood 


Popeye Playhouse .. 
Renick Reporting ... 


Superman 


Popeye Playhouse 


CBS News—D. Edwards. eveens 
Sports; Weather ........ 
Renick Reporting ...... 


Popeye Playhouse . 


CBS News—D. Edwards....... 
Sports; Weather ...... 
Renick Reporting ... 
Beat the Clock ...... 


Popeye Playhouse ...... 
CBS News—D. Edwards ... 


Sports; Weather 
Renick Reporting 


He Stayed for Breakfast, 


Movierama 


Destination Tokyo, 10 O’Cloc 


Feature 


Zoo Parade ... 


Ford Theatre ........ 


Frontier 


Headlines; Forecast 4 : e 


Mystery Playhouse ... 


What's My Line ...... 
Dd’ Gullbve® --... .cdcccess 


Mystery Playhouse 
TNS adage cea 


Tiitten Oo vnes.ctsvactise 


Weather; Sports 


Double Feature ....... 


Mystery Playhouse ... 
Mystery Playhouse ... 


ED nn hasan 
Popeye Theatre .... 
Mickey Mouse Club.....seees. 


Flood News; Wrestling ...... 


Wrestling 


What’s My Line ..... 
Ed Sullivan .......e0. 


eee wees 


ARB 
RATING 

WCKT ...... 9.8 
1. Mle 13.9 
EGP is ac00 15.1 
| eres 13.1 
en eee 17.5 
on, eee 25.1 
Sar eee 12.2 
ee yas carts 15.5 
eT whens 17.1 
ae 13.7 
i néonenel 15.9 
NEN, Scoeaodi 17.1 
WIV] ..... ++ 18.7 
WINS ......3, 14.9 
eat 15.5 
EUS avessves 10.8 
NE 0s vee 15.5 
WOOO obeseats 16.3 
re 15.8 
WIVS ........183 
DEVS © 60.0005 15.1 
WIVES. cenees 21.5 
WRT c. 7.5 
FE ack cies 27.4 
isco 3.6 
WIVS ........ 26.1 
WIV2 ©... »+ 228 
WEEP ‘van 00tus 15.1 
> ar 3.2 
ROT. 20.5005: 35.5 
KOTV. ....... 30.2 
“ere 5.0 
on RE 14 
REUR seis... 4.8 
. 2a 12.4 
engage 43 
RUVE ii c858 8.0 
eat, RE 35 
KVOO ..... ey 
KTVX ........ 94 
EE. ps chang Ae 
See ¥-12.7 
TE enarares 113 
eee 35.5 
~~. eee 30.2 
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Tele Follow-Up Comment 
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Mike Wallace Interview 

Mike Wallace was a big issue in 
Steve Allen's life on Sunday (7). 
Wallace was ribbed on Allen’s 
time and latter came over to Wal- 
lace to submit to a half-hour in- 
terview on ABC-TV. It was a set- 
ting that called for blood. The 
rivalry between Ed Sullivan and 
Allen is bitter as reflected in the 
ratings. Sullivan earlier had been 
quoted as calling Allen and his 
colleagues “cry babies and punks.” 

Unfortunately, the heat that was 
generated prior to the broadcast 
failed to ignite on the show. Allen 
seemed to walk away from every 
issue. He tried hard to be a “nice 
guy” and not hurt anybody. He} 
laughed off the whole thing, as| 
“something Ed said when he was) 
angry.” As far as ratings are con- 
cerned, Allen stated that the point 
pileup is largely determined by the) 
calibre of the guests, which, ac-| 
tually, is not entirely true. | 

He spoke in generalities on the) 
subject of awards which is about| 
all that this subject deserves and/ 
toward the end of the show, tried} 
to prove that he likes everybody) 
from Pegler to Cantor. Allen had! 
been quoted as saying sometime | 
ago that Cantor was unfunny. It’s) 
not true, he declared, Cantor is a 
funny man, Jose. 








Steve Allen Show 

Although he had a lineup of 
names for his NBC-TV_ Sunday 
night (7) layout, Steve Allen car- 
ried the stanza with a virtual one- 
man show. Besides handling the 
emcee chores and part of the com- 
mercials, he played clarinet with 
Benny Goodman, performed in a 
half-dozen sketches, did some im- 
pressions and seemed to turn up 
with every act. As usual, Allen 
proved himself a slick performer 
who knows what to do with. the 
right material. When the material 
isn’t there, as in a lifeguard rou- 
tine with Peter Lawford and a 
baby-naming bit with Yvonne De 
Carlo, his casual style of comedics 
salvages as much as possible of the 
situation. ~ 


One of the best things on the 
show was the parody of the Mike 
Wallace type of interview, partic- 
ularly apt since Allen was due to 
guest on the Wallace program that 
same night. Allen played Wallace 
with two of regular crew of actors 
taking off on the eccentric subjects, 
including one funny bit with 
double-talker Al Kelly. 


The “name” performers were 
not particularly standout. Benny 
Goodman with a rhythm quartet 
backing, blew his clarinet without 
any particular excitement and his 
closing rendition of “St. Louis 
Blues” didn’t swing enough. The 
best part of the Goodman turn was 
his clarinet duo withAllen who 
played the Goodman role in the 
Universal biopic. 

Miss De Carlo registered okay in 
her vocal of “The d of A Love 
Affair,” but the impact mostly de- 
rived from the fact that she could 
sing at ali. Lawford had little to 
do in his sketch with Allen which 
stretched a couple of jokes too far. 

Irwin Corey, the nitery comic, 
came close to hitting big but his 
type of routine requires more time 
in which to develop. Corey went 
off with a neatly staged madcap 
race amidst the video cameras. 

Herm. 





Alcea Hour 

A fine performance by Anne 
Bancroft, playing the comely wife 
of a Belgian resistence fighter in 
“Hostages of Fortune,” made the 
 ~eng Sunday (6) night outing of 

e “Alcoa Hour” interesting view- 
ing. More than the lines and plot 
outline, she conveyed the emo- 
tionality of a troubled woman in 
a terrible fix. 

The play’s locale was. a small 
Belgian village occupied by the 
nee during the last war. The 

commander, portrayed b: 
Charles Korvin, and stait 
tayed at the inn operated by Miss 
Bancroft The plot turned on Miss 
ancroft becoming pregnant when 
her husband, a r ce fighter 
kept in hiding at the inn, was sup- 
ag | dead. The Nazi major, 
pon learning of Miss Bancroft’s 
pregnancy, claims the child as his 
wn—out of spite in being reject- 
ed by the woman. This leads the 
entire village to turn against Miss 
Bancraft whose lips are sealed 
out of fear of exposing the re- 
sistence movement. Scenes of the 
Allies storming the European 
beachheads and Miss Bancroft ex- 
pressing hope that things will be 
as they were before the occupation 
closed the drama, a bit irresolute- 
ly but effectively. 

John Secondari penned the tele- 
play, depending much upon 








| setting, was 


+++ +++oe 


ward. Rip Torn, playing the hus- 
band and resistence fighter, was 
effective. Competent performances 
were ‘turned in by Joe DeSantis, as 
the Belgian doctor, and Harold 
Vermilyea, as the grandfather. But 
the real standout who, unlike the 





others in the cast, studiously) 
veered away from theatricality, 
was Miss Bancroft. Horo. 








U.S. Steel Hour 
If live tv is going to hold the} 
fort against film, especially in the | 
face of the demise of a number | 
of one-hour networked dramas, it 
will have to offer better plays than 
that of “Side Show,” telecast last 
Wednesday (3) evening on 
“U.S. Steel Hour,” via CBS-TV. } 





e the mystery shows already on the 


THE WEB . 
(A Matter of Degree 
With Dan Barton, Robert Burton, 

Paul Levitt, Helen Westcott, Sid 

Kassel 
Producer: Charles H. Schneer 
Director: Anton M. Leader 
Writer: Norman A. Daniels 
30 Mins., Sun., 10 § 

PROCTER & GAMBLE 
NBC-TV (film) 
(Benton & Bowles) 

A little brightness crept into’the 
summertime _ television icture 
over the weekend with the bow of 
the filmed version of Goodson-Tod- 
man’s veteran ackage, “The 
Web,” which will do summer duty 
for Procter & Gamble in_place of 
the Loretta Young show. It’s tough 
to tell about the future on the basis 
of a single stanza in an anthology 
series, but the preem “Web” film 
was a good solid notch above the 
ordinary whodunit. With a rash of 





air and more due by fall, this) 


| auspicious beginnng should stand 


“Side Show,” dealing with an}“The Web” in good stead in the 


unscrupulous woman and an un-| 
usual friendship. between a wrest- | 
ler and his partner, in a carnival 
ackneyed and forthe | 
most part unbelievable. Some of | 
he situations were raw, without 


lending anything to the drama. | this “Web” stanza came across with “production” 


And the lines scripted by Shelby | 
Gordon in his original teleplay | 
were cliche ridden. 


sponsor sweepstakes. j 

While hardly a topnotcher—a 
little too much haziness in the | 
script, some overplaying and too | 


the.start were the chief faults—| 


a maximum of interest and sus- 


pense, plus the ingredient that 


VIC DAMONE SHOW 


ford, Mata & Hari, Roger Wil- 
liams, 


orwitt 

60 Mins.; Wed., 8 p.m. 
KELLOGG CO., OLDSMOBILE 
CBS-TV, from N. Y. 

(Leo Burnett, D. P. Brother) 

Summertime's been Vic Dam- 
one’s “regular tv season” over the 
last few hot weather semesters. 
This trip, he’s not officially a hia- 
tus pinchhitter minding the store 
for the absentee owner. Arthur 
Godfrey has given up his “Friends” 
lease on the 8 to 9 slot after all 
these years and the period will be 
inherited in September by “The 
Big Record” starring Patti Page. 
Thus, Damone has been called 
upon to serve as an extended lead- 
in to the much touted “Record.” 

This variety excursion is about 
ar for the summer course. The 
eadman is a pleasant singer to 
whom, however, intros and patter 
do not come effortlessly. He can 
just about get by in the non-chirp- 


| high a pitch in the direction from | jing departments. Apparently there 


will be much energy devoted to 
trappings in spots 
where simplicity would be the bet- 
ter part of valor. Still, one swal- 


|most tv whodunits lack — that} jow on the eve of the “Fourth” 


The most moving part of the one | keep-’ern-guessing quality up t0| does not make a whole series, and 


hour was the relationship between | 
Fercules, the wrestler, portrayed | 
by Nehimah Persoff, and his young | 
pariner Reed Morgan. But the 
rest taxed one’s credulity. Lisa 
Daniels, with an eye on Reed Mor- 
gan, spurred by an urge to lift 
herself from the backwash of life 
in a cornball town, joins the carny. 
She has a tempestuous affair with 
Reed and turns him against his 
wrestler partner—his adopted fa- 
ther. But her plot appears so ob- 
vious, apparent to everyone but to 
her beau, that all the episodes are 
telegraphed and of little interest. 
Additionally, little advantage was 
taken of what would seem the 
colorful carny atmosphere. Horo. 





Climax 

_Eddie Bracken carried off a star- 
tling tour de force with a complete 
character switch, which could eas- 
ily open up a new can of career 
beans for this talented performer. 
Bracken abandons his familiar 
milquetoast characterization on 
last Thursday’s “Climax” to play a 
Connecticut Yankee, complete with 
bucktoothed grin,  steelrimmed 
glasses and a rube hairdo. That 
he can make this maniacal creature 
a person of chi menace speaks 
well of his dramatic ability. 

Outside of the impressive 
Bracken switch-casting, the John 
McGreevey adaptation of Marie 
Baumer’s play, “False Witness” 
isn't too st . However, smart, 
suspenseful direction by Paul Nick- 


ell helped oe along, despite 
predictable plotting. 


Story had Agnes Moorehead, 
grande dame head of a wealthy 
family, panic after accidental death 
of her drunken son-in-law, Dean 
Harens. Harens was abusing her 
daughter, Gloria Talbott, at their 
country lodge when Miss Moore- 
head s him across the chops, 
toppling him over a railing and 
down a cliff. She attempted to 
conceal the facts, but puts herself 
in Bracken’s power. He’s their 
handy man, who witnessed the in- 
cident, but threatens to tell the 
cops the death was deliberately 
planned. Eventually, Bracken has 
taken over the family life com- 
pletely, shutting off phone serv- 
ice and firing the family cook. 

However, good-guv brother of 
the dead man, John Baragrey, turns 
up and soon senses things aren’t 
right. He captures Bracken in act 
of setting fire to the hunting lodge, 
in a murderous ~~ to wipe 
out both Bara and any evi- 
dence of foul play. 4 

Miss Moorehead trouped solidly 
as the mother, but couldn't conceal 
that the role didn’t always make 
sense. Same applied to Miss Tal- 
bott, who othe: came across at- 
tractively as the distraught daugh- 
ter. Baragrey was properly stal- 
wart and perceptive. Harents and 
Helen Mayon, the understandably 
‘puzzled cook, were okay. Kove. 


‘ 

Set Final Auditions 

On ‘B’fast Club’ Chirper 

Chicago, July 9. 

ABC’s “Breakfast Club” is 
bringing back two of its on-the-air 
auditionees this month as finalists 
for the girl singer vacancy on the 
24-year old radio show. Julie Ver- 
non returns on July 15 for a week, 
and Jeril Deane on July 22. Mail 
reaction will affect the final choice. 

Don MeNeili. show's host, re- 
turns from vacation on Monday 








contrivances to carry the play for- 





(15) in time for the final auditions. 


the final moment. 

Norman A, Daniels script con- 
cerns an innocent looking young 
guy who confesses to killing an ex- 
gangster in self-defense. He's | 
thrown into a panic when he’s | 
freed by the police because wit- 
nesses blow up his confession. 
Audience is kept guessing through- 
out as to whether the guy did or 
didn’t commit the murder, whether 
the witnesses are real or phony, 
whether the young guy is going to 
get killed in revenge and a couple 
of other odds and ends. It’s all 
cleared up in the end, of course, 
when it turns out the cops set up 
the phony witnesses te scare the 
guy into leaving town with the 
money he stole from the gangster 
an he bumped strictly for rob- 

ry. 

Dan Barton, as the heavy, over- 
played too heavily at some points, 
but created a genuine portrait of 
a frightened man. If the genuine- 
ness of the portrayal was mislead- 
ing to the viewer, that’s all part of 
the whodunit game, Robert Burton 
as a canny cop was just right, and 
the supporting cast was fine. Tony 
Leader’s direction was at the 
screaming level from the outset, 
and a somewhat slower start with 
a more gradual buildup would have 
been more effective, Charles H. 
Schneer’s production credits were 
topnotch. Chan, 





PANTOMIME QUIZ 

With Dorothy Hart, Robert Clary 
Peter Donald, Gypsy Rese Lee. 
Arnold Stang, Betty Kean, Milt 
Kamen, Orson Bean; Mike 
Stokey, emcee; Terry O’Sullivan, 


30 Mins., Fri., 10:30 p.m. 
TIME, AMOCO, HAMM BEER 
CBS-TV, from N.Y. 
(Y&R, Joseph Katz, Campbell- 
Mithun): 

Mike Stokey’s “Pantomime 
Quiz” has a special claim on sum- 
mer television. “My Friend Irma,” 
“Mama” and “Person to Person” 
has each been spelled for the hot- 
spell by the half-hour program, 
with the Edward R. Murrow vis-a- 
vis sidestepping for Stokey a sec- 
ond time, behind the same spon- 
sors. The show has something on 
the ball, yet it is not the quiz it- 
self; the way Stokey’s gang plays 
charades is a mite too stylized and 
rapid to appeal as entertainment, 
much less to approximate the game 
played by just plain folk in the liv- 
ing room. But what the stanza 
does have is abundant exuberance 
coming from the eight persons who 
make up the two teams. To watch 
a beaut like Dorothy Hart cut up, 
or Gypsy. Rose Lee, Betty Kean, 
Peter Donald, Orson Bean, Arnold 
Stang, Milt Kamen and Robert 
Clary was engaging video, most of 
the time, when the program re- 
turned last Friday (5) night. 

One preblem faced by the panel- 
ist, most of them at least, like first- 
timer Stang, was whipping into 
the phrenetie state needed to play 
this furious charade. His initial 
enthusiasm was about as real as a 
crepe paper tie, and he wasn’t the 
only one. It held for Miss Lee 
and Miss Kean, Bean and Kamen, 
and it could very well have been 
that vets Clary and Donald and 
Hart looked at themselves initially 
as sideshow freaks, as well, thoug 
it didn’t show. Before long, how-. 
ever, they all genuinely were 
caught up in and enthusiastic about 
beating the clock and the other 





side in completing the charades. 
Art. 


the show may settle down to one 
of those innocuous offerings. 

As per the preemer, the heavy 
reliance will be on guests of the 
stripe of Peggy King (‘ex-George 
Gobel), new comedy twain of Rob- 
ert Strauss & Harvey Lembeck 
(latter of the Phil Silvers show), 
terpantomimist team of Mata & 
Hari, Hollywoodite Peter Lawford, 
etc. For the starter-offer the budg- 
et exceeded the results, for the 
most part. r 

Strauss & Lembeck are of the 
Runyonish school of comedics. 
This sketch had ‘em cavorting at 
an overpriced “Hilton” hotel for a 
tame affair lacking spirited mate- 
rial. Each is a good practitioner 
of the low comedy school, but how 
they emerge as a team will depend 
largely on their scripts. 

Peggy King is attractive enough, 
and with poise and small charms, 
to cover any deficiencies in the 
tonsil dept. She lit out nicely on 
“Baby Won't You Please Come 
Home” and then was joined by 
Damone and chorus in “Trolley 
Song” (with prop trolley added) 
after self-cued patter. Mata & 
Hari, always reliable and inven- 
tive,- took off on a silent picture 
caper highlighted by deft slow mo- 
tion shenanigans. 

The show’s star was in and out 
with vocalistics, mostly standards, 
supported in spots by a dance 
group. Near the finish he did a 
medley of so-called “requests” that 
souereney will be permanently 
formatted. There was prime piano 
accomp here by Bert Farber, the 
show’s batonist. This included the 
title song from “An Affair to Re- 
member” (20th-Fox) with the sing- 
er in on it for Columbia Records 
which drew the characteristic plug. 
Damone carried on some corny 
tomfoolery with Peter Lawford, 
the latter “failing” to show after 
the first intro and later prancing 
onstage for an exchange of courte- 
sies with the host. 

Opening salvo after Damone’s 
bow-in song had “The Story Prin- 
cess,” surrounded by juves, detail- 
ing the feur steps in the physical 
life of the American flag—keved to 
the eve of Independence Dav— 
with “God Bless America” serving 
as finale to the segment. Roger 
Williams scored in a piano session 
with “Moonlight Love” (Clair de 
Lune), a briefie that registered. 

Damone’s show runs sustaining 
during the first half, with Kellogg 
Cereals and Oldsmobile in skip- 
week on the second nal nee. 

rau. 


NAT KING COLE SHOW 
With Nelson Riddle Orch, Randy 

Van Horne Singers, Frankie 

Laine 
Producer-director: Bob Henry 
30 Mins., Tues., 10 p.m. 

NBC-TYV, from Hollywood 

The only difference between Nat 
King Cole’s previous 15-minute 
series and his current half-hour 
jaunt is that he has more time to 
fool around. And that’s what was 
basically wrong with his opener 
last Tuesday (2). 

The 30-minute span gave him 
time to fool around with guest 
Frankie Laine in pop tune paro- 
dies of how it would be if vocal- 
ists took over all tv programming. 
It was a weak bit that ran too 
long. 

The show was its best when It 


h | stuck to the fagmat established in 


Cole’s quarter-hour Monday slot 
on the same net. The pattern a 
to put Cole up there and let him 
sing with a minimum of super- 
fluous shenanigans 

(Continued on page 104) 


For the most | 
linterest for the fall. 


MEET McGRAW 
With Frank Lovejoy, others 
Producer: Warren Lewis 
Director: John Peyser 
Writer: E. Jack Neuman 
30 Mins., Tues., 9 p.m. 
PROCTER & GAMBLE 
NBC-TV (film) 

(Benton & BowlTes) 

First of the new season's sleuths 
began his snooping last Tuesday 
(2) on NBC-TV, following, by a 
night, another dick on CBS-TV. 
There was next to no difference at 
all in the basic elements or con- 
summation of “Richard Diamond,” a 
CBS summer replacement, and the 
NBC entry, “Meet McGraw.” Both 
are of that heavy breathing, long- 
suffering detective type, in whic 
the hero knows all even though he 
pretends to be quite human—that 
means sometimes he’s frightened. 

It’s formula stuff, and that both 
are cut from the same “mould” 
might be attributed to two events: 
Benton & Bewles, which seems to 
play its tv cards mostly along stock 
telefilm lines (“bread and butter,” 
some folks call it), selected both 
programs. And the precucers, 
while corporately separate, got 
their training in the same place, 
you would say. Four Star Films 
did “Diamond” and Don Sharpe, 
whe was once a partner in Four 
Star, was partly responsible for 
“McGraw,” in which Frank Lovejoy 
stars. 

Tough McGraw, the viewer is 
expected to believe, has replaced 
the dog as man’s best friend. In 
the manner of Thin Man, who's 
going to hit tv next season, inciden- 
tally, and the Norths, who hit tv 
several seasons past, McGraw is 
not a paid private eye; rather, he's 
more a snooper, who does it for 
kicks. Apparently, McGraw is car- 
rying the burdens of all humanity 
on his shoulders, and that's why 
he bucks the cops all the time and 
also why he finds it so hard talking. 
One-punch (all wrist action that 
boy) McGraw winds up a murderer 
and then mysteriously walks off 
into the future. 

Talent of director John Peyser, 
whose early shots were stark yet 
unpretentious, that of actors like 
Lovejoy and James Edwards, as a 
philosophical barkee in New 
Orleans, were wast by the E. 
Jack Neuman story. But Neuman 
was no more at fault probably than 
the masterminds interested in rid- 
ing to a mass audience on the crest 
of a ripple. Art. 





HIGH-LOW 
With Jack Barry, host; Burl Ives, 

Patricia Medina, John Van 

Doren, panelists 
Producer: Al Freedman 
Director: Charles S. Dubin 
30 Mins., Thurs., 9:30 p.m. 

FORD 
NBC-TV, from New York 
(J. Walter Thompson) 

“High Low” is an adaptation of 
the poker variation in which quiz 
contestant competing against a 
panel has his choice of bucking the 
panelist with the highest number 
or the one with lowest ~ imber of 
answers to a given multi,.e-answer 
question. If he chooses high, he 
can triple his money; low, he can 
double it. If he can’t match the 
number of correct answers, he 
loses all of his earnings. 

Show, which NBC has been try- 
ing to sell for next fall without 
success but which it has landed ag 
a summer entry for Ford in place 
of Tennessee Ernie, has some in- 
triguing possibilities. A good deal 
of shakedown is needed, since it 
moves somewhat slowly. and un- 
o— But the premise seems 
sound, bg 

One problem is the overambi- 
tiousness of both contestants and 
panelists. Asked a simple ques- 
tion, they tend to dress up the an- 
swers, giving a fullscale rundown 
of a rape Wa when only one 
word is ne . This is one of the 
slower-uppers that needs to be 
curbed. As another element, quiz- 
master Jack Barry fills between 
contestants with some conversa- 
tional bits with the panei (one, 
with Burl Ives doing a bit of ditty- 
ing, was rewarding), but these too 
are uneven because of the timing. 
Barry and producer Al Freedman 
might suggest to the panel that 
they hold their answers to a mini- 
mum and expand on them during 
the conversation periods. 

Barry, doubling over from 
“Twenty - One” with producer 
Freedman (show's also a Barry & 
Enright package for NBC), is at 
home with the format and keeps a 
firm and pleasant hand on the pro- 
[ceedings Panelists are bright and 

ffable — Ives is pleasant and 
| knowledgable, Patricia« Medina is 
jthe eager but charming and John 
| Van Doren is a chip off brother 
Charlie’s block. 

As the show shakes down and 
|}some of the kinks work out, and 
also as the money starts to mount, 
“High-Low” should emerge as one 
of the more rewarding summer 
entries and ought to be able to 
awaken some last-minute —* 

an, 
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Preview Of a Deal 
To Be Made Next Month 


—<—<—<——=By CARROLL CARROL 


The Producer walked into his office at 11 am. His 
secretary had everything ready. Steaming hot coffee, 
black, was in his cup with two saccharin tablets on the 
side. She handed him his morning miltov'n and a glass 
of water. He took the pill. Just the feel of it sliding 
down his threat soothed the jangle he always had after 
every visit to his analyst. He sat down, dropped the 
saccharin into the coffee and glanced at his mail. There 
was nothing but that bill from his Internist. He'd put 
off paying this for eight months. He hated to pay doctors 
who couldn't find anything wrong with him. 

“Any other mail?” he asked. 

“Just some statements from stores and a letter from 
your mother. I threw them away.” 

“Put this with them.” He handed her the doctor bill. 
“I ought to get a business manager,” he said. 

His secretary agreed. “You're too big a man to waste 
your time throwing away your own bills.” , 

“Say,” he said, as if suddenly struck by the idea he'd 
been mulling over on the way to work, “Have we still 
got that script from that writer? That script with the 
idea for that series? Have we still got it?” 

“You told me to send it back three weeks ago,” his 
secretary said. 

“Well, get it for me! Don’t just stand there!” 

She went to the file and after about 15 minutes of 
rummaging around, found the script. “Is this the one 
you mean?” she asked, “The one about the guy who 
works for the electric light company and the idea of the 
series is that you follow him around and do a series of 
stories about the adventures he has reading meters and 
things like that?” 

“That’s it. The writer writes pretty good, doesn't he?” 

“Do you think so?” the girl asked. 

“Don't you?” 

“Well, I thought you said you did.” 

“If I did, I did! What do you think?” 

“I agree with you!” 

“Well, then don’t just stand there. Get that writer 
on the phone and tell him I want to see him. The guy 
writes well. But who wants to buy a series about an 
* electric light company service man?” 

“Wouldn't it be kind of impressive to have on the 
title, ‘From the Secret Files of The California Edison 
Co.” é 

“Are you goimg to tell me what to produce? Get this! 
No secretary is indispensable, even if you have been 
with me almost two months! You could be replaced! 
So please don't tell me what to do and what you think. 
rl do the thinking! You just do what I tell you.” 

“Yes, sir,” the girl said. She had an old’mother to 
support. 

The producer glanced through the script. “Now I re- 
member what it was about this that I didn't like. The 
name Edison makes people think of Edison. And, when 
they think of Edison they think of deafness. Edison was 
deaf, wasn't he?” 

“Yeah,” said the girl. “He got deaf when he was 
Mickey Rooney and he got deafer when he grew up to 
be Spencer Tracy.” 

“That's what I thought. Imagine what the Motiva- 
tional Research Boys are going to say about that! They'll 
say the word Edison suggests deafness and who wants 
a series on tv that would suggest deafness to people 
because that might appeal to them as way of escape. 
And, if they escaped, who’ll watch the series? So, the 
whole idea stinks! See what I mean?” 

The girl seratched her head with her ball-point pen 
and clogged up her piggy-back re-fill. 


| ‘Make It an Eastern’ | 


“Couldn't you get that writer to switch it to an adult 
Western about the adventures of a traveling blacksmith 
who goes from one Pony Express Station to another 
half-soling horse-shoes, or whatever it was a blacksmith 
did, and sort of failing in love with all the Pony Express 
riders’ sisters and sweethearts and things like that?” 

“It's been done,” said the producer. “But, we might 
make it an Eastern! Say, there’s an idea! One guy, the 
bad guy, comes out of the old Lindy’s and the other guy, 
the good guy, comes out of the other Lindy’s and they 
slowly walk teward each other in the middle of Broad- 
way, both loaded with cheese-cake . . . no I think that’s 
been done, too! Did you call that writer to come in?” 

“Oh yeah. When I was out looking for his script.” 

“How soon’ll he be here?” 

“Well, he was on the operating table when I called. 
He was having his appendix taken out. But his wife 
said he'd get dressed and come right over.” 

“How abeut that! These writers make more dough! 
Having his appendix taken out! Here I am a producer 
for five years and I still have mine.” 

“I should think he’d be afraid to take a chance having 
them out. How does he know he can write as good with- 
out them?” 

“All writers are crazy! Faddists! And when you tell 
them what they do is silly, what do they answer I'll tell 
you what! They say a writer has to have all kinds of 
experiences. What experiences do they need? We pro- 
ducers tell them what to write and they write it. Be- 
lieve me, if I could write, I'd never talk to a writer.” 

“I kind of liked the idea he had for the title of his 
series even if you don’t think the idea is good.” 

The producer looked at the girl in stunned amazement 
and then looked at the title page of the manuscript that 
outlined the idea for the series and included the first 
three scripts. In capital letters it said “SHOCKING— 
THE STORY OF A CAL ED MAN.” What’s that cough- 
ing in the outer office?” he asked. 

The girl peaked through the door. “It’s that writer.” 

“Tell him I'm in a meeting. Tell him I’m sorry I dis- 
turbed him. But tell him I’m very anxious to see him. 
Tell! him to go back and get sewed up and be back 
here tomorrow at this same time.” . 

At exactly the same time the next day, the writer 
showed up. Exactly 90 minutes later, he was in the pro- 
ducer’s office. The first thing the producer said to him 
was, “I don’t know how you writers ever expect to get 
along in the world of business. Never om time. You've 




















got to learn to live in this world. You just ean’t be a 
bohemian and expect to get work in a 100% American 
medium like tv.” 

“Well, I figured you're interested in my series about 
the Cal Ed man and I just had this operation and so... 
well, here I am. The only reason I’m late is that your 
girl out there wouldn’t talk to me for 90 minutes. 
Finally she had to. She got stuck on a word in a cross- 
word puzzle and figured I knew the word. I did. It was 
Punctuality.” 

“That’s one of the things I want to talk to you about, 
son. No one’s going to understand what you're writing 
about if you use those big words. They’re all right for 
crossword puzzles, but not for tv scripts. Now about this 
series... .” 

“You mean you're really going to produce “Shocking?” 

“Didn't you read my letter when I sent it back to you? 
I can’t do anything like that, son. You write well, but 
you're not realistic. And that’s why I sent for you. I 
think you need the money .. . I mean, I like the way you 
write ... and I’ve got a series all laid out... . that’s right 
down your alley.” 

“Thanks,” said the writer, “But I sort of hoped to get 
my own series on the air. You know, have a little 
property of my own going for me. And that’s why I sent 
“Shocking” to you. I mean with your production know- 
how you could turn it into really something! ~I mean 
that first script is just what you do best ... the one 
about the electric service man who comes to the house 
where the young wife is going frantic because her hus- 
band is bringing the boss home to dinner and the elec- 
tric stove doesn’t work and the refrigerator has conked 
out and she doesn’t know what to do because her hus- 
band will lose his job if it isn’t a great dinner because 
he’s told the boss what a wonderful cook his wife is al- 
though she doesn’t know how to cook at all... I mean, 
isn’t that right down everybodys’ alley?” 

“Believe me, kid,’ the producer said, “It’s nothing! 
Now would you like to hear the Idea I have that I'd like 
to have you write?” 





| Sewer Stuff S| 

“We'll talk money later. That’s unimportant. The 
thing to do is to get the idea right. Now here’s the 
idea. It's called ‘DIRT—THE STORY OF A DEPART- 
MENT OF SANITATION MAN.’ Great, huh? And 
then under that we add... From the Secret Files of 
the Department of Sanitation’.” 

The writer was about to say, “It stinks.” But he 
rubbed his appendix scar and said, “How did you see it 
developed, sir?” 

“Oh, now wait a minute, kid! That’s the writer’s job. I 
gave you a great series idea. All you have to do is write 
it. My God! Does the producer have to do everything?” 

“But the Department of Sanitation deals with sewers, 





sir. What can you get out of a sewer?” 

“T'll tell you,” said the producer, rising to pace his 
office. “I'll tell you in one word!” 

The writer looked around to see if the secretary was 


still in the room because it always embarrassed him to 
hear that word spoken in front of a girl. 

“The one word is what Jackie Gleason got out of a 
sewer. The one word is Art Carney! Now do you see 
what I mean? Now do you see why I’m a producer and 
you’re just a writer? You néed to tie things to a star. 
And if I have to do all the work myself and share the 
profits with you writers, I'll do that, too, because I be- 
lieve in the television business! Now get this for an 
idea for the first script of the series ... get this and 
think of Art Carney all the time, He's the Department 
of Sanitation man and he traces a clogged sewer right 
up to this apartment where there’s this young wife who 
is going frantic because her husband is bringing his boss 
home to dinner and the sink is clogged up so she can't 
wash yesterday's dishes so they have nothing to eat on 
and she doesn’t know what to do because her husband 
will lose his job if it isn’t a great dinner because he’s told 
his boss what a wonderful cook his wife is although she 
doesn't know how to cook at all... well jeez... what 
more is there to do? Write it.” 

The writer felt his scar again and said, “And we'll go 
50-50 on the package?” 

“50-50! Are you crazy! Write it! It’s all my idea! 
If you do a half-way decent job, I'll pay you scale, maybe 
a couple of dollars over. If not, well, I'll just have to 
get some guy who can do the job. The trouble with you 
writers is all you know about is writing. It’s us pro- 
ducers who have to do all the thinking and take all the 
risks. Sometimes I wish I'd become a writer. That's 
fhe life. You walk into an office like this, a guy like me 
hands you a solid gold idea on a silver platter and just 
for a little writing you make yourself two or three hun- 
dred dollars. Is it a deal?” 

The writer thought about his wife, a tall athletic girl 
who'd jumped center for four years for Swarthmore and 
was now well on her way to presenting him with their 
fifth child. He thought of himself, “Either I'll have to 
take this job or Janice is going to have to turn pro and 
join the World’s Only Pregnant Girl's Basketball Team 
and pick up a little bribe money.” 

“Well,” said the producer, “What's the answer. 
could have been half finished the script by now.” 

“I am,” said the writer, “I mean I am going to take 
your deal!” 

They shook hands and the writer walked out of the 
office drying his hand on the side of his trousers. 


—_—_—_—_—_————— 


A Viewer Revolts 


Oh, I am one of the millions 
Just a patient, average slob, 
Who suffers the silly commercials 
Along with the rest of the mob. 


You 


I seldom talk back to the sponsors 
When they ha vk their boring wares; 

And I've even learned to ignore ‘em 
With a “who the hell really cares.” 


But there’s one snide, weasel gesture 
That’s damn near got me sunk— 

It’s that hypocritical fol-de-rol 
Against seeing beer be drunk! 


Tom Weatherly. 


A Look Into 2007 A.D. 


By HAL KANTER 


Hollywood. 

Fifty years from now, the entire population of Amer- 
ica will be employed in the advertising business. 

This blanket statement was not coined by an econ- 
omist, advertising executive or business analyst. I just 
make it up myself. 

Journals reflecting the sha of American life today 
and outlining the shape of the future indicate the in- 
creasing encroachment of automation in our lives and 
the resultant growth of leisure time at our disposal. 

With leisure comes the great movement toward recrea- 
tional activities. With those activities come the needs 
for facilities, equipment and transportation. With the 
needs comes the scramble for the consumers’ dollar, 
With the scramble come the methods of dollar procure- 
ment. The methods invariably mean advertising in one 
form or another. 

Existing advertising agencies will grow to the size of 
General Motors and new ones will blossom on the land 
like the buffalo herds of old. Manpower will be siphoned 
from other industries, seduced by the charcoal sirens of 
Madison Avenue as they seek more and more men to 
fill the cavities in their labor. pools. 

America will stop manufacturing hard goods, stop 
growing food, stop weaving and spinning and fermenting 
and building and brewing and canning and moulding and 
producing. America will import everything from the 
rest of the world. 

The man who today sows wheat will be writing copy 
50 years from now. If he has no talent for writing 
copy, he will be a time-buyer. If he has no gift for 
wheedling choice time segments, he will be a layout 
man. If he can’t do that—if he can’t do anything but 
sow wheat—he’ll be one of a vast army of guinea pigs 
employed by the ad-men for motivational research. He 
will be wired, dipped in chemicals, dressed in litmus 
paper jockey shorts and tested four hours a day. 

Nobody will be working more than four hours a day. 
Three days a week. And there will be millions of em- 
ployees late to work anyway. : 

The result of all this will see at least five major net- 
works functioning 24 hours a day. That means five 
shows a day: the rest of the time will be filled with spot 
announcements, dramatized commercials and _ various 
other forms of advertising. (Already, today, a large 
agency is working on a two-hour show to introduce a new 
product. The show will be “a two hour cummercial so 
subtle the audience won't realize we're selling,” to quote 
a vice president in charge of mass deceit.) 

The street car, rapidly disappearing from the Amere 
ican scene, will make a comeback in outrageous numbers, 
It will be brought back by the need for areas in which to 
display car cards. Failing this (and it might fail if the 
Germans are too busy making atomic_razors to turn out 
street cars for us), private citizens will find their own 
automobiles equipped with card racks. Minions of the 
advertising agencies will change the cards every week, 

All services in America, 2007 A.D. will be free: laun- 
dry, cleaning, gardening, cooking, everything. People who 
perform the services will be employed by the ad-men, 
Forerunners are in evidence today: my shirts are wrape 
ped in a laundry envelope which unashamedly advere 
tises a loeal insurance agency. The stiff cardboard 
backing lists the telephone numbers of local termite exe 
terminators, garages and pharmacists, among others. 

All the foregoing prophecies are the result of an idle 
afternoon’s conversation with my newsboy (a Foote, Cone 
man of Tomorrow). If you doubt the probability of the 
possibilities, stick around and see. 


‘So Let’s Play Gin Rummy’ 


By HARRY BANNISTER 
(NBC V.P. in Charge of Station Relations) 


After 10 minutes chit-chat about nothing in particular, 
the station character tries gallantly to unload on me 
both his phobias and his ulcers. He casually mentions 
that he’d like to cut away from the Perry Como Show 
for a spate of triple-spotting. 

As I fall backward in an unsimulated swoon, my left 
leg trips the lever which releases the spray of smelling 
salts which revives me. (It took months for the brilliant 
engineers to make this gimmick work.) 

Gulping a few times I inquire weakly, “What was that 
you said?” And he answers blithely, “You know, the 
Perry Como Show. I need a minute and 15 seconds for 
three spots I just sold and that seems like the right 
place for it.” 

“That’s what I thought you said,” and over I go again, 
to be revived once more by the blessed spray. 

The telephone rings and it’s long distance from a 
translator operator in Moose Meadows complaining bit- 
terly about a newly affiliated station 195 miles away 
which will cut in on his racket. 

This is a switch but it switches even more when the 
conversation reminds my station character that research 
just took 117 homes away from him in Choochoo County 
where he throws a .61 microvolt signal, : 

He smiles brightly and says, “Tell you what I'll do, 
T'll make a deal with you. Gimme that extra break in 
Perry Como and I'll forget ali about Chooechoo County. 

My arithmetic ain’t so good but this equation somehow 
seems inequitable. 

Once more the phone, and it’s a big wheel in the Gove 
ernment who complains because at his summer cabin 
in the Santa Rosa Mountains he can’t get any picture 
on his tv set. He admits that there’s no electricity on the 
premises, but still thinks NBC should be able to do somee 
thing. I promise to investigate the possibility of shooting 
a signal with guided missiles. 

The phone again and it’s my old pal from Station 
WOOPS in Crunchy Chasm who says he'll carry the 
News if he can recover 8 o’clock Sunday night. I swoon 
again and my left leg trips the lever which releases the 
spray of smelling salts which revives me. 

The connection gets broken so my caller gets no new 
ideas from this conversation. Instead he says, “Wei!, that 
completes my business—let’s play Gin.” 

By this time I’m exhaling the perfumes of smelling 
salts and after a few deals, he leaves, $15 poorer. 

I shut the door, douse the lights and nap for 20 minutes, 
Thinking always makes me sleepy. 
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Portents for the New TV Season 


‘Fear Complex’ of Agencies, Sponsors, and Desire to ‘Play It Safe’ 





Seen As Major Factor in Hindering Program Initiative; Continued 


Mediocrity May Swing Sentiment Toward Pay-TV 





SNOW IN SINGAPORE * 


ty MORT GREEN AND GEORGE FOSTER 


(Author’s Note: The story behind the story of the 
success of the current Perry Como tv show every Sat- 
urday night is the story of two of its writers, Mort 
Green and George Foster, whose tremendous and 
insignificant contrbution to the popularity of the 
Como show is not generally known. This, then, is the 
story of those two lovable and well-dressed writers, 
Mort Green and George Foster, who, although they 
are semi-geniuses and close personal friends of the 
authors, would want only the truth to be told. What 
follows is the truth with a smidgeon of poetic license.) 

a ~ - 

Mort Green and George Foster, unlike most comedy 
writers, were born Siamese twins. However, and this is 
a scientific oddity, they were the only Siamese twins born 
completely separated from each other. They also had the 
rare distinction of being born by different sets of parents 
and at different times. Mort Green is the older by almost 
a year and a half, which is a record for time between the 
bigth of any twins, Siamese or American. George Foster, 
by a strange circumstance is exactly almost a year and a 
half younger than Mort Green. He is so much younger 
than Green, his name is even different. 

As a matter of fact, very little is known about their 
early days, since their past is shrouded in mystery. What 
has been ascertained, however, is that opponents of the 
government decided to spirit away one of the twins. Since 
they were born so far apart, a snafu developed, and each 
twin was kidnapped and spirited away, leaving France 
without a king. 

Well, sir, by a strange coincidence both George and 
Mort turned up in America. Mort wandered about the 
streets of Nutley (N. J.) until he was three years old. 
Then, tired of a life without purpose, he joined the Lafa- 
yette Escadrille** where he and George hit it off real well, 
even though they did not know that they were related by 
birth, 

After touring for several years with the Lafayette 
Escadrille under several nom-de-pieds***, they plunged 
into a succession of madcap escapades. During the 20's 
the adventures they had reads like something out of F. 
Scott Fitzpatrick. 

For awhile George was the Neil Hamilton of the 20's. 
He became a white-collar model. Mort learned a four- 
letter word**** and played the kazoo with Beiderbecke’s 
Original Dixieland Band. Mort to this day modestly dis- 
counts his prowess with the kazoo because of his big lips. 


| Why the Boys Eat at Lindy’s 


In 1927, George, on a silly dare, flew the Atlantic Ocean. 
Actually, he was loaded on bathtub gin, especially tubbed 
for him in St. Louis. This accounted for the name of his 
plane, “The Spirit of St. Louis.” And it is a matter of 
some bitterness to the boys that nowhere in the history 
books does it mention that George Foster was the first 
man to fly non-stop, New York to Paris, without a 
plane.***** 

In the early Thirties, Mort was almost elected President 
of the United States. Unfortunately, his name was not 
proposed at either the Republican or Democratic con- 
ventions. 

Then, a few uneventful years. George swam back from 
Scotiand, and became, in succession, head of the NRA, 
Commissioner of Indian Affairs, and, in 1939, led the 
National League in batting with an average of .395. 

During this time Mort held such varied jobs as: Acting 
Emperor of India, 1935; Chief Sea-Scout, 1936-1938; Traf- 
fic Manager of a drive-in, split-level Temple in downtown 
Tel-Aviv, the Congregation B’nai Cadillac; and in 1939 
was made an honorary C.P.A. 

In the early Ferties, George Foster successfully fought 
off a whole army —The American Army. Mort was then 
serving a term at Aicatraz for failing to destroy the tax 
stamp on a pack of cigarets. 

Both boys were married in 1941, luckily not to each 
other. George, for the woman of his choice, selected the 
daughter of a Halvah king, and life since then has been 
one long Joyva. Mort married the daughter of the archi- 
tect for Fort Knox, and insisted that the dowry ss 


(Continued on page 46) 











* The Authors have always wanted to write about Snow and about 
he ie of this which nothing to 


Singapore. Thus the tith piece, has to do with 
either Snow or S you interested an article 
which has nothing to do with Snow or Singapore, please turn to 
the next on al next article may have nothing to do with 
Snow or bet Sf yas Sy erecta ent & © Comeed by 
writing in — it goes without br Age ariety, Inc. will re- 
taliate by laun two new blica SNOW ANNUAL (The 
Snow-Biz Bible), a (The Bible). Now, 
pay attention. Questions will be asked later on 
A little theatre ballet » headed by George Foster, who 

from birth, was a 

*** They at one time as Fred and Adele Astaire 

eect Jazz. 





***** The true story is this. The plane, 
alongside George in case he should falter, as the case of Channel 
mers. As they neared . wi Scotch, 
unthinkingly took a left turn and where the: 
only believed one fifth of his anged J Scotland. where they 
continued on in the p" ne, In at Le Bourget, impersona’ 
Charles Li gh and 





By GEORGE ROSEN 


Is television running scared? 

If, as so many in increasing numbers believe, tv as an 
entertainment medium is going into the new season at 
a new high in mediocrity, the inevitable conclusion is 
that the advertiser and the agency are determined to 
“play it safe.” Better, they say, to invest in the cliche 
than the controversial. “Don't pose any problems for us, 
we've got enough as they are” would appear to be the 
underlying keynote in formulating the ‘57-58 prcegram 
schedules. 

There can be no question that television in the past 
has greeted new seasons with more sparkle, more in- 
genuity and certainly more initiative. How come then, 
many are asking, this fear, this frantic desire to “play 
it safe,” which seems to have gripped an industry hell- 
bent to eschew any excursions into new realms or to help 
rekindle the kind of enthusiasm and excitement that 
abounded in the medium only a few short seasons back? 
| ; Just Like Ike | 

There are those who are inclined to view it as part- 
and-parcel of the “natianal temper” originating within 
the White House precincts itself; a sort of Madison Ave. 
reaffirmation of the Eisenhower credo not to tamper with 
anything that might possibly border on the controversial. 
What is happening in the area of entertainment program- 
ming—the devotion to the western, the family-type show, 
the variety stanza and other escapist forms to the almost 
total exclusion of anything remotely resembling “think” 
formats, is viewed as merely an extension of the Presi- 
dential frown on the kind of initiative that prompted CBS 
to deliver the neatest trick of the tv decade through its 
own inventiveness and enterprise in setting up the full- 
hour interview with Soviet boss Nikita Khrushchev. If 
there are those who, whether justifiably or not, maintain 
that CBS was on the side of error in its failure to recog- 
nize in advance the overwhelming repercussions from 
such an interview and committed the sin of not offering 
an immediately-after rebuttal to the Red chief's mani- 
festos, the fact remains that CBS, in one fell swoop, 
showed the U. S. and the world at large the immense 
potential of television as a mighty force in creating bet- 
ter understanding among the peoples of the world. 


Perhaps most symptomatic of the current Madison 
Ave..anxieties and the “don’t burden us with troubles” 
attitude that’s becoming more and more prevalent is the 
experience encountered in recent weeks by CBS Films, 
which has just put on the market three new series. These 
are the Merle Oberon half-hour skein based on the For- 
eign Legion (specifically dramatizing the motives behind 
the men joining the service); the “Gray Ghost” series re- 
counting the experiences of Major John Mosley in the 
war between the states (actually it comes off as a western- 
type show with a Civil War background), and a series on 
“Colonel Flack,” which once enjoyed a showcasing on 
DuMont. 

It’s CBS’ unalterable conviction, for whatever it’s 
worth, that the three shows individually and collectively 
represent a departure front the cliche-ridden staple, that 
each has been vested with singularly offbeat formats en- 
hanced by qualitative production not generally associated 
with vidpix entries. Yet to CBS’ consternation and be- 
wilderment, the responses from the grey flannel suiters 
ese Madison Avé. can be summed up thusly: 

1.) “Col. Flack in his own blustering way may be 
good natured and even lovable; but he’s a sycophant 
who lives off others. This is not the American way 
of life. It wouldn't jell without sponsor’s message.” 

2.) “We don’t question that you have a fast-moving, 
entertaining adventure series on the Foreign Le- 
gion. But that’s too close to Algeria for comfort. 
heed don't want to get embroiled in that kind of situ- 
ation.” 

3.) “We'll grant you that the ‘Grey Ghost’ is a su- 
perior western. But what do you want us to do? 
Start the Civil War all over again? It can only get 
us in trouble.” That’s what the man said. 

. tan All three shows are still on the “availability” 

st. 


I Conservatives Take Over | 


And so television goes into °57-58 with as tried- 
and-true a schedule as even the staunchest conserva- 
tive could possibly hope for. There can be little doubt 
but that much of what has been happening has been 
motivated by a fear complex, notably within the agency 
precincts. Which perhaps accounts for the reason why so 
few agency people are reluctant to make decisions on 
any program buy, with result that the client himself— 
on the very highest level—renders the ultimate verdict. 
It’s this passing-the-buck, unfortunately, that’s perpetu- 
ating a brand of hucksterism that could bode ill for the 
medium’s future. 

In answer to the criticisms of mediocrity in abundance, 
there is, of course, some validity to the arguments of the 
defenders of the tv realm who protest thst such cate- 
gorical lambasting of the medium is hardly justified. In 
the words of one top network executive: “Let’s look at 
the situation realistically. Only a moron today looks at 
television hour upon hour, indiscriminately, regardless of 
content, and expects everything to be good. People have 
become selective in their viewing. And if they can sal- 


(Continued on page 46) 




















Television Breaks Through 
‘Public Service’ Barrier 


By MERLE S. JONES 
(President, CBS Television) 

For a full hour on Sunday afternoon, June 2, a sub- 
stantial portion of the American people had their first 
opportunity to see Nikita Khrushchev, leader of the Com- 
munist Party—to hear the tone and inflections of his 
voice, and to observe his mannerisms and reactions -un- 
der the close questioning of CBS News correspsndents 
on the CBS Television program, “Face The Nation.” 

As a result of this experience, I think it can be cate- 
gorically stated that millions of Americans gained their 
clearest impression to date of the nature and personality 
of one of the major world figures of our time. 

Apart from its intrinsic value and excitement, this 
event seems to me to point up a growing and important 
trend in television—namely, the increasing popularity of 
the so-called “public service” program. More and more 
of these programs are charting new and exciting paths in 
broadcasting and are leaving unforgettable impressions 
on the viewing public. The Kefauver and the Army- 
McCarthy hearings are two historic examples. 

In recent years, however, there has been a marked 
change in botti the concept and techniques of public serv- 
ice programming. By definition, useful information is a 
basic ingredient of this type of programming. If it can 
be entertaining at the same time, so much the better; but 
in actual practice this has been the exception rather than 
the rule. 

Today, however, the element of publi¢é service might 
well be attributed to such interesting and infermative 
programs as “Air Power,” the 26-week series depicting 
the history and development of aviation; or “You Are 
There,” the Peabody Award winning program dramatiz- 
ing the memorable events of history; or “The Last Word,” 
which examines seriously (but with humor) the origins 
and usage of the English language. Moreover, it could 
surely be argued that the various “See It Now” programs 
dealing with Suez, desegregation, Puerto Rico, and 
automation were as interesting to the public as they were 
in the “public interest.” 
| ‘Public Interest’ Base Broadens ] 

The fact is that the public's interest has substantially 
broadened year by year. Thus the “public interest” may 
no longer be confined within the fixed boundaries of typi- 
cal news, forum and discussion programs. Who is to say 
that when “Camera Three” presented the distinguished 
American poet, E. E. Cummings, or when Ed Murrow in- 
terviewed Admiral and Mrs. Nimitz on “Person to Per- 
son” the public interest was not substantially enhanced? 

There is, I believe, a close correlation between the in- 
creasing complexity of the times we live in and the in- 
creasing demand for information. The more complicated 
life becomes, the more we want to know about it, and 
the more we turn for this knowledge to those who are 
accepted authorities in their respective fields of endeavor. 
The chief impetus behind the increasing popularity of the 
so-called “public service” program in recent years has 
been the public’s growing thirst for information of all 
kinds—political, social, economic, scientific and cultural. 

A secondary but equally vital factor is the inherent na- 
ture and power of television as a medium of communica- 
tion. In the brief span of a single decade, televsion has 
drastically altered the process of transmitting and absorb- 
ing information. It has made this process easier and more 
palatable than ever before. And it has done this by giv- 
ing it human dimension. 

Clearly more people are interested in seeing an Ameri- 
can President or a leader of the Soviet Union on tele- 
vision than in reading about them. More people are in- 
clined to watch on television the construction of an earth 
satellite than to learn about it through a newspaper or 
magazine article. And I think it also may be said that 
more people will come away from these television ex- 
periences with a deeper sense of understanding and ap- 
preciation. 

Through its ability to present the nature of reality and 
personality in their varied aspects and manifestations, 
television has gone far toward eliminating the line be- 
tween information and entertainment—between the so- 
called “public service” program and the “entertainment” 
program. It has broken the “public service” barrier. Ac- 
tually, there is nothing more “entertaining” to people 
than other people—nothing more absorbing than being 
able to see places and things they have never seen before. 

This point of view has always deeply influenced the 
programming activities at CBS Television. Indeed, I like 
to think it has been responsible for much of our pro- 
gramming achievement and reputation. 

This fall, we plan to make further strides in this di- 
rection with the presentation of a number of major pro- 
gram series, in which we hope to combine the best ele- 
ments of public service and entertainment. I have in 
mind such programs as “The Seven Lively Arts” and 
“Twentieth Century.” 

These new programs, we believe, will reflect and be 
responsive to the ever-broadening base of the public's in- 
terest. For in the last analysis, television's permanent 
challenge is to match year by year the constantly matur 
ing taste and interest of the American people. 
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‘Program Service’ 
—An Interim Report 


By SYLV ESTER L. WEAVER JR. 
On April 10 of this year, I made a speech in Seattle, 
J talked about some of the things that I felt would be good 
for television in general and for the people in television— 
tisers (they pay for the service), the stations 
mit the service), the program interests (they 


the adver 
they tran 


make the service), and the public ‘they receive the service 
or turn it OG i). 

4 new network, called “Program Service,” came of 
that taik. And this is an interim report, some 10 weeks 
later 

The broad strokes, for the readers who gnaw through 
the first few paragraphs and skip to the punchline, are 
these: we have signed a few but made arrangements with 


almost all the great independent siations in the great bell- 
wether markeis of the U. S., namely, New York, Phila- 
delphia, Washington, Hariford-New Haven, Detroit, Indi- 
anapolis, Chicago, Milwaukee, Minneapolis-St. Paul, St. 
Louis, Dallas-Ft. Worth, Denver, Los Angeles, Seattle, 
Miami. In addition, we have time cleared under arrange- 
ments in Baltimore, Cleveland and Cincinnati. We expect 
independents to cover Boston, Buffalo and San Francisco 
next year. The extent of this coverage is remarkable. Two 
thirds of all the homes in the country are in the coverage 
arcas s of the above cities, 


aed i ai TV's ‘Supermarket’ } 











Thus, the size of the market we offer is huge. But more 
than the number ot homes is the importance of this 
“Supermarket” in our country. Once the first national 
coverage job is done for most brands and companies, 
whether in magazines or in network tv operation, then the 
next intelligent spending of national advertising funds 
will flow to us in coming years. Why? Because, our markets 
are where the brands will live or die, where they must 
fight out the battle of share of market and the real tough 
selling. Our markets will usually mean, even on our 
shorter live lineups, upwards of 50° of all sales in a given 
category. But far more importantly, we will deliver every 
dollar to fight for the sale. For we first of all will only 
use the major markets, and we secondly will charge for 
those markets the real market value of the station’s time, 
not an inflated network must-buy price. Result: every 
dollar works at full efficiency, in the right place and only 
the right place, and at the right price and only 
the right price. Compare this with the spending of addi- 
tional national budget dollars in buying additional net- 
work shows. Most of your time money will be working to 
vive you more coverage in smaller markets which you 
don't want, and to buy the same markets at higher must- 
buy network affiliate rates than you need to pay, We've 
got it made, 

a ; een ___ Participation Sales | 
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When the power of our ofter: ng sinks in and all our 
data is processed by the evaluation groups in advertising, 
then we vill begin to deliver a largish schedule of pro- 
grams of many different kinds, night and day, to our af- 


filiates. We will build some of these shows, and sell them 
both imdividually, and on a participation basis, because 
we again want to make our advertising dollars work at 
their most efficient, and frequently, the most efficient 


dollar is the dollar that buys a one-minute advertisement, 
and no more... in that show. The compulsion of the 15- 
minute buy is a radio hangover. Where it makes sense, 
we too will use it, but where it is more efficient to sell 
a barrage of one-minutes in show after show, or give new 
smaii advertisers a chance to use our great medium 
through the one-minute spot form, we will have it for sale. 

Our shows will attract the big audiences, and beam 
out at the special interest audiences. On our drawing 
hoards we have several hours of daytime shows, ranging 
from the big circulation-personal selling of a “Ding Dong 
School,” to broadcasting’s first interviewer, Mary Margaret 
McBride, where the buyer is aiming not at the lowest cost 
per thousand, although that's awfully low, but the lowest 
cost per convinced new customer of probably any show 
on the horizon. We will be announcing new daytime at- 
tractions from time to time, and they will go on the air, 
as they are sold, or largely sold. Program Service is a 
commercial network, and proud of it. 

Our nightime shows have not yet really begun to be 
uncovered. We have announced only our “Saturday 
Night Party,” but more are on the way. “Party,” 10:30- 
12 p.m. Saturday night, is a producer's dream, in its 
‘locale. Even Cecil B. DeMille might have hung back 
from building the Aragon Ballroom, with its floating 
white clouds, its Moorish turrets, and double stages, one 
behind the other, at the end of the huge studio...er 
ballroom, 

The coverage of this huge S:sturday night offering and 
the showmanly plans to get conversation, exploitation, 
as well as big name bahds, recording names, and the man 
Harper's magazine calls this month, “America’s leading 
disk jockey,” Howard Miller, together with the man-in- 
the-box commentator, the mobile recording room, and 
ot her gimmicks all point to this as quite a program. 








‘Comedy ' Theatre’ | 


Other shows below the waterline of our iceberg which 
has been so little revealed are numerous, but not too to 
mention. For instance, next year, or maybe even before, 
we would like to see a couple of daring advertisers go 
with us for a Top 10 Trendex position on » show on our 
Independent stations on Sunday night at 9, where we 
have a highly styled and highly individual piece of 
theatre ready for unveiling called “Comedy Theater,” 
and offering some great names but in some new forms. 
Information on request. 

On the same night, a public service program schedule 
is being worked out, although I have given my earlier 
plan for a program called “Controversy” the heave-ho 
since too many people have appeared as the originators 
of it, and I am busy enough as a network with four men 
without litigation or even explanaton. 

On other nights, we have several biggish shows getting 








readied including two major dramatic entries that would 
make any network pant to entrap them, both destined for 
Top Tendom, and several personality ventures that 
should knock the spurs off their probable competition, 
not only because they will offer the magic of people 
communicating to people out of the box, just as most 
successes have for 30 years previously in this broadcast 
medium, but also because there are new forms that one 
can try if one doesn’t have to stride along with the 
cement shoes of the network must-buy money commit- 
ment — must-buy program policies, must-buy network 
rates way over national spot rates in top markets, must- 
buy lineups way beyond the major battleground for sales, 
must-buy below-the-line policies that push prices sky- 
ward. We will do and dare, and naturally flop as well as 
hit. But the result will be, as always, that those who 
try get the hits, and the hits build the audience, and the 
audience builds the business and the rates and the leader- 
ship position and all the rest of the chain reaction. 


__ Looks to Wider Horizons 





This is a 


program business, and to the progra! n 
interests, particularly the independent program com- 
panies, the artists and their managements, the writers 


and producers, the creative interests of all kinds, the 
tremendous flow of money from the advertisers to a new 
enterprise that keeps time costs low and encourages all 
kinds of program experimentation and development will 
mean not just that another 33% of the available time 
slots for programs have opened up, but that these 
particular time siots have a wider horizon, and a more 
exciting premise than the “let's play-it-safe, let’s carbon 
copy ourselves into a nice safe ‘rating” fellows. 

This means we want and will have the hits, and many 
of them will be meat-and-potatoes, as they say in some of 
the networks. But in our network, Program Service, we 
know hash when we see it coming near. Or, I should say, 
we usually do. After all, it is show business, and now 
and then, an omelet can find wings and fly to the top. 
So, be of good cheer, word workers and those who 
posture and grimace on the boards. Soon we'll all be 
trying things again on Program Service. 

And even more exhilarating is the future for those who 
make it all possible for everyone, the sponsors. For, 
now, we give them once again major program operations 
with personality, and uniform selling, and _ find-a-hit 
values, but with a minimum commitment figure that 
makes sense, way under half that of any network buy at 
any dscount, with very low cost per thousand, with every 
dollar fighting for a sale. 

To shrewd, canny buyers, we offer this caveat. When 
a product has either an underpinning national magazine 
campaign, or a network television operation, night or 
day, then the next money spent in selling that product 
should be spent in Program Service, aimed at two thirds 
of all sets, with the low end figures for the expenditures, 
the low cost per thousand, the ability to buy minutes 
including personal selling, and overall, the firm knowl- 
edge that your dollars are carrying their maximum 
charge by being spent at the right prices in the right 
places. 





-|-And Bring Money 














By BEN PARK & TED MILLS 

Television producers who devise and create their own 
shows have something in common with good bush pilots 
and eyeless creatures of the ocean deep. They all must 
rely on their own highly specialized instincts. Right now, 
our producer's instincts are telling us that the television 
medium does a more satisfying job for itself, the adver- 
tisers, and the public when we producers are having more 
fun. To equate fun with success may sound frivolous until 
you realize that fun to a producer is originality, inventive- 
ness, and rapport with the audience . .. all concepts 
meaning the best exercise of whatever artistic judgment 
and talent he may possess. 

Our instincts are also telling us that 1957-58 will see 
the highest development of the formula show. If that’s 
literally true, then the formulae will simply have no- 
where to go. Or—to put it politically—the public will be 
looking for a change. 

Already, too, the signs and portents are indicating that 
the fall of 1958 on the other hand will see a resurgence 
of originality in an emphasis on form rather than formula. 
A few major plans in work at two of the networks put a 
premium on exciting new ideas in both content and execu- 
tion. This would seem to show that some of television's 
wise money is even now being bet on a public demand 
for fresh television experiences. 

Those who insist that television must play a more cau- 
tious game are running the risk of relegating the medium 
te a status below its rightful one. If anyone has made up 
his mind that tv has to be derivative from other media as 
well as from tv’s own old bottles, could it just possibly 
be that he’s doing tv a disservice? Along with having 
little fun at doing the work, he may be helping degrade 
the most important sales tool ever invented. And then, 
we're all heading for trouble. 

Some folks in our business, as in every other, will al- 
ways feel it’s safer to go the old ways, rather than set out 
along new ones. Is it ugly to say we tend to stick to the 
tried and true old ways because we're afraid of the spon- 
sor? We often act as if this were the case. And if we're 
operating in an atmosphere of fear, we'd better remem- 
ber Psych I and what fear does to a fella. 

We propose that the essence of leadership to give the 
television advertiser the change the public will be seek- 
ing in 1958-59 must be creative indigenous use of the 
medium. This does net mean “experimentation” but it 
does mean sights and sounds which have not been beaten 
to death on television. Many shows have pointed the way, 
from “Garroway At Large” to a “Night To Remember,” 
much of Caesar and Kovacs, and “Playhouse 90.” They 
share, in common, quality in content and production, mar- 
ried to exciting uses of various levels of reality both in 
content and performance. To us producers, this adds 
up to fun. We think it adds up that way to the mass audi- 
ence too. If you want to see producers having fun at their 
work, go to Fred Coe, Tony Miner, John Houseman, Sid 
Caesar, Ernie Kovacs, Bob Banner, Pete Salomon, Ralph 
Levy, Al McCleery, Fred Friendly, Martin Manulis, Larry 
Berns, Jess Oppenheimer, or the oversigned. 

Bring money. 


Cantor Interviews Eddie 


By EDDIE CANTOR 


Question: How do you account for the swing towards ra- 
dio? 

Answer: Radio, like your wife, has always been there, 
We just haven't apprec‘ated her enough. Spon- 
sors, advertising agencies, the networks, have 
been so fascinated by a new face that they for- 
got about the great stability of the still hand- 
some features of the other. Dollar for dollar 
I believe radio is the best buy in the advertis- 
ing field today. 

Q: Have you any statistics to »rove this? 


A: In the last year more radio sets have been sold 
than television. Certainly people are not press- 
ing pants with them or using them as toasters. 
It means people are listening. There is no dis- 
puting the fact that 85° of all automobiles are 
equipped with radios. Driving a car with your 
radio turned on, you are not distracted and you 
have a chance to listen not only to the enter- 


tainment furnished, but to every bit of the 
“sell.” 

Q: Then you think radio is 100° ok? 

A: Far from it. (Too many record shows—not 


enough live personalities—too much sameness. 

Q. You sound as if you would like to get back into 
radio. 

A: I can be had, Leave your name and telephone 

number with the girl outside. 

What about television? 

What about it? 

All right—what has happened to the comedians? 

Why are so many of their shows being can- 

celled? 

A: Too much exposure. Once a week is too often. 
We had the right idea seven years ago with the 
rotating comics on “Colgate Comedy Hour.” 
Once a month we were not hard to take. Also, 
the longterm contract makes one smug and fat, 
Self-satisfied. A hungry actor, like a hungry 
fighter, will give you his best performance 

Q: Do you think the rating system had anything to 
do with the cancellation of the comedy pro- 
grams? 

A: Oh, yes. And that’s the craziest thing that ever 
happened to this business. True, programs on 
television are very costly. Regardless, I believe 
the sponsors are much too impatient. Years ago 
a team such as Fibber McGee & Molly could go 
on for a season, or even more, and build slowly 
until they eventually reached the heights. Now- 
adays if, on the second rating, you are not close 
to the top 10, the sponsor starts casting his eye 
with a view towards replacement. 

Q:Do you think there’y a chance of comedians 
making a comeback some time in the future? 

A: Without a question of a doubt. For instance, 
one season without Sid Caesar and many people 
will be ready to sell their television sets. I be- 
lieve that Jackie Gleason should be back, and 
will. However, I am also,of the opinion that 
he needs much more solid writing. Jackie 
doesn't belong in a variety show, acting as m.c. 
His is one of the biggest talents of all time and 
that talent should be utilized to the best possible 
advantage. 

Q: What would you do if you were managing Jackie 
Gleason? 

A: I'd engage Nat Hiken without a thought of cost, 
and put Gleason in his hands. 

Q: What about the future of the quiz show? 

A: I don’t think giving away more money will help 
any of them. They will go for another season 
or two, and then it will be the survival of the 
fittest. 

Q:How do you account for the longevity of 
Groucho Marx and “You Bet Your Life’? 

A:“You Bet Your Life” is not a quiz show. It's 
merely a platform on which one of the great 
comedians of our time can strut his stuff 
Groucho Marx would be just as big a success if 
he gave the contestants 70 cents as top prize. 
Nobody cares whether the contestants win or 
lose, They enjoy the devastating humor of the 
man with the cigar and the roving eyes. 

Q:To what do you attribute the phenomenal suc- 
cess of the Lawrence Welk program? 

A: For the same reason people go for apple pie 
and coffee, hot dogs and coke, sending presents 
on Mother’s Day. It’s homey, it’s easy to take, 
it’s for the entire family. And again it proves 
what I have been saying for more than 25 years 
—there’s a very big America between Lindy’s 
on Broadway and the Brown Derby in Holly- 
wood, 

Q: What about the dramatic shows? 

A:I think they have shown great iniagination, 
originality, and should be embraced by the en- 
tire television public. Imagine “Playhouse 90” 
getting out practically a Broadway play once a 
week. It’s miraculous. Not forgetting “Mati- 
nee Theatre” putting on an hour show, in color, 
five times weekly. It speaks volumes for the 
genius of Martin Manulis and Albert McCleery. 

Q: Wouldn’t you say they have had some bad ones? 

A: Oh, yes. But I’ve seen Mickey Mantle strike 
out quite often, but watch his batting average at 
the end of the season. That's what-counts. 

Q: Do you think the splitup of Martin & Lewis has 
hurt either one of them, 

A: No. They can both stand on their own two feet, 
and the public will profit by the splitup. It will 
give them two television shows instead of one. 
Jerry Lewis, doing four or five shows a season, 
makes each one an event. He can go on and on 
and on, improving with the years. 

Q: What about Dean Martin? 

A: The guy has charm and talent. 


(Continued on page 46) 
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tating The Case For Censorship 


Of All Creative Entertainment Mediums, TV Regarded as Least Tampered 
With—Advice to Writers: Give It Taste, Discretion and Sympathy 
(Forget Controversy) and You’ve Got It Licked 
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The Interview 


By ALAN LIPSCOTT 
Hollywood. 

And now ladies and gentlemen, may I introduce 
the world’s greatest living authority on Sid 
Caesar ... Professor Hugo Yon Option. 
(The Professor shuffles in, dressed in misfit garb 
which includes baggy trousers, held together at 
the waist by a rope, a battered high hat and a 
motheaten inverness cape.) 
Good evening Professor, : 
Vot’s good about it! I just listened to Caesar's 
last show. 
Why, Professor, you're crying. 
Dot’s a lie! 
Then why are you mopping your eyes with a blot- 
ter? 
Because my eyeballs are leaking, dot’s vy! 
(He sits down in a beat-up leather chair that has 
a lopsided seat cushion. Throughout the inter- 
view, he has a private vedetta with this cushion, 
because it tries to dismount him.) 
Now tell me Professor, what in your expert opin- 
ion, caused the dropping of Caesar's option? 
Talent! Sid had too much talent for television. 
Dot's vy he’s now kaput. He has vershimmelt mit 
it. Da gestures ...da mugging... da ad lib 
fumbling mit da words . . . da beautiful timing 

. und for whom? Da kokomania lowbrow sit- 
ting in front of the tv set in long underwear, mit 
a can of beer in each hand und between velches, 
he is yelling at his frowsy wife to keep the 
gedempfte kids quiet und she’s hollering back at 
him like a banshee, (Sighs) Ach, his talent, it vas 
all vasted . .. like perfume on a pile of manure. 
(He crosses his legs to stymie the aggressive seat 
cushion.) 
Professor Von Option, when did you first meet 
your idol, Sid Caesar? 
Let me see. (Counts fingers on his hand) 25 
years ago in Camp Tamiment in da mountains. 
He was dere an entertainer, und Mister Sheboyan, 
da boss, saw right avay Sid had da shtuff, und 
gave him special priveleges. Like he let him eat 
in da kitchen instead of mit da guests. Und on 
Friday night ven dey served potato kugel, Sid 
would get a crispy corner. The boss’ fat wife 
would get the other three corners. 
Wasn’t Tamiment the camp where Don Hartman, 
Danny Kaye, Imogene Coca und Max Liebman 
also entertained? 
Dey vas good, but dey never got the kugel cor- 
ners, Only da middle, soggy part. (Slapping his 
knee). Yep, da kid had the shtuff alright. 
Professor, they say that in the Middle W 
Caesar’s brand of comedy was over the heads 
the people. Is that true? 
Who's they? 
The advertising agency, Fenyock, Bedgevondt & 
Klauber. 
Dot's a moot point. She let’s meet da point head 
on und moot it before you ask anuuder question. 
Ergo, I took a Nielsen on da people in da Middle 
West ... Nielson doesn’t have a monopoly on da 
Nielsen ya know .. . und I discovered in do whole 
Middle West, Caesar is over da heads of only 
three people . . . und dat’s a fact. 
And their names? 
Fenyock, Bedgevondt und Klauber! 





Taking a Nielsen on Nielsen | 
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How do you account for Caesar’s iow ratings? 
I'm glad you brought dat up! I wanted to be 
ready for you, so I took a Nielson on Caesar's 
Nielsen, und found out dat ven Caesar was on, 
da people all over da ¢ountry vas laughing so 
loud, so ven Nielsen called, dey couldn't hear da 
phone. (Aside) Try and top dat! 


Professor, since you are so intimate with Caesar, 


perhaps you can tell ud what Sid’s plans are for 
the future? 
Vot I’m telling you is off da cuff. One night } 
happened to be kneeling by the keyhole und 
heard it. (Moves gingerly forward in his chair.) 
he’s going back to Tamiment. Dere he'll work 
night and day to lose his talent. For Caesar dat 
von't be easy. But he’s a genius so in a year 
should be mitout an ounce of cleverness. De 
ven he’s free from da stigma of talent, he'll raise 
sideburns and learn how to twang a guitar. 
insurance, he'll learn how to ride a pinto, shoot 
from. Gs hige mS Sus Gass toapeier, oll socks 
while he’s clobbering four ornery gunshlingers 
mit his bare fists. Boy, will he kill da people, 
surefire mishmosh. 
Vait, I’m not finished, For insurance for da udder 
insurance, for da grand finale he’ll have a giant 
giveaway! 
What will.he give away? 
Madison Avenue! 
Professor, a million thanks for this interview, and 
until we meet again on Caesar’s Hour... Auf 
Viedersehn! 
Und until I find out vot it means Auf Viedersehn 
Good Night! 








By HERBERT BRODKIN 
(Producer, CBS TV ‘Studio One’) 


Having noted with more than passing interest that a 
ood many articles on television censorship tend to re- 
gard some of my shows as being “controversial”, I feel 
it may be time to state positively my own views on this 
broadcasting problem and attempt to silence for a while 
those who would put words in my mouth and brand me 
with their special mark of artistic: martyrdom. 

It might be interesting to speculate on my own personal 
thesis that of all the creative entertainment mediums, 
television is perhaps least censored. Surely the motion 
picture producer in attempting to find a subjéct for films 
is bound by the opinions of the money men as to what 
will earn money at the boxoffice (undoubtedly, the greatest 
motivation for censorship ever invented). In addition, 
there are all the tabors of the code as well as all the 
bromides that have become traditional (to name a few: 
the so-called 12 year-old mental level; fantasies always 
lose money; it’s a great story but who's your star?; it 
must appeal to the young people; it won't sell in Europe 
or Pakistan, etc. etc.). The result, of course, is that he 
more often than not comes up with a tailored motion 
picture that alienates no one and attracts a still smaller 
audience. 

Certainly in the past few years I have found, for the 
most part, that any subject handled with taste, discretion 
and sympathy has an excellent chance for production on 
television, The criterion, however, must always be the 
quality of the story and especially the writing. Contro- 
versy for its own sake is doomed to censorship and failure, 
ana rightly so. 

; Split-Level Censorshiv | 

As I see it, there are several kinds of television cen- 
sorship, mainly divisible into three groups: network, 
sponsor and audience. The censorship of the network 
takes the form of “editing” to conform to the standards 
of good taste and the best interests of the pwhblic. It is 
in effect, a self-censorship and its standards as set by 
Herbert Carlborg at CBS and Stockton Helffrich at NBC 
are remarkably high and encouragingly enlightened. These 
two gentlemen have done much to make this medium 
grow. In addition, there are network executive heads who 
above all are interested in the expansion of television 
as an artistic as well as a commercial medium, To quote 
from an Anniversary Vartety article by Hubbell Robin- 
son Jr., “. . . the outsize concept, boldly imagined, re- 
lentlessly, even stubbornly pursued by men consecrated 
to achievement, will bring them not only gold but honor 
in the market-place.” 

This ideal is certainly not a cheap or simple one; it is 
daring in its concept and in its effects. 

Along about here we come to number two in censorship, 
the sponsor, He’s that old charlatan “exposed” in every 
other paper bound book about television. (I’ve read these 
books and any relationship between them and the medium 
I work in is so slight as to make me wonder how I've 
missed all the fun. I don’t have a house in Westchester 
or Darien and that sexy blonde production assistant re- 
mains a wistful dream.) “The Elgin Hour” and “The Alcoa 
Hour” were stimulating and inspiring experiences. The 
agencies and sponsors were represented by men of in- 
telligence and appreciation. Some of the plays we pro- 
duced on those series were exciting and thought-provok- 
ing. Actually, sponsors, or at least the ones I’ve known, 
are nothing more than businessmen like the one next door, 
that good solid conservative who knows what he’s doing 
when he’s selling his product across the counter, but 
who is apt to become panicky when statisticians inform 
him his pitch is going to many millions of people, when 
15%ers tell him his selling points are old-hat and when 
pollsters scream that his competitor’s message is reach- 
ing more of the mass mind than his message is reaching. 


| Everybody’s a Critic | 

The thing that really panics the sponsor, and shakes 
the network official from his perch of high idealism, 
however, is the “audience reaction.” Every member of 
the audience is a critic, professional or otherwise, and 
that is as it should be. When individuals react as indi- 
duals, expressing personal comments on the artistic qual- 
ity and interest of the show, again, that is as it should be. 
On the other hand, there may be danger when individuals 
band together to form a pressure group and when net- 
works and sponsors begin to make picayune concessions. 
When first we tried to set a pattern for eliminating stereo- 
types from a script, who could foresee that one day eye- 
brows would be raised at any or all national customs 
portrayed in characterizations? Recently an hour dra- 
matic show set as its scene a country and a town so in- 
distinct as to detract from the real emphasis and color 
of what had been a vibrant and powerful script. All this, 
because the leading character was unsavory, and to give 
him a nationality might reflect on the group and bring 
criticism. Catering to narrow minds who, cannot or will 
not divorce themselves from stereotypes will eliminate 
so much color from our art and integrate so unambigu- 
ously national backgrounds as to make our work glorified 
soap opera. 

Therefore, I shall submit that the responsibility, as well 
as the censorship, is three-fold: at the network level we 
must learn to be more objective about ratings, to turn 
from mob-hunger and group appeasement to a rationally 
steady approach to the high ideals which already exist, 
but are too often The sponsor, in turn, must 

















uct which has real meaning and purpose. And as individu- 
als, as the audience, we must become certain in our 
convictions, prouder in our heritage and firmer in our 





The Pause That Depresses 
By LESTER GOTTLIEB 

On the summer's eve of another new television season, 
millions of viewers will be in training. They'll be sharp- 
ening their eyeballs, stocking their refrigerators, puffing 
up their DeCastros, priming for their roles of armchair 
critics. The shows they will examine will represent 
the survivors of a stream of new product, good, bad, in- 
different. Although they will turn collective thumbs 
down on many of them, I still consider them fortunate.’ 
They were lucky enough not to see the ones that didn't 
get on the air. 

According to those in the know (and that just about 
includes everybody in our business) about 250 new pilot 
films or kines, costing around $5,000,000 were ground out 
of program factories east and west. I have a feeling I 
saw all of them. Well, I really didn’t see all of them. 
Messrs. Kintner and Goldenson never invited me to their 
screening rooms. It just seems as though I saw all of 
them. And when you see a celluloid-load of westerns, 
those Indians look alike. 't is a well known fact that 
the same tribe supplies the three networks, Desilu and 
Screen Gems. 

These Indians got organized many years ago by Wil- 
liam S. Hart and although they haven't beaten the U.S. 
Cavalry yet, they’ve survived thousands of white actors. 

Finally there will come a time when you are obligated 
to make some sort of comment on what you have just 
seen. Take any one of these: 

“Seemed a little long.” 

“How much does it cost, above and below?” 

“May I keep the film a few days. I'd like to kick it 
around with the boys.” 

“Is she cleared?” 

“I'd like to see some plot outlines for future shows.” 
“Is he cleared?” 

“Can you get it ready in time?” 

“I'd like to chew on this a bit.” 

















You Simply Can’t Say It’s Good | 

I cannot emphasize too strongly how dangerous it is 
to come right out and say, “Damned good.” Suppose you 
liked it and no one else did? The show flops. Someone 
nails you with it. “Say, Jones, weren't you the guy who 
flipped when he saw the pilot of this stiff?” 

A safer course is the old reliable comment: “It has 
possibilities but it needs plenty of work.” 

Don't let the three most optimistic words in the Eng- 
lish language—“Insert commercial here’—trick you. Use 
it to your own advantage. 

“If we insert commercial here,” you parry, “how do 
we integrate the lead-in with the Indian chief's grunt?” 

The only tribe that didn't join SAG lost out because 
of progressive opinions. They ircisted that just once 
they sell guns to John Wayne or at least get one chance 
to ride the covered wagons and have Randy Scott's men 
encircle them. 

Previewing prospective tv sagas requires a specialized 
skill and one has to be armed with many techniques. 
All this dexterity is not necessary if you wish to express 
a firm opinion but I know few are imprudent enough to 
do that. Despite talk about the possible elimination of 
pilot films I believe we're going to see many more and I 
respectfully submit these methods guaranteed to get you 
off the hook when your turn comes to answer the burn- 
ing questions: “Well, what did you think of it?” 

Upon entering the audition room, find the most incon- 
spicuous nook and as far away from the guy who brought 
in the pilot. Even in a dark room these guys can watch 
your reactions. Poker players and guys who were stupid 
in classrooms are masters of this stratagem. 


The Art of Stalling | 

Make every effort to see the pilot with a large group. 
At that critical time when the lights go up and the pause 
that depresses occurs, reach for the water carafe. This 
is a neat bit of “Business” and the eager beavers are 
challenged ahead of you. 

If you are trapped in a room alone with the producer 
of the pilot, stall with irrelevant conversations. Two sub- 
ject matters good for 10 minutes of chatter are (a) Will 
Mike Wallace be a national success, amd (b) Can you ex- 
plain Pat Weaver's program plans? 

Now all these rules are absolutely useless to execu- 
tives who have imagination, courage, a gambler’s in- 
stincts. These guys spoil everything. So what if they 
buy a hit once in a while or wholeheartedly believe we 
can do better things. They're just not playing fair. 

I say if a guy wants an opinion let him go to the 
Supreme Court. Us cowards ain't talking ... especially 
after screenings! 

















Author’s note to Variety Editor: Of course you rea- 
lize this is a composite and does not necessarily reflect 
my own deportment which is always positive, progressive, 
pertinent. 

To Author from Varretry: Are you kidding? 





belief that we can react individually, not as stereotypes 
with a label to be defended or decried. 

This kind of intellectual and emotional maturity will 
help eliminate the different kinds of censorship, for each 
of us will be carrying out his creative ideals without 
pressure and with the freedom which can “ake for great 
art, 
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Can TV Show Mortality Be Reduced? 


Yes! By Full Use of All Resources 


By WILLIAM B. LEWIS 


(President, 


The shocking rate at which television shows were cancelled in the 
past season has combined with rising network costs to provide more 
suspense for us behind the tv screen than for the audience in front of it. 

One of the most graphic examples of cancellations, or failures, is 
seen in the category of half-hour evening network shows. Of 32 half- 
hour evening shows that opened the 1956-57 season, only eight suc- 
ceeded. In other words, there were 24 cancellations. 

Mortality like this can stir up anxieties in even the bravest. But a 
second look will only prove what some of us have believed all along— 


that the anxieties generated by cost and mortality can be controlled 


through proper evaluation of shows before they are bought. 

It is true that tv involves many risks, but it is also true that it offers 
greater rewards than any other advertising medium. These rewards 
go to the agency that uses every professional talent at its command to 
gauge the things which are measurable about tv. 

With proper research, proper evaluation of the measurable, it is 
possible to look at television-——not with fear—but as men have looked 
at Niagara. 
Others go over it in a barrel. 
times fatal. 

At K&E, we believe that creative program buying makes the really 
big difference between success and failure in selecting tv shows. Our 
TV-Radio Department has the job of finding programs which will 
meet the client’s basic needs by delivering the right audience at a 
competitive cost per thousand. But the TV-Radio unit does not work 
alone. From the outset, it relies heavily upon the services of the Re- 
search and Media Departments. It turns to the Promotion Depart- 
ment for exploiting s stars once the show is signed. 
| Exit t the 1- Man Genius — 

There is no room today for the one-man genius, the lone « operator 
who selected tv programs by himself with nothing more to guide him 
than in instinct, luck or a hatpin. Program mortality such as that 
experienced during the current season makes it imperative that 
agencies work as a team. It requires, too, that we be update on a 
day-by-day basis to meet the challenges that are forced upon us by 
changing trends in telecasting and shifting audience preferences in 
entertainment. 

Constant vigilance is the most effective instrument available for 
measuring popular trends while they are on the way up. Neither 
public program taste nor rising tv costs can be controlled in the 
solute, but both can be controlled indirectly through creative time- 


The latter can be hazardous and some- 





ab- 


buying. The job is one for professionals only because it presents so 
many variables. The time of day or evening, for example. Costs of 
the program in relation to budget. Competition. Composition of 


audience. Type of product being sold and its stage of marketing 
development. 

Our people analyze all the tangibles and intangibles of tv, then apply 
teamwork and disciplined creative program thinking to the client's 
problem. For example, creative time-buying requires an intimate 
knowledge of the product or service to be sold so that a show may be 
scheduled when the most prospects can be reached most efficiently 

Do we want to reach an exclusively female audience? An exclu- 
sively masculine audience? | Or is « our "client selling a product that 


There’s More Than Silver 


In That Radio Lining 


By MATTHEW J. CULLIGAN 
(V. P., NBC Radio Network) 


The lonely voices heralding the | where advertisers would frequently 
return of Network Radio to the } use the sound track of a tv com- 


media living room have been joined | mercial for their radio announce- 
by a chorus of trade reporters, | |ments in the mistaken notion they 
were saving money, when actually 

agency and advertising executives. | they were losing the impact they 
This network radio surge is nei- | shou!d have gained through a prop- 
ther a matter of chance nor char- | erly prepared commercial. 
ity I have in past months tried to “Imagery Transfer” is designed to 
describe some of the forces which | Offset such lethargy, and all net- 
have contributed to this upturn, |works are developing long-range 





Some harness the Falls as a tremendous source of power. | 


Kenyon & Eckhardt) 


will be used by an entire family? Is the product expensive? 
| will it sell for a small sum? 


An agency time buyer must be aware of 


stations and time for viewing, then match them to products and | 
problems of distribution. He must also understand and cope with the 
problems of distribution. He must also understand and cope with the 
problems presented by live clearance, rebroadcast, network coverage 
and cost. All have a direct bearing on the program's opportunity for 
success—and a better rating. 

Television is best used as a basic medium for broad and continuing | 
coverage of a potential market. To be successful, the tv program must | 
have sufficient cumulative reach as to give the dynamic coverage 
necessary for a desired market. 

K&E’s basic and continuing responsibility is to make certain that the 
program recommended will be a good buy for the client, that it will 
deliver the size and type audience we need in the markets we need. 
It must deliver a reasonable cost-per-thousand performance with a 
psychological impact that gives our commercial messages the best 
selling environment possible. 

To get the most from our television dollar, 
is a real need to build an awareness among prospective audiences—to 


| impress upon them that a certain program will be telecast at a given 


|work on the forms through which 


time. Tune-in ads are one obvious answer. But beyond this, there is 
a vast need for public sity, promotion and exploitation to keep alive | 
audience interest. For this, K&E looks to its 1 Promotion Department. 





Touring the Stars _ 





touring tv pr throughout the prot to arouse program rarectny 
We believe that more and more agencies will find this type of pro- 
motion necessary to protect heavy client investment in tv and to com- 
bat rising program mortality. 

While on tour, the tv star—in the company of a K&E promotion man | 
—is interviewed by the local Press and by TV-Radio commentators. 
The star also appears wherever crowds are expected—at civic and 
public affairs, in dealer showrooms and in department stores. Always, 
the star is identified with the forthcoming tv show and with the 
client and his product. 

The whole country, 


cury and Vaughn Monroe as the “Voice of RCA” almost as much | 
from their K&E conducted tours as from their appearances before 
the tv camera. While touring tv stars never can eliminate changing 


public entertainment tastes, it will always be helpful in sensing these 
trends because the agency man accompanying the star constantly is 
observing public reaction. 

Cost per thousand to the client has been found to be extremely low 
when weighed against additional audience achieved. A recent survey, 
for example, showed a 25% audience increase in one Trendex are 
visited by a tv star prior to the telecast. 

We do not mean to imply that K&E has a magic formula for se- 
lecting tv shows or a pat panacea for the occupational headaches in- 
volved in building ratings. But we do know that teamwork, research 
and judgment can hold anxieties to a healthy minimum—one that in- 
spires rather than stifles creative effort. 


a 





plans for getting agencies once | the listener's brain. Motivation 
again to put their better creative |research directs attention to the 
men on radio commercials to instill | general question of what the mes- 
in them the recognition that only | sage should be, regardless of me- 
the surfa nas been scratched in|dium. “Imagery Transfer” focuses 
the effect use of sound in per-| |attention on the specific question 
suasion. \;e’re thus promoting lof how to get it across on radio. 
|‘sound” advertising, in more senses | So the two work together for the 
than one, benefit of all advertising. 

This “Imagery Transfer” strategy There's yet one other area where 
has close kindship with the trend | Motivation research and “Imagery 
in motivation research. The two|Transfer” meet. Motivation re- 
;go hand in hand, both emphasiz- search has brought out time and 
ing the increased use of psycholog- | 4gain that no single theme is suit- 
ical know-how in advertising.|able for everyone. Different peo- 
Where motivation research digs|Ple have different needs and val- 
into the themes to use, “Imagery |Ues, require different approaches 
Transfer” emphasizes the need to|to move them. Consequently, for 
maximum effectiveness, advertisers 
need to use more than a single 


the theme becomes implanted in : ; 
theme in a campaign. Since copy 














Among these forces is economics 
—the tremendously increased cost 





of competing media, limiting the 
continuity necessary for effective 
advertising; and, on the other 


network radio’s convenience 
low cost... making it the |* 
way to buy _ broad- 


hand, 
and tow, 
supermarket 
casting time. 

Social forces also played a role— 
the decline in radio ratings, the 
sole yardstick for many buyers, 
finally halted. Ratings on counted 
audience stabilized, and at the 
same time advertisers became 
aware of a great uncounted audi- 
ence out-of-living-room, _out-of- 
home, in cars and public places. 
The advertisers’ ewn research was 
proving that they listened, so this 
huge uncounted audience was a 
bonus added to an already amaz- 
ing value. 

But network radio policies, too, 
played a part. At NBC Radio, for 
example, “Monitor” built an iden- 
tity that made it easy for adver- 
tisers to merchandise their spon- 
sorship. “Monitor” regained for 
radio some of the sense of excite- 
ment that tv had monopolized with- 
in the trade. We also developed a 
thorough, far-going sales strategy 
on the creative use of sound. 

This strategy goes under the 
name of “Imagery Transfer.” 
| Promoting ‘Sound’ | 

For almost a decade, advertisers 
had been hypnotized by the need 
for developing methods of visual 
persuasion; they tended to neglect 
audio. Things got to the point 
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changes are so costly in tv and 
printed media, radio is the only 
medium capable of handling effi- 
ciently and at low cost a multi- 
theme campaign. But to keep a 
multi-theme campaign unified so as 
to gain cumulative impact takes 
“Imagery Transfer” strategy. 

As we proceed in the develop- 
ment of these techniques, and in 
stimulation of agency creative peo- 
ple, more and more advertisers will 
find that it pays to use sound ad- 
vertising. 

I would be remiss at this point, 
however, if I did not point out that 
many advertisers have already 
found that radio pays—found out 
from their very own reseahch. Most 
of the recent network radio pur- 
chases came from knowledgable, 
deliberate advertisers and agen- 
cies as a result of sales effective- 
ness research they conducted on 
test radio campaigns. 

The apparently low ratings re- 
ported by various services some- 
how don’t appear meaningful in 
view of these extraordinary sales 
results, which are the true proof 
of radio’s power. 

So, in radio, we have decided to 
do what few other media dare to 
do. We are going to research the 
sales effectiveness of radio for ad- 
vertisers at our own.expense. We 
are sure that these studies will cor- 
roborate what Dr. Sydney Roslow 
recently reported from his studies 
—that dollar for dallar, radio de- 
livers more commercial remem- 
brance’ than does any other me- 
dium. 
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JUdson 32-8800 


Or | 


these and other variables. | 
| He must—through proper application of research—be able to select | 


we at K&E believe there | 


for example, associates Ed Sullivan with Mer- | 





| The Good Shows 
Aren't Accidental 


By ROBT. E. EASTMAN 
(President, ABC Radio) 


| Our 








fundamental concept at 
American is the well-known affir- 
mation, “The show is the thing.” 
The broadcasting business is sub- 
jected to many pressures. There 
| are the considerations of sales, the 


needs of affiliated stations, require- 
; ments of public seryice—all of 
| these and other pressures have a 
bearing onthe basic effort to de- 
|velop and produce shows which 
‘attract and hold large listening 
| audiences. 


If you were to look at a net- 
work like a factory, you would im- 
|mediately realize that the product 
jis programming. As is~the case 
| with most successful manufacturing 
| organizations, quality of product is 
{of prime importance. Frequently, 
I am appalled over the iack of qual- 
|ity control and inspection of the 
|radio industry's broadcasting prod- 
}uct. This is an area, both nation- 
ally and locally, where there is 
vast room for improvement. 


| One of the greatest detrements 
'and realm of misunderstanding in 
| network broadcasting has been that 
‘pertaining to the field of “public 
| service.” It is my conviction that 

much effort and dollars have been 
wasted—are currently being wasted 

—in building and producing pro-- 
| grams for worthwhile causes, but 
which attract very little audience 
| because they usually are quite dull. 

It was my pleasure in recent 
years to work closely with the re- 
| birth of a radio station. Its or- 

nization was almost entirely mo- 
| tivated by a desire to perform a 
unique public service. This station 
produced vast quantities of uninter- 
esting programs with low ratings, 
| Fortunately, the operators were in- 
| telligent people, and they came to 
| realize that you could not accom- 
| plish the desired ends without first 
|“'getting the people into the tent 
to see the show.” They modern- 
ized their programming, built the 
top ratings in town, and in the 
process, streamlined their public 
; service so that it was far more ef- 
fective. 

We-have taken a stand at Ameri- 
can Broadcasting that network pro- 
gramming must be live program- 
ming. With the near-perfection of 
phonograph recordings and other 
mechanical reproduction devices, 
there might be many people who 
would justifiably question the need 
for our desirability of live program- 
ming. Probably, the distinction is 
the sum total of many small, but 
what we consider to be extremely 
important, facets of the subject. 

These are things like: Spon- 
taneity, Charm, Immediacy, Lis- 
tener Participation. It’s happening 
right now, Exclusiveness. 

These are just words and each 
may have only a small implication, 
but when you add these words and 
the ideas they stand for together, 
the sum total can very well be that 
vital degree of difference. 

What is the “degree of differ- 
ence?” It is the elusive quality 
which distinguishes the star from 
the also-ran. It is an all-important 
quality, especially in an industry 
where, today, there is a tendency 
to more sameness in programming. 

One of the most important con- 
siderations in building network pro- 
grams is a consciousness of the 
nature of local programming. This 
is the reason why our key execu- 
tives, have a background of suc- 
cessful local station operation. The 
good local program sets a certain 
pace and establishes a mood. It is 
essential that the network program- 
ming which precedes or follows 
on the air should not break this 
continuity, but rather enhance it. 
If this seems to be confusing, let 
me clarify by pointing out that it 
is simply a matter of production 
detail, backed up by know-how 
from~ both the local and national 
point of view. The fact remains 
that exclusive, live network pro- 
gramming, with its high degree of 
difference, can coordinate effective- 
ly with local programming. It is 
being done every day, but not to 
the extent that it must be done. We 
are going to do more of it. 

It is almost unbelievable to see 
the naivety some people. who 
feel that all you have to do is put 
a show on the air and forget about 
it. The result is: If the first show 
happens to be good, each subse- 

(Continued on page 46) 
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‘TV THRU MONOCLE’ COM’L HIT 


‘The Accent Is on Substance 








By MANIE SACKS, 

















(Vice President, NBC-TV Network Programs) 


The National Broadcasting Co. has built its fall programming on a 
base of live television, increased emphasis on “specials” and creative 
programming, and a fresh lineup of regularly scheduled shows. And 
playing over the entire schedule is the spotlight of color television, 
picking up highlights in all phases of our programming. 

As our fall schedule shapes up at present, the ratio of live to film 
from daily start to sign-off is about four to one. In prime evening 
time, it appears that more than two-thirds of our programming will 
be live. There may be some modification in the fall schedule, as time 
goes on, but the present proportions should remain about the same. 

Behind us are several years of innovation and change—years that 
saw the emergence of new forms in entertainment and public service. 
Spectaculars have become establishd as a program form. We proved 
that ballet, good music, and Shakespeare could attract large audiences. 
We pushed buttons te whisk viewers to all parts of our continent on a 
Sunday-afternoon magic carpet. We blended film, music and poetry 
to present the story of our century. 

Emphasis on creativity—on new forms—continues at NBC. Our 
“specials’—both in entertaiment and in public affairs—will reflect 
the continuing labors of our creative staffs. 

But, in building our -fall schedule, we also turned our attention to 
the forms that have always been the backbone of the schedule—the 
situation comedies, the adventure series, the Westerns, the mysteries, 
the quiz shows, the comedy and the pop music. We were determined 
that the substance of these shows would be better than ever next fall. 


Re ; All This—and ‘Dial M’ 








Let's glance at the fall program schedule. There will be more than 
40 “specials,” at the rate of about one a week. There wiil be “Annie 
Get Your Gun"—one of the alltime great Broadway hits—starring 
Mary Martin. There'll be “Pinocchio,” starring Mickey Rooney. 
There will be six Bob Hope spectaculars, six starring Jerry Lewis, 
and two built around Dean Martin. There will be a Perry Como 
“special” (in addition to his duties on the regular schedule). We are 
planning an ice show, starring Dick Button, Barbara Ann Scott and 
Tab Hunter: There will be Hallmark dramas of top quality—‘Dial M 
for Murder,” is one item under discussion. 

Our regular schedule combines established hit shows and new series 
of great promise. Perry Como, Steve Allen, Dinah Shore, George 
Gobel and Eddie Fisher are among the top-drawer personalities con- 
tinuing on NBC. Gisele MacKenzie becomes a star of her own show. 
“Your Hit Parade” continues with a new star lineup. 

Highlighting the drama department is a series of full-hour dramas— 
live and filmed—produced by Alfred Hitchcock and others. And the 
dramatic show with the greatest staying power, “Kraft Television 
Theatre,” continues on its way. 

“Twenty-One” returns as anchor of our quiz-show lineup. “Tic Tac 
Dough,” a proven daytime sucecss, moves to prime evening time. 
And a new quizzer from the same stable, “High Low,” may become 
the third show in this group. 

There will be westerns—as you've probably heard. But they'll be 
great westerns—“Wells Fargo,” “Restless Gun,” and “Wagon Train.” 

The old reliable hits that keep delivering audiences and sales. year 
after year will be on hand—“You Bet Your Life,” “This Is Your Life,” 
“People Are Funny,” and others. 

In public affairs, we'll be covering the news, the special events, 
political controversies, science, medicine, social issues and other 
phases of the world we live in. We will devote a major effort to cov- 
ering the International Geophysical Year, the greatest scientific 
project of all time—which begins this summer with more. than 20 
nations taking part. 

On Sunday afternoon, “Wide Wide World” will be alternating with 
one of the most acclaimed public-service programs of all—‘Omnibus.” 
The NBC-TV Opera Co. will present another series of live operas in 
English. 

In sports, we will present coverage of top attractions such as the 
World Series, championship boxing and other events. 

Color programming is an integral part of our planning for the com- 
ing season. Our policy this fall will be to present in color most of the 
shows with the highest ratings on our schedule. Emphasis will be on 
programs in peak periods, such as week-ends, when the national audi- 
ence is greatest. Under this policy, our color programming will be 


seen by the greatest number of people and have maximum impact on 
the public’s interest in color. 

We go into the fall season convinced that we have tightened and 
The emphasis, as I said 


improved every segment of our schedule. 
at the outset, is on substance. 
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BRITISH SETUP'S 


By HAROLD MYERS 


London. 

In less than two years commer- 
cial television has made a substan- 
tial impact in Britain, having won 
the battle of the ratings and earned 
the confidence of its advertisers. 
+It has, within the same short span, 
|achieved a nationwide audience 
|and, most important of all, is now 
running on an everyday trading 
profit. Admittedly, the various 
programmers have a long way to 
go before they succeed in amortiz- 
ing their initial investments, but 
their rate of progress has exceeded 
expectations. 

Despite restrictions on capital in- 
vestment, the nation-wide develop- 
ment program for the commercial 
network is proceeding according to 
schedule. Already more than 70% 
of the United Kingdom is spanned 
by the alternative channel, and by 
1960 a minimum of 10 transmitters 
will be in operation, embracing 
most of the local population. 














According to the existing time-| 


the New Year. A year hence, by 


Wight, which will also embrace 


tial development program will 
eventually conclude with transmit- 


Anglia and, finally, Northern Ire 
land. 
T Run Ahead of BBC 





Commercial tv, which began to 


TWO-YEAR GLICK 





in Case You Should Ask 
Me, TV Can Do Without: 


By BOB CHANDLER 


After some months of vicarious suffering in behalf of networks, pro- 
gram executives, agency radio-tv vicepresidents, news & special events 
directors, sales execs, packagers and just about every other frustrated 
soul in the television business, it’s about time someone unburdened 
himself of a list of people television can do without. So here goes: 

The do-it-yourself sponsor who insists he’s going to make the final 
decision on a program buy and dees nothing (all by himself) until the 
agency finally has to step in at the last minute and make up his mind 
for him. Then when the show's a flop because there wasn’t sufficient 
time to prepare it, the agency is blamed and the sponsor decides he’s 
going to do-it-myself again next season. 

The network program exec who turns down all! orders for a particu- 
lar time slot on the basis that none of the programs submitted fit the 
evening's “mood” of programming. After three months of trying to sell 
his own house show, he finally okays an order for “Spank Your Mother- 
in-Law” for the “dramatic mood” night 

The affiliate who tells the station relations department he won't 
[feaa for the new news or public affairs show because it's not a good 





leadin to the “entertainment” show which if he was in his right mind 
he would never have cleared for in the first place. 

The network brass who duck behind the nearest desk when asked 
their opinions of a controversial show another web produced. 
The research men who don’t believe a finding of a rating service, 
| but won't admit it because “how do I justify paying for the service?” 
7 __ Serry, Right Number . ay 
| The network VIP who tells his publicity department to “refer all 
| calls on this one to me” and then won't pick up his phone to answer 
them. 








|burgh (during the period of the | 
International Festival) at the end|the webs of “censorship” in not carrying an insignificant item that 
of August, and the new Welsh the Times brushed off with two paragraphs inside the paper. Somehow, 
transmitter will start to beam in/|the “critics” never seem to be disinterested parties. 


| 


| . . : * 
next mid-summer, the commercial | nesses and then don’t listen to a word they are saying. Final report 


outlet will be in use in the Isle of could have been written without benefit of the hearing. 


The television “personalities” who blast the multiplicity of awards 


|table, the new Scottish transmit- |in television and then break their necks to get the presentation cere- 
|ter will go on the air from Edin-| mony on their show. 


The self-appointed critics of the network news operations who accuse 


The publicity-seeking Congressmen who call hearings, subpeona wit- 


Newspaper television critics who brush off a show with a single 


parts of South-West England. Ini- | paragraph, usually a wisecrack which would have been better left un- 
| written. 


Networks which glorify “live” programming but schedule most of 


ters for North-East England, East | their shows on film, and which blast feature films but quietly order 


their o&o stations to program as many features as possible 
| Women's groups who spend so much time criticizing television's ef- 


fect on the nation’s kids that they 


never have the time te see what 


their own offspring are doing—if they have any of their own, that is. 
The network exec who says, “Oh, we've got that time period all 


function in Britain only nine locked up,” but won't say who the sponsor is 
months after receiving a Parlia-| isn’t any). : 

mentary greenlight, had to make} The sales veep who insists that “we're well ahead of last year at 
itself felt against the powerful | this date” but disregards those gaping holes in his fall schedule. 

grip of BBC-TV, who started the| The sponsor who's so afraid of “controversy” that he won't even 
world’s first regular transmission | screen the “Perry Mason” pilot because it'll remind people of the 
service back in 1937. If the ratings | Mason-Dixen line. 

represent a true guide, they've won The packager who's come up with a successful quiz format based 
hands down, even though, to this|0n giving away a small fortune and struts himself as a “creative” 
very day, the BBC is able to claim a genius. 

substantially larger potential audi-| 
ence. There’s no disputing the fact, | program companies. On weekdays,|iands area, where the audience 
however, that in the areas where | from Mondays to Fridays, the pro-| potential is currently slightiy be- 
the public has the ability to make | gramming is the responsibility of | low 3,000,000. ABC-TV, a wholly 
the choice they are overwhelmingly | Associated-Rediffusion, the com-|owned subsidiary of Associated 
in favor of the commercial pro-| pany in which Lord Rothermere’s| British Picture Corp. (in which 
grams. Associated Newspapers has a stake.| Warner Bros. have a 37'2°) in- 


usually because there 








And that, of course, has enabled 
the commercial operators to de- 
velop hefty advertising revenues in 
a comparatively short period. In 
their first six-month period (from 
October, 1956 to March, 1957) time 
purehases amounted to just under 
$11,000,000. A year later, covering 
the same six month span, they had 
more than trebled to $33,500,000. 
Now, advertising revenue is run- 
ning at a steady monthly average 
of $5,600,000, with the prospects 
of a steady rise as the network ex- 
pands in area and viewship. 

Based on latest returns, substan- 
tially more than half of the 6,000,- 
000 odd receivers in use in the UK 
are capable of tuning in to either 
channel, but all the compulsory 
license revenue ($8.40 per annum 
per set) goes to the BBC. The com- 
mercial operators have to rely ex- 
clusively on their time sales for in- 
come to meet program costs and 
overheads; consequently, they 
make a big spiel of advertising 
themselves as the free tv network. 
But, under law, the viewer is ob- 
ligated to pay his license fee, even 
though he may never once tune in 
to a BBC program. 

A mid-June survey, calculated on 
the basis of upwards of 3,500,000 
receivers tuning in to the commer- 
cial program, indicated the new 
network has a potential audience 
of over 12,000,000, which is ex- 
pected to soar close on 15,000,000 
by the end of this year, when 
around 4,500,000 sets will have 
been converted. 

London, which witnessed the 
birth of the commercial tv opera- 
tion, remains the largest single 
viewing area, where the audience 
potential is currently rated at over 
4,800,000. The London transmit- 





Weekend time is taken over by As-| terest) is the weekend programmer 


sociated TeleVision, the outfit 
headed by Prince Littler, Val Par- 
|nell and Lew and Leslie Grade. 
| Latter company also has charge of 
weekday programming in the Mid-| 


for the Midlands, as well as for 
Lancashire and Yorkshire. The 
weekday operation in Lancashire 
and Yorkshire is the responsibility 
(Continued on page 47) 
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How TV Network Schedules Shape Up For '57-'58 
AMERICAN BROADCASTING CO. 

7:00 SUNDAY MONDAY TUESD AY WEDNESDAY THURSDAY FRIDAY SATURDAY 

— (00°—-'——¥OU ASKED 

FOR IT 
(Best Foods) < SPORTS & NEWS > 
— 7:30— (Mars) 
(Gen. Electric) DISNEYLAND CIRCUS BOY RIN TIN TIN 
CHEYENNE Derby (Kellogg) (Nat'l Biscuit) 
MAVERICK & (Reynolds Metals) 
oo (Kaiser) SUGARFOOT (Gen. Mills) (7-Up) 
(Amer. Chicle) (Gen. Foods) ZORRO JIM BOWIE 
Alt. 4% Hr. (A, C. Spark Plug) (Amer. Chicle) 
— §:30— 
os BOLD (P & G) THE REAL PATRICE 
JOURNEY WYATT WESTERN McCOYS MUNSEL 
(Ralston) EARP (Bristol-Myers) (Sylvania) SHOW 
9:00 (Gen. Mills) (Buick) 
i a VOICE OF (Miles Labs) OZZIE & FRANK 
FIRESTONE BROKEN HARRIET PAT BOONE SINATRA 
(Firestone) ARROW* (Kodak) (Chevrolet) (Chesterfield) 
9:30 (Ralston) LAWRENCE 
pe TOP TUNES TELEPHONE WALTER DATE WITH WELK 
& TIME WINCHELL 0.8.8. THE ANGELS (Dodge) 
NEW FACES iA. 31 @ oe FILE (Mennen) (Plymouth) 
— 10:00— (Revlon) , 
MIKE LAWRENCE GUY 
WALLACE WELK NAVY LOG COLT 45 MITCHELL 
(Philip Morris) (Plymouth-Dodge) (U. S. Rubber) (Campbell) (Revlon) 
10:30 FIGHTS 
as (Miles & Mennen) 
11:00— 
7:00 SUNDAY MONDAY TUESDAY | WEDNESDAY THURSDAY FRIDAY SATURDAY 
— %:00- 
LASSIE 
(Campbell) << DOUG EDWARDS > 
7:30 7 (Brown & Williamson)} (American Home) |(Brown & Williamson)| (American Home) | (B&W - Hazel Bishop) 
pe eae J. BENNY & (Johnson & Johnson) (Kellogg) (Gold Seal) SGT. WALLY & 
BACHELOR ROBIN NAME THAT LUCY PRESTON BEAVER 
FATHER HOOD TUNE RERUNS (Quaker Oats) (Remington) 
(Amer. Tobacco) (Wildroot) (Whitehall) (Scheaffer Pen) (42 open) PERRY 
- (Carnation) (P. & G.) HARBOR (Amer. Tobacco) MASON 
BURNS & PHIL BIG MASTER TRACKDOWN (Purex) 
ED ALLEN SILVERS RECORD (R. J. Reynolds) (Socony) (Libby-Owens) 
SULLIVAN (Gen. Mills) (R. J. Reynolds) (Pillsbury) (4% open) (% open) 
— 8:30—) (Kodak-Mercury) (Toni) (Shulton) (Kellogg) (Ford) (Curtis) 
GODFREY EVE ARDEN (Oldsmobile) CLIMAX ZANE GREY DICK & 
SCOUTS SHOW (Armour) (Chrysler) THEATRE DUTCHESS 
= (Lipton) (Lever) (Gen. Foods) (Wine Corp.) 

— 9:00— G.E. DANNY TO TELL THE THE SHOWER OF STARS (Colgate) - (Curtis) 

THEATRE THOMAS TRUTH MILLIONAIRE (Chrysler) MR. ADAMS GALE STORM 
(G. E.) (Gen. Foods) (Pharmaceuticals) (Colgate) & EVE (Nestle) 
9:30 _ : 3 si (R. J. Reynolds) 

‘ls: ALFRED DECEMBER (Pet Milk) PVE GOT A SCHLITZ (Lever) 
HITCHCOCK BRIDE RED SECRET PLAYHOUSE HAVE GUN 
(Briste!-Myers) (Gen. Foods) SKELTON (R. J. Reynolds) (Schlitz) WILL TRAVEL 

10:00 (S. C. Johnson) PLAYHOUSE (Whitehall) 
po: ey (Revion) $64,000 (U.S. Steel) 90 P. & G) (L. & M) 
$64,000 QUESTION STEEL (Bristol-Myers) THE GUNSMOKE 
CHALLENGE STUDIO (Revloa) HOUR (Marlboro) LINEUP (Remington) 
(Lorillard) ONE (Allstate) (Brown-Williamson) 
- 1 (Curtis) (Westinghouse) | CIRCLE on ey (Time, Inc.) 
WHAT'S THEATRE (Kimberly-Clar PERSON TO PERSON 
MY LINE (Armstrong) (Amer. Oil) 
— 11:00— (Remington) (Hamm Brew) 
NATIONAL BROADCASTING CO. 
7:00 SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY 
— ORIGINAL 
AMATEUR 
HOUR < HUNTLEY-BRINKLEY > 
7.:30— (Hazel Bishop) (Ronson) (Amer. Can) (Glidden) alt. * (Ronson) 
ma (Chemstrand) (Speidel) TIC TAC (R. J. Reynolds) 
SALLY PRICE IS DOUGH THE VISE PEOPLE ARE 
(Royal McBee) RIGHT (Warner) (Sterling Drug) 
8:00— (4 open) WAGON (44 open) (Toni) 
o RESTLESS TRAIN (De Soto) COURT OF Sunbeam) 
STEVE - GUN G. GOBEL GROUCHO LAST (RCA & Whirlpool) 
ALLEN (Warner) . MARX RESORT (Knomark) 
8-30— (Johnson Wax) (4 open) E. FISCHER (Toni) (Lorillard) PERRY 
- = (Greyhound) (Buick) (Lever) (L. & MJ LIFE OF COMO 
(Pharma Craft) WELLS (Chesterfield) _ FATHER KNOWS DRAGNET RILEY (Kleenex) 
FARGO (RCA & Whirlposi) BEST (Schick) (Lever) (Amer. Dairy) 
9:00 (Pall Mall) e (Scott Paper) (4% open) (Noxema) 
he TWENTY MEET (Amer. Home) ‘Amer. Tobacco) (Max Factor) 
ONE McGRAW PEOPLE’S MANHUNT DEAN MARTIN 
(Pharmaceuticals) (P & G) CHOICE (Hazel Bishop) (Chesterfield) 
9:30— CHEVY KRAFT (Borden) 
ms SHOW (Alcoa) (R. J. Reynolds) THEATRE TENNESSEE (Scott Paper) 
(Chevrolet) 5 STAR BOB (Kraft) ERNIE FORD THIN MAN GISELE 
THEATRE CUMMINGS (Ford) (Colgate) MACKENZIE 
10:00— (Goodyear) (Chesebrough-Ponds) (Schick) 
_ LORETTA (Singer) THIS.IS 
YOUNG THE YOUR LIFE LUX TBA 
(P. & G.) SUSPICION CALIFORNIANS (P, & G.) (Lever) (Pharmaceuticals) 
10:30 (Bulova) (44 open) BOXING 

p> Sa (Ford) 7 (Gillette) (Toni) 

(% open) (Hazel Bishop) HIT PARADE 
pay (Quaker Oats) (Amer. Tobacco) 

— 11:00— . 
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Radio: An Integral Part 
Of Everybody’s. Strategy 


By ARTHUR HULL HAYES 
(President, CBS Radio) 


Radio is a going and growing institution. : 

The last year leaves radio with a ruddy glow. and this victorious flush 
is highly compatible with the predictions of AM-FM stalwarts of the 
past. Old, but not forgotten, sponsors are returning to the audio fold. 
New business, too, feels a fresh upsurge. And all because the indus- 
try—advertisers and agencies—has once again concluded that radio 
is irreplaceable in the advertising scheme. 

CBS Radio is particularly proud to have contributed to this industry 
awareness. The recent multi-million dollar sale to Ford was unques- 
tionably a major event in the world of mass communication. Through 
the efforts and energies of a small group of agency people, a single 
sponsor was convinced that radio must be an intregal part of their 




















strategy. , Others have undertaken similar studies . , . and-come to the : 

same conclusion. This significant sale was followed by a — “ See Seca 

other meaningful program buys that brought such sponsors as Genera 

Foods, General Mills, Philip Morris, Dodge and Pontaic under the CBS SHIRLEY EGGLESTON 

Radio Network banner. | TV...Radio...Stage...Screen 
The medium’s low cost for maximu frequency has attracted the | Contact thru Jan Welsh, Plaza 1-0400 

serious attention and pocketbook of many topflight advertisers who _ Artist Service, SUsquehanna 17-5400 


bought the package after careful weighing of the value achievable in 
the different advertising showcases. 

The reasons for radio’s growing popularity after 35 years is obvious 
to the oldtimers. It is a bargain! 

With the rising costs of television and print advertising, it has be- 
come increasingly difficult to achieve frequency of impression. This 
radio does, and at a price that can only be described, and accurately, as 
—inexpensive. Indeed, an advertiser finds it convenient and expedient 
to buy his commercial messages inexpensively on-radio. 

The reasons are certainly sound: 


were radio homes 10 years ago. 
enthuse any budding advertiser. 

Radio is, of course, much more than just salable. As a tool for 
education and public affairs, the medium has never stopped growing. 


The CBS Radio Network, for instance, offers a fine variety of news, | of courage. 


public affairs and good music features on a regular weekly basis. They 
don’t all create the stir that emerged from our recent broadcast,: “The 
Galindez-Murphy Case: A Chronicle of Terror” . . . That’s very true, 
but without exception, they are sincere efforts te contribute to the 
public good on behalf of the broadcast industry. 
in fact, that the week-after-week religious and cultural programming 
merits praise that would exceed even the plaudits tossed at the great 
Public Affairs documentary. 

Radio is, then, basic to America’s education as well as her economy. 
We at CBS Radio cheer when any broadcaster makes a significant 
achievement in the area which the FCC loosely defines as “the public in- 
terest.” It really isn’t too important who gets the credit. It reflects 
on the entire broadcasting and communications community. 

And so our feeling about the Ford sale and other recent buys is that 
they too, will be felt by all broadcasters. No one interested in the 
medium’s future can afford to remain silent when the cheering starts. 


meee 


Press Agent and the Press’ 


4 
++++++++++++ By CHARLES S. STEINBERG +444444¢+44+4+¢4 
(Director, Press Information, CBS Radio) 


Perhaps this piece should begin, paperman confides that he is 
by a definition of terms. By “press ayy he gpa er « —- 
agent” is meant the press infor- er ae a, Cae Be 


make the transition? As my old 
mation specialist, the publicist, the 








CVC T CT CT 


I’m inclined to feel, | 


philosophy professor used to say, 
public relations man. By “press” 


we don’t mean some towering ab- 
straction, but the working news- 
papermen whom the P. R. man 
contacts either by releases, phone 
calls or personally. - 

It is common practice to think 


of the function of the press agent 
only in terms of his contact with 
the press. Fact is, the publicity 
man really works in two directions, 
internal and external. He is the 
liaison between his company, and 
its people, and the press. And this 
poses a problem. Some companies 
are public relations geared. Some 
are not. Fortunate, indeed, is the 
press officer who is blessed with 
a publicity-wise setup, In the main, 
the publicist must accept grace- 
fully the fact that other depart- 
ment heads have their own press- 
ing harassments and problems, 
and many think of the publicity 
area, not as part of an organic 
whole, but a special gimmick to be 
called upon in times of crisis or 
obvious need. The prevailing tend- 
ency is to look upon publicity as 
a spigot, to be turned on hot or 
cold as the occasion demands, 

The publicist faces many result- 
ing frustrations, but he must un- 
derstand that one of the occupa- 
tional hazards is that he is sup- 
posed to be geared t) a quick re- 
action of other's problems, but 
must not expect quick reciprocity. 
The millenium will come when 
business institutes orientation 
courses in public relations for all 
department heads, Until that time, 
the publicist can only try to effect 
a practical liaison with other de- 
partments, and hope that they will 
get to understand the limitations, 
- well as the potential, of pub- 
licity. 

What about the other side of the 
coin, the press agent vis-a-vis the 
press? Every so often, a news- 





can he switch te another realm of 
discourse where, frankly, he must 
frequently assume position of 
supplicant? I think one of the im- 
portant considerations which is 
sometimes overlooked in press 
agent—press relations is that this 
is really a two-way street. Good 
newspapermen know that they 
have as much of an obligation to 
the publicist as he has®to them. 
They have a right to demand equal 

conscientious service, but they 
also have the obligation of giving 
a fair hearing without arrogance 








WILL JORDAN 


Radio receivers are everywhere, |each day, enough to fill a novel. 
to the tune of 47.7 million homes with more than half boasting a second | Suppose 4 
radio set; and a tremendous audience with the radio habit in over 35| How many newspapermen would 
million autos on America’s highways, almost as many car radios as there ‘function as quickly and easily 
This offers a potential exposure to | without this kind of service? What 


| 











and without condescension. Most | 
of the newspapermen I know, with | 
very few exceptions, admit that 
they would have to work a lat 
1arcer without the help of the 
ress agent. A theatrical agent 
named Charlie Washburn once 
pointed out that about 60,000 
words pour into a newspaper office 
this 


were suspended? 


the press agent needs to develop 
vis-a-vis the press is a continuing 
sense of dignity and, on occasion, 
I think that many 
press agents are demeaned by 
some of the press, because they 
ask for it. Unfair, maybe, but true. 

Well, you may say, all of this 
may be gospel, but what's the so- 
lution? I don’t know of any final 
solutions, but I know that certain 
steps can be taken both by press 
agents and the press in the best 
interest of all concerned. A good 
press agent should not only be a 
pressure agent, but a service agent 
as well. When he has something 
honest to offer, as he frequently 
does, he ought to drop his hat out 
of his hand and ask for it in plain, 
civilized English without apologia 
pro vita sua. This applies both to 
his relations within the company 
and with the press. 

As for the press, I think that 
every forthright publicist would 
agree that his wants are quite sim- 
ple: te be treated courteously and 
with respect for his profession; to 
be thanked once in awhile for 
rendering a service, and to be ac- 
cepted, not with suspicion but 
with good grace as an integral 
part of the newspaper business. 
Could anyone ask for less? 


RCA Ups Nolan 


Joseph T. Nolan, staff writer 
with the department of informa- 
tion, has been named manager of 
editorial and press services for the 
corporation. He'll work under 
Sidney M. Robards, RCA director 
of press relations. ne 

Before jo RCA, Nolan 
worked in an torial slot with 
Times Sunday section. 








Don’t Worry Or Eat 
Highly Spiced Foods 


By SOL SAKS 


Hollywood. 

The doctor says I'm all right now and my wife says I should throw 
the damn notes away, but I have decided otherwise. 

In order for the reader to understand the ensuing I must first ex- 
plain something of my own background. I have been a writer for 15 
years and last week I was sick. Come to think of it, that's all you 
need to know. While sick, in that semi-conscious, semi-delirious state 
induced by the lack of Miltown I jotted down notes which I am here- 
with reproducing. The reader will understand, of course, that these 
notes have been edited. Many of them are undecipherable, or of no 
interest to the reader, and there were other reasons. Amongst those 
deleted were some obscene references to panel shows, a grossly exag- 
gerated caricature of Mamie Van Doren and the name Yvonne Courtier 
which my wife has agreed to believe is a girl whom I considered hiring 
to do my typing. Here are the notes. 


* - . 


“Since my father owns this ranch and is your employer,” she said 
with a stamp of her expensively shod fooi, “I demand that you take 
me to the dance.” 

One could hardly believe that this determined command could have 
come from those lovely lips set so perfectly beneath the saucy up- 
turned nose, surrounded neatly by dainty freckles as if to substantiate 
her Irish ancestry. 

“I’m sorry, Ma'm,” he said. And though his voice was gentle and 
courteous, his quiet grey eyes, surrounded by the wrinkles caused from 
looking into the sun, showed his firmness. “But there’s some heifers 
to brand and that’s what your father pays me for.” 

She turned on her heel. Only business associates of her father’s 
could have warned him of the firmly set chin they got to know so well 
during the fabulous wheat corner of 1924. “I never want to see you 
again,” she said. 

And she never did. But it was just as well. Because he was barely 
smart enough to stay out of a mental institution and she was married, 
had three small children, was in love with the driver of the diaper 
service truck, and got fat as a pig before she was 30. 

* * . 
| And Still No Cure f 

He crumpled up the page of figures and formulae and threw it al- 
most savagely to the floor where it joined the many other papers 
which had met the same end. Then he pushed aside the test tubes 
and apparatus and momentarily rested his head on his arms. His wife 
entered quietly. 

“I've got some fresh coffee for you, dear.” 

“Experiment 334... nil.” He tried to hide the discouragement In 
his voice. “Just like experiment 333 and all those before it.” 

“Darling, you can’t work this hard. You've got to take a rest.” 

“But I feel that I'm so near to finding a cure for the dreaded dis- 
ease. What a boon that would be to mankind. There's just one more 
way I can try ... just one more experiment that might give mankind 
the serum to conquer the dreaded disease!" 

“Oh the hell with it, let's go to a movie,” his wife said. 

So they went to a movie and to this day there's no cure for the 
dreaded disease. 











The husky, thick-necked man shouldered his way to the bar. “Never 
mind, no seats,” he snarled, “I'll take this one right here.” 

“I wouldn't if I were you,” the mild-looking young man said quietly. 
“That seat belongs to my friend.” 

The husky thick-necked man looked contemptuously at the slim 
figure of the other. “You lookin’ for a fight,” he snarled. 

The bystanders watched in admiration as the slim mild-looking man 
showed not the slightest sign of fear. “I said, “he answered without 
emotion, “that this seat was taken.” 

“Well, you'll have to fight for it,” the husky thicknecked man said 
as without warning he swung. 

They fought and the husky, thick-necked bully beat the living day- 
lights out of the quiet; mild-lopking man 

~ 7 “ 


Everybody in the large rehearsal studio reserved for only the most 
important tv shows turned toward the door as it opened. The relief 
was almost audible as they saw that it was Sol Saks. The sponsor 
rushed forward to grasp his hand. “Thank God, you've come, we've 
been .waiting for you.” 

Saks murmured simply, “I'm serry.’ 
they read of the real reason for his tardiness. The burning building 
... the mother screaming of a child trapped inside . . . His unhesitet- 
ing dash into the flaming edifice . . . And his appearance again, just 
seconds before the building collapsed with a child held safely in his 
arms and the cheers of the crowd ringing in his ears. 

With hardly a wasted motion Sol Saks picked up the script... 
crossed out a few words here . . . added a few lines here . . . And 
those looking over nis shoulder gasped in admiration as they saw from 
the hodge-podge pages emerge a smooth, well-knit, almost perfect 
script that in a few hours would electrify 40,000,000 listeners. Only a 
careful observer would notice in those fun-loving eyes behind the 
thick glasses the flashes of pain caused from the badly burned hand 
held so casually in his coat pocket. 

“Who,” said one careful observer who happened to be present, “is 
the young man in Whose fun-loving eyes behind the thick glasses are 
flashes of pain from the badly-burned hand held so casually in his 
coat pocket?” 

“That’s Sol Saks,” another answered. “And the sponsor has just 
offered to give him $9,000 a week and an introduction to Mike 
Romanoff if he'll write the program.” 

“No, thank you,” Sol Saks was at that moment answering the spoii- 


Only on the morrow would 


‘lsor. “But I’ve got to go home and write a play about the Real Meaning 


of Life.’ He turned and walked out and the crowd watched as his 
round-shouldered figure disappeared into the dimly lit corridor. 
oa . 7 


It was right after this last passage that 1 got well. The doctor said 
All I have to do is avoid worry and highly-spiced foods. 

Now I've got to pay his bill and buy a new coat for my wife who 
keeps bringing up the name Yvonne Courtier. The sponsor isn’t going 
to pay me quite $9,000 and he says every script will have to be okoyed 
by him, the account executive, the head of the agency, the producer, 
the star and his sister-in-law who took English composition in high- 
school. And that if he demands it, I must write the script on Sunday 
afternoon while standing on my head in front of Grauman’s Chinese. 
(So far he has never demanded it but I do it once in a while anyhow, 
just to show him I'm conscientious.) 

I'm not getting the introduction to Mike Romanoff either, but that 
doesn’t matter since I can’t eat highly spiced foods anyway. 
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Closed-Circuit TV: Translating 


A Commercial Into A Show 


By NATHAN L. HALPERN 
(Pres., TNT Tele-Sessions, Inc.) 


Closed~<ircuit television has by 
now proved itself as a valuable 
method of business communication. 
A mere listing of the companies 
that have employed this medium 
to deliver corporate messages to 
salesmen, customers, stockholders, 
employees, field representatives and 
dealers reads like a who’s who of 
American business. The fact that 
companies such as General Elec- 
tric, International Business Ma- 
chines and General Motors, to 
name only a few, have used closed- 
tv repeatedly is further proof of 
the medium’s acceptance. 

These facts are a matter of public 
record. Less known, however, are 
the detail and attention that go 
into the production of a closed- 
circuit telecast. Forgetting, for the 
moment, the technical arrange- 
ments which, of course, are enor- 
mous, I'd like to devote myself to 
the subject of programming for 
closed-circuit television. Contrary 
to general opinion, a closed-circuit 
show does not merely consist of 
placing a speaker on a platform, 
focusing a TV camera on him, and 
transferring the image to distant 
places where representatives of the 
sponsol company are stationed. 

Like any medium, it is the con- 
tent communicated by which it is 
most judged. Thus, it’s the show 


ing 


itself that counts. Granted that 
closed-tv is a dramatic, live medi- 
um with enormous impact upon 
viewers, we have learned that not 


a!| shows help establish the validity 
of the medium itself or serve the 
best interests of the sponsor user. 

Closed-circuit television cannot 
be programmed as_ broadcasting. 
Similarly, the approaches of in- 
dustrial film, or live touring shows, 
and many other methods of com- 
munication are inappropriate for 


closed-tv. This live medium re- 
quires an entirely different and 
unique approach in order to 


ieve maximum impact. 

In effect, the chalienge of closed- 
circuit programming is to create 
hour-long “commercials” of inter- 
est to, and impact upon, the special 
company audiences. The starting 
point is always the nature of the 
audience and the business message 
tu be communicated. From these 
starting points, the creative forces 
can develop a program that is 
either a simple business presenta- 
tion or, if required, a show that 
includes elaborate entertainment. 
Thus, the cost of production can 
range from $3,000 to $100,000 or 


at 


it must be remenbered that the 
pri purpose of closed-circuit 
programming is not merely to en- 
tertain. The entertainment portion 
must be carefully integrated so 
t 
t 
i 


nary 


t it communicates properly the 
message the client wants to convey, 
hereby instructing and entertain- 
ng at the same time. 

Realizing the importance of pro- 


gramming, we at TNT Tele-Ses- 
sions, Inc. have established a full- 
time Programming Department, 
headed by tv and film producer- 
director Mare Daniels. As a result, 
we have contributed to the devel- 
opment of new production tech- 


niques geared specifically for the 
closed-circuit medium, 
Fiexible Formats | 
For example, the idea of two- 
way video and audio from locations 
in different cities has inspired a 
feeling of local group participation 
in the nation-wide meetings. Earlier 
sty:ized presentations of big broth- 
er personality closeups, used with- 
out relief in a telecast, have been 
modified in most cases by greater 
visualizations through use _ of 
graphs, film clips and still 


arts 


( 

photographs. It is interesting to 
note that, while there have been 
spectaculars in the field of closed- 
( iit television — with original 
book and lyrics, choreography, 
< ers, stars, etc. — there have 
been more shirtsleeve business 


s ons, With closed-tv program- 
ming geared to adjust to this type 
ol! meeting. 

Split sereens, supers, matting 


and tv techniques have also been 
acjiapted for clesed-circuit program- 
ming. Remote pickups from com- 
pany factories, research laborato- 
ries, stockholder meetings and 
conference rooms are as common- 
piace as studio originations. On a 
single telecast, TNT supervised 32 
Cameras in 11 different regional 





originations throughout the coun- 
try, with intricate, 
inter-city switches numbering 27 
in 38 minutes. Also, closed-tv has 
contributed to the television record 
book—by covering a two-and-one- 
half mile area of the General 
Motors Technical Center at War- 
ren, Michigan, by a mobile truck 
following a Firebird car of the 
future over the entire course, 
beaming the moving tv signal 
without interruption. 

In a sense, closed-circuit tele- 
sessions represent a different type 
of tv appearance and, perhaps more 
important, an extra source. of 
income for wel!-known tv person- 
alities as wet} as for other enter- 
tainment performers. To the 
“name” performer, it is a medium 
free of over-exposure and ratings, 
for each audience is’ limited and 
different, and there are a countless 
number of closed-ty shows on 
which a performer can appear 


without fear that he is “giving” | 


too much of himself. 

Show business personalities like 
Walter Pidgeon, Edward R. Mur- 
row, John Daly, Walter Cronkite, 


Lawrence Spivak, Gisele Mac- 
Kenzie, Jonathan Winters, Danny 
Thomas, Arlene Francis, Betty 


Furness and Orson Bean are among 
those who have begun to frequent 
closed-circuit shows. 

Outstanding in impact, too, has 
been ihe big-screen presentation of 
top corporate management on 
closed-tv—to the point that closed- 
circuit telesesssions can easily be 


referred to as the “Network of 
Presidents.” In the past few 
years, the following presidents 


have appeared on closed-circuit: 
President Eisenhower, former 
President Truman, President Su- 
karno of Indonesia, Prime Minister 
Ben-Gurion of Israel, Harlow 
Curtice of General Motors, Roy T 


| Hurley of Curtis-Wright, Harold E, 





Churchill of Studebaker-Packard, 
Frederick C. Crawford of Thomp- 
son Producis, 
of General Electric, Robert G. 
Dunlop of Sun Oil, Stanley C 
Hope of Esso Standard Oil of N.J., 
Frederick R. Kappel of A.T.&T., 
and many others. 

Ail in all, closed-~<ircuit teleses- 
sions are becoming the modern 
way for business groups to com- 
municate. And what was a late 
starter in the television field is now 
making rapid progress to become 
first in tv importance to our busi- 
ness and industrial way of life. 


split-second | 











H, | 


Ralph J. Cordiner | 





| “Here’d Looking At You” 








Closed-TV As 
A ‘Catch-All’ 


By IRVING B. KAHN 
(Pres. TelePrompTer Corp.) 


Variety readers, I feel sure, 
would be interested in knowing 
some of the things TelePrompter 
has learned during the first six 
months since expending.into the 
area of Group Communications via 
acquisition of last fall 
Sheraton Closed-Circuit facilities 
| and subsequent launching of a 
nationwide closed-tv service. 

First, we have learned that the 


1S 


modern closed-circuit showing re- | 


quires more than the services of a 
| “booking” agent The time was, 
in the early stages of this dynamic 
new medium's development, when 
a company invested its money in 
facilities, paid a “booker” what 
amounted to a fee to put together 
ithe package, and then produced a 
show on a “by guess” basis—taking 
a chance on the results, and, too 
frequently, getting too little in re- 
turn for its investment. 
Closed-circuit programming is 
no different, really, than program- 
ming for network television. Full 
care and attention must be given 
to scripting, cueing, lighting and 
staging, and extensive facilities 
must be available to guarantee that 
the program that goes into the 
camera will come out on the screen 
with full production values. 
It became apparent to us early 
the enterprise’e development, 


(Continued on page 104) 
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of the| 


(Director, Radio, 


When I first started to knock 
out this piece on my Smith-Corona 
portable, I captioned it: 

“MEMO TO MANAGEMENT: 
NEWS IS NEWS, IS NEWS, IS 
NEWS!” 

I had intended to attempt to 
moralize, objectively and construc- 
tively. For, in the past six 
months I have traveled tie coun- 
try from one end to the other, 
utilizing planes, trains and rented 
automobiles, stopping off at radio 
stations scheduling NAM “public 
service” programs and tv stations 
telecasting my brainchild now al- 


most seven years old—NAM’s 
weekly tv-newsree]}, Peabody 
Award-winning series, “Industry 
On Parade.” 


Basically, and at heart, a press 
agent—beg pardon, “public rela- 
tions’ — news and public affairs 
man I found myself visiting the 
newsguys and dolls as weli as the 
program people at each station. 
This gave me the opportunity to 
sing my “Theme Song of 1957”: 

“NEWS IS NEWS, NCT ENTER- 
TAINMENT” and, 

“WHERE, OH WHERE, HAS 
YOUR CONTACT WITH YOUR 
SALES DEPARTMENT GONE?” 

Does this make sense? 

Reading it back, it does to me. 

So let me go ahead, in an at- 
tempt to moralize. I promise you 
I will do it objectively and con- 
, Structively. 
| Let me give 
| whirl: 





my theme songs a 


This Is My Life 


1 | 

I adopted these theme songs 
during last November's annual 
}meeting of the Radio and Tele- 
vision News Directors Association 
at Milwaukee. As a former net- 
|} work (NBC, Mutual and BLUE- 
|ABC) director of press relations, 
news and special features (naw 
dubbed “public affairs”) the guys 
| and dolls of RTNDA honor me 
|with an associate membership. 
This is my life! 

Sig Mickelson, CBS’ veepee in 
charge of news and public affairs, 
delivering the keynote address at 
this Milwaukee meeting gave me 
my inspiration. Management in 





a renewed appraisal of its news 
| operation. How many of you guys 
owning and/or operating stations 
(or networks) consider you have a 
successful news operation? No, 
I don’t mean: “Is jit paying off in 
dollars and cents?” 



































HILDEGARDE 


the broadcast industry should take | 


Is your news | 


A Couple of Theme Songs 
On News-Public Affairs 


By G. W. (JOHNNY) JOHNSTONE 


TV, Films; NAM) 


and public affairs operations bring- 
ing your station (or network) the 
prestige a good news operation can 
and should? Don’t worry about 
it “paying off.” I've got an answer 
to that, if it’s not. First, though, 
take a tip from one who knows a 
successful news and public affairs 
operation, can cite chapter and 
verse, station by call letters, net- 
work(s) by name and news direc- 
tors, the best of whom rarely, if 
ever, appear before a mike or 
camera: 

Mr. (or Mrs.) Station Owner or 
| Manager: let me ask this all-impor- 
| tant question: 
| Does your News Director report 
| directly to you? 
| If he doesn’t you'd better start 
|}planning a reorganization right 
now. And right here, I'd like to 
say that I have no gripe against 
the PD (pgm. dir.). I know huu- 

dreds, yea, thousands of ‘em and 
they’re a competent lot. But here 
I must repeat my first theme-song 
| title: 

“NEWS IS NEWS, IS NEWS, 
IS NEWS—NOT ENTERTAIN- 
MENT!” 

Now I go into my second theme- 
song title, which is just as impor- 
tant as my first, except that it is 
aimed at your News Director: 

“WHERE, OH WHERE, HAS 
YOUR CONTACT WITH YOUR 
SALES DEPARTMENT GONE?” 

I recited this theme-song title 
and its lyrics in many of the news- 
rooms of both the radio and tv 
stations I visited across the coun- 
try. 
| You who have read this certainly 
| must admit that news is the Num- 
|ber One sales commodity of both 
| radio and tv. I won't even argue 
| the point with you. -I know I'm 
| right! . 

I remember the days, as news 
director of the newsrooms I super- 
vised — and the same is true of 
most newsrooms in stations the 
| country over — when we always 
had a member or two of the net- 
| work or o. & o.—station sales 
| staff sitting around the newsroom 
| with their feet on a desk, saying: 

“Hey you guys! Whadda ya got 
in the way of a news package that 
I can go out and sell?” 

The gang of us in the newsroom 
would descend upon the guy (or 
guys), cook up a package if we 
didn’t have one already cooked up, 
give him the pitch —and he'd go 
out and SELL it! 

So I told this story a month ago 
to a good friend of mine directing 
news for a regional network on the 





West Coast. “Hell, Johnny,” he 
said, “We're 90% sold with our 
news!” I quickly remembered 


what my favorite network sales- 
man — Edgar Kobak — said under 
a similar circumstance: 

“So what? Why aren't 
100% sold?” 

I continued to press my point. 
He finally admitted a salesman 
from his outfit hadn’t visited his 
newsroom for many a month. In 
my book, it’s the “missing link.” 
Sure, there’s. one net that has a 
salesman of news and public affairs 
assigned directly to its news and 
public affairs staff—and he’s doing 
a top notch job. 

Question: “Only one?” 

I am also reminded of a recent 
conversation with the producer- 
moderator of a current “news quiz” 
on one of the national nets: 

“Johnny,” this person said to 
me, “when are you going to find a 
sponsor for my program?” 

This was the first time my friend 
had indicated I might be of assist- 
ance, so I began to explore the 
problem. 

“Who's assigned from network 
sales to work with you on your 
show?” I asked. 

(Stand by for a ram!) 

“Network salesman?” my friend 
queried. “I wouldn't give you a 
dime a dozen for the best of ‘em! 
I’m gonna sell MY show MYSELF!” 

End of story —I give up! 

But I'll never give up trying to 
sell Management the importance of 
news and public affairs programs 
as both prestige and sales factors. 
The person I’ve just referred to 
is by no $s repr tative of 
newsguys and dolls in radio and tv. 
No. not even representative of 
radio/tv producers. So I'll con- 


you 








(Continued on page 46) 
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Chinese Torture—Or, 
Com'ls Can Be Fun 


By JOHN KAROL 
(V. P. in Charge of Network Sales, CBS Radio) 


From your youthful reading of 
the pulps, you undoubtedly re- 
member the Chinese trick of caus- 
ing a drop ‘of water to fall on the 
victim's head with regular fre- 
quency over a long period of time. 


This, apparently, was tremen- 
dously effective, bringing forth 
complete confessions or simply 


driving the more stubborn victims 
crazy. 

(You can sefse how slyly I am 
going to turn this into a recital of 
the unique advantages of radio). 

For what the torture method 
achieved, it did by frequency of 
impression with a low cost medium 
din this case, water. 

Before closing the circle and 
making (I hope) the point, I want 
to point out that the modern way 
of impressing people need not be 
torture. This is a problem—in 
fact, an opportunity—for the ad- 
vertising agency. Commercials 
can be fun; they can be informa- 
tive; they can even be both. 

But to close the circle—national 
frequency in advertising can best 
be achieved through the use of 
network radio. And, just as im- 
portant, it can be affordable fre- 
quency. For our medium is low in 
cost, like the water used by the 
Chinese. 

This fact of affordable frequency 
is increasingly important for two 
reasons. First, there are more and 
more products of high quality com- 

eting for the same consumer dol- 
ar. Secondly, the costs of other 
media continue to rise. It is ad- 
mirable advertising to be repre- 
sented in a big nighttime tv show 
every other week. I am sure the 
impact is great. But this is no sub- 
stitute for talking to people day 
after day. This is the function of 
radio in an advertising plan—the 
ability to supply affordable fre- 
quency. 


[ __ Freouency vs. Imagery ] 


I have been guilty of employing 
the “affordable frequency” phrase 
with some frequency, but I like to 
think that I am performing a pub- 
lic service in so doing, Running 
concurrently with my campaign 
has been the “imagery transfer” 
strategy of my compatriot-in-sound 
at Rockefeller Plaza. 

I am in wholehearted agreement 
with the concept, but I detect a 
trend toward the use of the quick 
announcement to create the trans- 
fer, and I think that this is getting 











less than full value from radio— | Israel, 


especially in terms of today’s high- 
ly competitive market. 

Whether a manufacturer is deal- 
ing in canned goods or cars, he is 
finding more competition from 
more products of comparable qual- 
ity in the same fields. In his effort 
to top his competitors, he is using 
& great deal of high priced picture 
advertising. It certainly is to his 
advantage to amortize the cost of 
these ads by using low cost radio 
to reproduce the printed images 
in the minds of listeners, But these 
reproductions do not, in them- 
selves, constitute advertisements. 

They must be carried further to 
include the points of product su- 

eriority; the “how to” copy; the 

vitation to try and buy. 

In spite of network radio’s rela- 
tive economy, I think it is wasteful 
only to transfer an image when 
there is so much more that should 
be done to create the desire to 
purchase. And this is basically the 
difference between an announce- 
ment and an advertisement. 


If you will accept the idea of the | 


advertisement, let me _ proceed 
with what an advertisement on the 
air should be, and should not be. 
Capitalizing or. the intimacy and 
believability that can be created 
with the voice alone, it should pre- 
sent the case for the product in 
an orderly, sincere and imagina- 
tive manner. I don’t believe an 
advertisement in sound needs to 
scream any more than an adver- 
tisement in print needs to scream 
visually. And just as white space 
often can add so much to the ad- 
vertisement in print, so too, can 
the sound equivalent increase the 
effectiveness of an ad in radio. 
It is an unfortunate fact that 
during the years when network 
radio was something less than 
fashionable, many of the best com- 


mercial writers took their talents} 


to television. The effectiveness of 
network radio suffered. 


There jis,an interesting footnote 








to this. During these same years, 
Jocal radio was quite fashionable. 
And many smaller agencies, with 
little tv billing, were turning out 
ingenious and effective advertise- 
ments in sound for their local cli- 
ents. The result was that the sell- 
ing power of local radio never lost 
recognition. 

Network radio is now rapidly re- 
gaining its stature—attracting able 
commercial writers. They are 
transferring images with sound. 
And they are also creating adver- 
tisements rather than announce- 
ments for the more effective sell- 
ing of products and services. 


TV SNEAK PREVIEW 
ALL SET FOR ISRAEL 


’ Tel Aviv, July 9. 

Negotiations on the introduction 
of television have been going on in 
Israel for the past four years. A 
U.S. corporation has been inter- 
ested in a setup for the small coun- 
try, being ready to finance the in- 
stallation of a tv station on a 
private basis, with commercial 
programs modeled on American 
schemes. The Israeli Government 
has so far declined to grant licenses 
for private radio or television sta- 
tions, as broadcasting is a state 
monopoly, with license fees paid 
by each owner of a set through the 





postal administration. TV, it is felt | 


by the State of Israel, should not 
be introduced before the authori- 
ties did not command the means 
to set up a State-owned tv. 

A limited beginning will now be 
made at the Home and Garden ex- 
hibition at Beit Dagon near Rishon 
Le Zion. By arrangement of the 
Agricultural and Development Ex- 
hibition Co., owners of the exhibi- 
tion grounds, with the Radio Corp. 
of America, equipment has been 
shipped from New York especially 
for this exhibition. A tv camera 
will relay in closed circuit to sev- 
eral sets dispersed in the ground 
for public viewing. Various en- 
tertainments will be televised as 
well as instructive material, and 
visitors will be able to see them- 
selves projected on the 21-inch 
screens, 

It is well possible that this 
modest will open the 
way for tv in general and that it 
will eventually gain a foothold in 
when the authorities will 
somewhat relax the stiff regula- 
tions on broadcasting and abandon 
the idea of an absolute monopoly. 

















“JOE FRANKLIN’S 
MEMORY LANE” 


Fifth year on WABC-TV, N. Y. 
Mon, thru Fri.; 12:30 to 1:30 P.M. 
Joe Franklin's office: WI 17-2517 


BBC In New Pact 
On Artists’ Fees 


London, July 9. 








An agreement negotiated: be- 


ists’ Federation has just come into 
operation. It covers payment for | 
artists during rehearsals, outside | 


broadcasts, pre-recording and live! season of exciting new program- beginning 





Pinpoints 





By HAROLD 





(President, National Ass'n. 


Washington. 

I believe that the past year has 
been one of the most outstanding 
in broadcasting history in terms of 
accomplishment and fulfillment of 
the industry's responsibilities to 
American society. 

Let us consider some of the 
milestones we have passed since 
Variety last took stock of the state 
of our industry. It was not long 
ago that the Cassandras wrote off 
radio,as a primary medium of com- 
munications. The American people 
did not agree, however, and the 
passing months have seen strong 
growth in every index by which we 
measure the acceptance of radio. 

The number of radio receivers in 
this country reached the staggering 
total of more than 140,000,000 — 
half of all the sets in the world. 
Advertisers now are approaching 
an annual investment of half a 


| billion dollars—an alltime record & ares 
tween the BBC and the Variety Art- |—to bring their messages to the | 


vast radio audience. We have also 
witnessed strong growth in recent 
months of the great radio networks, 
which now are looking forward to 


[ An Industry Leader 


5-Pronged 


Agenda For Future 


E,. FELLOWS 


of Radio-TV Broadcasters) 


wide programs for larger numbers 
| of viewers. 

These are a few of the accom- 
| plishments of American broadcas- 
ters in the past year, and I believe 


| that much credit is due them. I 
hope, though, that I have not given 

the impression that because it has 
been a year of fulfillment that it 
has been a year without serious 
problems, many of which still 
remain. Broadcasters have had 
many critics over the years, some 
constructive, some destructive. 
Recently we have witnessed the 
development of a new breed — 
perhaps I might call him the sour 
grapes critic. This is the person 
who uses the very success of broad- 
casting—the fact that it is doing a 
good job and winning ever greater 
public acceptance — as evidence 
that broadcasters are complacent 
|}or that they place profit above 
| their responsibility to the public. 
| That they are, in short, “fat cats.” 








_A Look at The Record pa 


This sort of blanket indictment 
of our industry is as unfair as it 
is untrue. Let’s look at the record, 
| The FCC reports that-as of the 
of last year—the latest 


performances, as well as for telere-| ming. FM broadcasters have also! date for which ficures were avail- 


cordings of BBC-TV programs for 
transmission by tv outfits overseas. 

For rehearsals prior to perform- 
ance day, artists will receive a 
standard fee of $6 a day with over- 
time for rehearsals exceeding six 
hours. The performance fee is to 
be negotiated between the BBC and 
the artists or their agents, and the 
performances may be either live or 
pre-recorded. A minimum perform- 
ance fee is to be fixed in further 
discussions between the BBC and 
the VAF. 

For shows repeated on BBC-TV 
on telefilm, the artists will receive 
50% of their original performance 
fees, but any recorded repeats, not 
exceeding two, must be given with- 
in 12 months of the first transmis- 
sion. For +telerecordings sent to 
overseas tv organizations, the artist 
will receive either 100% of their 
original performance fees in re- 
spect of world rights outside the 
UK, except in an countries 
where tv outfits are members of the 





European Broadcasting Union. 





KIRK 


Starring in 
“THE TH 
MGM- 


iN_ MAN” 
TV 


surged forward and we now are at 
the point where applicants com- 
plete for licenses to serve the 
myrial audiences for this medium. 

What do these figures measure? 
I believe that they reflect the fact 
that the American public is pleased 
with the programs and service that 
radio broadcasters have developed 
to fit their changing needs. 

The growth measurements for 
television, of course, have con- 
tinued to be a phenomenon un- 
matched in the history of commu- 
nications or entertainment. This 
has been a vear in which single 
programs were produced at a cost 
of half a million dollars and were 
seen by audiences of 100 million or 
more. This year saw the number 
of television sets owned by the 
public exceed 40 million—an in- 
vestment of billions of dollars 
made by the people in the faith 
that American free broadcasting 
will bring them the service they 
want. We have seen a great ex- 
tension of network service and now 
are entering a phase of still greater 
competition which mean a wider 
and more varied choice of nation- 








| able—186 of the 442 television sta- 
| tions reporting, or 42°, had oper- 
; ated at a loss during the previous 
year. This figure includes UHF 
stations and stations that went on 
the air during 1955. If we consider 
only those VHF stations which had 
been on the air for more than a 
year, the figures still give the lie 
to the unfair indictment. There 
; were 292 such stations and 92 of 
| them — nearly one third — lost 
money. 

The figures for radio tell a sim- 
ilar story. Of 2554 AM radio sta- 
| tions reporting for the same period, 
| 663, or 26%, operated at a loss 
for the 12-month period. 

The idea that a _ broadcasting 
license is a ticket for a ride on a 
gravy train is demonstrabiy false. 
This is an industry of strong, 
healthy competition and it has been 
those broadcasters who risked 
great sums and served the public 
best who have justly shared in its 
prosperity. 

What will the next year bring to 
broadcasting? I would say that 
cautious optimism would be the 
proper outlook. We can expect 
continued growth and improvement 
tr. service particularly if we can 
accomplish these things: 

1—Contain the continuing threat 
of invasion of the frequencies re- 
served for free broadcasting. 

2—Achieve more reliable audi- 
ence measurement methods. 

3—Help improve coverage by 
helping to improve the situation in 
allocation of frequencies. 

4—Extend the benefits of auto- 
mation. 

5—Maintain a climate conducive 
fo growth by resisting restrictive 
legislation. 


More Canadian TY’ ers 


Ottawa, July 9. 

Canada’s west will get three and 
Quebec province twe new tele- 
vision stations through licenses 
recommended in Ottawa by the 
board of governors of the Ca- 
nadian Broadcasting Corp. The 
board recommended (and the fed- 
eral Transport department will 
grant the licenses if it follows 
standard procedures) licenses for 
tv stations in Red Deer, Alberta; 
Prince Albert, Sask.; Swift Cur- 
rent, Sask., Matane, Que.; Three 
Rivers, Que. 

Board also recommended accep- 
tance of the application for a radio 
broadcasting license from Marlene 
Beaudoin, 21-year-old daughter of 
Rene Beaudoin, former Speaker of 
the House of Commons. Femme's 
station will be located at Thomp- 
son, site of a big mining develop- 
ment tr northerti Manitoba 
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To Each 








By OLIVER TREYZ 


His Own 








(V. P. in Charge of ABC Televison Network) 


Just after World War II ended, 
a pleasant fellow named Eddy 
Howard eased his way through the 
lyrics of “To Each His Own.” He 
sang about the inevitable you-for- 
me and me-for-you situation which 
prevails when the “right” boy finds 
the “right” girl. It made the hit 
parade many times. 

Network Television has sung + 
different song. The lyrics have 
rhapsodized the wonderful medium, 
its impact and reach, its efficiency 
and its power of demonstration. 
But in the verse, the words have 
suggested “spread the risk... dis- 
erse the advertising message... 

uy into several shows.” That is 
one way of looking at it. There is 
another. 

If you have confidence in your 
bank, you are likely to do your 
banking business there every week. 
If you have had success with one 
make of car, you will buy the same 
make again. There are very few 
men I know who have more than 
one wife at a time, or who are part 
of a “participating marriage,” or 
who have “alternate spouses.” 
There are many shared marriages 
between television programs and 
advertisers, but there are also a 
large number of “old fashioned” 
unions. And many of those happy, 
regular, every week advertiser- 
— combinations make, their 
nome at ABC Television. 

In the coming season, for ex- 
ample, ABC-TV has now sold imore 
every-week advertisers than cither 
of the other networks. Twenty-one 
half-hours per week of ABC's 
evening schedule will find the same 
advertiser, with the same program, 
in the same time slot, every week. 
And there are many reasons for 
this. 

Some of these stem from the 
nature of the sales and program 
philosophy of ABC. Long ago 
ABC made the point that we 
believe in regularity of program- 
ming as the essential “other factor” 
(apart from program’ quality) 
which builds and holds audiences. 
Interruptions are not welcome 
when habits are involved. All you 
have to do is look at the “before 
and after’ ratings of a show like 
“Twenty-One” when the regular 
scheduling has been interrupted 
by a “special show.” And you can 
find it in the ancient history of 
television when Ed Sullivan gained 
the final audience ascendance over 
the “Colgate Comedy Hour” when 
that program made the mistake of 
taking a summer hiatus. 


| __ Its That Continuity 


So, ABC programs and plans for 
continuity of programming, and 
advertisers recognize that this has 
a parallel in continuity of adver- 
tising. 

No less than half of our evening 
schedule will have every-week ad- 
vertisers selling their products, 
services or corporate images to the 
public through complete sponsor- 











ship of regular, every-week pro- 
grams. These advertisers have 
sound reasons for making their 
television investments on ABC-TV 
parallel the programming philoso- 
phy of ABC-TV. 

Network television has mass, 
national, simultaneous impact. 
Network television is made up of 
a schedule of programs which feed 
each other and feed off each other. 
Network television implies regular 
scheduling and continuity of pro- 
gramming. 

No less network television adver- 
tising may profit from these same 
points. Seventeen separate ABC- 
TV advertisers (at this writing) 
propose to do just this next season. 
This contrasts with 12 different 
nighttime advertisers on CBS and 
11 on NBC with every-week full 
sponsorship. 

Back for another season on ABC 
is Skippy Peanut Butter’s “You 
Asked For It.” Here is a specific 


example of a program whjch by | 
advePtising, | ©‘ A : 
vision advertising campaign, then 


dint of every-week 
coupled with imaginative selling 
commercials has moved = and 
continues to move. mountains of 
peanut butter. 


| desirable 
| cases. ' 


Kaiser Industries has just pur- | 


on 


chased every-week exposure 


ABC-TV in the Sunday 7:30-8:30 | 


p.m. period for “Maverick,” a 
quality Warner Bros. western. 
Kaiser, a vast corporation with 


|ure, the continuum of advertising, 


many stories to tell, has chosen to | 


do so on a regularly-scheduled, 
continuous basis. 
“Mike Wallace” is yet another 
every-week Sunday night adver- 
tiser on ABC-TV. 

On Sunday evening alone there 
are three separate advertisers who 
will sponsor two full hours every 
week. On Monday, _ Ralston, 
Firestone and Plymouth sponsor 
another full two hours every week. 


“Telephone Time” for AT & T is, | believe that we have reached an 


thus far, the lone Tuesday evening 
every-week program. But ABC's 
Tuesday is not yet completely sold. 
Wednesday night on ABC-TV 
finds three sponsors and three 


program-star 
Philip Morris’ | 


|vision homes over a four-week 


| 


| sponsorship in depth to create buy- 


shows with full sponsorship, 52 | 


weeks in the year. Two of these 
are brand new—the Bristol-Myers’ 
western and Revlon’s “Walter 
Winchell File.” Three shows again 
on Thursday: Sylvania’s “Real 
McCoys,” Chevrolet’s Pat Boone 
(one of the brightest stars ascend- 
ing on any network), and Mennen’s 
Li . 8 hed 

Friday night will bring still 
another trio of every-week-adver- 
tiser programs — Patrice Munsel, 
Frank Sinatra and “Date With The 
Angels.” Two of these are brand 
new programs that we see as top- 
rated, which join this spring’s 
debuted “Angels” that is already 
showing steady climbing powers. 
And finally, on Saturday, Lawrence 
Welk will be back for Dodge, an 
advertiser who is as pleased as 
Christmas punch with another 52- 
week renewal emphasising the 
selling power of every-week ex- 
posure. 

We do not deny —in the face of 
facts —that alternate-week spon- 


|able factors of complete sponsor- 
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| sorship of two or more shows is 

in certain advertising 
But if “reach” is one 
criterion by which to measure the 
effectiveness of a network tele- 


it must be entered in evidence that 
the average evening half-hour, 
every-week advertiser can expect 
to reach 46.7% of all U.S. tele- 
vision homes over a four-week 
span. This is reach which, when 
coupled with frequency of expos- 


plus the unmeasurable but invalu- 


identification for 
exploitation, publicity, promotion 
and merchandising makes. the 
soundness of the every-week net- 
work television buy completely 
self-evident. 

With the average evening every- 
week-sponsored television program 
reaching almost half of all tele- 


span, doesn’t it seem reasonable to 


advertising turning point at which 
the advertiser will turn from pro- 
gram sponsorship in breadth to 
cover the -market, to program 


ing attitudes? - 

The ABC-TV advertiser of next 
and coming seasons is in the happy 
position of knowing that his pro- 
gram will reach vast numbers of 
television homes in a single per- 
formance and even more over a 
span of time. The addition of new 
markets to the growing list of ABC 
affiliates assures this, 

Sometimes it is difficult for 
those of us in media to clearly 
focus on an advertising problem 
with sponsor eyesight. But if I 
were an advertiser with network 
television intentions, I would 
seriously consider all the added 
values that are inherent in every- 
week commercial continuity. 

The pattern that emerges from 
the examination of a body of in- 
formation varies with the ex- 
aminer’ And of course, hindsight 
is always 20-20. But it is hearten- 
ing to us at ABC-TV to recognize 
and realize that our programming 
concepts make advertising sense to 








}so many advertisers, 
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vage an hour or 90-minutes of topflight programming 
each night of the week keyed to their individual tastes— 
and I firmly believe that television delivers such a quota 
—then I think the medium is fulfilling its mission. That’s 
probably a hotter percentage than you'll get on Broad- 


way or anywhere else.” 


In only slightly over a decade, television has assumed 
scmething of a “fabulous invalid” status, with its trends 
“away from” rather than “toward’ 
continuing process of discarding the “tv infirm.” 
virtual total demise of the week-to-week comic as a basic 
staple is but a single case in point. 
unfortunate is the deterioration of the 60-minute live 


drama, with Ikelihood that NBC 


single entry in the fall, now that Alcoa-Goodyear, Kaiser- 
Armstrong, Robert Mertgomery and probably Lux are 
moving into new forms, new times or not at all. 


The emergence of the musical 


program commedity can perhaps be labelled as a trend— 
and here, as with everything else about a medium so 
eager to embrace and multiply someone else’s ideas, it 


never rains but it pours, 
One thing looms as a certainty: 


eventful television could very possibly invite a major 
swing in sentiment toward subscription tv with its prom- 
For if the general viewing 
public was forced to make its choice between the “dull 
for free’ and a more rewarding show biz variant for a 
fee, there’s more than a good chance a sufficient number 


ises of major attractions. 


will ante up for the latter. 


The networks have been the first to recognize this 
potential threat toward their economic survival—but ap- 
parently are still up a tree in taking corrective measures. 


Portents for TV Future 


nee, Continued from page 37 


’ as it goes through a 





since. 


wear, 
The 


Perhaps even more 


will reduce to but a 


Tallulah, 
stanza as a fuliblown 


Another season of un- 


Aleichem, Mort. 
Compensation, 


The boys were discovered for radio by chance. 

Mrs. Chance, tired of looking at the typical radio type 
faces, thumbed through a national magazine one-day and 
ran across a picture of Mort and George standing around 
a lockerroom wifh several friends, endorsing some under- 


“Now, there,” she said, “there are some new faces!” 
Well, sir, that did it! Five years later they wrote their 
first script, which was immediately rejected. And so, they 
went from one success to another until radio was com- 
pletely destroyed. 
For the last couple of years Mort and George have 
written for such stars of stage, movies and courtroom as 
Perry Como, 
Groucho Marx, Bette Davis, Ethel Barrymore, Ethel Mer- 
man, Dean Martin and Jerry Lewis, and are currently 
building a four-hour show for the new medium which will 
soon replace television. The new medium will be called 
“Homevision,” or in honor of its inventor “Patweaverision.” 
This is a revolutionary new medium, even, some people 
say, revolting. Unlike television, where the stars come 
into your home through the medium of the television 
screen, in “Homevision” the boys go even further. They 
actually bring the stars into your homes. 
So, there it is._A thrilling saga of the two lads who've 
made bad. And they'll go on from here. As soon as this 
issue goes into print, George and Mort leave for Siam 
where they hope to be rejoined. Aloha, George, Sholom 
Goodbye, jobs. Hello, Unemployment 


Fred Allen, George Sanders, 


—————EE 


é . . ’ 
Snow in Singapore 
Continued from page 3] jaa 
of the blueprints. They have been rolling in ingots ever 





Theme Songs On News 








tinue to sell news and public 
affairs — which prompts me at this 
point to put on my cap and gown 
and wave a caution signal: 

To those of you entrusted with 
the creation of formats and the 
sale of news and public affairs 
programs, please always remember, 
if you will, that a corporation is 
just “people,” lots of “people”’— 
management, employees, stock- 
holders and the public (buyers of 
the product). If you want to 
create, produce and sell a contro- 
versial type of program always 
bear in mind that there are two 
sides of a controversy—sometimes 
more. A “slanted” presentation 
always sticks out like a sore thumb. 
The larger a sponsoring company, 
the more “people” are involved, 
the more “people” may recognize 
the sore thumb sticking out, the 
more to disagree with you. 

Let me stick my neck out on this 
point. But first let me put in a 
disclaimer for the NAM: “the 
following views are those of the 
writer and not, as far as he knows, 
those of the NAM — in fact, he has 
never discussed the point with any- 
one at NAM; he just doesn’t talk 
about these things, except to the 
friends in the broadcasting in- 
dustry”: 

Many of you reading this will 
recall the not too dated Alcoa- 
sponsored Ed Murrow, Ed Friendly- 
produced “See It Now” program 
concerning the late Senator 
McCarthy. With all due respect to 
Bill Paley, Doc Stanton and Sig 
Mickelson, had I been in any 
one or all of their shoes at the time 
I would have, on behalf of CBS, 
Inc., preempted the show and pre- 
sented it on schedule as: “a CBS 
News and Public Affairs presenta- 
tion — as a public service and in 
the public interest.” Also, I would 
have alerted the Senator properly 
in advance, offered him equal time, 
plus full production facilities, to 
give rebuttal as he would have 
seen fit. (This is not meant to 
imply that Murrow and Friendly 
and/or CBS did not give the late 
Senator rebuttal time, for they 
did). 

“How come?” you may ask, 
“isn’t CBS, Inc., like Alcoa, made 
up of ‘people,’ as you put it?” 

Certainly, I respond. But the 
“people” who make up CBS, Inc. 
— management, employees, stock- 
holders included (and that counts 
me in!)—are in the business of 
“public service, convenience and 
necessity.” In my opinion, it is 
CBS, Inc.’s right and duty te pre- 
sent controversial matter — all 
sides, to be sure—but the “people” 
who make up Alcoa—in my book 
—are “people” interested in pro- 
duction and sale of aluminum and 
its by-products, not controversial 
issues. 

Perhaps there are among you 
some who may disagree. If so, I 
am certain that the editors of 


Continued from page 44 








Variety will provide ample space 
for your views—and I'd like to 
hear the arguments, if any. 
It would help me in my work! 
Meantime, though, let all those 
in the broadeast industry help 
bring my two “theme-songs” into 


the Top Ten. Keep repeating 
them: 

1. (Memo to Management): 
News is News, is News, is 
News! 

2. (Memo to News Directors 
and News Staff): Where, oh 
Where, Has Your Contact 
Gone with Your Sales De- 
partment? 





Robert E. Eastman 


=——_ Continued from page 40 =o 


quent 
poorer. 

A perfect show has never been 
produced. Perfection can be ap- 
proached only by constant, critical 
attention to the imperfections, and 
subsequent effort to improve. 

The best radio program in the 
world could never get off the 
ground unless it were backed up 
with proper exploitation and pro- 
motion. 

As we started this article, so will 
we conclude it in stating that the 
show is the thing. It is our prod- 
uct. Since we are in show busi- 
ness, we will continually strive to 
build the best product in relation 
to current needs, and we will ex- 
ploit that product to our listening 
audience to the greatest possible 
degree. 


| On Educ’l TV Front 


Pittsburgh, July 9. 

Educational tv station WQED, 
Ch. 13 here, has applied for per 
mission to institute additional edu- 
cational services on UHF Ch, 47, 
long assigned to this city but never 
operative. In the precedent-break- 
ing move, WQED asked the FCC to 
allow in-school telecasting on Ch, 
47 from 9 a.m. to 3 p.m. daily. It will 
also offer specialized educational 
services for industry, labor and the 
professions. 

The dual operation, if granted, 
will enable Ch. 13 to double its 
present eight course in-school pro- 
gram, according to general mane 
ager John F. White. He said the 
cost of the UHF operation could 
come to about $40,000 a year, 
which compares with an estimated 
$850,000 for so-called closed cireuit 
television in a much more restrict- 
ed area. : 

Installation costs, according to 
White, would amount to $149, 
but he added that WQED now ha 
$235,000 in the bank. He also said 
“it’s reasonable to expect that such 
an experiment, which holds such 
promise for American education, 
will attract grants by national edu- 
cational foundations. 


one generally becomes 














Cantor Interviews Eddie 


—aeeeees ~COntinued from page 38 
watched him a while ago on a 19144-hour telethon 


=——— 





for the City of.Hope, there’s no mistaking his 


comedians? 


qualities as a great entertainer. 
‘Q: How do you account for the dearth of new 


A: There’s no place for them to practice—no spots 
in which they may fail. In other words on a big 
television show they find themselves in a unie 


versity without even a high school diploma, 


burlesque, 


wood. Now 


Years ago my gp tap sna and I would 
smal 
finally hit our stride on Broadway and Holly- 


time vaudeville, big e, 


whatever comics there are have 


only the Borscht Circuit or the handful of night 


“will get top 


over-do. 


worry about except his heal! 
Even Rolls Royces break down. 


clubs still around. 

Q: This may be an old question—what is your opin- 
ion of Elvis Presley? 

A:I believe he’s being handled wisely and well, 
There’s no telling at this point whether he has 
lasting qualities, 
termine whether, like the Charleston, he was @ 
passing fad or like Sinatra, he can go on forever. 

Q: This reminds me—what about Sinatra? : 

A: Sinatra, today, is the most solid individual in 
all of show business. His albums are way up 
on the list, his rare night club appearances are 
eomplete sellouts, his pictures 
member of the family, and his television shows 


The next six months will dee 


attract every 
The has nothing to 


ratings. 
He must not 


Q: About you, Eddie, are you thinking of re 
A: If I did, Cantor, remember you'd starve to dea 
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Be Mature & Brief 


Chicago, July 9. 

Radio—if it’s to continue as the 
wealthy stepsister of tv—has to pay 
greater heed than ever to mature 
and concise programming. That’s 
the opinion of WMAQ’s Howard 
Coleman, who for four :aonths has 
been developing the viewpoint in 
his new post as the station’s man- 
ager. (Fact that the NBC o&o re- 
activated the post this year after 
doing without it for a long stretch 
was itself indicative of the current 
healthy condition of radio). 


Coleman feels it is important to- 
day to program features in short 
segments, because radio audiences 
do not switch on their sets by the 
clock as ty viewers do. “Radio 
would have found it necessary to 
streamline itself even without tv,” 
he says, “because a change in the 
whole economy has brought about 
a more ambulatory public in the 
past decade, more outdoor living 
and more automobile traveling. 
Anyone dialing into the mid-part 
of a dramatic or public service 
show more likely than not will dial 
it out again. To get an audience to- 
day, it’s necessary to be brief.” 

Strategy of brevity is that any- 
thing hard to take would be over 
in just a few moments. That's why 
so many commercials have been 
tolorated, for instance. Another 
advantage to segmented program- 
ming from the station viewpoint, 
is that the short episodes can be 
decked fore and aft with commer- 
cial spots. 

Coleman's model for his theory 
is an hourlong nighttime strip on 
WMAQ titled “The Chan Show.” 
Woven together under the single 
roof, as it were, are live and re- 
corded music, news and weather | 
announcements, Virginia Marma- | 





| feated in the battle of the ratings. 





‘TV Thru Monocle’ 


== ~Continued ‘from pase 41 eee 
of Granada-TV, the company head- 
ed by Sidney L. and Cecil G. Bern- 
stein. The Lancashire-Yorkshire 
territory is a close runnerup in au- 
dience potential to London, with 
around 4,600,000 viewers. 

Almost from the day the com- 
mercial operation began, the BBC- 
TV have been overwhelmingly de- 





With remarkable regularity, the 
commercial programmers have col- 
lared the top 10 positions among 
audiences capable of making the 
choice. American imports have 
made their mark on the network, 
although restricted by a gentle- 
man’s agreement, which is not ap- 
plicable to BBC-TV. Among the 
successful U. S. shows on the com- 
mercial web have been “I Love 
Lucy,” “Dragnet,” “Gun Law,” 
“Wyatt Earp,” “Alfred Hitchcock 
Presents” and “Highway Patrol,” 
all of which, at one time or an- 
other, have made the top 10. Yank 
programs on BBC-TV include the 
“Jack Benny Show,” “I Married 
Joan” and “Amos ‘n’ Andy” and, 
more recently, “The Phil Silvers 
Show.” ; 


[ ‘Palladium’ Show a Fave | 


A consistent smash on the com- 
mercial network has been Val Par- 








nell’s “Sunday Night at the Palla-: 


dium,” where his international 
showcase has been the venue for 
introing top international talent. 
This series, which regularly in- 
cludes the U.S. import, “Beat the 
Clock,” is again being rested dur- 
ing the summer months and is tem- 
porarily replaced by “Sunday Night 
in Blackpool.” The formula re-| 
mains the same—but the venue and 
the talent is varied. Other stout 
local entries have included “The 
Saturday Spectacular,” which fol- 
lows a lavish vaude layout, and 
Jack Hylton’s series reuniting the 





famous Flanagan and Allen. Quiz 
shows have maintained their pop- | 
ularity, among the best being “The | 





BETTY GARDE 
In “Man in the Dog Suit” 
Live Drama Going 
Hw, Sez Nickell 
Hollywood, July 9. 

Center of gravity of live video 
drama is definitely shifting here 
from N. Y., feels CBS-TV director 
Paul Nickell. Nickell, formerly a 
regular director for net's “Studio 
One” series in Gotham, is himself 
an example of the trend. After 
nine years with “Studio,” he’s been 
assigned to “Climax” and “Play- 
house 90” series here and has 
moved his family out to set up 
permanent residence. 

While present trend is westward, 
it will eventually level off and 
some live video drama production 
will remain in N. Y., Nickells feels. 
Growth of Hollywood in this field 
isn’t entirely an unmixed blessing. 


In acting field especially, trek of 
N. Y. thesps to Coast threatens to 


glut the market, despite growth of |. . 


“Well, fellas, the chips are down! 
Either we can come up with a 
guest who can get us some votes 
on the Trendex or we rip the but- 
tons off our collar points and go 
straight.” 

“Let someone else come up with 
a name this time. I thought of 
Khrushchev.” 

“You gonna slap us in the chops 
with Khrushchev everytime a guest 
problem comes up?” 

“Listen! I took the chance of 
getting my name on every list in 
the business just mentioning 
Khrushchev’s name. How danger- 
ous does a guy have to live? I was 
the guy who had the guts to say 
Khrushchev when most of you pea- 
pickers were even scared to say 
Chiang Kai Chek. Geez! I can re- 
member when we could have a 
meeting to pick a few guest stars 
without everyone running the risk 
of facing a Congressional Commit- 
tee. What happened to all the good 
old guest names we used to talk 
about and try for and never get? 
I mean names like Gary Cooper 
and Spencer Tracy and Greta Gar- 
bo. And speaking of them, I'd like 
to toss a name into the fan and 
see which way it flies.” 

There was a silent moment as 
everyone waited for the next stroke 
of genius from the brain that dared 
to think of Khrushchev. 

“How about Bing Crosby?” 

“Well, that’s the key to Letdown- 
ville. Actors are out!” 

“Crosby's a singer.” 


maybe we could get him to do both 
. act and sing .. . and start a 


job opportunities here, he con-/| trend back to entertainment.” 


tends. 
Commenting or his years with 


duke’s public affairs feature, a five-| 64,000 Question,” more recently | “Studio One,” Nickell admits the 
minute commentary by Sam Les-|“The 64,000 Challenge,” “Double | series has a tendency toward the 
ner, an occasional interview, and} Your Money,” “Spot the Tune,” | “soft,” inconclusive ending in story 


the personality of Gus Chan whica | 
weaves it all together. This kind of 
format, Coleman feels, keeps the | 
segments from being mere tidbits | 
in limbo and gives the hour a kind 
of variety stature. “Public affairs | 
and service features won't have to 
sell themselves if presented as | 
small features in the context of a 
bigger presentation,” he says. 

“Chan Show” rating showed an 
increase of 17% over the previous 
programming in the time period 
after its first month on the air. It’s 
now in its 10th week. Canned 
music on the show is seldom con- 
temporary pops. and the station in 
general inclines to orchestral and 
otherwise tasteful records. Virtu- 
ally the only exposure given on the 
station to tunes of the Top Ten 
class is on Jim Mills’ afternoon 
deejay strip. 

“Jukebox programming will al- 
ways have an audience,” Coleman 
says, “but people look to radio for 
more than that. Especially at night, 
it takes more than a jolly personal- 
ity spinning records to build aud- 
iences. The teenage group is not 
the buying market, and research 
shows that married couples in the 
30-50 age group account for 68% of 
retail buying. Obviously, this pre- 
sents a case for the more mature 
kind of show. There’s not neces- 
sarily a difference between good 
programming and commercial pro- 
gramming.” 

According to Coleman, nighttime 
is the area that needs the most de- 
veloping on radio. Buyers, he says, 
still think in terms of 7-9 a.m. and 
4-6 p.m. because they’re looking 
for exposure. “The night periods 
offer a better cost-per-thousand,” 
he points out, “and the listeners 
are less likely to be casual. There’s 
a mass tuneoff of tv after 9 p.m., 
and if radio gets only a tenth of 
that number it’s a big boost.” 

Lastly, the new WMA@ manager 
feels that radio should involve 
more writing. Several of his sta- 
tion’s major shows are being 
scripted, if not line for line at 
least with comprehensive fact 
sheets. On his station the free- 
wheeling, ad lib show is going by 
the boards, and the most impor- 
tant shows are mapped out in ad- 
vance at production meetings. 

“This approach to radio may cost 
a bit more money,” Coleman says, 
“but it's foolish to trifle with the 
en at a time when it’s doing 
so well.” 





“Criss Cross Quiz” 
U. 5. as 
“Make Up Your Mind.” 

Although the commercial tv op-| 
eration broadly follows the stand-| 
ard American pattern, there is one | 
outstanding difference otoeen 
sponsorship in the U. S. and com-! 
mercial tv in the UK. There are | 
no sponsored programs in Britain 
which are designed by advertisers 
or their ad agencies. The entire 
responsibility for programming is 
that of the company which operates 
the station. Their position is akin 
to that of a newspaper publisher, 
who produces his sheet with his 
news and editorial features. The 
function of the advertiser in the 
newspaper is restricted to buying 
space and preparing his own lay- 
out; in British commercial tv, the 
advertiser buys time and prepares 
his own commercial. And that's 
the limit of his role. 


The British Parliament, which 
devised this formiila to meet con- 
siderable local opposition, has also 
made operational restrictions. A 
commercial must normally be lim- 
ited to a maximum running time 
of one minute; and the amount of 
time sold for advertising in any 
one hour must not exceed six min- 
utes—or 10% of the total viewing | 
time. 

That law, however, is not as rigid 
as it sounds because, in addition 
to straightforward commercials, 
program companies are allowed to 
run advertising magazines (which 
have a veneer of entertainment) 
and documentaries which are ‘often 
little more than sponsored indus- 
trial films. Such is the universal 
acceptance of: the new medium, 
however, that advertisers have 
found that these extended ad pro- 
grams have a wide and popular ap- 
peal, with a two-fold effect: firstly, 
it emphasizes the value of tv as a 
medium, secondly, it provides a 
very lucrative source of additional 
income for the program companies. 

Commercial tv, having surmount- 
ed so quickly its main obstacles, 
can only move to a stronger situa- 
tion as time goes by. Its real 
strength, however, will be deter- 
mined by its success in the inter- 
national market. Programs initiat- 
ed locally need a world wide audi- 
ence to make the economic grade. 
As in feature films, Anglo-Ameri-| 
can co-production provides half the | 
answer. Can native producers pro- 
vide the other half? 





subtlety into video medium, not a 
deliberate campaign to be “arty,” 
he feels. 


“Okay if you want to start 
trends. We already started one with 





with politics . . . except when he 


s (known in the | material. However, this story treat-| talks about the music business. Be- 
Tic Tac Dough”) and) ment is part of an effort to bring! sides actors and singers don't cop 


any ratings anymore. People have 
seen acting and singing. We've got 
to get statesmen. That's what folks 








There’s Always A Market 
For Good Comedy Writers 


By LEONARD B. STERN 








In the past few months, the 
writers of television comedy have 
received unprecedented attention 
from the press of the nation. Un- 
fortunately, it was not what the 
comedy writers had written this 
season, but what they would not 
write next season, that made them 
newsworthy, 

All the articles, even those that 
appeared in the trade publications, 
propheisied a year of unemploy- 
ment for the majority of comedy 
writers. The critics, anxious to 
prove that they had not been vic- 
timized once again by the peren- 
nial rumor of unemployment for 
comedy writers that crops up every 
May and goes back into hibernation 


|come September, had collected con- 


siderable evidence to suppeort their 
ominous predictions. The most 
salient points were these: One: the 
viewers were not responding to 
comedy as they had in the past. 
Two: the number of comedy shows, 
owing their identity to name 
comedians, rescheduled for the fall 
had dwindled to a precious few. 
Three: indifferent to comedy, the 
networks, for the first time since 
the inception of tv, had not seen fit 
to develop any new comedy pro- 
grams. They had placed the em- 
phasis on variety programs built 
around top name singers. Four: 
comedy writers themselves were 
bemoaning their fate in voices of 
loud desperation. The writers in- 
terviewed, agreed that 1957 might 
be a good year for wines, but a bad 
one for comedy writers. 

There is no questioning the ac- 
curacy of the above listed points, 
but I do question the interpretation 














not more so, than he has been in 
the past. 

In diagnosing the situation, the 
critics and the writers who cor- 
roborated the critics reacted with- 
out pause for reflection. They as- 
sumed inasmuch as the name com- 
ics and their shows had met with 
public apathy and network indiffer- 
ence, it naturally followed that the 
comedy writer had to suffer a simi- 
lar fate. In my opinion, the apathy 
and indifference extend only. to 
comedy as we know it—comedy 
built around the specific talents 
and ~ersonality of a comedian— 
not ‘.» the comedy writer himself. 
Th~ failure to make this distinction, 
to iecognize that comedians and 
comedy writers operate indcepen- 
dently of one another, committed 


the critics to their erroneous con- | 


clusion. 

If they had divorced the comedy 
writer fram the comedian, they 
would have undoubtedly realized 
that while the comedian is in a 
temporary eclipse, there is a ready 
market of an estimated 15 to 20 
variety shows featuring vocalists 
anxious to make use of the talents 
of comedy writers. Latest returns 
show that seven of these programs 
—“Big Record,” Pat Boone, 
Eddie Fisher, Gisele MacKenzie, 
Guy Mitchell, Patrice Munsel, 
Frank Sinatra have indicated that 
comedy will be an intregal part of 
their format. Tf feel safe in spec- 
ulating that the others will also 
follow the precedent established 
by Dinah Shore and Perry Como, 
and incorporate generous portiens 
of comedy into their shows. 

Therefore, any comedy writer 


of them and the conclusion reached. | who can make the transition from 


I do not believe, as the critics do,| writing for a comedian to prepar- | 


that the comedy writer's future is|ing material for a singing host or 


in jeopardy. To the contrary, I 
believe the comedy writer will be 


hostess who will have to be amus- 
ing as well as musical, will find a 


in as much demand next season, if | plethora of available assignments. 


Short Scene on Madison Ave. 


y CARROLL CARROLI 


“He gafeen Oscar for acting. And | 


Khrushchev. Let’s stick to that for | 
a while. Crosby's got nothing to do | 




















want to see now.” 

“Yeah. Just when I was getting 
used to adult westerns, they're re- 
placed by statesmen! What a busi- 
ness!" 

“And we started it with that 
Khrushchev! Till we came along 
he couldn't get himself arrested.” 

“Then they come up with Tito!” 
“So now I say Bing Crosby. 
Bing’d say as much about politics 
as Tito did.” 

There’s Cott Beverage, Too | 
“Forget Crosby! They're dicker- 
ing for Nehru?” 

“What's that? A soft drink?” 
“You're thinking of Nehi!” 

“I happen to know Nehru won't 
work unless he gets a piece of the 
package.” 

“How about that! All these guys 
are getting residual happy. They 
won't work live.” 

“T hear Nasser’s forming his own 
corporation and plans to produce- 
direct and write a series called 
‘Little Egypt.’” 

“Little Egypt!’ What kind of a 
title is that?” 

“You kids kill me! No show biz 
background. All ‘Little Egypt’ did 
was put over the Chicago World's 
Fair.” 

“My mother took me there in '33 
and I didn’t see any ‘Little Egypt’!” 

“Not °33. I'm talking about ‘98. 
Afid no mother takes a kid to see . 
‘Little Egypt’!” 

“If ‘Little Egypt's’ such a great 
title why don't we buy it?” 

“We're not looking for a series. 
We're looking for someone to do 
one lousy guest-shot. Keep your 
eye on the ball will you?” 

“Well. I figure, we always gotta 
think how we'll cash-in on a guest 
if he clicks. Which reminds me... 
I think of Khrushchev but does 
anyone in the booking department 
sew him up with options? No! What 
| an organization we need!” 

“Will you forget Khrushchev . .. 
and Crosby!” 
| “Hdw about Queen Elizabeth's 
husband .. . what’s his name... 
you know .. . Prince Phillip. He's 
a good looking guy. He'll get the 
gals.” 

“What's about that British dialect 
of his?” 

“We could have a translator do 
a simultaneous translation just like 

we did with Khrushchev.” 
| “I don’t feel it. The British are 
too cold.” 

“Hey, fellas, how about a Su- 
preme Court Justice like, maybe 
Warren?” 

“After what they did to duPont! 
Are you on the junk or something? 
| Think straight will you, we only 
have a few weeks.” 

“Okay. Want something hot and 
| Spanish? How's about Franco? And 
he'll get laughs with that funny 
| cap he wears. I mean the one with 
the tassel.” 
|. “Now you're talking. Believe me, 
laughs are due to come back. Wait 
and see. It’s just comedians that 
are dead. I told the chief yester- 
day, there’s nothing wrong with 
j}laughs. It’s just that comedians 
| killed them.” 

“Cut it out with the laughs. I 
got it!” 

“Well, here comes Khrushchev 
again. This time I suppose it’s Mao 
Tse-tung. He's unacceptable to The 
American Laundry Assn.” 

“Ah back off. This time ‘t's big- 











;}ger than Khrushchev. It’s got 
|laughs! It’s got pathos! It’s got 
scope! It’s got politics!” 


“Try to hold the thought a min- 
ute will ya. I'm just thinking off 
the top of my head but how about 
John Foster Dulles?” 

“You think the client won't got 
for remotes. Now will you shut up 
and stop interrupting. This idea I 
| have has everything. It's big! Big! 
| Big! Big!” 

“Thank you Ed Sullivan. All we 
want is a guest shot for one show.” 

“That's what I am talking about!” 

“You make it sound like the 
| biggest thing since King Forouk!” 
“That's who it is! King Farouk!” 
“What an idea! He’s been out of 
| work just long enough to be hun- 
|gry. And when he’s hungry ... 
|man that’s a hunger!” 
ls “I told you guys I had it, didn't 
| “By God, kid, you've done it 
again. King Farouk. What an idea. 
| With Khrushchev and Farouk in 
| one season, kid, you'll make Second 
Assocate Vee Pee before the first 
of the year.” 
| “Just let’s see that the booking 
department gets options on him. 
‘That's all.” 
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‘TV In Italy Kicks Up Some 


Fancy Spectrum Capers 
By ROBERT F. HAWKINS 


Rome. 
The big show biz “news” this past 
year has been television. The 500,- 
000 total of registered set-owners 
throughout Italy at the end of this 
country’s second video year is way 
above hopes, topping even the net’s 
most optimistic estimates. The to- 
tal is expected to take another 
jump when the current extension 
of the network to all corners of 
the peninsula and to the islands of 
Sicily and Sardinia is completed. 
The immediate effect of this 
rapid expansion has been twofold: 
it has anticipated commercial tele- 
vision programming, which is now 
expected to go into effect at an 
early date; and it has brought 
about a first drop ($3) in the yearly 
subscription fee every video set- 
owner is required to pay under the 
local government-subsidized setup. 
The local ty boom has also had 
the familiar ‘side-effects: the 
changes in living and entertain- 
ment habits, a drop in movie box- 
office take especially outside the 
big cities, newspapers’ worries over 
a possible drop in their advertising 
revenue, projects for the setting up 
of independent stations (in Milan 
and Naples) sustained as public 
services and/or by advertising, etc. 
A large television city (“Tele- 
citta”’) is being built on the out- 
skirts of Rome, relay stations are 
springing up the length of the boot, 
some of the unemployment slack 
from the film industry crisis has 
been taken up by the hungry new 
medium, and there is already talk 
of a second net and of color video; 
such are the signs of the times. 
[ All TV Roads Lead to Rome 
Telecasts average several hours 
per day, afternoon and evenings, 
with a varied fare of quiz shows, 
dramatic items, musical and com- 
edy hours, and moppet programs 
alternating with newsreels, sports 
and other direct pickups. Though 
to date most shows emanate from 
Milan and Turin Studios, the trend 
is towards Rome, especially since 
the recent net expansion to the 
South. Eurovision is a standard 
feature, especially on widely popu- 
lar football (soccer) games. Qual- 
ity is generally recognized as ex- 
cellent in image, uneven but vastly 
improved in programming. Though 











technicians claim that a well-adapt- 
ed Yank set can do as good or bet- 
ter a job than a locally-constructed 
set, which needs no line adapta- 
tion, Italian and other continental 
set manufacturers have capitalized 
on consumer resistance to ‘adapt- 
ed” sets (and on higher tariff bar- 
riers for the Yank product) and 
come up with generally heavier 
sales. 

Biggest single factor in the rapid 
rise of video in this country has 
been the quiz show, ‘Lascia o Ra- 
doppia,” patterned after the U. S. 
“$64,000 Question” and expertly em- 
ceed by an American, Mike Bongior- 
no. He, the show, and its contest- 
ants have been grabbing newsspace 





and headlines for about a year 
on an almost daily basis, and the} 
Thursday night stanza has deeply | 
modified the Italian living pattern, | 
even making film theatres pause 
for an hour a week while the quiz- 
zer is projected, in between film 
reels, on the movie screen. It is 
not surprising that RAI-TV, Italy's 
monopolistic radio-television net- | 
work, plans to add several other | 
quizzers to its roster soon. 


Ist of These Additions — 


With the set price hurdle tem- 
porarily licked via a drop to $150 
for a 17-incher made by a pooled 
manufacturing group (ANIE), RAI 
hopes to vault another enemy, satu- 
ration, even before it is reached. 
A quiz potpourri called “Tele- 
match” recently received its initial 
airing to good reactions. Pro-| 
gram hence calls for diversifica- | 
tion, first within the single net 
framework, then via a second net- 











—|work and an extension of telecast 


hours. It is probable also that 
with a further rise in set sales will 
come a further drop in the yearly 
fee, now down to some $25 per 
twelvemonth. Meanwhile, the high 
costs of expansion are being borne 
in part by the government (as the 
subscription fees are obviously in- 
sufficient to pay for RAI-1V's ex- 
pensive plants and programs), and 
in part by the considerable radio 
advertising revenue, half of which 
goes into the video kitty. Commer- 
cials will soon add to the total, 
though what effect these will have 
on the local public (and on tv 
expansion) remains to be seen. 





Math Can Be Fun 








By EDWARD STANLEY a 





(Manager, Public Service Programs, NBC) | 
This Spring, NBC, in cooperation | 


with the Educational® Television 
and Radio Center, has produced 
sixty-five educational programs for 
the nation’s educational TV sta- 
tions However, much light we 
may have shed in dark places, there 
is no question that we got some 
education ourselves. 


| 


in company of a galaxy of top per- 
sonalities from the theatre. 
there is no question that the the-| 
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from farm wife who had only high 
school mathematics to a physics 
major, but no one seemed to be 
bored. The one I liked best (so 
far) read this way: 


“Before seeing some of your 
shows I had had the opinion 
that Math had been the realm 
of a few geniuses who were al- 
ways working out new theories 
which were dry and uninterest- 
ing, had no relation to life at 
all except for simple arithme- 
tic, and were far beyond the 
comprehension of a poor soul 
such as I. But I have found 
out that Math in many of its 
aspects is one of the most fas- 
cinating subjects I know.” 


This is exactly the feeling which 
James R. Newman, the brilliant 
author and editor of The World of 
Mathematics, who conducted, and 
the distinguished list of mathema- 


ticians who were his guests, were | 
trying to instill in their viewers. | 


The programs were off for the sum- 
mer, 
series in the fall. What we have 
learned we hope to put to use 
then. One thing I'm sure of. 


There will be stools in every show. | 


They turned up in every program 
except perhaps the American Gov- 
ernment, where leather chairs, 
swivel or straight, were the normal 
furnishings. 





NEW JWT DUTIES 
FOR QUINN, EBI 


Hollywood, July 9. 
Following meetings in N. Y., the 
production® staff of J. Walter 


“Lux Video Theatre.” Understood 


to be resumed for another | 


I wonder why they | 
aren't used in classrooms. 


Entertainment industries 
throughout the United States are 
on the verge of dynamic expansion, 
probably the greatest in all his- 
tory. 

Millions of box offices in homes, 
made possible through Skiatron 
Subscriber-Vision and other toll-tv 
systems, will generate the explo- 
sive revenue-producing power for 
this certain growth—growth that 
will make new jobs for “tens of 
thousands”. of actors, actresses, 
musicians, dancers, and other en- 
tertainment employees; result in 
the making of more feature mo- 
tion pictures; make possible pro- 
duction of more Broadway plays; 
solve serious financial prob- 
lems for grand opera and baliet 
productions, and more than repair 
the damage caused to many pro- 
fessional and amateur sports by 
sponsored television's detrimental 
effect on gate receipts. 

These somewhat sweeping state. 
ments are supported by the fact 
that Skiatron’s toll-tv system is 
moving toward service to the pub- 
lic, as millions of persons know 
now as a result of published infor- 
mation relating to possible transfer 
of the Brooklyn Dodgers to Los 
Angeles and the New York Giants 
to San Francisco. 
[Talent's Stake 

Job potentials through toll-tv for 
actors, actresses, musicians and 


the entertainment business were 
emphasized in a resolution passed 
by the Hollywood A.F. of L. Film 
Council June 11. The Council, 
composed of unions and guilds rep- 
resenting more than 24,000 employ- 
|ees in the motion picture industry, 
urged the Federal Communications 
|Commission to authorize large 
scale tests of toll-tv, declaring: 

a it appears possible that 
(subscription television service 
|could revolutionize the entertain- 





ment industry, provide additional | 


employment for tens of thousands 
|of American workmen and give the 


ture and education in the home 
than is possible with the present 
form of television, supported solely 
by advertising.” 

A note favoring toll-tv also was 
struck recently by Eric Johnston, 
President of the Motion Picture 
Association of America, Inc. Mr. 
Johnston, whose association repre- 
sents the major motion picture 





And | Thompson has been reshuffled on| Production companies, said: 


“I think pay tv could be a very 


atre gave a new dimension and | Stanley Quinn, exec producer for | beneficial thing for everybody.” 
| depth to the books which were un-| the past two years, will be trans- 


der discussion. I think it would be 
impossible for any student to} 
drowse while Julie Harris, James 
Daly and Ed Begley read from 
Walter Edmond’s “Drums Along 


The programs were in weekly | the Mohawk.” Others who appeared 


series, half-hour daily, Monday | 
through Friday, and ran for 13) 
weeks Each one of the series 


dealt with a different area of man’s | 


interest and knowledge. The sub- 
jects were: American Literature, 
World Geography and Resources, 
Mathematics, American Govern- 
ment and the History of Opera. 
Pretty formidable. And made fur- 
ther difficult by the fact that al- 
though the general subject was 
the same each week, the show it- 
self was always different. A dif- 
ferent area of the same subject, 
and, except for the academician 
who was conducting the program, 
a new cast of characters. This was 
not quite like setting up five new 
shows a week, but it had some of 
that character nonetheless. It was 
necessary, also, for both producers 
and directors to have some under- 
standing of the subject on camera, 
and we all were cracking books we 
hadn't looked at since cohege. 
One potential sticks out like Mt. 
McKinley: This is the tremendous 
contribution which performing art- 
ists in many fields can make to 
Education, capital E. In this first 
experimental series we barely 
scratched the surface of the pos- 
sibilities. Perhaps we were timid 
here, with the thought that profes- 
sionals 





from the theatre might| as a mass audience is concerned. 
overbalance the professionals from | This was the program which we 


in the American Literature series | 
included Robert Preston, Bill Mec-| 
Guire, Alexander Scourby, Henry | 
Hull Burgess Meredith, Joan Se-| 
berg, \Bradford Dillman, Nelson 
Olmsted, Roddy McDowall, Jason 
Robards Jr., and Lois Smith. 

I suppose there are limits to 
what the theatre can bring to edu- 
cation, but I don't think we are 
anywhere near them. This is not, 
in my opinion, entertainment, but 
an intensification of interest, and 
by this making the difficult more 
easily understood. This has never 
been possible through the printed 
page, except for illustrators and 
other graphic artists, but televi- 
sion does make it possible in every 
area of human thought. And makes 
it possible, too, for the great art- 
ist to enter every classroem. This 
is a new world, and a very exciting 
one. 


} Love That Mathematics ] 


Having made this point, however, 
it is only fair to say that the mail 
responsé has been the best and the 
most heartening from a program 
which made no use of actors or 
performing artists of any kind; In- 
deed, it might be an understate- 
ment to describe Mathematics as 
anything but intellectual, so far 








ferred to N. Y. 


Earl Ebi, Lux producer, will be 
given broader executive duties on 
many of the 14 shows JWT origi- 
nates in Hollywood. 





Basic logic of such a stand shows 
| clearly in results of a nationwide 
'survey made by Alfred Politz Re- 
|search, Inc., for Look Magazine. 
| This research study and compila- 
tion shows that approximately 








|}enough to cover all 


other employees and performers in } 


public better entertainment, cul- | 


the campus, or that we be accused | felt might have the lowest audience 
of not being educational enough. | appeal and we stand corrected and 
If so, such fears were groundless. | reasonably humbled. 

Professor Albert Van Nostrand, of The letters of appreciation, of 





Brown U., held his own very well criticism and suggestion, ranged 


DAVID JANSSEN 


Starring as 
“RICHARD DIAMOND, PRIVATE DETECTIVE” ‘ 
Now on CBS-TV—-Monday Evenings 
Represented by William Morris Agency 


The ‘Basic’ Of Tol!-TV: 
16,500,000 at 50° a Head 


By ARTHUR LEVEY 


(President, Skiatron Electronics & Television Corp.) 


, 16,500,000 persons over 15 years 
‘old in tv households would be 
| willing to pay 50 cents for a first 
|run motion picture feature, without 
|interruption by commercials. Such 
}a showing, with the nationwide take 
|for one 
| $8,000,000, the motion picture pro- 


night totaling , around 
|ducer’s share would be more than 
production 
costs. Income from showings of it 
}in theatres and in the important 
| foreign market would be all on the 
profit side of the ledger. 


} Results: more good motion pic- 
|tures would be produced; 
| money would be made by motion 
| picture producers, and there would 


more 


be more jobs than ever before for 
| actors, actresses and other employ- 
}ees of the industry. As Mr. John- 
| ston said, all stand to benefit. 

A similar situation obtains for 
Broadway plays and grand opera 
|productions. The Politz survey 
| showed approximately 16,500,000 
|persons 15 years of age or older 
living in tv households would pay 
50 cents to see a Broadway play, 
|without breaks by commercials. 
| This would make it possible for a 
| hit Broadway play to reap more 
|income in one evening through a 
|nationwide Subscriber-Vision tele- 
|} cast than such outstanding produc- 
|tions as “My Fair Lady” and 
|““South Pacific” could take in dur- 
|ing a full year in a single theater. 
|This would result in many more 


||plays being produced with top- 


|level casts than is economically 
| possible today. 

As for grand opera, the Politz 
| survey shows that more than 6,000,- 
|000 persons in the country would 
| pay $1 for toll-tv performances by 
|leading opera companies. The im- 
port of this to such organizations 
as the Metropolitan Opera Asso- 
ciation is clear. Toll-tv would 
| solve the Met’s financial worries, 
| as well as make it possible for mil- 
|lions of persons throughout the 
| United States to hear the great 
|}musiec and see the cultural opera 
| presentations for the first time. 


Sports Potential | 


As for national sporting events, 
the Politz survey emphatically tells 
a similar story. It points toward 
great potential benefits for major 
league baseball, boxing and other 
outstanding sports events. The sur- 
vey shows that 19,700,000 persons 
would be willing to pay $) for a 
World Series game on toll-tv, and 
that 16,250,000 would pay that 
amount to see a heavyweight box- 
ing championship on their own tv 
sets, without commercials. 

This brings all of us interested 
in- improving television programs 
and helping in expansion of enter- 
tainment industries to the question: 
“When?” 

The recent decision of the FCC 
that it has the authority to au- 
thorize full scale trial operations 
of toll-tvy was interpreted by 
analysts and news writers as a long 
step forward toward actual toll-tv 
operations. Skiatron is ready to 
move swiftly toward serving the 
public with outstanding programs 
of types not now available through 
over-the-air toll-tv broadcasts as 
soon aS approval is granted by 
FCC. 








Another major development, 
which insures Subscriber-Vision 
operations, however, is the proces- 
sing of a low-cost new-type wire 
system over which the Skiatron 
system works economically and 
effectively. This new-type wire, de- 
veloped by Skiatron TV, Inc., of 
which Matthew J. Fox is President, 
transmits three programs simul- 
taneously over closed-circuit into 
the home of the subscriber. 

The Subscriber-Vision system of 
coding and decoding of tv signals, 
with program selections made pos- 
sible by use of an IBM-type elec- 
tronic card, functions as Skiatron’s 
alternative to over-the-air telecast- 
ing. Furthermore, Subscriber-Vi- 
sion can be put into operation 
serving the public over the wire 
system without approval from any 
Federal agency. With it, the sub- 
scriber will be able to make a 
choice of any one of three pro- 
grams at a given time—first-run 
feature motion picture, cultural 
program, Broadway play, grand 
opera presentation; a top spectator 
sport such as major league base- 
ball, college or progessional foot- 
ball, or a championship fight. 
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ADVENTURE IN SHARPS & FLATS 


By DAVID BROEKMAN 
(Composer and Musical Director, “Wide, Wide World”) 


Each time I lift my baton and, with the scene shown that it is not 


lead the splendid NBC Symphony | noticed at all. 


No other task in music today is 
Orchestra into the opening theme | as challenging 2s this one, 1 feel 


of “The Wide, Wide World,” heralds) sure. During the past two seasons 
ing an hour and a half of adventure | [ have written 40 hours of music— 
and thrills for the millions of view-| a staggering number of themes, on 














Reviving An 








“A rose is a rose is a rose is a 
rose,” the late Gertrude Stein once 
wrote, and I must confess that 


Nighttime Radio The Best Buy 


By DONALD H. McGANNON 


(President, Westinghouse Broadcasting Co.) 





ers, I feel that I am facing an ad- | 
venture more exciting than any | 
other composer and conductor of | 
this electronic age. : 

For I embark on a journey which 
can only be compared to that of a 
helmsman steering 34 rowers ih 
a frail canoe down unchartered 
rapids at terrifying speed for 90 
minutes, with scarcely a moment 
in which to draw a breath. ™ 

If “Wide, Wide World” were a 
motion picture of the same length 
instead of a live television show, 
the musical background would 
require about three months of 
careful work, including 10 days of 
scoring sessions, each seven hours 
long 

But I write the score gh hah 
in five days—and nights. It is or-| 
chestrated in four, read through 
by the orchestra in one session and 
played by them during a two-hour 
dress rehearsal on the Sunday 
morning of the show. 

Then, with no more preparation 
than this, it is performed on the 
air as part of a program of great 
complexity, since there are six or 
seven different segments which 
come from far-flung parts of the 
country, utilizing as many as 100 
television cameras, and as many 
as 60,000 people in one show. 

Any of the cameras can black 
out, any of the people can’ miss a 
cue, any scene can run shorter or 
longer than intended, planned and 
scored for. 

The conductor must be alert for 
these changes, which come more 
frequently than are suspected. He 
must be able to communicate them 
instantly to his 34 musicians and 
they must be able to make the 
transition required in so smooth a 
manner that the right bar of music 
is always heard for the picture 
and action on the screen. 

To achieve this “instantaneous 
synchronization,” I must work with 
two different headphones, one 
supplying the outgoing sound of 
the program and the other hooked 
up to Central Control and feeding 
me the conversation and instruc- 
tions of the New York director and 
all of the location directors. 

At the same time I must keep 
one eye on the script and the other 
on the monitors showing me not 
only the picture being telecast, but 
the shots coming up next. I must 
instinctively be directing my score 
and bring forth a performance 
from the orchestra. 

[ Background & Foregrounds | 

I am sure that if I ever tried to 
sort out these conplexities while 
the program was on the aif, I 
would stop cold and be irretriev- 
ably lost. Fortunately the orchestra 
and I have achieved a bond, a 
togetherness, which is almost 
psychic. We leap together over 
impasse, emergency, miscue and 
mechanical cataclysm. I cannot 
praise too highly the artists who 
comprise this orchestra. 





On “Wide, Wide World” we 
supply not only musical back- 
ground, but frequently musical 


foreground, as well. When the San 
Francisco Opera Ballet performs at 
the Golden Gate, they are actually 
dancing to music we are playing 
some 3,000 miles eastward. And 
when the Ringling Bros.-Barnum 
and Bailey Circus band blares forth 
from the winter quarters lot in 
Sarasota, we sneak in, in the same 
key, and steal the march away after 
the first few bars, because we are 
acoustically better balanced and 
more easily controlled. 


If you could see the Saturday 
run-through for cameras of the 
program, when no music is used, 
you would realize how much the 
background score adds to the show, 
providing the illusion of authentici- 
ty and reality and an emotional 
impact which lifts the scenes from 
pedestrian coldness to something 
a great deal brighter and more 
dimensional. 

And the score must do this with- 
out intruding, without becoming 
dominant. With the exception of 
those instances where it is inten- 
tional that the music is featured, 
it is my endeavor to keep the back- 





ground so inobtrusive and so in key 


|every possible subject. From frog- 


men treading water to vintners 
treading grapes, the gamut has in- 
cluded 100 Salt Lake City kids 
dancing to a ballet written and 
played in New York, a battalion 
of tanks thundering along to a 
march composed to fit the tempo 
and timbre of the clanking mon- 
sters, and a jam session on Brook- 
lyn Bridge. 

It has resulted in a long-playing 
album for RCA-Victor, made up of 
the most popular themes (“Wide 
Wide World”), a new piano con- 
certo which had its genesis on the 
program, and a tone poem, “Four 
Cities of America,” which grew out 
of my musical pictures of San 


Francisco, Salt Lake City, New 
| Orleans and New York. 
“Wide, Wide World” has pro- 


vided me with wide, wide horizons 
as a composer and it has given me 
the opportunity to write music of 
America in all its infinite variety of 
people, places, celebrations and 
occupations. 

Each fortnight I look forward to 
the new assignment, the new 
stories we will tell. Each Sunday 
we go on the air I am poised for 


adventure with an orchestra I am | 


proud to lead. 


Can. Faces Sun. 





News Blackout 


Toronto, July 9. 

With court hearings immediately 
scheduled for July, stoppage of 
Sunday newcasting from Toronto, 
whose CJBC (television) and CBL 
(radio) are the emanating English- 
language outlets to networks on 
the Canadian Broadcasting Corp., 
will mean a shutdown of news pro- 
gramming across Canada, accord- 
ing to a CBC spokesman. Pro- 
posed Sunday news blackout fol- 
lows action of proponents of the 
Lord’s Day Act who have launched 
suit against the CBC (with CKEY, 
Toronto, included as a test-case 
against all privately-owned radio 
stations in Canada) and three To- 
ronto dailies who have _ just 
launched Sunday editions, that the 
tv, radio and newspaper publish- 
ers are contravening the Lord's 
Day Act. 

According to a CBC spokesman, 
the CBC will appeal an Ontario de- 
cision that would make the State- 
owned, taxpayers’ corporation sub- 
ject to the Lord’s Day Act. This 
follows the action of Chief Justice 
J. C. McRuer of the High Court, 
who has refused the CBC applica- 
tion for a writ of prohibition re- 
garding Sunday news broadcasts. 
(Same goes for Sunday’ newspa- 
pers, with Toronto publishing trio 
launching these in April but hold- 
ing back their legal arguments un- 
til the July hearings in Toronto). 


Ackerman as Exec 
Producer on ‘Wally’ 


Hollywood, July 9. 

Exec producer of new Gomalco 
“Wally and the Beaver” series is 
Harry Ackerman, inked last week 
by George Gobel and Dave O’Mal- 
ley. Shooting on series, created 
and written by Joe Connelly and 
Bill Mosher, starts early in Au- 
gust, for Oct. 4 bow on CBS-TV. 
Filming will be a Republic lot, 
with Revue Productions to do be- 
low-line lensing. 

Remington - Rand already has 
already signed for alternate spon- 
sorship on series, first non-Gobel 
starring series mounted by 
Gomalco. 


9 ’ 
Koplin’s ‘Tired 
Mert Koplin, who’s been produc- 
ing both “64,000 Question” and 
“$64,000 Challenge” for Entertain- 
ment Productions Inc., has dropped 
his “Challenge” assignment (but 
retaining “Question”) because he's 
“tired of working eight days a 
week.” 
Ed Jurist has taken over as 
“Challenge” producer, 
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| MEL BLANC 


|THE JACK BENNY TV SHOW 

| Warner Bros. Cartoons 
Golden (Kiddie) Records 

| Animated TV Commercials 


Norfolk’s Com 
‘U’ in Major Bid 
As Educ] TV er 


Norfolk, Va., July 9. 

An educational tv experiment 
for the '57-'58 school year will be 
conducted by the Ford Foundation 
and the City of Norfolk, in con- 
junction with WVEC-TV, begin- 
ning in September. Involved are 
most of the city’s secondary and 
elementary schools. 

Under the plan, WVEC-TV, a 
commercial UHF station, will give 
the city’s school system two hours 
of air time each school day, from 
9 to 10 a.m. and from 1 to 2 p.m. 
In .addition, station will provide 
complete camera and_ technical 
facilities, both for the telecasts and 
for a July summer 
Charge to school system will be 
$400 a month, covering both air 
time and all services. 








a commercial tv _ station has 
attempted an educational experi- 
ment of this scope. 

The experiment will involve nine 
city schools, five secondary and 
four elementary, and at least four 
subjects, spanning geometry to 
history. 

Project will operate during its 
first year on a budget of about 
$112,000. The city is putting up 
half the operating funds and the 
Ford Foundation’s Fund for the 
advancement of education, the 


and two midwestern states will 
participate on a similar basis in the 


large groups. 


when I first read it, I suspected 
that her needle was stuck. 

Today, however, I find myself 
paraphrasing Miss Stein and re- 
peating “A point is a point is a 
point is a point,” and so on into the 
night. The points I'm talking about 
are radio rating points, and we at 
the Westinghouse Broadcasting Co. 
happen to have the notion, consid- 
ered quaint in some circles, that a 





rating point is a rating point, 
whether it’s early morning, late aft- 
ernoon or evening. I emphasize 
|} evening because that’s what we're 
| talking about, both here and in our 
new lateral programming concept, 
| designed to bring new excitement 


advertisers alike. 

Strangely enough, broadcasters 
| have found agencies resisting what 
| seems to be basic arithmetic. Time 
buyers who will gratefully take 
/ their place in a waiting list for a 
| morning time availability won't 
even discuss a nighttime radio pe- 
|riod that’s drawing an audience 
in size. 

Why not? 

Part of the answer lies in his- 
|tory. Radio brought the American 
| people exposure to and a taste for 

entertainment in the home by the 
greatest stars of the show world. 
| When television brought these 
| stars into the home with sight as 
| well as sound, people naturally pre- 
| ferred the added ingredient, and 
radio lost audience, particularly at 
night, where television concentrat- 
ed its big name attractions. Radio’s 
best opportunities lay in the day- 
time, rather than against televi- 
sion’s greatest strength. We set out 
| to sell daytime radio—and concen- 





| trated so hard and succeeded so 
workshop. | well that we tended to ignore othery 


| parts of the schedule. 


As a logical result, the very 


| to talk about nighttime radio. After 
| all, they maintain, nobody listens 
| to radio at night; everybody 
| watches television. 

was the story we heard before 
| lateral programming. Happily, we 

now find some people willing to 
| listen—and buy. 


| Nielsen certainly doesn’t agree | 


|with the idea” that every body 
| watches television all night every 
| night. 
puts the cumulative nighttime ra- 
| dio audience at 29.7 million homes, 


other half, Seven other large cities | not so very far behind the 33.7) 


million television homes Nielsen 
| reports on the same cumulative 


experiment, aimed at determining | basis for the same period. Even | 
the effectiveness of tv for teaching | without figuring in a bonus for out- | 


of-home radio listening, that’s a 
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DANNY O’DAY, 


to nighttime radio for listeners and | 


very close to the morning audience 


At least, that | 


In a given week, Nielsen | 





Old Refrain— 








| pretty fair showing for nighttime 
radia. 

The latest edition of the Cunning- 
ham & Walsh Videotown survey 
| shows a steady upswing in night- 
time radio listening since its low 
ebb in 1951, with 1956 listening 
more than 100% above 1951. 
| Furthermore, Pulse shows 10 to 
| 15° more people per set in the 
|} evening hours than in the prime 
|}morning hours—and 30° more 
j}than in prime afternoo time. 
| Moreover, the proportion be men 
| listeners is greater in the evening 

than in the morning, or, for that 
matter, at any other time of day. 
| And it’s the men, you know, who 
| are the prime earners. 
On top of this, the nighttime au- 
| dience is an unhurried audience, 
receptive to entertainment, recep- 
| tive to a sponsor's message. 

It all adds up to one* conclusion 
—nighttime radio is a tremendous 
buy. 

What do you do. then, to sell it? 
| Go back to the big name shows? 
| Television is doing this better than 
| radio can, and has the big budgets 
| to support such shows. 


Sports ana other specialized local 
| shows? They'll get audience, all 
right, but a specialized audience, 
|and that only sporadically. They 
| won't deliver.a broad audience, on 
|a continuing basis 

Cut the rates? If what you're 
selling isn't worth 100 cents on 
the dollar, it probably isn’t worth 
50 cents on the dollar either. The 
answer is to improve the product, 
not cut the price. 


| |__Going Behind The Scenes] 





Our emphasis is on product bet- 
terment, our aim is to improve 
rather than degrade the medium. 
The concept is called Lateral Pro- 
gramming. This consists of pro- 
gramming seven nights a week, on 
a common theme, and within that 
| framework, each program is a dif- 
| ferent expression of that theme. 








This is| people who are so thoroughly sold | This concept is embodied in a show 
believed to be one of the few times | on daytime radio don’t even want | titled “Program PM,” now in op- 


eration on our five clear channel, 
50-kilowatt radio stations. The 
theme is “behind-the-scenes,” in 
music, news, the community, poli- 
ties, the nation, the world. It com- 
| bines flexibility with regularity. Its 
program components are integrated 
in a fixed-position schedule, so 
that the listener who likes what 
he hears on Tuesday at 8 can be 
sure if he tunes in again next 
Tuesday at 8, he'll hear another 
feature in the same vein. 

Lateral programming meets 2 
number of specific requirements 
that we thought had to be met. It 
has name value, it is primarily 
local, it is basieally entertainmen 
with enough information to satisfy 
audience hunger for ‘provocative 
nighttime programming, Above 
all, we think it is exciting\to both 
audiences and advertisers. 

We hope our lateral program- 
ming will stimulate similar plan- 
ning and action on the part of 
| other broadcasters. Nighttime ra- 
| dio is a fertile area for develop- 
| ment, but its full potential will not 

be realized until everybody “gets 
| into the act.” 
Our faith in the future growth 
of nighttime radio is great—so 
| great, in fact, that we're setting 
}out almost simultaneously to de- 
velop not just one after-dark radio 
audience but two of them, and to 
make them such solid buys that no 
| advertiser can resist them. Through 
lateral programming, we are going 
after the AM audience that enjoys 
high quality, mass appeal features. 
And on our four FM stations, we 
|}are about to launch a full scale 
| drive for the specialized, fine music 
audience. 

These are our answers on night- 
time radio in the television era. 








| 


Storer Stripes for Two 

Miami, July 9. 
Claude H. Frazier, managing di- 
|rector of WAGA-Radio, Atlanta, 
|Ga., and Lionel Baxter, managing 
director of WIBG-Radio, Philadel- 
| phia, have been elected v.p.’s of 
Storer Broadcasting Co. 

Lee B. Wailes, exec v.p. of 
| Storer, termed the election of 
Frazier and Baxter by the board 
another move which “emphasizes 
the importance of the local man- 
ager” in the overall Storer opera- 
tion. 
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Annual Report 


As television’s most rewarding season came to an end, two 
events clearly summarized the scope of CBS Television’s 


contribution to this young and growing medium. 


The final Nielsen report of the October-May season found 
CBS Television broadcasting all of the 10 most popular 
programs. The final honors of the year—the two Robert E. 
Sherwood Awards for network programs “dealing with 


freedom and justice”—were both given to CBS Television. 


This achievement climaxed a season which saw intense 
network competition for a nationwide television audience 
that reached a new peak of over 40 million families. 

It was a season which found the average family spending 
even more time watching television than the year before. 
And because most of this time was spent looking at CBS 
Television, the network consistently maintained a position 
of leadership throughout the year: 


It gathered the largest audience for a single entertainment 


program in the history of television. 


It won a total of 122 programming awards for entertainment | 


and public service programs. 


It had a monthly average of 8 of the 10 most popular nighttime 
programs and 7 of the 10 most popular daytime programs. 


It delivered 25 per cent larger average nighttime audiences 
and 30 per cent larger average daytime audiences than its 
closest competitor. 


It earned a 20 per cent larger investment from advertisers 
than the second leading network. 


Television brought more Americans the kind of entertainment 
they enjoyed most. It continued to communicate the kind of 
information essential for a clear understanding of the events 
and issues of our time. It provided American business with its 
most effective advertising medium. And it delivered the largest 


audiences in advertising history for its products and services, 


CBS TELEVISION 
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Now, durin 
minute, the Bi 





Hunt start in this period Aug. 12) 
16:00 AM 





TENNESSEE ERNIE FORD . "JOHN CONTE “ “JACK BAILEY 
(Bride and Groom with _ NBC MATINEB THEATER, ~ QUEEN FOR A DAY 
: Frank Parker and Bob 


P 4 - 3:00 PM. 4:00 PM 
premiered in this period July 1) : 
f 2:30PM 
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the average 
gest audience 
vision (Yomes 


...to the ten popular NBC Television 
personalities and the fresh new 
programs they star in, during the 
major networks’ regular daytime 
schedules. There are still some 
availabilities in such big-audience 

_ shows as The Price Is Right with 
5,000,000 viewers per average 
minute; Truth or Consequences 
with 5,300,000; and Comedy Time 





BARKER 
TRUTH OR CONSEQUENCES TIC TAC DOUGH IT COULD BE YOU with 7,300,000. Take advantage 
11:30 AM © 12:00 NOON 12:30 PM now of the greatest growth story in 


the history of daytime television. 
Source: Nielsen Television Index, AA Homes, 


June 1 57 (NBC sustaining and commercial segments, 
10 am—5:30 pm, N.Y.T.). ARB, Viewers per Set, June’? 


NBC TELEVISION 
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Meet Laurence Rosiow, Associate Director of 
PULSE, Inc. He and his staff of statisticians 
are constantly converting home interview re- 


ports into reliable program ratings. Their impar 
tial findings, as you see in this ad, emphasize 





the fact that Ziv shows rate great! 
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» “HIGHWAY 
PATROL” 


Starring 
- BRODERICK CRAWFORD 


Ist AMONG ALL 
SYNDICATED SHOWS 
IN MARKET AFTER 

MARKET! 











“MAN CALLED X” 


Starring 
BARRY SULLIVAN 


Ist AMONG ALL 
SYNDICATED SHOWS 
AGAIN AND AGAIN!’ 







THEATRE” 


Your host 


TRUMAN BRADLEY 


Ist AMONG ALL 
SYNDICATED SHOWS 
IN MARKETS LIKE 

THESE: 














ZIV’S NEWEST CHALLENGER FOR 
NO. 1 RATING POSITION! 


THE NEW ADVENTURES OF 


MARTIN KANE 


Starring Academy Award Winner 
WILLIAM GARGAN! 


eye-opening audition 

eye-popping safes plan, 
phone ZIV today. You 
dar nost happy fella 
vin your 











38.2 


#1 in Cleveland 


BEATS: Ed Sullivan, Climax, 
Perry Como, Dragnet and 


many others. 
ARB—Oct., 


"56 





PSPRING 
36.1 


#1 in Nashville 


BEATS: Ed Sullivan, Drag- 
net, Jack Benny, Bob Hope 


and many others. 
ARB—Mar. "57 











38.7 


#1 in Seattle-Tacoma 


BEATS: Ed Sullivan, | Love 
Lucy, Groucho Marx, $64,000 
Question and many others. 

ARB—Feb., 


FALL 


30.7 


#1 in Baltimore 


BEATS: Ed Sullivan, Perry 
Como, Groucho Marx, Play- 
house 90 and many ethers, 











"57 











/ SUMMER 
35.3 


#1 in Detroit 


BEATS: | Love Lucy, Perry 
Como, Groucho Marx, Drag- 
net and many others. 
ARB—June, ‘56 


SPRING 
24.3 


#1 in Providence 


BEATS: Wyatt Earp, Danny 
Thomas, Ozzie and Harriet, 
Studio One and many others. 




















—Oct., '56 PULSE—MAY, ‘56 
WINTER | SUMMER | 
34.3 a er 
#1 in Birmingham #1 in Dayton 
BEATS: Dragnet, Lawrence BEATS: Ed Sullivan, Law- 
Welk, Playhouse 90, Wyatt rence Welk, Disneyland, Phil 
Earp, and many others. Silvers and many others. 
PULSE—Feb. ARB—July, ‘56 


FALL 
49.8 


#1 in Portland 
BEATS: $64,000 Question, 
Perry Como, Bob Hope, Play- 


house 90 and many others. 
ARB—Nov., 





"57 


"56 






#1 in Chicago 


BEATS: Groucho Marx, Drag- 
net, Wyatt Earp, Sid Caesar 
any many others. 








ARB—Aprii, "56 








50.7 


#1 in Omaha 


BEATS: Perry Como, Grou- 
cho Marx, Jack Benny, Drag- 


net and many others. 
ARB—Feb., 





"56 











#1 in Jacksonville 


BEATS: Groucho Marx, Drag- 
net, Wyatt Earp and many 
others. 








PULSE—July, ‘56 


SAAMI 
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Hour for hour 
McCann-Evickson 


clients are now 
providing America. 
with more entertain 


* All the feature length motion pictures produced in 1957 will total 486 hours of entertainment. 
During 1957 our clients are sponsoring 531 hours of TV entertainment. 
Thanks . . . to all the producers, the talent, networks and stations who have had a part in the 
presentation of our 16 hour-and-a-half spectaculars, the hour, half-hour and quarter-hour shows too 
numerous to list, as well as thousands of TV spots. Thanks . . . for helping us achieve higher ratings 
and more efficient sell for our clients. More efficient television, in fact, than any other top agency. 
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than all the Hollywood 
feature film producers 





combined 


McCann-Erickson Incorporated - Advertising 


New York, Boston, Cleveland. Atlanta, Houston, Dallas, Chicago, 
Detroit, Louisville, San Francisco, Los Angeles, Portland (Ore.) 
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Thanks, 
ano HAPPY TENTH | 


fo 
COLGATE-PALMOLIVE, 


WALT FRAMER 
and 


FRANK COOPER 





WARREN HULL 


“Strike It Rich” 
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N OW... ..we're celebrating our TENTH ANNIVERSARY 


And...for the NEXT TEN YEARS OF “STRIKE IT RICH” 








FRANK COOPER WALT FRAMER 











"IT CAN'T LAST MORE 
THAN 13 WEEKS!” 


that’s what they said about STRIKE IT RICH 
when it first hit the air TEN YEARS ago 
on June 29, 1947. 








During these years.... 


29,487 nice people have had their dreams come true. 
$2,041,000 in cash and more than $2,000,000 
in gifts have been distributed. 


2,008 famous personalities have been HELPING HANDS. 


74 national awards have been presented to the show. 


we pledge our sponsors, Colgate-Palmolive, and our 
audience an even bigger and better... 


“STRIKE IT RICH” ...THE SHOW WITH A HEART. 
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Exclusive Management: 


ASHLEY-STEINER, Inc. 











EE ————E 





















| ROBERT @ LEWIS 


CBS Radio 


Monday through Friday, 8 P,M., EDST 
Saturdays: 11 AM. to 12 Noon 


Pictures: 


“AN AFFAIR TO REMEMBER” 


(A 20th Century-Fox Production ) 











Press Relations: 


© SOLTERS, O’ROURKE & SABINSON 
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Just 7% 
ofall 
stations 


Only 7% of all U.S. radio stations are affiliated with the CBS Radio Network. Yet this small percentage 
of stations accounts for almost one-fifth of all U.S. radio listening* (30% more listening than to the 
next network’s stations). The reason: facilities, of course...and, most certainly, programs. The network’s 
outstanding news, world famous personalities, the most popular daytime dramas...matched with 
local programs that distinctively serve each community. The listeners go where the programs are. 


~—s- get 18.5% 
of all 
listening! 


All U. $. Nielsen -measured stations, 6:00 AM-12:00 Midnight, March 1957,_ 
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THE 

‘EDDIE FISHER SHOW 
will alternate with the 
GEORGE GOBEL SHOW 


TUESDAY, 8 to 9 P.M. 
NBC-TV 


Beginning SEPT. 24th 
for 


udhintpoot 
CHESTERFIELD 

















Associated TeleVision Limited 


TELEVISION HOUSE, KINGS Way, LONDON, W.C.s, 


Telephone : Chancery 4488 Telegrams; Aytecvee, Estrand, London, 


17th June 1957 


Eddie Fisher Esq., 
C/O The Savoy Hotel, 
Strand, W. Cc, 26 


My dear Eddie ’ 


Before ‘you leave England this time I would 
like to Sincerely Congratulate you oh the wonderfy) week'g 
business you pulled at The Palladium last week, and on the 
éreat TV Show that you put over last hight in my "Sunday 
Night at the London Palladium" Programme, 


You all good Wishes for your forthcoming colour television 
Programme in the United States, 


I hope to see you next year at The London 
Palladium again, . 


Kindest reganis to you and Debbie, 


Sincerely, 


Anton, 


VAL PARNELI, 
aging Director 
Associated TeleVision Limited 


LEW GRADE (Deputy Managing Director) EARL OF BESSBOROUGH ®. $. BIRK HUGH CUDLIpp 
LAL. DRUMMOND RICHARD L. MEYER SIR ROBERT R 
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BMI Continuities 











for Practical Programming 


BM I continuities are mailed to BMlI-licensed 
stations on a monthly basis. Filling a vital role in the 
daily programming logs of stations in every section of 
the country, BMI scripts are perfectly suited both to the 
station with a small staff, limited facilities and curtailed 
budgets, as well as to the large operation with full or- 
chestra and complete program staff. 


@ THE AMERICAN STORY 


Prepared by BMI in association with the Society 
of American Historians. Each fifteen-minute 
program written by an outstandipg American 
historian, expert in th® period or subject... 
the fascinating and inspiring stories of our coun- 
try from the age of discovery to the age of the 
atom. Top prestige programming. 


@ THE BOOK PARADE 


Sparkling 15-minute scripts written by the 
most prominent of literary figures. This series 
is being hailed as "a conspiracy against ignor- 
ance" and has skyrocketed into national 
prominence. Another BMI script for top pres- 
tige programming. 


















a % 

Y , Full half-hour presentations . . . simple to 

yy; Y, Wo do, saleable, excellent listening. Usually 
Y Ye Fi 

—<ily| ae four per month, sometimes five. Each script 


national importance. 


@ MEET THE ARTIST 


Three-a-week 15-minute scripts 
loaded with factual biographical 
material about recording artists in 
the public favor. Fills a vital need 
in areas where such data is not easily 
available. Highly commercial for 
any station. 





@ STORIES FROM THE SPORTS RECORD 


Eye-witness accounts of dramatic action 
on the baseball diamond, in the prize 
ring, on the gridiron and elsewhere . .. 
A complete script package available 
three times weekly as a 15-minute 
presentation. 





e@ ACCORDING TO THE 
RECORD 


Timely facts about the unusual, with must. 
cal cues that fit neatly into a dynamic 5- 
minute show... Highly commercial . . « 
Available 7 times per week for 52 weeks. 
Now in its 12th successful year. 








commemorates a special date or event of 


BMI makes no charge to its licensees for this program service. 
Each script is designed as a practical program and its use for 
commercial sales is encouraged. 


Your Station Program Department should be re- 
ceiving these script packages regularly. If no’, 
please write to BMI's Station Service Depart- 
ment for sample scripts and complete details. 














For Record Shows 


BMI “Meet the Arist” BOOK 

















A PRACTICAL and convenient reference to 
biographical information about 329 popular re- 
cording artists — including record listings of 
BMI-licensed songs, birthdays and birthplaces. 

Bound in heavy-duty ring binder . . . provides 
for supplementary material to keep the book up 
to date. Watch for this material when it arrives 
on your desk. 

“Meet the Artist" is now In your station library. 


Additional copies are available at the actual 
cott of publication—$4.00 postpald. 





Write to BMI’s Station Service Department for Further Information 


BROADCAST MUSIC, INC. 


re 














589 Fifth Avenae, New York 17, N. Y. 
HOLLYWOOD ® 


NEW YORK bd CHICAGO ® 





—— —— 
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TORONTO ° MONTREAL 
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ring any bell in Boston 
and raise an a.a.p. sponsor 


A most impressive directory, and every name a major advertiser on WBZ-TV’s 
“Boston Movietime,” showing Warner Bros. features. 


More and more of today’s most important national and regional advertisers 
are finding Warner Bros. features the way to higher ratings and 

greater sales. This list-does not include all the sponsors... and, of 

course, it covers only one station. The same story is being repeated 

coast to coast: New York, Buffalo, Miami, Chicago, Milwaukee, Columbus, 
Cincinnati, St. Louis, Kansas City, Wichita, Oklahoma City, Dallas- 

Ft. Worth, Tulsa, Denver, Salt Lake City, Spokane, Seattle, Portland, 

San Francisco, Los Angeles, San Diego and in many more cities. 


The same kind of “blue chip” advertiser will be buying in Baltimore, 
Washington, D.C., Minneapolis, New Orleans and other recently opened 
A.A.P. markets. For programming appeal and 


sales power, hop aboard the Warner Bros. C CG 
bandwagon. Get full details today. Call or wire © & 


Distributors for Associated Artists Hl Productions Corp, 
$45 Madison Ave., MUrray Hill 6-2323 Hj NEW YORK 
78 E. Wacker Dr., DEarborn 2-2030 Hi CHICAGO 
1511 Bryan St., Riverside 7-8558 oye 
9110 Sunset Blod., CRestview 6-5886 OS ANGELES 


inc. 
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CONTINENTAL BAKING [im AMERICAN CHICLE . 


CARTER PRODUCTS 


HAZEL BISHOP . 





TOBACCO CO. | |. “ BUITONT co. 
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ring any bell in Boston 
and raise an a.a.p. sponsor 


A most impressive directory, and every name a major advertiser on WBZ-TV’s 
“Boston Movietime,” showing Warner Bros. features. 


More and more of today’s most important national and regional advertisers 
are finding Warner Bros. features the way to higher ratings and 

greater sales. This list-does not include all the sponsors... and, of 

course, it covers only one station. The same story is being repeated 

coast to coast: New York, Buffalo, Miami, Chicago, Milwaukee, Columbus, 
Cincinnati, St. Louis, Kansas City, Wichita, Oklahoma City, Dallas- 

Ft. Worth, Tulsa, Denver, Salt Lake City, Spokane, Seattle, Portland, 

San Francisco, Los Angeles, San Diego and in many more cities. 


The same kind of “blue chip’’ advertiser will be buying in Baltimore, 
Washington, D.C., Minneapolis, New Orleans and other recently opened 
A.A.P. markets. For programming appeal and 
sales power, hop aboard the Warner Bros. Ci CO 
bandwagon. Get full details today. Call or wire e @ 

Distributors for Associated Artists i Productions Corp, 


$45 Madison Ave., MUrray Hill 6-2323 
76 E. Wacker Dr., DEarborn 2-2030 
1511 Bryan St., RIverside 7-8553 





inc. 





9110 Sunset Blod., CRestview 6-5886 fA: ANGELES 























AVON COSMETICS 


perosinginnencte: 7 a 
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Omni mare no. 
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AMERICAN TOBACCO CO. | 
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GROCERY STORE PRODUCTS” 
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ring any bell in Boston 
and raise an a.a.p. sponsor 


A most impressive directory, and every name a major advertiser on WBZ-TV’s 
“Boston Movietime,” showing Warner Bros. features. 


More and more of today’s most important national and regional advertisers 
are finding Warner Bros. features the way to higher ratings and 

greater sales. This list-does not include all the sponsors. . . and, of 

course, it covers only one station. The same story is being repeated 

coast to coast: New York, Buffalo, Miami, Chicago, Milwaukee, Columbus, 
Cincinnati, St. Louis, Kansas City, Wichita, Oklahoma City, Dallas- 

Ft. Worth, Tulsa, Denver, Salt Lake City, Spokane, Seattle, Portland, 

San Francisco, Los Angeles, San Diego and in many more cities. 


The same kind of “blue chip’’ advertiser will be buying in Baltimore, 

Washington, D.C., Minneapolis, New Orleans and other recently opened 

A.A.P. markets. For programming appeal and 

sales power, hop aboard the Warner Bros. C CG 

bandwagon. Get full details today. Call or wire e & 
Distributors for Associated Artists 


845 Madison Ave., MUrray Hill 6-2323 

78 E. Wacker os rte ee 
1511 Bryan St., RIversi 

9110 Sunset Blod., CRestview 6-5886 LOS ANGELES 






inc. 
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Productions Corp, 
NEW YORK 
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By ABEL GREEN 


“This is one of the best show biz 
memoirs yet. And that’s saying 
plenty for “Take My Life,’ by Ed- 
die Cantor, who collaborated with 
Jane Kesner Ardmore on his au- 
thoritative, anecdotal and _fact- 
packed autobiography. ... Through 
the lives and times of our great 
American showmen the history of 
the amusement industry has been 
written, appraised and projected— 
each, of course, from some particu- 
larly subjective perspective. But 
none packs the authority, stature 
and ‘heart’ of Cantor's professional 
and private life. ... 

“*Take My Life’ in a large meas- 
ure will recall the days of the years 
of many a reader’s own life. It’s 
that kind of a book—rich in mem- 
ories, replete with readability, load- 
ed with names that made news and 
still are news. Cantor’s career and 
the people he encountered don’t 
have to be explained. There is 
spontaneous audience reaction. The 
reader's personal reflexes will com- 
pel audience identification or vis- 
a-vis reappraisal. 

“It's a very readable book, a foun- 
tain of intimate information, and 
will be as much a source and refer- 
ence work for countless anecdota 
as it is just good reading.” 











New York Herald Tribune, July 7, 1957 
NON-FICTION 


1 The Day Christ Died, by Jim Bishop 

2 The Turn of the Tide, by Arthur Bryant 

3 Stay Alive All Your Life, by Norman Vincent Peale 
4 The Innocent Ambassadors, by Philip Wylie 


5 Take My Life, by Eddie Cantor & Jane Ardmore 


23 7 
20 6 
17 15 


17 9 
17 6 








THE "EYES" HAVE IT! 
THE CRITICS ALL AGREE 


EDDIE CANTOR 


N. Y. Herald Tribune: 


I By JOHN K, HUTCHENS 


“An old man of 36 when he first 
was moved to write an autobiogra- 
phy, the young Eddie Cantor of 64 
quite rightly has been. bringing 
things up to date. After all, 1929 
was not just yesterday and, well, 
let’s see now. The banjo-eyed one 
was then playing in ‘Whoopee,’ 
Florenz Ziegfeld flourished, and 
those of us who were alive at the 
time, and remain so, have seen a 
few changes in the interval, have 
we not? Not so many changes in 
Mr. Cantor, though, it is agreeable 
to report.... 

“What a career it has been, from 
small-time vaudeville to Broadway 
and on to Hollywood, radio and 
TV, and here it all is, poverty, 
wealth, debts, recovery, glory and 
corn, Very good, Eddie.” 


"TAKE MY LIFE"’ 


Indianapolis Times: 


CANTOR'S BOCK IS TOP CHOICE 


“Nominated For Best Book of the 
Week .. . Best of the Month, in 
fact ... better yet, very possibly 
Best Book of the Year in the field 
of autobiography—Eddie Cantor's 
‘Take My Life.’ 

“It will be pleasantly nostalgic for 
many, a volume of chuckles for oth- 
ers, but for all it will be an auto- 
biography of a man whose career 
has reflected the American way of 
life from nothing to top banana— 
and all of us can be glad that it 
was possible and that he has been 
able to tell his story so well with 
Mrs. Ardmore’s assistance.” 


San Francisco News: 


By ALMA OBERST 

“Reading Eddie’s Cantor’s life story 
is a little like reading a book 
about a member of the family. 
This guy I grew up with. Our 
family listened to his radio pro- 
grams, went to his movies—the Sat- 
urday morning kid show in our 
neighborhood was called’ the 
‘Whoopee Club’ from one of Can- 
tor’s songs. We all knew Eddie, 
and Ida, and the five girls. 
“This is the real story of the guy 
who could get so wrapped up in 
helping other people that he liter- 
ally gave the shirt off his back one 
night in Philadelphia—also his tie, 
shirt and pants. He had to bor- 
row a bathrobe to get back to his 
hotel.” 


N. Y. Morning Telegraph: 


CANTOR'S ‘TAKE MY LIFE" 
CALLED BEST MODERN 
THEATRICAL LIFE STORY 


By GEORGE FREEDLEY 


“The best modern theatrical auto- 
biography I've read in years is 
‘Take My Life,’ by Eddie Cantor 
and Jane Kesner Ardmore, It 
ranks with Fred Allen’s ‘Much Ado 
About Me,’ which has been a re- 
cent best seller. . . . The Cantor- 
Ardmore volume gets deep down 
into the heart of the man as well 
as of the comedian. He has a great 
heart and that makes this both a 
moving and an interesting volume 
which gives it a wider human in- 
terest than the average theatre 
biography, and it lacks the sensa- 
tionalism inherent in certain oth- 


Pittsburgh Sun-Telegraph 
EDDIE TELLS ALL IN BOOK 
By KARL KRUG 

“Eddie Cantor, one of the ten all- 
time comedians in this observer's 
long acquaintance with the top 
jesters, has written—with an assist 
from Jane Kesner Ardmore—with 
so much heart, so much vivid recol- 
lection, so much intimate anecdote 
and incident that his book should 
achieve best seller status. 

“For those who remember first- 
hand his own contributions to the 
theatre, the’radio and the screen 
‘Take My Life’ will provide the 
next best thing to an actual recrea- 
tion of the buoyant, seemingly lim- 
itless talents that made him such a 
great star.” 








IS 


ers. You can’t go wrong with 
Eddie Cantor and Miss Ardmore.” 


THE BIGGEST, QUICKEST 


BEST-SELLING AUTOBIOGRAPHY 


Associated Press: 


By PETE ARTHUR 

“There are few things so re- 
freshing as finding an actor who 
writes about somebody else's 
life. Eddie Cantor’s new book 
talks about Eddie Cantor, of 
course, but it talks about a lot 
more about the people he knew 
from obscurity to fame... . 
“His big question, which he 
posed after his heart attack, 
was: ‘What have I lived for, 
really?’ His book gives the an- 
swer,” 


Bangor, Me., Daily News: 


By MARION FLOOD FRENCH 


“Breezy, as Mr. Cantor’s humor- 
ous style has always been, is the 
word to describe his happy and 
tender autobiography. This is 
not his first excursion into the 
world of print but it is his first 
with serious intent and under- 
tone. He decided to write it 
during his experience with a 
heart attack of a few years ago, 
because he wanted to pay trib- 
ute to all those dear to him and 
perhaps to evaluate to himself 
the worth of his work. It is 
good in the finest meaning of 
the word and it is refreshing 
because we sense that here is a 
man who has found the balance 
wheel of life in a profession 
that all too often only appears 
as a merry-go-round.” 


*In Collaboration with 
JANE KESNER ARDMORE 


IN YEARS 


Chicago Tribune: 


HIS FINEST PERFORMANCE 
By LARRY WOLTERS 


“To the millions who have 
known Eddie Cantor chiefly as 
the bouncy, banjo-eyed clown of 
radio and television, this auto- 
biography will be a happy and 
rewarding revelation. .. , 

“His life has been rich, excit- 
ing, varied, funny, and some- 
times sad. It has touches of 
heartbreak in it but it is prima- 
rily the story of a man with a 
great heart—a man who proved 
throughout his long career in 
show business that love means 
rnore than laughter. As told to 
Jane Kesner Ardmore, this book 
reflects the warmth and the vi- 
tality that have delighted his 
audiences for 50 years.” 


Baltimore Sua: 


By DONALD KIRKLEY 


“This is a candid, heart-to-heart, 
——. book, and by the time 
you've finished it, you'll feel 
that you know the banjo-eyed 
pixie better than you know most 
of your relatives. ... 

“Rich in anecdotes, some famil- 
jar and worth repeating, some 
new, “Take My Life’ is less for- 
mal and more entertaining than 
most of the theatrical memoirs 
of our time. It is spicy and 
honest, the a ama 
who combines the tradition 
egotism of his profession with a 
humorously realistic attitude to- 
ward himself.” 


New Orleans Times-Picayune 


CANTOR PLAYS STRAIGHT 
IN THIS PERFORMANCE 
By JAMES HADDICAN 

“.., Eddie tells the story of his 
life the only way it could be 
told—in relation to the people 
he lived out of suitcases with, 
his friends. His friends are so 
much a part of his life that 
Eddie gives them top billing and 
pencils himself in as straight 
man... Jimmy Durante, Fanny 
Brice, Al Jo Will Rog- 
ers. ... 
“Eddie Cantor’s autobiography 
reads like a collection of no’ 
that might have been scribbl 
on the backs of ee | 
blanks, theatre programs a 
menus between too many one- 
night stands. “Take My Life’ is 
as easy to take as an old soft 
shoe dance.” 


Published by DOUBLEDAY 
$3.95, Illustrated 
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..» RETURNS THIS FALL 


NBC-TV 


Sponsored by The Ford Division of the Ford Motor Company 


Publicity: Personal Management: 


FREEMAN & WICK CLIFFIE STONE 
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President Coolidge had just made the first Presidential broadcast from the floor of Congress; 
the first Federal Radio Commission had been recently appointed; Columbia Phonograph Broad- 
casting System, Inc. came into existence; and Secretary of Commerce Herbert Hoover spoke 
from Washington to New York in the first demonstration of television ... 

Lindbergh flew into the hearts of America; Commander Richard E. Byrd crashed into the 
sea off France; Tunney retained his championship, although Dempsey claimed a “long count,” 
and the immortal “Babe” hit sixty home runs... 

“Talking” pictures became a reality when Al Jolson in “The Jazz Singer” scored an instant 
success; Henry Ford unveiled the Model A; ground was broken for the George Washington 2 
Bridge in New York... 

Broadway presented Show Boat, My Maryland, Connecticut Yankee, Hit the Deck, and 
Good News; Tin Pan Alley gave us Chloe, Me and My Shadow, Just a Memory, At Sundown, 
Blue Skies, and many others. 

This was the wonderful year of 1927—and on July 11th of that year Storer Broadcasting 
Company started. 

Only the old and tired stop counting birthdays. Storer Broadcasting Company, being neither, 
is proud and' happy to celebrate its 30th anniversary. Proud, too, of its thirty years’ service in the 
public interest and happy that our advertisers find Storer stations a most effective sales medium. 

Yes, each year has been a pearl—and each pearl a memory. 





STORER BROADCASTING COMPANY 


WSPD-TV WJW-TV WJBK-TV WAGA-TV WPFH-TV 
Toledo, Ohio , Cleveland, Ohio Detroit, Mich Atlante, Ga W ilmington, Del 
aq WSPD wJw WJBK WAGA WIBG WWVA WGBS 
F Toledo, Ohio Cleveland, Ohio Detroit, Mich. Atlonta, Ge. Philadelphia, Po Wheeling, W. Vo Miami, Fla 
: NEW YORK— 625 Madison Avenue, New York 22, Plaza 1-3940 


SALES OFFICES CHICAGO—230 N. Michigan Avenue, Chicege 1, Franklin 2-6498 
SAN FRANCISCO—111 Sutter Street, Sen Francisco, Sutter 1-8689 
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FOURTH YEAR 
NBC-TV 


Put Oo andi 





STARTING SEPTEMBER 24 


“THE GEORGE GOBEL SHOW” 


‘A FULL HOUR — EVERY OTHER TUESDAY, 8-9 P.M. a 


Sponsored by: 
RCA 
RCA-WHIRLPOOL 
CHESTERFIELD 


A Gomalea Production 


*Alternating with “The Eddie Fisher Show” 
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REACH | 
FOR THE 
STARS! 
















The swiny’ 
ls toward \ 






Leo! 
Up go the ratings when you reach for the stars! ( 
Greater audiences, increased billings, higher 
rate cards—all are attainable when you have 
the star-power that is available only in M-G-M 
features! Why not reach for the ’phone right 
now—and let the MGM-TV representative tell 
you how the big names can mean big business! 










A SERVICE OF ee 
LOEW'S INCORPORATED 








RICHARD A. HARPER, General Sales Manager 
701 7th Ave., New York 86, N. Y., JUdson 2-2000 


Clark Gable « Ingrid Bergman « Spencer Tracy « lono Turner « Greta Garbo » Joon Crawford « Frank Sinatra « Mickey Rooney « Gene Kelly « Judy Garland + John Woyne « Ann Sothern « Von Johnson 
June Allyson « Hedy Lomarr. « James Stewart « Ava Gardner » Williom Powell « Myrna Loy « Robert Taylor » W.C. Fields « Freddie Bortholomew + Greer Gorton + Wolter Pidgeon « Lew Ayres « Wollace Beery 


"ott 22 eeees s 
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CHICAGO TV's BEST BUY! | 


Check the latest figures for yourself from June ARB: 











1. QUARTER HOUR FIRSTS 2. TOP QUARTER HOUR SHARES 
MONDAY thru FRIDAY 
WONT 6 a tee 126 WGN.TV Ist Noon to 3:00 P.M......s0ss00s 37.8% 
WGN.TV Ist 10 P.M. to Midnight.......... 42.3 
a) a ee 193 SATURDAY 
Network Cc iS ee 63 fA ad Ist Sign-on to 6:00 P.M tee eeeeeers 44.0 
Network ee a 49 WGN-TV Ist Sign-on to 6:00 Dake serdviens 64.7 
WGN.TV Ist 10 P.M. to Midnight.......... 41.5 
3. TOP DAYTIME SHOW en 
The highest rated daytime program before 6:00 P.M.— : SATURDAY 
Network or Local — WGN-TV's “Lunchtime Little Average Quarter Hour Rating. ......sseeees 16.6 
Theatre'"— Average Quarter Hour Share.......secseeees 79% 
. SUNDAY 
Average Quarter Hour Rating.............. a8 Average Quarter Hour Rating......sesseee: 20.9 
Average Quarter Hour Share.............05. 63% Average Quarter Hour Share......seseeseees 64% 


5. TOP SYNDICATED SHOWS 


12 out of the top 25 are on WGN-TV 


This is why Top Drawer Advertisers use WGN-TV. Let our specialists fill you in on other important 
reasons why WGN-TV is Chicago's Best TV Buy! 


WGN-TV-Channel 9-CHICAGO | 











|| 

















JOHN WINGATE 


NIGHT BEAT-—11 P.M., Channel 5, WABD 
NEWS EXTRA — 6:15 P.M., WOR Radio 
NEWS — 7:20 P.M., WOR Radio 


CONTROVERSY — 8:35 P.M., WOR Radio : 


Management: ASHLEY-STEINER 














- 
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ON-TARGET TELEVISION 


| €23 KUDNER AGENCY, INC. 


NEW YORK e DETROIT e@ DAYTON e@ WASHINGTON 
SAN FRANCISCO e LOS ANGELES e HOLLYWOOD 
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MILTON 
BERLE 


"MR. TELEVISION” 









































JACK LESCOULIE 























FRAN 
CARLON 





CASEY 
ALLEN 
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Tf You Had a Million 


...has tripled its sponsor list in a few short 
weeks!... 


is the only new syndicated availability with a 
rating record in the “golden 30’s” . 


has beaten its nearest competitor for 30 months 
on the network, with an average 33% bigger 
audience! ... 


in recently released Nielsen roundup for 1956, 
it ranked No. 1 among all dramatic series (as 
THE MILLIONAIRE)! 


There is no mystery about why this program 
has been “top 10” for so long — Suppose some- 
one handed you a million dollars!... 


mca tv 


b98 Madison Avenue, New York 22, N. Y. (Plaza 9-7500) 


32.0 


Nielsen 
average rating 
for 30 months to 
date... 


... this hit of hits may 
still be available in 
your market under 


its new syndicated 
title of 


If You 
Hada 
Million 








39 ultra-dramatie 
half hours on film 
immediately available 
thru your MCA TV 
Film Syndication 
representative 





and principal cities everywhere 
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Ed and Pegeen Fitzgerald .. . nightly from the Waldorf . . . 10:30 P.M. «12:30 A.M....WRCA... while Tex and Jinx vacation. 
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is 
FIRST IN NEW YORK’S 
IMPORTANT SPANISH RADIO MARKET BECAUSE... 


WHOM 


FIRST IN AUDIENCE RATINGS * 
and 


FIRST IN MOST POPULAR PROGRAMS AND 
PERSONALITIES * 


and 
FIRST IN OUTSTANDING SPORTS COVERAGE 
(now broadcasting Brooklyn Dodger games in Spanish) 





and 


FIRST IN SALES-PRODUCING 
MERCHANDISING SERVICES 


(including our own highly-trained Spanish speaking field men plus a 
cooperative arrangement with the 
SPANISH GROCERS’ ASSOCIATION of NEW YORK). 


(* Source — Belden Audience Study) 


FOR THE COMPLETE 
SPANISH MARKET STORY 
CALL OR WRITE 


WHOM 


136 West 52nd Street New York 19, N. Y. 
Circle 6-3900 








ae a 

















“Outstanding Performance 
By One of the 


Stee! Pier’s Greatest Stars” 
George Hamid, Sr. 


Thank you, Mr. Hamid, for 


my Sixth Appearance in 
Atlantic City 


Lanny Ross 


WCBS Radio 
Daily, 4:05 te 5 P.M. 


GENERAL ARTISTS CORP. 








ce tn Nl 




















. 


‘AN AMERICAN INSTITUTION 
GOES INTERNATIONAL 


—in MEXICO— 


GOODYEAR-OX0 


mae compres | — in USA 


2 ny i THE ORIGINAL 
THE ORIGINAL || AMATEUR HOUR 
> | AMATEUR HOUR - 





ae 


























TED MACK 
de MEXICO is back on 
Don Luis Cervantes \\ BC 
Mpeceys, 10 P.M. 
There will be 
ORIGINAL AMATEUR HOURS | HAZEL BISHOP 





ALL OVER THE WORLD-SOON! 


“A Real INTERNATIONAL EFFORT 
To Let ‘PEOPLE MEET PEOPLE’ 


—_ 


. —_ - - . 7 en a 


——- a 
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Bob Hope 





























NORMAN FELION 


Producer - Director 




















GOODMAN 
ACE 

















mM 


d FM 
“the gaslight station” 


S OF FINE MUSIC 
New York . New Jersey 
93 on both dials 


AM an 





BY APPOINTMENT 
TO 
HIS MAJESTY, THE LISTENER 

















we PURVEYOR 
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CORONET PRODUCTIONS 









































BERNIE WAYNE | 


Composer - Musical Director | 








Musical Conductor for ABC-Paramount Records 


LEE COOLEY 


IN PREPARATION 





Score for Buick’s 1957 Industrial Show, September 9 
also 


Broadway Musical, “Cyrano de Bergerac” 
December 15 








For Records For Television and Legit 
MCA DR. EDMUND PAUKER 
598 Madison Ave. 1639 Bway 
New Tork City , New York City 
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FRANK COOPER ASSOCIATES 


(1874-1957 ) 





now, as then, our watchword— 


EFFORT! 











Frank Cooper and Associates closing a deal. 








FRANK COOPER ASSOCIATES 











NEW YORK —————— HOLLYWOOD 
17 East 54th Street 9145 Sunset Boulevard 
SY FISCHER BILL COOPER” FRANK COOPER, President FRANK COOPER 
PERRY LEFF ART STARK : . RICHARD IRVING HYLAND 
STEVE YATES SY FISCHER, Vice-President » JOEL COHEN 
M. LEONARD GOLDSTEIN SONNY SHAMBERG 
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THE DANNY THOMAS SHOW 


FIFTH YEAR ON TELEVISION 


ati | CBS-TV 


MARTERTO ENTERPRISES, INC. STARTING IN OCTOBER 





— 














MAX LIEBMAN PRODUCTIONS, Inc. 


H 
if 
1190 ON YOUR DIAL’ 
HARLEM RADIO CENTER 
| S A © 2090 Seventh Avenue, New York 27 
MOnument 6-1800 
*K write for free copy of sROWING 7 WLIB arket study 
— 
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Always the HIGH NOTE of 
TELEVISION—RADIO—NIGHTCLUBS—HOTELS—RECORDS 


~~ PM 





a 


| Second Straight Year Among the TOP TEN Opening SEPTEMBER 17th (4 Weeks) 


Rated in TV Markets from Coast to Coast DESERT INN, Las Vegas 
“The GUY LOMBARDO Show” Returning In the Fall: 


ene PR TY ot) HOTEL ROOSEVELT, New York 





(| Currently at a Current 


i! JONES BEACH, L. I., N. Y. BEST SELLING ALBUM Releases: 

, “YOUR GUY LOMBARDO MEDLEY” 

| “SHOW BOAT” “GUY LOMBARDO IK HI-FI” 
“DECADE ON BROADWAY” 


A Musical Extravaganza 


Produced by 
GUY LOMBARDO 





Direction Publicity, DAVID O, ALBER ASSOCIATES; Gene Shefrin 






































Nice To Be Included 


HAL MARCH 
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It’s Been a 


GREAT 


pent BILL HOBIN 


Again to Everybody 
Who Helped 


Make It Possible “YOUR HIT PARADE” 


Starting New Season in September 


lanier 
—-— 


Director 








cece fy ne ANN 


PHIL SILVERS 


Beer 
































Wednesday, July 10, 1957 VARIETY 83 














WCAU-TV means 


PHILADELPHIA 


salesmanship 





Fastest moving iron in Philadelphia today is the new Mary Proctor Steam and Dry Iron. 

It climbed to top spot when Proctor Electric Company picked WCAU-TV to launch its new 
Mrs. America Model. In the test campaign WCAU-TV was the only station used. 

Sales were twice as high as Proctor’s optimistic estimates. 


Local sales successes encouraged Proctor to go national with the same type of TV campaign. 

How did it happen? WCAU-TV gave Proctor full 35-county coverage of the Greater Philadelphia Market, 
and an audience already tuned in, thanks to-programming leadership and the high-rated 

adjacencies to the Proctor spots. And WCAU-TV effectively merchandised the Proctor advertising. 

That’s what's behind WCAU-TV salesmanship. Can we put some of it behind your product? 


W } 7% U a hy The Philadelphia Bulletin Television station. Represented by CBS-TV Spot Sales. 
Philadelphia's most popwar station. Ask ARB. Ask Telepulse. Ask Philadelphians. 


Philadelphia 


© Also CBS for Northeast Pennsylvania \Y'4R B) A|UETV 


Seranton 
NR ne AE Te 
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FRED COE 




















NIELSEN, TRENDEX and ARB All Agree 


"NAME THAT TUNE’ 


is the Highest Rated Half Hour Show 





Monday thru Friday, 7:30 to 8 P.M,* 


* June 3rd to June 7th 
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IN TV, WORDS AND PICTURES GO TOGETHER! 
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-_TELEPROMPIER... 


words to the wise are on the 
all new Model V TelePrompTer 


1. NEW “EYE-LET” SYNCHRONIZATION ...No moving parts... quiet op- . 


eration... quick changes... . easy loading. 


2. NEW MASTER CONTROL... Professionally rack mounted, easy set-up 


... greater operational freedom . .. compact and portable. 


3. NEW MULTI-CONTROL SYSTEMS... 
DUAL HAND CONTROL... Two separate hand controls with master 
and slave operation permits unlimited opportunities. 
FOOT PEDAL ... ideal when hand motion is indispensable. 
WIRELESS . .. permits operator complete freedom to roam at will. 


4. NEW MOD V TELLENS ADAPTER ... New lightweight collapsible con- 
struction allows quick mount for easy “into-the-lens” prompting 
technique. 





ADVERTISERS PREFER TELEPROMPTER STATIONS 
Now more than 120 TV stations feature TelePrompTer 
service as basic production facilities and advertiser service. 


...and in rear screen...a 


TetePro GB OOO 


picture is worth 10,000 words! 


Never before such outstanding performances! 
More than 6000 lumens of light from a standard 
3000 watt bulb! : 

1. BRIGHTER LIGHT... over 6000 lumens of light! The kind of 
light rear screen projection engineers have tried for years to 
perfect! 

2. DEFINITION .. . efficient light distribution and sharp focus right 
to the edges! 


3. RAPID SLIDE CHANGER . . . changes 62 slides in 60 seconds! 
Never before such production possibilities! ‘ 


4. REMOTE CONTROL... complete picture contro! from every, 
vantage point in studio or control room! 


5. PRODUCTION OPPORTUNITIES . . . TelePro 6000's remote con- 


trol-rapid slide sequence adds new creative dimensions to rear, 
screen projection. Actual demonstration at NARTB Convention, 1957 


6. ON-THE-SPOT-SLIDES ... from camera to screen In 4 minutes! 








The only professional rear screen projector on the market that New TelePrompTer Mod V and Telepro 6000 
utilizes Polaroid Land camera’s 
on-the-spot transparencies! 


4” x 4” plastic mounted AVAILABLE IMMEDIATELY to the 
television and film industry. 





TELEPROMPIER CORPORATION 


311 West 43rd St., New York 36,N.Y. * JUdson 2-3800 


DON REDELL, Network TV and film Sales Mgr 


NEW YORK © LOS ANGELES * CHICAGO * WASHINGTON, D. C 
DETROIT * MIAMI * PHILADELPHIA + TORONTO + LONDON 





TelePrompTer Service... originators and pioneers of TV prompt 
ing techaiques with mere than 1,000,000 hours of perfertaancesl 


~ 
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CLARKE JONES 























JOHN CANNON 


announcer 
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“I’ve Got a Secret” 
“Navy Log” 

“Lone Ranger” 
“Charlie Farrell Show” 
“Waterfront” 

“Person to Person” 
“Our Miss Brooks” 
“Shell Local News” 
“Lassie” 


® Radio Registry 
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Carol Irwin 


Producer 




















<— 








George Schaefer 


Producer-Director 


Hallmark Hall of nse 
NBC-TV 
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CREATIVE PROGRAMMING 





41 East 57 Street - New York 22, N.Y. + Plaza 1-O600 
449 South Beverly Drive + Beverly Hills, Calif. - Crestview 4-7357 
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Another writing ‘first’ 


THE EDGE | 
OF NIGHT 


Created by Irving Vendig 








~~~ 


Written by 


ee 


Telephone: Clearwater 9-32 
































| 


JEROME SHAW 


DIRECTOR 


“THE BIG RECORD” | | 


Starting in September 


























JOHNSON’S WAX PET MILK 




















PHIL LEVENS 


Algonquin 4-7981 
DIRECTOR 





“Dollar a Second” 
NBC-TV 








—— 
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I this is RALPH EDWARDS 


“THIS 1S YOUR LIFE 


T COULD BE YOU" 


PM. E.D.T 


“TRUTH OR CONSEQUENCES” 


stele Neola ata Emcee 


“END OF THE RAINBOW 

















| “BONANZA” 

. “PLACE THE FACE 

| “FUNNYBONERS”” 
‘FORTUNE UNLIMITED 
: 

| 
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Sponsored by U.S. Air Force 





Mutual Broadcasting System 














HARRY WISMER 


GENERAL TELERADIO R.K.O. 


RADIO: ‘GENERAL SPORTS TIME” (MBS) Sponsored by General Tire & Rubber Co. 
“BETHLEHEM SPORTS TIME” Sponsored by Bethlehem Steel Co. 
TV: “SPORTS NEWS OF THE WEEK” Syndicated by the United Press 


RADIO: “General Sports Time”, Mutual Broadcasting System 
AMERICA’S TOP SPORTING EVENTS AND PERSONALITIES 


Newsreels, Sportsreels and Short Subjects for RKO 


Broadcasting Major Sporting Events and Special Events Over the 

















Jan Miner O'Sullivan and Terry O’Sullivan 


Thank you, Jan and Terry 


for the wonderful way you’ve been 
putting over our new Wesson Oil Story 


on NBC-TV CBS-TV 
Caesar’s Hour The Bob Crosby Show 

Matinee Theatre Valiant Lady 
Comedy Time Cosmopolitan Hotel 


You are our favorite, acting couple 


FITZGERALD ADVERTISING AGENCY Ine. 


NEW ORLEANS, LOUISIANA 



































ae 





* Have You Seen 


TOPS in music 
TOPS in sports 
TOPS in NEWs 


and now ...a NEW 
TOP 


Merchandising Plan 


IKDAY 


So. Cal.’s Most Talked About 
Independent Radio Station 


TOPS 


on the Los Angeles Dial 





Check Availabilities 
* 
* 
* 


National Representatives: 
FORJOE & CO. 

New York ® Chicago * Dallas 
DORA—CLAYTON 

Atlanta, Ga. 

PEARSON CO. 

San Francisco 

& 

s 


IKDAY 


1441 No. McCadden PI. 
Hollywood 28, Calif. 
Phone: HOllywood 1-9981 


George A. Baron 
Exec Vice Pres. & Gen. Mgr. 








MAY-JUNE PULSE? | 
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Productions, 








incorporated 














$64,000 Question 


Giant Step 
_ $64,000 Challenge 
Conversation 
Of Many Things 
| Down You Go 
Quiz Kids 
Stop The Music 





IN PRODUCTION: What's The Use Top Bonanza Double Check 
















HARRY FLEISCHMAN, President STEVEN CARLIN, Executive Producer 
575 Madison Avenue, New York 22, N. Y., PLaza 8-3700 
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HARRY WISMER 


GENERAL TELERADIO R.K.O. 


Sponsored by U.S. Air Force 





Mutual Broadcasting System 








RADIO: “GENERAL SPORTS TIME” (MBS) Sponsored by General Tire & Rubber Co. 
“BETHLEHEM SPORTS TIME” Sponsored by Bethlehem Steel Co. 
TV: “SPORTS NEWS OF THE WEEK” Syndicated by the United Press 


RADIO: “General Sports Time”, Mutual Broadcasting System 
AMERICA’S TOP SPORTING EVENTS AND PERSONALITIES 


Newsreels, Sportsreels and Short Subjects for RKO 


Broadcasting Major Sporting Events and Special Events Over the 























ce... 











Jan Miner O’Sullivan and Terry O’Sullivan 


Thank you, Jan and Terry 


for the wonderful way you’ve been 
putting over our new Wesson Oil Story 


on NBC-TV CBS-TV 
Caesar’s Hour The Bob Crosby Show 

Matinee Theatre Valiant Lady 
Comedy Time Cosmopolitan Hotel 


You are our favorite, acting couple 


FITZGERALD ADVERTISING AGENCY Inc. 


NEW ORLEANS, LOUISIANA 





* Have You Seen 
MAY-JUNE PULSE? | 


TOPS in music 
TOPS in sports 
TOPS in NEWs 


and now... a NEW 
TOP 
Merchandising Plan 


he 


KDAY 


So. Cal.’s Most Talked About 
Independent Radio Station 


TOPS 


on the Los Angeles Dial 





Check Availabilities 
. 
® 
° 


National Representatives: 
FORJOE & CO. 
New York ® Chicago ® Dallas 


DORA—CLAYTON 
Atlanta, Ga. 


PEARSON CO. 


San Francisco 
te 
® 

















KDAY 


1441 No. McCadden PI. 
Hollywood 28, Calif. 
Phone: HOllywood 1-9981 


George A. Baron 
Exec Vice Pres. & Gen. Mgr. 
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Entertainment 
Productions, 


incorporated 














$64,000 Question 
Giant Step 
_ $64,000 Challenge 


Conversation 

Of Many Things 
Down You Go 
Quiz Kids 

Stop The Music 


IN PRODUCTION: What's The Use Top Bonanza Double Check 









HARRY FLEISCHMAN, President STEVEN CARLIN, Executive Producer 
75 Madison Avenue, New York 22, N. Y., PLaza 80-3700 
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GALEN DRAKE 


CBS 


















































BRYNA 
RAEBURN 


RADIO REGISTRY 
i MU 8-6600 





| 


HERB SANFORD 


PRODUCER 


GARRY MOORE SHOW 


CBS-TV 























i 


SPECIALIZING 
IN INSURANCE PROBLEMS OF THE ENTERTAINMENT PROFESSION 
Estates — Annuities — Accident & Hecith — Life 
5 LAURANCE WINKLER 
50 


East 42nd St., New York 17, N. Y. MU 2-0132 

















Director of 


NBC Television 


DICK SCHNEIDER 


“WIDE WIDE WORLD’ 

















This Past Season ' 








“NAME THAT TUNE” 


Di 


“ROBERT MONTGOMERY PRESENTS” 


rected By: 


This Summer 


“STUDIO ONE” 
“NAME THAT TUNE” 





PERRY LAFFERTY 


This Fall 


“THE GAY FELONS” 
(Broadway Opening About Nov. Ist) 
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nighttime radio 
as you 


know it... 
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planned to give plenty of selling impact to 
your product message. Let the sound differ- 


ih iid nil it i 





FORT WAYNE, WOWO 
PITTSBURGH, KOKA TY 
. KYwiv 


CHICAGO, wiIND 


BOSTON, we7z Tv 


TELEVISION 


CLEVELAND, KYW 
PORTLAND. KLX 


BOSTON. WR2-wE7a 
PITTSBURGH, KOKA 


COMPANY, INC. 
ws 


WESTINGHOUSE 
BROADCASTING 


**Bink”’ 


PGW “Colonel” con tell you all about 
Lateral Programming and “Program PM.” 


ence in nighttime radio make a sound differ- 
Dannenbaum, WBC V-P for Sales, or your 


ence in your scles figures. 


. tells them the Inside 
Story of the world cround them .;. . in 


nighttime radio should, and can, be when music, sports, theatre, news, politics. You 


Lateral Programming is the greatest up- 
grading in radio formats in yeors, ond it's 


name it; Lateral Programming has it! 


Behind The Scenes . . 


. @ revolutionary concept of what 


“Program PM” gives listeners an exciting, 


: 
x) 
3 
: 
: 


reaching ond selling nighttime radio oudi- 


programmed with imagination. We call it 


“Program PM.” 


ences .. 
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JIMMIE DODD 


Now Filming 3rd Year 


WALT DISNEY’S 
“Mickey Mouse Club” 


Featured on 
DISNEYLAND RECORDS 
Soon to Be Released 
“HE WAS THERE" 


Exclusive Contract 


WALT DISNEY PRODUCTIONS 





























“JOE GIVEN: 


TELEVISION and RADIO for: 


Ted Bates 
Batten, Barton, Durstine and Osborne 
Benton and Bowles 
Campbell-Ewald 
Compton 
William Esty 
Grey Advertising 
Kenyon and’ Eckhardt 
MacManus, John and Adams 
McCann-Erickson 
Morse International 
" ‘Ruthrauff and Ryan 
Sullivan, Stauffer, Colwell and Bayles 
J. Walter Thompson 
Erwin Wasey 


Lowell Thomas Broadcasts 
for DELCO ... CBS Radia 


Morning Newscasts 
WNEW 


Personal Management: ROBERT COE 
144 West 57th Street, New York City 
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IX FRONT! 


Oldtime steamboat races along 
our Ohio River Valley were often 
close, and hazardous to put your 
money on. Quite different from 
today’s audience race among 
TV stations. When you put your 
money on WSAZ-TV, you’ve 
picked THE winner. Survey after 
survey gives the title to this 69- 
county giant — and the latest 
Nielsen is no exception. Consider 
these WSAZ-TV margins over 
the next-best station: 


95,670 more homes per month 
99,430 more homes per week 


101,130 more daytime homes, 
weekdays 

100,580 more nighttime 
homes, weekdays 

WSAZ.-TV steams with compar- 
able popularity across a four- 
state domain wherein almost 
$4,000,000,000 buying power 
awaits advertisers who like to 
ride with the winner. The gang- 
way is down at any Katz office. 


ON 1/l ebiptindins ap 


HUNTINGTON-CHARLESTON, W. VA. 


W.B.C. 


Affiliated with Radio Stations 
WSAZ, Huntington 6 WKAZ, Charleston 


LAWRENCE H. ROGERS, PRESIDENT 
Represented by The Katz Agency 
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REHEARSAL FACILITIES 
IN LEADING HOTEL 


Hotel Victoria, 7th Avenue at 51st 
Street, has made available their 
Rendezvous Room — 26 ft. wide, 
72 ft. long and 17 ft. high. | 


Excellent location and top 
facilities make it especially 
suitable for all types of re- 
hearsals; TV, legit, etc. 


For further information call: | 
Mr. John C, Newton, Jr., Gen. Mgr. 
HOTEL VICTORIA Circle 7-7800 
= 5 a TT Se 
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BROOKS 
J COSTUMES 


3 West Gist St, N.Y.C.-Tel. PL. 7-5800 

















ad 


PETER ARNELL 


CREATOR AND PRODUCER 


of 


TELEVISION PROGRAMS 


Exclusive Management 
ASHLEY-STEINER, INC. 


‘ 


Press Representative - 


SOLTERS, O'ROURKE & SABINSON 
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It’s me. 


fark, Gondnan. 

















All these Notes with Warrants attached having been sold, this announcement in so far as it relates to such securities 
appears as a matter of record only. The offering of the Common Stock is made only by the Prospectus, 


NEW ISSUES 





National Telefilm Associates, Inc. 


$5,000,000 
6% Sinking Fund Subordinated Notes, due June 15, 1962 


With Common Stock Purchase Warrants 





350,000 Shares 


Common Stock 


Price $7.75 per share 





The Prospectus may be obtained in any State in which this announcement is circulated from such 
of the Underwriters as may legally offer the securities in such State 


Cruttenden, Podesta & Co. Cantor, Fitzgerald & Co., Inc. 


Chicago Beverly Hills 
Westheimer & Company 
Cincinnati 
Ira Haupt & Co. Smith Hague & Company 
New York Detroit 


July 10, 1957 
































NOW IN NEW YORK! 


.: ROBSON TRAVEL 
Arthur Robson (U.S.A.) Ltd. 
Renowned for its “PERSONALIZED SERVICE” 
to the entertainment world 


Air, sec and rail reservations—Cruise BOOKINGS. 
All types of foreign and domestic 
‘ travel catered to. 


PENTHOUSE 


atop 14-story office building at 
157 WEST 57th ST. 
Opposite Carnegie Hall, 
ot all transit lines. 
1500 sq. ft. office space plus 


1500 sq. ff. of Terraces 
Superintendent on Premises 
or Miss 


TR 9-2000 





. ARTHUR E. ROBSON, Pres. (.opdon & N. Y.) 
DON MALONE, Gen. Mgr. (New York 


NORMAN HARRINGTON, Director (London) 
Offices and corresponding Agents t? 9 t 





karBer- WITTMAN, inc. 
165 E. 72 St. N. Y. 21, N.Y. 


. 
. 
. 
f yi : ; 
. 
. throughou 
eee eeeee eee The weartd. 
FIFTH AVENUE AT 55th ST. @ GOTHAM HOTEL @ N.Y. C. 19 


JUDSON 2-9240 CABLES: ROBTRAVLIN, NEWYORK 









































TEX 
ANTOINE 


and UNCLE WETHBEE 


Together in Weather for 8 Years 


11:10 PM 








WRCA-TV 
Monday thru Friday 


Brought to you by 


CON-EDISON 


AND 


‘OLOGY ENDEAVORS, Inc. 
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FRED 
PARSONS 


TV COMMERCIALS ON: 





Tic Tac Dough 
Bob Crosby 
Roy Rogers 
Beat the Clock 
Alfred Hitchcock Presents 


Personal Management: ROBERT COE 
144 West 57th Street, New York City 
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be One / 


The Steel Hour continues to bring you 
top TV entertainment a// summer /ong 


Because good theater knows no season, 


it’s full schedule all through the summer on— 


THE U.S. STEEL HOUR 
produced by THE THEATRE GUILD 
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> 
JESSICA | 


JONES 


MOTION PICTURES: 


“Forever Female” for Paramount 
“Pffttt’ for Columbia 


OVER 200 LEADS IN TV AND TV FILMS 
Including 
“The Phil Silvers’ Show” 
“Racket Squad”’ 
“Public Defender” 
“Rocky Jones, Space Ranger” (Series) 


sooideaaianiasoneueaiel 





FILM COMMERCIALS 











FOR TV: NARRATION FOR 
Du Pont Plastics and Paint INDUSTRIAL SHOWS: 
Energine Bendix Washing Machi 
G.E. TV Sets ix Wa Feed cnines 
One a Day Vitamins Du Pont Plastics 
Post 10 Cereals Mercury Automobiles | 
Tide 


Personal Management: ROBERT COE 
144 West 57th Street, New York City 




















~ Elliot Silverstein 


Director 


U.S. STEEL HOUR 





WWRL 


NEW YORK’S 
FIRST 
STATION 


FOR THE 


NEGRO 
MARKET 


FIRST 
IN 


© AUDIENCE 
© PROGRAMS 
© MERCHANDISING 


NEW YORK’S 
TOP 
© DISC JOCKIES 
© NEWSCASTS 
© SPECAL EVENTS 


To Sell New York's 
1,100,000 Negroes 
Call @ Write 


Sales Dept. 


WWRL 


41-30 58th St. 
Woodside, L. I. 


























| 












Local 802. 


American Federation of Musicians salutes the 


Artists, Producers, Agencies and Sponsors for 


| Continuing live music programming and 
looks forward to helping you celebrate 


another year. 


Local 802, A. F. of M. 


AL MANUTI, President 
AL KNOPF, Vice-President 
ALDO RICCI, Secretary 
HY JAFFE, Treasurer 














Dee Engelbach 


















CORT STEEN 


Director 


VOICE OF FIRESTONE 


ABC-TV 
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Contact Thru: RADIO REGISTRY 
JUdson 2-8800 











MUSICAL DIRECTOR 


Public Relations: 
TED HUDES 





“TWENTY ONE” 
NBC-TV 


“HIGH LOW” 
NBC-TV. 


“TIC TAC DOUGH” 
NBC-TV 


“BRIDE AND GROOM” 
NBC-TV 


“EDGE OF NIGHT” 
CBS-TV 


Composer and Musical 
Director for Films on 

“CAPTAIN KANGAROO” 
CBS-TV 


PAUL TAUBMAN'S 






30 Contral Park South 
NEW YORK CITY 
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ARTHUR PENN 


DIRECTOR 
“PLAYHOUSE 90” 











ill 











PETER BIRCH | 


Director — Choreographer 


CBS-TV - 


“CAPTAIN KANGAROO” 
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NBC-TV Daytime 


= Continued from page 7 aoe 
the 2:30 to 5:30 average show a 
7.1 to 6.1 edge for NBC on the 
Nielsens and a 7.7 to 6.1 on the 
ARB charts. 





CARL FISCHER 
CONCERT HALL 


AIR CONDITIONED 





Ideal for: 


* TV REHEARSALS 
* OFF-BROADWAY 


for the combined 11-1 and 2:30- 
5:30 periods, 
up 65% for the periods over last 
June and CBS down 14% in those 


* RECORDINGS 
* READINGS 


times from last June NBC's 
* FILMS morning increase is_ especially 
sharp, with the 11 to 1 average 


Convenient Location 
Removable Seating 


jumping 170% over those of 
20% 
Reasonable Rates 


of last year, contrasted with a 2 
CBS decline. 

On a show-by-show breakdown, 
NBC loses in only two half-hour 
and one quarter-hour time periods 
other than in the 10-11 period, 
where Columbia’s Garry Moore 
and Arthur Godfrey administer a 
terrific shellacking to “Home” 
(though “Price Is Right” at 11 tops 


CARI 
165 West 
Plora 7-2027 








| Godfrey & Moore by a 7.0 to 5.0} 
|score). The three periods where 
peed loses are 12:30 to 1, where 

“Search for Tomorrow” and ‘ 


58th STREET 


(OFF SUTTON PLACE) 


Garden Apartment. 3 Rooms. Excep- 
tional layout. Sell complete medern 


furnishing. Available immediately. 7) “It Could Be You”; the 2:30-3 slot | 
$245 Month. By Appointment. where “Houseparty” tops Tennes- | 
Plaza 3-5798 ;see Ernie by 6.2 to 5.8; and the 





'4:45 to 5 spot, where the second 








| 
| 
| 
| 
| 
| 
———————— 








Gai Friday for TV or Picture Exec. 


DYNAMIC HARD WORKER WHO CAN TAKE A HEAVY 
LOAD OFF AN EXECUTIVE'S SHOULDERS 


HAVE WIDE EXPERIENCE IN TELEVISION, MOTION PICTURES AND LEGIT. 
AS WELL AS WIDE ACQUAINTANCE WITH JUST ABOUT EVERYBODY IN 
THE FIELD. THOROUGHLY VERSED IN BUSINESS ASPECTS, INCLUDING 
BUDGETS, COST CONTROL, ETC. HAVE TRAVELED WITH SHOWS EX- 
TENSIVELY HERE AND ABROAD. NEED ME? 


Write Box V 7, VARIETY, 154 W. 4éth St., New York 36, N. Y. 

















According to the Nielsen data, | 
NBC enjoys a 7.1 to 6.4 advantage | 


wtih NBC's ratings | 


June | 


half of “Edge of Night” tops ‘““Mod- 
ern Romances” by 7.3 to 6.5. 
Otherwise, it’s NBC all the way 
in daytime, with the 11-1 and 2:30- 
5:30 lead over CBS of 11% the 
widest margin enjoyed by NBC 
since 1953. As for the 11-1 period 
lead, it’s the first time NBC has 
ever topped CBS in that period. 


| a 


Station Sales 


Continued from page 29 = 

















to the Senate Interstate Commerce 
Committee by the Federal Com- 
munications Commission. This data 
revealed that 618 radio stations, 
or about one-fifth of the total, were 
owned by 155 multiple holders as 
|of last January 1. Similarly, as of 
last winter, 81 companies owned 
‘or held substantial interests in) 
| 203 tv stations or about 43% of the 
total number of facilities. 

A study made by the FCC’s Net- 
work Study Committee showed 
|that as of last November there 
| were 11 multiple owners whose ty 
stations covered at least 1% of the 
{nation’s population. Stations owned 
by NBC (excluding Hartford, 


Guid-|Conn.) embraced nearly 20% of 
ing Light” average a 9.3 vs. 6.8 for | the population. The CBS o and o’s 
oa St. 


Louis) covered 
16.4%. Those owned by ABC en- 
compassed approximately 199%. 
The RKO Teleradio stations covy- 
}ered 14%. The Storer stations (be- 
fore acquisition of Philadelphia) 
reached 5.2%. The Westinghouse 
stations (before purchase of 
WAAM.-TY in Baltimore) embraced 


mene 


v.0°¢ 





Dallas—-Larry Monroe has been 
named program director for KLIF 
here after an absence of a year 
and a half from the station during 
which time he served in a similar 
capacity with WNOE, New, Or- 
leans, 














=m Continued from page 33 See 


Presents Stage 7 Theatre,” “Count 
of Monte Cristo” and “Susie.” 

While bakeries moved up the 
ladder for the first six-month period 
of 1957, the automotive category 
dropped from third place for the 
latter half-year period in ’56 to 
sixth place in ’57. 

Here’s a rundown of the cate- 
gories and their percentage of TPA 
sales: 

Ranking first for the first-half of 
’57 was food products, accounting 
for 22.4% of TPS sales, slightly 
ahead of last year; breweries, tick- 
ing off 18.5% of TPA sales, a gain 








of 3.5%; bakeries, accounting fer 
13.0%, a gain of 4%, dairies, 
10.5%, about same as last year, re- 


tail stores and supermarkets, 
10.7%, a gain of 1.7%; automotive, 
8.0%, a loss of 4%, banks-financial 
6.1%, a gain of 1.1%, all others 
accounting for 10.8%, a loss of 
7.2% as compared to a year ago. 


=m Continued from page 23 aes 


rated even “Mickey Mouse Club” 
and “Susie.” It is by the way, one 
of several WGN-TV shows Pat 
Weaver is considering for his Pro- 
pram Service network. 

Station led all three other com- 
mercial Chicago stations in the 
time periods from noon to 3 p.m. 
and 10 p.m. through midnight, 
Monday through Friday; from sign- 
on to 6 p.m. Saturdays and Sun- 
days; and from 10 p.m. to midnight 
on Sunday. NTA’s new film net- 
work entry on Wednesday from 
7:30 to 9:30 p.m. outclassed such 
competition as “Ford Theatre,” 











“Kraft Television Theatre,” and 
the Wednesday night fights. 

National advertisers accounted 
for about 59% of the tctal for tele- 
vision in May, compared with 25% 
in January of 1956. Increase from 
the New York office in the first 
five months this year, compared 
with the same period last year, was 
20.5%,» In radio, billings from New 
York went up 37%. 

Meanwhile, the other two sta- 
tions—WBKB and ABC-TV o&o, 
and WNBQ, the local tv station, 
have been altering their program- 
ming in an attempt to perk up 
sales. 





Louisville — Community Broad- 
casting Co., operators of WLAP, 
Lexington, will begin television 
a on Caaune 27, starting 
ept 





PAUL 
ROBERTS 


CBS - RADIO 


























CARL KING 


Mgt.: CARL EASTMAN, 80 Park Ave., New York. City 
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| 
NEWSMAKER PRODUCTIONS, INC. 
7 WEST 66 ST. 
NEW YORK 
| | 
: PROJECT *1 
| THE MIKE WALLACE INTERVIEW 
’ ABC-TV 
| 
! 
j 
. 
. MIKE WALLACE JERRY JOHNSON | TED YATES, JR. 
: Exclusive Management — ASHLEY - STEINER, Inc. 
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part, he did just that on the preem|the comic’s strained-for ad_ libs, 








of this new series and it came off being hurried, show a dull edge. | 


As for the film abstracts, they 
break down into those that have 
entertainment value, curiosity 
value, or neither. Show caught (5) 


fine | 

His easy and showmanly way 
hit with “Shooting High,” “When 
Rock 'n’ Roll Came To Trinidad,” 





“Stay As Sweet As You Are” andj used nine clips, none of which 
on the piano “I Get A Kick Out Of | could be considered ideal morning 
You.” Laine did okay, too, with | fare. On the entertaining side was 
his selo of “Without Him.” a song and terp episode of Sammy 


Bob Henry, producer-director,| Davis Jr., a Betty Boop cartoon, 
keeps everything working in com- and an oldie of Ruth Etting sing- 
fortable order and Nelson Riddle ing “Whoopie.” Curiosity entries 
and the Randy Van Horne Singers were an elephant hunt, an excerpt 
give Cole an able musical assist. from a Ted Husing film on diving, 

Show is slotted in the 10-to-. and a couple incidents from a Ken 
10:30 p.m. slot until Sept. 17. 

Gros. short. A doctor’s report on dieting 
|and a couple travelogs with pop 


SUMMERTIME |recordings as background were 
pt a merely chaff. 
With Jack Kane and His Orch.) Between films, Gray dispenses 


Teddy King, The Playboys, Don | 


“ a ; news, Weather reports, the time, an 
Garrard, Evelyn Gould, Bill | interview, and a handful of non 


Walker, emcee ; } 
a. oe sequitors. In general, the show 
Producer: Norman Sedawie | serait a more relaxed pace and a 


Writer: Frank Peppiett 
30 Min., Thurs., 9:30 p.m, Py 


Radio Followup | 











(Vickers & Benson) 
Kicking off a 13 weeks’ summer | 
stanza which get the full treatment 
over a 38-station tv network of the 
Canadian Broadcasting Corp., Jack | 
Kane and his orch have a 30-minute | 


CBC-TYV, from Toronto 











Ed & Pegeen Fitzgerald 


Carpenter “Unusual Occupations” | 


;more casual incorporating of film. | 
| 


segment that should gratify the) 


viewers. Kane is generous in his 
step-out groups on strings or brass 
but the lad, himself, is the whole 
show on his clarinet and sax solos, 
from his opening swing arrange- 
ment of “Keep Your Sunny Side 
Up” to his “Summertime” signoff. 

This would seem to be the musi- 
cai replacement show Canadian 
listeners have been waiting for, 
and the new series indicates that 
Kane has been needed. Lad is 


Tex McCrary has his bias. He 
/ was forced off WRCA in 1952 for 
his zealous support of 
hower. But as a radio reporier, 
|McCrary always plays it straight 
when he’s asking questions, par- 
ticularly on politics and keeps him- 





But Ed Fitzgerald, who along with 
wife Pegeen is spelling Tex & Jinx 
through Aug. 2, 
|ions and himself into the sessions 
}on the WRCA latenight show far 





Eisen- | 


self ouit of it as much as possible. | 


injects his opin- | 


terrific on clarinet and, if he’s been | to9 much to be a fair or accurate 


influenced by Benny Goodman, he | reporter, But the FitzG’s are hep, | 


has a style of his own and is grace-| <cintillating folk who more than 
. ? 3 § & F 
ful “~ — to a ee | compensate for hubby Ed's jour- 
se thet = Sanur Seams te ation | nalistic memoirbilia 
oO 4 ate ¢« ac! 
latter’s recording of “So Rare, which Monda s ™ ‘ 
. ay (8), the first night 
which Kane and his boys also play. | the replacements took over, car 
He is also arranger for Teddi} }jeq the veteran Ed back to the 





King and Eydie Gorme; and, for 


with the} 
or the | bright riposter and a long memory, 


“his opener, had the tiny Miss King 
singing “Devil and the Deep Blue 
Sea” which Kane's orch and the 
singer have just recorded for RCA- 
Victor. Obviously taking a delight 
in her work, the vivacious, brunet 
Miss King, complete with Italian 
haircut and white evening gown, 
belts out the number in shout style 
for fine returns to Kane's back- 
grounding and then into “Three 
Blind Mice” for Kane's band imita- 
tions ranging from Kenton to Lom- 
bardo, 

Don Garrard’s “T’aint Necessari- 
ly So” was okay in dramatic bari- 
tone effects; with Evelyn Gould 
over nicely on her high soprano 
celivery of “Loverly?” from “My 
Fair Lady"; plus The Playboys (5) 
in their gymnastic “Lulu Is Baek 
in Town”; but it's still Kane’s show 
in his arrangement of Teddi King’s 
tender warbling of Berlin's “Say 
It Isn’t So.” 

Camera-angle shots to band’s 
various, sections were effective, 
with swing arrangements by Kane 
pointing up his clarinet work but 
he probably setting a record by 
naming nearly every sideman in 
his 26-piece band. He and the 
latter were fine in a hefty finish 
of “Bugle Rag,” with new series 
off to a good start. McStay. 


AM. IN CHICAGO 
With Paul Gray, others 
Director: Dick Locke 
Writer: Nadine Martin 
55 Mins.; Mon.-Fri., 8 a.m. 
PARTICIPATING 
WBKB, Chicago 
Devised by National Tvlefilms 
Associates and produced in col- 


laboration with WBKB, “A.M.” is | 


a worthy experiment with film ex- 
perts to find a use on tv for the 
vast miscellany of old theatrical 
short subjeéts. As it's done here, 
it's not unlike the ordinary disk 
jockey show on radio, with three- 
minute clips from the old Para- 
mount library taking the place of 
records. 

While the basic plan has 
bilities, the shortcomings o 


ossi- 
this 


particular attentpt are twofold: (1) | 


it’s doubtful that celluloid, but 
especially old celiuloid, makes for 
appealing breakfastime fodder, and 
(2) there’s not much rapport be- 
tween the film fragments and in- 
terlacer Paul Gray. The first can 
be easily ameliorated by reslotting 
the show; the second perhaps could 
gain from a general loosening of 
the format. Gray, a nitery comic of 
redoubtable ad libbing ability who 
evidently has never done an emcee 
chore on television before, follows 
a script and a rigid timetable, 
which seems to put him ill at ease. 
Effects are that the film is in- 
serted instead of integrated, and 


days he was a child performer in 
909. 

Pegeen Fitzgerald picked up an 
telephone the afternoon 


| overseas 


of the first broadcast and-spoke to | 


|France’s one-man Chamber of 
|Commerce, Maurice Chevalier, 
who sounded as though he 
right there, talking through the 
bedroom door. The two-way ses- 
sion, taped for airtime after 10:30 
p.m., was appropriate to WRCA's 
|French Travalcade Week promo- 


ition, and the Chevalier gave out 
with the splendors of Bastille Day 
(“Dance, drink and love in the 


| streets”) with very little prompting 
from Mrs, Fitzgerald. He men- 
tioned expectantly the ball at the 
Left Bank’s Tour D‘Argent which 
will be attended by Marlon Brando, 


French counterparts in the sphere 


be a real blowout. Chevalier’s ap- 
preciation of Paris seemed mostly 


ing plug for the “big parade on 
the Champs Elysees.” 

This 15-minutes of business on 
‘the transatlantic phone, 
with a smart piece of lengthy dia- 
log with the charming new French 
| Consul in New York, Jacques Bay- 
ens, was quite sufficient in push- 
ing Gallic toufism. At the same 
time, the questions Ed asked Bay- 
ens about the Algerian situation 
were so loaded (anti-Algerian) that 
it seemed the diplomat spent as 
much time tempering the radio 
quizzer’s questions as he did an- 
swering them. Fitzgerald is more 
than entitled to his own editorial 
opinions, even on the air, but to 
}stack the cards in his quizzing, 
| both in words and intonations, is 
| not fair to anyone. Art. 




















Irving Kahn 
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therefore, that we must have not 
only topnotch facilities but top- 
| notch talent as well. 

Gotta Have Experts 


today such experts as Bill Rosen- 
sohn, former executive vice presi- 
dent of Sheraton Closed Circuit; 
Bill Vallee, former director of tele- 
vision operations at Benton & 
Bowles and Bob Doyle, who pro- 
duced many of President Eisen- 
hower’s programs when he was 
with NBC and was the pool pro- 
ducer for both political conven- 
tions in 1952 and 1956. 

Our technical staff, headed by 
H. J. Schlafly, Jr., who supervised 
the nation’s first closed-circuit 
' showing (the Louis-Conn fight) and 





was | 


Kirk Douglas, Dean Martin and their | 


of entertainment, and figured it'll | 


nocturnal, but he did get in a pass-| 


coupled | 


Thus you will find on our staff | 


— 


! wrete the specifications used for 
gear employed on that pioneer ef- 
fort, has been expanded to meet 
the growing demands of this new 
| undertaking. 

TelePrompTer, after careful con- 
sideration of the equipment avail- 


ing GPL portable projectors in all 
of its showings—projectors that 
throw the largest, clearest picture 
available in the portable field. 

Our Group Communications Di- 
vision thus far has sold and serv- 
iced nine closed-circuit showings 
for industry, presently has seven 
more scheduled and 
that its gross business in this area 
alone will run to $1,000,000 in the 
calendar year 1957. 

The entrance of the company 
quel to our activities in other 
areas of communications—through 
the development of TelePrompTer 
service for television. stations for 
motion pictures; through the 
“nackaging” of services and facili- 
| ties for meetings large and small, 
employing our own special light- 


in combinations through TeleMa- 
| tion. 

Western Union is playing a ma- 
jor role in our new and rapidly ex- 
pending closed-circuit television 
operation. The telegraph’s com- 
pany’s entry into this most mod- 
|ern form of rapid communications 
for business and industry stems 
from its substantis! stock interest 
in TelePrompTer. Western Union’s 


lacking in the field. 
| sentatives throughout the country 
will provide on-the-snot liaison be- 
tween TelePrompTer, meeting 
snonsors, technical personnel and 
others to assure vroper coordina- 
tion and supervision of all closed- 
circuit telecasts. 


munications will surge ahead rap- 
idly in the future and that, by 
1988, 50 to 75 city hookups involv- 
jing numerous representatives of 
the industrial community will be 
commonplace. 

The medium already has estab- 


able, ordered and is now employ-| 


into closed circuit was a natural se- | 


ing, staging and production effects | 


most significant ro'e in closed-cir- | 
cvit television will be the provi- | 
sion of a service that has been| 
WU repre-| 


Thus we believe that groun com- | 





Production Centers 
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| TV-Radio 
| a 

;| WBBM-TV starting Saturday (13), while latter vacations .. . Jim Magee, 
creative director for Fred Niles Productions, on Coast supervising 
| soundtrack of animated films prepared at Niles’ Hollywood division 
|... General Rug bought one-minute spots for 52 weeks on Jack Eigen’s 
WNBQ stanza, making it three-fifths sold as of the present ... “Pee 
| Wee King Show,” which debuts Friday (12) on WBBM-TV, will use 
studio audience, first attempt, at this since the local CBS outlet took 
over the Arena .. . Walter Daspit Jr., ex-Ruthrauff & Ryan, has taken 
post of business affairs manager of radio-tv at Needham, Louis & 
Brorby. 


IN BOSTON... 


WBZ-TY televised Fourth celeb from Wakefield where “Big Brother” 
Bob Emery show originated live on Wakefield Common and had cow- 
boy personality Rex Trailer lead the parade which included other 
WBZ-TV personalities and tied up with stations’ year ’round “Let 
Freedom Ring” project . .. Fred B. Cele originated his “Carnival of 
| Music” on WHDH from the Newport Jazz Festival two days running 
and John McLellan, WHDH jazz authority, originated his “Top Shelf” 
jazz program from the festival grounds Saturday (6) . . . WHDH pro- 
| gram director and newscaster John Day delivers the news for General 
Electric at a closed circuit tv show at the Sheraton Plaza tomorrow, 
Wed. (10), originating from Louisville, Ky. and introing a new line 
of home laundry and tv sets .. . Charles Ashley, WEEI’s moderator 
of the “Q. ’n’ A.” on Sundays, starting new series on pros and cons 
of limited sales tax proposed for Mass Highlights of the WNAC and 
WNAC-TV “Family Night” at Pops were shown on film Sunday (7) 
and included was ine welcome by Phyl Doherty, station's dir. of p.r. 
and advt., to the 2,325 guests present in Symphony Hall, and her pre- 
sentation of Ed Sullivan, who flew in from Manhattan to attend the 
start of WNAC-TV’s 10th year on the air 


IN PHILADELPHIA .. . 


| Leslie Eustace, formerly “Betty Best” on Channel 10 (WCAU-TYV), 
subbing for Joan Crane on Mr. and Mrs. Show, Latter takes maternity 
leave .. . Channel 6’s Chief Halftown has formed his own record com- 
pany, Seneca, and has recorded his first album, Chief Halftown Sings 
. . . Barbara Haddox has been named WCAU’s new director of press 
information and audience promotion. She comes from WBNS-TV, 
| Columbus, O. ... Channel 3 (WRCV) is debuting five new public serv- 
ice shows. Shows are “Concept,” “See the World,” “Viewpoint,” 
|“Young Citizen” and “Speak Up”... Channel 57’s Pete Gallagher was 
|the speaker at the final meeting of the Philadelphia chapter, Amer- 
|ican Women in Radio and Television. Margaret Mary Kearney, of 
| WCAU, was renamed president of the unit .. . Carny C. Carny (Harry 
Levan) was honored by Corpus Christi Post, Catholic War Veterans, 
for outstanding contributions to youth. 








anticipates | 


| 


IN PITTSBURGH . . . 


| Zoel (Zippy) Silverman quit WAMO sales staff to go with advertise 
ing department of Jewish Outlook. He’s the son of Dave Silverman, 
| Allied Artists exchange manager here . . . Cal Jones, KDKA-TV pro- 


lished its place as a public rela-| gram director, going to New York last week in July to direct Baird 


stockholder relations 


tions, 


selling instrument in the field of | simplify mathematics for youngsters . . 


communication. 











chain breaks a week for 20 weeks; 
Sterling Drug for 99 one-minute 
participations in “Bandstand” and 
|“Five Star Matinee” over a 13- 
week period; Ruberoid Co., for 10 
five-minute “Monitor” capsules a 
week for six weeks; Pan-American 
Coffee Bureau for 10 participations 
a week in daytime for eight weeks; 
Black & Decker Mfg. for a two-week 
pre-Christmas saturation campaign 
comprising 20 30-second spots a 
week; General Motors truck div- 
jision for three participations a 
| week in “News of the World” for 
| four weeks; Gillette for the All-Star 
|Game; Rexall Drug, for the “Pin- 
|nochio” simulcast; and Buick 
| Motors, for the simulcast of the 
| Patterson- Jackson heavyweight 
| championship bout. 

| Renewals are from American Oil 
| for its 10 five-minute segments per 
| week for 52 weeks; Mutual of 
| Omaha, for the Bob Considine 
|stanza for 52 weeks; Evangelical 
| Foundation for a 52-weeker on 
| “Bible Study Hour” and R. J. Rey- 
|nolds in a 13-week renewal on 
“Grand Ole Opry.” 











Station Reps 


=e Continued from page 29 Ga 


No selling Letwéen the hours of 6 
to 9 am. and 4 to 6 p.m. by the 
network. He promised to keep the 
smallest unit of network sale at 
five minutes, in the hope, apparent- 
ly of eliminating the frequently- 
expressed gripe that the webs, by 
selling radio participations, were 
nothing more than “glorified spot 
carriers.” 

Eastman also promised the reps 
that he’d avoid “negative selling,” 
and stick only to live programming. 

The network chief said that “all 
radio cannot be the top 40 and 
news,” admitting the phrase was 
an oversimplification but further 
stating that for the reps and net- 
works to get along the networks 
would have to supply programming 
markedly different from the indies. 

“One of the ways in which we 
will be helping you as well as our- 
selves is through our thorough 
knowledge of the needs of stations. 











and | Puppets in eight films for Westinghouse Broadcasting designed to 


. Ex-deejay Jan Andree will 


| teach 12th grade English and public speaking this fall at Crafton 
H. S.... Gayle Ashby has joined WWSW record library for this sum- 


mer. 


. . Joe Friedman, son of Arthur Friedman, financial editor of 


the Post-Gazette, now a director for WRCA in New York ... Hank 


Stohl signed with Holiywood agent 


Red Hershon for movie representa- 


tion .. . Jim Westover taking summer off from “Greeks Had a Word 
———= Continued from pase 29 Ss | For It” and John Gibbs, KQV program boss, filling in for him on the 


| weekly WQED quizzer. 








| We are going to work very closely 
| with our major affiliates to help 
| them with their local program- 
}ming,” Eastman said. 
| “In this manner,” he continued, 
|“the network and local program- 
ming will work together to build 
larger listening audiences rather 
than work against each other as is 
often the case at present.” 
Eastman told reps that a “more 
realistic compensation from the 
network” will acerue to affiliates. 
He said this would be accom- 
plished through a larger share of 
total network revenue and also 
through “better selling and the 
attainment of well-deserved higher 
rates.” 


NBC Radio Upswing 


| —_l__7 Continued from page 28 jaa 


utes in July of 1956, a 17.8% in- 
crease. 

One big difference for NBC was 
the sale of its package of 95 week- 
ly five - minute Monday-Friday 
newscasts to Brown & Williamson 
and Bristol-Myers, with these 
alone accounting for seven hours 
and 55 minutes per week. Another 
has been the near-sellout situation 
on “Monitor,” with a total of 101 
five-minute news capsules and one- 
minute announcements per week 
on the show for a total of 8 hours 
and 25 minutes. These two alone 
combine for just about half of 
NBC’s total sponsored hours, the 
others coming from program sales 
and from 30-second, six-second and 
other one-minute announcements 
in daytime and weekday nights. 

NBC admits, of course, that the 
situation may reverse itself in the 
fall when the $5,500,000 gross Ford 
order tukes effect at CBS, but as of 
now, at any rate, it’s on Cloud Nine 
as regards its new prosperous look. 











Beaumont, Tex.—Julius M. Gor- 
don, prez of the Jefferson Amuse- 
ment Co., is scheduled to become 
manager of KPAC-TV, which will 
serve the Beaumont-Port Arthur 
Area when the station goes on the 
air in September. 





NBC’s Bud Yorkin On 
A TV Busman’s Holiday 
Consultant to Granada 


Hollywood, July 9. 

NBC-TV producer-director Bud 
Yorkin hopped over to London 
over the weekend for month-long 
ctonsultant’s chore on lineup of 52 
weekly special variety-musical 
| shows, to bow on British commer- 
cial tv next September. Shows will 
be staged on ITV by Granada-TV. 
Yorkin will do preliminary work 
on production staff and talent line- 
up before swinging over to Con- 
tinent, where he'll scout talent for 
NBC-TV “Tennessee Ernie Ford” 
show, which he’ll produce-direct 
next season. 

Joining Yorkin in London will 
be Coby Ruskin, N. Y. tv. producer- 
director, and Larry Fielder, unit 
manager on Ford Show. Ruskin 
will be permanent producer-direc- 
tor, on the Granada show, and 
Fielder will be permanent produc- 
tion manager. Fielder hops over 
next Friday; Ruskin in August. 


Robt. Sarnoff 


=—— Continued from page 29 Sees 
“the television service is in the 
position of a dog chasing its tail. 
There are not enough funds avail- 
able to get the type, or volume, of 
programs that would build set ‘cir- 
culation sufficiently to multiply 
set-licensing revenues for the gov- 
ernment and thus provide a finan- 
cia) base for program expansion.” 
Current French circulation is about 
750,000, he said. 

Sarnoff’s obsersations were based 
on talks with a number of Euro- 
pean television officials and data 
supplied by Romney Wheeler, prez 
of NBC’s new international subsid, 











who's headquartered in London. 
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FROM ROCK TO ROCKIN’ CHAIR? 





Musicians ‘Singled Out’ for Dope Rap, 


Panelists Charge 


By DAVID B. BITTAN 


Newport, R.L, July 9. 

New York attorney Maxwell T. 
Cohen, here Saturday during a 
panel discussion on “Music and 
the Use of Habituating and Addict- 
ing Drugs” at the Newport Jazz 
Festival, charged that police "de- 
liberately cover their ineptitude” 
in dealing with the narcotics prob- 
lem by singling out musicians. 
“And the press cooperates,” he 
added. 

The press—newspapers and mag- 
azines—was criticized by a five-man 
panel for its sensationalism in 
playing up stories on musicians ar- 
rested on dope charges. 

Other panel members included 
Father Norman O'Connor, chap- 
lain for the Boston U. Newman 
Club and jazz lecturer; Dr. Charles 
Winick, psychologist and research 
director of a New York group work- 
ing with drug addicts; John Ham- 
mond, director of jazz recordings 
for Vanguard Records; and two 
musicians, pianist Billy Taylor and 
drummer Specs Wright. 

Nat Hentoff, Saturday Review 
jazz columnist, was moderator. He 
noted the open forum was planned 
because of the need for construc- 
tive programs on the drug prob- 
lem “instead of misconceptions, 
myths and misinformed sensation- 
alism.” 

On the suggestion of Cohen, the 
panel was formed as a permanent 
body to study the narcotics prob- 
lems Louis L. Lorrillard, Festival 
president, promised his group will 
aid in financing the project. 

Cohen gave an example of how 
newspapers sensationalize stories 
of musicians and drug addiction. 

In a recent New York City dope 
raid, 130 suspected addicts were 
arrested, he said. One of the 
headlines read that a “noted band- 
leader” was among those nabbed. 
“This gives the impression,” said 
Cohen, “that the other 129 were 
in his band.” But, Cohen said, 
New York has a “relatively good 

(Continued on page 112) 


USSR Dandy for Disks; 
Top LPs for $1 in A 
Bargain for Tourists 


Frankfurt, July 2. 

One of the few real bargains a 
tourist can take out of Russia these 
days. is a collection of phonograph 
records. That's the finding of an 
American librarian, May Rose Rob- 
ertson, who recently returned from 
there. 

With the current exchange on 
American dollars in Moscow, a 12- 
inch longplaying record with such 
top Russian artists as David Ois- 
trakh and Gillels performing costs 
only $1. And a 10-inch LP sells for 
about 70c. Only trouble with the 
3344 platters is that most of them 
don’t have an automatic stop, and 
have to be removed manually from 
a record player. 

“People are still talking about 
the sensational appearance of 
‘Porgy and Bess’ last year in Mos- 
cow,” she reported. “And accord- 
ing to the music shops, the music 
from ‘Porgy and Bess’ is the most 
popular item they have. 

“People, too, asked a great deal 
about American jazz, but didn’t 
seem well acquainted with the top 
American performers. At one hotel, 
the most modern music the orches- 
tra knew was ‘I’m In the Mood for 
Love.’” 

And with the popularity of enter- 
tainment, you have to book tickets 
for the local film house at least a 
day in advance in order to get in— 
while top concerts, like the current 
tour of Britisher Sir Malcolm Sar- 
gent, who’s conducting local or- 
chestras on programs with violinist 
David Oistrakh, are sold out weeks 
in advance. 

Moscow currently has 65 film 
theatres and 28 legit houses for its 
4,000,000 people, she was told. 
Cheapest seats are three rubles, or 
= 30c at the U. S. exchange 
rate, 





at Newport Forum 





tion. McKinley’s crew, while com- 





Pick-a-Pic Jukes 
Dayton, O., July 9. 

First installation of “Phono- 
vision,” which complements 
the music from coin-operated 
phonographs, was made at the 
Town Tap Restaurant here by 
R. C. Walters, head of the W. 
& W. Music Co., whe designed 
and developed the device. It 
is placed on top of the jukebox. 

“Phonovision” presents 20- 
square-inch colored photo- 
graphs of 14 popular singers 
ona 1, Each picture remains 
in view seven seconds, with 
mechanical facilities provided 
to synchronize the colored 
photograph with the record 
which is being played. 

The device was demonstrat-, 
ed at a recent meeting of 
vending machine operators in | 
Chicago, but has not been in- 





Stalled previously in any pub- 
lic place. . 





Mille- McKinley's 





Top B.0. on Tour 


The late Glenn Miller's orch, 
which has had a potent postmortem 
comeback on disks in recent years, 
is now also making it in flesh under 
the baton of Ray McKinley, drum- 
mer with the old Miller organiza-| 


prising new personnel, is using the 
Glenn Miller tag due to the identi- 
cal musical styling based on the 
same arrangements. 

On its tour from the end of May 
through June, the band hit per- 
centages in 18 out of 21 promotion 
dates, the balance of the bockings 
being made up of college bashes 
and private parties. Many of the 
performances clicked in midwest 
area despite tornado warnings and 
heavy rains. 

Top grosses of the tour were at 
Green Bay, Wis., $3,400; St. Paul, 
$3.700; Mankato, Minn., $2,891; 
Walled Lake, Mich., $2,739, and 
Omaha, Neb., $2,570. Band is be- 
ing booked through the Willard 
Alexander Agency. 


COL TAPS GENE BLOCK 
FROM NW FOR N.Y. SPOT 


Gene Block, former district sales 
manager for Columbia Records in 
the northwest, has been upped to 
sales promotion manager of the 
diskery’s pop singles division. He'll 
headquarter in New York and op- 
erate under singles sales manager 
Dick Linke. 

Paul McKimmie, sales manager 
for Col’s San Francisco distrib, 
the H. R. Brasford Co., will step 
into the district sales manager spot 
vacated by Block starting next 
month. Meantime, Robert Burrell, 
sales promotion manager of Col’s 
country singles, is moving his base 
of operations from Atlanta to New 
York. He’ll also work under Linke 
who, in turn, reports to Hal Cook, 
v.p. over the sales department. 











N.Y. for Lou Levy Firm 


Sal Chianti, exec veepee of Lou 
Levy’s pubiishing activities, is re- 
turning to the firm’s home base in | 





SOLID BALLADS Big 3's Brit. Feldman Expanding: 


IN COMEBACK 


By HERM SCHOENFELD 


Although nobody in the music 
biz would be so rash as to say 
that rock 'n’ roll has had it, there 
have been signs that “solid ballads” 
are on the way back. At the pres- 
ent time, in fact, the rock ’n’ roll 
tunes are conspicuous by their vir- 
tual disappearance from the top 10. 

The renaissance of “good music,” 
as it is fondly remembered in the 
music biz before the rock 'n’ rollers 
took over three years ago, has re- 
sulted in an immediate gain for 
the publishers in the rise of sheet 
music. Since most of the rock 'n’ 
roll tunes were strictly hits due to 
the performance, there wasr't 
much that could be seen in the 
sheet music. In fact, there was 
even trouble in some cases in tran- 
scribing the grunts in the lyrics 
into English syllables. 

Copy sales on “Love Letters in 
the Sand,” the No. 1 song and a 


| standard, are several times more 


than the rock 'n’ roll hits of a 


| couple of months ago. Such tunes 


as “So Rare,” another oldie, and 
“Old Cape Cod,” a new ballad, 
are selling more copies than the 
top rock ‘n’ roll hits. 

Indicative of what is hoped in 
many quarters of the music biz to 
be a trend away from the rock 'n’ 
roll dominance are such other 
strong current numbers as “It’s Not 
For Me To Say,” “I’m Gonna Sit 
Right Down and Write Myself a 
Letter” (another oldie), “Wonder- 
ful, Wonderful,” “Golden Braids,” 
“Around The World” and other 
tunes with recognizable melodies. 
Upbeat in the copy market under- 
lines the old saying that “there's 
nothing wrong with sheet music 
sales that a good ballad can’t cure.” 

Another straw in the wind that 
perhaps the public is tiring of the 
broken-note style of writing is the 

(Continued on page 110) 


Wall St. Bache's 
Favorable Slant 





On Decca Stock 


In an analysis of the Decca cor- 
porate setup by Bache & Co., Wall 
St. brokerage firm, the diskery’s 
stock was rated for investors as 
“attractive for capital appreciation, 
while also affording an attractive 
yield.” Besides occupying an en- 
trenched position in the disk in- 
dustry, Decca’s ownership of over 
80% of Universal Pictures’ stock 
was held to be a primary factor in 
Decca’s sound fimancial position. 

According to the Bache analysis, 
Decca’s investment in Universal is 
worth about $14 per share of Decca 
Hence, earnings on the diskery’s 
stock amounted to approximately 
$1.43 per share at. the nominal 
price of about $4. Decca’s high 
this year was 18% and: currently, 
it’s around $17.50. Another factor 
deemed in Decca’s favor ts the fact 
that the company has paid divi- 


dends regularly since 1937, termed | 


“an enviable record in this specu- 
lative industry.” 

During the past few years, it 
was noted that Decca’s net earnings 
have increased 50% while pre-tax 
earning from the record division 
zoomed over 277% from 73c per 
share in 1954 to $2.76 per share in 
1956. Approximately half of the 
$2.84 per share earned by Decca 
in 1956 was produced by the disk 
division. 


The. .analysis also noted that| the rhythm & blues package which | Britton Music. 


Decca, with a net worth of $22,- 


Music Booming 


Wildwood’s Polka-Face 
Wildwood, N. J., July 9. 

This citadel of rock 'n’ roll 
is receiving a musical assault 
from an old and unexpected 
source—the polka. 

Walt Zimm & His Blue Bell 
Four has been engaged to ap- 
pear matinees at Eddie Suez's 
big Club Avalon in the An- 
glesea section. 

In center-city, Harry Gerson 
is offering “Polka Patch” time 
as his matinee contribution at 
the Hotel Lyndhurst cafe. 

Nearly every act appearing 
in the island's 150 night clubs 
seems to be suffering ffom a 
calypso hangover. They all offer 
some Trinidad music, usually 
with unnecessary advance apol- 
ogies. Although many feared 
calypso would be greeted with 
muffled yawns here, it actually 
is receiving smiles and polite 
applause. The change in pace 
every few numbers is appar- 
ently welcomed. 





Name Ben Bloom 


U.S. Rep for FD&H 


Ben Bloom, veteran Tin Pan Al- 
ley publisher, is stepping into a 
new spot next month as American 
representative for the _ British 
Francis, Day & Hunter-B. Feldman 
publishing companies. Bloom, at 
the same time, will continue his 
own publishing activities under his 
own name. 

As U. S. rep for the two British 
firms, both of which are tied to- 
gether corporately through the Big 
Three, Bloom's main job will be to 
pick up materia) in this country for 
exploitation in Britain and on the 
Continent via the FD&H-Feldman 
network of offices. Although Bloom 
is scheduled to start his new job 
in August, he’s already obtained 
one song, “Cappuchino,” from 
Chatsworth Musie for the French 
Publications Francis-Day firm man- 
aged by Jack Denton. 

Bloom is leaving for the Coast 
this week for a few weeks to 0.0. 
the film music scene in behalf of 
his own firm. He and his wife are 
making a Mexico City detour— 
their first trip south of the border. 


WOLPIN & SIBERLING 
ON PAR MUSIC BOARD 


Edward A. Wolpin and Lou J. 
Siberling have been named direc- 
| tors of the Paramount Music Corp. 
| Appointments come on the heels 
| of the taking over by Arthur Israel 
| Jr. of the veepee spot vacated by 
Bernard Goodwin. 

Wolpin, who is general profes- 
sional manager of all Paramount 
music firms, will base in New York, 
as before, but will make periodic 
trips to the Coast studios. Siber- 
ling, in addition to being in charge 
of financial and administrative mat- 
ters for the firm, will take on other 
| duties. Israel will take over Good- 
| win’s spot on the ASCAP board as 
|a matter of routine. 


D Marty Faye Owns Up 
To R’n’R Flop in Chi 
Deejay Og we A 

















jhe himself promoted and head- 


in Germany: Scopp 


* The B. Feldman Music company 


| of Britain, which is owned by the 
| Big Three (Robbins, Feist & Mil- 
| ler) in the U. S., is due for a ma- 
jor operational expansion within 
| the next few months, according to 
Maurice (Mickey) Scopp, Big 
Three v.p. and general manager 
who returned from an overseas trip 
last week. Scopp stated that top 
| exec personnel would be added to 
the Feldman organization in a move 
to hypo its exploitation activities. 
The company, which controls a vast 
catalog of top copyrights from the 
U. S., was virtually dormant until 
the Big Three bought it a few 
years ago. 

Scopp found the boom in Ger- 
many an impressive  spectacte. 
Along with the general economy, 
the music biz is booming at a ter- 
rific pace, he stated. The Germans 
are now only a few years behind 
the U. S. in the matter of disks and 
|ecos Scopp reported, and their 





economy can support even greater 
|advances than has been made in 
| the last few years. Scopp said that 
1,000,000 disk sellers in Germany, 
| sparked by “Memories are Made of 
| This,” will be more common from 
now on. He visited the Big Three's 
affiliated offices in Frankfort and 
Milan as well as London, 

| In London, Scopp wrapped up 
the last details in the Big Three's 
recent buy into the Francis, Day & 
Hunter firm and together with 
Fred Day, chief of the latter com- 
pany, laid the basis for closer co- 
ordination between the New York 
and London offices. 


Kenton’s Crystal-Ball 
On a Danceband Boom: 
Wait for ‘War Babies’. 


Schenectady, N.Y., July 9. 

Dancebands will come back into 
their own by 1959 or 1960, when 
the present crop of World War I 
babies ripen into teenagers. So 
predicted Stan Kenton during a 
visit here recently for a concert- 
dance date at the new CIO Hall. 
Kenton drew a loud reception 
from a fair-sized crowd in an en- 
gagement promoted by Boy Snyder 
of Albany and Ted Bayley of Troy. 

The batoneer pointed out that 
these youngsters have had little 
opportunity, because of their age, 
to see bands “live.” The kids will 
not only want to see the traveling 
orchestras but also dance. to their 
music, Kenton believes. 

While he does not like rock ‘n’ 
ro'l, it has one advantage cver 
“straight” orchestras: the beat 
creates in young people the desire 
to dance, rather than just to sit 
and listen. This will be beneficial 
to the touring bands, just as it was 
in the last plush era for them, 
Kenton eommented. 


Deutch Quits RKO-Music; 
Russ Morgan’s Pub Pard 


Irving Deutch has pulled out of 
the professional manager’s spot at 
RKO-Music to start his own ptb- 
lishing venture. He'll be partnered 
with bandleader Russ Morgar in 











the ration of an ASCAP and 
a BMI firm. 
They'll launch their activities 


| with the purchase of two eatalogs 
| expected to be firmed next week 
after some legal wrinkles 
ironed out. 

Deutch had been at RKO for vhe 
four months since the pic company 
started its music publishing sub- 
| sid. Firm also 


are 





as a BMI tie via 
fartin J. Machat, 


firm's general counsel, curren ly 


New York after heading up the’ 857,636, has been able to accumu- lined last week that it was the|is prowling a replacement for the 


London oe for the past 18 | 


months. 
Gotham yesterday (Tues.). 


late 80% of the Universal common 


| “biggest bust in show biz history.” 


janti arrived back in| stock, a company with total assets| While most promoters try to pad 
tof $53,000,000, and still keep a/ their grosses to cover up their em- 


Levy's London operation, Leeds|strang financial . position. Decea’s| barrassment with flops, Faye con- 


Ltd., will be managed by Cyril 
Simons. Leeds acts as English rep 
for Joy Music and the Warner 


Bros. firms. From now on, feat | 


and Chianti will make periodic 


treks to London to o.o. the or 


tion. 





earnings for the quarter ending 
March 31 were 61c. per share, com- 


pared.with 55c. for the same period | seat Civic Opera House scaled from 


last year. Most of these earnings 
were from Decca’s disk division, 


since U's earnings for the period | and the 12-piece Willie Dixon orch, | 


were down. 


| fesses his show took in only about 
| $3,000 with tickets at the 3,750- 


| $4.50. 


Package employed some 12 acts 


the nut amounting to over $7,0(0. 


Deutch vacancy. 


Cap Veeps Callison 


Hollywood, July 9 
Max Callison, national sales man- 
| ager for Capitol Records, has been, 
| elected a veepee in the diskery. 
He will continue quartering at 
i his present offices in N. Y. 
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Frankie Laine: (Columbia). “YOU 
KNOW HOW IT IS” (Korwin*) 
is one of Laine’s best. It’s a solid 
swinger which he puts over for 
top spins. “THE 3:10 TO YUMA” 
(Columbia*) sets Laine in a west- 
ern motif at which he’s an old 
hand. 

Ciyde McPhatter: (Atlantic). 
“LONG LONELY NIGHTS” 
(G&Ht), an r’n’r styled ballad 
that’s geared for a high spinning 
reaction because of Clyde McPhat- 
ter’s topnotch vocal. “HEART- 
ACHES” (Leeds*) gets peppered 
up for a revival. 

Tony Bennett: (Columbia). “IN 
THE MIDDLE OF AN ISLAND” 
(E, H. Morris*) should swing into 
the bestseller lists without He | 
trouble because of Bennett's slic 
handling of the rhythmic beat. 
“I AM” (Joy*), a strong ballad 
which Bennett pushes along for 
hefty spins. 

The Kirby Stone Four: (Ca- 
. “S-S-S'WONDERFUL” 
(New World*), a brisk and clever 


Jocks, Jukes and Disks 


By MIKE GROSS 








spinning iapedt. “I WAS A FOOL 
FOR LEAVING” (Raleight) puts 
the thrush in a swinging mood that 
goes over well with the juke trade. 

Richards: (RCA Victor). 
“DADDY” (Republict), a fresh 
workover of the oldie with enough 
s.a. in the vocal to attract plays. 
“COME TO MAMA, PAPA DO” 
(Peer?) gets an interesting treat- 
ment with some German lingo in- 
sertions. 

Janice Harper: (Prep). “BON 
VOYAGE” (Popt) is a lilting bal- 
lad which Janice Harper takes care 
of with a nice set of pipes. “TELL 
ME THAT YOU LOVE ME TO- 
NIGHT” (T. B. Harms*), a velvety 
vocal treatment of a solid catalog 
item. 

Frank Pizani: (Bally). “ANGRY” 
(Melrose*), another rockabilly en- 
try that’s worked into a fair shellac 
product by a likeable yodeler. 
“EVERY TIME” (Monitor*) sets 
the crooner in a pleasant ballad 


groove. 
Ol Wade & The Colonels: (Ber- 








Best 


FRANKIE LAINE ........0.08¢ 
CCE. s':0.5 sa ose on Cee cces 


CLYDE McPHATTER ......... 
(Atlantic) 


Bets 


seeeeee-¥OU KNOW HOW IT IS 
The 3:10 To Yuma 


LONG LONELY NIGHTS 
a0 de 0% be» MECMPCECRES 


TONY BENNETT ............IN THE MIDDLE OF AN ISLAND 


CRIES: = bs on bette 0400 <0 


THE KIRBY STONE FOUR 
(Cadence) 


I Am 


S-S-S’WONDERFUL 
Raven 





interpretation of the Gershwin 
oldie with hisses and, snake rat- 
tles to build its potential. “RA- 
VEN” (Redd Evans*) is a hip, free- 


wheeling adaptation of Edgar 
Allen Poe’s “Raven.” 
Somethin’ Smith & The Red- 


heads: (Epic) “YOU ALWAYS 


HURT THE ONE YOU LOVE” | 


(Pickwick*) is given a new Spin- 
ning life by Smith’s smart shuffle 
beat. “MY MELANCHOLY BABY” 
(Vogel, S-B*), another oldie which 
Smith updates nicely. 


George Hamilton IV: (ABC-Par- | of Jimmy Breedlove’s nifty styling. | 


amount). “HIGH SCHOOL RO- 


{gen). “ONE IS A LONELY NUM-! 


|BER” (Miller*), a good ballad | 
pegged for juke tastes with an| 
ir’n’r beat. “BOY CRAZY” (Mil-' 





|ler*) swings in a familiar rockin’ 
| beat. 

| Jimmy Breedlove: (Atco). 
“THAT’S MY BABY” (Progres- 
sive+), a hot rocker that’s due for 


ja strong share of the r'n'r trade 
|“OVER SOMEBODY ELSE'S | 
| SHOULDER” (BVC*), the new 


|treatment of the oldie should 
| make a dent in the market because 
Lee Young: 


(Par). “AFRAID” 





LA NCE 
and his CHAMPAGNE MUSIC 
Coral—Thesaurus Transcriptions 
107th Consecutive Week 
Dodge Dance Party ‘ 
ABC-TV—Sat. 9-10 P.M., E.S.T. 
Sponsored by Dodge 
Dealers of America 
Top Tunes and Talent 
| ABC-TV Mon, 9:30-10 p.m. E.8.T. 
Sponsored by Dodge and Plymouth 
Dealers of America 





ballads. “THREE SIDES TO 
EVERY STORY” (Leeds) is dull,by 
comparison, though Glen Somers’ 
| orch backing has an offbeat charm. 
| Vera Lynn (Decca); “DEAR TO 
| ME” (World Wide) is a pleasing 
| waltz of Continental origin, smooth- 
|ly rendered, “TRAVELIN’ HOME” 
(Marlyn), an old Scots ballad origi- 
nally called “Westering Home, 
but with new lyrics added, is an- 
other waltz, and the treatment add 
up to a big one here. 

Reg Owen Orchestra (Parlo- 
phone): “SWEEPING THE 
FLOOR” (Good Music) is a swing- 
ing instrumental by the tight-knit 
Owen outfit. Same sure touch is 
evident on “EASY NOW” (Good) 





” 


BOOZLED” (Lennox), a lilting 
waltz marks Joan Savage's record- 
jing debut, though she’s already 
| familiar to British tv audiences as 
|a comedienne. Both this and 
“FIVE ORANGES FOUR APPLES” 
| (Pickwick) show that she has a 


MANCE” (Bentleyt) is an r’n’r!(Mellint) is a big ballad with a| Promising recording future. 


styled ballad pegged strictly for 
juve angles. “EVERYBODY'S 
BODY” (Bentleyt) gives young 
Hamilton a chance to swing in 
familiar rockabilly fashion. 

June Valli: (RCA Victor). 
“STREET OF MEMORIES” 
(Markst) is an okay ballad that 
gets an added touch of the rock 
’n’ roll beat which June Valli han- 
dles in a stylized manner. “AN- 
OTHER MAN GONE” (Calypso*) 
is a blues number with an emo- 
tional reading that scores. 

Morrison Sisters: (Decca). “TO 
WHOM IT MAY CONCERN” (Day- 
wint), a baliad item which gives 
this new femme combo a chance to 
aquit itself adequately. “DING 
DANG DANGLIN'” (Meridian*) 
shows the girls off in a breezy 
mood. 

Don Costa Orch: (ABC-Para- 
mount), “TENNESSEE TULIP” 
(Gretat) is a rousing item out of 
the “Yellow Rose of Texas” school 
which should please the juke 
trade. “BELLA NUNZIATA” 
(Pamco?t), is romantic and melodic, 
a combination that goes well with 
some deejays. 

Teddy Bart: (National). “SUN- 
SHINE AND RAIN” (Manlowe*), 
a rhythmic vocal in the country 
manner which Teddy Bart belts 
with an infectious vocal. “GUARD- 
IAN ANGEL” (Manlowe*) is a 
rocking ballad with an appropriate 
delivery. 

David Carroll Orch: (Mercury). 
“SWINGING SWEETHEARTS” (E. 
H. Morris*) has a good takeoff 
chance because of its happy melo- 
dic line. “FASCINATION” (Peer*) 
parlays a romantic melody into an 
attractive wax product. 

The Treniers: (Brunswick). 
“ROCK, CALYPSO JOE” (Mobie?), 
a swinging item which the group 
pushes over in its framtie style. 
“HOLY MACKEREL, ANDY!” 
(Vernon*) has a pounding blues 
beat but the rockin’ interpolations 
will help it along. 

Sonny Burke Orch: (Decca). 
“THE PRIDE AND THE PASSION 
BOLERO” (Sands*) out of the 
Stanley Kramer pic has enough 
melodic excitement to get it over 
with the deejays. “THE DELICATE 
DELINQUENT” (Famous*) is the 
title theme of the Jerry Lewis 
starrer. It’s got an okay beat and 
should see some spinning action. 

Vikki Nelson: (Vik). “LIKE A 
BABY” (Roosevelt?), a blues item 
that’s rendered effectively for 


pounding piano backing and a 
strong piping delivery to make it 
an okay bet for jock and juke 
spins. “I’M PLEADING” (Dexter?) 
gives Lee Young a chance to shout 
in the r’n’r style. 





* ASCAP, + BMI. 


| British Pop Reviews 


Dickie Valentine (Decca): “PUT- 
TIN’ ON THE STYLE” (Essex) 
gives Valentine a chance to show 
he’s as effective a performer on 
songs with a beat as he is with 





| Lennie Donegan (Nixa) “GAM- 
| BLIN’ MAN” (Essex) is already big 
|in Britain and should be as suc- 
| cessful in the States. Performance 
really rocks, and is a surefire bet 
for those who went for “Rock Is- 
land Line.” “PUTTIN’ ON THE 
STYLE” (Essex) is slightly slower 
but ne less punchy. 

Barber’s Skiffle Group 
(Nixa) “WHERE COULD I GO” 
(M/S) sounds more C & W than 
Skiffle, but the band that pro- 
duced Lonnie Donegan renders the 
piece with the = gen ai skiffle- 
jangles on several guitars. Ameri- 
can Johnny Duncan vocalizes on 
this and “DOIN’ MY TIME” (M/S), 
meal though rather more nasal 
piece. 





Joan Savage (Columbia): “BAM-| 


(Compiled by Sam Goody’s, 


market, but internationally). 


Goody's Album Bestsellers 


leading New York disk retailer 


whose global mail order operation reflects not only the national 


- 


Artist Title Label 
1, Nat King Cole Love Is The Thing Capitol 
2. Harry Belafonte Calypso RCA Victor 
3. Frank Sinatra A Swinging Affair Capitol 
4. My Fair Lady Original Cast Columbia 
5. Mantovani Film Encores London 
6. Harry Belafonte Evening With Belafonte RCA Victor 
7. Roger W Fabulous Fifties Kapp 
8. Fitzgerald, Armstrong Ella & Louis Verve 
9. The Platters The Flying Platters Mercury 
10, Sarah Vaughan Sings Gershwin Mercury 
11. Around World 80 Days Sound Track Decca 
12, The Weavers At Carnegie Hall Vanguard 
13. Lena Horne At The Waldorf RCA Victor 
14. Oklahoma Sound Track Capitol 
15. Erroll Garner Concert By Sea Columbia 
16. Ella Fitzgerald Sings Cole Porter Verve 
17. Louis Armstrong Ambassador Satch Columbia 
18. Frank Sinatra For Swingin’ Lovers Capitol 
19. My Fair Lady Shelly Manne Contemporary 
20. New Girl In Town Cast RCA Victor 





Album Reviews 








Chris Connor: “The George 

Gershwin Almanac of Song” (At- 
lantic). This is a handsome pack- 
age, inside and out. In two 12-inch 
LPs, a large hunk of Gershwiniana 
has been set into the grooves with 
taste and care by Chris Connor and 
several groups of topflight jazz 
instrumentalists, There are 32 
Gershwin items in all set down 
|chronologically from “Somebody 
Loves Me” (1924) to the posthu- 
|mously published “For You, For 
Me, For Evermore” (1947). Gersh- 
| win did a lot of writing up until 
| the time of his death in 1937 and 
| the tunes culled for this album are 
}ar excellent sampling of his work. 
| Although the cool school had not 
|yet developed during Gershwin’s 
time, its progressive interpretations 
excellently fit the composer’s mood. 
| Miss Connor has a fresh approach 
| to each item and she enhances each 
| with style and convinction. 

“The Pride and The Passion” 
| (Capitol). Latest in the rash of film 
| soundtrack sets out of the Capitol 
|factory should have no trouble 
| picking up hefty sales. The Stanley 
Kramer pic shapes as a strong b.o. 

property which should react favor- 

ably on its wax counterpart. The 
George Antheil score is varied and 
colorful and stands alone without 
the visual crutch. The mood, of 
course, is Spanish and the music 
recreates the rhythms of the 
flamenco, the bolero, as well as 
neatly tailored romantic melodies 
with fine strokes. 

Shorty Rogers & His Giants: 
“Shorty Rogers Plays Richard Rod- 
gers” (RCA Victor). Although 
there’s been a lot of Richard Rod- 
gers cast into the wax mould the 
past few years, Shorty Rogers gives 
the familiars a new lift with his 
fresh jazz interpretations. The 
Rodgers’ melodies stand up well 
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Be SOG 0 o0tssschse cee 
Everly Bros. .....+++...Cadence 
Andy Williams.........Cadence 


Bonnie Guitar .....+++++.-Dot 
Gale Storm ....cccccccecee+DOt 


Billy Williems eatbeeess.0* sae 
Jimmy Dorsey .......Fraternity 


Jim Reeves .ecesseeess+. Victor 
Jim Lowe « eeesesere coeceaee 


Elvis Presley ...0+0.0.+.-Victor 
Ricky Nelson sscccceses+. Verve 
Diamonds ......++.+.-.Mercury 


Victor Young weeessee+-.-Decca 
Mantovant ....+eeee+.+.London 


Pattt Pag@ ...e.0¢%0..-Mercury 
Jodi Sands .«..++e...Chancellor 
Four Coins ...c0c- Epie 
Marty Robbins ......Columbia 
Johnny Mathis .,....Columbia 
Chuck Berry .scsecscce.-Chess 
Elvis Presley ..*¢.es++.+-Victor 
Coasters 000 cce-AteO 
Tony Bennett ........Columbia 
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[Figures in parentheses indicate number of weeks song has been in the Top 10] 
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under the jazzster’s assault. Suc 
tunes as “Mountain Greenery, 
“On A Desert Island With Thee,” 
“I’ve Got Five Dollars” and “I 
Could Write A Book” are given a 
fullblown orch treatment, while 
“The Girl Friend,” “Mimi,” “A 
Ship With A Sail” and “It’s Got 
To Be Love” are handled by a nine- 
man combo. 

Juliette Greco: “Greco” (Colum- 
bia). This is a wax treat for the 
francophiles. It’s a highly effective 
display of Miss Greco’s thrushing 
mood because it gives her a chance 
to move through varied melodie 
manners. She’s gay, she’s sad, she’s 
rollicking or she’s depressed. No 
matter what the mood, it’s never 
difficult to get her message even 
though it’s all en francais. 

Roger Roger Orch: “Folies Ber- 
gere” (Decca). Selections from the 
Jacques Roitfeld pic, “Polies Ber- 
gere,” make up this melodic pack- 
age. Roger Roger works his orch 
through 11- attractive pieces to 
present a musical portrait of the 
Parisian spot. Disk was etched in 
France and sound reproduction is 
topgrade. Colorful cover will help 
push the album in the shops. 

Tyree Gleen: “At The Embers” 
(Roulette). Tyree Gleen blows @ 
solid horn, so it’s not too difficult 
for him to turn any given piece 
into a swinging, rhythmic item, 
His job here is made easier because 
he gets a standout assist from Har- 
old Baker (trumpet), Mary Osborne 
(guitar), Hank Jones (piano), Tom- 
my Potter (bass) and Jo Jones 
(drums). g booth chief 
Joe Guerchio got ’em all to give 
out with a stimulating sound. The 
cover, too, is a stickout —=. 

Tos. 


ITALY, LAND OF SONG, 
STH IN OWN CONTEST 


Venice, July. 9. 
The usual controversy has fol- 
lowed the prize awards at this 
years Venice Song Festival, in 
which the Dutch orchestral group 
— the top kudos, a “Golden Gon- 
ola.” 





Principal source of trouble was 
Italy’s fimal position in the prize 
list: fifth in a roster of five. The 
local press picked up the story, and 
the papers have been full of cries 
of injustice. Strangely, most 
sources name the Italo jury mem- 
bers as the ones deciding the vote 
against the local orchestra, headed 
by Armando Trovajoli. Reasons 
given are that Trovajoli’s “ex- 
treme,” jazz-inspired arrangements 
were not well-liked by the austerer 
members of the jury, which voted 
for the more traditional, sterner 
stuff. 

Venice fete was beamed over a 
Eurovision hookup every night, 
ending in a spectacular finale in 
which over 20,000 spectators filled 
St. Marks square. (Other broad-_ 
casts emanated from the Film 
Palace on the Lido.) 


Contest consisted of a series of 
free arrangements plus one “set” 
piece, “The Carnival of Venice,” 
which all orchestras had to arrange 
and play. The Dutch group also 
walked off with the “set” arrange- 
ment prize. Winners, in order, were 
Holland, Germany, Belgium, Brit- 
ain, and Italy. 





Richard Maltby orch booked into 
Casino Ballroom, 


Walled Lake, 





Mich., July 12-13, 
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Raleigh's Si Walter Money’ 


Cornpone Secsibenties in 


enue With Police For 


Lettuce-Throwing Act 





Raleigh, N. C., July 9. 
Charges were dismissed in Ra- 
leigh Cliy Court last Tuesday (2) 
against a hillbilly bandleader who 
was arrested the day before when 
his money- -throwing act created a 


F: avetteville St. 

City Court Judge Laber Doub 
threw out warrants against Big Jim 
(Country Style) Thornton. on mo- 
tion of Attorney I. Beverly Lake, 
who contended they were improp- 
erly drawn. 

In one warrant, Thornton was ac- 
cused of attracting a crowd on the 
sidewalk and street by throwing 
money in the air while his band 
played. In the other, he was ac- 
cused of violating a city ordinance 
by throwing money on the streets 
and sidewalks. 

Thornton was arrested after a 
publicity stunt advertising a radio 
program drew a crowd estimated at 
4.000- near the Ambassador The- 
atre. 

Police said the performer was 
perched with his six-piece band 
atop the marquee of the theatre 
and that he and his crew threw 
small change and tomato cans con- 
taining dollar bills to the crowd 
below. 

Wake County Jail officials said 
Thornton enjoyed the hospitality of 
the lecal stockade for 20 or 30 min- 
utes before his $25 bond was 
posted. 





we 


LaSalle at BevHilton 


Dick LaSalle, long at Hilton's 
Hotel Plaza, N. Y., is now the house 
band at the Beverly Hilton Hotel, 
BevHills, doubling from dinner 


riotous seramble om Raleigh's busy | le nthe Eseofler Room to the 


tion sessions. 
He closed recently at the Back- 
stage Club, Phoenix. 


DARIO SORIAS WING 
O’SEAS ON ANGEL BIZ 


Dario Soria, head of Angel’ Rec- 
ords, and his wife, the diskery’s 
promotion manager, planed to Lon- 
don last week for a six-week trip 
abroad. Soria, who is prexy of the 
U.S. branch of EMI (Electric & 
Music Industries), will confer with 
British EMI execs while in London. 
Angel was recently given the bulk 
of the His Master’s Voice catalog, 
an EMI British label, to distribute 
in the U. S., with Capitol Records, 
which is also EMI-owned, handling 
home of the HMV releases. 

The Sorias also plan to visit 
Milan for the La Scala recording 
of “Turandot,” with Maria Mene- 
ghini Callas and Elisabeth Schwarz- 
kopf as the lead femme singers. 
They will also stop over in Salz- 
burg for the opening of the festi- 
val under Herbert von Karajan 
plus some concerts by Otto Klem- 
perer. 





R ’'n’ R Fatality 
San Antonio, July 9. 

A dislike of rock ’n’ roll mu- 
sic proved fatal to a local man, 
According to police he tried to 
restrain two others from play- 
ing a rock 'n’ roll selection on 
a tavern. jukebox. When the 
two insisted on such music, the 
trio became involved in a 
fight. 

One of the men admitted 
that they struck the victim 
over the head with a bottle to 
end the altercation. The two 
were booked for murder at 
city jail. 


BRIT. EXPORTING R&R 
VIA TERRY DENE DISK 


London, July 9. 

Britain's newest arrival on the 
rock 'n’ roll scene, Terry Dene, 
has just done a disk titled “Lucky, 
Lucky Bobby,” for the Decca label, 
which has been specially flown to 
the States for immediate release 
on the London label. 

Dene, who made his bow four 
weeks ago one BBC-TV's “6-5 Spe- 
cial,” after being spotted by a tv 
producer in a London coffee bar, is 
appearing currently at the Astor 
Club. He’s due to start an eight 
week vaude tour of Moss Empires 
on Monday (15). 


Goldberg’s Decca Junket 

Decca sales v.p. Sydney N. Gold- 
berg is outlining the diskery’s fall 
plans to divisional offices across 
the country this week. 











sales manager, is making the trip 
with Goldberg. 


Paris, July 2. 

Bobby Weiss, the Continental 
rep for America’s E. H. Morris 
Music firm says that ‘only Ger- 
many, France and Italy are turn- 
ing out offerings with U.S. chances 
at the moment. However, Scand- | 
inavia is perking and there is al- 
ways the possibility of another 
country busting out with solid dit- 
ties, like Switzerland, Portugal and 
Spain a few years ago. 

According to Weiss, the much 
lower pop music exposure in Eu- 
rope gives a song a longer life and 
playing time abroad. The US. 
song life expectancy, due to hard 
disk jockey pushing, greater disk 
volumes, radio, video, juke boxes, 
etc., is about three months, while 
in Europe it can be from one year 
to 18 months. In fact, “Vaya Con 
Dios” has passed the two-year 
mark and is still selling in the 
Les Paul-Mary Ford version on 
the Capitol label plus in local ren- 
ditions. 


Started 5 Years Ago 


Though Europe had been made 
conscious of U.S. pop trends right 
after the war by the U.S. Armed 
Forces Network, operating from 
Germany, plus the powerful com- 
mercial stations (Radio Europe 
No. 1, Radio Monte Carlo, Radio 
Luxembourg), the U.S. song really 





| years ago. 


made its dent in foreign marts five 
Savvy U.S. disk ser- 


vicing of the foreign airwaves 


Claude Brennan, Decca’s national | helped. 


Weiss points out that Continen- 
tal pubs began to realize that these 
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BILLY WILLIAMS (Coral) 
12 22 Genna Sit Right Down.................. ».*-7 6 4 8 a fs —T 
ANDY WILLIAMS (Cadence) 
13A__8 I Like Your Kind of Love Pre tare 2: 2 8 er 9 se 
COASTERS (Aico) 
13B 19 Young Blood.............. cert 5 5 2 21 
HARRY BELAFONTE (Victor) 
15 Aa as eee a 10 4 3 7 20 
ELVIS PRESLEY (Victor) 
16A_ 18 Loving ¥ ns bs Kava bg Catcste tetas 2 1 19 
LARRY WILLIAMS (Specialty) 7 
Fe ae .§. ., ere ee on 19 
DELL VIKINGS (Dof) 
18 13 Whispering Bells....................... 2 7 6 18 
BILLY WARD (Liberty) 
eres ot Pie Res f 2 6 eu 
DEBBIE REYNOLDS (Coral) 
SD «Ne 4 ie che ha Rags cies «- a ua aes fen 6 2 14 
JOHNNY oo" (Columbia) 
21 Wonderful, Wonderful.................. . 8 9 12 
Yous nS (Epic) 
Se ae eee 10 7 6 10 
LITTLE NiGuARD (Specialty) 
22B 15 Jenny, Jenny. wise 4 tiie be se we a 8 10 
DALE HAWKINS (Checker) 
22C 20 Susie Q........ Pind Pre oe oa i. "3 10 
ELVIS PRESLEY (Victor) . 
25 26 . SE ls oc wee eee Cos Gaee Cees ba 5 Q 8 








Germany, France and Italy ‘Best Bets’ 
For Pop Payoffs in U. S.: Bobby Weiss 


stations were preparing their clien- 
tele for U.S. pop music, ard that 
there was a definite place for it. 

Weiss says that recently a German 
oy plugger tried to sell him a 
new Teutonic song which turned 
out to be an Edith Piaf torcher, 
ino Hambourg.” It had been made 
into a romantic ballad there and 
even fooled the plugger. 

Weiss states that there is a 
much more rapid interchange of 
songs nowadays, with a U.S. hit 
en foreign marts from four to 
eight weeks after the U.S., de- 
pending on exploitation plans, It 
is slower when a number travels 
the other way. 


U.S. Music A Staple 


Increased disk sales abroad, 
films, radio, jukeboxes, perform- 
ance rights, video, sheet music, in 
that order, have helped make U.S 
pop music a staple here. Foreign 
songs with U.S. chances are also 
helped by disk label exchanges. 

Weiss’ maintains that the fore- 
going can lead to some evils, Eu- 
ropean pubs now get wind of U.S 
hits fast, via tradepapers and ra- 
dio, and by the time a U.S. song 
comes in on a platter done by a 
U.S. personality, there are local 
versions out. Since the man on 
the spot can make personal ap- 
pearances, they frequently can 
outsell the U.S. version. 

Weiss has found that some per- 
sonalities can hold their own 
abroad, such as Harry Belafonte, 
Pat Boone, Frank Sinatra, Tennes- 
see Ernie Ford, Doris Day and Nat 
King Cole. Films are also a top 
factor and are assiduously followed 
up by local publishers and diskers. 
“Que Sera Sera” became one of 
| the top hits here via the pic, “The 
|Man Who Knew Too Much” 
| Weiss opines that one difficulty 
jhe has found, in transposing songs 
|both ways, is that when a song is 
|re-lyricked it might lose some- 
thing. It is difficult to adapt a 
;song literally without making it 
j}seem banal, at times. However, 
| this is just a matter of choice and 
practice. 





| The Aping Complex 

Another thing resulting from 
|closer U.S.-European musical con- 
| tact is that various countries begin 
to imitate U.S. specialties such as 


jrock ‘n’ roll, jazz, cha cha cha, 
| calypso, etc. Of course, these usu- 
jally stay local but can cress bor- 


jders at times. In fact, Weiss has 
jtaken an English skiffle song, Ron 
|Goodwin's “Skiffling Strings.” 
| Skiffling is-a sort of Anglo con- 
| Slomeration of US. folk, and 
r'n’ r, all mixed and backed by an 
| Anglo interpretation, 


| However, Weiss has found that 
joffbeat trends rarely make _ it 
j}abroad. Rock ‘n’ roll died in 


| France though it aroused curiosity 
jin Germany, England and Scandi- 
|navia. However, in the long run, 
| they come back to jazz, and, in 
|many cases, its cool variants also. 
| Weiss says that big scale pop mu- 
|sic international interchange is 
|now a reality. The fact thet AFN 
jis to open another station in 
| France this summer, for its bases 
|here, means that things may also 
pick up for U.S. pops in France, 
| for there will be a lot of tuning in 
on the many U.S. pop musical pro- 
grams in the offing. Weiss, who 
|} was Capitol Records’ rep abroad 
| for three years before taking over 
|for Morris, is probably the most 
| traveled music rep extent. He has 
| taken off for Belgium, Holland and 
England. He headquarters’in Paris. 


AFM’S 30-DAY GRACE ON 
_ O’SEAS VIDPIX SCORING 


Hollywood, July 9. 
| The American Federation of 
| Musicians extended- the deadline 
| on its resolution barring members 
' from composing scores destined to 
| be recorded overseas for eventual 
| use as soundtracks for vidpix. Reso- 
lution passed at Denver convention 
;}set July 1 deadline. However, 
| several AFM members notified the 
| federation that they were unable 
|} to fulfill contractual commitments 
| by that time. As a result, a 30-day 
|extension was granted, but solely 





for fulfilling pending deals, with 
no new deals to be allowed. 
Resolution forbids any AFM 


member from performing any serv- 
ice—whether such 
under AFM jurisdiction or 
for foreign scoring. 


service comes 
nat— 
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° Stuff M ° | Attaway’s ‘Calypso Song 

Inside —ITUSIC Book’ for McGraw-Hill 
‘ | William Attaway, an authority on 
Franciske Bochmann, owner-director of Edition Canzonetta, one of ‘calypso, arranger for Harry Bela- 
Berlin’s leading ,music publishing houses, told Variety that she still ¢onte and composer of the Carib- 
finds it tough to get her two religioso songs, “He” and “In the Begin- | bean-styled tempos, has authored 
ning” (both U.S. items which have received German transiation), into | a “Calypso Song Book” for McGraw- 
the programs of domestic networks which she calls the most important | Hill publication this fall, edited 

medium for a song’s publi¢ity. German radio stations are hesitating by Lyle Kenyon Engel. 


: ¥ , | Joseph Wagner’s “Orchestration: 
a nang that songs like that wouldn’t appeal to German taste A Pecans Gear te cise 6 
and mentaiity. 


It’s Miss Bochmann’s opinion, however, that this deci- \y-Graw item this November. 
sion should be left to German listeners. 


She thinks that latter might 
very well take a fancy to this type of music. 
’ ° ’ ’ 
Doris Day ‘Teacher's Pet 


“This, unfortunately, 
can’t be the case if they are not given the opportunity to hear this 
music.” 

Paul Anka, whose ABC-Paramount “Don’t Gamble With Love” _= Fattening BMI Average 
a Variety Best Bet recently, is a 15-year-old Ottawa schoolboy. He| BMI is getting an important 
wrote that and flip tune “Diana” himself. They’re on Sparton label | wedge in the pic tune field via 
in Canada. Anka, son of a restaurateur, sang at the age of 13 in a|Daywin Music, firm owned by 
sideshow at Central Canada Exhibition in Ottawa, heading a group esis Thaw end her heiind Mart 
called “The Bobbysoxers.” Kid took two months out of school recently y : . y 
to peddle his stuff in New York’s Brill Bldg., and now is on a plug-| Melcher. | 
ging tour of Chi and other cities. He had one moderate seller last First big splash from Daywin are 
year on a small indie label, but this is his first on a major. “Diana” is | the tunes from “Teacher's Pet,” 
dedicated to an Ottawa girl, Diana Ayoub. Both tunes are published | which costars Doris Day and Clark 


by Panco. Gable. Pic is being produced by 
William Perlberg and George Sea- 











NBC-Radio has gone to the music biz for added promotion on its 
‘Imagery Transfer” campaign. Through publishers Bregman, Vocco & 
Conn, the network has acquired a tune, “Pretty, Pretty Image,” by 
Carl Abrams and Bob Corman, which it’s plugging on such shows as 
“Monitor,” “Bandstand” and “Nighttime.” A demo disk, cut by Cor- 
man, has been sent to diskery artists & repertoire men to get the 
tune out on commercial release. There have been no takers yet. 





Guy Lombardo and his brothers, Carmen and Lebert, sold their 
interests in KLB Oil Associates of Wichita Falls, Tex., last week in a 
deal reportedly totalling $1,508,000, and involving stock transfers and 
deferred money payments. The Lombardos owned only a 30% interest 
in the KLB Company which was bought by the Cataract Mining Corp. 
of Phoenix. The Lombardo interest purchased 1,500,000 warrants from 
Cataract entitling them to buy an equal number of shares of that 


|ton for Paramount release. Tunes, 
|by Joe Lubin, include the title 
| song, “I’m The Girl Who Invented 
| Rock ‘n’ Roll” and “Teacher's Pet 
Mambo.” Also on Daywin’s pic 
tune agenda is the title song for 
the United Artists release, “Care- 
less Years.” It also was cleffed by 
Lubin. 

Last week Al Kavelin, general 
manager for the Day-Melcher pub- 
lishing operation, hopped to New 
York from his Coast base for hud- 
dies with his eastern rep, Jerry 
Simon. Miss Day and Melcher also 








company at $1 per share. The warrants cost $36,500. Guy Lombardo, 


have an ASCAP firm, Artists 
meantime, has been elected a director of the Cataract company. ; 


| Music. 


Jukeboxes Take Big Hold in Paris; 
Can't Tell a Cafe Without One of Em 


° 
As the myriad of Paris cafes are 





“. 


2-Way ‘Triangle’ 


increasingly being redone in neon 

The Sonics’ waxing of and chrome, from their old lead- 
“Triangle Love” will travel ed zinc days, the jukebox has 
under two flags. Side, original- grown along with them From a 
ly recorded by the Nocturne seant 1,000 in 1954, the music 


label, has been purchased by boxes have now gone to 8,000 and 


RKO-Unique for national dis- | they seem to be skyrocketing. Ex- 
tribution. In New York, how- perts predict five-figure listings 
ever, it'll remain on the Noc- within three years 

turne label. The jukebox has slowly become 


Meantime, RKO-Unique has 
added the Sonics to its roster. 
Also signed last week were 
Scotty Carroll & His Metro- 
politans. 


PIANO-PLAYING PEER 
FORMS OWN ORCH CO. 


London, July 2. 


;an important disk adjunct here in 
addition to being a lucrative biz. 
It is also an important part of the 
cafe scene, which is the French 
community centre in a sense, be- 
sides the numerous VU. S. pinball 
machines. 

These garish boxes were introed 
n Paris in 1947 and did fairly 
well but piayed second fiddle to 
table soccer games. Big players 
then were Charles Trenet’s “La 











Lord Adrian Foley, the piano- 
playing peer who's recently re-| 
turned from America, has formed | 
a company to supply orchestras for 
all affairs. Naturally, he'll con- | 
centrate on high society for most 
bookings. } 

Lord Foley will front his com- | 
bos which will vary in size accord- | 
ing to the stint. He will also sit 
in at the piano occasionally. Part- | 
ners in the company are band agent | 
Derek Boulton and Lord Foley's 


|Mer,” “Stardust” and some Edith 


Piaf disks. Youngsters began to 
dance around it and it was becom- 
ing an important outlet for the 
burgeoning young disk industry. 

Then political troubles led to 
fighting the jukebox, alongside 
Coca-Cola, by the Communists as 
a form of “American colonization” 
of France. This silly premise was 
soon shown up, but it had held up 
imports and gave the French a 
chance to begin to make their own 
boxes, though most are still U. S. 
brands (Wurlitzer leading). 





mother... Outfit will be called Lord 
Foley’s Orchestras. 


6e a Roll 
Jukes now give out a 45 speed 





| disk for 20 francs (about 6c) a 











RETAIL ALBUM BEST SELLERS 


/roll. Only about 20% of the disks 
turn out to be faves, and usually 
|the many intime Gallic chanters 








































































































































































































|do not measure up to juke de- 
4 mands. Here is where the strong- 
jer, moré rhythmic U.S. music pays 
= o ~ 3 | off. Two box toppers of late are 
Bad § 4| $ § |Silvana Mangano’s “Anna” and 
© $ = “&12 § é b Sidney Bechet’s “Les Oignons.” 
&|a|. 2 +) 3B § 3} 3 a 5 ‘ nm mpg — Luis Mariano are 
VARIETY Bl SISit i arae: 5 “ : Z 2 12 also faves, while such musichall 
Survey of retail album best 3 2 = on F ~ e r 5 olf 5 P & 3 Brassens, Philipe Clay, Edith Piaf 
sellers based on reports from lead- = Zice “ E = 2 Sie 4 4 O1LSiz rT || (except for “The Man on the 
ing stores and showing comparative 2 | b> “/is/¢ § s § a = g iz 5 “4 A Motorcycle”), have not made it. 
ratings for this week and last. z s D> Pd 4 <\ 3 siyit L Present hits, according to Paul 
: 8 “ | z » 2 m = Ss 2 Giannoli’s survey in Paris-Presse, 
§ 4 g 3 £| p|iare the Italo “Bambino,” “Que 
T T & = z ol ~ oO Sera Sera” and the Platters’ ren- 
National § +7 y = ] | I dition of “The Great Pretender.” 
iat ona sisie ce 5 E E ny || One of the top jukebox reps here 
4 ele : 3 d 5 Z| 3 4 ts Mares! Wollt whe claims he lets 
This | his secretaries pick the disks. He 
wk. wk. Artist, Label, Title z\z E 3 < zia|s!|s jis sive working on an electronic 
—=—— = | gadget to flash on the picture of 
11 Sound Tram DL 9000)e 6 8 0.4.1.8. 4.2.3.6. 0950 Bie 8 1) 8 8 ee ee ee ee ae 
SS 7S COLE api 7 wets peesesees ae oe of silence for those 
KIN: 0. ew who want to sip their “aperi- 
2 3 Love Is the Thing (W 824)............... oe ie eee ee PP . ee — 2 @€@ 2+ 8S 4 ww —, in the abit of gab, or 
FRANK SINATRA (Capitol oo. 
3 2 Swinging Affair (W 803)................. 2% 4.3 2.-.¢.9 ae Ce oe 5 = Ss 115 At any rate, the jukebox is now 
MY FAIR LADY (Columbia) | beginning to take its place here as 
4 4 Original Cast (OL 5090)................. 8 6 6 4 58 2 6 7 3 3 4 72 5|92 cbest musical entry of im- 
a GANT (London) |portance. The Paris cafes may 
ANTO on never be the same, but they are 
5 6 Film Eneores (LL 1700)... ..........-.+.. 10 1 6 3 4 4 8 3 5 7 #59 here to stay, and are rapidly mul- 
POLLY BERGEN (Columbia) tiplying. The jukes are rented or 
5 Bergen oe Morgan (CL 994)........... 9 5 ea a 10 98 9 1 45 || sold and make about $500-a month. 
(Capitol) j 
7 8 < i. ft [nee 5 3 9 9 8 8 ee 42 
ROGER WILLIAMS (Kapp) Dudley Manners Hops 
8 7 + #¥Fabulous Fifties (KXL 5000)............. oe: OS . } 7 41 A ‘ 
TENNESSEE ERNIE (Capitol) To Europe on Disk Biz 
ee mie Ok RP ee eee 7 8 news 2 Ow: os. @ 37 Paris. July 2 
- ‘ KING AND I (Capitol) Dudley Manners, an ASCAP mem- 
Sound Track (T 740)................. a4 7 5 6 3 8 10 3_35 || ber and prexy of Dudley Manners 
HARRY BELAFONTE (Victor) Music, publishing company, and 
11A 13 _ Ev’ing With Belafonte (LPM 1407)........ 8 6 Deer. 4 9 5 3 $ 9 32) Sodeska Records, a diskery, is here 
LESTER LANIN ORCH (Epic) on a swing through the Continent 
11B 71 __Danee to Music of (LN 3340)............. ae ae I sed» 3_.. the ee Ge 
oa Mee Mn . or an and place his tunes 
~ HARRY BELAFONTE (Victor) and platters. Mare Lanjean, rep- 
13A 15  Calypee (LPM 1248).................2<. 6 9 9 ies Mee 10 6 68 9 20 ' 
| ping Ray Ventura’s Gallic pub and 
OKLAHOMA (Capitol) ' | disk interests, has taken Manners’ 
13B 14 Sound Track (SAO 595)..... ice as Ree Pea 8 . 9 __9 5 29} ) stuff for most of Europe except 
as aa piace oe gel ga nei (Decca) se | Austria. It will be via Versailles 
Sound Track ( _ oo FRAP Aree 8 176."-g es disks here. 
ROSEMARY CLOONEY & HI-LO’s (Col) ee ee Sees, 
16 20 Ring Around Rosie (CL 1006)............ : 10 oe re ie 10 11 | ologist who had to quit when he 
ELLA FITZGERALD (Verve) RS Stee Gow st "aabuusy’ on 
17__19 Rodgers & Hart (MEV 4002-2)....... Does ss noe Tee ee 4 = 8 10 T\ came up with Sodeska Records. 
GIRL WN (Victor) | Watson heads the U.S. Army Band 
18A 16 Original Cast (LOC 1027).......... eveh se = ie 7 os es ce or «2 66 seeee8 at | there and did the arrangements for 
ro . (Roulette) P | most of the numbers. 
+ al Kemp Memorial (25,007)............ a heen Se Se 
RCH (Columbia) 
20A_.. Crescent City (CL 977)..............++.- ORF BP Ne: He 71) L. A. Jazz Spot Folds 
FRANK SINATRA (Capitol) Hollywood, July 9. 
20B Swinging Lovers (W 653)........... sie 4 : oe es 71} The Los Angeles Jazz Concert 
° (London) |Hall folded* after four weeks of 
22A .. Tropical Moonlight (LL 1716)...... ye hee it ats tp 05" Lod? Bet Babak 6 | operation. It cost promoters Benny 
~~~" JULIE LONDON (Liberty) Carter, vet sax man, and Jack 
22B .. Sings the Blue (LRP 3043)............... 10 6... +. ess 1s: 6 || Hampton « $6,000. 
R G (Capitol a 
24 24 House of the Lord (T-8365)..... aig ap ie > sen @:, - 5 || operated on a two-show nightly 
policy presenting name coast jazz 
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6 ° » a9 
Songs in English’ on A 
. . . 
Comeback in Britain As 
9 wd 
Rock ’n’ Calypso Slide 
London, July 2. 
The kaleidoscopic music business 
is forming another pattern here. 
The shakeup that publishers have 


been keeping their fingers crossed | 
for quite a while now, is taking 


VARIETY Scoreboard 
TOP TALENT AND TUNES 








place. The reshuffle means the end | 
of rock 'n’ roll in its basic form 
and the absorption of calypso. It 
also means that the ballad is re- 
gaining its lost popularity by leaps 
and bounds. 

Over a few short weeks the ba- 
rometer of popular taste, record 
selling charts, has undergone a 
transformation. Numbers with a 


Coin Machines 
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rock beat have been falling out of | 
the Top 10 to make way for songs 
with a normal tempo and lyrics 
that mean something. It happened 
quite suddenly around the middle 
of May when a number titled 
“When I Fall In Love,” recorded 
by Nat King Cole and released 
here on the Capitol label, came 





into the disk hit lists as No. 10. 

In one week it jumped to third TALENT 

place, and hovered around that POSITIONS 

mark for a couple of more weeks | This Last 

ace apan by r&r and hillbilly Week Week ARTIST AND LABEL TUNE 

ype songs. 7 , i nd* 
tin seaeiey tieineneieit tenahtiair tis 1 1 PAT BOONE (Dot) ........ SB eccccecssceees Love Letters in The Sa 

make the grade was the Peggy Lee | 2 2  EVERLY BROS. (Cadence) .........:. -... Bye, Bye, Lovet 

rendering of “i'r. Wonderful” on : A 

the Brunswick label which also 3 3 JIMMY DORSEY (Fraternity) .........+. So Rare 

started out in 10th place. Then (Searchingt 

overnight the r&r disks took the 4 5 COASTERS (Atco) Searching 


biggest beating they'd had since the 
rage latched on here; three ver- 











sions of “Around the World” came ; CY (Vi WD sheds cietat sna 
from bape = = teres 5 4 yg See TMD {All Shook Upf 
seventh, eighth and ninth places, ’ “ 
with “Mr. Wonderful” filling the NNY eae (It's Not for Me to Say 
fifth position and the Cole render- 6 9 JOHNNY MATHIS (Columbia) site h ) Wonderful, Wonderful} 
w Skitie'musie has, to agreat ex |] 7 10 MARTY ROBBINS (Columbia)......... . A White Sport Coatt 
ent, replaced r&r as the favorite 4 * 
beat music with the youngsters, 8 8 RICKY NELSON (Verve) .........0.. pane jA Teenager s Romance 
and the seek ound is being used (I'm Walkin’} 
n pop big band arrangements as ; j ’ 
just stata noise. Galuee is-e>- 9 6 ANDY WILLIAMS (Cadence)......... . I Like Your Kind of Lovet 
ng the same way, although it never ; Fok eae S B. ; 
really got started. Even skiffle has 10 7 GALE STORM (Dot) ...... Pe eeeny 
» be — > —_s leg The 
est example of this is the Charles 
McDevitt grog od of “Freight gg ere TUNES 
Train,” which has been circulatin ‘ 
around the best seller lists for — Week Week TUNE PUBLISHES 
eral weeks, while others have come 1 1 *LOVE LETTERS IN THE SAND ............ niele-ae 408006 eee. Bourne 
and gone just as quickly. , 3 
" At long last wetioh music pub- z WH TAME ons sic vc cvccics nek CeNd6 ocale se theeeees gy yon ood .. Robbins 
shers can settle back and look to 
o- music — as a major source 4 +BYE, BYE, DPE cesceacoun 6 TERETE EL Cocrecccccessoccecce . Acuff-Rose 
of revenue without having to de- bed 5 
pend on Gaels ul Mme Eee tales 5 +A WHITE SPORT COAT ............. 7 ee ..+ee---Acuff-Rose 
to keep them in business. 3 +DARK MOON .......... side th pamsabdddnes cadtele+ tase +++ Dandelion 





Hollis Plucks ‘Guitar’ 


Hollis Music, a Howie Richmond 
publishing outlet, has acquired 
global rights to “Danny’s Guitar.” | 
Tune originally was published by 
CFG Music, like Hollis, a BMI 
affiliate, 

Tune was recorded by its au- 
thor, Danny Perri, for the Golden 
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NOTE: The current comparative sales strength of the Artists and Tunes listed hereunder ts 
arrived at under a statistical system comprising*each of the three major sales outlets enu« 
merated above. These findings are correlated with data from wider sources, which are exclusive 
with Variety. The positions resulting from these findings denote the OVERALL IMPACT de- 
veloped from the ratio of points scored, two ways in the case of talent (coin machines, retail 
disks) and three ways in the case of tunes (coin machines, retail disks and retail sheet music). 
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Rock Fading? 


=e «Continued from page 165 ae 


fact that the disk companies are 
now recording more oldies than 
they have done in the last eouple 
of years. While the standards have 
always been heavily used for the 
packaged goods, now the oldies are 
turning up ever more frequently as 
singles. Even the rock 'n’ roller 
combos have beef turning to the 
catalog material, Frankie Lymon, 
for instance, having recorded 
“Goody Goody” and giving it his 
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usual type of treatment. Other 
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groups, such as Somethin’ Smith & 
The Redheads and the Ray Charles 
Singers, also have been using stand- 
ard songs with good impact. 

Feeling is that once the wheel 
begins to turn it will go all the 
way in the direction of “good 
music.” That is so, fundamentally, 
because the artists & repertoire 
chiefs of most of the companies 
play along with the trends. When 
rock ’n’ roll was hot, they jumped 
on the bandwagon. When-calypso 
started to move, they moved along 
with it. Calypso didn’t make it on 
wax, but that didn’t prevent the 
rash of singles. Now it’s the good 
ballads and once again, there’s ex- 
pected to be a rush in that direc- 
tion. Unlike calypso, the ballad 
eycle has more working in its 
favor in the way of musical va- 
riety. 





Criterion’s Writer Pacts 


Hollywood, July 9. 

Criterion Music, Mickey Goldsen 
pubbery, has signed a trio of writ- 
ers to exclusive contracts in an ex- 
pansion of its activities. Firm has 
inked Gerry Mulligan for jazz, 
Laurindo Almeida for latune ma- 
terial and Leon Pober for modern 
instrumentals. 

Criterion already has published 
six Pober tunes, the latest of which, 
“Tangi Tahiti,” has been recorded 
on Capitol by Nelson Riddle for 
|release next week. Pober, once 
known only as a special material 
writer ,has written such tunes as 
“Moonstruck in Madrid” and “Walk 
to the Bull Ring” since turning 
composer. 








Lizabeth Scott to Spin 
In Roulette’s Name Gleam 


Hollywood, July 9. 
Roulette Records steps up its re- 
cording activity this summer and 
plunges into the name field. La- 


| bel’s Coast topper, Jules Losch, has 


set a deal with Lizabeth Scott to 
begin recording in a few weeks 
for the first album in the expan- 
sion program. 

Losch also has signed harmonic 
player Leo Diamond, recently with 
RCA Victor, and has made a deal 
with Ismald Diaz, Acapulco musi- 
cian, Latter starts with an album 
of Latin music, largely original, cut 
by a 27-piece orch. 





Anni of ‘America’ 


Boston, July 9. 

A doubie anniversary was cele- 
brated by Arthur Fiedler and his 
Esplanade orch at their July 4 
holiday concert alfresco style. It 
was the 20th anni of the concerts 
and the aud joined the 80-piece 
orch in the “Star Spangled Ban- 
ner” to open the second half of 
the program. 

Then they sang “America,” on 
the 125th anni of its first perfor- 
mance at Boston’s Park Street 
Church. Pianist Leo Litwin was 
soloist in Gershwin’s “Rhapsody 
in Blue,” feature of an all-Ameri- 
can second half that ended with 
Sousa’s “Stars and Stripes For- 
ever.” 





Success? Count the B.0., 
Says Harvard Man Who 
Runs Mass. Dancehall 


Nantasket Beach, Mass., July 9%. 

Bringing Harvard Business 
School methods to the dancery biz 
is paying off for Bill Spence, young 
scion of a prominent Rockland 
banking and leather manufacturing 
family, who has gone all-out to re- 
vitalize the danceband biz and set 
the stage for return of the big band 
era, once a powerhouse on the New 
England scene. 

Spence’s just-opened Surf, first 
N. E. newly constructed ballroom 
in more than a decade, is being 
looked over by dancery op vets 
with respect to the new standards 
of operation introed by the tyro. 

“The only yardstick used by pro- 
fessionals to measure success is 
boxoffice returns,” says Spence as 
he reported that Surf profits have 
been made on two of its first three 
dance nights. Guy Lombardo drew 
2,500 paying customers on June 15, 
where as his many dates at other 
greater ballrooms this year have 
been between 1,200 and 2,000 
dancers. The Surf's second Satur- 
day night dance, featuring solo in- 
troduction of the 2l1-piece Surf 
orch got almost 2,000 

Sandwiched in between w4as a 
close to breakeven night with Kitty 
Kallen June 21. “We feel that dan< 
cers attracted will return, buildin 
up a big following by midsummer,” 
Spence said. He pointed out that 
profit from two of three opening 
dance nights is considered sock, 
taking into consideration that an- 
other greater Boston Ballroom had 
weekly public dance nights for 
eight months before nabbing its 
first profi, night. And he says, 
such cases are not unusual in ball- 
room inaugurals. 

Spence made a survey of the 
dance biz, along Harvard Business 
School lines, before jumping in. He 
says he spent more advertising 
money before opening than all the 
other greater Boston ops shell out 
together in an entire season—over 


$10,000 





Witherspoon to Victor 

Jimmy Witherspoon, rhythm & 
blues singer, has been pacted by 
RCA Victor. Witherspoon worked 
as vocalist with the Jay McShann 
band and came up with a hit sev- 
eral years ago in “Ain't Nobody's 
Business.” 

He’s cutting his first sides under 
Brad McCuen, of the Victor spe- 
cialty artists & repertoire depart- 
ment. 
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On The Upbeat 








New York 


Rover Boys set for two frames 
at the Holiday House, Pittsburgh, 
starting July 29... The Four 
Voices, Columbia pactees, com- 
pleted new Ballantine Beer com- 
mercials for the William Esty 
agency ... Village Vanguard fea- 
turing Sunday afternoon jazz con- 
certs with Jean Shepherd hosting 
. .. Fletcher Henderson orch will 
be reunited for the Great South 
Bay Jazz Festival July 19-21 at the 
Timber Grove, Great River, L.I. 

Bobby Short in at the Inter- 
lude, Hollywood, starting July 3 
.. , Chappell has picked up Ziggy 
Lane’s “A Man Has Gotta Sing” 
which latter recorded on his own 
Carousel label . . . Thrush Ann 
Hathaway already set for two 
weeks in late November at the 
Roosevelt Hotel, New Orleans. 

Jazz pianist Billy Rubinstein at 
Julius Monk’s Upstairs Room. . 
Jerry Lynn launched his own pub- 
lishing firm ... Alan Dale played 
the West End Casino, Deal, N. J., 
July 4-6 . » Marylin Sanders, 
daughter of the late George H 
Sanders, taking over the operation 
of George H. Sanders Music. 

Composer Otis Blackwell set as 

musical director of Vanguard Pro- 
ductions pic, tentatively titled “The 
Big Record” . . . Columbia releas- 
ing a single of Sammy Kaye’s 
poetry readings. Coupling is of “I 
Still Love You” by Sunny Skyler 
and Dick Rogers, and “How, Why 
and When” by Norma Louise Mar- 
tin... Westminster prepping a big 
drive on Sena Jurinac, Yugoslav 
soprano who'll make her Metop 
debut next season. 
’ Phyllis McGuire (McGuire Sis- 
ters) won the auto and Tony Rich- 
ard (Famous Music) won the tv set 
in the drawing sponsored by the 
Music Publishers Contact Em- 
ployees Union... Morris Diamond 
back in action July 15 after a 
Nassau vacation... Russ Hall, 
deejay at WITH, Baltimore, in 
town for an 0.0. of the music biz 
scene ... A son was born to the 
Kelly Camaratas in Montclair, N.J., 
June 29 

Buddy Robbins’ expanding faml- 
ly (birth of twins recently made 
it four children) forced him to buy 
a house in Stamford, Conn... . 
Bobby Breen now recording for 
Chic Records . . . Stan Getz re- 
turned to the Village Vanguard 
last night (Tues.) . . . Australian 
accordionist Al Stone joined the 
show at Cafe Grinzing Monday (8). 


Hollywood 


Henry Mancini has been signed 
to compose U’s “Pay the Devil” 
starring Charlton Heston, Janet 
Leigh and Orson Welles, which 


latter also directed . .. Cal Tjader 
will record the “Porgy and Bess” 


Suite for Fantasy ... Bob Thomp- 
son will arrange and conduct an 
album of Livingston & Evans ma-|».* 
terial which Audrey Cooper will cut 


independently .., Gerald Fried set 
by Seott Dunlap to clef a title tune 
for “New Day At Sundown.” Jack 
Brooks will do the lyrics . ... Nisei 
thesp Robert Kino cut a Japanese 
version of the title~tune from 












“Saturday Night ts the : 
» loneliest night of the week” © 


| 











Carlo, July 18 , . . About 1,400 
members of the British music biz | 
attented a special showing of Mike | 
Todd’s “Around The World In 80) 
Days” at the Astoria picture thea-| 
tre Sunday (7) ... The Perform-_| 
ing Rights Society celebrated its | 
43d anniversary. 





Chicago 

Carl Sands orch into Shamrock | 
Hilton, Houston, Nov. 7-Dec. 31... 
Johnny Dale Trio set for McCurdy 
Hotel, Evansville, Ind. for three | 
frames, July 30 . . . Hal Munro) 
orch plays for Wholesale Grocers 
Convention, Edgewater Hotel, Aug. | 

+ « . Three Twins into Dude 

Ranch, Baraboo, Wis., for three) 
weeks, July 23... Page-Cavanaugh | 
Trio pacted for Embers, Ft. Wayne, 
for two weeks, July 15... Jimmy 
Palmer orch go into Melody Mill 
Ballroom July 24 for two weeks. 


San Francisco 

Fairmont Hotel’s Venetian Room 
is booked through November, with 
Mills Bros. due July 18; Georgia 
Gibbs, Aug. 15; Four Lads, Sept. 
12; Josephine Premice, Oct. 10. In 
addition, Dick Swig is negotiating 
to bring in Ella Fitzgerald near 
year’s end... Art Blakey & His Jazz 
Messengers are at the Blackhawk. 
- Dick Laine’s trio has taken | 
over at the Fairmont’s Cirque | 
Room ... Bandleader Charley | 
Stern has started a two-hour pops | 
& jazz session over KGO, with live | 
jazz talent . . . Sir Charles Thomp- | 
son is now the pianist at the Blue | 
Mirror, 





Pittsburgh 

Jazz combo of Tommy Turk, | 
Harry Bush, Johnny Vance, Ray 
Crummie and Dick Brosky has had 
its option picked up again for an!) 
indefinite stretch by Nick Andolina 
at Point View Hotel . . . Everett 
Neill, in addition to leading the 
band at Vogue Terrace, has two 


|piano programs daily on WMCK 


|in McKeesport . 


| 


| 


. . Glenn Miller 
orch, with Ray McKinley, played 
Sunset Ballroom in Carrolltown 
Saturday (6). 

Russ Merritt and Jimmy Bor- 
elli are keyboarding the rehearsals 
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Sullivan orch playing every Friday 
and Saturday night at Anchorage 
. . . Frankie Carroll orch booked 
for the summer at Starlite Terrace 
of old William Penn Tavern. 

Gabe D’Amico Trio, with D’Ami- 
co on sax-clarinet, Clair McClintock 
on drums and Beverly Durso at 
piano, into the Flame for an in- 
definite run, Cozy Harris, pianist 
in his 19th month at downtown 
room, remains ... Redheads came 
back to the Ankara for three weeks 
on July 5... Students of Bobby 
Cardillo, pianist with Al Marsico’s 
house orch at New Nixon cafe, pre- 
sented recital recently . . . Carl 
Gerold, drummer with band Dick 
Powell had at old Enright Theatre 
when he was the emcee there in 
the early ’30s, now doing a comedy 
single at Ronnie’s . Johnny 
Murphy, with whom Jill Corey got 
hér start as a band singer, playing 
weekends throughout summer at 
Starlite Terrace of old William 
Penn Tavern. 


Omaha 


Al Abney’s Combo opened at the 
Colony Club... Frank Jonas orch 
played the July 4 dance at Alham- 
bra Ballroom in Twin Lakes, Ia. 
. . » Budd Olson’s combo in at the 
Legion Club. . . Skippy Anderson’s 
orch played Starline Ballroom at 
Carroll, Ia. (9) . . . Eddie Fitz- 
patrick’s group on tap at the Belle 
Bowl, Bellevue, Neb., on Friday 
and Saturday nights. 


Toronto 

Greg Curtis bowing out of three- 
week engagement at Muskoka Inn 
and sailing for year’s piano study 
in Europe ... Fred Grandt and 
his quartet into the Silver Rail, 
with their “Third Man” film theme 
a customer request... Carol Lang, 
singing pianist, into the Stage 
Door for indefinite run... Wally 
Wicken Trio, with Wicken on pi- 
ano, Doug Bennett on drums, Don 
McFadyen on bass, started seventh 
season at the Club Embassy . . 
Ray Carroll & His Jamaicans start- 
ing their ninth week at the Club 
One-Two on calypso tunes and 
dances. Combo, headed by Carroll, 





rights of persons arrested as sus- 
pected dope addicts, 

“Musicians are arrested, 
stripped, searched and subjected 
to shocking abuses in Philadel- 
phia,” Cohen said. 

The attorney blasted the N.Y. 
regulation which makes it neces- 
sary for a musician or entertainer 
to get an identification card to 
work in a restaurant or cabaret. 

Although minimizing the size of 
the problem of drug addiction 
among musicians, the panelists 
stressed that there is such a prob- 
lem. 

Father O'Connor said the addict 
often takes to: dope because he 
wants the feeling of “belonging.” 
He takes up the habit because he 
things it’s “the thing to do.” 

The jazz musicians, Taylor and 
Wright, agreed with Father O’Con- 
nor on this point, Taylor said the 
younger musician—who wants to 
show he is a “man’”—is led into 
the dope habit by the older mu- 
sician. The older musician, feel- 
ing time has passed him by, often 
becomes an addict because of his 
frustration at no longer being ac- 
cepted, Taylor said. 

Dr. Winick linked the form of 
“booster” a musician takes with 
the type of music he plays. He 
expounded this theory: 

The New Orleans musicians did 
not take opium, even though it was 
legal in the pre-1914 days. He 
was accepted and drank liquor. 
The effect of liquor is to make 
you loud and aggressive—and that’s 
the kind ‘of musie they played. 


During the 1930's, marijuana, 
also a stimulant, was in vogue 
among some musicians. Marijuana 


pep’s you up—and that wag the 
“swing” of the period. 








|this summer for the Civie Light 
| Opera shows . . . Del Monacos, pro- 
| viding the intermission music at 
}the Holiday House, are going to 
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who sings and dances, has Kenny 
Skinner on piano; Eddie Taylor, 
drums; Milton Robinson, guitar, 
and Catherine Nelson, dancer. 

After seven years at Lichee Gar- 
dens, Freddy Grant Trio into Sil- 
|ver Rail for extended stay . 4 
| Barry Townley’s orch into the Cork 
| Room for the summer to take over 
from Chico Valle, whose band goes 
| into the posh Bigwin Inn .. , Jack 
| Long Trio into Concord Room. . 
Trump Davidson’s band, with Roy 
Roberts as singer, into the Colonial 
|Club for summer run. . . Horace 
Silver Quintet into Town. Tavern 
for indefinite stay ... Johnny Lin- 
into Imperial Room, Royal 
York Hotel, with his band, replac- 
ing Moxie Whitney’s orch, with lat- 
ter to Jasper Park Lodge for sum- 
mer... Barbara Alcorn in as piano 
single at the new Westbury Hotel 
for three weeks. 








Where the New Orleans and 
swing eras featured an outgoing 
|type of music, the introspective 
jand “way-out” music of the 1940's 


"}and 1950’s—the cool and bop era 


| —came in with the use of heroin, a 
depressant. 

Dr. Winick stressed that it is dif- 
ficult to judge the occupations of 
the 60,000 dope addicts in the U.S. 
But he said one survey showed 
the entertainment field is second 
only to the medical field in the 
number of addicts, 





Guy Mitchell Surgery 
London, July 9. 


.| Guy Mitchell is due to enter 


the London Clinie today (Tues.) 
for a knee operation. He’s just 
wound a tour of Britain, and de- 
cided to have an old injury put 
right while he was here, 

After he’s recovered he'll -re- 
turn to the U.S., where his ABC-TV 
show is scheduled to start in Sep- 
tember. He plans to return to 
Britain again around the summer 
of next year, 
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Chicago, July 9. 
RCA Victor's price increase on 


78-speed disks brought raised eye- 
brows on Chi’s record row, The 
old fast-spins are still a major item 
here because a unique situation 
exists in Chi where many retail 
outlets can peddle more 78 hits 
than 45s. 

According to Ralph Bass, King 
Records’ local a&r man, “Any 
rhythm and blues record will sell 
better here on 78 than 45 rpm.” 
While excluding the heavy jukebox 
purchases which are all 45, Bass 
stated that in areas like Chi’s south 
side, with a large colored popula- 
tion buying heavily on rhythm & 
blues labels, retailers consistently 
order more 78 than 45rpm’s and 
sometimes will order 78s exclu- 
sively. ; 

His explanation is twofold. 
“First, there is the large propor- 
tion of 78 players still owned by 
low-income groups. Secondly, own- 
ers of three-speed players don’t 
like fiddling with special attach- 
ments for 45s.” 

Incidents have occurred where 
record distribs have not been able 
to meet the demand of retail out- 
kets here for 78s when they had 
a hit going and have had to send to 
hemeoffices for more platters, 





Steinberg’s ‘Request’ Post 
Irve Steinberg has been put on 
by Request Records, N. Y. indie, to 
handle radio promotion in the east. 
Request is operated by H. J. 
Lengsfelder. 
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HAVING A BALL WITH PARTIES 


Rapp’s Mountain Greenery Hypo: 
Comic Circuit Spanning ‘Dull’ Days 


a 





A plan whereby a top level of nit-+ 


ery comics would be able to work 
the New York and New England 
mountain resort hotels for 10- 
week periods has been evolved by 
Charlie Rapp, who books more 
than 60 inns in those areas. Rapp 
has already pacted three comics 
and is in the process of negotiat- 
ing for others. Set are Phi} Foster, 
Harvey Stone and Lenny Kent who 
have been signed for 10 weeks 
each. 

Under the plan Rapp is putting 
into effect, the hotels that use 
talent on weekends would be ap- 
proached to use shows on one mid- 
week night with a name comic as 
the lure. The funsters will play 
one show nightly, each at a differ- 
ent hotel. 

Rapp feels that since comics are 
the backbone of the mountain in- 
dustry, by pacting them for work 
throughout the season, his booking 
problems will diminish for him. At 
the same time (it'll be possible to 
entice new hotels into his orbit 
on the basisyof controlling a supply 
of name comics. He’s enticing inn- 
keepers to install a midweek show 
at a reduced rate to keep his com- 


Judy 112G in L. A. 11 


Los Angeles, July 9. 

Judy Garland racked up $112,000 
for her 11-night appearance at the 
Greek Theatre. The tally repre- 
sents near capacity business. 

Jose Greco and his troupe opened 
a one-week stand last night ( Mon.) 
as second offering of the season in 
outdoor theatre. 


U.S. Gets a New 
Slant on Jukes 
Via Biz Census 


Washington, July 9. 
How much do the average juke- 
box and such amusement machines 
as~- pinball games, penny arcade 
machines, etc., take in during the 








edy stable moving and keeping him- 
self solvent in this regard. Thus, 
he may be getting $200 for a hotel 
on a Monday or Tuesday for the | 


course of a year? 
Uncle Sam has finally presented 
a picture of their earnings. This 


same show that he would normally is for the year 1954 when the last 


charge several times that figure on} 
a weekend night. However, he feels | 
that he’ll make up the comedians’ | 
salaries even at the reduced rate. 

The major problem now comes 
with attempts to get the major of- 
fices to relinquish some of their 
funnymen for an entire summer. 
They feel that they may handicap 
themselves in servicing their reg- 
ular nitery clients in this respect. 
Rapp feels that the guarantee of 
10 weeks’ work is enough to entice 
the bulk of the comedians into his 
stable during normally dull sum- 
mer period. 





Boston Park Commission 
Bans Cuffo Arts Festival 
As ‘Too Much to Clean Up’ 


Census of Business was made. 

The census figures show that 
the take of the jukebox, nation- 
wide, comes to $629 per machine 
for the year. It is higher for the 
other types of amusement machines 
—$722 per machine. 


The range of jukebox earnings 
is very wide. Apparently the ma- 
chines are played most in Nevada 
where the take per each was tops 
for the nation—$1,361 annually. 
Washington, D.C., was second with 
$1,096 per machine. 

Although the figures for “other 
amusement machines” includes slot 
machines where legal, Nevada 
doesn’t_lead in this category, per- 
haps because that state has so 
many other machines to share 


NITERY MOVE:I 
IAKS SPECIALIST 


By JOE COHEN 

Bookers are seriously concerned 
about their club date business start- 
ing this fall. Contention is that the 
large-seat niteries and hotels are 
chewing off the private parties and 
;much convention business, so the 
|remainder will be only a fraction 
|of the former volume.- 

The casual daters have, in the 
past, seen only a few of the party 
dates going to the niteries. How- 
ever, the large-seaters are now ad- 
vertising headliners far in advance 
in keeping with longterm bookings, 
so that solicitations can be made 
on the basis of the headliners 
booked. Some even have started 
newspaper ads playing up the long 
string of headliners booked in or- 
der to pave the Way for solicita- 
tions. 

While the timing of certain 
events, such as anniversaries, will 
not be changed because of head- 
liners, a boniface is in a stronger 
position to get the date if he knows 
what the attraction will be at the 
time. Large parties can be sewn 
up on the basis of having a strong 
bill. . The urge to get a ater 
share of party business has been 
one of the reasons why many nitery 
owners are booking far in advance. 
|The cafemen have been able to 
|take advantage of the fact that 
| catering costs have gone up to 
|}the point where many organiza- 
(Continued on page 116) 


NELSON EDDY VAUDER 
OK 226 IN L’VILLE WK. 


Louisville, July 9. 

Iroquois Amphitheatre’s 19th 
| season teed off last week (1) with 
| “Varieties of 1957,” vaude type 
bill topped by Nelson Eddy & Gale 
| Sherwood. Outdoor spot pulled a 
|moderately good $22,000 for the 
| week, 
First part of the bill had Four 
| Whirlwinds, roller skating turn; 
| Harmonica Rogues, standard har- 
|monica tooting and camedy; Sla- 

















suckers’ dimes and quarters. In| Venska & Brascia, ballet and jazz; 
this category—including all types | Romo Vincent, m.c., in his nitery 
of amusement machines aside from | turn; Jimmy Nelson with Danny 





Boston, July 9. 
The Hub’s cuffo cultural Arts 


Festival, which concluded a 17-day | 


stand June 30 in the Public Gar- 
den, will play there no more, the 
Parks and Recreation Commission 
declared last week. Commission 
informed festival directors it would 
stick to a previously announced de- 
cision’to ban the exhibition from 
further use of the Public Garden. 


Commissioner Frank R. Kelley said | 


the commission, in rejecting the 
request of Nelson W. Aldrich for 
permission to use the P. G. next 
year, explained that large sections 
remain unusable to the public af- 
ter each festival and it takes his 
workmen the rest of the summer to 
repair the damage. 

Aldrich, chairman of the Boston 
Art Commission and a festival di- 
rector, said at the start of this 
year’s event that his group would 
hire workmen and have the sod 
restored within two weeks. Boston 
Common or the Hatch Memorial 
Shell area were suggested as alter- 
nate sites. Aldrich said the festi- 
val trustees have given long and 
searching consideration to alter- 
nate sites, and it is their conelusion 
that the Public Garden is ideally 
suited for both-the exhibitions and 
the performances. 

Other locations would raise phys- 
ical and financial hazards of such 
magnitude as to make continuance 
of the fest impossible in its present 
form, Aldrich said. The trustees 
asked Kelley to reconsider. 


San Antonio Cafe Theft 
San Antonio, July 9. 
Local police were on the lookout 
for safecrackers who took $400 but 
missed $700 more at the Kit Kat 
Club. Dick Jones, club owner, 
said the money was taken from a 
cabinet safe. 
The thieves failed in their efforts 
to crack the inner vault of a wall 
safe containing the $700, he said. 





jukeboxes—the State of Washing-| O'Day. 

}ton led the nation with a yearly | Second part consisted of Evers & 
gross of $1,304 per machine. Mary-| Delorez, dance turn on wire; comic 
|land was second with $1,245 for | Leo De Lyon, closing with Eddy & 
each machine. Sherwood. 

| In the study for metropolitan| Larry Parks heads cast of “Tea- 
|areas, Washington, D.C., ranked| house of the August Mooh” with 
| first and Boston, second, in receipts | Gene Blakely; John Alexander and 
|per machine for both music ma-! others in support, opening yester- 
{chines and other amusement ma-| day (Mon.) as second week’s attrac- 


chines. 


tion. 








| 

Strapped for Strips | 

Montreal, July 9. | 

Montreal is running low on | 

strippers, ‘says Gerald Fitz- 

Gerald in the Montreal Ga- | 
zette. 

Reason: U. S. cities, especial- 

ly Chicago, are grabbing off 

“exotics” at up to $350 a week. 


Sands, Showboat, 
E] Rancho Vegas 


Fill Exec Posts 


Las Vegas, July 9. 
Archie E. Loveland, vet hotel- | 
man, has been named managing di- 
rector of the Sands Hotel. An- 








‘Walters Sells His Share of N.Y.'s LQ 
To E. M. Loew, Partner for 15 Years; 
See New Deal in Booker & Producer 


+ 


E. M. 
circuit 


the New England 
operator who 


Loew, 
theatre 


| started his partnership with Lou 


Walters about 15 years ago in the 
Latin Quarter, N.Y., will become a 
nitery chain owner on his own, 
He's taking over the N.Y. LQ solo 
as of July 22. Presently no change 
of operation are planned. However, 
it's reported that Coast nitery op- 
erator (Moulin Rouge) and booker 
Frank Sennes~ will take over the 
bookings of that spot, Sennes was 
recently in town to set a deal for 
Donn Arden to handle the produc- 
tion at the LQ. Mme. Natalie Kam- 
erova had been doing the staging. 
Leon Leonidoff, senior Radio City 
Music Hall producer, has also been 
mentioned for the producer's post. 

Loew in addition to operating 
the N.Y. spot will head the Miami 
Beach Latin Quarter. 

The end of this historic partner- 
ship, an unusually long one in 
nitery annals, was not unexpected 
in the trade. The pair had deen 
feuding of late, and bitterness in- 
creased when Walters stepped out 
of the Florida arrangement to lease 


nouncement was made jointly by | the now defunct Copa City there, 
Jake Freedman, president; Jack | Since then there had been reports 
Entratter, general manager, and | that the pair would be splitting. 


Carl Cohen, casino manager. 

The new Sands exec has 25 years 
of inn experience, starting in his | 
hometown of Portland, Ore. He} 
was a top official at the Ambassa- | 
dor, Los Angeles, before coming to | 
Vegas. Before his Sands hookup, 
he was at El Rancho Vegas for six 
years. 

Garr Nelson, singing emcee at 
the Showboat Hotel, has been| 
named entertainment director. Nel- 
son will continue his song chores, | 


The final split came over the 
weekend when agreement was 
reached for Loew to take over Wal- 
ters’ interest said to be 40°, Wal- 
ters stated that his share would 
come to $420,000. Edward Risman 
is expected to remain as LQ gen- 
eral manager. 

Walters said he would continue 
to operate in New York as a cafe- 
man. He'll look around for prob- 
able sites. but hasn’t made up his 
mind whether it would be on the 
east or west side. Meantime, Wal- 


and will in the future book all | : id ‘ 
shows for the hotel. He will also | ters will participate in the cafe’s 
handle publicity and advertising | e@rmings until January. 
under the new setup. ° The Latin Quarter and the 

Appointment was made by Joe | Copacabana have been the most 
Kelley, one of the hotel's owners, successful nitery »perations in New 
who had been handling the book-| York. LQ has been considered par- 
ing. ticularly fortunate inasmuch at it's 


Charles R. Kahn has been ap-| 
pointed by Beldon Katleman as di- | 
rector of sales promotion and con- | 
ventions at El Rancho Vegas. Kahn, | 
a longtime 
and fashion promotion field, will 
coordinate a new sales incentive | 
program for the hotel and assist | 
owner Katleman in projected plans 
for convention development. | 

Next month, Kahn will make a} 
nationwide goodwill tour on which | 


executive in the retail | 





he’ll promote Las Vegas in gen- | 
eral and El Rancho in particular. 








New Jersey’s Vegas-By-the-Sea 








Wildwood, N. J., July 9. 
Paced by Frankie Laine at the 
'Beach Club, virtually all clubs are 
running at capacity with long lines 
awaiting entry. So any remaining 
rubber bands on bankrolls are 
being hastily removed to pact more 
stars. The summer talent budget 
here will now exceed $2,000,000. 

Oscar Garrigues’ 1,800-seat Man- 
or Hotel Supper Club is currently 
offering Georgia Gibbs and the 
Mariners. Comic Artie Dann, the 
Lorraines and the Mike Francis 
band round out the show. Tony 
Martin opens this week. Garrigues 
has re-signed Joni James for her 
fifth return engagement on the 
strength of her showing during 
the July 4 week. She plays the 


Ted Lewis and the 


Diamond Beach Lodge. This show 
was moved up 10 days when Spike 
Jones was forced to cancel his en- 
gagement due, to his tv show re- 
newal. 

Phil Bonelli and Eddie Rossi of 
the Hotel Biltmore Surf Club have 
engaged rock ’n roll and jazz head- 
liners. Opening yesterday (Tues.) 
for a frame were the Four Tunes. 
Screamin’ Jay Hawkins will appear 





Manor for a frame starting July 20. | 
“Calypso 
Carnival” open July 14 for a ten- | 
day stand at the Beach Club of | 


for seven days beginning July 15. 
|The Billy Williams Quartet do a 
seven-day stint starting August 5. 


Val Frances is at Herrmann’s. | 


Lee Nylon and Al Tumulo are at | 
Fairview Keyhole bar, The Town | 


| Ldonet Hampton’s band is expected | and Country boys are at Chateau | 


to fill a late July and early August 
engagement: The house combos 
are the Hi Lads and the Nitecaps. 

With the extension of the nightly 
music curfew until 2:30, nearly all 
spots are hiring at least three com- 
bos to keep the music flowing con- 
tinuously. In addition, many of the 
groups are called upon to play 
matinee jam sessions. 

The Matys brothers at the Hotel 
Grenoble club have added a new 
girl singer, Judy Manners. Joe 
Hough and Nan Jones are also in 
this show. 

Club Esquire has the Jace 
Roundtree trio and the King 
Charles band. Savoy ballroom has 
Ronnie Jones and the Classmates, 
the Skoiaans, the Equadors and the 
Elaine dancers for a rock 'n roll 
package. 

Johnny Burns trio is at Layre’s 
Dutch Kitchen. Frankie Jones has 
joined the Playboys at the Elmira 
club. Marcia Manning and the Tune 
Sellers have joined the Four Aces 
and Fisher and Marks show at Club 
Bolero 








| 





Milan, the only stronghold of | 
couniry music in the area. 

Norman Main is at Grandes 
while the Shelter Haven Marine 
Room has comic Pat Henry, singer 
Mona Carroll, dancer Gerry Cos- 
tello and Len Lewy’s orch. Bob 
Eberle and Mickey Shaughnessy 
have been added to the Sea Isle 
Casino lineup. 

Club Hof Brau, in a sharp re- 
versal from the rock 'n roll trend, 
is featuring a battery of profes- 
sional singing waiters. They in- 
clude Gene O'Neill, Andy Russell, 
Puggy O'Neill, Frankie Springman, | 
Louise Duncan, Penn Faye and the 
Casuals. 

Muriel Draper is at the Black 
Eagle and Viola Klaiss has joined 
the musical comedy cast at the Lou | 
Booth Chateau Monterey. 

Stan Sharp is at the Shamrock 
club while Bill Carter occupies | 
the Shore Bar. } 

Organist Otto Beck, who started | 
his career with Arthur Godfrey on | 
a Washington, D. C., station, has 
returned to the Rio Grande cafe. 





geared to a non-name production 
policy, but frequently brings in 
topliners to get an added boxoffice 

Walters and Loew took over the 
LQ in 1942-following a brief run 
as George White's Great White 
Way. Walters at that time hdd been 
operating the Latin Quarter, Bos- 


| ton which he sold out some years 


after establishing himself in New 
York. Loew financed the N.Y. proj- 
ect with initial capital of $40,000. 

The site had been housing so 
many nitery flops that the realtor 
tried to persuade them not to take 
on the venture. Walters‘ produced 
the shows, while Loew remained 
in the background, but both were 
constantly in conference. The com- 
bination was one of the longer- 
lived boniface pairings on Broad- 
way, being exceeded in the nitery 
field only by Leon (Enken) & 
Eddie's (Davis). 





Nonpro Reader on The 
Reasons for Frisco’s 


Downbeat Night Life 


San Francisco. 
Editor, VARIETY: 

The article in Varrery (June 19) 
on San Francisco night life and 
George Andros’ letter set me in 
motion to the point of putting 
down on paper a few of my own 
reactions to these problems. 

It seems to me the problems of 
San Francisco night life are com- 
pounded of many parts, of which 


| the 20% tax is almost the smallest, 


if a part at all. First of all, and I 
don’t say this critically but, I 
think, factually, San Francisco is 
“behind times” in many things. 
Our bridges were built compara- 
tively recently ... our freeways 
in and around the city are not yet 
complete . . . our stores and res- 
taurants have only in the past few 
years remodeled or opened up with 
fr.sh new decor. So-called night 


(Continued on page 116) 
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Hammock-Swinging Trade Dives 
In ‘Padlock’ on Salisbury Show Biz; 
Tt Oughta Be Declared Disaster Area’ 


Salisbury Beach, Mass., July 9. 

The take at concessions along the 
beachfront in liquorless Salisbury 
seach was off anywhere from 25 
to 50° last weekend, and hardest 
hit outside of the 40-odd niteries, 
bars and liquor shops were beanery 
and motel ops, Lack of money- 
spending customers is attributed 
to loss of the 1,200-seat Frolics as 
a seven nights a week big-name 
nitery 

From Hampton Beach, N. H., the 
next beach up the coast, whose 
vacationers customarily go to Salis- 
bury for nitery entertainment, 
comes word that their biz is being 
hurt by bonedry Salisbury. Ralph 
(. Harris, rea? estate agent, said 
the closing of the top Salisbury 
night clubs would seriously affect 
Hampton's summer trade. 

“People come to Hampton for 
their vacation and go to Salisbury 
for their entertainment,” he said. 
“Now, where will they go? There’s 
not a place in miles that they can 
go for dinner, dancing and good 
entertainment.” How much Hamp- 
ton will suffer this season is hard 
to tell right now, he said, “but it 
will begin to show up this week- 
end and we'll know pretty quickly.” 

“Of course the real test will 
come next year,” Harris explained. 
“Many summer guests come from 
quite a distance and will make 


their reservations for this summer 
unaware of the change in Salis- 
| bury’s status. But, next year they’l! 
| find some place else to go.” 
He pointed out: “I don’t mean 
| that people just come here so they 
can booze it up in Salisbury, but 
after spending all day at the beach 
|; —and the people come here for our 
beach—a man and his wife want to 
| dress up, go out to a nice place for 
| dinner, have a cocktail and see a 
good show. I'll be willing to bet 
| half of the people who went to the 
| Frolics the past years were vaca 
| tioning at Hampton Beach. 
At Salisbury parzhed cash reg- 
| isters were giving ops the blues. A 
| motel owner and prexy of 
town’s newly formed chamber of 
commerce, said: “This place ought 
to be declared a disaster area—it 
looks like a ghost town.” Ops were 
unanimous that they could see no 
benefits in the loss of liquor. “The 


the | 


| drys may say that now we'll get| 


family groups ‘instead of sports 
| But the families bring their own 
| food to the beach, they usually stay 
only for the day—and don't forget 
the family is headed by a man and 
| he likes to go where he can get 
| a glass of beer with his sunshine,” 
| the chamber of commerce prexy 
said. 
Eugene Dean, amusement park 
op who opened a toy store to re- 




















Now 


COPACABANA 


NEW YORK 


The International Dancing Favorites 


at the 


place his shuttered Normandy Ho- 
tel, said: “It isn’t the end of the 
world—thé hurricane # couple of 
years ago was worse.” Dean, who 
said the toy store was offsetting 
somewhat the loss in liquor trade, 
forecast a 25% drop in income. He 
predicted that at the next oppor- 
tunity Salisbury will give liquor an 
overwhelming vote. 

Dennis Mulcahy, whose Frolics 
played’ the top nitery names for 
more than a decade, is open week- 
ends only with a 14-piece orch, soft 
drinks and food cabaret style. With- 
out liquor to pick up the tab for 
the name acts, the nitery had to go 
to the weekends only. Mulhacy said 
he hoped to do okay even without 
liquor, but that it would still take 
time to tell 
year 


4 Board Members Quit 
S.C. Auditorium in Huff; 
Temporary Mgr. Named 


Columbia, S. C., July 9. 
Township auditorium here, op- 
erated by the county, has & new 
manager—temporarily—and a new 
managing board. 
The board was named by the leg- 


how 


islative delegation after four of 
its five members resigned. The 
resignations were triggered, the 


old members said, by a recent re- 
port and audit of a delegation sub- 
committee studying the audito- 
rum and its affairs. 

New board members immediately 
chose C. O. Gobbel, an accountant, 
for a 90-day tour of duty as man- 
ager, instructed him to set up a 
new a@tounting system at the audi- 
torium and determine what emer- 
gency repairs were necessary to 
the building. They said they would 


name a permanent manager at a| homely little north-of-England co-| 


later date. 
Old board members told the leg- 
islative delegation, in resigning, 


he would do this | 


By GORDON IRVING 
Blackpool, Eng., July 9. 
Comedy, with a dwindling touch 
of rock ’n” roll, is the summer key- 
note at this top British vacation 
resort, mecca of millions of lower 
and middle-class holidaymakers 
each year from June to October. 





| . . 

jtop place. Comedians, male and 
femme, have taken over. It may be 
ja sign that the U.K. rage for war- 
blers is dropping off, and that 
funny folk will again come into 
their own. 


Gag merchants top the layout at 


;most of the resort’s dozen live 
vauderies, now playing to near- 
capacity biz at matinee and -at 


twice-nightly performances. 

Jimmy Jewel & Ben Warriss, 
jlongtime English comedy duo, 
| headline a $90,000 George & Al- 
| fred Black production at the 3,000- 
Fe Opera House’s “Big Show of 





1957,” annual highspot of the town. 
|A Burning Oil Wells spectacle is 
the eye-catcher. Yana, tv thrush, is 
featured. 

Bob Monkhouse, tv panelist and 
comedian, gags slickly in the 
George & Alfred Black “Startime” 
next door in the Winter Gardens 


edy support in Ken Morris & Joan 
Savage. Monkhouse is a new but 
big marquee name for the millions 
of tv-conscious vacationers. 
‘Summer Showboat’ s 

hird George & Alfred Black 
(pool!) production, geared on more 
earthy lines, is 
boat” at the Palace, 





starring a 


medienne, Hylda Baker, a popular 
name hereabouts with her local- 
| flavored comedy. Femme funstar 


The singers no longer hold the} 


Pavition, with another strong com- | 


“Summer Show- | 


Brit.’s Blackpool Starts Summer Run 
As Cross Between Coney & Vegas 


Theatre, with comedian Vic Oliver 
and chirper Anne Shelton. Support 
acts include diminutive’comic Jim- 
my Clitheroe, Lenny the Lion (ven- 
triloqual act presented by Terry 
| Hall), Musical Elliotts, and Bob 
| Hammond's Cockatoos. 

| Joan Regan, English tv chirper, 
was originally billed for this 
Queen’s production, but was al- 
lowed to bow out following court 
case after dispute over whether 
she was pacted for this show or 
for a London Palladium stint. 

Three Pier productions, unique 
aspect of English summer show biz, 
go on merrily, with bright array of 
name acts at each of South, Central 
and North Piers. These are seaside 
pavilions astride actual piers jut- 
ting out into the ocean, furthest dis- 
tant from town centre being the 
| South Pier Pavilion. Here a come- 
| dian new to Blackpool, Denny Wil- 
| lis, son of vet Scot comedian Dave 
| Willis, is being featured in ‘Rockin’ 

The Pier.” Production is presented 
by James Brennan in association 
with Johnnie McGregor and Pete 
Davis Ltd. 

South Pier has to fight against 
its obvious distance from centre of 
| town’s festivities. Willis, already es- 
tablished at holiday spots in south- 
ern England, is enhancing his repu- 
|tation here, but has to guard 
against gabbing too rapidly in Scot 
style. 

Central Pier show, “Let’s Have 
Fun,” has comedians Morecambe & 
Wise, plus trumpeter Kenny Baker, 
singer Joan Turner, the slick 
Canadian group Three Deuces, and 
vent Dennis Spicer. 

Delfont’s North Pier 

For the first time Bernard Del- 
| font, London impresario and ten- 

percenter, has taken over at the 


that they did not approve of “in- | has recently risen from compara- | North Pier Pavilion. The result, on 
sinuations” in the report, and were | tive normality to topline status via/ grander scale than in previous 
thus stepping out of the posts. | a few tv spots and comedy position-| years, is “Showtime,” produced by 
Board members are not paid for|ing at head of previous Blackpool |ty megger Ernest Maxin, and star- 


their work, and serve for an in- 
definite period. Previous manager, 
A. H. Ron, already had announced 
his retirement, but moved up the 
date to coincide with the resigna- 
tions 


R-B’s Supermarket Sale 
For Its Ballpark Date 


Albany, July 9. 

Ringling Bros., Barnum & Bailey 
Circus will give six performances 
at Hawkins Stadium ball park in 
Menands, Aug. 2-4, under sponsor- 
ship of Ted Bayley and Bob Sny- 
der, It’s the first time that a major 
circus has showed, without a tent 
setup, in the Albany area, Seating 
capacity will exceed 10,000 for each 
show, scaled to $3.30. 

Advance sale is to be conducted 


through supermarkets—Albany Su- | 


revues at the Queen’s and South 
Pier shows. She is limited to local 
market, but this is a wide one, 
with huge hinterland population 
from England’s industrial belt and 
|a guaranteed shop-window most of 
| the year round. 

| Tom Arnold, London impresario, 
|in conjunction with local showman 
| Jack Taylor, is staging another 
| fun-angled show in “Rocking with 
Laughter” at the cinema-turned- 
| live-theatre, the Hippodrome. He is 
| featuring two youngsters, both of 
the zany variety, in Ken Dodd, a 
rabbit-toothed comic with great 
| potential, and Stan Stennett slick 
|gagman already established via 
| London shows and tv and radio. 
Glamor segment is filled by blonde 
tv chirper Jill Day, who bowed out 
of last summer’s Opera House “Big 
| Show” here because of a break- 
down. 

Just Like The Yanks 





LANDRE : VERN 


kk 


DIRECTION 
GENERAL ARTISTS CORP. 





The Hippodrome show is aping 
U.S. giveaway shows in parte A 
i ; weekly “Take It Away” game, with 

Suit Vs. Gisele Szony | prizes totalling $1,500. 
Los Angeles, July 9. Only legit offering, apart from | 

Breach of contract suit seeking|symmer stock season of weekly | 
$7,500 was filed in Superior Court | comedies at the local rep house, the | 
here against Gisele Szony by per-| Royal Pavilion, is an H. M. Tennent 
sonal manager William J. Harty, | Ltd. presentation in association | 
Harty said he made an agree-| with Sydney Box of “Ride A Cock | 
ment with the dancer in October,! Horse,” new comedy by William | 
1955, to be her personal manager | Barrow. Stars are the tv husband- | 
for one year at a fee of 15%. Suit | wife partnership of Wilfred Pickles 
alleged she declined to accept his | and Mabel, strong north-of-Eng. 
services after February, 1956, and | favorites, teamed together in * 
asked the $7,500 as commissions| play for the first time. — z 
due on her estimated earnings of Innovations are two limited July 
$50,000 for the year. | afternoon seasons, both geared to 
i ——_—__-_— | catch the moppet and teenage trade 
in post-midday period before the | 
younger element go off to evening | 
dancing. One, presented by Harold | 
Fielding, features rock ’‘n’ roller) 
| Tommy Steele at the Palace Thea- | 
party | tre, and the other stars Sooty, tv} 
on€/ty puppet manipulated by Harry | 
| Corbett, in eight weeks of matinees 


permarket, in this city. 





By Happy Benway 
Saranac Lake, July 9. 
Our “We The Patients” 
and celebration on July 4 was 
of the best ever handed to the ail- 


ing gang. The shindig was made ; 

ssil $i ir } t the Queen's. 
possible by Joe Sinclair and the | # yo the ; : 
TATSE boys. of the Broadhurst | Steele disk, vaude and + bang oe 
Theatre. N.Y. Chairman was Ar-| in U.K., and recently starred in his) 


thur Slattery | own biofilm at 20, is 7 to be a ue 
> Filkins , :.)| draw. Teenage vacationers ye | 
agHareld Wilkin pn Saggy Bien booked seats from all parts of Bric | 
with the Will Rogers hospital man-| tain. One girl sent $40 to eeneeve 
tenance department, he place for every ne men tI 
One of the biggest thrills for the | Mai a on Pe r= a the 
bedded patients at the Will Rogers | ,.. cent “ ?. A Show at 
hospital was having Abe Montague, | 1957 summer oe ee aeons 
Ned Shugrue, Murray Weiss and|the Derby Baths, titled “Big 
Richard (IATSE) Walsh person-| Splash of 1957,” and starring com- 
ally calling in each and every room| edy gang Albert Burdon & Co., 
to mitt and greet those who are | with Robert Earl, disk singer, and | 
staging a comeback. featuring jungle boy Tarzan Jr. 
Tommy (IATSE) Minor in for aj With Cheetah. Special prices are 
weekend visit with his mother | being given for moppets. 


is 


ring Ruby Murray, Tommy Cooper, 
}and Lancashire comedian Ken 
| Platt, with the Four Jones Boys, 
Morton Fraser’s Harmonica Gang, 
Delrinas, etc. 

Arrival of Delfont on the Black- 
pool scene marks the end of the 

(Continued on page 116) 
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| THE GLAMOROUS NEW | 
HOTEL f 


AVERY 


Show folks are raving about the = 
all new Hotel Avery. All new, large, 
beautifully furnished deluxe rooms © * 
with private bath and television. ©. 
Many Air Conditioned. cs 


AVERY & WASHINGTON STS. © 
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“THE COMEDIAN” 


The Only Real Monthly 
PROFESSIONAL GAG SERVICE 
THE LATEST — THE GREATEST — 
THE MOST-UP-TO-DATEST 


Now in its 84th Issue, containing 
stories, one-liners, poemettes, song 
titles, hecklers, audience stuff, mono- 
logs, parodies, double gags, bits, 
ideas, intros, impressions 

personations, political, interruptions. 
Thoughts of the Day, Humorous 
Views of the News, etc. Start with 
current issue, $15 yearly — 2 years 
$28 — 3 years $40 — Singie Copies 
$2.00 — NO C.0O.D.’s. 


BILLY GLASON 
200 W. 54 St., New York 19 
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Thanks to 








Sally Frick whose progress is of 
special mention. 
Write to those who are ill. 


James Brennan, local Lancashire 
| impresario, stages his annual revue 
‘in the more intimate little Queen’s 





A. TAVEL 
Paris 
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LOUIS SOBOL 
N.Y. Journal-American 
4 L IN 
FUNNIEST GIR : June 29, 1957 
AMERICA pe ale Ronvias febesery 2, 1953, after 
“A star We : St time a singi 
male star. er Las + natienne at La Vie En Rose etl 
“Out of Holtywmaienne Sue - 
Carson, © 4" 1 the : 
in the year t 4 
ee ra night, she wh Person 
nua én ae - open at the Copa o 
SRE 1¢ © . pa 
ot euthanased ite & fensy 
teen-ager» - wo manony Pay Prediction—she’s ripe 
- oofed wolves, recording is ref Wad star... Her material 
oP rebrities and Séenedien ingly Original. A great 
pant dancer. ventrilo- ienne, 
Sj . a - Coo 
quis, impersons ‘i — i. “its SOBOL 
.. §6Sue'll ken Ournal-Americ 
ved Sullivan's already *P° ican 
for her.) N 
EARL WILSO 
| N.Y. Post 
; 
July 2, 1957 
ji the 
“Jules Podell “es what 
“The 
stealer is Sno a ttoPPer and 
dienne, but f, n, a come- 
| “hie red sad cute. 
enerally known that 
cave for Martha Raye and the 
i ters (and Cindy 
= them aren 
unny. Also taler 
au she is roth * alee she _ 
© everything. And does!” 
; LEE MORTIMER American 
Daily Mirror . 
i 
i Currently 
| ANA 
| Lad COPACAB 
s ppearing on 
ED SULLIVAN’S SHOW oa NEW YORK 
CBs-TY 
i July 14, 1957 
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9165 Sunset Boulevard 
Hollywood, California 
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Casino Las Vegas Show at $5 Top 
An SRO Eye-Opener in Arg. Theatre 


By NID EMBER ' 

Buenos Aires, July 2. 
The Casino Las Vegas Show | 
opened in B. Aires’ Opera Theatre | 


Friday night (28) and has been) 
sold out since, despite a $5 top do-| 
ing two shows nightly and playing | 
the audiences of 5,000 a day. 


What’s more, Sol Lerner, the 
show's manager, and Clemente | 


diture is a must for pleasure-loving 
Argentines. 
Senoritas & Rock ’n’ Roll 

Lerner’s first view of the masses 
of humanity in search of enter- 
tainment along the Avenida Corri 
entes any night a week,, practically 
bowled him over. “Corrientes any 


night” he told the press boys, “is | 


like Times Square on New Year's 


Lococo, the Opera's owner-impre-| Eve.” This is a part of Argentine | 
sario, are completely sold on each | life which Americans haven't been 


other. | led to expect. They have some dim 
Lerner feels remorseful when he | ideas about narrow streets with 


recalls the brushoff treatment giv- 
en the Lococos in New York when 
their bid was first mulled for a 
Casino Las Vegas tour. Unhappy 
experiences with some “South 
American“ impresarios, he says, 
have left U. S. promoters wary of 
booking in this part of the world. 
The cold fact is that no big Ameri- 
san show has ever before hit B. 
Aires. Attractions like the Joos 
Ballet or Dunham Dancers and 
Theatre Ballet have come, but) 
mainly under concert management | 
auspices, which does not connote. 
the same ballyhoo. 
Lococos Beat the Rap i 
1) sorts of coin’ and other guaran- 
tees were demanded of the Lococos 
before their overtures were even 
considered. Each time they met a 
stiff demand, an even stiffer one 
was made. They had to put up a 
guarantee of four weeks’ salary for 
the entire cast, transportation for 
43, purchase costumes, music and 
even sent up their own decorator 
to the States to get ideas for the 
sets 
Since arrival here, Lerner has 
realized that if a reputable firm 
is involved, producers need have 
no qualms about booking for Ar- 
gentina, The Lococo circuit has | 
gone out of its way, to do more 
than was asked of it. Across the 
wide front of the Opera Theatre, a! 
lavish marquee is keeping day-long | 
crowds gaping from the opposite | 
pavement. Centre of the sign is a. 
huge roulette wheel, cutouts of | 
June Taylor dancers representing | 
the numbers. The girls rotate in a) 
setting of fountains playing amidst | 
tropical plants, while a aera 








columns list the show's features. 
The theatre has been fitted with | 
32 dressing reoms, plus a company | 
lunchroom, so food can be had) 
during rehearsal. As the show has | 
been advertised on the entire Loco- | 
co chain ef film theatres, crowds | 
storm the boxoffice every day, and | 
though the $5 top is a severe test 
for most local pockets, this expen: | 
er | 
| 
} 
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(New Owner- ay, Coane & 
Management) Available = 
@ ALL BRAND NEW Sultes with t 
FURNITURE Kitehenette 
@ ROOMS WITH * 
PRIVATE BATH FREE Radio In » 
@PARKING OW every room 
SAME STREET 
$5.00 | $7.00 Call: : 
up up COlumbus 
Single | Double 5-6300 * | 
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iron-grilled windows, behind which 


sit senoritas in lace mantillas, list- | 


ening to a guy in broad black hat 
twang a guitar and whisper passion 
ate sibilants through the bars. They 
find senoritas riding pillion (sad- 
dle) on scooters behind leather- 
coated swains, chasing to rock 'n’ 
roll sessions with LP albums of 
The Platters under their arms. 

The point is that tv has yet to 
hit the Argentines, so they still 
go out for entertainment. This 
market can assure American per- 
formers from 10 to 20 weeks 
more work at good salaries every 
year, amid living conditions far 
cheaper than those at home. 

The Lococos laid on a-steak and 
champagne meal for the entire 
company when it got off the plane 
in B. Aires, after the long hop from 
Miami. Another champagne and 
caviar party followed the opening 
night click. 

The original 10-week contract 


may spread to 20 weeks, although | 


June Taylor and Sol Lerner must 


hop back to New York next week | 


for tv commitments. Present plans 
are for the show to take in Monte- 
video, Sao Paolo and Rio de 
Janeiro on the way back to N. Y. 














Having a Ball 


Continued from page 113 





tions as well as individuals throw- 
ing functions have found it more 
economical to take the party to a 
cafe rather than bring in caterers 
and entertainers. 

Because of the upsurge in party 
business the club owners have been 
forced to depend on that class of 
business for a substantial part of 
their revenue. Virtually every cafe 
now has a banquet manager with 
some of the larger spots having 
several salesmen as well. 

All this activity by niteries is 
bringing gloom to the orthodox 
club date agent. Of course, many 


organizations still prefer to stage | 


their own soirees, but mounting 
costs in all departments are figured 
to cut down that number. In addi- 
tion, there’s a growing tendency 
by nitery owners to deny their acts 


the right to double from cafes to | 


club dates, so that it becomes more 
difficult to book. Another factor 


contributing to the woes of the club | 
date agent is the inability to line) 
up headliners long in advance. | 
Neither agencies nor acts will take | 


a chance on ruining a longterm en- 


gagement or a profitable week for | 
| the sake of one-nighter, 


all of 
which works to their disadvantage 
when soliciting dates. 

The industrial shows and the 
large conventions are becoming the 
major hopes of the club-daters. Oc- 
casions calling for book shows, or 
in ‘situations where gigantic budg- 
ets are available, can still be 
worked out in favor of the casual 
bookers. In other fields, the going 
is becoming rougher. 
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Presenting in Person Those International Stars 


BILL HALEY 


WRITE — WIRE — PHONE 


JOLLY JOYCE AGENCY 


COMETS 


Niters July, Aug., Sept. 


PHILADELPHIA 
Walnut 2-4677 
Walnut 2-7343 
Walnut 2-3172 








| Mixed Acts & Cuisine 


Honolulu, July 9. 
International-slanted floor 
show is drawing extra biz to 
the nabe Oasis Cafe & Night 
Club, which features Ameri- 
can, Japanese and Mexican cui- 
sine. 
Topping the new show is the 
Sakakibara Dance Troupe with 
a routine of classical dances 
of India. Featured is Gussie 
Sta Ana, billed as “the Manila 
Bombshell.” Also on the bill 
| are vocalist Masahiro Kondo, 
entertainer Tommy Fujiwara, 
and the Rueben Yap Trio, 
which includes one Hawaiian. 


— §.F, Night Life 


=a Continued from page 113 




















— 
clubs have yet to catch up with 
this. 

Compare Fack's II, the Black- 
hawk, Macumba, Storeyville with 
similar spots in New York or Los 
Angeles. A€mittedly there are 


overly inviting. Be that as it may, 
these and other San Francisco 
night clubs, bars, ete., are styled 
| with a leftover '30s atmosphere 
that is depressing. Then too, San 
| Francisco seems to have a strange 
custom of collecting a door charge, 
which immediately reminds the 
customer that he is going to spend 
more than he wants to before he 
even sets foot in the place. 


‘Thug’ at the Door 

What a way to start an evening 
of pleasure! You're greeted at the 
door by someone who generally 
looks and dresses like a thug. After 
being relieved of several dollars 
you find yourself at a table or a 
| bar stool or a standing place and 
you gaze around, if you can see 
through the bad ventilation, at the 
badly decorated atmosphere. You 
are then, and all through the even- 
ing, accosted by a waitress who 
makes no secret of the fact that 
she is there to “hustle drinks,” and 
jhasn’t the slightest interest in 
making your evening pleasant. Not 
only that, but the drinks seem 
microscopic in size, and when they 
are brought to the table you must 
pay for each round as they arrive. 
All of the above seem to be native 
customs peculiar to northern Cali- 
fornia. In most cities a cover 
charge or a minimum is accepted 
and you pay your bill as you leave. 

Then there is this aspect of the 
situation. The large Bimbo or Vil- 
| lage type of spot seems to be on 
the way out. The smaller places in 
either a bohemian or at least a 
fairly decent atmosphere seem to 
be on the increase. The problem 
of the hotel room is undoubtedly 
related to this trend. Smaller, in- 
|teresting and more attractive 
places seem to have more of a 
chance, be they a jazz room, a sup- 
per club or just plain bar. 

Spenders Not Attending 

| Another local puzzle is that, gen- 
erally speaking, the ‘people with 
money to spend are not educated 
|to attending night clubs. In San 
Francisco such activities have not 
j attained any social stature. San 
| Franciscans will go out to a res- 
taurant, be it fashionable and new 
such as the Ondine or Piro’s , . 
| or colorfully old San Francisco as 
Jack’s Amelio’s ete. But to date 
| there has been little reason to go 
beyond this stage of “going out.” 
There is no cafe society here 


== | (which is just as well). There is no 


|}inducement of “being seen” or 
keeping up with things. There 
seems to be a certain stigma at- 
tached to S. F. bistros . .. left 
over perhaps from the City’s wilder 
days. 

The only operation that has 
bfoken through this apparent bar- 
rier is The Matador, probably be- 
cause Barnaby Conrad was smart 
enough to have society money back 
him originally, and because he him- 
self had the good taste tol create 
an atmosphere people enjoy being 


in, 

Although I am not in the busi- 
ness and have no connection with 
it, it seems to me there is more to 
running a room than providing 
topnotch entertainment in the form 
of name acts. Dick jockeys’ plugs 
may help stimulate a_ certain 
amount of business, but over the 
long haul topnotch surroundings 
and good service will do a better 
job. Chester A. Rhodes. 


Inside Stuff--Vaude 


It’s now necessary to book nearly a full year in advance if a ftitery 
owner is to get the top layer of European acts, according to Lou 
Walters, operator of the Latin Quarter, N.Y., who recently returned 
from:a trip abroad. Walters pointed’ out that many of the cafes in 
Europe hire their acts for long periods and when that’s through, they 
generally have several choice locations on the Continent waiting. Thus 
an American operator has to be able to come up with a long guarantee 
at a higher figure and make arrangements a year ahead of the date 
if desired talent is to be imported. 





Fay Cullen widow of Mike Cullen, longitme Loew Theatres dis- 
trict man in Pittsburgh and before that pilot of the circuit's Penn 
there, has joined “Ice Capades” company as secretary to Nate Walley, 
the blade show’s company manager. For last couple of years, Mrs. 
Cullen has been working for Stanley Warner in New eYork. Before 
her marriage to Cullen, she was Girl Friday to M. A. Silver, Warner 
Bros. and SW zone topper, having come to Pitt with him from Albany, 
where Silver worked before he was transferred to Pitt to replace 


bia U. 


Harry Kalmine when latter was upped to g.m. for WB Theatres. 





John Giordmaine, under-five-foot Toronto magician who recently 
appeared on the CBS-TV Ed Sullivan show, is a Maltese-born, ex- 
Swift Packing Co. electrician. He got $500 for 90 seconds on the show. 
He has appeared in London, Paris, 
regular night club dates because he dislikes “the unpleasant nomadic 
life of the variety artist.” Giordmaine makes his daytime living per- 
forming his tricks in the magic shop of Eaton's, Toronto department 
| store, where he’s been for 27 years. He’s 58 and has a son at Colum- 
places in both cities that are not | 


Rome, Miami and L.A., but avoids 














Lawrence Wright regime. For the 
past 32 years this Londen song- 
writer and showman, known in Tin 
Pan Alley as Horatio Nicholls, has 
presented seaside shows on the 
North Pier. He has bowed out so he 
can devote more time to other 
projects, including upcoming film 
biog. 

Annal Tower Circus, starring 
Charlie™Cairoli, Anglo-French 
clown, is stronger this summer than 
previously, with eomedy, acrobatic, 
animal and aerial acts. The Flying 
Marilees, aerial Texans, well-timed 
threesome, score with outfronters 
in this one-ring circus, running 
thrice daily at height of vacation 
season. 


Sunday cencerts are another as- 
péct to the summer bonanza at this 
cross twixt Coney Island and Las 
Vegas. The Four Lads, from U.S., 
starred on June 30 under Harold 
Fielding banner at the Opera 
House, and also took part in the 
peak-hour indie tv series “Meet the 
Stars at Blackpool,” now being 
beamed weekly from the resort in 
place of the winter-spring show- 
oe Night at London Pallad- 
um.” 


This tv program will catch many 
incoming U.S. acts, touring Brit- 
ain’s vauderies and- stopping-off 
Sunday nights at Blackpool. 

Amusement traders of every va- 
riety do a roaring business day and 
night. along Blackpool's “Golden 
Mile,” neon-lit promenade by the 
sea front. Mock-auction operators, 
driven from other towns, have set 
up shop. 

Catering to both resident vaca- 
tioners and day trippers, incoming 
traders and local shopkeepers fre- 
quently keep open until midnight, 
defying local regulations. Closing 
hours are normally 8 p.m. Some 
traders can take $300-$400 on busy 
summer Sundays. 

A local body of opinion is against 
“degrading sex shows” on the 
town’s Golden Mile. One Blackpool 
minister, Rev. George Artingstall, 
has gone as far as to say that Black- 
pool “holds a viper to her bosom 
by giving entertainment space to 
such demonstrations.” 

Town has no gambling casinos, as 
in Nevada, and only lukewarm 
spending is indulged in via amuse- 
ment machines and games. Niteries 
are unknown apart from one new 
bid, the Pink Elephant Club, pre- 
senting a twice-nightly floorshow, 
with tv chirper Lorrae Desmond 
and emcee Ray Burns. Dancing is 
until 2 a.m., with members-only 
safeguard. 

Anticipate 10,000,000 

This summer 60,000 persons daily 
will shell out to see the town’s 16 
live shows. Season’s total is likely 
to work out at approximately 10,- 
000,000. Coach parties to figure of 
3,500 per weekend will arrive, this 









Blackpool Starts Run 


Continued from pre ———— 


CAB CALLOWAY 
“COTTON CLUB REVUE” 


“THEATRE THE STARS” 
CENTRAL PARK, NEW YORK 
Mgf. BILL MITTLER, 1619 Broadway, New York 


——______ | 


number increasing in fall for the 
anual illuminations, said by many 
American tourists to be bigger and 
brighter than the lights of Coney 
Island. 

Estimated the illuminations, 
billed as “The Greatest Free Show 
on Earth,” encourage over 3,000,- 
000 extra visitors. 

Standard of British vaude is be- 
ing well maintained, with produc- 
tion qualities of revues high con- 
sidering limited stage facilities in 
many houses. Accent on comedy 
rather than pop songs is intriguing, 
although Yana, tv warbler, holds 
down a bright spot in the Opera 
House, and thrushes like Ruby Mur- 
ray, Anne Shelton, Jill Day and 
Joan Turner keep up the femme 
interest. 

It is still one of “the greatest 
free shows on earth.” You can bed- 
and-breakfast still for as little as 
$1.80, and live quite merrily and 
cheaply on the English worker’s 
staple of fish-and-chips and beer. 

World show biz would be the 
poorer and iess interesting if Black- 
pool were to disappear. 

— 


KEN BARRY 
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SUMMER SPECIAL! 
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COMEDY MATERIAL 
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Uneasy Lies the Crown 
Of ‘Miss Oregon’ as TV Ed 
Labels Contest ‘Rigged’ 


Portland, Ore., July 9. 

Sonja Landsem was selected by a 
panel of five judges as “Miss Ore- 
gon” for the “Miss Universe” con- 
test set for Long Beach, Cal., next 
week. She outbeautied 16 others 
and was declared winner by one 
vote. Everyone went home peace- 
fully. 

Last week, a kingsized hassle de- 
veloped regarding the winner. Jack 
Hurd, editor of TV-Radio Preview, 





Flu Cancels Troupe 
Honolulu, July 9. 
Asiatic flu epidemic which 
has been sweeping the islands 
“wiped out” the floor show at 
the Top o’ the Isle nitery in 
the Waikiki Biltmore Hotel 


FREED R&R’S 1206 AT |] ong ‘Ath’ 
B’WAY PAR BEATS FEB. Long ‘4th Weekend 


Alan Freed and rock 'n’ roll are | 
| still going strong in the N.Y. met- | 
| ropolitan area. His one-week stand | 

last week. 


Headliner Haunani Kahale- | at the N. Y. Paramount, which | 
wai and 12 members of her jended last night (Tues.), was a 9? | 
Hawaiian- Polynesian troupe | shade better than his previous ap- Rock " Egg Roll | 
were bedded by flu, as were | pearance last February. Freed and Wildwood ! J. July . 
some members of the orches- jhis retinue pulled $120,000 as | Bud and Dave Moore have 








| 








hollered “rigged” to both the Ore- 





gonian and Journal newspapers. 
The story grabbed plenty df space 
and air-time. 

Irving Rotenberg, rep for the 


sponsoring American Health Siu- | 


dios, asked the judges to select six | the 


femmes for the finals. When the | 
votes were tallied, Miss Landsem, | 
also an employee at AHS, was an- | 


nounced winner. Hurd, one of the | City, and the Manor House, Wild- 


judges, charged that there was too | 
much “mystery” about the ballot- | 
ing and too many “coincidences” | 
surrounding the entire shindig. | 

The ballots were counted in the | 
presence of several persons. Miss | 
Landsem was the choice of the au- | 
dience at the Paramount Theatre | 
where the crowning took place. 

Hurd’s tirade raised a great deal | 
of commotion and many eyebrows. 
It also left a bad impression of this | 
type of contest. Oscar Meinhardt, | 
official in Long Beach, stated that | 
Miss Landsem will be the official | 
rep for Oregon. Paramount The- | 
atre manager Dick Newton and his | 














substitute band. j date Club with a decided change of} 
: ; offering Indie Chino, “the | 
ting in a spot vauder at the Radio 
Las Vegas, 12 weeks annually for 


He's slated for 2. 10-day stand | pace from previous seasons 
Vaude, Cafe Dates 
oo : - 4 China Doll of the Blues,” and | 
| City, Minneapolis, starting tomor- 
three years .. . Davis & Reese hit | 
House, Pittsburgh, | 
Sie kanes" Belafonte SRO In 


lat the Brooklyn Paramount, start-| W%€" rock ‘n’ roll was the ex- 
Two Gents. 
New York row (Thurs.), topped by Herb . 
Holiday 
travel with Tony Martin on his 


| ing Aug. 30, clusive menu. 
lia : . i. orn . —_—_:-—— 
Deal is being worked out so that | 5)riner and the Jimmy Dorsey ‘Ath’ 5 Fj i 7 
ans rirewords! 
Aug. 14 
dates at the 500 Club, Atlantic 


tra, forcing room to rush in a | against $119,000 on his previous | opened the new Moore's Inlet 
J ae 3 This season, the Moores are 
Paramount cireuit is also put- 
Eartha Kitt will play El Rancho, | @"4 batoned by Lee Castle. 
It Happens in Hub 


As Thousands Jeer 
Boston, July 9 

NW at Top Scale Hub’s July 4 fete was spoiled 

evre for 20,000 on historic Boston Com- 
mon when the skedded mammoth 
fireworks show was abruptly can- | 
celled Thursday night (4) because | 
the contracting technicians failed 


wood ... Dorothy Collins opens at 
the Thunderbird, Las Vegas, to- 
morrow (‘(Thurs.) before heading 
for outdoor dates in St. Louis ile | 


m7 Seattle, July 9. 
Kansas City ... Lucille & Eddie; spo is the rule f . 
Roberts set for this 11th date at) Pruged ge dey the north 
the Radisson Hotel, Minneapolis, | West stands of Harry Belafonte. 
Aug. 15. |} Orpheum Theatre, 2.600 - seater 





| 
| to show. 
—- | scaled $5-$6, sold out 10 days , ce _ 
Chi prere $13,000. Par | Police cruisers equipped with 
icago ahead, tor hiadadl aramount, | loudspeakers brought the news to| 
Stu Allen pacted for Stardust Portland, seating 3,000, scaled) the packed throng, while city offi 


Club, Wichita, Kan., Monday (15), | $3.50 to $5.50, was likewise an | cials tried to determine what had 
for two frames with Lori Stevens |early sellout, handling $16,000.| gone wrong. Jack Brown, director 
on same bill . . . Wee Bonnie Baker | Exhibition Forum, Vancouver, B.C.,| of public celebrations for the city, 
set for the Dunes, Vegas, tomorrow | with 7,000 capacity scaled $2.75 to| expressed “profound regret at this 
(Thurs.) . . . Joni Wilson & Scots | $4.75 also SRO at $27,000. unprecedented occurrence” and an- 


(4) into Rainbow Grill, York, Pa., . on 
July 29 for one week .. . Ann ag Spokane, the fourth city on the nounced that the pyro show would 


staff were not involved in the rhu- | wards & Headliners (2) into Candle- | Toute, with Northwest Releasing of 80 on at some evening in the near 


barb. | 





Hub Storyville Reopens | 
Boston, July 9. 

After a two-week closing for 
preparation of the Newport Jazz 
Festival, George Wein’s Storyville, 
now airconditioned, reopened last 
night (Mon.) for the remainder of | 
the summer with a no minimum, | 
no tax policy. | 

Summer attractions include} 
Ruby Braff with a séven-piece | 
group and Leon Sash, accordionist. ' 


light, Joliet, July 16 for two frames. | Seattle handling the N.W. dates,’ future. 

.. . Ink Spots into James’ Hideaway | is a “late” town, but at that a sell-| The crowds were angry at the 
yesterday (Tues.) .. . Feur Shades | out is not likely as the Colisebm| announcement of cancellation of 
of Rhythm set for Bar of Music | seats 7,300, scaled from $2.to $5.\the fireworks display for which 
today (Wed.) for two weeks. Seattle date is tomorrow (Wed.).; one of the largest throngs in the 


| Seater of the Common was gath- 
’ ° ered. Major John B. Hynes ‘office 
DJ’s Arctic Tour San Francisco, July 9. | said that Sockdand Pireusebe wes 

Deejay Gordie Baker, of WSPR,| Harry Belafonte drew a smash} given three contracts totalling 
Springfield, Mass., will head a | $86,500 in seven performances at | $5,000 for displays at Boston Com- 
troupe which will tour Air Force | the Opera Housé at $5 top. SRO | mon, Smith Feld, Bright and Co-; 
bases in Labrador, Newfoundland | for 3,300-seater is $95,000. lumbus Park, South Boston. By far | 
and Greenland. Fat b.o. was credited in large|the largest part of the money, 

Trek will start late August or| part to promotion from William | $2,500, was to have been spent for 
September. | Zwissig’s Curran-Geary staff. the Boston Common display. ' 





| Wham $86,500, S. F. 








Jampacks A. C.; 


Satchmo-Hamp-Ella at Warner's 


Atlantic City, July. 


With the weatherman a firm 


| ally—Sunday excepted—the resort 
|and suburban areas played to one 
| of the greatest four-day Fourth of 


July weekend crowds in its history. 


| They packed the beaches, stood in 


long lines for food and drinks, with 
hotel, motel and rooming house 


| accommodations next to impossible 


to find. 

All resort business worked to its 
full capacity. It was aided some- 
what by the coldness of the surf, 
which registered a chilly 65 de- 
grees on all four days. This dis- 
couraged bathing, forcing many 
who would have passed most of 
their time on the beach to don 
clothes and look for other amuse- 
ment, which they found on the 
piers, in the motion picture houses, 
or in the 300-0dd spots which dis- 
pense alcoholic beverages. 

Another shot in the arm for re- 
sort business is the National House- 
ware Show which opened yesterday 
(Mon.) in the city’s big Conven- 
tion Hall, with 20,000-plus buyers. 

Tops on the talent parade this 
week is the appearance of Louis 
Armstrong and his aggregation, 
Lionel Hampton and his band and 
Ella Fitzgerald in George A. Ham- 


id's huge Warner Theatre with 
shows scheduled from tonight 
(Tues.) until Monday (15). This is 


the first live show to appear this 
season at the Warner this season, 
usually a first-run film house 

Singer Lillian Briggs and come- 
dienne Jean Carroll headline Steel 
Pier vaudeville (7-13), while May- 
nard Ferguson and Gene Krupa 
Quartet play in the Marine Ball- 
room through Thursday (11) with 
Woody Herman in through July 18. 

Quarterdeck Theatre, which 
housed legit shows for the past dec- 
ade, opened last week as a motion 
picture house featuring foreign 
product and playing “Wee Geor- 
die.” Marty Portnow came into the 
Hotel Brighton Punch Bowl last 
week (4). 
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like a house ofire . . 


non is in the headline 








— 
ae 


HERB KELLY—Miami Daily News 


“There's a comical guy at the Eden Roc's Cafe Pompeii this week mak- 
ing his 3rd appearance in this area within a year—he's Jackie Kannon 
- +» Works effortlessly, fights with nobody and in his quiet way goes 


GEORGE BOURKE—Miami Herald 
",.. A hot firecracker named Jackie Kan- 


“DOLPHUS BIRD” b/w “TROUBLES” 














spot at the Eden Roc 


July 13-20, MANOR HOUSE, 
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Chez Paree, Chi 
Chicago, og A 2. 
Milton Berle with Betty George, 
Stan Fisher, Metropolitan Sextet, 
Dunhills (3); Ted Boyer, Ted Fio 
Rito Orch (12). 
minimum, 





Come summer holidays and 
Chez Paree niteowls are bringing 
along their school-age kids. While 
in a more lusty vein than his tv 
characterization of Uncle Miltie, 
Berle gives the lie to bluenosed as- 


$1.95 cover, $4.95) solidly. 


instead of platform he normally 
3. 
Two 

offered 


roduction numbers are 


Joe Francisco's 
Walk. 


Desert Inn, Las Vegas 
Las Vegas, July 2. 
Patrice Munsel, Jackie Miles, 
Arthur Marwell, Steve Wiland, Art 
Johnson, Cleone Duncan; produced 
by Robert Schuler; staged by Rod 


sertions about what kind of com-|Alerander; special ‘material by 
edy is adults-only material. If|Irving Graham; Carlton Hayes 
anything, the tots present open-|Orch (18), Don Arden Dancers 


ing night showed less embarrass- 
ment at the ribald humor than 
their parents. The show shapes as 
the most solid the Chez has offered 
in some time. It’s strong from the 
start, Ted Fio Rito’s orchestral 
backing has never been better and 
the audience, although numbéring 
less than 300 opening night, was 
unusually responsive. 

This production package is in the 
typical Berle format, The comic’s 
warmup routine involves a special 
material patter song outlining his 
career, From then on the succes- 
sion of performers find their acts 
infiltrated by emcee Berle, whose 
heckling and versatile talents add 
to the acts 

Betty George is the bosomy 
thrush making a big impression as 
a heavily fortfied member of up- 
lifted femmes now on the nitery 
circuit. This attractive dark-haired 
girl remains well poised through 
Berle’s heckling, and renders 
“Leve, Love, Love” competently, 

Showy harmonica capers by Stan 
Fisher brings him an_ encore. 
Fisher, who used to work with 
Berle on his nitery tours, benefits 
like the rest of the cast by being 
the butt of Berle’s repartee. A 
harmonica duet with the head- 
liner also brings plaudits and the 
wishy conversations between the 
two are handled with sufficient care 
to score with the house. 

Operatic exerpts from the Met- 
ropolitan Sextet serve chiefly to 
give the headliner his chance for 
slapstick clowning. The group is 
capable of sufficiently loud vo- 
cals, thus freeing the mike for 
Berle’s use, and the femmes are 
attractive. 

Final act, the three Dunhills, is 
well-synchronized and relaxed male 
tap trio who always rate tops at 
the Chez with their close order 
drill. Berle shows his own tap tal- 
ents with them as well as his usual 
burlesqued antics. 

Hypnotist Ted Boyer continues 
on but not between shows as origi- 
nally intended. He succeeded in 
keeping the first-show crowd so 
long that a jam-up existed when 
the second crowd came in, The 
Chez is still experimenting to find 
the best spot for him. Show winds 
up July 9 and the Vagabonds fol- 
low Leva. 


500 Club, A. €. 
Atlantic City, July 6. 
Tony Martin, Jackie Kannon, 
Phyllis Ponn, Rene & His Puppets, 
Lee Henderson Danctrs (8), Joe 
- Francisco Orch (18); $5 minimum. 





In his first night club appearance 
in the resort, Tony Martin opened 
Paul “Skinny” D'Amato’s big Ver- 
million Room in the 500 Club with 
three shows —t to capacity 
audiences in the 1,000-seater this 
July 4 Saturday night weekend. 
Martin gives with songs old and 
new, supported by the addition of 
four violins and a cello to the 
regular orch. His offerings meet 
with excellent response. Only 
damper was singer's insistence that 
airconditioning be shut off during 
35 minutes he is out front, which 
finds club uncomfortably warm the 
last part of his act, 

But despite the heat, it's Martin 
all the way as he wins with such 
tunes as “All of You,” “White Tie, 
Top Hat and Tails,” “I Love Paris,” 
“Old Cape Cod,” “There’s No 
Temorrow,” “See You in My 
Dreams,” etc. 

Outstanding are “Around the 
World” from the motion picture 
and “ft Could Have Danced Al! 
Night” from “My Fair Lady.” 
Singer gives well-balanced stint, 
offering clarinet bit, very well 
dene, plus audience participation 
and has to beg off despite heat. 

Comic Jackie Kannon in his first 
appearance here offers a song and 


patter routine which seores heavily. | 


Kannon's stuff is surefire. He 
liberally ribs the girls, for great 
returns, and flails away at rock ’n’ 
roll and the Chinese music fad. 
Tops it all with India magician act 
ihat is a show-stopper. Rates as 
one of the best comics to hit the 
club 

Phyllis Ponn is a lanky brunet 
beauty who does night club ballet 
for good mitting. Rene and his 
puppets round out a good bill. He 
has clever act working French 


(12); $2 minimum. 





Patrice Munsel’s third venture 
into Vegas exhibits her at her ver- 
satile best—which is a strong pat 
on the back, since her first two 
trips here (at the late New Fron- 
tier) were delightful enough to 
pull back repeaters even 
the non-opera lovers. Current 
| mt, ingeniously staged by Rod 
Alexander, is a tour de force for 
Miss Munsel—an omnibus of long- 
hair & pop chirps, terps, comedy, 
and sex. Dramatic lighting adds to 
the effectiveness of the act, and 
strong assists are given to star by 
singers Arthur Maxwell and Steve 
Wiland, both of whom sock across 
showmanship savvy. 

Miss Munsel’s repertoire  in- 
cludes “Hymne Au Soleil,” “Softly 
As In A Morning Sunrise,” “Wait 
Till You See Him” and “Un Bel 
Di,” latter getting tremendous 
mitting. Top salvos also go to “I 


of Those Things,” in which she's 
clad in a sexy gam-revealing out- 
fit. A clever production of “An Oc- 
casional Man” features Maxwell 
and Wiland with her, and she does 
a very funny number with Charles- 
ton and Black Bottom terps, Con- 
ductor-arranger Jerry Alters ba- 
toned the Carlton Hayes orch (18) 


shouting for encores. 

Jackie Miles, extra added on bill, 
is a welcome returnee to the Paint- 
ed Desert Room with his hep mon- 
olog which covers gambling, tv, 
wife and kiddie jokes. Lengthy 
yocks reward his Gene Autry rou- 
tine reprise, and his turn is perfect 
balance for Miss Munsel’s musical 
package. 

An exciting Donn Arden calypso 
production number is held over 
from previous show, which fea- 
tures songology of Art Johnson 
and Cleone Duncan, and dancers 
(12). Show set for four frames. 

Duke. 


Le Sexy, Paris 
Paris, July 1. 
Gerard Sety, Fokkers (2), 
strals (3), Frank & Maisie 
ford Puppets, Roger Stefani, Pa 
tricia Dawsen Parakeets, Nadia 
Lana, Lili La Pudeur, Tilda Ellen, 
Rita Renoir, Rita Cadillac, Magda, 
Loulou Guiness, Lucienne Herve; 
$5 minimum. 
M. Perraul's cellar club off the 
Champs-Elysees mixes striptease 


production value to wrap this into 
something with enough for the 
flesh oglers and for those wanting 
some substantial entertainment. 
It'’s_a staple in the nitery setup. 
Th is name and dame value, and 
it looks to remain a regular. 

Vague show theme is bits based 
on fairy tales, but it is the Wolf 
who is chased by Red Riding Hood, 
the Beast by Beauty, Bluebeard by 
his wives, etc. Incidentally, it 
always ends in a peel. 

Among girls, standouts “are 
Magda who, after a perfect cancan, 
still has to undrape; Nadia Lana 
who combines a_ rippling belly 
dance with nudity; Tilda Ellen with 
a hand manipulater Mephisto outfit 


here; Rita Cadillac and Rita Renoir 
for their frenzied contortions, and 
Lily La Pudeur and Loulou Guiness 
for their epidermal additions. 
After the flesh comes some red 
meat with the witty, deft Gerard 
Sety who looks like he is ready for 
smart U.S. boite bookings. With 
dry, sly patter he goes through a 
series of transformations from 
Samurai warrior to Indian, pirate, 
Roman gladiator, etc., using only 
clothing props. Ingenious, glib, 


offbeat and yockful, this is most 
unusual act rating international 
attention. 


Fokkers (2) do a neat knockabout 
act with comedy added by a hefty 
dame undering a little man. Frank 
& Maisie Mumford Puppets are 
fine stringers and beguile onstage 
}and on customers’ tables. Patricia 
| Dawsen Parakeets are for the peo- 
ple as well as the birds. Roger 
Stefani adds a fine terp note in his 
graceful contorting in the cancan, 
{and Menestrals (3) fill in with a 
| Sood choral act of offbeat and folk- 
|songs underlined by colorful pro- 








among | 


Want To Be Loved” and “Just One | 


for the act which had first-nighters | 


Mene- | 
Mum- | 


and some good acts, plus a pinch of | 


which cleverly seduces and nudes | 


Latin Quarter, N. Y. 
(FOLLOWUP) 


aid considerably 
show more than just another all 


Lou Walters has put in another , Sit! revue. 


jhis regulars. 


giamourously dressed | of his periodic changes of head-| 
Lee Henderson dancers (8) with! jiners that makes a second visit to| selections—“I Could Have Danced 
orch backing | this Broadway spot worthwhile for |\All Night” and “Jamaica Rhumba” | 
Both Jack Durant —are handled silkily. 
|and Bobby Breen haven't exhibited | 


Miss Hutton’s two solo vocal 


Of the two production numbers, 


lon Broadway in quite some time,!“The Jewel Song” is the choreo- 


| with other new addition to the tal-| graphic standout. 


ent collection 
Troupe, 


Durant has apparently 


The line (16) 


being the Tokayer | dances to ‘Around the World in 80 
| Days,” 
aban-| Rare” while lighting effects change 


“True Love,” and “So 


doned his pratfalls, but is doing| and cascading bubbles encase the 


comparatively 
comig. He gets the crowd rolling 
in short order. The summer run 
of tourists are vastly amused at his 
lines. Not all of them are new, but 
they have the virtue of a hard-hit- 


ting delivery and with the author- | 


ity of a comic who knows how to 
j hit home. 
| make a good impression on every- 
}one in the house 

Breen, the onetime moppet film- 
ster who boy-sopranoed a couple 
of decades ago, similarly hasn't 
been around Manhattan for a long 
time. A tenor is a virtually a new 
sound on the boards. His pipes 
aren't too far removed from the 
tones he knocked out in his boy- 
hood, But he’s still a good singer 
with a repertoire that includes a 


He’s on long enough to/} 


well as a standup|cast at the 
{numbers are 
| Moro. 





brace fil »s and others! . 
»race of his film tunes and ot ueT'S | shat the group has no hit song te 


;of the era when his contracts had 
to be approved by the courts. As 
a concession to the necessity of do- 
ing an act, he does a good takeoff 
on various kinds of singers, includ- 
ing the tone-deaf speciments. He 
gets along handsomely here. 

The Tokayer Troupe, comprising 
four boys and a girl, do some good 
teeterboard tricks that embrace 
skillful landings into a high perch. 
Get a good mitting. 

Other assets on this Walters lay- 
j}out include the Trio Cottas, the 
| longrunning team of acro-adagio 

workers who have a pair of hounds 
| providing novelty to this turn; 
George Matson, who specializes in 
recaqrd pantomimes of femme sing- 
ers; Isabela & Miguel, who knock 
| out some good flamenco, and sing- 
|er Pamela Dennis. The line is still 
|a decorative item and two parad- 
{ing near-nudies privide a running 
|gag in this show. 

| Per usual, Jo Lombardi bats out 
'the musical chores with precision 
jand effectively provides dansapa- 
tion Jose. 


Bch Club. Wildw’d, N.J. 
Wildwood, July 3. 
Frankie Laine, Corbett Monica, 
Danii & Genii Prior, Keddy Lester, 
Barbara Bowman, Penny Parker, 
Bob Lappin Skyliners (3), Charlie 
Spivak Orch (17); $4 minimum. 
home soil after many 
and a sownd 





Back on 
misunderstandings 
idrubbing from’ British critics, 
iFrankie Laine appeared in fine 
fettle as he opened to a packed 
house and an ovation that could 
only be described as tumultuous. 
The mere mention of his name and 
|his appearance without singing a 
| note touched off an exciting recep- 
tion. He then walked to center 
stage and sang simply “That's My 
| Desire,” just the three words for 
| heavy mitting. 

He starts things off with “Shine,” 
|Moonlight Gambler,” “Annabelle 
Lee,” “Sixteen Tons” and “Jeal- 
ously.” At this point, hé dons his 
now famous trademark—the dark- 
rimmed glasses—to peer at the 
audience and comment, “Oh, there 
you are.” With his dynamic drive 
and song showmanship, he’s never 
in trouble building an ovation with 
}each number. 

Next, he inserts what he calls 
|“Torch Time,” a medley of “These 
|Foolish Things,” “Once In A 
| While” and “I'll Be Seeing You.” 
/As he works in a dull red spot, 
this segment seems to have great 
impact. He offers a treatment of 
his Columbia waxing, “Love Is a 
Golden Ring,” and then presents 
“I Believe.” 

Laine’s closing four numbers are 
“Lonesome Road,” “Granada,” 
“Without Him” and a bombastic 


“Jezebel.” He exits leaving them 
begging for more. Al Lerner, his 
musica director, handles the 


Charlie Spivak orch for the Laine 
songalog. , 

Fresh and funny Corbett Monica 

and the zephyr-liké dancing Pri- 

| ors set a fast pace in the early 

segments of the show. Spivak 

orch does a perfect supporting ‘2 
ath, 


Royal Nevada, L. V. 

j Las Vegas, July 6. 

i Ina Ray Hutton and Her All Girl 
Orch (18), Rose Marie, DeMarco 
Sisters (4), Marilyn Orlando, Ruth 
Costello; $3 minimum. 








| Ageless Ina Ray Hutton braves 
the Crown Room with her all girl 
orch to present a pleasing hour- 
‘long review. While the boxoffice 


poodies and then longhaired pian- | duction spects. Luciene Herve does} will get stiff competition for the 
a good femcee wrapup of all this. 
i Mosk. 


ist, but much of the effect is lost 
because he had to perform on stage 


four-week duration, comedienne 
Rose Marie and the DeMarco Sisters 





climax. Production 
Staged by George 


Other band selections include 
“Granada” and “Hoedown,” the 
latter performed by four violinists 
and an accordionist. 

Rose Marie delights with her 
whiskey-voiced wit and song paro- 
dies. The comedienne sings “Hello, 
Hello, Hello” and “If It Weren't 
for the Girls.” Then she clambers 
atop a piano for a comic sequence 
about her tippling “Uncle Charlie” 
—directed at a ringsider. Her per- 
formance is warmly received. 

The DeMarco Sisters zip through 
“I'm Late” and “If I Were a Bell 
I'd Be Ringing,” before launching 
a clever novelty number, “Four 
Little Misses (Looking for a Hit).” 
The last is a lament on the fact 


present and they spin through the | 


successes of the Andrews Sisters, 
DeCastro Sisters, McGuire Sisters, 
and the Chordettes. 

A new face, 13-year-old Marilyn 
Orlando, is refreshing as she sings 
“I’m Walkin’”- and “All Shook 
Up.” Ballerina Ruth Costelle per- 
forms a graceful dance that draws 
enthusiastic applause at the outset 
of the show. 

Maurice Duke produces the show 
that is written by Hal Fimberg. 
Music is arranged by Jerry 
Vaughan, with costumes designed 
by Billy Livingston and staging by 
George Moro. Digl. 


Beverly Hills, Newport 
Newport, Ky., July 5. 


Jane Froman, Georgie Kaye, 
Donn Arden Dancers (10), John 
Juliano, Gardner Benedict Orch | 


(10), Jimmy Wilber Trio, Larry 
Vincent; $3 minimum, $4 Sat. 





Overflow reception for Jane 
Froman after a 17-year absence 
sets Greater Cincy’s ace nitery on 
the way for a hefty fortnight. Sup- 
porting her are Georgie Kaye, also 


a fave here, and the dependable | 


location line and band, in a highly 
entertaining 75-minute floorshow. 

Miss Froman’s greeters include 
those who go back to her radio 


start at Crosley’s WLW, from 
which she headed such stars as 
Ramona, Doris Day and _ the 


Clooney Sisters, and her growing 
army of tv fans. Charming in a 
white satin sequined gown with 
full length blue and white stole, 
the soprano holds the boards for 30 
minutes. Building all the way, her 
cycle of pops and special tunes 
breaks off with “I Believe.” The 
gallant trouper, expert with a 
handmike, flits about stage with 
no detection of plane crash in- 
juries, 

Geopgie Kaye, likewise solid 
over a half-hour route, brings a lot 
of new laughs since his visit here 
last summer. The dapper comic, 
with Bob Hope eyes and Fred 
Allen twang, makes good use of 
graph props and psychiatric folly 
in rapidfire delivery of exceptional 
material. Injects a bit of hoofing 
for added yocks. 

Sue Carson and Rusty Draper 
top the lineup opening July ~ 

Koll, 


Dunes, Las Vegas 
(FOLLOWUP) 
Las Vegas, July 6. 

Gravel-voiced Eddie (Rochester) 
Anderson joins Larry Steele's 
“Smart Affairs” in the Arabian 
Room to give the show the cohe- 
sion it lacked in its first eight days 
without him. The comic. appears 
four times during the course of 
the now healthfully slimmed down 
“Affairs.” 

Rochester opens with a playback 
skit between himself and Jack 
Benny via telephone (Benny is 
across the street at the Flamingo). 
In his second number, in ragtag 
dress, he combines with veteran 
Johnny Lee in a series of pratfalls 
and a song, “I’m Waitin’ for Jane.” 

Comic highlight is a Julius 
Caesar-Mark Anthony - Cleopatra 
skit, with Rochester as a toga’d 
Caesar and Lee as Mark Anthony. 
The newly added star closes with 
“Sunny Side of the Street” soft- 
shoe backed up on the piano by 
Maurice Rocco. 

Steele has done an excellent job 
of trimming “Affairs.” Scissored 
are Butterbeans and Susie and sev- 
eral bulky production numbers. 
Even the remaining dance numbers 
by the Beige Beauts and Beaus 
(18) and the “Modern Harlem 
Girls” (7) are successfully clipped 
at the right spots. Digl. 


in making the | 


Zardi’s, Hollywood 

Hollywood, July 6. 
Don Rickles, June Perry, Will 
| Osborne Orch (8), Don Tosti Orch 
(5); $3 minimum. 





| Word of mouth will have to 
| help business for this layout, since 
jneither singer June Perry nor 
comedian Don Rickles are well- 
known on the Coast. Comment 
should be favorable, however, par- 
ticularly in the trade, and give 
Zardi’s a chance to develop a 
| following for something less eso- 
| teric than the jazz for Which it has 
| been known in the past. 


, Rickles is a completely zany 
comedian who bills himself as “The 
| Emperor.” It’s part of his buildup 
| as a mad ruler type and the humor 
| that spews forth is in keeping with 
| the billing. It defies formal des- 
| cription although at times it seems 
| to be more in the vein of a satire 
}on both evangelists and demagogs 
|and he evokes a steady stream of 
| guffaws. Opening night, to a large- 
| ly trade audience, he dwelt heavily 
/on show biz items and occasional 
|lapses into Yiddishisms. Latter 
jattribute at times indicated he 
|would be a better bet for Billy 
| Gray’s than for Zardi’s. Through- 
out, the method in his madness is 
| apparent and he gets off to salvos. 

Miss Perry, a newcomer to show 
biz as well as to the Coast, has been 
attracting attention in the east for 
the last few months. She has a 
basically good singing voice and 
projects with ease. Her best items 
|are uptempo tunes, particularly 
“Just in Time” and “How About 
You,” but she also has an appealing 
delivery that registers well on 
ballads. Vocal quality is strong but 
the visual appeal is marred some- 
what by a tendency to waggle her 
jaws. With more training she could 
find a niche for herself in the ranks 
of cabaret regulars. 

Zardi’s boasts a dance floor now, 
with Will Osborne’s orcli handling 
the brunt of the terp stuff as well 
as backing the show. Don Tosti’s 
crew supplies relief. Osborne, in- 
cidentally, has neither the sidemen 
nor the book that made him one 
of the big bands of some years 
back, but he still peddles a listen- 
| able sound with a beat. Kap. 


nabeeinannt 

| Hetel Radisson, Mpls. 
Minneapolis, July 6. 

| Ann Leonardi, Don McGrane 

| Orch (8); °$1.50-$2.50 minimum. 








Setting out on a nitery career 
and with it making her Minne- 
apolis debut, songstress Ann Leon- 
ardi, who undoubtedly is unfami- 
liar to local cafe society although 
there’s to her credit appearances 
on the Arthur Godfrey and other tv 
and radio shows as well as some 
Capitol recordings, has a number 
of points in her favor. 

She’s extremely zee ng and 
pretty and she also brings to her 
new field a passable set of pipes 
fully capable of handling the lis- 
tenable and none too familiar num- 


bers comprising her routine. She 
also has charm, freshness and 
wholesomeness. At her first show 


in a supper club she was warmly 
received by the plush Flame 
Room's guests, held down in num- 
bers by the July 4 holiday and the 
fact she comes here a virtual un- 
known. 

As far as such tonier supper 
clubs as this one is concerned, it 
would seem that her present act 
may need the polish, weight and 
glamor that might be supplied by 
more dressing up, fancier trim- 
mings and original and distinctive 
arrangements. As presently con- 
stituted, what’s now offered passes 
muster as a simple, unpretentious 
ahd pleasant singing session» The 
several times she plays the piano 
while chirping lend a livingroom 
atmosphere to the proceedings. 

Don McGrane and his orch back 
up the performer admirably. . Miss 
Leonardi continues through July 
17, to be followed by the local Fox 
Quartet playing its second engage- 
ment here. Rees. 





Crazy Horse, Paris 

Paris, July 1. 
Dodo De Hambourg, Bijou, Geor- 
gina Schweppes, Cara Sirocco, Du- 
zia, Delia Cucullis, Jack Ary & Ann, 
Monty Landis, eMicro Boys (2), 
Georges Lafaye Puppets (2), 
Trebla, Mac Ronay, Croque Mon- 

sieurs (2); $4 minimum. 
. 


Western styled saloon is the main 
purveyor of the striptease. Patrons 
are shoehorned in every it and 
get a big serving of bare 
on the minuscule stage, plus a 
series of solid acts to make this 
an entertainment buy even if it is 
a hot box. The patrons are literal- 
ly cheeked and jowled. ) 

Strippers are young and sassy 
and more amusing than erotico. 
But they have elaborate produc- 
tion rituals which gives this 
word-of-mouth and makes this the 

(Continued on page 119) 
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Paramount, N. Y. 

Alan Freed, Cadillacs (4), Paul 
Anka, Teen Chords (5), Teen 
Agers (5), Moonglows (5), Teddy 
Randazza, Johnny -& Joe, Clyde 
McPhatter, Everly Bros. (2), Chuck 
Berry, LaVern Baker, Big Joe Tur- 
ner, Screamin’ Jay Hawkins, 
Jodie Sands, Al Sears Orch with 
Sam (The Man) Taylor, Panama 
Francis; “Beginning of the End” 
(AB-PT-Rep) reviewed in VARIETY 
July 3, °57. 





By this late date, it should be 
conceded that rock ’n’ roll has a 
noisy, powerful and youthful set 
of adherents who support this form 
of music whether it be in the form 
of record-buying or theatre attend- 
ance. This group has seen to it 
that a major share of the disk sales 
are in that metier, with other age 
groups not even coming a close 
second. Thus it’s readily seen that 
the Alan Freed appearance at the 
N.Y. Paramount on this trip should 
incite a juvenile invasion of this 
theatre and probably more busi- 
ness than it’s had since Freed last 
played this house in February. 

The numbers may have dwindled 
somewhat on this showing since 
many juves are either in camp or 
vacationing. Still, there are enough 
attending for Freed to realize a 
sharp profit even after paying off 
his unusually large cast. 

To ecin a cliche, what is lacking 
in numbers is amply compensated 
by the enthusiasm of his disciples. 
The ‘screaming juveniles congre- 
gated around the front rows vir- 
tually besiege the stage and might 
as well be part of the cast. The 
youngsters, mainly girls, are con- 
stantly doing something to excite 
attention, hoping for either a 
smouldering glance from Freed or 
any of the entertainers onstage. 
The demonstration is noisy and 
much of it is exhibitionistic. Be- 
havior of that kind from the first 
few rows isn’t normal from any 
seat in the house. 

However, it’s evident that Freed 
has the right formula for them, 
despite the fact that it’s not one 
that would bring joy to an orthodox 
vaude booker. Layout is a maze 
of obvious conflicts with its over- 
loading of song acts. Needless to 
say, the show goes over first-rate 
with those sold on the idea. 

For example, there are two 
Lymon groups. Frankie and his 
Teen Agers, the original and better 
known of the juve performers, hold 
the top spot while Lewis Lymon 
performs similarly but without the 
authority of the first group. The 
Cadillacs and the Moonglows bear 
an artistic resemblance inasmuch 
as the techniques and tunes are 
similar. There are some touching 
touches of naivete with the booking 
of Johnnie & Joe whose single 
rendition bespeaks of homegrown 
harmonics. Jodie Sands is a special 
case where she’s fairly well known 
as a performer, despite an obvious 
lack of stage presence. Everly Bros. 
work guitars and songs, also with 
a lot of naivete. This is a hillbilly 
duo, rather than rock ’n’ rollers, 
but they do help maintain a grass- 
roots touch by Freed. 

Also showing up on this olla- 
pe are a pair of road company 

resleys. Teddy Randazzo pitches 
right in which the torso movements 
and Paul Anka, not much older 
than the screeching femmes in the 
front rows, writhes out a tune. The 
clown of the r&r movement is 
Screamin’ Jay Hawkins with a 
desperate kind of humor. 

The professionals in the show 
are .LaVern Baker, Clyde McPhat- 
ter, Big Joe Turner and Chuck 
Berry. They carry an air of author- 
ity. Miss Baker takes over the 
moment she’s onstage, and finales 
with a partner who does a bit of 
eccentric Gancing, the only kind of 
hoofing in the show, not counting 
the movements that go with the 
singing groups. McPhatter tenors 
strongly, and Berry has a hearty 
tone that holds onto his audience, 


despite the fact that the show is En 


overlong at this point. Turner is 
a blues singer with feeling and 
authority. His reception is firstrate. 
The music with Sam (The Man) 
Taylor at the tenor sax—he’s prob- 
ably the foremost r’n’r tootler— 
backs with pronounced strength. 
The entire roller movement has 
long since reached the point where 
it needs a wider audience . 
Whether Freed on a regular tele- 
show will attain that aim remains 
to be seen. Aside from a’ more 
sympathetic viewpoint from other 
age groups, rock ’n’ roll also needs 
the services of some literate and 
understanding composers who 
would know how to retain the 
—- vitality, cast out the 
reudian accent, and do what the 
combination of George Ge 
Ferde Grofe and Paul Whiteman 
did for jazz back in the '20. It was 
this group’s Aeolian Hail concert 
which is generall 
starting the stageband vogue and 
with it a golden era of the 
biz, Fr thus far_hasn’t been 


rshwin, | the 


credited with” 


able to entice the more substantial 
audiences to rock 'n’ roll. His taste 
is limited and seemingly without 
the imagination to give it a wider 
base. Jose. 


Winter Garden Pavilion, 
Blackpool, Eng., July 9. 


tion, with Bob Monkhouse, Ken 
Morris & Joan Savage, Karen 
Greer, 3 Romanos, 3 Merkys, Eli- 





Geo. & Alfred Black presenta-| 


Latona, Graham & Chadel, Aus- 
tralian males, win solid palming 
for energetic knockabout, done 
with pace. The George Mitchell 
Singers add vocal backing for sev- 
eral eye-catching scenes, and the 
Tiller Girls, expertly drilled line 
of 20 lookers, are high steppers 
with polish and zest, scoring in a 
“Diamond Bracelet” item and in 
“Rainbow Melody” finale. Audrey 
Mann works hard as soubrei, but 
is hampered by ugly hair-styling, 





jane & Rodolphe, Tower Children’s | plus fact that she doesn’t match 
Ballet (32), Derek Taverner Orch. | up to show’s high quality. Dorothy 





| This summer layout, mainly 
|geared for yocks, represents bold 
}move by London operators George 
|& Alfred Black. They present, in 
| star slotting, tv comedian and pan- 
elist Bob Monkhouse in his first 
major  stageshow. Fortunately, 
with friendly personality and lotsa 
still-to-develop talent, the young 
Englishman, a marquee name via 
tv, fulfills all hopes and, working 
in modern quick-patter style, sat- 
isfies outfronters in song, dance 
and mainly comedy bits. 

Main criticism, in fact, is that 
Monkhouse is onstage too much, 
and carries too large a quota of 
show. Using yock-fodder penned 
by himself and scripter-teamster 
Denis Goodwin, the smiling video 
comic clicks in sketches and in 
travesties of commerctal tv, still a 
novelty in England. He tilts at 
jingles via operatic bit, and imper- 
sonates a tv personality hating the 
goods he has to sample. 

Monkhouse’s best bit is a finale 
takeoff on Liberace, whom he part- 
ly resembles in facial teeth-smile. 

his is done at the ivories, com- 
plete with candelabra and illumi- 
nated garbing, and he gets the cus- 
tomers to wish happy birthday to 
audience member by holding up 
lighted matches in darkened thea- 
tre, effect being novel and mitt- 
worthy. 

Ken Morris & Joan Savage aid 
Monkhouse in comedy items. Pair 
offer their own act, with Morris 
impersonating various types of mu- 
sic conductors, including the artis- 
tic, concert hall, teashop maestro, 
and dancery leader. 

Femme song slotting is held by 
Karen Greer, tall, lavishly-gowned 
blonde thrush making major come- 
back after recent mixed progress. 
Gal gives out in high-octave voice, 
and gradually divests her garbing 
until finally appearing in shapely 
tights, giving show much-needed 
S.a. 

Layout has two strong special- 
ties. Three Merkys, from Ger- 
many, are elastic-limbed male trio 
with well-paced comedy twists and 
falls. Three Romanos also score 
strongly in comedy-tumbling, ac- 
cent being more on yock-garnering, 
in which they succeed with light- 
ning routines. Gord. 


Opera House, Blackpool 
Blaekpool, Eng., July 9. 

George & Alfred Black presenta- 
tion, with Jewel & Warriss, Yana 
(with Don Phillips), Holger & Do- 
lores, Latona, Graham & Chadel, 
Nirska, George Mitchell Singers 
(8), Audrey Mann, Dancing Debo- 
naires (6), John Tiller Girls (20) 
Harry Hudson Orch. Directed by 
Alec Shanks and Joan Davis. 
Dances, Joan Davis. 





Adddition of two U.S. dance acts 
gives special American. interest to 
this 1957 summer layout, staged in 
3,000-seater vaudery by London 
showmen George & Alfred Black. 

Holger & Dolores, in from U.S, 
for their first booking at the Eng- 
lish vacation resort, score solidly 
in stylish dancing, and eixt to some 
of the layout’s heaviest mitt 


and skill. Other U.S. act, Nirska, 
on her U.K. bow, lifts show’s spec- 
tacle slant with 24-foot wing-span 
butterfly dancing, and is aided in 
color effects by 1 of her 
Ss, 

Yana (Pamela Guard), blonde 
glish thrush given local mar- 
uee value via tv, holds down the 
emme song 
tive results. Distaffer, still to gain 
experience in show layouts, gre 
such as 


p n in tunes 
“Shoe-Shine ” (with aud par- 
ticipation) and “Mr. Wonderful.” 


- 





| Dampier and Herbert Hare do sat- 
| isfying stooging in sketches. 

With flames flickering and crack- 
ling, billowing of smoke and fall- 
ing of derricks, a spectacular but 
too brief novelty is “The Burning 
Oil Wells” scene, result of skil “u 
mechanics onstage. Lighting and 
garbing in “Rainbow Melody” fi- 
nale is eye-appeal climax, ‘how- 
backing by Harry Hudson orch. 

Gord, 


Palace, N. Y. 

Ortiz & Sheppard, Michael 
Chimes (5), Jack Powell, Jutia 
Cummings, Gautier’s Steeple- 
chase, Jan Welles, Frank Marlowe, 
Vernettes (2), Nick Francis House 
Orch; “The Midnight Story,” re- 
viewed in Variery June 12, 57. 





The holiday fare at this vener- 
able vauder brings some solid fare 
for visiting firemen. Layout is es- 
pecially strong in the comedy divi- 
sion with Frank Marlowe and Jack 
Powell, and most of other turns on 
the bill make the grade. 

Powell, the vet blackface drum- 
mer, gets a maximum response 
from the crowd with his trick 
drumming. His chef’s getup, a log- 
ical lead-in to the pounding on 
kitchen utensils, plus the trick skin 
arias put him easily in the lead. 
Marlowe's serio-comic antics also 
bring him a rewarding session. 

The bill is loaded with novelties 
including the venerable Gautier's 
Steeplec with its assortment of 
ponies, dogs and a monkey, run 
through their tricks in a manner 
that meets audience approval. Mi- 
chael Chimes and his family, com- 
prising three sons and a daughter, 
provide a series of tunes and get 
off well. Julia Cummings has an 
assortment of impressions ‘that do 
nicely for her, Some of her mate- 
rial is out of date, but the delivery 
is smart and applause winning, 

A new novelty in these precincts 
is Jan Welles, a singer with a back- 
ground of bullfighting in the Mexi- 
can rings. Her background isn’t 
sufficiently publicized for her to 
take advantage of the torero trap- 
pings. She opens with a bit of 
authentic capework, which isn’t as 
picturesque as the stage versions, 
and thence into song. Her tunes 
seem to have a pre-occupation with 
life as ‘opposed to a bullfighter’s 
thoughts of doom. Her voice is 
hearty and fulblown with an over- 
dramatic touch at times. Miss 
Welles’ elaborate bullfighter cos- 
tuming adds a touch of splendor to 
her work which is well received, 

The taps in a Latin motif by 
Gene Ortiz & Artie Sheppard pro- 
vide some picturesque patterns for 
a good opening. The Vernettes are 





backs expertly. 


Act has maximum quota of “0 5 we 


with decora- |? 


ghee 


* | tice, 


in New Acts. Nick Francis show- 
Jose. 





Unit Review 


We're Having a Ball 
London, June 24. 

















_— oT At Palladium, London, June 
"teste ten Beer Joan R Ka 
2 ygraves, Joan Regan, Kaye 
Sisters (), The Goofers 45), Clark Bros. 
@), Carsony & His Twin_Bros., 
Bray, Maralyn Smith, William 
Angela Bracewell, Bernard Eastoe, Mary 
Deirdre Ottewell, Rosalind V: 
Brenda Harper, Valerie Dawling, 
Field, Loretta Stevens, Claire 
janet Malcolm, Ma’ Winston, Peter 
Scott, Ron Desmond, Pat Hopper, Mau- 
reen . Joyce Chapman, Jureh 
Czapla, Jaz Rene, Ken Lawton, George 
Carden Dancers, George Mitchell Singers. 





The new Palladium summer re- 
vue is clearly a b.o. smash, which 
should hold up easily for the sea- 
son. The combination of Robert 
Nesbitt as stager and Max Bygraves 
as star pays off handsomely. The 
sumptuous quality of the staging 
provides a visual treat, while the 
insures the marquee ap 

“We're Ha a Ball” marks 
a switch from normal revue 
inasmuch as not a §& 
sketch is featured in the produc- 
tion. Instead, the emphasis is on 
music, provided not only by the 
star, but by Joan Regan, the Kaye 
Sisters and by the Goofers, a =— 
quintet from Manhattan. All told, 
it adds up to a lively rhythmic en- 
tertainment. 





Bygraves, a relaxed entertainer 


Martin, | a decided and pleasing impact with 


peal. | fine for her choice of numbers and 








_ 
_— 

Crazy Morse, Paris 
savviest strippo spot in town. 


Georgina Schweppes is a cowgirl 
who shoots out the lights for | 
changes in poses; Dodo De Ham- 
|bourg writhes in a hammock on 
a hot African night; Bijou bathes; | 
| Cara Sirocco does it by adding long 
| strings of beads as she peels; Duzia 
| does it via frenetic wrigglings, and 
|Delia Cuccullis uses an arrogant 
| gyrating bit before the pop-eyed | 
public. 





With the Croque Monsieurs (2) | 
there is a sop for the ladies—and | 
there were many present—in a| 
mock strip of two men. Other acts | 
stress sight values to make them | 
naturals for the international aud | 
that favors this boite 

Georges Lafaye Puppets (2) have 
a disembodied feather boa and 
tophat act oyt a hilarious, expertly 
notated love affair to Stan Fre- 
berg’s clever disk parody, “John- 
Martha.” Mitts are mighty for 
this. Monty Landis essays a knock- 
about jape to disks for good laughs, 
and Mac Ronay is a fey wrong-way 
magico whose tricks end in disas- 
ters but engender laughs on his 
timing and expressions. 

Trebla is an automaton who in- 
tros show via pointing out the heat 
potential of the femmes on an out- 
sized thermometer. Jack Ary & 
Ann Rey have a deft disk mime act 
with enough invention and uncan- 
niness in timing to make this of 
interest for U. S. boites or video. 
In a carioca song, a telephone is 
unearthed under the girl's poncho. 
A voice is quelled by pouring water 
into it, but it retaliates later by 
a jet into the perpetrator’s eye. 
Act builds with clever bits as a 
bug gets into the act, or in a take- 
off on Les Paul & Mary Ford with 
recalcitrant guitars, etc. It is an 
original act, and the timing and 
miming of the duo and are tops. 

Micro Boys (2) also utilize mime 
as one acts out trouble with an au- 
tomobile as the other does all the 
necessary sounds vocally. Some- 
what overlong, it is still a deft act 
and, if tightened up, shapes an- 
other offbeater for U. S. chances. 

Mosk. 





| 
| 
| 





who knows how to sell a pop and 
to deliver a comedy line, makes a 
satisfying and enjoyable headliner. 
He’s an easy-going performer and 
has no difficulty in winning the 
spectators and getting them to par- 
ticipate. 

His earlier appearances in the 
first half, although solid, are lit- 
tle more than teasers for his main 
stint as the climax of the show, in 
which, accompanied by Bob Dixon 
at the piano, he makes a sock im- 
pact. One of his best entries is a 
“Frankie and Johnnie” parody, 
which extracts plenty of laughs at 
the expense of tv commercials. 

The production is strong on the 
specialty side, but top honors eas- 
ily go to the Goofers, py their 
British debut. Their act is loaded 
with original gags, but a dominat- 
ing feature is the lively beat they 
constantly maintain, even when 
playing their instruments while 
swinging on a trapeze; and their 
exit on poge sticks provides a 
smash finish. 

Carsony and his Twin Bros. have 
an impressive hand-balancing rou- 
tine, highlighted by a handstand 
on two neck-to-neck champagne 
bottles, with arms and legs con- 
stantly on the move. The Kaye 
Sisters, a youthful vocal trio, make 


several spots on the bill. They 
have a well drilled close harmony 
style and eager manner. Their 
delivery is clear and fine and their 
diction is excellent. 

The Clark Brothers, an energetic 
stepping duo, make a stout im- 
resh with some fancy tap num- 

rs, while Page and Bray offer a 
terping contrast with their smooth 
and tuneful ballroomology display. 

Second vocal spot on the bill is 
filled by Joan Regan, another 
name local singer, with a hefty 
following. Her straight style is 


her first appearance in a produc- 
tion number is socko all the way. 
Her gowns, in the best Nesbitt 
tradition, add an additional touch 
of color. 

In addition to the principals, the 
big dancing line, the specialty ter- 
pers, the orge Mitchell singers 
and quartet play on an important 
— in achieving the overall ef- 
ect of vitality and gaiety. 








Myro. 


| changes have 


Night Club Reviews 


Continued from page 118 





Billy Gray’s Band 
Bex,  * aBe 


Los Angeles, July 2. 
Billy Gray, Leo Diamond, Bert 


Gordon, Carol Shannon, Ric Mar- 
lowe, Lettermen (3), Bob Baily 
Trio; $3 minimum. 


After four months of darkness, 
Billy Gray’s Band Box is alight 
again with some old and new 
hilarity that should keep the ropes 
up for some time. If it’s overlong, 


chalk part of it up to opening 
night and part to Gray's oft- 
j}expressed philosophy that “we 


have a long show because we have 
no dancing.” 

This layout is a partial reprise 
of the show that opened a year ago 
and ran to fine business, the “My 
Fairfax Lady” satire. A few 
been made in the 
running order and material, but it 
still remains a funny and some- 
times hilarious spoo: of the Broad- 
way smash, transplanted to the 


bagel belt. With it this time is a 
satire on “Baby Doll,” which is 
more in the low humor vein 


usually associated with Band Box 
presentations. Like “Lady,” it was 
written by Sid Kuller, but this one 
lacks some of the inherent humor, 
partly because the gags frequently 
stem from a repetition of a single 
theme. 

Apart from the satires, Gray is 
back with a fine standup monolog, 
virtually all new and cleverly 
keyed to times and conditions, in- 
cluding a sly reference to the cre- 
ation of a “trust fund to pay off 
the plagiarism suits.” He has a 
fund of new dialect stories that 
score strongly, all delivered in the 
inimitable Gray style. 

Aiding and abetting 
satires are Ric Marlowe, Carol 
Shannon and Bert Gordon. Mar- 
lowe also vocals Fats Wallers’ 
“Black and Blue” to good effect 
and Miss Shannon is spotlighted 
as a vocalist on a couple of num- 
bers that click. Gordon serves 
only as a foil for the “Lady” 
sketch. 

Leo Diamond is back with some 
excellent harmonic work, high- 
lighted by a piece of sock show- 
manship in a_ presentation of 
“Around the Wor!d,” with slides 
of world scenes projected as he 
plays. He also uses some of his 
own gadzets for full instrumental 
effect, particularly a bongo com- 
bination that lets him sound like 
a full calypso combo on “Day-O.” 

Opener is the Lettermen, an 
affable vocal tric that helps set the 
stage, and the Bob Bailey combo 
provides fine instrumental back- 
ing. Kap. 


Hotel Manteiecone, N.O. 
New Orleans, July 2. 
Jon & Sondra Steele, Nick Stuart 
Orch (7); $3 minimum. 


in the 


Jon & Sondra Steele, making 
their fourth 


appearance in this 
hostelry’s plush Swan Room, re- 
galed first-nighters with a musical 
turn that’s shrewdly devised and 
projected with know-how. It’s 
socko 45-minute offering of songs 
and able keyhoarding. 

Sondra is a goodlooking, green- 
eyed strawberry blonde with a 
Statuesque chassis and sensuous 
vocal equipment that’s above par. 
Her range and phrasing eee 
reflect plenty of savvy in getting 
the most out of a lyric. Her part- 
ner is an extremely versatile en- 
tertainer who plays the 88s deftly 
and sings with a definite flair. 

Tableholders go for Miss Stella’s 

iping of “Everything I Have Is 

ours,” “Street Where You Live” 
and “Don’t See What They See In 
Me,” the latter a novelty with a 
rib at southern belles. She can 
deliver with a tear in her voice or 
with coquettish overtones. 

Steele spells her songs at the 
piano, giving smooth renditions of 
“Deep Purple,” “Lilacs In The 
Rain” and a boog-beat version of 
Bizet’s “Habanera.” Duo also blend 
voices nicely in their theme, “My 
Happiness,” which was a hit disk 
back in 1946 or so, and “Could 
Have Danced All Night.” Femme 
encores with “St. Lovis Blues” for 
sock finale. Work of Steeles add 
up to a ee performance for all 
types of bistro audiences. 

Nick Stuart and his combo con- 
tinue to dispense a danceable 
brand of rhythm, The personable 
bandleader-emcee leads his very 
capable charges through sweetly 
sentimental, dixieland, pops, 
tinos and other rhythms to attract 
dancers to the floor. Cheri Chand- 
ler, band warbler, share’s evening's 
applause with top-drawer piping. 

tuz, 
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VARIETY BILLS 


WEEK OF JULY 10 


Numerals in connection with bilis below indicate opening day ef show 


whether full or split week 


Letter in parentheses Indicetes circuit: (1) Independent; (L) Loew; (M) Moss; 
(P) Paramount, (R) RKO; (S) Stoll; (T) Tivoli; (W) Warner 








AUSTRALIA 

MELBOURNE Boys of Mexico 
ronan Lockwood |2, Ear 
bobby Limb | Christine & Moll 
Dawn Lake Lebrac & Bernice 
Les Thaika Bobby Gonzales 
Medlock & Marlowe | Delicados 
Bailadinis Williams & Shand 


Billy Rayes 
Darryl Stewart 
Johany O'Censor 
Edit Juhasz 
Alwyn Leckie 
Continentals 

Kae Morgan 
Pamela Godso 
Olivia Dale 


NEY 
Tivoli (T) 15 
Peter Brough 
Ronald Chesney 


Buster viesees 
Nina Cook 
Brenda Rowe 


Katherine Dunham 
Co 


SINGAPORE 
athay Rest. (T) 
Darvas & Julia 





NEW YORK CITY 


Music Hall (R) 
Melissa Hayden 
Ronnie Ronalde 
Molidor 3 
Rockettes 
Raymond Paige Ore 
Corps De Ballet 
Glee Club 

Roxy (27) 
Naney Le Parker 
Manuel Del Toro 
Mickey Powers 


27 


Skating Squires 

Roxyettes 

Roxy Orch 
Palace 

Won b 

Ma Bros. 

Ben ri 

Marie Talmay 

er Hanlon, = 

— Remy 


Kell 
Dean , vn 


(R) 12 


Leslie Sang 
BRITAIN 
ASTON George Holmes 
Hippodrome (1) 8 | Des O’Connor 
Tommy Godfrey Eddie Vitch 
Sirdani Evers To 


Duncan 3 
Glyn Thomas 
BLACKPOOL 


nd 
or & Christine 
—~ 4 oes 
zai 





5 











Palace (i) 6 Lane & Tru 
Hyida Baker Bill Waddington 
Tanner Sis Shore & Gina 
Odette Crystal Reed Delroy 
Sonny Roy Peggy Bourne 
Mitchell Singers Honey Duprez 
Impero Bros. Gordon Girls 
Janet Gray } te Sage =f 
Martin Granger Co. Empire (mM) 
Ivanco 4 Tommy Fields 
Joan Davis Co. Betty Jumel 

BIRMINGHAM Jimmy Gay 
Hippedrome (M) 8| Jack Stanford 
Albert Modley Barry Sis. 

Flack & Mills Eric Roger Gr. 
Kirk Stevens Wendy Todd 

3 & P Barbour Alan Mills 

Pharos & Marina Betty Fox 

Fred Lovelle Elizabeth nie Sonins 
Lynda Ross J & M Ellwood 
Hans Bela & M NORTHAMPTON 

BRIGHTON New 
Hippodrome (M) 86 Thunderclap Jones 
Winifred Atwell Al K 
David Nixon Hanley & Austi 
Aileen Cochrane Peter White 
Reg Varney errard Sis. 

Raf & Jover Chick Robini 
Eleanor Gunter Kirby & Hayes 
Maltas Dogs Carlos Sis. 

COVENTRY NORWICH 
Hippodrome (1) 8 | Hippodrome (i) 8 
Charlie Chester Lanefords Co, 
Marian Muller Sheila Raye 
Ward 3 "i Barry Crane 
Leslie Roberts Cyril Dowler 

EDINBURGH NOTTINGHAM 

Empire (Mm) 6 Empire (mM) 8 
Billie Anthony Terry Wayn 
Rudy Horn McKinnon _ Sis 
Dior Dancers Patrick O'Hagan 
Gimma Boys & Dean 

GLASGOW & A Doonan 

Empire (mM) 8 ison Lioyd 
Ronnie Hilton Hillbillies 
Miles 2 lyine Comet 
Mary Naylor SHEF Lo 
Allen Bros & J Emptre (mM) & 
Kode! Johnny Silver 
Roxy & Glenda Beryl Catlin 
Gold & Cordell SOUTHAMPTON 
Gaby Grossetto & G Grand (1) & 

LIVERPOOL S & M_ Harrison 

Empire (M 6 Ronnie Harris 
Hal Monty T & R LaStair 
Sylva & Audrey Hope & Keen 
Fayne & Evans Fred Atkins 
Juggling Brauns Terry James 
Jones & Arnoid Judy Moxom 
Richards & Yolanda SOUTHSEA 
Marcies Kina’s (M) & 

LONDON Harry Worth 
Hippodrome (M) 6/ Audrey Jeans 
Lonnie Donegan Co. | King Bros. 

Alma Cogan Billy Dainty 

Estelle Sloan 

Vic Hyde Southsea Belles 
NEW YORK CITY 

Bon Soir Alan -& Ore 
Jimmy Komack some. 

Cindy & Lindy ics ‘Recsovers 
Sylvia Syms nadie Lane Orc 
‘hree Flames Hotel Taft 
Bruce Kirby Vincent Lopez Ore 

Bive Angel Motel St. Regts 
T. C, Jones Milt F am Ore 
Carol Burnett Ray Bari Ore 
Mae Barnes Hotel Statier 
Mitzi Cottle J Dorsey Orc 
Jimmy. Lyon 3 Lee 
Bart Howard Latin Quarter 

Casanova Bobby Breen 
Helene Darcel Jack Durant 
Jacques eer George tson 
Alex Alsto Isabel & Miguel 

Chateau Madrid Trio Cottas 
Monica Boyar Syncopated Waters 
Romeros & Reina Jo Lombardi Ore 
Panchite Ore B Harlowe Ore 
Soceares Ore c steel 

Copacebane Jan 
Sue Carson Deang Carroll 
Sportsmen Banks 


Lan@re & Verna 
Buddy Hackett 
Tom Rockford 
Marilyn Cooper 
Tony Starman 


Michae!l Durso Ore 
Frank Marti Ore 
No 1 Fifth Ave 
Cedrone & Mitchell 
Lynn Taggert 
Rosemary O'Reilly 
Pob Downey 
Harold Fonville 
Hotel Ambassador 
Chauncey Gray Ore 
Jani Sarkozi 
Gypsies 
Quintero Rhumbas 


Hotel Pierre 
Stanley Melba Ore 


Eugene & 





Ralph Michelle 
Billy Kelly 

| Irving Harris 
| Village Vanguare 
| Irwin Corey 
| 
| 
| 


Black Orchia 
Jack E. Leonard 
Pat Morrissey 

Blue Angel 
“Calypso Craze” 
Jamaica Slim 
Lady Venita 
Rudolph King 
Lady Janet 
Shovon Trio 
Roger MeCall 
Al D’Lacy Ore 
| Bive Note 
Billy Straghorn Trio 

with L Hunter 

Chez Paree 
Vagabonds (4) 
Ted Boyer 
Ted Fio Rito Ore 


B. Gray's Band Box 

Billy Gray 

Leo Diamond 

Carol Shannon 

Bert Gordon 

Ric Marlowe 

Le Hermen (3) 

Bob_ Barley Trio 
ar of Music 

Emaline Henry 

Vogues (3) 

Felix De Cola 

Jerry Linden Ore 

Cocoanut Grove 

Lena Horne 

F. Martin Ore 
Crescende 

Mills Bros: 

Lenny Bruce 

Deve Pell Octet 


Desert tnn 
Patrice Munsel 
Jackie Miles 
Art Johnson 
Donn Arden Dners 
Carlton Hayes Ore 


unes 
“Smart Affairs of 


Larry Steele 
Rochester 
Garwood Van Ore 
Cortez 
“Rhythm on Ice” 
George Arnold 
The Colts 
Buster Hallett Ore 
El Rancho Vegas 
Sophie Tucker 
John Carroll 
ay Brown 
Molnar Dancers 
Dick Rice Orch 
| Flamingo 
| Anna Maria 
Alberghetti 
| Alan King 
Flamingoettes 
Lou Basil Orch 
| Fremont Hotel 
Ish Kabibble & 
Shy Guys 
The Satellites 
Gayle Walton 
Golden Nugget 
Harry Ranch 
Jig Adams 
Lee Maynard 
Faye Ellen 
Riviera 
“Pajama Game” 
Larry Douglas 
Betty O'Neil 
Buster West 
Barbara Bostock 
Novelites 





Americana 
Jackie Heller 
Denise Darcel 
Darnan Bros. (2) 
Hal Lomon & His 

Playmates 
Lee Martin Ore 

Balmoral 
Billy Mitchell 
Sonny 
Tana Lenn 

Bill Jordan’ s 

Bar of Music 
Bill Jordan & 

_ Gina Valente 


Vivian Lloyd 
Club Calypso 
Tropical Holiday 
Carlos Varella’s 
naires 
i Lide 
Mandy Campo Ore 
Connie Anderson 


Gloria & Rolando 
Ortega Ore 





Mapes Skyroom 


Kendis Ore . 


Jimmy Guiffre 
Waldorf-Astoria 
Lienel Hampton 
Diahann Carroll 
Bela Babai Orc 


CHICAGO 


Cloister tnn 
Jean Hoffman Trio 
Kuth Olay 

Gate of Horn 
Martha Schlamme 

London House 
Oscar Peterson 
Eddie Higgins (3) 

Mister Kelly's 
Martha Davis & 
Spouse 
Dorothy Loudon 
Marx & Frigo 
Joe Rubenstein Trio 
Paimer House 
Prof. Backwards 
Trio Shmeed 
Bob DeVoye Dners 
Ben Arden Orch 





LOS ANGELES z 


Interlude 
| Mort Sahl 
Rogers Orc 
Mocambo 
Billy Daniels 
Benny Payne 
Frankie Sands Trio 
Paul Hebert Orc 
Moulin Rouge 
Liberace 
Jean Fen 
Statier Hotel 
Carl Ravazza 
Chop chop & 
Charlene 
dy Bergman Ore 
Zerdi’s Jarziand 
Slim Gallard 
Jen Jackson 
Johnny Scat’ Davis 
Mike Riley Orc 6 


LAS VEGAS 


Ray Sinatra Orch 
Royal Nevada 

Ina Ray Hutton 
Orch 

DeMarco Sisters 

Rose Marie 


Sahara 
Ray Bolger 
Peggy King 


Muriel Landers 
Shaw-Hitchcock 


Ders. 

Cee Davidson Ore 

Mary Kaye Trio 
ans 

Peter Lind Hayes 

Mary Healy 

Four Voices 

Copa Girls 

Antonio Morelli Orc 
whoat 


Antone & Curtis 
Chenyu 
Garr Nelson 
Showboat Girls 
Mike Werner Orch 
Silver slipper 
Hank Henry 
Norman Erskine 


Caprice 

Barbary Coast Bovs 
Jimmy Cavanaugh 
Sparky Kaye 


Mac Dennison 

Pat Yankee 

Slipperettes 

Geo. Redman Orch 
Thunderbird 

Dorothy Collins 

Thunderbird Dners 

Al Jahns Orch 
Tropicana 

Carol Channing 

Elaine Dunn 

Tybee Afra 

Judy Logan 

Nat Brandywynne 





MIAMI-MIAMI BEACH 


Jean Tourigny 
Lucerne 
Havana —~ of Gras 

Diosa Costell 
Milos Velarde 
Don Casino 
Tonia Flores 
Tony & Francella 
Juan Romero 
David Tyler Ore 
Luis Varona Ore 
Malayan 
The Riveros 
Mighty Panther 
ama ama 
Conrad Hodges’ 
Calypsonians 
Murray Franktin’s 
Jimmy Ames 
Pepe Miller 
Nat Poolgate 
Dick Haviland 
Murray Franklin 
Jerry Lewis 
Eddie Bernard 
Nautilus 
Leon Fields 
Phyllis Arnold 
Mario & Tonia 
Syd Stanley Ore 


Place Pigalle 
Lenny Kent S. Pully 
Betty Madigan Jennie Lee 
Bobby Winters French Follies 
Kasse Quintet Seville 
Henry Tobias Paul Kohler 
Mal Malkin Ore Murri & Ruth 
Chico Cuban Boys Tommy Ryan 
Fontainebleau Johnn ay A A 
Dick Shawn Rey aly 
Barbara McNair 
Augie & Margo Al Stuart. — 
Jack Stuart Ore Ruth Wallis 
Murray Schlamme Tommy Angel 
sacasas Ore agabonds 
ondén Towne Calypso Revue 
Arthur Blake Lord Flea & Co. 
Weela Gallez Frank Linale Ore 
HAVANA 
Tropicana Montmartre 
Dominique oe ee 
jardo c 
Tropicana Ballet C Playa Ore 
S Suarez: Org acional 
A Romev Ora Leny Eversong 
Sans Souci Eddie Garson 
Ed rby 
Dick Lee Sherman’s Models 








Dancing Waters 
W. Reyes Orc 


Harolds Lili St. Cyr 
Jodimars Rowan & Martin 
Betty Reilly Little Buck 


Skylets 


| Ed Jiapetrick, Gos Riverside 
lew Go 

Art Engler Joe E. Lewis 

Bob Braman is aren 

Peptex Pots Star 

Morgan Bros. Bill. Meiittora Ore 

LAKE 1AHOE 

Bal-Tabarin Ca! N 


, Stateline Seuntey 
Happy Jesters Clu’ 


Beverly Marshall Ray <a 
& Make Believes Nepe? Lamar 
4 ly Twins 


~ Jett 


| Gorge Gobel Tahoe Palace 





Matty Malneck Ore | Datyi Harpa 
Harrah's Shanna 

Johnny Desmond Ja kre Burns 

King Sisters Wagon Wheel 

Reggie Ryma Bank Penny 4 th 


vel Courtney Ore Sue Thompron 


New Act 




















VERNETTES (2) 
Juggling 
8 Mins. 
Palace, N. Y. 

The Vernettes, mixed juggling 
pair, have obviously been around, 
but haven't been cased for the New| 


Act files. They do most of their) 
work with clubs and balls, and! 
most. of the patterns revolve! 


| around each taking over for each | 
other. Some of their manipula- | 
\tions are picturesque, but few are} 
original. 

Their capper is done by the 
male in which he balances himself 
on two tiers of bricks and lowers | 
himself by removing one brick at 
a time, Okay for most sight siua- 
| tions. Jose. 


Package Show Tours 
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however, does not effect shows 
|outside the city, where the licens- 
|ing department has no jurisdiction. 
| There’s thus no licensing problem 
jin packaging tours for European 
| and out-of-town shows. There have 
been two recent developments in 
the hinterland field, however 

A’special show bus service from 
Los Angeles has been launched by 
lthe American Legitimate Theatre 
Service for Saturday matinees at 
the La Jolfa (Cal.) Playhouse. The 
tab on the package, which takes in 
luncheon, dinner and theatre tick- 
et, is $7.25 per person. The other 
development involves Martin Sny- 
der, who operates Theatre Holiday 
in N. Y. He recently set up a 
cross-country legit package tour 
service to cater to out-of-town. pa- 
tropage for touring shows. 

Also, on the N. Y. front, Theatre 
Trains & Planes is expanding its 
tour servee to Europe, with the 
first of five scheduled European 
Show Planes getting underway 
next month. It’s being sponsored 
by the Rocky Mountain News, Den- 
iver, and is scheduled to leave 
| there Aug. 27. There will be stop- 
|offs in N. Y. before and after the 
European visit, with patrons get- 
ting a looksee at Broadway’s “My 
Fair Lady” and “Auntie Mame.” 

TT&P, incidentally, is setting up 
la special office to handle Broad- 
|}way theatre tickets. This, in ac- 
cardance with a N. Y. Supreme 
Court ruling, makes the operation 
eligible for a broker’s license. 














‘Violinists & Pianists 


Continued from pace 2 





is called here) lasted a bit over two 
| weeks. Every day and all day for 
| that length of time, violinists and 
pianists played. There was a jury 
of internationally famed musicians, 
who normally earn thousands of 
dollars a day, but who showed up 
here at the Salle Gaveau for 15 
{days and spent all day listening. 
| And judging. 

Audiences were admitted (at a 
$1.50 top) to all sessions and the 
four or five times this reporter 
showed up, the theatre’s 1,200 seats 
seemed to be about 80% occupied. 
| Then, the final day, when the prize 
| awards were made, the show moved 

|}to the 2,000 seat Theatre des 
| Champs Elysees and was a total 
sell-out at $3.50 top, with many 
turnaways. 

| How seriously the French took 
{all this is best indicated, perhaps, 
| by the fact that the National radio 
| chain sent the final session out via 
direct coverage from the theatre, 
| a three and a half hour session can- 
celling out all news and other 
broadcasts for the evening hours 

| The rules of the ‘concours’ ave 
| extremely simple, Any violinist or 
| pianist under the age of 30 may 
compete but the entry can be made 
for him (or her) only by 


| 


a ‘Tecog- 





| 


} 


' 
; 


| 








nized’ musie teacher, who attests 
that the contestant is ready for 
public appearance. This ‘concours’ 
just ended showed up 43 pianists 
and 36 violinists. They came from 
virtually every country in the 
world, though it seemed as though 
the iron country reps predomi- | 
nated. There is a separate contest 
in each group. The two pianists 
adjudged as best each win a prize 
of 350,000 francs (approx. $1,000) 
and the two violinists ditto. That, 
of course, 
are many tags 
more important, such as recording 


deals with Pathe-Marconi, concert | 


bookings, etc. 

For the record it had perhaps 
better be mentioned that the first 
and second prize winners among 
|the violinists were from Soviet 
| Russia. The first prize winner | 
| among the pianists was a Hungari- | 
an and the second prize-winner an- 
other Russian. Runner-ups were 
British, American, Japanese, etc. 
| Virtually every European concert 
|manager was present or repre- 
sented, both leading U. S. concert | 
managements, Hurok Attractions | 
and Columbia Artists Bureau, were 
on hand, and contracts were being | 
negotiated all over the place. 

The heroine of the whole busi- 
ness is probably Marguerite Long, 
one of the most famous pianists 
ever turned out by France. White- 
haired, 83 years old, she is still 
highly active in music circles here 
and plays an occasional concert. 
Also she actively operates the 
Marguerite Long Music school. The 
late Jaques Thibault, whose name 
shares the billing with her, was a 
famed French violinist who died 
a few years ago. Nominally, Mar- 
guerite Long pays the freight for 
the whole business, which is run 
once every two years, but the 
French government foots most of 
the bills, via a subsidy. 


Sponsor Snafus 
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a lipstick advertiser, for example, 
shows the model painting her lips 
with a closeup of her wristwatch 
included, with an appropriate plug 
for the watchmaker. Typical of the 
conflict cross the webs have had 
to bear in recent weeks are these 
examples: 

Item: Max Factor placed an al- 
ternate-week order on CBS for 
“Sally” on Saturdays at 9:30 (back 
before the show ended up on NBC 
and before the CBS spot was sewed 
up with “Have Gun, Will Travel”). 
It was rejected because Helen Cur- 
tis was in at 9 on alternate weeks. 

Item: Colgate pulled out its co- 
sponsorship deals with R. J. Rey- 
nolds. Reason—it wanted to start 
a new copy line on its toothpaste, 
to wit, that Colgate Tooth Paste 
removes nicotine stains better than 
any other toothpaste. It couldn't 
use this with Reynolds as its alter- 
nate, naturally. 

Item: Helene Curtis had a hell- 
uva time placing an order on CBS 
for “Dick & the Duchess,” uot be- 
cause of any direct Saturday night 
conflict but because a switch in 
product advertising on its half of 
“What's My Line” would have run 
into a conflict with Revlon on $64,- 
000 Challenge.” 

Item: Libby-Owens-Ford was in- 
terested in taking over Colgate’s 
half of “Mr. Adams & Eve” on 
CBS Friday nights, That was killed 
because part of its copy reflects its 
position as a major glass supplier 
for General Motors—and Ford 
sponsors “Zane Grey Theatre” just 
prior to “Adams.” 

Item: Ed Sullivan innocently 
tied in with a Popular Photography 
magazine promotion, part of which 
emphasizes the new Ansco color 
film. So what happens? Sullivan 
gets Eastman Kodak for a sponsor 
next fall. 

And, as the song says, “round 
and round” it does. The situation 
has one bright note, however. Some 
sponsors have come to realize the 
networks’ difficulties and have ac- 
cepted compromises which would 
have never been thought possible 
a year ago. Thus, the:webs find 
Procter & Gamble as an alternate 
sponsor on Tuesday at 8 and Lever 
Bros. in at Tuesday at 8:30 on 
CBS—on alternate weeks, of 
course. And the Curtis deal for 
“Dick” was made possible by an 
okay from Revion for the product 
switch with an alternate-week ad- 
jacency on Sunday at 10 and 10:30. 
The sponsors, having split aight- 
time in so many pieces that con- 
flicts are unavoidable, are starting 
to give a little in what until now 
had been a rigidly tabu situation. 


is not much, but there | 
whieh are much | 





Sex ‘Comeback’ 


=e ~COntinued from pase) 


| sophical tag to these spots besides 
the taking carryings-on. 


Springboard 
2. The new talents such as Yves 
Roberts, Freres Jacques (4), 


| Jacques Fabbri, found the cabaret a 
{natural step on their way legit- 
ward. Here was a crisp, close audi- 
ence relationship and many of the 
‘top legit actors, writers and inno- 
vators started there. However, 
| when they made it the night spot 
' was out. 

| 3. It was still a mode and it 
wore itself out in 10 years, giving 
way to the more touristically ap- 
pealing, no-think naturals like strip- 
pos, etc. 

4. Real talent was soon reserved 
for the big money show biz facets 
| and every savvy newcomers did not 

waste their top talents in boites. 
| The big names spawned by the 
boites were now too high-priced for 
| them and the rebirth of the vauder 
| here, on a large scale, could give 
top prices and star billing to these 
| stars, and helped wean them almost 
|completely away from the clubs. 

5. Financial aspects were also im- 
portant for the heavy taxation did 
not help the specialized boites 
which depended not so/ much on 
volume as on loyalty. 

Survivors 

Of the offbeaters still making 
the grade here, most depend on a 
climate effected by the boniface or 
the still unusual types of shows 
that still manage to get a clientele 
now disposed to straight spec, and 
leaving their more demanding en- 
tertainment to the other types of 
show biz so prevalent in this city. 

Fontaine Des Quatres Saisons 
gives a unique slHow depending on 
new and solid talents plus a vest- 
pocket parody, but clientele keeps 
falling. L’Ecluse offers a cheap 
price and a scad of new names, but 
| there does not seem to be as much 
young stardust around as there was 
right after the war. 

Liberty’s and Chez Gilles still 
give good atmospherics and intel- 
ligent shows, but they are also los- 
ing their top names to legit and 
pix. L’Amiral is lucky to have two 
chansonniers giving out with a 
puckish, clever revue, but it has 
little touristic value unless the 
lingo is understood. Galerie, Milord 
D’Arsouille, Le Cheval D’Or, 
Echelle De Jacob, Chez Agnes 
Capri, Port De Salut all depend on 
relaxed entertainment and warm 
bonifacing, but the era of the 
specialized boite seems to be fad- 
ing here. 





Sol Hurok 


Continued from page 1 oe 





touring. His general managers, 
George Perper and Walter Prude, 
are also on vacation until the end 
of this month, but meantime the 
Morris execs are reulling ways and 
means to expand their booking or- 
ganization so as to handle Hurok’s 
many clients on a split-fee basis. 

The Morris agency is sufficiently 
elastic for television, legit, produc- 
tion, niteries and the like, since 
longhair personalities are no longer 
limited to the dignity of the con- 
cert-opera stage. 

The Hurok-NCAC schism dates 
from the time that ex-Met baritone 
Luben Vichey bought out Marks 
Levine two years ago. 

Hurok and NCAC worked togeth- 
er on a booking basis only, the im- 
presario retaining full control of 
his roster of talents and utilizing 
the concert-and-artists outfit for 
routing agency only. 

When he returns from abroad in 
September, the Morris agency 
tieup will probably be finalized. 


‘Garment Jungle’ 


Continued from page 2 ees 


coe script; shortly thereafter 
Kleiner produced “The Garment 
Jungle,” which stars Lee J. Cobb, 
Kerwin Mathews, Gia Scala and 
Richard Boone. It’s contended that 
that Col was notified of the alleged 
piracy, but the company allegedly 
ignored Sincoe’s protest. 

Aside from the injunction, Sim- 
coe asks $500,000 damages plus 
$150,000 exemplary damages. 
Screen credits for “Jungle” 
Kleiner as author of the screenplay 
based upon articles by Lester 
Velie. Story concerns labor unicns 
and employers in New York's gar- 
ment centre, 
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Williamsburg-Jamestown, $85,000,000 
‘Colonial Spec’ in Showmanship Spr 


By HERMAN A. LOWE 
Williamsburg, Va., July 9. 

They've stepped up the entertain- 
ment pace on the Williamsburg- 
Jamestown Axis, one of the nations 
great centers of history and tour- 
ism. ; 

Showmanship and show biz have 
been tapped to glamorize and tell 
the story of the 350th anniversary 
of the founding of the first British 
colony in North America — at 
Jamestown, in 1607. 

“Some miles away, at the great 
naval base city of Norfolk, the In- 
ternational Naval Review and its 
attendant entertainment program 
have come and gone, first big 
feature of this celebration. But at 
Colonial Williamsburg, into whose 
restoration nearly $60,000,000 of 
Rockefeller money has already 
been poured, and at Jamestown, 
six miles away, where $25,000,000 
has been spent—the show goes on. 
It will run through the summer 
and into the fall. 

And, because you don't fold a 
hit, it will be running next year at 
the old stand. 

Jamestown In 3 Parts 

The Jamestown Festival divides 
nicely into three parts: the Paul 
Green drama, “The Founders”; 
the restoration begun at the origi- 
nal Jamestown site; and the exhibi- 
tion building and ships. 

Perhaps the most striking fs 
Paul Green’s newest opus, “The 
Founders,” a story of the first 15 
years of Jamestown Celony. It 
must rate as one of the best and 
liveliest of the whole series of 
Green historical dramas—‘“The 
Common Glory,” “Faith of Our 
Fathers,” “The Lost Colony,” etc. 

Green has let himstif go. He has 
not only told this priceless frag- 
ment of American history—but he 
has told it excitifzly. Unlike the 

(Continued on page 124) 


Frisco Critic Bewails 
New (‘Lady’) Popularity; 
(This Ain’t News in N.Y.) 


San Francisco, July 9. 

The imminent arrival of the hot- 
test boxoffice draw in Frisco his- 
tory, “My Fair Lady,” provoked an 
ironic lament last week from Hor- 
tense Morton, drama editor of 
Northern California's biggest daily, 
The San Francisco Examiner. The 
aisle-sitter’s column read in part: 

“This is the time of year when I 
am one of the four most popular 
people in town. The other three 
are my critic confreres. 

“For two months my charm, 
seemingly dormant and invisible 
before that, has been so excessive 
and rampant as to constitute a pub- 
lic menace. 

“All because ‘My Fair Lady’ is 
due and tickets are as scarce as— 
tickets for ‘My Fair Lady.’ I'm 
supposed to have an ‘in’ with the 
boxoffice. 

“My phone rings every half- 
minute. 

“Strangers spot me around cor- 
ners two blocks away. 

“I'm sought for under-glass cu- 
isine soirees. People hang on to 
my every syllable. 

“If I-had sideburns and played 
os guitar, I couldn’t be more popu- 

r. 

“This bloodbath of adoration has 
happened twice before — when 
‘Oklahoma’ and ‘South Pacific’ 
each came around the first time. Be- 
fore that, and before my time, ‘Ben 
Hur,’ back around 1902, had them 
waiting im carriages all night to 
buy seats. 

“I wish my charm weren't so 
elusive between hit shows. 

“The cold, harsh truth is that a 
critic has nothing to do with the 
boxoffice. That’s one of the facts 
of life every parent should tell 
his child when he starts to ask 
questions.” 

An indication of just how hot a 
ticket the G. B. Shaw-Alan Lerner- 
Frederick Loewe musical is here, 
lies in the fact that opening-day 
window sale at the Frisco Opera 
House amounted to $107,345. The 
musical opened its local run last 
night (Mon.). 

If Miss Morton thinks she has 
troubles, she ought to step into 
the brogans of Tony Buttitta, who’s 
been pressagent for the Friscp 
Civie Light Opera for more than a 
decade. Says he, “No use heading 
for the hills, the dam’s already 
burst and I’m 50 feet under water.” 





a 
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‘London Tele Producer 


| 
Plans ‘Chalk’ in Aussie the lines of “Don Juan in Hell” 


London, July 9. 


A production of “The Chalk Gar-| 


| den,” to tour Australia with Sybil 


stars, is planned by Lionel Harris, 


Enid Bagnold comedy-drama. 
Harris plans to look over the 
Swiss tv setup and then to stop off 
in the U.S. on the way home to 
gander video on the Coast and in 
New York. He also figures on hud- 


Philly Looking 
For Big Season 


Philadelphia, July 9. 

On the basis of advance bookings 
and Theatre Guild-American The- 
atre Society subscriptions, Philly’s 
coming legit season looks lively. If 
only the supply of touring shows is 
of comparable strength, it may 
seem like old times hereabouts next 
fall and winter. 

There are already 11 shows ten- 
tatively booked for local engage- 
ments next fall. 








tion play being announced. 
{cording to Lewis D. Cook, local 
TG-TS subscription rep, the sub- 


less than 11,000. That meant about 
$300,000 for the 10 subscription 
shows playing here. 

Although no subscription shows 
are definite, the likely items in- 
clude “No Time for Sergeants” and 
Katharine Hepburn in “Merchant 
of Venice,” in which she’s starring 
this summer at the American 
Shakespeare Festival at Stratford, 
Conn. 


The indie (William Goldman) 
Erlanger Theatre's bookings in- 
clude “Gang Way,” Sept. 9, and 
“Copper and Brass,” Sept. 23. 

The Shubert-operated Forrest 
has “Four Winds,” Sept. 9, and 
“Romanoff and Juliet,” Sept. 23. 

The Shubert gets “Jamaica,” 
Sept. 16. 


The Shubert-operated Walnut 
gets “The Egghead,” Sept. 16, and 
“Square Root of Wonderful,” early 
October. 

Also pencilled in for early fall, 
with no theatres designated as yet, 
are tryouts of “The Music Man” 
and “Miss Isobel.” 

Melvin Fox, a film exhibitor in 
Pennsylvania and southern New 
Jersey, has been dickering with the 
Shuberts for the Locust Street 
Theatre, which ‘they must dispose 
of under the terms of a Govern- 
ment consent decree, but an agree- 
ment hasn’t been reached on price. 
Fox plans to continue the house 
as a legiter if he acquires it. 


‘Remembered’ for Boston 
Boston, July 9. 

The Colonial Theatre has one of 
one wie Hine 
sons Playwrights Co. pro- 
duction of “Time Remembered” 
set to open Labor Day, Sept. 2. 
The Jean Anouilh romantic comedy 
will be the first production of the 
Playwrights’ 20th season. 

The tryout will be on subscrip- 
tion here. 


Lorella Val-Mery Now 
Plans ‘Shoes’ for B’ way 


Pittsburgh, July 9. 

Road pressagent Lorella Val- 
Mery, currently ballyhooing the 
Civic Light Opera Association 
season at Pitt Stadium, plans de- 
buting as a Broadway producer 
next fall with the presentation of 
Frank Merlin’s one-character play, 
“I Got Shoes.” 

The script has previously been 








and Louis M. Simon, 


' 
| 


: 


dling with Maxwell Anderson on} 
a possible London production of | 


| 


a 
Charlton Heston Seeks 
‘Capt. Wirz’ Legit Rights 
Hollywood, July 9. | 
Charlton Heston is negotiating 
for the legit rights to “The Trial 
of Capt. Wirz, the Andersonville 
Jailer,” the Climax teleplay in 
which he starred last week. Script , 
was written by Saul Levitt. 
Heston wants to convert the play 
into a platform presentation, along 


and “John Brown's Body,” and tour 
it next fall. 








Show Angel Ban 


Despite two previous turndowns 
by its parent organization, Local 


| 802 of the American Federation of 


Musicians is again trying to pre- 
vent its members from investing 
in Broadway productions. The 1:- 
test move is a demand that legit) 
producers be prohibited from ac- 
cepting investments from Local 
802 members. The union is cur- 
|rently negotiating a new contract | 
with the producer organization, the 
| League of N.Y. Theatres. 

A measure passed by the Loca! 
last year and subsequently set) 
aside by the AFM Executive Board, | 





would have forbidden members 
from working or being musical 
| contractors 





for shows in which 


| they invested, About five years ago | 


In addition, more 
than 9,000 subscribers have en-| 
rolled, without a single subscrip- | 


scription list last season totalled | 


2 passed a similarly-intentioned | 
rule barring its members from in-| 
vesting in legit productions. In) 
both cases the edicts were held up| 
by the parent union after protests 
by Meyer Davis, a _ bandleader, 
musical contractor and _ prolific 


Ac- | legit backer. 


The latest union maneuver, 
which is seeking to have the pro-| 
ducers apply a tabu on investments | 
by musicians, is also being ap-| 
pealed by Davis to AFM president | 


| James C. Petrillo. The protest asks | 


| the new move and ordered to with- | Currently 


that the Local be reprimanded for | 


draw the demand. Petrillo has not 
yet given an answer. | 

The 802 opposition to its mem- 
bers investing in Broadway shows) 
is in line with agitation of certain | 
musicians who claim that by back- | 
ing such productions Davis obtains 
a competitive advantage in dicker-| 
ing for the contractor spots in-| 
volved. Davis has pointed out that 


musical shows, for which no con-| 
tractor is used, and that records | 
demonstrate that he has not ob- 
tained a preponderant number of | 
musicals in ‘which he has invested. | 

Basically, however, the band- 
leader-contractor-investor argues 
that the various 802 proposals are 
illegal, and he has indicated that 
if necessary he will take court ac- 
tion to test the matter. 


Musical ‘Irma’ Will Run 
- Through Paris Summer; 
Also Set for West End 


Paris, July 2. 
“Irma La Douce,” current musi- 
cal hit by Alexandre Breffort and 
Marguerite Monnot, will set local 
precedent by continuing through 
summer at the Theatre Gramont. 
Standard procedure is for Paris 

legit to suspend for the summer. 
Show will be done in London 
next season by H. M. Tennent and 
has been reported sewn up for the 
U. S. by Gilbert Miller. However, 
Loulou Gaste, a Paris musician, | 
says he has the Western Hemi- | 
sphere musical rights. } 
“Irma La Douce” is a romanti-| 
cized look at the Paris underworld, 








panderer as the leading characters. 
Altsough there is some resem- 
blance to the Kurt Weill-Bertolt 
Brecht “Threepenny Opera,” the 
French tuner lacks the pungent 
social satire, depth and bitterness | 
of the latter. 

It has made stars of Colette Re- 
nard and Michel Roux and put the | 
legit company of Rene Dupuy on | 
the theatrical map. The show may | 
well run through next season. | 


| 


David Brockman is musical di-| 











jrector for the third annual Stony 


ments, including Eddie Dowling opened recent! 


most of his investments are in non- t 


Suggest New 


Rome Archbishop Bans 


‘Immoral’ Aristovhanes 


Rome, July 9. 
Considerable comment has been 





| aroused in Italy over the presen- 
bmg oe and Lewis Casson = Bi) at It A W | 
| of Associated Television Ltd. He ] 
planed to Switzerland last week en| 


route to Australia to prepare | With Attempt At | 


tation of Aristophanes’ “Woman in 
Parliament” in Benevento. Catho- 
lics were warned by public procla- 
mation not to attend the “immoral” 


classic. This came day before the | 


play’s premiere in the restored 
local Roman forum, in disuse for 
16 centuries. 

Archbishop Mancinelli, in asking 
the faithful to abstain fiem the 
“immoral” performance also con- 
demned the authorities for permit- 
ting the show and for making the 
selection. 

Performance went on as schedul- 
ed with Olga Villi, Tino Buazzelli, 
Mario Carotenuto, and others, and 
directed by Luigi Squarzina. Ver- 
sion used, it's pointed out, had 
already been extensively trimmed 
and had been regularly passed by 
the appropriate censorship groups. 


ATPAM Strikes 
Terrell’s Tents 


St. John Terrell’'s music tents 
at Lambertville, N.J.. and Asbury 
Park, N.J., have been declared “un- 
fair” by the Assn. of Theatrical 
Press Agents & Managers. As a 
result, the union has pulled Max 
Eisen from his dual job as press- 


agent at the two spots and Harry} 


Mulhern as treasurer at Lambert- 
ville. 


The ATPAM board blacklisted | 


Terrell for refusing to hire two 
pressagents, one for each of the 
tent operations. The producer has 
objected to the union demand, on 
the ground that not all of the tents 
in operation employ 
union »ublicists. 
that the union action was taken to 
strengthen its position in canvas- 
tops where iis members are em- 


Regarding the two Terrell tents, 
Eisen, with the union's approval, 


|had handled both spots in past! 


years. According to an ATPAM rep, 
that was permitted because there 
were no publicists available to 
ake on one of the tents, while 


Eisen handled the other. There-| 


fore, .he union spokesman claims, 
Eisen was allowed to ballyhoo both 
teepees in preference to having a 
non-union p. a. brought in. 

The current request for two 
pressagents, one ‘in addition to 
Eisen, is due to the present avail- 
ability of union drumbeaters for 
the second job, the ATPAM rep 
says. It was pointed out that pro- 
ducers Lee Gruber, Frank Ford 
and Shelly Gross employ three 
union pressagents, one each for 
their tents at Westbury, L. L, 
Camden County. N.J., and Valley 
Forge, Pa. 

Mulhern, who's been treasurer 
at Lambertville for eight years, is 
also a member of ATPAM and 
Conan was called off the job 


REPORT ST. JAMES, N.Y., 
SOLD TO ST. P. GROUP 


A Saint Paul syndicate, repre- 
sented in New York by legit com- 
pany-general manager Sam 
Schwartz, is reportedly purchasing 
the St. James Theatre, N.Y., from 
the Shuberts for $1,700,000 cash. 
It's understood t house will 
change ownership next Aug. 1. 

The St. James, a 1,028-seat mu- 





with a prostitute and her bourgeois | .j-a) house, is one of the Broadway | 


theatres the Shuberts are required 
to sell under the terms of a Gov- 
ernment consent decree. 


Boating, Anyone? 


Recreational boating is the theme 
of a proposed new musical comedy 
being fashioned by Arthur McCaf- 
fery, radio writer, and Leo Mish- 
kin, film critic of N.Y. Morning 
Telegraph. Both men go down to 
the seas in small boats themselves. 





McCaffery has authored a volume | 


under option to several manage-| Brook (L. I.) Music Festival, which | 0f sketches about the Sheepshead 
in the Dogwood | 
| Hollow Amphitheatre. \ 


Bay area, under the title “Cape 
Cod on the Subway.” 


+ 


One theory is! 


Terrell-Moses Case to Retrial; 


Producers for Park 


The controversy between tent 
| operator St. John Terrell and N.Y. 
}City Park Commissioner Robert 
| Moses over legit in Central Park is 
going back to the N.Y. Supreme 
Court. 

A ruling against Terrell in his 
jaction for revocation of Moses’ 
grant to Michael IP. Grace and 
Chris F. Anderson for the presenta- 
tion of a summer series of musi- 
cals at the Wollman Memorial 
Skating Rink in Central Park had 
previously been issued by Su- 
preme Court Justice George Tiller. 
The ruling was subsequently ar- 
gued in Appellate Court, where a 
decision was handed down to have 
the charge amended. 

The Appellate Court's feeling on 
the matter reportedly was that 
Moses had no authority to enter a 
lease for the park and that the 
agreement with Grace and Ander- 
son appeared to be a lease, On 
that basis, the court recommended 
that Terrell file his action as a tax- 
'payer, which he’s done. The case 
‘now goes back to the Supreme 
Court for a new ruling. It's under- 
stood that the city claims that the 
grant is a permit, which Moses has 
| the right to lease. 
| In his original action, Terrell ob- 
jected to the “secretiveness” of the 
'deal between Moses and the park 
producers and the manner in which 
the transaction, involving a conces- 
sion on public property, was han- 
dled. 

Meanwhile, sentiment in the 
trade has reportedly been growing 
for some way of arranging for an- 
other management to take over the 
Central Park operation from Grace 
& Anderson. The latter's initial 
presentation of dance programs, 
followed by the obviously inade- 
| quate revival of “Rosalie” and the 
current nitery floor show, has 
aroused concern in professional 
'circles lest the whole Park pro- 
ject be ruined. 

It was suggested late last week 
that the Park operation might be 
; turned over to Lee Gruber, Frank 
|Ford & Shelly Gross, who now 
have showtents running at West- 
bury, L.L; Camden, N.J., and Val- 
ley Forge, Pa. The possibility was 
seen that shows already produced 
,or in preparation for those three 
jtents might be booked into the 
| Central Park spot. 

It's figured that the N.Y. City 
| Center musical comedy production 
| setup under Jean Dalrymple might 
| ordinarily be well equiped to han- 
| dle the Park operation, but its 
| Staff is now presumably only in 
| Skeleton form and there's insuf- 
ficient time for it to get shows in 
actual production for the remain- 
| ing weeks of the summer. 


] , ’ 
Center's Panned ‘Widow 

, 
| Set for ’57 Opera Season; 
° ? ’ 
_ Retain Floyd’s ‘Susannah 

“Merry Widow” which got pretty 
badly dusted off when revived 
| this spring as part of the N. Y. City 
Center Light Opera series, will 
nonetheless be included in this 
fall’s opera season at the house. 
Well-wishers are reportedly warn- 
ing the management to do some- 
jthing about the book. 

At least one surviving item of 
ithe 1956 fall season under Eric 
| Leinsdort, who quietly folded his 
; tent and departed, will be included 
in the repertory. That is Carlisle 
Floyd's folk opera, “Susanah,” 
which won a Music Critics Award. 

Julius Rudel is now genera) di- 
;rector of the Centre's opera sea- 
| son, He's expected to line up mid- 
| way-between the old box set scen- 
ery (originally bought from St. 
| Louis) and the “moderne” ske!ton- 
ized cutouts introduced by Lee 
Kerz along with a revolving slant- 
ed stage which prompted Variery’s 
| headline, “Lilt With A Tilt.” 

Season will open Oct. 9 with 
“Turandot,” Puccini work not 
/heard locally in seven years. An- 
jother novelty will be Manuel de 
|Falla’s “Amor Brujo.” Both of 
these revivais will be under baton 
of Jose Iturbi, in the unaccus- 
tomed role of opera conductor. 

Regular bread and butter work 
at the house will include “Travi- 
ata." “Boheme,” “Carmen,” “But- 
terfly” and “Fledermaus.” 














Sally Perle, head of Central 
Casting Corp., left Bunday ‘7) on a 
10-day trip to % 
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Barns Fear Big Hurricane Season; 
‘Audrey’ Early Starter; Other Silos 


Hurricanes, which took last sum- + 


mer off after being the scourge 
of the strawhat circuit several 
years previously, are off to an early 
start this season, Thus far, a single 
storm, Hurricane Audrey and its 
far-flung edges, wrecked two show- 
tents, damaged another, and 
flooded a third theatre area. A 
flooded a third theatre area. Local 
electric storms have also blown 
down two more convastops.: 

On the theory that these tropi- 
(3)-bred disturbances may tend to 
come in cycles, barn managements 
are beginning to be apprehensive. 
In previous years the hurricane 
season has generally started about 
mid-August and extended through 
mid-September. In some cases the 
big blows have occurred at inter- 
vals of about a week, but thus far 
there has never been more than 
one bad one a@ season, 

Although the center of Audrey 
remained in the sub-tropics, caus- 
ing maximum destruction and loss 
of life in Louisiana, the fringe of 
the storm flattened the Northland 
Playhouse teepee at Detroit, lev- 
eled the Finger Lakes Lyric Circus 
tent at Skaneateles, N.Y., damaged 
another canvastop at Warwick, R.1., 
and brought flood conditions seri- 
ous enough in Indianapolis to force 
the cancellation of a performance 
at Avondale Playhouse. Several 
weeks ago a local squall blew down 
the showtent at Valley Forge, Pa., 
and a similar storm capsized a 
teepee at Concordville, Pa. 

Whether a hurricane season is 
predicatable or only a possibility, 
may be a matter of opinion. Actors 
Equity has taken the attitude that 
the big winds are predictable at 
certain times of year, and a couple 


of season ago revised its “act of | 


God" rule to cover the situation. 
In most shore resorts in New Eng- 
land and the middle-Atlantic states, 
the season has tended to taper off 
about mid-August the last couple 
of years as vacationers have headed 
for home rather than risk the 
possibility of getting blown and/or 
washed away. 





Atlantic City Reopens 
Atlantie City, July 9. 

Chelsea Playhouse in the Hotel 
Chelsea on the downtown board- 
walk, is again operating, with Sonia 
Barrett presenting June Walker in 
“Champagne Compiex” starting 
last Friday (5). Shows are pre- 
sented in the hotels’ convention 
room. James Day and Al Baker Jr. 
are working with Miss Barrett. 

A 10-week season is planned, 
with Yolande Betbeze in “Bus 
Stop” as the next offering. Shows 
are being given seven days a week, 
with matinees Saturdays, and Sua- 
days. Prices scale from $2.50 top 
te 93e. 

The resorts’ other former legiti- 
mate spot, the Quarter Deck thea- 
tre in the Hotel Morton, is play- 
ing foreign films this suinmer. 

The Mill Playhouse, located at 
Pleasant Mills, N.J., a 20-mile drive 
from the resort, was dark last 
season, but has been reopened by 
Ada Fenno and Gianni Pitale. 
“Curious Savage,” was the first of- 
fering playing last Tuesday-Satur- 
day (25-29). Clark Jones and Bob 
Herget are directors, and Gianni 
Pitale is manager. 





Barn at New Egypt, N.J. 

New Egypt, N. J., located 18 
miles from Trenton between Camp 
Dix and McGuire Air Base, will 
have a summer theatre this year. 
The barn, tagged the New Egypt 
Theatre, will be an Equity opera- 
tion. The season began last night 
(Tues.) under the production aus- 
picies of Michael Gould. 

The Theatre, a renovated film 
house, is a 360-seater and is air- 
conditioned. Maurice Alevy is man- 
aging director. 





Open Lake Hopateong 
Lake Hopatcong, N. J., July 9. 
The Lakeside Theatre, which 
opened here June 29 under the 
new management of Buff Cobb 
and Syeus Mottel, will offer a 
novel production of Schnitzler’s 
“La Ronde” the week of July 30. 
Miss Cobb will play all the femme 
roles in the show, which will be 

staged by Mottel. 

Malcolm Raphael is business 
manager of the spot, with Philip 
King stage manager and Betsy 
Rapport scenic designer. 








Set Terp Troupes For 


Annual American Fest 


New London, Conn., July 9. 

A 23-piece orchestra composed 
of members of the N. Y. Philhar- 
monic-Symphony will be an inno- 
vation at the 10th annual American 
Dance Festival to be held here 
Aug. 15-18 by Connecticut College. 

Appearing will be Dore Hoyer, 
of Hamburg, Germany, making her 
U. S. debut, plus the Henry Street 
Playhouse Dance company, Mary 
Anthony Dance Theatre group, 
Jose Limon’s troupe, Doris Hum- 
phrey’s company, and Daniel Na- 
grin, Pauline Koner, Ruth Currier 
and Glen Tetley. 


‘Yankees’ Profit 





$804,748 So Far 


“Damn Yankees” has passed 
the $800,000 gross profit mark. 
That includes income from the cur- 
rent Broadway production, the re- 
cently-closed touring edition and 
subsidiary rights. 

Giving the Frederick Brisson- 
Robert E. Griffith-Harold S. Prince 
operation its biggest profit boost 
in recent months was the national 
company’s next-to-closing stand at 
the Riviera Theatre, Detroit. The 
three-week run there netted $49,591 
on a total $184,167 gross. That 
represented a record take for the 
tour, which ended May 18 at the 
Royal Alexandra Theatre, Toronto. 

The Broadway production, cur- 
rently in its 114th week. moved 
last May 7 from its longtime berth 
at the 46th Street Theatre to the 
Adelphi Theatre. Since then the 


tuner has been on twofers and is) 


figured to have been making a 
profit on most weeks. The financial 
status as of the May 25 accounting 
was as follows: 

Original investment 
$250,000. 

Total gross profit to date, $804,- 
748, including income from film 
sale. 

Distributed profit, $700,000, split 


(repaid), 


backers. 


JUDY TYLER, HUSBAND 
KILLED IN AUTO CRASH 


Judy Tyler who with her actor- 
husband Gregory’ Lafayette, was 
killed July 3 when the automobile 
in which her husband was driving 
collided with another near Billy 
the Kid, Wyo., was making the 
show biz grade the hard way, rising 
from a winner of beauty contests, 
into the line at the Copacabana, 
N.Y., modeling, video, and finally, 
legit, niteries and films. 

She had -just completed lead 
roles in “Jailhouse Rock,” opposite 
Elvis Presley for Metro, and “Bop 
Girl Goes Calypso.” Prior to that 
Miss Tyler worked briefly in niter- 
ies having played the now defunct 
Le Ruban Bleu, N.Y. Her major 
legit showcasing had been in Rod- 
gers &  Hammerstein’s “Pipe 
Dream.” For some time she was 
in the videoshow, “Howdy Doody.” 

In the instances of the legiter 
and her nitery career, she was ad- 
vancing far ahead of herself. In 
“Pipe Dream” her performance was 
described as cryptic, while in the 
cafe, Miss Tyler was: described as 
needing direction before she could 
enter top ranks in this field. 

Miss Tyler, born Judith Mae 
Hess, was the daughter of industri- 
alist Julian S. Hess, of Nutmeg 
Ridge, Ct., an oldtime trumpet 
player, while her mother, Lorelei 
Kendler, ex-“Ziegfeld Follies,” at 
one time understudied Marilyn 
Miller. Miss Tyler was married 
previously to her onetime vocal 
eoach, Colin Romoff, whom she 
divorced last year. She married 
Lafayette a little more than three 
months ago in Miami Beach, with 
Patti Page as her matron of honor. 

Miss Tyler was dye’ back in New 
York to appear on “Pantomime 
Quiz” over CBS-TV in which she 
was to have been a regular panelist. 
Funeral services were held yester- 
day (Tues.) in New York. 








evenly between management and |S! 


2 Coast Spots Waver 


Hollywood, July 9. 
Players Ring, which has op- 
erated two local small-capacity 
legiters for some time, may have 
to close one shortly because of de- 
clining business. Players Ring, of- 


fering “Mrs. Gibbons’ Boys,” and 
the Gallery, playing “Me, Can- 
dido,” have a joint weekly nut of 


around $2,500, Each seats around 
200 


Ted Thorpe and Paul Levitt, co- 
producers of the houses, both 
double as actors and they have 
been seeking film work in an ef- 
fort to help meet the weekly 
deficit. 


Hub’s Wilbur Reverts To 
Legit Under Kavanagh 


Boston, July 9- 

The Wilbur Theatre here will re- 
sume legit bookings this season. 
Michael J. Kavanagh has taken 
over the house, which was relin- 
quished by the Shuberts last sea- 
son in compliance with the terms of 
a Government consent decree. Kav- 
anagh, former general manager for 
the Shuberts in this city, has the 
theatre on a year’s lease with op- 
tions. He says he’s already hooked 
solidly from September through 
mid-November. 

Kavanagh also had the house on 
a verbal agreement part of last 
season and booked in two tryouts, 
“Long Day's Journey Into Night” 
and “Happiest Millionaire.” The 
only other entry to play the spot 
during the semester was “Harbor 
Lights,” also a tryout and the last 
show booked under the Shubert 
banner. Kavanagh gave up the 
house later in the season when 
Mike Todd was considering using it 
for his film, “Around the World in 
80 Days.” 

The film project was subsequent- 
ly dropped and the picture is now 
playing-the Saxon Theatre, former- 





| ly operated by the Shuberts as the 


Majestic. Another former Shubert 
House, the Plymouth, has also been 
taken over for films. That leaves 
the town with four legit houses, 
the Shubert, Colonial, Opera House 
and Wilbur. 








Shows Abroad | 


John Gielgud 
Zurich, July 2. 


Schauspielhaus presentation of “A 
Anthology of Shakespeare” recital - 

John Gielgud. At Schauspielhaus, 
Zurich, June 24, ‘57; $3.50 top. 











In these days where recitals and 
platform readings have almost be- 
come a permanent part of legit, 
especially in the English-speaking 
world, this one-man homage to the 
genius of Shakespeare by John 
Gielgud stands out as a distin- 
guished addition to the phenomena. 

British actor presents a careful 
selection of monolog, sonnets and 
short scenes, chosen from George 
Rylands’ anthology “The Ages of 
Man.” The program is divided into 
three parts, Youth, Manhood and 
Old Age, illuminating character in 
respect to vigor. For example, 
childhood, magic and fairy, nature, 
sport, love, jealousy and lust go 
with Youth; war, civil strife, king- 
ship, government and society, pas- 
sion and character relate with 
Manhood; and death, sickness, 
sleep, man against himself and 
time point to Old Age. 

Represented by a rich variety of 
assages from “Hamlet,” ‘“Mac- 
eth,” “Romeo and Juliet,” “Julius 

Caesar,” “Merchant of Venice,” 
“Much Ado About Nothing,” “Win- 


ter’s Tale,” “Tempest,” “King 
Lear,” “Othello,” the various 
“Kings,” Gielgud’s impeccable dic- 


tion, his tremendous versatility in 
changing with no effort from sub- 
tle comedy to pathos to high trag- 
edy, make this a stunning theatri- 
cal experience, Mezo, 


Japanese No Troupe 
Paris, July 9. 

The Japanese No Troup from 
Tokyo has left most of the Parisian 
critics and audiences nonplussed, 
but it filled the Theatre Sarah 
Bernhardt to SRO during its four 
night stay during the Theatre of 
Nations’ season 

The liturgical, ritualistic theatre 
whose symbols and meanings were 
mainly lost on occidental audiences 
still exhuded a hypnotic charm and 
the sheer elegance of costumes, the 
strident but dramatic music, and 
the intensity of playing were 
respected. 

For the States this would be 
very limited to specialized high- 
brow audiences able to take the 
formal, rigid, oriental beauty and 
symbolism, Mosic, 


‘Journey a Long 


Night’s Paris Hit 





Gets Ovation Despite Heatwave, Uncooled Theatre 
—Critical Praise for Cast 


7s 
¥ 








Show of Month Club In 
Boston Starts in Fall 


Boston, July 9 

Boston now has a Show of the 
Month Club, sponsored by Pano- 
rama, Boston guide magazine. It 
starts this fall with an estimated 
membership of 2,500, 

The plan offers members each 
month a legit show at reduced 
ticket prices. No membership fee 
is required and there is no obliga- 
tion to purchase tickets to ‘any 
shows during the season. } 

The 2,500 membership enroll- 
ment, with each member purchas- 
ing a pair of seats at discount 
price, means a 5,000 admissions 
potential each month, according to 
Jerome M. Rosenfeld, prexy of Je- 
rome Publications, publishers of 
Panorama. 





Stock Review 














Lease on Love 


New Hove, Pa., » July (2 
Michael Ellis pres uetion threc-act 
comedy by Aldo de Benedetti” f sta ed by 
Stanley Kauffmann; set . aovtnd 
ick Hackett; lighting by David Hale Hand, 
At Bucks bt id layhouse, New Hope, 
Pee July 1, 
ast: Philip» Bovrneuf, Frances Reid, 
wil’ Kuluva, Adeitaide Klein, Leonard 
Mulhern, Don Walter, Margie Battles, 
David Lange, William Conn. 





A romantic comedy with no kiss- 
ing, no clinches—and no: love until 
the last five minutes. That's “Lease 
on Love,” a new comedy by Aldo 
de Benedetti which made its bow 
at Bucks County Playhouse. 

There’s a new twist here. Instead 
of love at first sight, “Lease on 
Love” features marriage at first 
sight. 

Whether the new angle is enough 
to support the play as a Broadway 
vehicle is a question. The theme 
of mature love is a light one, but 
de Benedetti’s writing is so enter- 
taining and skillful that the play 
just might make it. 

Philip Bourneuf and his wife, 
Florence Reid, who own the pro- 
duction rights to the Italian come- 
dy, tried it out last February under 
the title of “The Last Five Min- 
utes” at Columbia U., playing the 
leading roles themselves. They 
talked Michael Ellis into letting 
them try it out again at New Hope. 
Now they must convince some 
Broadway producer. Or perhaps 
they might risk it themselves. 

The setting is an apartment in 
present-day Rome. A wealthy and 
graying bachelor meets a pretty 
spinster dressmaker who’s not too 


Paris, July 9. 

Despite record-breaking heat, 
lack of air-conditioning and the 
fact that four-hour dramas are un- 
known in Paris “Long Day’s Jour- 
ney Into Night” was a spectacular 
success here last week. The Eugene 
O'Neill play had a tumultous re- 
ception at its opening last Tuesday 
night (2) as a feature of the 
Theatre of Nations season at the 
Sarah Bernhardt Theatre. 

The engagement was a solid sell- 
out at all five performances through 
Saturday night (6), In fact, the 
huge house (2,500 seats) went 
clean several weeks ago, within a 
few hours after the start of the 
sale. There was tremendous inter- 
est in the show, with a press list 
of 500 pairs of free seats. Critics 
from some 35 countries were on 
hand to cover it. 

Although “Journey” is much 
longer than normal for audiences 
(it rang up at 8:15 and, with two 
10-minute intermissions, continued 
until 12:50 a.m.), with lengthy, 
intense stretches of dialog and 
little physical action, it offered the 
first opportunity for Parisian crit- 
ics to review the work of the top 
American dramatist. In general, 
the reaction was that the play tends 
to be an ordeal, but has undeniable 
greatness. 

Following the opening perform- 
ance, concluding with a five-minute 
ovation, much of the celebrity- 
studded audience trooped back- 
stage to congratulate the cast. They 
included U.S. Ambassador Amory 
Houghton, Maurice Chevalier, Ed- 
wige Feuillere, Gerard Philipe, 
Marie Bell, Christian Dior, Irwin 
Shaw, Preston Sturges, Francoise 
Rosay, Olivia de Havilland, Frane 
cois Perier and Pierre Fresnal. 

There was immediate interest in 
a French language production. 
Lars Schmidt has the rights and 
plans to do it, possibly with Miss 
Feuillere in the femme lead or 
perhaps Fresnay and Yvonne Prin- 
temps costarring. Meanwhile, the 
drama is slated for presentation in 
Italy next season and the Soviet 
Satellite countries are also bidding 
for the rights. 

The dean of the Paris critics, 
Robert Kemp, of Le Monde, called 
“Journey” a severe test for the 
audience, but a drama of genuine 
grandeur. Jean-Jacques Gautier, of 
Le Figaro, noted the play’s oppres- 
sive, desolate flavor and mentioned 
that he disagreed with his Ameri- 
ean colleagues as to its greatness, 
but he praised the acting, espec- 
ially citing Florence Eldridge, 
Fredric March and Jason Robards 


happy at still being a virgin. Both | 3, 


want to rent the same apartment. 
Over good food and wine in the 
barren apartment they work out a 
marriage-for-convenience arrange- 
ment, and after three plausible, 
amusing acts there’s the obvious- 
from-the-start happy ending. 

Bourneuf gives the harassed bus- 
band the necessary debonair, yet 
confused quality. Miss Reid is 
equally excellent as a brainy 
woman who generally knows what 
she is doing but has her flighty 
moments, too. ; 

Adelaide Kiein is properly ex- 
citable as Miss Reid's — 
making partner and stooge. ill 
Kuluva, althogh overdoing the 
basso profundo approach, still 
scores as Bourneuf's accomplice. 

Surprise situations are what 
hold “Lease on Love” together and 
director ‘Stanley Kauffmann has 
done a re = of <a hings 
moving. ackett 
cee lig or apartment from 
barren to stylish for the second 
act. Bitt. 





SCHEDULED N.Y. OPENINGS 
(Theatres indicated if set) 


Golden (9-10-57). 
@-18-57). 









(9-26-57). 


Nat'l (10-31-57) 


7-57). 
A GL-7-5D, 





cers (1 





Paul Gordeaux, of France-Soir, 
likened the work to a theatrical 
monument that could be reached 
only by climbing a 500-step spiral 
stairway. Most of the reviews ap- 
proved the staging of Jose Quin- 
tero, who attended the opening 
with his producer-partner, Theo- 
dore Mann. The setting for the 
show, constructed here, was a dup- 
licate of that used on Broadway. 
The plan is to use it’for the Lon- 
don production in the fall of 1958. 

Following their final perform- 
ance last Saturday night, the 
Marches (Miss Eldridge) left for 
a vacation in Greece, where they 
will remain until time for re-re- 
hearsals and the opening of the 
play ty 3 at the Helen Hayes 
Theatre, N 


Stock Tryouts 


(July 8 8-21) 
Py ey Me ‘Norman Ashton—Tufts 


edford, Mass. (9-13). 

Circus of Dr. Lao, wowyn Gi 
Steinbeck and Na Benchley from 
ditt “Bagewater Beach’ (Chi) Playhouse 
Sin. ewater ch ( 
Bn oie to So GRiocrtancs ot Bein “4 

s 

nest,” by Vivian Ellis Ann Russel 
Southern Tier ey. 
¥ Y¥. gis ed in . 


“Man, the nia the Sop Sot. by by Wipes Corfe 


novel th meres cere fe 





Vv . 


ress 
Walker and 
dent's wha Locandier Pa. (6-20). 

, Ne e 4 

the Sixth, by Joseph 


Roger 
aay, A gm Robert Alda) — Ivory- 
town ( ) P ouse (-13). 

by 





OFF-BROADWAY 
Ever Since Paradise, Carnegie (7-11-57). 


rofession, by Ralph Wes- 
Players, New Scotland, 
- (16-20). 
Trouble With Girls, 
(Conn) 


—Litchfield 
(15-20). 
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Corrected ‘Potting’ Grosses 


The weekly grosses on the Carmen Capalbo-Stanley Chase produc- 


tion of “The Potting Shed” were overquoted by a management, 
sentative during 10 of the 12 weeks that the play was at the 


epre- 


Theatre, N.Y. The production subsequently moved to the Golden Thea- 

tre, where it ran for another six weeks and closed last June 1. Follow- 

ing are the published and corrected figures on the Bijou stand. The | vival, second of the six shows in 

actual grosses were obtained from the accountant’s statements. ) 
Pu 


Week Ending ed Gross Actual Gross 
RS RR Rar er er $15,600 $15,314 
Bs Bcc ke dwbeabies con tiee Oh 4nd 17,000 15,567 
eee: BE os 6 sinks Sitio woh eee zs cues Pas 18,600 18,658 
ee FO Pee te PoP 19,500 19,520 
a eee Cre yee 18,600 17,616 
Del Dias ie ch vets 3 eeves ce ckae 18,000 17,032 
aie DE en Fee IN TI Give he erek 17,100 15,726 
Re I. oS ess Best eacda's 17,600 16,002 
Wires WO ooo. kas kc aes oS ewe 17,800 16,469 
pe PO ey ete 17,600 16,363 
ag BA err ae ee 16,800 16,002 
pT ye 4 Sey Fe 17,500 16,891 








Multiple Fest in 


Besides Shakespeare in 


Stratford, Ont. 


New Theatre, It Offers 


Opera, Jazz Concerts and a Film Fest 


By ROBERT A. McSTAY 


Stratford, Ont., July 9. 
Although the emphasis is on the 
drama phase of the operation and 
especially the new theatre building, 
the Stratford Shakespeare Festival 
which opened here last week for 
its fifth season is now a full-scale | 
entertainment-arts project. 

The, Festival opened Monday 
night (1) of last week with a pro- 
duction of “Hamlet,” staged by 
Michael Langham, with two Cana- 
dian-born players among the leads, 
Christopher Plummer in the title 
role and Frances Hyland as Ophe- 
lia. The other revival, “Twelfth 
Night,” staged by Tyrone Guthrie 
and starring Irish-born Siobhan | 
McKenna with Plummer as Toby | 
Belch, opened Tuesday night (2). 

The twin openings were sellouts, 
and on the basis of the hefty ad- | 
vance sale, attendance will ap- 
parently be heavy through the sea- 
son, ending Sept. 7. The two plays 








Hamlet 


Staged by Michael Langham; decor, 
Desmond Heeley; music, Apple- 
baum; costumes, Tanya Moiseiwitsch; 


lighting, Tom Brown; 


. Joy LaFleur, 
Helpmann. At Shakespeare Festival Thea- 
tre, Stratford, Ont., opening July 1, °57: 


$5 top. 

Franciece ..cessstee-cose Erie Christmas 
Bernardo ..i.ccccccsccsse Bruno Gerussi 
Marcellus ...c¢ccsccveces Mervyn Blake 


Horatio ........ Bees oon Lioyd Bochner 
Ghost of Hamlet's Father..Max Helpmann 
Christophe: 


Hamlet RP pher Plummer 
King of Denmark...... glas Campbell 
QwOOR oon ce ccvcccscesesatss Joy Lafleur 
Ambassadors......... Alan Nunn, George 

McCowan 
Polonius ...ecccccssoeies William Hutt 
BAOTCRS 6c ccveccsvcvcqucegs John Horton 
Ophelia ..... 


Reynaldo .. 
Rosencrantz 
Guildenstern 


Player Queen .... 
CHOWM * cc csccccce 
Fortinbras 
Captain 
Pirates 





Grave Digger 


Carpenter 
Priest 





nd ea . 
Julian Fiett, John , Peter ie, 
icha ne, George McCowan, Alan 
Nunn, Ral Nuttal, Edward Osca . 
John Ruta, Kenneth » David Snider- 
laude Thibault, my Wilkin, 





man, . Claw 
Matt Zimmerman. 





— Wednesdays and Satur- 
ays. 

With a few qualifications, the 
critical reaction to the Shakespeare 


Officer of 
revivals has been favorable. The | priest 


predominant note of both shows 
is agreed to be the originality and 
good taste of the production ap- 
preach and the decor, and the 
vitality of the performances. 

But the two legit presentations 
are only part, although by 
mon consent the major part, 
overall Stratford Festival opera- 
tion. Other elements, present 
future, include the scheduled tour 
next winter of the Festival Players 

Canadian 


in several major cities 
and probably Detroit and New 
York; the appearance of the com- 
pany in two 90-minute tv spectacu- 
lars over Canadian Broadcasting 
Co. facilities. 

Also, film productions of the 
“Hamlet” and erwelfth Night” re- 
vivals; the first .North American 


of 


oli 
will alternate in repertory, with$ 
Malvolio 
Antonio 





others, and the International Film 
Festival. 

The focal point of interest, of 
course, is the new permanent Festi- 
val theatre. This seats 2,180 in the 
orchestra and balcony, as compared 
with 1,980 in the old tent. It cost 
$1,500,000, plus a token payment 
to the architects and contractors, 
covering cost of building. Of the 
requiréd $1,500,000, the Festival 
raised $1,300,000. The $200,000 
deficit may be earned this summer. 

The néw theatre is built on the 
site of the former tent and encloses 
the original auditorium and three- 
sided apron-stage. It is air-condi- 
tioned and sound-proof, the latter 
feature eliminating noises which 
heretofore, distracted audiences 
and actors. Most important, the 
acoustics are excellent and the 
most remote seat is only 65 feet 
away from the centre of the stage. 
There are no obstructing pillars. 

The financial support of Cana- 


| dians from coast-to-coast has made 


the building of the new theatre 
possible. The city of Stratford 
alone gave $140,000, or an average 
of $7 from every man, woman and 
child. Larger individual donations 
caméfrom governments, founda- 
tions and industries, with Canadian 
theatregoers also pouring in con- 
tributions. 

The Festival theatre is one of the 
few complctely round structures 
in the world and possibly the only 
theatrical buiding of its kind. It 
was designed by Robert Fairfield, 
Toronto architect, who has re- 
tained the original auditorium 
bowl and apron stage, enclosing 


these in a concrete structure, with |) 
4 outside wood and glass for a mod- 


ernistic appearance, plus fluted 
roof topped by a coronet and fly- 


Twelfth Night 
olestwitechs Ae John Cook: 
m McKenna. At Shakespeare 





Staged deco 
} Mi 


stars Siobha 
Nunn} Festival Theatre, Stratford, Ont., opening 


July 2, °57; 85 top 


ijou | 


‘FANNY’ FEEBLE 306 
FOR 2D WEEK, DALLAS 


Dallas, July 9. 
Second stanza of “Fanny” tallied 
$30,000 for seven performances 
through the closing matinee Sun- 
day (7) at State Fair Musicals. Re- 


the Musicals’ 16th season here, was 
produced by Charles R. Meeker 
Jr., and starred Bill Hayes, Nicola 
Moscona, Hiram Sherman and 
Margot Moser. 

Tuner braved this summer's first 
heat wave, with temperatures from 
100 to 105 degrees the last five 
days. Shows have been staged in 
air-conditioned State Fair Audi- 
torium since 1951. 

“Texas, Li'l Darlin’; top grosser 
of the six shows here in 1951, 
opened last night (Mon.) for a fort- 
night's run. Comedy repeat has the 
same trio of stars back—Jack Car- 
son, Jet MacDonald and Danny 
Scholl. Featured are Heward 
Smith, William LeMassena, Karen 
Wolfe, William Mullican and Helen 
Blount. 


Lady’ 806 Again, 
Match’ 21146, LA 


Los Angeles, July 9. 

An all-time Los Angeles legit 
record was set by “My Fair Lady” 
as the first offering of the Civic 
Light Opera Season. Tally for the 
10-week stand hit $778,000. It de- 
parted Saturday (6) and was re- 
placed last night (Mon.) by “South 
Patific,” first of two shows this 
season which will star Mary Mar- 
tin. Second will be “Annie Get 
Your Gun.” 

Estimates for Last Week 

Matchmaker, 
ford ‘C) (Ist wk) ($4.95; 1.024; 
$30,000) (Ruth Gordon, Loring 
Smith, Virginia Cutts). Okay $21,- 
500 for the first of two frames. 

My Fair Lady, Philharmonic 
Aud (MC) (10th wk) ($5.95; 2,670; 
$80,000) (Brian Aherne, Anne Rog- 
ers). Another capacity $80,000 on 
the windup. 


‘ ’ 2 
Cat’ Feeble $8,100, Chi; 
Ending Tour This Week; 
© ’ 
Not Returning to B’way 
Chicago, July 9. 

“Cat on a Hot Tin Roof,” sapped 
by multiple cast replacements and 
slugged by a combination of hot 
weather and the July 4 weekend 
doldrums, is tossing in the sponge 
next Saturday (13) and ending its 
tour here after an 1l-week stand. 
The Playwrights Co. had been con- 
sidering taking the Tennessee Wil- 
iams drama to Broadway for a 
return engagement, but last week's 
$8,100 gross, representing a drop 
of about $5,300 from the previous 
stanza, put the freeze on that idea. 
The show has a $5 top at the 1,335- 
seat Erlanger Theatre. 

With Thomas Gomez, Marjorie 
Steele and Alex Nicol in the star- 
ring roles originated respectively 
by Burl Ives, Barbara Bei Geddes 
and Ben Gazzara, the show play 








rton | drew mixed reviews here, but got 


cas ehesoredes Max Helpmann 
er Ruta, Claude Thibault 
Sir Toby Belch ....... 

DE. 20: dines tecaweobet 








ing pennants. With its undulating, 
conical pattern, the copper roof 
of the theatre retains. 


com- its tent 
of the | 

Key to the planning of the whole 

and | building has been the stage, de- 


signed for the first Festival by Ty- 
rone Guthrie, director, and Tanya 
Moiseiwitsch, designer; with Tom 
Patterson, the originator of the 
Festival, With its 
three sides and seven levels, plus 
acting balcony, the Elizabethan 
stage brings the actors right into 
the audience. The architect 
Miss Moiseiwitsch are also respon- 
sible for the subdued blues and 
greys of the interior decor. 

The new theatre fs a circular 
building 200 feet in diameter and 
70 feet high. The increased seat- 

= includes a balcony of 
sea 





by profitably its first three weeks 
on subscription. It tapered off 
thereafter, however, a when a 
parade of cast replacements set in 
(an even dozen actors arrived from 
New York to take over most of the 
roles, excepting Miss Steele's 
femme lead), the show was doomed. 

With the demise of “Cat,” all 
local theatres will go dark for an 


ole expected period of at least six 


weeks. 





McCowan 
‘peel | Minn, U. Group to Tour 


German Bases & Brazil 
Minneapolis, July 9. 
U. of Minnesota Theatre will 
make two international tours this 
summer under sponsorship of the 
American Educational Theatre 
Assn. First tour will include mili- 
tary bases in Germany for the 
Defense Dept. After that, the 
group will go to Brazil as part 
of the International Exchange pro- 
gram of the State Dept. 


The 14 b leaves 





as 


and| July 21 for Germany to present 


“Midsummer's Night Dream,” and 
is due back Aug. 17 in New York. 
Three days later it will depart for 
Brazil, returning Sept. 30. In Brazil 
the troupe will appear at universi- 
ties and the Sao Paulo Festival, 
offering “Our Town” along with 
“Dream.” P 


Huntington Hart-|° 


July 4th Holiday Cripples B’way; 
‘Girl’ $52,200, ‘Fella’ 27156, Hole’ 126, 
‘Abner’ 48446, ‘Happy’ 406, ‘Love’ 10446 


Hatta’ $12,300, Philly: 
Set Last 2 of Season 





Broadway was slugged lasi week. 
| Business, which fizzled over the 
long July 4th holiday weekend, is 
expected to pick up. somewhat this 
frame. On the basis of sinking re- 
ceipts, one show is closing next 
Philadelphia, July 9. Saturday (13) and it’s likely others 

“Hatful of Rain,” starring Kim = the same in the next few 
Hunter, grossed a substantial $12-| The only capacity entries were 
300 last week at the Playhouse in “Bells Are Ringing” and “My Fair 
the Park, Philly’s municipally-| Lady.” . 
operated tent theatre on Belmont Estimates for Last Week 
Plateau in West Fairmount Park.| _ Keys: C (Comedy), D (Drama), 
George Jessel opened last night |CD ‘Comedy-Drama), R (Revue), 
(Mon.) for a week's run with his MC (Musical-Comedy), MD ‘(Musi- 
musical program, “Showtime.” cal-Drama), O (Opera), OP (Op- 

The final two shows of the sea-| eretta). 
son were announced last week by Other parenthetic designations 
Sam H. Handelsman, Playhouse | refer, respectively, to weeks played, 
managing director. “Career,” cur-| number of performances through 
rently an off-Broadway hit in New | last Saturday, top prices, number 
York, will be presented Aug. 26-31 | of seats, capacity gross and stars. 
with a cast including Charles Aid-| Price includes 10% Federal and 
— Constance Ford and Mary | 50% City tax, but grosses are net; 

ames. | ie., exclusive of taxes. 

The season closer, Sept. 2-7, will| Bells Are Ringing, Shubert (MC) 
be “The Dazzling Hour,” Nancy | (32d wk; 252; $8.05; 1,453; $58,101) 
Mitford's adaptation of Anna Bonac- | (Judy Holliday). As always $58,700 
ci’s original comedy, with French| Damn Yankees, Adelphi (MC) 
actress Mony Dalmes as star. Gil-| (114th wk; 907; $7.59: 1,434; $50,- 
bert Miller has the play under op-/| 000). On twofers. Previous week, 
tion for fall production in Broad- | $25 900; last week, almost $22,100. 

$15,300; last week, over $12.000, 
$50.300; last week, almost $40.000. 


way. } 
Closes next Saturday (13) and lays 
Hole in the Head, Plymouth (CD) 








Happiest Millionaire, Lyceum (C) 
; (33d wk; 263; $5.75; 995; $26,000) 
Pacific’ $56,343 
? oft until Oct. 3 when it beg'ns tour- 
9 | ing. 
| Happy Hunting, Majestic (MC) 
) ’ e| (3lst wk; 244; $8.05; 1,625; $69,989) 


(Walter Pidgeon). Previous week, 
(Ethel Merman). Previous week, 


San Francisco, July 9. 
“South Pacific’ ended a record- | , 


breaking five-week run at the Cur- | aay Diag a eee = 
ran last Saturday (6) by smashin Parga yt Hg antl tage 
ys . £ | week, $14,300; last week, ove. 


_ coe oeteee again. Total take | ¢i9 900 
or the five weeks was $278,900, | lotel . 
tops for any five-week engagement ois tae alae tee ae ; ae 
in the house's 35-year history. |Lahr, ‘Angela Lansbury, John 
In addition, the Frisco Civic | Emery, Douglas Byng, Carjeton 
Light Opera had an advance sale | Carpenter). Previous week, $12,- 
of $600,000 for “My Fair Lady,” | 900: last week, nearly $11,600. 
which opened last night (8) at the |" yi abner, St. James (MC) (34th 
3,300-seat Opera House. This is| wx: 268: $8.05; 1,628: $58.100) 
only $90,000 short of a complete | Previote work $57,800; last week 
= for the six-week run, | almost $48,500. tintin 
“Reluctant Debutante” opens to- | ot ioe 
morrow night (Wed.) at the Alcazar eae Gae Ta 
until Aug. 24, and “Fanny” opens | previous week, $34,500; last week. 
— > ern (15) at the Curran} nearly $27,500. Pa : 
or a five-week stay. “Diary of | > an toe ; 
—— ——. will take over Aug.| mY By A Ray ig 4 
at the Alcazar. , FE trate Bigs ey) Bt 
Estimates for Last Week Gn ee Julie Andrews). As 
South Pacific, Curran (Sth wk)| New Girl in Town, 46th St. (MD) 
($5.50-$5.90; 1,756; $57,000) (Mary | (gth wk; 63; $9.20-$8.60; 1,297; $59,- 
Martin, Giorgio Tozzi). Sellout | 984) (Gwen Verdon, Thelma Ritter). 
$56,343; previous week, $55,926: | Previous week, $59,900; last week 
_ — lightest a of | over $52,200. — oe : 
the five weeks and thus allowed inullk 4 
house to come closest to full po- m.. — Ne eee a, 
tential; exited for Los Angeles last | ¢39 590). On discount tickets. Pre. 


Saturday (6). vious week. $23,100; last eek 
No Time for Sergeants, Geary |.” : Vivi. Sane. SOON. 
(Ast wk) ($4.40-$4.95; 1,550; 36,000). | pvcr $19,500. Closes Aug. 17, to 


Over $25,700 for seven perform- 


-: Separate Tables, Music Box (D) 
ances. (37th wk; 292; $5.75; 1,010; $31,- 
" 021) oo Apnn y ¥ Geraldine 
- Page). ys off next Saturday +13) 
‘Pacific Passable 456 in order to play Aug. 3-31 at Cen- 
. tral City ,Col., but resumes here 
2d Week, Kansas City| sept. 2” Previous week, "$13,000; 

last week, nearly $11,400. 
“South eh a aes Tunnel of Love, Berets if) G0th 
of two weeks at the Starlight The- ue: 266: 56.10; SOG; Coamee (tom 


), ; 
atre in Swope Park Sunday night og gh eae ginsea $16,008; 
(7) with a moderate $45,000, de-| Visit to a Small Planet, Booth 
spite threatening weather. That) (c) (22d wk; 172; $6.90-$5.75; 766; 
was $1,000 better than the previous | $27,300) (Cyril Ritehard). Previous 
week. Howard Keel, Martha 


Wright, Gloria Lane, Benny Baker wae we ew 
-_, Jim ~~ .~t' the qnmnplnnds 
“S.P.” cast. It was the first musi- OFF-BROADWAY 
= —— ry = a staff,| (Opening dates in parentheses) 
e second offering of the sea- tage ™ 
son. First was the Liberace unit. oon rsa ea et 
“High Button Shoes” opened| Career, Actors Playhouse (4-30- 
7) 


last night (Mon.) with a cast in- 57) 
cluding Paul Gilbert, Hal LeRoy,| Commedia dell’Arte, Bleecker St 
| (6-25-57). ; 


Denise Lor and Jill Corey. 
| Coney Wile, Renate feats. 
, b 4 . ceman Com . reie-in- uare 
‘Waltz’ Languid $29,000; | ,, leeman Cometh. Circle-in-Sq 
1 Rained Out in Pitt} 
Pittsburgh, July 9. 


In Good Chartes’ Golden 
‘The Pittsburgh Civic Light 


ays, Downtown (1-24-57). 
Opera Co. had another slow gross- 


Kaleidoscope, Provincetown Play- 
house (6-13-57). 
er last week in “The Great Waltz,” 
with Lois Hunt, Bill Shirley and 


Purple Dust, Cherry Lane (12- 
27-56). 
Terry Saunders heading the cast. for Wives, Theatre Mar- 


6-19-57 
The musical, the second of the | Ce ‘ ). 
current season, drew. $29,000 at the | Synge Trilogy, Theatre East (3- 


al Fresco Pitt Stadium. The i Opera, de Lys (9- 














4th holiday and a washout Satur- | 99.55) 

day = om contributed to the) * Closed Last Week 

poor ng. 3 ’ 
The Saturday evening perform- a Heavenly, 85th St. (5 

ance had to be called because of : 

rain after about 45 minutes. Re-| 

funds were made. “Pajama Game,”| William Inge caught his play, 





with John Raitt, Patricia Marand, | “Bus Stop,” at the Berkshire Play- 
|Neile Adams and Celey Worth, is house, Stockbridge, Mass,, last 
‘current i wee 
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Legit Bits 


Whitney Bolton, N. Y. Morning 
Telegraph drama critic and col- 
umnist, and his actress-wife Nancy 
Coleman are spending the summer 
in Mexico. 

John Chapman, N. Y. Daily 
News drama critic, is vacationing 
this week at his home in Westport, 
Conn,, and then goes to Colorado 
for four weeks. 

The Arthur Laurents-Leonard 
Bernstein-Steve Sondheim musical 
scheduled for Sept. 26 production 


at the Winter Garden Theatre, 
N. Y., has reverted from “Gang 
Way” to its original title, “West 
Side Story.” Max Goberman has 


been set as musical director. 

Ira Levin’s play, “Ifterlock,” is 
off Kermit Bloomgarden’s produc- 
tion schedule. 

Betty Comden and Adolph 
Green will do the book and lyrics 
for “Gypsy,” the legituner version 
of Gypsy ‘s autobiog- 
raphy of the same title. Jule Styne 
is composing the music. David 
Merrick is producing. 

Gilbert Miller is now slated to 
produce the Morten Wishengrad 
vlay, “The Rope Dancers,” with 
British director Peter Hall staging 
and Irish actress Siebhan McKenna 
as star. Roger L. Stevens, who for- 
merly held the script, will have a 
financial interest in the venture. 

The New York Times is drop- 
ping its Saturday legit column dur- 
ing the month of July because of 
the dearth of news. Any theatre 
stories breaking in that day will be 
published as separate stories. 

The Theatre Club, N. Y., will 
greemes Jean Anouilh’s “Point of 

eparture” weekends only begin- 
ning next Friday (12). Earl Sennett 
will direct. Stephen Zacharis is 
producer, 

Charles Aidman, male lead in 
the current off-Broadway produc- 
tion of “Career,” weds non-pro- 
Frances Garman today (Wed.) at 
City Hall, N. Y. 

Ethel Barrymore Colt, daughter 
of actress Ethel Barrymore, will be 
a soloist with the Stadium Sym- 
phony Orchestra at Lewisohn Sta- 


dium, N. Y., next Wednesday (17). 
Mervyn Nelson has been signed 

to stage the upcoming touring edi- 

tion of “The Ziegfeld Follies.” 
“Kampong Malaya,” a three-act 


play by Erie Kocher, has copped 
the American Theatre Wing's fel- 
lowship contest to uncover new 


writers for the theatre. As the win- 
ning play, “Malaya” will be pro- 
duced at the Cape Playhouse, Den- 
nis, Mass., as part of the Wing's 
summer workshop program. It'll be 


presented at two invitational mati- 
nees July 30 and Aug. 1 by mem- 


bers of the Wing’s professional 
training program. Herbert Machiz 
will direct the presentation, while 


Helen Pond and Herbert Senn wi!l 
be responsible for the sets and 
costumes 

Mrs. Henry B. Harris, widow of 
the theatrical producer who died 
in the sinking of the Titanic, is in 
St. Clare’s Hospital, N. Y., with a 
broken hip 

Joseph Barr is filling in this 
week for vacationing Farrell Pelly 


in “The Iceman Cometh” at the 
Cirele in the Square, N. Y. 
Jo Sullivan has resumed as 


femme lead in “Most Happy Fella” 
fo'lowing a vacation, Carolyn Maye 
subbed during her absence. Art 
Lund, who's featured in the musi- 
cal, is currently on a week's vaca- 
tion, with Jacek Irwin pinchhitting. 

Basil Langton will direct the 
a ay production of “Nature's 

ay 

Janet Cohn, of the Brandt & 
Brandt play agency, leaves Saturday 
(13) to attend the opening July 18 
of the Clifford Goldsmith comedy, 
“Your Every Wish,” at Denver U. 
Theatre, She’li be a house guest 
at the home of Rocky Mountain 
News managing editor Bob Chase 
and his wife, playwright Mary 
Chase. After visiting the Coast, 
she'll be back in New York early in 
August. 

John Frankenheimer, director of 
the “Playhouse 90” tv series, is be- 
ing considered as stager for Ker- 
mit Bloomgarden’s scheduled pro- 
duction of “Look Homeward, 








FOR SALE: 
WINDHAM PLAYHOUSE 
Windham, New Hampshire 


Formerly Operated by 
A. EVERETT AUSTIN 


Hugh A. Cregg, Atty. 
316 Essex Street 
Lewrence, Massachusetts 











Angel,” the Ketti Frings drama- 
tization of Thomas Wolfe’s novel, 
with Anthony Perkins as lead. 


York show biz columnist for the 
Christian Science Monitor, has 
gone to Siasconset, on Nantucket 
Island, for a ménth’s vacation with 
his actress-wife, Francesca Brun- 
ing. 

Singer-actors Jerry Austen and 
Betty Jane Watson (Mrs. Austen) 


dustrial show in Chicago, opening 
last Monday (8) and _ playing 
through July 18. 

The American Educational The- 
atre Assn, and the Speech Assn. 
of America will hold a joint con- 
vention Aug. 25-29 at the Hotel 
Statler, Boston. 

Audrey Hepburn is being sought 
by Roger L. Stevens to star in the 


the current London’ musical, 
“Zuleika,” based on Max Beer- 
bohm’s satirical novel, “Zuleika 
Dobson.” 

Producer-realtor Roger L. Ste- 
vens is due back in New York next 
Monday (15) from a business trip 
to Los Angeles, San Francisco, 
Seattle and Kansas City. 

Richard Rodgers and Oscar Ham- 
merstein 2d have been approached 
by David Coleman Jr. and Howard 
Merrill to provide the songs for 
“The Captain's Paradise,” the mu- 
sical treatment of the Alec Guin- 
ness - starri film, for which Al 
Morgan and Jose Ferrer are writ- 
ing the book. Ferrer and perhaps 
Rosemary Clooney (Mrs. Ferrer) 
are possibilities to costar. Rodgers 
and Hammerstein are waiting to 
see the adaptation before consid- 
ering the proposition further. 
Rodgers is spending most of his 
time this summer at his place at 
Fairfield, Conn. Hammerstein re- 
turned Saturday (6) from 


on the screen edition of “South 
Pacific.” He went to his place at 
Doylestown, Pa. 
Eugene O’Neill’s “A Touch of 
the Poet” will be published next 
September by Yale U. Press. 
Paula Hack is production assist- 
ant and casting director for ‘‘Tre- 


tion on Broadway by Jerry Lynn. 
* Nathaniel Frey is back in New 
York, having completed his film 
assignment in “Kiss Them for Me,” 
costarring Cary Grant and Jayne 
Mansfield. 

Peter Larkin and Audre are set 
and costume designers, respective- 
ly, for “Miss Isobel.” 

Vincent Donohue is in Frisco to 
prepare for his directing chores 
on “Annie Get Your Gun” for the 


Frisco-Los Angeles Civic Light 
Opera. 
Rena Rickles, 12, daughter of 


film actress Lynn Bari, made her 
acting debut with her mother in 
“A Clearing in the Woods” at Les 
Abbott’s Encore Theatre, Frisco, 
last Saturday (6). 

Zachary Charles subbed for My- 
ron McCormick as Luther Billis in 
“South Pacific’ last week at the 
Curran, Frisco. McCormick was 
out because of a bad throat. 


GASTON-ALPHONSE ACT 
TAKES TO THE BARNS 


Saratoga, N. Y., July 9. 

The traditional rivalries of straw- 
hat operation don’t seem to worry 
John Huntington, producer at the 
Spa Summer Theatre here. During 
his between-acts curtain spiels he’s 
been advising audiences to patron- 
ize his “opposition,” the musical 
“Pajama Game” at the Sacandaga 
Summer Theatre, about 25 miles 
away. 

Besides pointing out that the 
Sacandaga presentation is the only 
chance local residents will have te 
see the musical, Huntington has 
told his customers that the An- 
thony Brady Farrell operation of- 
fers good productions. He called 
John Larson, managing director of 
Sacandaga, “one of the finest sum- 
mer theatre managers.” 

Edward Everett Horton, costar- 
ring at the Spa last week in ‘‘Re- 
luctant Debutante,” also gave a 
public plug to Sacandaga. In an 
interview over Schenectady radio 
station WGY, the actor mentioned 
that he planned to attend the “Pa- 
|jama” matinee that day, July 3. 
'The interviewer, Martha Brooks, 
agreed that Sacandaga is a fine the- 
atre, but mentioned that the spot’s 
aluminum roof is noisy during 
rainstorms. : 

(After years of wary rivalry, 
there is now friendly mytual-plug- 
| ging between the Bucks County 
Playhouse, operated by Michael 
Ellis in New Hope, Pa.; and the 
Music Circus run by St. John Ter- 
| rell just across the Delaware River 
in Lambertville, N. J.) 








John Beaufort, critic and New) 


are appearing in the Motorola in-| 


projected Broadway production of| 


the } 
Coast where he had been working | 


lawny,” skedded for fall produc-| 


‘ ’ 
| Set ‘Godot’ for Coast 
Hollywood, July 9. 

Coast rights to Samuel Beckett's 
“Waiting for Godot” have been ac- 
quired by Monte Hellman for pro- 
duction next fall as the first offer- 
ing of the new Playgoers Co. 

Group plans a season of four 
plays. 








Williamsh’g-Jamest’n 


=m CONtinued from page 121 Gea 


somewhat stilted handling of 
i“Common Glory” and “Faith of 
Our Fathers,” he has made this 
;}one a cowboy & Indian story, a 
lively melodrama that moves. And 
|for a charfge of pace, he’s added 
|some slightly bawdy comedy which 
gives an earthy feel to the whole 
| play. 

This is, of course, the story of 
the first settlers, of Pocahontas and 
Captain John Smith; of John Rolfe 


and how the colonists came to grow 
tobaeco; of hunger tnd Indian 
massacres. 


“The Founders” is being shown 
iin the new Cove Amphitheatre 
built specially for it, on the campus 
of William and’Mary College in 
Williamsburg. 

Interesting angle is that it is 
virtually next door to the amphi- 
theatre in which “The Common 
Glory,” the Revolutionary War 
play, is now running for the llth 
consecutive summer. 

Doubling In History 

In order to avoid confusion or 
conflict, “Founders” plays matinees 
and “Common Glory” at night. 
Both are under the auspices of the 
Jamestown Corp. They share the 
same director, Howard Scammon; 
the same choreographer, Myra 
Kinch; the same general manager, 
Allen Matthews; the same techni- 
cal people; and even have some 
actors doubling in both shows. 

At Jamestown proper, an elabor- 
ate Festival area is marked out. On 
| the little off-shore island where the 
settlers first put down their roots, 
foundations of the early homes 
have been located and uncovered. 
In another location has been built 
a replica of James Fort of 1607— 
an enclosure of whattle and clay 
and timbered houses protected by 
a log “palisade.” Nearby is a rep- 
lica of Jamestown’s first industry, 
a small glassblowing- plant in 
operation; and a copy of the “long 
house” of Indian Chief Powhattan. 
In the James River are moored 
full-size replicas of the three ships 
which brought the settlers in 1607 
—the Susan Constant, Godspeed 
and Discovery. 

Finally, there is a modern exhibit 
area — streamlined fair buildings 
housing historic exhibits from this 
country and England, 

Williamsburg was the child of 
Jamestown and succeeded it as the 
capital of colonial Virginia. Its res- 
toration project is world renowned 
—and the work still continues. To 
the more than 400 restored and 
reconstructed buildings, there has 
been added this year another res- 
taurant—a_ restoration of Mrs. 
| Campbells’ Coffee House, of the 
}18th century. 

Crustaceans at Campbell’s 

History tells that George Wash- 
|ington ate there frequently in 
|pre-Revolutionary days. It was 
|then noted principally for its sea- 
food. Today, it also specializes in 
seafood. In the 18th century it 
| featured Black Velvet, a mixture of 
champagne and stout. You can still 
order a black velvet at Mrs, Camp- 
| bell’s 
Also, the non-profit Williamsburg 
|Corp. has struck a blow for the 
| steadily mounting flow of tourists. 
In addition to its colonial style 
“Inn” and “Lodge,” it has gone 
|modern and has opened one of the 
plushiest motels anywhere. Place 
has over 200 rooms, swimming 
| pools, a large and very fine cafe- 
teria; and a new information centre 
| with space to park 1,000 cars. This 
|modern area is away from and 
;completely screened by trees from 
| the colonial restoration. Among its 
lfeatures are two motion picture 
theatres which offer a new specially 
|made historical color film “Wil- 
| liamsburg, The Story of a Patriot.” 
| Pic, scripted by Emmet Lavery, 
directed by George Seaton, and 
with a _ professional cast, takes 
Williamsburg up to the start of the 
| Revolution. It tells of such historic 
figures as Patrick Henry, George 
Washington, Thomas Jefferson, 
Richard Henry Lee, et al. A 
thoroughly professional job, it was 
produced under contract by Para- 
| mount, 
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Opera Reviews 





Moses und Aron 


Zurich, June 18. 

Stadttheatre production of opera in 
two acts by Arnold Schoenberg. Musical 
direction, Prof. Hans Rosbaud; staged by 
Karl Heinz Krahl, Paul Haferung, Jaro- 
slay Berger; choir direction, Hans Eris- 
mann, Filip Razlag., Ellen Widmann, Fred 
Barth; assistant musical direction, Paul 
Gergely, Gustav Meier, Erich Widl. At 
Stadttheatre, Zurich, June 10, 57. $4.65 
OP. 


Moses .............Hans Herbert Fiedler 
0 ES Helmet Melchert 
Pagan Priest .............. Charles Gillig 
Young Girl ..........+. Ingeborg Friedrich 
Young Man ............. Hans-Bert Dick 
STEELS ac sp dorcccncseteae Nikolaus Toth 
SS Fee Charles Gillig 
Three Elders Adolf Diehn, 


Rudolf Gautschi, Paul Schriber 
Four Virgins . Use Wallenstein, Ingebor 
Friedrich, Irma Keller, Mary Davenpor' 
Sick Woman . ..++... Mary Davenport 
iisten< Seine ae . Rudolf Fiebelkorn 

Ili Ferenz 








Solo Voices. Friedrich, Keller, a Nag 3 
Dick, Toth, Gillig 
This first performance’ with 


scenery of Arnold Schoenberg's 
unfinished opera of biblical pro- 

rtions, written 1930-32 and 
udged unperformable by the com- 
poser himself, has been a prime 
topic of conversation here among 
musicians and laymen alike. It is 
rag the costliest undertaking 

the history of the Zurich Stadt- 
theatre, made possible only by mu- 
nicipal subsidies, and rehearsals 
have been going on since last fall 
totalling over 230 for choirs an 
orchestra alone. All this whetted 
the public’s curiosity. Resultantly 
the skedded three rformances 
during the Zurich June Festival 
were advance sellouts. 

Written in Schoenberg’s own 12- 
Note system combined with rhyth- 
mic speaking choirs, opera requires 
utmost concentration and unerring 
musicality by every single member 
as well as a huge stage equipped 
with a multitude of technical de- 
vices. For this world premiere, 
the technically insufficient Zurich 
stage had to be extended into the 
auditorium, sacrificing the first two 
rows plus 18 proscenium boxes. 
The orchestra was enlarged, the 
regular choir was tripled and a 
Sharply trained speaking choir 
added. 

The result is one of the most 
impressive productions seen here 
in many years. Whether “Moses” 
will develop into a repertory piece, 
however, is dubious. Companies 
will shy away from physical diffi- 
culties plus the fact that Schoen- 
berg’s admirably expressive, but 
uncompromisingly atonal music is 
not everybody’s dish. . 

The composer's own libretto con- 
cerns the Exodus from Egypt epi- 
sode from the Bible, playing up 
the difference between Moses, 
whom the fluency of speech is de- 
nied, and his half-brother Aron, 
the glib talker, designed by God 
to set Moses’ ideas into words. 
Highlight is the orgy around the 
Golden Calf, followed by Moses’ 
smashing of the decalogue and de- 
spairing over his task while Aron 
leads the Jews on their way to the 
Promised Land. The uhcomposed 
final act would have shown the re- 
encounter between Moses and 
Aron, with the former’s ideas at 
last triumphant. 

Stadtthgatre production was ini- 
tiated and energetically spurred 
by its newly appointed artistic 
manager Karl Heinz Krahl who as- 
sumed the terrific burden of the 
staging, along with Hans Rosbaud, 
whose musical direction is no less 
laudatory. They were importantly 
assisted by designer Paul Haferung 
who created the strikingly effective 
set and costumes, enhanced by 
skillful use of ultra-modern, sym- 
bolic background slides. Special 
praise is also due to the four choig 
directors who probably have more 
vital function here than in any 
other known opera. 

It is one of Schoenberg’s most 
ingenious ideas to have written 
Moses as a speaking part whereas 
Aron’s fluent .tongue becomes a 
lyrical tenor. Counterpoint of these 
two idioms makes for fascinating 
effects. Both roles are filled 
superbly here by Hans Herbert 
Fiedler (Moses) and Helmut Mel- 
chert, both from Germany. The 
other parts, too, are excellently 
cast. 

Call it a highly rewarding theat- 
rical experiment. ez0. 


The Rake’s Progress 
Amsterdam, June 28. 


is only partially defrayed by a sub- 
sidy granted by the Holland Fes- 
tival. The grant is expected to 
cover 25% of expenses. Mediocre 
quality of the presentation, more- 
over, likely won’t generate enough 
business tO meet the balance of the 
nut. 

In an attempt to create a pro- 
duction on an international level, 
a number of expensive guestars 
were imported. They include con- 
ductor Erich Leinsdorff, director 
Peter Potter, set designer Kenneth 
Green and three singers, This was 
a major factor in the company’s 
financial burden. 

Opera is inspired by a set of 
Hogarth engravings and Mozart’s 
“Don Giovanni.” Being cerebral, it 
needs electric talent to bring it 
alive. This was lacking. The art- 
ists did not always achieve the 
meaning of the Stravinsky work. 
Often their performances bordered 
on insincere and artificial im- 
pressions. 

Peter Potter's direction came 
close to having the singers act and 
live their parts, but he missed out 
entirely with the choir. Graziella 
Sciutti sang the part of Anne with 
feeling and distinction. Eugene 
Conley’s Tom was effective, espe- 
cially in the last acts, while Otakar 
Kraus’ Nick Shadow also scored. 
Leinsdorff conducted the Nether- 
lands Opesa orchestra as Stravin- 
sky probably would have admired, 
i.e. more technically reasoned than 
inspired. Saaltink 


British Shows 
(Figures denote opening dates) 
LONDON 








of 








6-5-56). 


James's (6-12-57). 








ai- 
in (10-11-56). 
De Paris, . 
Old Vic 


(6-4-57), 


(3-27-56). 





of 


SCHEDULED OPENINGS 
impertance Earnest, Palace (7-8-57). 
Sitver Wedding, Cambridge (7-9-57), 
Odd Man tn, St. Martin's (7-16-57), 

Oh, My Papa, Garrick (7-17-57). ‘ 
CLOSED LAST WEEK 
Month of Sundays, Cambridge (5-28-57). 





ON TOUR 
Born Yesterday 
D’Oyly Carte 
r in the House 
Glemour Girl 
Mr. Callaghan 
Me By Moonlight 
nin 


Pajama Game 





Towards Zero 





Touring Shows 
(July 8-21) 


Cat On a Hot Tin Roof (Marjorie 
Steele)—Erlanger, Chi @-13, closes). 
Matchmaker (Ruth Gordon, Loring 

Patricia Cutts)—Hartford, L. A. 
ose: 


s). 
My Fair Lady (24 Co.) (Brian Aherne. 
a Rogers) — Opera House, 8. F. 


». 
No Time for Sergeants (24 Co.) — 
Geary. S. F. (8-20). 
oft potent Bebutente — Alcazar, S. F. 





CASTING 
Breaaway 
Tunnel of Love: Kaye Lyder (succeeds 
Nanv Olson). 
= Way: Orson Bean, Audrey 


Rumpie: Eddie Foy Jr. 
Off-Broadway 
Synge Triology: Grania O’Malley (suc- 
ceed Anne Ives), 





THEATRE (Under Tent) 
Route 46 CALDWELL, N. J. 








Netherlands ra production of Strav- 
"s opera. Ditected Peter Potter. 
Stars Graziella Sciutti, ene Conley, 
Otakar aus, Mimi Aarden, | Frans 
Vi Gee Smith. Libretto, W. H. 
Auden and Chester Kallman; ductor, 
Erich insdorff; set si » Kenneth 
Green. At Stadsschouwburg, Amsterdam, 
June 15, ’57; $4 top. 


‘Weak effort, both artistically as 
well as financially, is the Nether- 
lands Opera’s new production of 
Stravinsky’s “The ke’s Prog- 
ress.” Cost of this tribute to the 
composer on his recent 75 birthday 


« 
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Freediey’s Book On Lunts 

George Freedley, drama critic 
and curator of the theatre collec- 
tion of the N.Y. Public Library, has 
delivered his book on the Lunts to 
Rockliff, London publishing house 
which specializes in Theatre World 
Monographs on Living Actors. 
Alec Guinness, Dame Edith Evans, 
Peggy’ Ashcroft, Emlyn Williams 
and Margaret Rutherford consti- 
tute the previous subjects. Alfred 
Lunt and Lynn Fontanne will be 
the sixth in the series. Rinehart, 
Macmillan and Holt are interested 
in the American publication rights. 

Freedley told Raymond Mander 
and Joe Mitchenson, who edit the 
Rockliff series of monographs, 
that he would accept their invita- 
tion to do such a book providing 
the Lunts fully cooperated; also, 
that he had heard that Lunts him- 
self was writing such a book. Lat- 
ter said he didn’t have the time 
for his memoirs and the team did 
cooperate. The Freedley book 
was consummated chiefly by cor- 
respondence because of the Lunts’ 
extensive touring. 

Incidentally, Mander & Mitch- 
enson are ex-actors who have a 
theatre library service in England, 
a la the N.Y. Public Library, but 
unlike Freedley’s department the 
’ Londoners operate it. as a private 
venture for fee purposes. 





Show~Biz Bestsellers 

Eddie Cantor's “Take My Life” 
made its third appearance this 
week on the N. Y. Times national 
bestsellers, rating 12th. Gypsy Rose 
Lee’s “Gypsy” has been five weeks 
on the national rosters, last rating 
No. 16. 

Ellin (Mrs. Irving) Berlin’s 
memoir, “Silver Platter,” and the 
Diana Barrymore-Gerold Frank 
book, “Too Much, Too Soon,” are 
also up there. 





Allen Ward’s Added Chores 

Allen Ward, publisher of the New 
Hope (Pa.) Gazette, has become 
managing editor of the Bucks 
County (Pa.) Traveler, a monthly 
mag he previously owned. He and 
his wife, Alice, continue as publish- 
ers of the Gazette, a weekly, with 
Mitchell Wunn as managing edi- 
tor, Jacques K. Francine advertis- 
ing manager and Mrs. Ward’s wom- 
en’s editor. 

The Gazette, which suspended 
publications a couple of years ago 
after running in the red for sev- 
eral years, picked up when Ward 
changed the format from its mag- 
azine size to regular tabloid size, 
so it could handle mats of national 
ads. The paper grossed nearly 
$40,000 last year and had a small 
profit. The Wards recently turned 
down an offer of $17,500 for their 
52% interest in the sheet. 

The Bucks County Traveler, 
now owned and published by Alan 
Miller, is a slick-paper, extensively 
illustrated mag with a rural flavor. 
It currently prints 20,000 copies. 
Ward formerly covered New Hope, 
Trenton and Princetcn for VARIETY.. 





‘Impossible’ Greeting Cards 

Film and tv seripter Leonard L. 
Levinson, onetime Varrery staffer 
in the Hollywood office, has 
whipped up a bright 35-center for 
Pyramid Books titled “Impossible 
Greeting Cards.” 

It's in the same idiom of Levin- 
son’s offbeat humor when he be- 
came head of an indie production 
outfit which he labeled Impossible 
Pictures. 

“Impossible Greeting Cards” is 
replete with zany captions and il- 
lustrations. Abel. 





Not A Lotta Bull 
Rex Smith, newspaperman turned 
American Airlines exec (now vee- 
pee in charge of publicity) is a 
corrida buff. So are a lot of Ameri- 


can writing fellers from Heming- b 


way down but none has done as 
generous & valentine to the Spanish 
national sport as the editing oes 
by Smith on “Biography of the 
Bulls” (Rinehart; $7.95), a hand- 
some anthology of Spanish bull- 
fighting. 

It has pieces by “Papa” Heming- 
way, Barnaby Conrad, Robert Ruark 
and other aficionados but, more, 
this is loaded with legend and lore, 
and compressed between the covers 
of a kingsize work is all the pag- 
eantry and Slory of the man- 
against-beast. It is historical and 
monumental, dramatically illustrat- 




















ed with halftones, line-cuts and 
photographs, and is a terrific gift | 
item for anybody this—or-the other 
—side of the Castellana Hilton set. 
Abel. 





Habima, Paul Green, Kimball 

Raikin Ben-Ari, a member of the | 
original Habima Theatre in Russia, 
who has worked with Stanislavsky, 
Vachtangov, Reinhardt and Meyer- 
hold, has been head of the Drama- 
tic Workshop of the New School of 
Social Science in N.Y., and now 
drama director of the Brandeis 
Institute in California has 
written a thorough book on the 
group, which was founded in 1919 
in Moscow. The Jewish theatre 
troupe still flourishes in Israel 
with a core of some of the original 
members. Harold Clurman wrote 
the intro for this Thomas Yoseloff 
publication ($5), which was trans- 
lated by A. H. Gross and 1. Soref. 

Samuel French has just pub- 
lished Paul Green’s symphonic out- 
door drama, “The Founders” ($3) 
in a special Jamestown Festival 
Edition. 

The story of the Kimball piano 
and organ is between covers as 
“Music For Millions,” by Van Al- 
len Bradley (Regnery; $4). It 
marks the 100th anniversary of the 
founding of the firm in Chicago 
by William Wallace eee O , 

el, 





The Story of Sardi’s 

“Curtain Up At Sardi’s,” by 
Vincent Sardi Jr. and Helen Bryson 
will published this fall by Random 
House. It’s a book of recipes along 
with the story of the famed theatri- 
cal restaurant, Victor Borge wrote 
the foreword. 

A couple years ago a biog of 
Sardi Sr., who founded the West 
44th St. (N.Y.) eatery, was pub- 
lished. Sardi Jr. is its present op- 
erating head. 

Other RH anthologies due in- 
clude “Best Television and Radio 
Plays of 1956,” winners of the 
Writers Guild of America awards, 
as selected by independent judges 
who included Al Capp, John Daly, 
Groucho Marx, Norman Corwin, 
Dr. Frank Baxter, Gilbert Seldes 
and others. Preface by Clifton 
Fadiman. Another is a $30 deluxe 
three-volume, boxed edition of 
“The Complete Works of Shakes- 
peare,” with over 3,500 pages, and 
more than 740 photographs of fa- 
mous scenes featuring Sir Laurence 
Olivier, Claire Bloom, Anthony 
Quayle and others. 

Cartoon collections include Whit- 
ney Darrow Jr.’s 200 New Yorker 
sketches under the title, “Stop, 
Miss!”, and the New York Morn- 
ing Telegraph and Racing Form’s 
“Peb,” whose “The Equine Come- 
dy” puts accent on the gee-gees. 

Random House xy Bennett 
Cerf's wife Phyllis Cerf and Edith 
Young have edited “The Compiete 
Family Fun Book” (“puzzies, 
quizzes and games for everyone”) 
for RH publication in November. 
An anthology of another sort, “A 
Treas of American Anecdotes,” 
~~ B. A. Botkin (who did 
“N.Y. City Folklore” and “A Treas- 
ury of American Folklore’) is also 
a ga House item the same 
month, 





H’wood and TV Novels 

Screenwriter Libbie Block's nov- 
el, “The Hills of Beverly” (with a 
Hollywood background, natch!), 
due via Doubleday in August. 

TV comedian Ernie Kovacs’ first 
novel, “Zoomar,” is also a Double- 
day entry eome October. 


Signet’s Pix Reprints 
Signet is making Capital of pa- 
perbacks based on motiou pictures, 
and this month has three on ihe 
stands, “The Prince and the Show- 
girl,” from the Terence Rattigan 
screenplay (WB); “Hatful of Rain” 
Michael V. Gazzo (20th); and 
“Sweet Smell of Success (and 
other stories by Ernest Lehman)” 
from Hecht-Lancaster (UA). 
Publisher will also release “The 
Life, The Loves, The Adventures 
of ar Khayyam,” a novel by 
Manuel Komro: on a Para- 
gad screenplay by Barre Lyn- 
on. 


Jesse Lasky; Caiendar Girl 
Among the breezy show biz 
items is Jesse L. Lasky’s very read- 
able “I Blow My Own Horn,” in 
collaboration with Don Weldon 
(Doubleday; $4.50) which, as is al- 
ways true when the author has 
been subjectively prominent in his 
gives an authoritative, first- 
, closeup on Hollywood. As 
one of the few ving pioneers 
of stature, Lasky’s 

trav the 





vaudeville bandmaster to a film 





giant, and his current status as an 
indie “independent” producer. 

In another idiom, also frank, is 
nude-art poser Gloria Gale's “Cal- 
endar Girl” (Fell; $2.95), revealing 
lowdown on the al fresco profes- 
sion which, according to the au- 
thor, has some sharp standards of 
its own. No. 1 cardinal rule is 
“don’t touch the candy,” ie. no- 
body in the studio must ever de- 
Pa | hand trouble, for all the 
frankness of the undraped postur- 
ing. Abel. 





Sobel’s Vaude Book 

George Jessel is writing the in- 
troduction to Bernard Sobel’s “A 
Pictorial 
for Citadel Press, due in 1958. 

Sobel’s “A Pictorial History of 
Burlesque” was published by Put- 
nams last December. His vaude 
book will be a companion edition 
although via another publisher. 


Ted Prager’s Memoir 

N. Y. Daily News assistant city 
editor Ted Prager has written a 
memoir of his newspaper days as 
a “Police Reporter” which Dueil, 
Sloan & Pearce will publish next 
month. 

Viola Ilma, longtime Paris news- 
paper columnist and publisher of 
a newsletter titled “Ilma’s Paris 
Grapevine,” has also written her 
autobiog for the same pub, titled 
“The Political Virgin,” due in No- 
vember. 

N. Y. Times Book Review editor 
J. Donald Adams has edited and 
written the foreword to an anthol- 
ogy titled “Triumph Over Odds,” 
also a DSP fall item. Still another 
newspaper-tv source is “Operation 
Success” by Quentin Reynolds and 
Wilfrid S. Rowe based on the video 
aves of that title as scripted by 

owe, 








Another Jazz Novel 

George Lea, who won first prize 
in the major fiction division of the 
(the late playwright) Avery Hop- 
wood writing contest at the Univ. 
of Michigan (1956), where he at- 
tended, is having the book, “Some- 
where There’s Music,” published 
by Lippincott. It’s in the ultra- 
modern cool jazz idiom. 

It will be released first as a $1.50 
paperback and published at $3.50 
in hard covers after its issuance 
next January. 

Two other Lippincott publica- 
tions due sooner are aviatrix Ruth 
Nichols’ “Wings for Life,” auto- 
biog (September) and Ernst (Putzi) 
Hanfstaengel’s closeup on Hitler 
titled “Unheard Witness,” when 
the Harvard-educated,  Munich- 
born Ernst F. ick Hanfstaen- 
gel was the Nazis’ propagandist in 
America. 


Barnum Revisited 

“Barnum, Showman of America,” 
by Helen Wells (McKay; $3.50), is 
a new study, prepared to a large 
extent from the great P. T.’s auto- 
biog, which the impresario rewrote 
at various times in his career, 
usually to replenish his bankroll 
after one of the five disastrous fires 
which, at different times, wiped out 
Barnum’s exhibitions and canvas 
tops. Book contains nice slant on 
showman’s dealings with his prize 
“properties,” Tom Thumb, Jenny 
Lind, and Jumbo, the world’s big- 
gest elephant. 

No revelations in this tome, but 
it provides satisfactory refresher 
on P. T.’s life and good times. 

Down. 








CHATTER 

Wall St. ascribes last week's 
bullishness in Esquire Inc. to the 
acquisition of Apparel Arts. Stock 
hit a new high of 12. 

Henry Holt’s p.r. director Mau- 
reen McManus and Viking Press’ 
ditto, Patricia MacManus, spell it 
almost the same way, but are not 
related, just good friends. 

Forum Books Inc. chartered to 
conduct a business as printers 
and publishers in New York. Lewis 
F. Glaser, 595 Madison Avenue, 
director and filing attorney. 

McGraw-Hill, which is publish- 
ing the Mayfiower II skipper’s 
memoir of the trip, is hosting a 
cocktailery aboard the vessel for 
Capt. Alan Villiers this week. 

New York Herald Tribune Inc. 
has increased its capital stock from 
$200,000 to $205,763, according to 
a certificate filed in Albany by Ca- 
hill, Gordon, Reindal Ohl, 60 Wall 
Street, N, Y. 

Robert A. Cuddihy, 32, son of 
the late H. Lester Cuddihy, former 
board chairman of Funk & Wag- 
nalls, died Friday (5) in Riverhead, 
L. L, from injuries sustained in 
an auto accident. 

Arthur J. Rosenthal Inc. author- 
ized to conduct a book publishi 
business in New York, with capita 
stock of $20,000, $1 par value. 
Paul, Weiss, Rifkind, Wharton & 
Garrison were filing attorneys. 

Flanders Pub ng Corp. au- 
thorized to conduct business in 
New York, with capital stock of 
200 shares, no par value. Alexan- 
der Spitzer, 200 4th Ave., N. Y., is 
a director and filing attorney. 


History of Vaudeville” | 





¢ SCULLY’S SCRAPBOOK 


sereeseeeeeeeees By Frank Scully +e+eeeeeeeeeese 
Oslo, July 9. 


In the magazine rack on the plane from New York to Oslo was a 
| publication called Billed Bladet. From where we sat it featured what 
| looked like a topside view of Ike's balding dome, and was plugging a 
feature entitled “Visit The World's Friendliest Cannibals.” 

I had te check if that meant us Americanos. Having seen “Visit To 

| A Small Planet” at the New York Booth a few nights before, I thought 
; the friendliest cannibals might have been the Virginians. But the 
'author meant the man-eaters from the Fiji Islands. 
How the Virginians were ever selected as representatives of our 
|small planet is the only baffling thing about this otherwise delightful 
comedy, Cyril Ritchard playing Kreton said he picked Virginia be- 
| cause he wanted to see how people on this earth fought and he partic- 
ularly wanted to see Generals Grant and Lee in action. 

For such a brilliant foreigner, it’s amazing that his timing should be 
|so far off. He was late for the Civil War by nearly 100 years. From 
| what I have heard about people from outer space, by those who have 
; claimed personal contact with Saucerians, they are supposed to be so 
|far ahead of us that not only would wars not interest them but they 
|couldn’t possibly make a mistake like this. In keeping tabs of our bel- 
| licosity they are said to have a way to turn even H-bombs into duds. 

Wasn't Dizzy A Dean Too? 

Myself depressingly referred to at saucerian conventions as “The 
| Dean Of Flying Saucer Authorities,” I get a lot of bounce to the ounce 
out of seeing what playwrighis can do with the vast and mysterious 
subject—especially if they are funny on both high and low planes. 

Former U.S. Asst. Attorney General Thurman Arnold touted this 
play while on a visit to Palm Springs, which many people think is a 
| satellite to this earth, not really a part of it. 

“Small Planet” is another proof that if a thing is pretty good on 
television it can be much better on stage or screen. “Planet” originated 
as a tv comedy on the Goodyear Playhouse. It was produced by Gordon 
Duff and Robert Alan Aurthur for NBC over two years ago, Then, as 
| now, Cyril Ritchards starred in the play and directed it. 

But there were other changes in the play version. Edward Andrews 
played the role of the pompous commentator on tv, the part being 
| played now by Philip Coolidge on the stage. Another switch was in the 
|role of the befuddled General Powers, now played by Eddie Mayehoff. 
iIt was originally done by Alan Reed. Andrews succeeded Eddie Maye- 
| hoff on July 1 as the general. 

The Cliff Gordon of the UFOs 

Any one of these couldn’t flop with the part, but not since Cliff 
Gordon has there been a double talker quite like Mayehoff. Any visitor 
from Elsewhere would have been amazed and delighted to think that 
idiocy could produce such a shining example as General Powérs of the 
Pentagonians, a strange race holed up in the Pentagon and wearing 
fright-wigs to give authenticity to their fearful communiques. 

The question could be asked, Will Success Spoil George Axelrod? 
He and Clinton Wilder present “Small Planet.” With “The Seven Year 
Itch,” “Rock Hunter” and now “Small Planet” behind him, Axelrod 
certainly will have to be watched before he zooms into the blue and 
begins setting up a Broadway along the Main Stem of whatever planet 
the charming and well-dressed Kreton character came from. 

Axelrod caught “Planet” on the Goodyear Playhouse program and 
leaped to option Gore Vidal's script, saying he would quit writing 
himself and turn producer if Vidal would expand his comedy to a 
full-length stage play. When Vidal said he could and would Axelrod 
signed Ritchard to direct and star in the play version. 

But that wasn't the end of the problem. No theatre was available 
for that kind of play in 1955, so the whole project was shelved to the 
season which has just closed. Ritchard filled in the time staging for the 
Metropolitan Opera “Tales of Hoffmann” and the little known Offen- 
bach opera comique, “La Perichole,” in which he sang, danced and 
acted a leading comedy role. 

Although Axelrod felt he had a hit in “Small Planet,” actually there 
was little grounds for this opulence as science-fiction had long been 
held suspect by Broadway andiences. In fact, it well be remembered 
that Arch Oboler’s ‘Night of the Auk,” produced by the otherwise 
sapient Kermit Bloomgarden, fell flat on its face at its opening, 
stumbled along for five performances and went to Campbell's funeral 
parlor for a suitable burial in prosed-poetry. This one had an im- 
pressive cast—Wendell Corey, Claude Rains and Christopher Plummer 
being its stars. But the audience wouldn't buy it. Its saucer was too 
heavy to get off the ground. 

When “Planet” received a mild reception out of town, the backers 
were fearful that theirs would be going the way of all auks. They felt 
they had an audience show, but didn’t feel they had enough dough 
to hold on if the critics tossed in a flock of dissenting opinions. What 
happened was quite the opposite. The show got all-favorable notices, 
being one of the rare occasions in a long time when the critics turned 
in a unanimous decision. 

Axelrod and Wilder hardly expecied this. But the advance sale was 
so meagre that if critical praise had not been such a landslide in favor 
of the play, the visitor from outer space would have been on his way 
home within two nights of the plays’ opening. 

Vidal Wakes "Em Up 

But fortunately for those who play longshots, the sleeper was a 
sellout on its second performance, though not a seat had been sold 
for it in advance. It now looks sure to run a solid year, the term for 
which Ritchard had been signed. 

Meanwhile, George Axelrod has gone to Hollywood to write a script 
for Hecht-Lancaster and Clinton Wilder is working on a London pro- 
duction starring Robert Morley for next fall. 

Gore Vidal, the author of this interplanetary success, is a grandson 
| of the late Senator Gore, the blind senator from Oklahoma. His father 
| was Eugene L. Vidal, a West Pointer before he directed the Bureau of 
Air Commerce and founded Northeast Air Lines. 
| Now 82, this is Gore Vidal's first play but he has been writing since 
|he was 20. He has published eight novels, sold a gross of television 
|pleys and adaptations and even did the film version of Paddy Chay- 
|efsky’s “The Catered Affair.” 

After that he wrote the script for “I Accuse,” the story of the Drey- 
fus case, in which Jose Ferrer is starring and directing, and “The 
Death of Billy The Kid,” starring Paul Newman. Like “Planet,” “Billy 
The Kid” is an expansion of one of Vidal’s tv shows. 

Though there have been many attempts to blow down the saucerian 
inquiry, the subject seems to hold interest and, like girls, is here to 
stay. “Behind The Flying Saucers,” which I wrote eight years ago, is 
still selling and a host of latterday personal historians are doing quite 
well in explaining that the mystery is no mystery. 

The day we arrived in Norway the papers were carrying a story of a 
flying saucer seen by six persons in Lodingen. They observed the pre- 
sumably unidentifiable object for 90 seconds. 

Unlike the Americans, European editors seem to print these tidbits 
with no comment or snide remarks. Our news services have begun 
dropping them off since Stronthium 90 began crowding UFOs for 
newspaper space, buf the objects are around in numbers and even the 
scoffing Pentagonians (cn retiring from active service) seem to join the 
believers, especially if there’s money in it. But none of them will make 
as much as Vidal, and they don’t deserve to, for they lack humor and 
charm, both of which “Visit To Small Planet” has plenty of. 
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Broadway 


Mary and Ben (Hotel Algonquin 
prop.) Bodne in Israel, last lap of 
their European vacation. 

Tunesmith Charlie Tobias and 
wife plane to the Coast today 
(Wed.) after celebrating their 33d 
wedding anni, 4 

Jack Murphy, lately with Piccola 
Academeia Musicale of Florence, 
Italy, is new staffer at Concerts 
Associates in N.Y. 

Harry Weiss, midwest district 
brave for RKO Theatres, is cur- 
rently in Manhattan for talks with 
the council of elders. 

Grace and Herb Mayes (he’s edi- 
tor of Good Housekeeping) on a 
European holiday with their chil- 
dren, a first for them. 

Dore Schary, former Metro pro- 
duction head, and actor Rossano 
Brazzi in from Europe yesterday 
(Tues.) on the S.S. United States. 

The Howard Reinheimers, cur- 
rently vacationing in Sun Valley, 
Idaho, bought a house in Gold- 
water Canyon, BevHills, because 
of the theatrical attorney's increas- 
ing communting N.Y. to L.A. 

Cleveland Symphony Orchestra 
wound up its Warsaw concert last 
week to deafening applause when 
its members gave their instruments 
to Polish musicians, Latter 
haven't been able to afford new 
ones for years. 

Paul Denis at Waldemere Hotel 
at Livingstone, N. Y., to lecture to 
the guests on the television stars 
he profiles for the mags. ™ - 
News tv critic Ben Gross follows 
him for lectures on same general 
subject next month, 

Raymond Paige, the longtime 
conductor at the Radjo City Music 
Hall, N. Y., is an ardent weekend 
skipper on Leng Island Sound. His 
International class yacht, Prelude 
Il, rarely finishes among the cup 
contenders, but that doesn’t cool 
his sporting zeal. 

Lewishohn Stadium was jammed 
with beery jivesters Saturday 
night (6) when annual rites to jazz 
took place under the jumpy aus- 
pices of George Shearing, Erroil 
Garner and Louis Armstrong. That 
man going up and down the aisles 
(clocking?) was Joe Glazer, the 
impresario, 

John A, Creedy, for 11 years di- 
rector of public relations for Pan 
American, has joined Anna M. 
Rosenberg Associates, industrial 
and p.r. consultants, He was with 
OSS during WW II and before that 
press officer for the British ~— 
ply Council in North American in 
Washington. 

All-Gershwin Concert couple of 
nights prior to the jazz rites at 
Lewishohn was a big turnout un- 
der the baton of Alex Smallens. 
This is a standard evening in the 
summers of Minnie Guggenheimer. 
Incidentally, just this week it will 
be 20 years since a brain tumor 
killed Gershwin on the Coast. 

Adman Milton Biow, who thought 
he'd be “taking it easier” with the 
deactivation of the agency bearing 
his name, quickied to Europe 
yesterday (Tues.) for a two-week 
London-Paris business huddle, then 
returns to pick up his wife, Melise, 
and plans to sail on a more leisure- 
ly European holiday in August. 

June 29 marked the 75th birth- 
day of Charlie Feibel, 
been with the Rogowski Press, 
where Variety is printed, since 
1919, and Sept. 17 marks the 
golden anniversary of his marriage 
to the former Mary Ann Nolan. 
They have three sons and three 
daughters, all married, including 
14 granchiidren. One of the boys, 
Willie, is also with Rogowski and 
the Old Boy's stentorian admonish- 
ment 
pop you in the eye,” is a regular 
Tuesday pressday catchphrase, 


Paris 


By Gene Moskowitz 

(28 Rue Huchette-Odeon 49-44) 

“Double or Nothing” slated for 
tele programming here next sea- | 
s0n | 

French actress Dora Doll into | 
“The Young Lions” (20th) now roll- | 
ing exteriors here. | 

Eiffel Tower gets about 100 feet | 
added to it to give its tv transmis- 
sion greater strength. 

Of the 500,000 video sets in- 
stalled in France, only 6,810 oper- 
ate in public places such as bars, 
etc 








Helen Traubel in for visit and | 
opera looksee before heading for | 
nitery stint at the Cafe de Paris in| 
London, mt 

Good reviews, in spite of reser- | 
vations on its theatrics, for “The | 
Rainmaker” (Par) which also looks 
in for good biz. 

Greta Garbo, passing through, | 
had time te notice a festival of 
Garbo oldies playing in various lit- | 
tie art houses around town. 

Frank Loesser doing the town. 
Also in huddles on possible trans- 
posing of some of his Broadway 
hours to Parisian stages. 

Greek film, “Iphighenia,” which 
UA ts to back, will be made in 


who has) VPRO 


“Don’t call me Pop, or I'll! 


Greece next spring by Greek di- 
rector Michael Cacoyannis. 

Rene Clair will preside over the 
jury at the Venice Film Fest 
where his “Porte De Lilas” will be 
shown out of competition. 

Cut in governmental handouts 
to tele may result in the coming | 
Tour de France, the bicycle race | 
around France, not being televised. | 

Charles Boyer set for a return) 
to Paris legit next season in Fran-| 
coise Sagan’s first play “Aimer! 
N’Est Pas Jouer” (To Love is not| 
to Play), 

Film people state the recent 
pitch to increase filmgoing, via 
slogans, special free showings etc., 
has paid off and attendance has ac- 
tually gone up since. 


Rome 
By Robert F. Hawkins 
(Archimede 145; tel 800211) 
Jeff Chandler and family here 





for his stint in “Raw Wind in. 
Eden.” | 
Ava Gardner expected here} 


soon, following her work in “Sun 
Also Rises.” } 

Hugo Fregonese back in Rome 
after finishing “Seven Thunders” 
for British Lion. 

Mamie Van Doren arrives here) 
July 10, reportedly signed for “La| 
Diva in Vacanza.” 

Diana Dors in from London for | 
a few weeks prior to starting on 
“La Ragazza del Palio.” 

Henny Henigsen back in town | 
with reported plans for Metro's | 
“Ben Hur” project. Target date is | 
now February, 1958. 

Roberta Peters here for record- 
ing sessions on “Lucia” and Orfeo” 
for RCA Victor. Husband Bert 
Fields is along on trip. 

Elizabeth Taylor and Mike Todd 
in Rome for brief shopping tour, 
then off by private plane to Milan 
to look into opening of “80 Days.” 

Interiors “A Nun’s Story” 
(Warners), which Fred Zinnemann 
will direct in the Belgian Congo, 
are set for Rome. Audrey Hep- 
burn stars. 

Rik Battaglia, starting work 
soon on “Raw Wind in Eden” op- 
posite Esther Williams, has a one 
year pact with U-I, which is pro- 
ducing “Wind.” 

Steve Reeves started shooting 
his Hercules role in “Le Fatiche 
di Ercole” (The Trials of Hercules), 
opposite Silva Koshina. Piero 
Francisci directs. 

Delia Scala, top Italo stage re- 
vue and screen star, signed by 
John Mather agency, and is study- 
ing English in view of probable 
foreign-language stints. 

Rossano Brazzi motoring to Le 
Havre; then takes the “United | 
States” to N. Y. Mrs. Brazzi =! 
companying thesper, who's coast- | 
ing for “South Pacific.” 

Alida Valli adding to her come- 
back string with “Le Bijoutier du 
Clair de Lune,” which she'll do} 
with Brigitte Bardot this summer | 
in Spain. Roger Vadim directs. 





| 

Amsterdam 
By Hans Saaltink 
(Phone: Amsterdam 56316) 


Arthur Miller’s “All My Sons’! 
will be played on television station 





Conductor Jan Out signed a 


contract for two years with the 
Gelders Orkest. 
Belgian post-playwright Hugo | 


Claus will translate Dylan Thomas’ | 
“Under Milk Wood’ for production 
by the Nederlandse Camedie. 

Nederlandse Ballet performed 
“Fire Bird” in Fokine’s choreog- 
rapby and in settings copied from | 
Gontcharova's original designs. 


London 


(Temple Bar 5041/9952) 

Dore Schary on vacation here in 
his first trip outside the U. S. 

Opera singer Joan Hammond off 
for a seven months’ visit to Syd- 
ney. 

Mike Todd ané Elizabeth Taylor 
sailed for home on the Liberte last 
Thursday (4). 

Apne Heywood to star in the 
new Michael Relph-Basil Dearden 
production, “Violent Playground.” 

The picture of the Bolshoi The- 
atre Ballet, made here during the 
company’s visit last year, opens at 
the Gaumont, Haymarket, Aug. 14. 

Sylvia Rayman’s “Time to 
Speak” sold for West End produc- 
tion to Anne Deere Wiman. Jt was 
tried out at the Arts Theatre Club 
last month. 

A midnight preview of Sam 
Spiegel’s “End As a Man” will be 
held at the Warner Theatre to- 
night (Wed.). Proceeds will go to 
the London Actors’ Schools and 
members of the profession. 

Any suggestion that British pic- 
tures will lose their native charac- 
ter and become American pictures 
was “woefully ill-informed or mis- 
guided,” said Sir Michael Balcon 
in an article in The Times. 

Romulus production “The Story 
of Esther Costello” to have its 
world preem at the Leicester 
Square Theatre Aug. 15. Picture 
stars Joan Crawford and Rossano 
Brazzi and will be released through 
Columbia. 

20th-Fox to sponsor an open-air 
film exhibition at forthcoming 
Soho Fair. It wil] incorporate stills 
from many types of motion pic- 
ture productions, including Theda 
Bara in “Sin” and Deborah Kerr 
in “Heaven Knows, Mr. Allison.” 

First London production of 
Stravinsky’so pera, “The Rake’s 
Progress,” and the world preem 
of Arthur Benjamin’s “A Tale Of 
Two Cities,” will be performed at 
the Sadler’s Wells Theatre during 
the week commencing July: 22, by 
members of the Cambridge U. 
Opera Group. 


Boston 


By Guy Livingston 
(344 Ligle Bldg.; HAncock 6-8386) 

Duke’ of Iron current at Brad- 
ford Hotel’s Calypso Carousel 
Room. 

DeJohn Sisters booked for one 
week at the Revere Frolics open- 
ing Aug. 4. 

Guy Guarino piping and hosting 
at the Moulin Rouge intimer in 
Hotel Vendome for the summer 
season. 

Brig. Gen. James Stewart to the 

Air Force Reserve at Loring Air 
Force base, Limestone, Me., for 
B-52 training. 
_ Ruth Shapiro off on eastern disk 
jockey visits for exploitation work 
on Frankie Laine and _ Eileen 
Rodgers disks. . 

Freddie Elias inked with Sam 
Clark, ABC-Paramount Records, 
for four Oriental tunes recorded 
by Tommy Stevens. 

Boston Music Theatre suspended 
its season at John Hancock Hall 
without opening its skedded pro- 
duction of “The Mikado.” 

Colonial Theatre has 
booking in years, 
Cline reports, with 
bered” opening the 
son Labor Day. 

Sam Hart, exploitation chief for 
Allied Artists, New York, in with 
Madeleine Chantal, French p.a., 
for bally on “Love in the After- 
noon” with luncheon for Hub film 
crix. 

Bob Segal, AFTRA and Screen 
| Actors Guild counsel, to N. Y. and 


earliest 
manager Louis 


“Time Remem-| 
Hub legit. sea-| 


Greek actress Elsa Verghis was| London for 80th convention of the 
here to play parts from Greek| American Bar Assn., as chairman 
Harlem Globetrotters demon-!/ Law. He’ll double as a scribe d- 
strated U. S. basketball in the Am-| ing back reports of the ‘Manhattan 
America All Stars, July 3. | 31) sessions to the Boston Globe. 
The Concertgebouw Orchestre} bhi nese “ i 
and Helsinki, and now wil! give| M 
concerts in the Holland Festival. Pittsburgh 
Wilde's “The Importance of Being| Dancing Evans Family to Minne- 
Earnest,” with the production be- | apolis for a week of Shrine shows. 
Semi-documentary “De Morgen-| Playhouse in the fall as a resident 
ster,” by Charles Huegenot van) actor. 
lin Film Festival, as official entry. | for summer boning up on flamenco 
Cabaretier Toon Hermans, who | dancing. 
Show” to Austria and Germany in / union, back on the job after a mild 
July, intends to stay in Holland | coronary. 
Radio Orchestre “De Zaaiers,”|down South American tour with 
conducted by Jos Cleber, went to| June Taylor. 
val of Songs. Among soloists Davis hospitalized with another 
popular Johnny Jordaan. | heart attack. 
named “There’s Music in It... ,”| ter are in Paris and he’ll join them 
will start in Theatre Gooiland in| there next week. 
there will move to Amsterdam. |of this month and next for repairs 
young Dutch poet) and redecorating. 
Thomas” (Swans on the)| Arthur Wilmurts’ home in Forest 
Thames) will be produced by the) Hills for the summer. 


classics, during Holland Festival. | of the section on Labor Relations 
sterdam Olympic Stadium, against (July 11-16) and London (July 24- 
returned from a tour to Stockholm | 
Zuidelijk Toneel presented Oscar By Hal V. Cohen 
coming more Dutch than English.| John Eames coming back to the 
der Linden, was shown at the Ber-| Ruth Pivorotto Vernon in Spain 
expected to bring his “One Man Hal Davis, prexy of musicians 
this year. Singing Kossol Sisters turned 
Venice, to take part in the Festi-| Local musicians union prexy Hal 
New Snip and Snap Revue,' Rege Cordic’s wife and her sis- 
Hilversum, on July 12, and from'’ Vogue Terrace will be closed all 
Cees Nooteboorm, | 
me s Nooteboom, “De Zwanen Op; Furth Ullmans have sublet the 
Nederlandse Comedie next season.| Cora and Charlie Baron, house 


manager at the Warner, celebrated 
their 20th wedding anni. 
Brian McDonald caught the 
mumps from his daughter and has 
| been bedded for three weeks. 
Dancer Margot Wade had a close 
| call when she smashed up her car 
on the Pennsylvania Turnpike. 
Lee Ricci, saxman with Luke 
Riley band, and his wife cele- 
brated their 24th wedding anni. 


Frankfurt 
By Hazel Guild 
(24 Rheinstrasse; 776751) 

Producer Georg Witt due back 
in Germany this month after long 
| trip to America. 

Curd Juergens set to co-star in 
the 20th-Fox CinemaScoper, “The 
Enemy Below,” with Robert Mit- 
chum. 
| Bavarian TV has bought the tele 
rights to the Italian film, “Sci- 





'uscia,” and will show it next 
| month. 
| German-American playwright 


| Carl Zuckmayer given an honorary 


|doctor of philosophy degree from | 


| University of Bonn. 
Elisabeth Bergner to produce 


Toreadors,” and take play on tour 
through Switzerland. 

Mildred Miller of the Metropoli- 
tan Opera here to sing “Der Ro- 
senkavalier” at the City Opera 
House. 

Columbia's “From Here to Eter- 
| nity,” at Olympia Theatre, doing 
as big biz in Germany on its re- 
release as it did the first time out. 

Holiday film “1984” which Pallas 
is releasing in Germany was just 
tabbed as best film of the month 
by the Protestant Film Guild. 

Sir Laurence Olivier and Vivian 
Leigh headed for Yugoslavia for 
guest appearances in plays in Bel- 
grade and Zagreb. 

Otto Preminger’s “St. Joan” 
which United Artists is releasing, 
just awarded the “Oliver d'Or,” 
the Prix Femina of Belgium, as 
best film of the year. 

“The Big Show,” 20th-Fox, has 
its first German showing July 9, 
with Murray Silverstone, president 
of 20th-Fox International, on hand 
for Frankfurt opening. 

Garry Cooper to Vienna to dis- 
cuss a co-production in which he 
would star with Vienna’s Cosmopol 
Productions headed by Dr. L. Pol- 
sterer. 


Chicago 
(Delaware 7-4984) 

Drake and Conrad Hilton hotels 
have suspended floorshows for the 
summer. 

Leo Lerner, publisher of north- 
side newspaper chain, undergoing 
surgery at Mayo Clinic. 
| Chirper Betty Mattson now 
headlining at Club Hollywood un- 
| der new name of Betty Martin. 
| Barbara Nichols due in tomor- 
jrow (Thurs.) to join Burt Lan- 
caster’s p.a. here for “Sweet Smell 
of Success.” 
| Leo Zabelin, flacking “Around 
| World in 80 Days,” left Milwaukee 
|for Ft. Wayne, Ind., in advance of 
| film’s opening there. 
| Rev. John S. Banahan named to 
| newly created post of secretary for 
| television and radio material of 
the Chicago archdiocese. 

Phil Field, ex-v.p. of McConkey 
| Artists Corp. here, has opened his 
|own ad agency, Field Advertising, 
| and retains management of hypno- 
tist Ted Boyer. 
|_ Walt Disney, the Mousketeers, 
|Fess Parker and Hal Stalmaster 
| (“Johnny Tremain”) filled Dyche 
Stadium in Evanston to the brim 
for their personal appearances 


July 4. 
By Jerry Gaghan 

Bobby Branson, 88er at Mit- 
chell’s, new owner of Point Tav- 
ern, Somers Point, N. J. 

Carroll's, West Philadelphia’s top 
entertainment spot, reopened this 
week under new management. 

Jerry Lewis made a personal ap- 
pearance at the Stanley for his 
“Delicate Delinquent.” He played 
three shows. 

Pompeii Room in Chateau Cril- 
lon shuttered for repairs on 40-ton 
air-conditioning setup one week 
after opening. 

Eddie White, comic turned car 
salesman, pacted tby his agent Mil- 
ton Berger for week at Palace, 
N. Y. opening June 28. 

James Hurst, son of Don Hurst, 
former Phillies first sacker, played 
Curley jn “Oaklahoma” at Lam- 
bertville tept this week. 

Elin Corey, who did “Anastasia” 
at the Abbey Playhouse and some 
film work in Mexico, left Philly 
for some tv spots in New York. 

Isaac Stern, forced to cancel 
skedded appearance at Robin Hood 
Dell when he couldn’t make re- 
turn connections from Europe, ap- 
peared on an extra program. 
June 29. 











Jean Anouilh's play “Waltz of the| , 





Hollywood 


Louis Sobol in town for a week. 

George D. Burrows back from 
Gotham. _ 

Sophia Loren returned to Eu- 
rope for a rest. 

Ava Gardner divorced Frank 
Sinatra in Mexico City. 

Alfred E. Daff in town after 
three weeks of homeoffice huddles 
in N.Y. 

Audie Murphy and Terry Hunt 
cooking a deal for a chain of gyms 
around the country. 

Publicist Herb Sterne filed $12,- 
547 breach-of-contract suit against 
Arthur P. Jacobs flackery. 

Mack Sennett recuperating. at 
home after three weeks in the 
hospital where he underwent major 
surgery. 


Westport, Conn. 
By Humphrey Doulens 
George Balanchine here. 
Ditto Tamara Geva and John 
Emery. 
Eileen Heckart back from mid- 


| west 


Henry Willson, film director, at 
tonehenge. 
Nancy Kelly and Warren Caro 
weekending with the Lawrence 
Langners. 

Mary Wickes, on from the Coast, 
guest of the Tom Ewells in Green- 


wich. 

Lillian and Dorothy Gish holi- 
daying in environs before leaving 
for Europe where former does a 
London film. a 

Andre Mertens, vice president of 
Columbia Artists anagement, 
back at his Westport home from 
European scouting. 

“The Adventures of Wyatt 
Earp,” presented by Mae Desmond 
Professional Players, opens Chil- 
dren’s Theatre Series at Country 
Playhouse Friday (5). 

Ruth Chatterton, one of the few 
stars who has not played Westport 
Country Playhouse, booked in for 
week of July 8 in “The Reluctante 
Debutante” with Arthur Treacher. 

Humphrey Doulens whose by- 
line appears above this week com- 
pleted 30 years as, VaRteTY’s West- 
port squibber, thereby competing 
in the sweepstakes of prize variety 
relics. 

Fred Cuneo, nephew of the late 
vaudeville magnate, S. Z. Poli, 
signed as company manager for 
upcoming tour of Broadway com- 
pany of “No Time for Sergeants” 
which will include old prized Poli 
New England time in tour. 


By Earl J. Dias 

Joel MeCrea and wife, Frances 
Dee, were recent visitors to Nan- 
tucket. 

Monomoy Theatre at Chatham is 
closed this season because of the 
recent death of owner-producer 
Mary Winslow. 

Provincetown Playhouse opened 
Monday (1) with “Days Without 
End,” following its custom of get- 
ting underway with an O'Neill 
play. 

First Mate Godfrey Wicksteed, 
of the Mayflower II, lectured at 
Millicent Library, Fairhaven, on 
the ship’s voyage under Capt. Al- 
an Villiers. 

Harwich Junior Theatre, only 
children’s playhouse on the Cape, 
offering four shows this season, 
“Wizard of Oz,” “Ghost of Mr, 
Penny,” “Sandalwood Box,” and 
“Rip Van Winkle.” . 

Cape Cod Conservatory of Mu- 
sic and Arts in Hyannis, just found- 
ed by Dr. Paul Giuliana, has 
opened its first summer session, 
Metropolitan Opera. baritone Law- 
rence Davidson heads the voice de- 
partment, Film-legit actor Victor 
Jory presided at the inaugural - 
banquet June 28 


By George Mezoefi 
(32 Florastr.; 347032) 

“Che Sera Sera” is rapidly be- 
coming No. 1 pop hit here. 

“Teahouse of August Moon” 
(M-G) packed them in at the Corso. 
It looks like one of the top U. S. 
pix at the b. o. here this season. 

Contest arranged by Radio Freies 
Berlin (Free Berlin) for the best 
short feature about Berlin was won 
by a Swiss, Dr. Robert Garbade. 

vane pee preparing world- 
preem a play, “The Immortal 
One,” by Jean-Pierre Giraudoux, 
son of the late Jean Giraudoux. 

The Zurich tv station will tele- 
cast a live opera for the first time. 
It will be "s eone-acter 
“Gianni Schiechi,” and direct from 
the Stadttheatre here. 

Theatre am Central's last offer- 
ing of the 1956-57 season, which 
was almost exclusively devoted to 
Anglo-U. S. authors, again is a 
Yank play, Avery Hopwood's farce 
“The Model Husband.” 
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OBITUARIES 


JUDY TYLER 
GREGORY LAFAYETTE 
Judy Tyler, 24, and her hus- 
band, Gregory Lafayette, 19, were 
killed July 3 near Billy the Kid, 
Wyo., when their car, driven by 


Lafayette, swerved onto the oppo-| ja 


site side of the road to avert hit- 
ting a car that suddenly came out 
from a roadside shop. 

Details in Legit. Both were 
players. 


ART VAN HARVEY 

Art Van Harvey, 73, longtime ra- 
dio and tv actor, died July 7 in 
Chicago. Van ey, whose real 
name was Arthur H. Van Berschot 
was best known as “Vic” of the old 
“Vie and Sade” series on NBC ra- 
dio, which ran from 1932 to 1944. 

Van Harvey started in vaudeville 
at the age of 24 as the first member 
of an act billed as “Mike and Ol- 
ney.” In the 1920’s he began per- 
forming on radio as a mimic until 
he landed the part of Victor Rod- 
ney Gook, the drawling accountant 
on “Vic and Sade.” The show was 
revived on television last January 
for the Chieago area on 
but lasted only a couple of months. 

He was also familiar to daytime 
tv audiences as Calvin Sperry, the 


IN LOVING MEMORY 
Of My Dear Husbend 


HANS BARTSCH 


who passed away July 10th, 1952 
Always in my thoughts. 


Wife, IRENE PALASTY BARTSCH 





pharmacist, on the NBC-TV soaper, 
“Hawkins Falls,” running from 
1951 to 1954. He had had a heart 
condition for a number of years. 

Surviving are his wife, a sister 
and brother. 





KURT SCHULZ 

Kurt Schulz, 44, co-founder and 
co-owner of Berolina-Film, died 
June 27 in Berlin from a liver ail- 
ment. Schulz started as an assist- 
ant projectionist 30 years ago, 
worked then in a printing plant 
and became newsreel camerman..| 
He made his first feature film in| 
1937. 

He and Kurt Ulrich formed 
Berolina-Film in 1948 which soon 
became one of this country’s top 
producing outfits. 

Schulz always remained a cam- 
eraman, and has lensed nearly all 
Rerolina pix. The fact that one of 
Berolina’s bosses was active in the 
studio all day long was thought to 
be one of the reasons why Berolina 
could register so many unuusual 
financial successes, 


AL SHAW 
Al Shaw, 63, longtime member 
of the vet vaude and musical com- 
edy team of Shaw & Lee, died of 
a heart ailment at St. Joseph's 





JACK (IBEE) PULASKI 


In Loving Memory 





Hospital, Burbank, Cal., 
Shaw was the first tant on 
es be . —_—— a recently 


Saety A the 
peso © Galld of 


The team Lg alt 
vaudeville mpl in te Us. 


;/ were John Colton, Anita Loos and 








ca, L.L, died July 2 in Jamaica 
wah a after a long illness. With 
Theatres since 1934, he had 
managed the Alden for the last 
five years. 
Malone, who was the son of the 
te Harry alone, former 
owner-publisher of the Yonkers 
, is survived. by his wife, 
two sons, a daughter, three sisters 
and two brothers. 


RICHARD J. MACKEY 
Richard J. Mackey, 64, oo 
attorney whose forte was plagi ar- 
ism cases, died July 6 in ange, 
N. J. Among his onetime clients 


Jack Dempsey. 

Mackey, was admitted to the 
New York bar in 1915, at one time 
was associated with O’Brien, Mele- 
vinsky & Driscoll, now known as 
O'Brien, Driscoll & Raftery. 

ving are his wife, son, and 
ughter, 


PAULA M, MILLER 
Mrs. Paula M. Miller, 96, retired 
singer and actress, died — a? - 
West Stewartstown, N. 
tang, soprano im vocal group 
which and her husban 





late Louis Miller, took on tours of 
the U.S. and Europe. 

Miller-also was a theatrical pro- 
ducer, and his wife starred in his 
productions shortly after the turn 
of the century, Both retired some 
40 years ago. - 


FRANK SAMUELS JR. 

Frank Samuels Jr., 45, west 
coast manager of tv network sales 
for CBS, died July 7 Hollywood 
after an illnes of several weeks. 

Samuels was formerly a_ vice- 
ater oo of ABC and of the Wil- 
igm Morris Agency. He had been 
with CBS about five years. 

Wife, two sons, daughter and 
sister survive. 





ALFRED LINDER 

Alfred Linder, actor-director- 
drama teacher, bye: July 6 in Hol- 
lywood, He ha ——— in sev- 
eral films A. was seen in 
legit in Germany snd N New York. 
His directorial cane included the 
staging of a Coast production of 
“The Flowering Peach” last sum- 


mer, ’ 
His wife survives. 
EDITH BARLOW 


Edith Barlow, 25, claimed as the 
“smallest woman in the world,” died 





Lillion 


.| June 29 in Newcastle, Eng. She was 

22 inches tall and tipped the scales 

dba in touring shows 
a 

Artists. | each cumaner, At the time of her 

parent dooms she was billed in the annual 


died in New York June 28 after 
suffering a second stroke, 


Arthur H. Van Berschot, 
radio-tv actor for many years, » died 
July 7 in Chicago. He portrayed 
Vie on the “Vie and Sade” radio 
show. Wife, sister and brother 
survive. 





Charles O. Husting, 52, vice 
president and director of the Leo 
Burnett ad agency, died July 7 in 
Chicago. Surviving are his wife, 
two daughters and a son. 


Mother, 88, of the late silent film 
actress Theda Bara, died July 4 in 
Los Angeles. A daughter survives. 


Van Liew McFadden, ay ~< 
head of Paramount studio SS 
— died July 4 in olly- 
wood. 








William B. Bolton, 62, former 
East Texas theatre owner, died in 
League City, Tex., June 30 after 
suffering a heart attack. 


Mrs. Josephine Kingsbury, 84, 
longtime concert violinst, died 
June 27 in Keene, N. H., from in- 
jufies suffered in an auto accident. 


Mrs. Hope Mason Guild, 67, vet- 
eran organist, 
Keene, N. H. 


Ted Oliver, 62, veteran actor, 
died June 30 in Los Angeles. Wife 
survives. 








J. W. Keeton, 86, pioneer British 


film exhibitor died recently at 
Sheffield, England. 


Mother, 71, of Rafael Baledon, 
Mexican film director, died July 5 
in Mexico City. 


Mother of James Fassett, direc- 
tor of music for CBS Radio, died 
July 7 in Ocean Point, Md. 


Wife of actor Ed Begley died 
July 4 in Merrick, L.I. 


GBS Engineers 
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barrassing intra-union situation | 
insofar as picketing is concerned. 
So when the recording engineers | 
threw the picket line in front of | 
485 Madison Ave., the engineers | 
working at CBS Radio master con- 
trol, located on the 23d floor of 
485 Madison, moved in cots and 
haven't been leaving the building. 
Picket line covers the entrance to 
Colbee’s Restaurant on 52d St., 
since that provides a side entrance | 
to the 485 building. But the en- 
gineers have been eating in 
Colbee’s, since they don't have to 
cross the picket line. 

Thus far, the master control en- 
gineers are the only broadcast per- 
sonnel affected by the picket line, 
since that’s been restricted to the 


died June 30 in’ 


to come in with the extra pay to 
make this event break even. —_ 
of the unusual and new production 
effects, pay for the chorus (who 
are selected from the best soloists 
in the various city opera nouses 
throughout Germany) and pay for 
the singing stars who get about 
$250 a performance, brings the ex- | 
penses up higher than the gate 


Enjoying the show in the 1,800- | 
seat theatre that Richard Wagner 
himself designed to give the per- 
fect accoustics for the music will be 
an audience that is predominately 
foreign — over half of the visitors 
generally come from France, about 
ten percent of the audience is 
American, and about one percent 
trickles in from under the Iron 
Curtain, music lovers from 
Czechoslovakia, Hungary, Romania, 
Poland, Russia. 

Also studding the formal eve- 
ning attired audience will be top 
stage directors from all ovef the 
world, who come annually to see 
what new tricks of lighting and 
Staging the; can learn from the 
Wagner pair. 

Bayreuth is 20 minutes by car 
from the Russian-controlled East 
German border. 


Do-It-Yourself Pic 
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David Kogen, a young accountant 





Local 1212, which poses an em- | 


friend, to organize Cameo Produc- 
tions and set out to make a fea- 
| ture film. 

How does one make a picture 
for $6,000? As explained by Weiss 
|}and Chambers, who are both in 
| their early 30's, it isn’t easy but 
| it can be done with youthful ex- 
| uberance plus an ability not to take 
| “no” for an answer. For one thing, 

everybody involved in the picture, 
including the 17 featured players, 


the extras, the cameramen, the 
make-shift technicians, etc., are all 
on a deferment of wages. Except 
for film raw stock and several 





| other necessities, not a single cent 
was paid out to any of the par- 
ticipants. For example, an extra, 
who would normally receive $70 
|a day under Screen Actors 
| Guild rules, was given stock in the 
company equal to his or her em- 
ployment fee. 
| was followed 
others, 
| The company frankly bypassed 
| the craft and-talent unions. Ac- 
corcing to Chambers, who served 
as director and co-producer, a sat- 
| isfactory agreement, however, has 
been worked out with the Interna- 
tional Alliance of Theatrical Stage 
| Employees. He added that the 
| company would negotiate with.SAG | 
| when the picture is ready for re- 
| lease, but that it expected no dif- 
ficulty with the union. 

In addition to the use of “free” 


with players and 





|}the mayor in tv's 
every year, 


The same system | 


485 building. In the event the line | talent and technicians, Weiss’ abil- 


were extended across the street to | ity as a promoter represented an | 


the CBS studio building on 52d St., | important asset. He promoted the 
the studio engineers would prob-| use of the apartments of Green- 
ably have to bed down as well. | wich Village friends for interiors 


Similarly, if picke!; were thrown | 
around CBS-TV’s ious studios | 
and theatres, engi:eers, camera- 
men, Boom men and other technical 
personnel would have to live within 
the buildings in order to avoid 
crossing a picket line set up by 
their own union. 


Wagner’s Grandsons 
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Picasso style, and substituted a 
tree in Nurenberg’s famed park by 
using a huge suspension balloon, 
Nurenberg traditionalists screamed 
outrage — and some of the fund- 
supplying members of the Society 
of Friends of Bayreuth withdrew. 
This year no advance rumblings 

















Race Week Fair at Newcastle, 





They headlined the Palace, N.Y, REN L, STEIN 

ey hea 

on several occasions and were fea- Oren > : 39 - 
tured in George White’s “— eal ‘or UCLA's theatre 


dals,” among other 
song and comedy duo Rateret 
simultaneous patter 


Wife and two sons ive, 
TOM LEWIS 
Thomas Callahan, 73, mee 


vaude performer known es- 
sionally as Tom Lewis, died uly 
1 in Taunton, Mass. He trouped for 
years on the Loew’s Pantages and 
Gus Sun time as half of the song 
and dance act of York & Lewis. 
Lewis .started hfs theatrical 


career as a oon and amen, fag Black 


booked out of 
fore World War I. Tits Inet last An 
appearance was in 1936. 





RAY MALONE 
Raymond J. Malone, 42, manager 
of the RKO Alden Theatre, Jamai- 





wile he was oe an exhibit 
for the Solano County Fair, 
He leaves his aw - 


MARIE TANNER 


Mrs. Marie Rayman Tanner, for- 
mer costume designer, died July 
5 in Norwalk, Conn. Her designs 
were used in several plays includ- 
ing “Revolt” and a revival of “The 





Two sons and a daughter survive. 


Father, 73, of Joe Feldman, for- 
mer pub-ad ‘director and assistant 
zone manager for WB Theatres in 
Pittsburgh and now of advertising 
agency of Dubin, Feldman & Kahn, 





have come out to indicate that the 
classicists will be so deeply 
offended by the new production 
of, “Tristan,” and he'll probably 
die a quiet, effective death. 

The 8lst Bayreuth Wagner Fest 
ac-| will run through August 25, with 
27 performances of seven operas 
by the old German master. Astrid 
Varnay, George London, Ramon 
Vinay, Herman Uhde and Jean 

deria are among the warblers, 
and Hans Knappertsbusch, Andre 
Cluytens and Wolfgang Sawallisch 
share the batons that swing over 
the 80-member chorus and 169- 
player orchestra. 

With tickets for a single perfor- 
mance ranging from an expensive 
$5.95 upward to $10.90, the event 
has been entirely sold out from the 
start of this year. 50,000 visitors 
are due to crowd in, and the gate 
should tote up to around $275,000. 
But even with this tidy take, the 





Society of Friends of Bayreuth has 


and obtained the cooperation of va- 
rious New York City departments 
for the use of a four-car subway 
train, fire boats, the Brooklyn 
Bridge, and police to hold back the 
crowds during street shooting in 
the Village. He was also able to} 
| promote various facilities from a 
number of business corporations. 
The film, based on an original | 
script by Lee Gillen, was shot in 
20 days. The first work print has 
been completed and the pair are | 
occupied with the editing and | 
scoring. Even the processing of 
the film was done by DeLuxe Labc- 
ratories on a deferred basis. No| 


yet. 
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film tag—"“the nation's first Hegre | 
matinee idol.’ 

He added: 

“They call me the ‘King of Ca- | 
lypso,’ the man who almost bumped 
off Elvis Presley at the juke box... 

I was catapulted out of drama | 
school into a series of compromises | 
like these pictures. And into mon- | 
strous competition among perforin- | 
ers. And into a vicious scramble for 
tv ratings—stupid IBM tallies. 

“I hate Medison Ave. and Holly- 
wood and the cliches of American 
culture, which is efficient in form 
but makes content secondary.” | 

More gratifying, probably, is the 
$60,000 to $80,000 gross his present 
show—12-man chorus, two guitar- 
ists, half-dozen key musicians and 
technicians—figures to take in 
seven performances at the 3,300- 








seat San Francisco Opera House. 


Harry Belafonte 


MARRIAGES 


Angela Dixon to George Steel, 
Poulton-Le-Fylde, Eng., June 29. 
Bride is daughter of Reginald 
Dixon, Blackpool Tower organist. 

Jean Ruth to Paul Maxey, San 
| Francisco, July 1. Bride's a legit 
|actress; he’s an actor who plays 
“The People's 
Choice.” 

Lotte Vorchheimer te Milton 
| Rogers, New York, July 3. Bride is 


secretary to Paramount pub-ad 
v.p. Jerry Pickman. 

Suzanne Scallon to Richard 
Howard, Las Vegas, June 29. He's 
KHJ mimeo supervisor. 

LaVernie Meiers to Kenneth 
Conforti, Pittsburgh, July 6. He's 


the son of Tony Conforti, longtime 
owner of the old Nixon Cafe. 
Gayle E. Greene to Gordon B. 
Smith, Provincetown, Mass., June 
29. Both are former Carnegie 
Tech, Pittsburgh, drama students 
acting this summer at P-Town 
Playhouse on the Wharf. 


| BIRTHS 


Mr. and Mrs. Paul Levitt, son, 
Culver City, Cal., June 19. Father 
is producer at Player's Ring, coast 
little theatre. 

Mr. and Mrs. Herbert Margolis, 
daughter, Burbank, Cal., June 30 
Father is a Columbia screenwriter, 

Mr. and Mrs. Gordon Craddock, 
| daugher, Bethpage, L. I, July 1. 
Father is assistant to the general 
| sales manager for Rank Film Dis- 
tributors. 








Mr. and Mrs. Sandy Sheldon, 
daughter, New ork, June 23. 
Father is a tv director 

Mr. and Mrs. John Collum, son, 
| Hollywood, July 4. Father is an 
actor. 

Mr. and Mrs. Bruce Fults, son, 
Northridge, Cal., July 4. Mother, 
Maureen, is a script supervisor. 

Mr. and Mrs. Alvin Guggen- 
heim, son, Houston, recently. Fath- 
er is manager of the Yale and 


Broadway Theatres in that city 

Mr. and Mrs. Rafael Baledon a 
son, Mexico City, June 16, Father 
is a film director. Mother is a for- 
mer actress, 

Mr: and Mrs. Jack Bohrer, son, 
Santa Monica, Cal,, June 28. Fa- 
ther is production associate to pro- 
ducer-director Roger Corman. 

Mr. and Mrs. Ronald Miller, 
daughter, Burbank, Cal. July 3. 
| Father is a production assistant at 
| Disney Studios; mother is Walt 
| Disney's daughter Diane. 
| Mr. -and Mrs. Roger Smith, 
daughter, Los Angeles, July 3. Fa- 
ther and mother, Victoria Shaw, 
are Columbia contract players. 

Mr. and Mrs. Charles Wick, 
daughter, Santa Monica, Cal,, July 
2. Father is a vidpix producer, 

Mr. and Mrs. Phil Brice, daugh- 
ter, Hollywood, June 13, Father is 
a KABC-TV account exec. 

} Mr. and Mrs. Gene Corman, son, 
Santa Monica, Cal., July 2. Father 
| is an MCA agent; mother is daugh- 


ter eof music publisher Buddy 
Morris. 

Mr. and Mrs. Jefferson J. Pier- 
son, son, July 5, Charlotte, N. C. 


Parents formerly in show biz; ditto 
grandfathers, Paul Huber and H. 
Wayne Pierson, and grandmothers, 
Lucille Huber and Lulu Dunn Pier- 


son, have show business. back- 
grounds. 

Mr. and Mrs. Lou Weiss, son, 
New York, July 7. Father is an 
agent with William Morris. 

Mr. and Mrs. Joe Derby, son, 


| Glen Cove, L. L., July 7. Father is 


with publicity department of the 
Young & Rubicam ad agency. 

Mr. and Mrs. Thomas Guinzburg, 
daughter, New York. July 6. Moth- 
er_is actress Rita Gam; father is 
| book publisher (Viking). 

Mr. and Mrs. Fred Hebert, 


release deal has been arranged as | New York, July 2. Mother is danc- 


er Eve Soltesz; father is produc- 
tion stage manager for “New Girl 


Town.” « 
Mr. and Mrs. Philip Barry Jr., 
daughter, New York, July 5. Moth- 
er is legit actress Patricia Barry; 
father is the producer of NBC-TV's 
“Alcoa Hour.” 








Anne Frank 


aaa Continued from pace 2 eee 


the Goethe House in. Frankfurt, 
where the famous writer lived, On 
the anniversary of her birth, the 
city of Frankfurt gave a plaque 
to the house. 

Fischer Publishers also an- 





nounced that next spring it is 
bringing out a book titled, “Anne 
Frank—Spur eines Kindes” ‘Anne 


| Frank—the Imprint of a Child), a 


documentary written by Ernst 
Schnabel. Profits from the book, 
and frem subsequent radio and 
tele adaptations, will be used to 
finance the studies of Israeli stu- 
dents in Europe. 
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THE HOLLYWOOD REPORTER 


“The dimpled, diminutive Helen 
O'Connell was plumped into an honest 
backstage setting utilizing the simplest 
of props which she, for the most part, 
handied herself. The resulting infor- 
mality made for no strain and pleasant 
viewing. In a formal, decollete gown, 
Helen's charm was emphasized ever 
more by her offbeat surroundings, giv- 
ing her a sort of Alice in Wonderland 
quality. Helen never looked cuter, never 
sang better.” —Hank Grant. 


VARIETY DAILY 

“HELEN O’CONNELL’s new twice 
weekly show is a pleasant listenable 
quarter hour with the thrush skillfully 
handling her solo stint. It's a straight 
singing show with no folderol.. .” 


The HELEN O°CONNELL show 


1:30-7:45 P.M. EDST Wed. and Fri. 


NBC-TV 


FEATURED ON DAVE GARROWAY’S 


“TODAY” Monday thru Friday 
NBC-TV 


a creat NEw ALBUM 


SOON TO BE RELEASED ON 


VIK RECORDS 








BEN GROSS 
New. York Daily News 


“HELEN O'CONNELL, one of the best popular 
singers you may find in all of America, is now a 
twice-a-week warm weather fixture on NBC-TV. Her 
15-minute period of songs is one of those offerings 
that seem to be all-too-brief.” 

“This girl combines vocal style with attractive ap- 
pearance and charm of personality. What more 
do you expect?” 


EARL WILSON 


New York Post 


“GIRL ON THE RUN" 

“HELEN O'CONNELL, who comes from Ohio. and 
also has other wonderful characteristics, is the new 
wandering minstrel lady of TV...” 


JACK O’BRIEN 


New York Journal-American 


“HELEN O’CONNELL has one of the sunniest 
faces in TV...” 
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